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Disclaimer

IMPORTANT – You must read the following before continuing. The following applies to this document, the oral presentation of the information in this document by SmartCraft Group AB (Publ) (the "Company") or any person on behalf of the Company, and any question-and-answer session 
that follows the oral presentation (collectively, the "Information"). In accessing the Information, you agree to be bound by the following terms and conditions. 

The Information does not constitute or form part of, and should not be construed as an offer or the solicitation of an offer to subscribe for or purchase shares or other securities of the Company, and nothing contained therein shall form the basis of or be relied on in connection with any 
contract or commitment whatsoever, nor does it constitute a recommendation regarding such shares or other securities. Any shares or other securities of the Company may not be offered or sold in the United States or any other jurisdiction where such a registration would be required 
unless so registered, or an exemption from the registration requirements of the U.S. Securities Act of 1933, as amended, or other applicable laws and regulations is available. The Information is not directed to, or intended for distribution to or use by, any person or entity that is a citizen or 
resident of, or located in, any locality, state, country or other jurisdiction where such distribution or use would be contrary to law or regulation or which would require any registration or licensing within such jurisdiction. The Information is not for publication, release or distribution in any 
jurisdiction in which offers or sales would be prohibited by applicable law. 

The Information has been prepared by the Company, and no other party accepts any responsibility whatsoever, or makes any representation or warranty, express or implied, for the contents of the Information, including its accuracy, completeness or verification or for any other statement 
made or purported to be made in connection with the Company and nothing in this document or at this presentation shall be relied upon as a promise or representation in this respect, whether as to the past or the future. 

The Information contains forward-looking statements. All statements other than statements of historical fact included in the Information are forward-looking statements. Forward-looking statements give the Company's current expectations and projections relating to its financial condition, 
results of operations, plans, objectives, future performance and business. These statements may include, without limitation, any statements preceded by, followed by or including words such as "target", "ambition", "outlook", "believe", "expect", "aim", "intend", "may", "anticipate", "estimate", 
"plan", "project", "will", "can", "have", "likely", "should", "would", "could" and other words and terms of similar meaning or the negative thereof. Such forward-looking statements involve known and unknown risks, uncertainties and other important factors beyond the Company's control that 
could cause the Company's actual results, performance or achievements to be materially different from the expected results, performance or achievements expressed or implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions 
regarding the Company's present and future business strategies and the environment in which it will operate in the future. Furthermore, information about past performance given in this Information is given for illustrative purposes only and should not be relied upon as, and is not, an 
indication of future performance.

No representation, warranty or undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or the opinions contained therein, and no liability whatsoever is accepted as to any errors, omissions or 
misstatements contained herein, and, accordingly, neither the Company nor any of its parent or subsidiary undertakings or any such person's officers or employees accepts any liability whatsoever arising directly or indirectly from the use of this document. The Information has not been 
independently verified and will not be updated. The Information, including but not limited to forward-looking statements, applies only as of the date of this document and is not intended to give any assurances as to future results. The Company expressly disclaims any obligation or 
undertaking to disseminate any updates or revisions to the Information, including any financial data or forward-looking statements, and will not publicly release any revisions it may make to the Information that may result from any change in the Company's expectations, any change in events, 
conditions or circumstances on which these forward-looking statements are based, or other events or circumstances arising after the date of this document. 

This presentation contains statistics, data, statements and other information relating to the group's markets and the industry in which it operates. Where such information has been derived from third-party sources, such sources have been identified herein. In addition, the Company has been 
named as a source for certain market and industry statements included in this presentation. Such "Company information" reflects the Company's views based on one or more sources available to it (some of which are not publicly available, but can be obtained against payment), including data 
compiled by professional organisations, consultants and analysts and information otherwise obtained from other third party sources.

By reviewing this Information you acknowledge that you will be solely responsible for your own assessment of the market and the market position of the Company and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future 
performance of the businesses of the Company. This Information must be read in conjunction with the recent financial reports of the Company and the disclosures therein. 

