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What a difference a year has made for e-reading and digital publishing.

Last year at this time, Barnes & Noble, Sony and iRex were promising to give 
Amazon’s wireless Kindle e-readers some competition.

Their promises turned out to be premature. Only Amazon was able to guarantee 
delivery in time for holiday gift giving.

This holiday season, Amazon is certain to have some competition from B&N and Sony as well as from 
Kobo and a more formidable vendor — Apple. (iRex dropped out of the e-reader market in March.)

However, even with more competition Amazon is expected to benefit greatly this holiday season 
from a surge in demand for e-readers, due in large part to the phenomenal success of the Apple 
iPad launched in April.

The Apple iPad actually is the progenitor of an entirely new category of mobile devices now being 
referred to as “media tablets,” so it isn’t a direct competitor to the Kindle and other dedicated 
readers with electronic paper displays.

It’s also significantly more expensive. The cheapest model is $499 and users need to pay a monthly 
fee for 3G access.

But its 9.7-inch full-color multi-touch screen and instant-on, iPhone-like features have made it a much 
more appealing reader for newspapers and magazines.

In mid-year B&N cut the price of its 3G+WiFi Nook e-reader to $199 and introduced a WiFi-only version 
for $149.

Amazon quickly followed suit by introducing a third generation 3G+WiFi Kindle priced at $189 and 
its own WiFi-only version for $139. Amazon also reduced the price of its larger Kindle DX from $489 to 
$379.

Now B&N is taking orders for a new Nook with a 7-inch full-color touchscreen that B&N says it will 
begin shipping on December 3. The Nook Color actually is a small media tablet — similar to the 
Apple iPad. It’s priced at $249.

There are no indications that Amazon plans to introduce a color reader with a touchscreen anytime 
soon.

In mid-year Sony also reduced the price of its 3G+WiFi Daily Edition with a 7-inch gray-scale 
touchscreen, but remained the most expensive wireless pocketbook-size e-reader at $299.99.

This month Sony introduced a new version of the Daily Edition — the PRS-950 —that is thinner and 
lighter and has a higher contrast electronic paper display with a better touchscreen, but for now 
Sony is keeping the price at a penny under $300.

In July Borders jumped into the wireless e-reader competition with a WiFi-only Kobo e-reader 
produced by a Canadian company. Like the Kindle 3 and Nook, the Kobo has a 6-inch gray-scale 
display without a touchscreen. It’s currently priced at $139.99.
 

NOTE: This guide only reviews e-readers and media tablets with mobile broadband and/or WiFi 
access to digital editions of newspapers and magazines.
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Apple iPad a Good Travel 
Companion
In the seven months since I enthusiastically 
greeted the arrival of my iPad, I’ve been 
doing my best to integrate it into my daily 
routines.

I can’t honestly say that it has become 
indispensible, but it has grown to be a 
handy and enjoyable companion. I use 
it mostly at home for reading books and 
newspapers, communicating through 
e-mail, accessing websites, and 
occasionally for watching videos and 
movies.

Recently I took my iPad on a trip to Peru 
along with a third-generation Kindle. This 
time I was not required to take them out of 
my carry-on bag when we went through 
airport security as I had to do on previous 
trips.

The iPad proved to be a good travel 
companion, especially for my wife who 
tends to be somewhat technophobic. She 
used the iPad, without my help, mostly for 
listening to music on the flights and reading 
a book while we waited at the airports. I used it, when she would give it up, to read 
newspapers and a book.

My iPad is a Wi-Fi only version, so I was curious to know if it would be difficult to connect at 
hot spots outside of the U.S.

We had a five-hour layover in Panama, so I had plenty of opportunity to test the free airport 
Wi-Fi access. Getting access was easy. But the signal was relatively weak most of the time, so 
I wasn’t surprised by the slow loading of photos and multimedia, and the occasional crashes 
when I attempted to open articles in the newspaper apps. As it turned out, my tests were 
limited to the Panama airport because none of the hotels where we stayed in Peru offered 
Wi-Fi access.
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So far, I’ve found reading on the iPad to be nearly as easy on my eyes as reading on an e-
reader. The brilliant full-color, multi-touch display and fast interactivity are certainly pluses for 
reading newspapers and magazines.

