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Press release 

Stockholm, April 26, 2019 

Tobii Interim Report for the First Quarter 2019 

Tobii AB today reported its results for the first quarter 2019.  

Comment by Tobii’s CEO Henrik Eskilsson: 

“Tobii has had a good start of the year with sales increases in all business units. Overall, sales 

increased by 34 percent, and 20 percent adjusted for currency, compared with the first quarter of 

2018. Sales also grew sequentially despite a strong fourth quarter in 2018. In addition, the operating 

margin at Tobii Pro remained high at 20% also in this quarter. With continued breakthroughs in new 

segments and markets, as well as operating costs that have leveled off, I am optimistic about the 

continuation of the year.” 

First quarter January-March 2019 

• Consolidated net sales rose by 34% to SEK 393 million (294) compared with the first quarter of 

2018. Adjusted for currency effects, the increase was 20%. 

• The gross margin was 68% (70%).  

• The Group's operating loss amounted to SEK -37 million (-37).  

Tobii Dynavox contributed SEK 19 million (14) and Tobii Pro SEK 23 million (15), while 

investments in Tobii Tech had a negative impact of SEK -80 million (-66) on the Group's operating 

loss. 

• Earnings per share amounted to SEK -0.33 (-0.33). 

• The Group is applying IFRS 16 Leasing for the first time, which has had a positive impact of SEK 

7 million on consolidated EBITDA and SEK 1 million on consolidated EBIT. Please see the tables 

on page 16 for more information. 

Significant events 

• In conjunction with the CES tech show in January Tobii presented its new IS5 eye-tracking 

platform and Dell launched the Alienware Area 51-m gaming notebook as the first product with 

integrated IS5.  

• Tobii announced a contract with HTC for delivery of eye-tracking technology for the HTC Vive Pro 

Eye VR headset.  

• Tobii issued bonds of SEK 300 million to fund acquisitions.  

• British competition authority CMA announced its intention to continue to investigate acquisition of 

the British company Smartbox Assistive Technology Ltd, in a Phase II investigation. 

Consequently, it has not been possible to begin integration. 

• After the end of the quarter Tobii launched the next generation of Tobii Aware, a software solution 

that enables more intuitive computers. Shipments of computers with Tobii Aware is expected to 

begin in the second quarter. 
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Events after the end of the period 

• Tobii’s co-founder Mårten Skogö left his position as Chief Science Officer at and his position in 

Group Management. At the same time, Mårten has been proposed to serve as a new member on 

Tobii’s Board of Directors.  

Comments from the CEO 

Tobii has had a good start of the year with sales increases in all business units. Overall, sales 

increased by 34 percent, and 20 percent adjusted for currency, compared with the first quarter of 

2018. Sales also grew sequentially despite a strong fourth quarter in 2018. In addition, the operating 

margin at Tobii Pro remained high at 20% also in this quarter. With continued breakthroughs in new 

segments and markets, as well as operating costs that have leveled off, I am optimistic about the 

continuation of the year. 

Tobii Dynavox increased sales an impressive 40% compared with the first quarter of 2018. The 

sharp increase can be explained in part by the acquisition of Smartbox and favorable currency effects. 

Adjusted for these factors, sales growth was 10%. Organic sales increased both for our new 

touchscreen products and for our eye-controlled products. We see solid growth in both established 

markets such as the US, Sweden and Norway, as well as in less developed markets, such as Eastern 

Europe. This accomplishment indicates the continued large growth potential in the market and for 

Tobii Dynavox as market leader. To take advantage of this po-tential we continue to invest in product 

and market development and during the quarter, we have trained about 7,000 therapists, prescribers 

and other key individuals all over the world. 

The British competition authority CMA’s review of the Smartbox acquisition is still in pro-gress and has 

now entered a second phase. Consequently, non-recurring costs and the delay in beginning the 

integration process have had a negative impact on the financial performance for the quarter. We are 

cooperating with the CMA and continue to believe that the acquisition does not inhibit competition; 

rather, it is good for our customers, for Smartbox and for us. We look forward to a final decision from 

the CMA in late July so that we can continue the process. 