This Information shall be governed by Swedish law, and any disputes relating to hereto is subject to the sole and exclusive jurisdiction of Swedish courts.
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This is SmartCraft
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This is SmartCraft
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Our customers
SmartCraft serves 13 300* customers and 
more than 184 000* users.

What we do
We offer solutions that help companies 
plan and work more efficiently. So that 
they can be more profitable, create 
better working conditions, and deliver a 
more sustainable service.

Why we exist
We are here to digitize construction for 
the benefit of people, profit and the 
planet.

Where we operate
SmartCraft currently has 270 employees 
that are located in offices in Norway, 
Sweden, Finland and the UK.

*During Q1 2026, SmartCraft completed a review of its customer and user counting methodology across the group. As part of this process, we have decided to use direct contracted 
customers as a base for the numbers. As a result, the historical reported number of customers has been adjusted. The updated figures reflect improved data quality and consistency 
and has no impact on other financial metrics.



Our business areas and solutions
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Electro HVAC & 
plumbing

SME 
construction Enterprise
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How we help our customers
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Time efficiency
• Streamlined workflow

• Smart scheduling & 
resourcing

• Less admin, more 
billable work

Clear communication
• One source of truth 

• Real-time updates 

• Fewer disputes

Safer projects
• HSE & QA built-in

• In-site checklists

• Fewer incidents

Overview & control
• Live cost vs. budget

• Change orders under 
control

• Compliance-ready 
docs
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SmartCraft’s unique strategic position in the AI era
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AI enhances the value of 
our workflow data

SmartCraft has many years of 
data on:
• Customer behaviors
• Workflows
• Project patterns

Our strength is our proprietary 
cross-sectional data out of reach 
for generative AI

We own the place where 
the work happens

SmartCraft has a closed loop of 
data on:
• Roles (who does what)
• Calculations (what is profitable 

and converts best)
• Behavior (when things are done)
• Sequences (next steps)
• Risks (what goes wrong and 

when)

This is the raw material for AI that 
optimizes the entire workflow in 
real-world production.

Our market coverage 
makes the AI stronger

AI improves with:
• Large amounts of data
• Varied data
• Contextual data
• Closed loop feed-back from 

real outcomes

SmartCraft has all of this:
Many customers, professions, 
projects, sizes, and behaviors.

SmartCraft’s unique 
position in the value chain

As tools become easier to build, 
value shifts to those who own the:
• Workflow
• Data
• Customer relationships

SmartCraft has all three - that is 
our differentiator.



Strong and consistent growth
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64 83 88 94 103 121 142 163
190

214
270

351
404

502
528

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Q1 2026

Total CAGR 
~16%

Organic CAGR 
~15%

Reported revenue, SEKm

Amalgamated revenue pre-IPO, SEKm1)

Note: 1) Aggregated revenue for group companies of SmartCraft as per 2020. Source: Company financial reports.



Q1 highlights
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Q1 2026 in brief
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Annual Recurring 
Revenue

MSEK

504
+7.3% organic YoY

Adjusted EBITDA-capex 
margin

29.6%
+2.6 p.p. YoY

Operational Cash flow

MSEK

72.7
+35.2% YoY

Churn

8.3%
- 1.0 p.p. YoY
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Q1 marketing efforts
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2023 2024 2025 2026

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Exposure

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Web traffic

2023 2024 2025 2026 2023 2024 2025 2026

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Leads



AI first: from strategy to execution
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AI-first across 
SmartCraft
• AI embedded as a core capability 

across products and internal 
workflows

• Focus on practical value creation, 
not standalone features

• Supports scalability, efficiency and 
consistent execution across 
business areas

Clixifix – AI reducing friction in 
aftercare
• AI summaries provide fast 

overview in complex defect cases

• Image-based analysis supports 
automated data capture

• Reduced manual effort, faster 
handling and improved customer 
experience

Locka – AI improving scalability 
and output quality
• AI applied to streamline parts of the 