I really love the iPad’s instant on and off feature. The long delays when “booting up” and 
shutting down personal computers or the somewhat shorter delays when waking them from 
their sleep mode has always been among my pet peeves.

The biggest drawback is the iPad’s weight. Apple claims the Wi-Fi version weighs 1.5 pounds, 
but it actually weights in at 1.8 pounds (without a case) according the Post Office scale. 
That’s a full half pound heavier than my Amazon Kindle DX, which has a display the same 
size as the iPad. A half-pound of extra weight might not seem like much, but your hands tire 
out quickly when you are holding the iPad at a comfortable reading distance. 

That’s one of the reasons my wife prefers the Kindle for reading books and newspapers. She 
says her main reason for preferring the Kindle is its simplicity. For her, the iPad still feels more 
like a computer.

I suspect there are lots of other people who feel that way. If so, that means there’s still life 
after iPads for e-readers with electronic paper displays.
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3rd-Gen Amazon Kindle Leads the Pack
 
Amazon continues to set the standard for  
e-readers. Its third-generation Kindles, distinguished 
by their black (graphite) frames, are, in my opinion, 
the best e-readers on the market.

My opinion appears to be widely shared. On a trip 
a couple weeks ago, I counted six passengers  
reading on Kindle 3’s at the Houston International 
Airport as they waited to board flights, and that 
was just in one concourse. The only other device I 
saw being used for leisure reading was an Apple 
iPad.

On the same trip, I also took a new Kindle Wi-Fi in 
my carry-on bag along with an Apple iPad. I had 
several books and two newspapers preloaded on 
the Kindle that I read on each leg of our trip to and 
from Peru and during our long layovers in Panama. 
I also used the Kindle to read in the hotels during 
the evenings and at breakfast. When I returned 
home, the Kindle was still running on the charge 
I had given the battery before we left eight days 
earlier.

As a book reader, the Kindle 3 is hard to beat. At 
just 8.5 ounces, the new smaller and thinner Kindle 
is comfortable to hold in one hand for long periods 
of time. And the higher-contrast electronic paper 
display makes it easy to read even in low lighting. 
I can honestly say that reading books on the new 
Kindle is a joy.

I can’t really say the same for reading newspapers although, to be fair, none of the 
pocketbook-size e-readers is great for reading newspapers. Their small displays make 
browsing newspapers difficult. Instead of using the contents pages to scan article headlines 
within each section, I usually just flip from article to article sequentially. However, compared 
to other e-readers, the Kindle does make it relatively easy to jump to the next article from 
any page within an article.

As with all pocketbook-size e-readers, every newspaper article is presented in the same 
one-column text format with no typographic variations. The lack of text hyphenation 
combined with a tendency for words to run together often result in strange line breaks that 
can impede reading. Few articles include photos and graphics. And those that are included 
are generally too small and grainy to be of much worth.

Some of these problems are overcome with the Kindle DX. Its larger display is about the 
same size at the Apple iPad. But articles are presented in the same one-column format with 
few typographic variations.



That said, Amazon does provide the largest selection of newspaper and magazine titles for 
reading on its Kindles. As of the beginning of November, you could choose from 146  
newspapers and 84 magazines from around the world. Subscription prices have gone up in 
recent months. They now range from about $6 to $20 per month.

All Kindles now support native PDF files, which you can load from your computer using the 
USB connector. Amazon has added zooming and panning, but still does not recognize hy-
perlinks within PDF files.

Amazon uses a proprietary format and digital rights management system for books and 
periodicals displayed on its Kindles; however, you can get free Kindle apps for your personal 
computers, smartphones and media tablets, such as the Apple iPad, so you are not  
confined to reading the books you’ve purchased from Amazon on a Kindle e-reader.

And the best part is that the apps are all synced, so you can pick up reading wherever you 
left off on the last device you were using.
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B&N Adds Nook With Color  
Touchscreen
Barnes and Noble is now pushing its new Nook 
reader with a full-color, 7-inch touchscreen, which it 
expects to begin shipping on December 3.

I haven’t seen it yet but I have one on order. As soon 
as I’ve had an opportunity to take it for a spin I’ll 
post an updated review.