Tobii Pro delivered yet another strong quarter with an operating margin of an impressive 20% and 

sales growth of 7%, adjusted for currency effects, even with a strong comparative quarter.  In line with 

our strategy, we organized the business into the three segments “Scientific Research,” “Market 

Research and User Experience” and “Professional Performance” during the quarter. We see favorable 

growth opportunities in all three segments, and the change will enable us to more effectively address 

the varied needs of the segments and create customized offerings of both services and products. We 

continue to invest in broadening and refining our product portfolio, including the launch of a new 

version of our software Tobii Pro Lab during the quarter. We achieved key breakthroughs in China 

during the quarter within Market Research, as well as in North America within Professional 

Performance. We also opened a new sales office in Singapore. Overall, Tobii Pro continues its high 

pace of business development.  

In Tobii Tech, currency-adjusted sales towards external customers increased by 36%, and by 21% in 

total. The primary focus is on the three segments PC, VR and Niche applications. 

Sales kicked off during the quarter for Dell’s Alienware Area 51-m, the first computer with our new IS5 

eye-tracking platform. We can clearly see that the IS5 design has triggered interest in eye tracking in 

PCs and we are currently engaged in discussions with several major OEM manufacturers. After the 
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end of the quarter we launched a completely new generation of Tobii Aware, a software solution that 

makes it possible to develop more intuitive computers with for instance improved privacy and security. 

The first shipments of Tobii Aware enabled PCs to customers are expected in the second quarter. 

Within Niche applications we added several new customers during the quarter. The segment already 

accounts for a substantial portion of Tobii Tech’s sales and I see continued favorable growth 

opportunities.  

Market intelligence firm IDC has updated its VR and AR market forecast and expects growth by over 

50% this year to about 9 million sold units and to 70 million units by 2023. The first units with eye 

tracking are being launched on the market this year, but we see several clear signs that over the next 

few years eye tracking will become standard in VR and AR products, for instance launches by HTC 

and Microsoft during the quarter. Our goal is to be the market-leading eye-tracking technology 

provider in this field. HTC is an important early customer for us, and we are working closely with them, 

other customers and the ecosystem at large to drive adoption of eye tracking. As part of this effort, we 

also launched several new tools for development of software with eye tracking in March.  

Taken together, we have achieved a good start to the year with sales increases in all three business 

units and, as planned, operating costs that have leveled off. We continue to be optimistic about 

achieving our financial goals.  

 

Conference call 

Today at 1:00 p.m. CET, Tobii will host a conference call with web cast presentation for media, 

analyst and investors. Please find dial-in details on Tobii’s website under Calendar. 

 

This information is information that Tobii AB (publ) is obliged to make public pursuant to the EU Market Abuse 

Regulation. The information was submitted for publication, through the agency of the contact person set out 

below, on April 26, 2019, at 7:30 a.m. CET.   

 

Contact 

Ola Elmeland, Investor Relations, Tobii AB, tel: +46 (0) 734 409 862, e-mail: ola.elmeland@tobii.com 

About Tobii 

Tobii is the global leader in eye tracking. Our vision is a world where all technology works in harmony 

with natural human behavior. Tobii operates through three business units: Tobii Dynavox makes 

specially designed computers that are controlled by eye movement or touch screens for use by 

people with special needs due to spinal cord injuries, CP, ALS or other medical conditions. Tobii 

Pro develops and sells eye-tracking equipment and services used today by more than 3,000 

companies and 2,000 research institutions, including all of the world’s 50 highest ranked 

universities. Tobii Tech further develops Tobii’s technology for new volume markets, such as 

computer games, personal computers, virtual reality, augmented reality and smartphones. Tobii is 

headquartered in Sweden and is listed on Nasdaq Stockholm (TOBII). The group has about 1,000 

employees. For more information: www.tobii.com. 
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