3D image production process

• Significantly reduced production 
time while improving output quality

• Supports scalable delivery as 
volumes increase
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Execution across commercial, product and operations

Example commercial & operational 
execution
Sales platform and customer lifecycle

• Common CRM improving visibility, prioritization and consistency

• Stronger customer care driving onboarding, retention and ARR growth

Internal execution and efficiency

• Stronger governance through PMO and clearer cross-functional priorities

• Continued cost discipline while protecting investments in product, platform and AI

Organization strengthening

• CFO starting June 1

• EVP HVAC & Plumbing starting full time August 1

Example product development 
& innovation 
• Kvalitetskontroll: Resource planner launched

• Bygglet: New integration with calculation tool

• SmartCraft Spark: mobile launch + accounting integrations

• Cordel ↔ SmartCraft Flow integration enabling more connected workflows

• Homerun: API, collaboration improvements, new user interface

• Coredination: BEAst integration via Peppol
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Listed at Nasdaq 
Stockholm

• First day of trading March 24th

• More than 2 300 individuals subscribing in 
public offering

• April shows increase in liquidity compared
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Q1 financials
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Recurring revenue 
as basis for success

Continued stable growth
• 7,6% ARR growth YoY
• Continued improved churn at 8,3%

7,3% ARR organic growth
• Q1 has the highest organic growth in ARR, 

quarter over quarter, since Q1 2024
• 3.2% Q1 2026 QoQ

• Hampered by low growth for HVAC & Plumbing

Q1 2026

395,5

459,8 455,7
467,3 469,2 475,4 476,0 477,4

504,1

Q1'24 Q2'24 Q3'24 Q4'24 Q1'25 Q2'25 Q3'25 Q4'25 Q1'26

YoY organic growth

+11% +10% +8% +6% +7% +7% +7%+12%

ARR bridge YoY
mSEK

469,2
34,2 0,7 0,0 504,1

Q1'25 Organic
growth

Currency
effects

M&A Q1'26

+7% 

ARR development
mSEK
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Historical ARR bridge
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Continued growth in revenue and strong profitability

• Focus on recurring revenue. Expecting to consistently be in 
the mid/high 90s. 

• Revenue growth effected by currency changes, organic 
growth for total revenue of 5.2% year over year

• Increased margin 1.9 p.p year over year

• Adjustments made for cost related to relisting

Page 20

• Continued investments in strategic development projects

• Level of capitalization varies depending on project lifecycle

• Q1’26 affected by introduction of AI first and following 
education of the organization

Continued YoY revenue growth
mSEK

Consistently high profitability R&D capex
mSEK

132,0 136,2

Q1'25 Q1'26

Revenue

94.7%
96.3%

+3.1%

Recurring revenue (%)

34,7 % 38,2 % 35,6 % 33,9 % 36,6 %

27,3 % 29,4 % 28,2 % 26,7 % 29,6 %

Q1'25 Q2'25 Q3'25 Q4'25 Q1'26

Adj.EBITDA margin Adj. EBITDA–R&D capex margin

9,7 9,5

7,3 % 7,0 %

0

0

0

0

0

0

0
5

10
15
20
25
30
35
40

Q1'25 Q1'26

R&D capex R&D capex % of sales
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+10% Organic growth recurring revenue

SME Construction

• Reported revenue organic growth of 9.9% YoY
• Organic growth for recurring revenue of 10.2% 

YoY

• Adjusted EBITDA of SEK 32.3 million, margin 
60.6%

• Margin improvement QoQ due to cost discipline 
as well as previous quarter included non-
recurring activities

48,8 53,324,8 32,3

Q1'25 Q1'26

Revenue EBITDA

+9%

Revenue growth

mSEK
SME Construction
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HVAC & Plumbing

• Reported revenue of SEK 31.8 million in the 
quarter, corresponding to 2.7% organic growth 
YoY