The NOOKcolor, as B&N brands it, is an entirely new 
device, more like a small media tablet than an 
e-reader. It uses a backlit liquid crystal display rather 
than a reflective gray-scale electronic 
paper display.

From the information that appears on the B&N web-
site, it’s still designed to function primarily as a 
dedicated reading device, but it also provides 
access to the Web and e-mail. The extras include 
games and Pandora® Internet radio.

This color version of the Nook is Wi-Fi only. There’s no 
indication that B&N plans to provide free 3G wireless 
access with future versions of the Nookcolor.

At $249, the Wi-Fi NOOKcolor is half the price of the 
lowest-cost Wi-Fi iPad, but $100 more than B&N’s Wi-
Fi Nook with a 6-inch gray-scale display and 3.5-inch 
color touchpad.

If you mostly want to read books, I don’t see enough value added by a slightly larger color 
display to justify the added expense. But if you also want to browse the Web and read 
newspapers and magazines that include color photos and graphics, the NOOK color might 
be worth buying. 

Another less-expensive option for displaying the books you’ve purchases through the B&N 
online store in color is to load the free B&N Nook app on your personal computer, 
smartphone and/or Apple iPad, if you have one. (Newspapers and magazine cannot be 
displayed within the free apps.)

On the plus side, the NOOKcolor’s touchscreen should make navigation more intuitive than 
it is on the first-generation Nooks with their 3.5-inch by 1-inch color touchpads position below 
their 6-inch gray-scale displays.

Navigating content with the small touchpad can be frustrating. Recent software upgrades 
have made the Nook more versatile, but they didn’t do much to make navigation less 
frustrating.
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One of the first things you discover when you begin using the Nook is that the color 
touchpad goes dark after 30 seconds. So every time you want to do anything other than 
turn pages using the buttons on the left and right side of the Nook, you need to touch the 
home button, which appears as a white upside-down “U” on the black plastic strip between 
the electronic paper display and the color screen.

The color touchpad goes dark quickly to conserve power, but it can get really annoying 
when you want to scroll through hyperlinked elements in directories and especially in 
newspaper pages.

You can increase the time that it stays on by touching the “Settings” icon and then the  
“Display” button. When you get to the “Display” window, you need to scroll up to “Touch-
screen timer”. Touching this button will let you change the default to 60 seconds or, if you are 
more interest in conserving power, to 10 seconds.

In newspapers where navigation involves both sequential page turning and non-sequential 
“jumping” between summary pages and stories, you need to frequently use the touchpad 
buttons.

The first hyperlink on a page will be highlighted. To move from one hyperlink to another, you 
touch the down or up arrow on the color screen. To activate the highlighted hyperlink, you 
must touch the small circle displayed on the right side.

All of these extra steps make browsing and reading newspapers on the Nook less enjoyable. 
Another of my frustrations with the Nook is the lack of a “Back” button. Without it there is no 
way to get directly back to the pages to which the articles are linked. The interface also 
makes it impossible to jump to the next article while you are within an article. You have to 
page back to beginning or to the end the article. Those are the only locations where you 
can find hyperlink buttons to the next article or previous article.

(B&N Adds Nook With Color Touchscreen, continued)
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New Sony Daily Edition Improved, 
But Still Expensive
Sony made significant improvements in its second-
generation wireless Daily Edition (PRS-950) that 
began shipping last month.

It is not just sleeker, thinner and lighter; it’s also 
easier on the eyes.

The new finger- and stylus-enabled touchscreen 
greatly reduces the glare and dulling of the 
electronic paper display that plagued the first-gen 
touchscreen. Sony also switched to the Pearl E Ink 
display technology that provides a much higher 
contrast with 16 levels of gray.

With the touchscreen, navigation is much easier. 
Pages can be turned with a gesture or with the 
next page/previous page buttons. It also affords 
readers with the ability to highlight and annotate 
text. That, too, has been improved in this 
generation.

Another improvement is the addition of Wi-Fi 
access. Sony still provides free 3G wireless access 
through Qualcomm.

The Daily Edition’s elongated, seven-inch display 
provides a few more lines of text in portrait orienta-
tion than its competitors and allows for two columns of text (faux facing-pages) when the 
device is manually rotated to landscape 
orientation [Options>Orientation].

