Summary of Volvo Cars’ Digital Services package
Volvo Car Group is the first company to team up with Google on integrating an infotainment system powered by Android with Google apps and services built in, and after years of close development between the two companies, the fully electric XC40 Recharge became the first Volvo car to carry the system. 
As the company’s next generation infotainment system makes its way into the XC60, S90, V90 and V90 Cross Country models, Volvo Cars is further enhancing the unprecedented personalisation and unparalleled connectivity through the introduction of a brand-new Digital Services package.
The Digital Services package is available for the model year 2022 versions of the S90, V90, V90 Cross Country, XC60 and the fully electric XC40 Recharge. The Digital Services package is active for 4 years, and the features and services included vary depending on market regions. After 4 years, customers can continue to use the package by opting for an extension.
In most European countries and the US, the package consists of Google apps and services, which offer hands-free help with Google Assistant, best-in-class navigation through Google Maps and a broad offer of native in-car apps via Google Play. It also includes access to the Volvo On Call app and the wireless phone charger. All data required for navigation, voice assistance and for downloading and running any type of apps (e.g. music streaming), is included in the package.
In China, the package consists of AutoNavi AMAP navigation, Tmall Genie voice assistance, Huawei app store, IQT music app, access to the Volvo On Call app and the wireless phone charger. All data required is included in the package.
In South Korea, the package consists of SK Telecom services (including Tmap navigation, the NUGU digital assistant and FLO music service), access to the Volvo On Call app and the wireless phone charger. All data required is included in the package.
In the rest of the world, the package consists of Google apps and services (where available), including best-in-class navigation through Google Maps, hands-free help with Google Assistant and a broad offer of native in-car apps via Google Play. It also includes access to the Volvo On Call app and the wireless phone charger. All data required is included in the package if Volvo Cars has signed a contract with a central mobile operator for the specific market.
In markets where there is no contract for data, the customer will need to connect with their own device and use their own data plan to access the services. Volvo Cars is aiming to include data in the package in more markets during 2021/2022.
Depending on market, the Digital Services package either comes as standard or as an option. If it is not standard on a certain trim level, the Digital Service package will be available as an option. An aftermarket kit, which includes everything in the Digital Services option except the wireless phone charger, will be available for purchase at authorised Volvo dealerships.