• Organic growth for recurring revenue of 2.4% YoY 

• Adjusted EBITDA of SEK 15.6 million, margin 
49.3%

• Margin increased QoQ with 6.4pp driven by 
increase in capitalizations and reduced cost 
related to trade fairs 

31,7 31,815,9 15,6

Q1'25 Q1'26

Revenue EBITDA

+0%

Revenue growth

HVAC & Plumbing
mSEK

+2% Organic growth recurring revenue
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Electro

• Recorded revenue of SEK 16.8 million, organic 
growing 4.5% YoY 

• Organic growth for recurring revenue of 7.4% 
YoY

• Adjusted EBITDA of NOK 5.0 million, margin 
29.8%

• Margin increase still driven by streamlining the 
product portfolio

16,1 16,8
2,6

5,0

Q1'25 Q1'26

Revenue EBITDA

4%

Revenue growth

Electro
mSEK

+7% Organic growth recurring revenue
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Enterprise

• Recorded revenue of SEK 34.3, an organic growth 
of 1.4% YoY

• Organic growth for recurring revenue 6.5% YoY

• Adjusted EBITDA of SEK 6.3 million, margin 18.5%
• Margin increase despite decrease in revenue driven 

by stronger renewals, better contract quality, and 
platform integrations in addition to cost control 

35,4 34,3

5,6 6,3

Q1'25 Q1'26

Revenue EBITDA

-3%

Revenue growth

Enterprise
mSEK

+ 7% Organic growth recurring revenue
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53,8 25,3 34,8 22,7 72,7

Q1'25 Q2'25 Q3'25 Q4'25 Q1'26

Financial position 
and cash flow

• Increase in operational cash flow in Q1 driven by reduced prepayments 
of tax, increased payments from customers and current liabilities.

• Strong operational cash flow even adjusted for approx. mSEK 10 related 
to relisting to be paid in Q2

955,9

27,0
72,7

117,4

854,7

61,4
86,9

170,0

Current assets

Goodwill and intangible assets
Non-current assets

Cash and cash equivalents

Current liabilities

Equity
Non-current liabilities

Deferred revenue

• Solid equity position of 73% 

• Net cash positive and negative net working capital

• Holds 6.0% (~10.3m) in treasury shares

35.2%

Balance sheet, March 31, 2026

Operating cash flow

mSEK

mSEK, YoY growth
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Capital
Use of cash flow in last 12 months:

• In the past 12 months we have repurchased 6 335 819 
shares, now held as treasury shares

• Outstanding shares now equals 161.2 million shares as 
SmartCraft holds 10.3 million treasury shares

Strategy for use of cash flows

• While M&A is a central part of SmartCraft long-term 
strategy, we are disciplined in capital allocation between 
M&A and share buybacks, depending on 

• available M&A targets, 
• valuation expectation of M&A targets
• our own valuation

• Ordinary buybacks not possible in SmartCraft Group AB 
(publ) until after AGM 27 but synthetic buybacks potentially 
possible (to be determined)
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Building momentum through execution and discipline

Q1 2026

15-20%
organic growth Bolt on M&A

Solid performance in Q1
• ARR growth of 7.3% YoY with improved churn
• Strong profitability with EBITDA-capex margin 

at 29.6%
• Increased operational cash flow and 

continued financial discipline
• Stable underlying sales performance

Strengthening the organisation
• Continued progress on product development 

and integrations across portfolio
• AI increasingly embedded across products 

and workflows
• Stronger commercial platform and customer 

lifecycle management
• Improved governance, cost discipline and 

execution capabilities 

Well positioned going forward
• Strong recurring revenue model and high customer 

retention
• Scalable platforms and increasing cross-market 

potential
• Continued focus on efficiency while investing in 

growth areas (AI, product)
• Well positioned to accelerate growth as market 

conditions improve
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Margin expected to increase due to 
scalability of the business

Medium-term financial targets



Q&A
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