On this small of a screen, I can’t see much advantage in two short columns of text for 
reading. Actually, this only works with books. With newspapers, you get one short extra-wide 
column of text in landscape orientation that’s hard to read. Photos get squished to fit the 
screen.
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As with the B&N Nook, you can share books with other Daily Edition owners. It also has a 
feature that allows libraries to “checkout” books in its collection for a specified number of 
days.

The Daily Edition clearly has some nice features not offered by other wireless book-size 
e-readers, but in my opinion they’re still not worth a $100.99 premium over the B&N Nook or 
a $110.99 premium over the Amazon Kindle 3.

My biggest disappointment with the Daily Edition is Sony’s failure to provide free apps for 
reading books purchased for its wireless e-reader on personal computers and other mobile 
devices, such as the iPad and smartphones. That’s just one of the areas where Amazon and 
Barnes & Noble are running circles around Sony.

(New Sony Daily Edition Improved, But Still Expensive, continued)
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Borders Links Store to Wireless Kobo 
Borders is playing catch-up with Amazon, Barnes & 
Noble and Sony.

This summer Borders partnered with Kobo, a Canadian 
e-reader vendor, but it wasn’t until the beginning of this 
month that the bookseller began selling a Wi-Fi 
powered Kobo reader with direct access to its online 
bookstore.

There’s no indication that Borders plans to introduce a 
version with free 3G wireless access anytime soon, or if 
at all.

The device is slightly smaller and lighter than the third-
generation Kindle. It also appears somewhat simpler, 
but not necessarily easier to use. There’s no keyboard 
and no Next Page/Previous Page buttons.

Borders has priced the Wi-Fi Kobo Wi-Fi reader at 
$139.99. That’s 99 cents more than the Wi-Fi Kindle, and 
strangely 99 cents more than the same Wi-Fi Kobo sold 
through the Kobo eReader online store.

Borders and Kobo have their own eBook store apps for 
the iPad and iPhone. I’ve installed both on my iPad. 
The apps look alike, which is not surprising since both are powered by Kobo. But there is one 
striking difference. The Kobo app includes 
newspapers and magazines, albeit a limited selection; the Borders app makes no mention at 
all of newspapers and magazines.

I can’t say much more about the device because I have yet to use one and I haven’t met 
anyone who has.
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Roger Fidler was a journalist and newspaper designer for 34 years and has been on the  
leading edge of online and digital publishing development since the late 1970s. As  
program director for digital publishing at the Donald W. Reynolds Journalism Institute (RJI), he 
coordinates digital publishing research projects and the Digital Publishing Alliance (DPA). He 
has been at RJI since 2004, when he was named as the first RJI Fellow. Before that he was a 
tenured professor of journalism in the School of Journalism and Mass Communication at Kent 
State University.

Before joining the Kent State faculty in 1996, Fidler served as Director of New Media for 
Knight-Ridder, Inc., and headed the company’s Information Design Laboratory in Boulder, 
Colorado (1992-1995). He founded and headed two successful companies and was a  
member of Knight-Ridder’s videotex development team. He served as the first director of 
design for the company’s pioneering consumer online service, Viewtron (1979-1983).

Fidler first conceived and wrote about digital publications and portable electronic reading 
devices in 1981. Ten years later, he created the first prototype while he was a Freedom Forum 
Media Studies Fellow at Columbia University. In 2001, he developed a model for digital  
editions that would take full advantage of Adobe’s Acrobat software and emerging tablet 
PCs. At RJI, he has continued to develop the Electronic Media Print (eMprint) model and has 
field tested it through the Missourian eMprint experiment. He now works with DPA members to 
develop eMprint newsbooks for reading on eReaders, notebook computers and other  
mobile devices.

Fidler was named one of four finalists in 2003 (and again in 2004) for the World Technology 
Award in Media and Journalism and inducted as a World Technology Network Fellow. In 
1999, the Freedom Forum Newseum honored Fidler as one of history’s “Most Intriguing  
Newspeople” in its book Crusaders, Scoundrels, Journalists.

Fidler attended the University of Oregon (1962-66) and earned a master’s degree in  
Journalism and Mass Communication from Kent State University in 1999. In 2004, he was  
inducted into the University of Oregon School of Journalism’s Hall of Achievement.
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