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INTERIM REPORT JANUARY-SEPTEMBER 2021 

 

Increased net sales with 

improved margins 
 

July-September 2021 (third quarter) 
 

• Net sales amounted to SEK 893 million (821). 

• EBITDA amounted to SEK 80 million (72) before items affecting comparability, 

corresponding to a margin of 9.0 percent (8.8). 

• Profit for the period was SEK 31 million (34), corresponding to earnings per share 

of SEK 0.45 (0.52) before dilution and SEK 0.45 (0.51) after dilution. 

• Free cash flow amounted to SEK –8 million (64). 

• Midsona agreed to acquire Vitality and Oy, a leading Finnish player in the consumer 

health products category. 

• Supported by the authorisation granted by the Annual General Meeting on 5 May 

2021, Midsona's Board of Directors approved a directed new share issue, whereby 

Midsona raised SEK 500 million before deductions for issue expenses. 

 
January-September 2021 (nine months) 
 

• Net sales amounted to SEK 2,761 million (2,626), but with challenges in organic 

growth as a result of the previous year’s hoarding effects and increased household 

consumption. 

• EBITDA amounted to SEK 252 million (276) before items affecting comparability, 

corresponding to a margin of 9.1 percent (10.5). 

• Profit for the period was SEK 88 million (121), corresponding to earnings per share 

of SEK 1.33 (1.85) before dilution and SEK 1.32 (1.84) after dilution. 

• Free cash flow amounted to SEK –69 million (150). 

 
Significant event following the end of the report period 
 

• Midsona took possession of the acquired Vitality and Oy on 1 October. 
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Comment by the CEO 
 

The third quarter of the year was marked by intensive preparations for Christmas, which 

is our high season for many product groups. For the Group, the trend was mixed, with 

good profits in many parts of the operations, although we saw poorer profits in other parts 

due to continued delivery disruptions and poor harvests. 
 

Shortages of raw materials and delivery disruptions burdened sales and earnings  

Net sales increased 9 percent to SEK 893 million, mainly due to the acquired System Frugt 

at the same time that organic growth declined somewhat. Our own brands performed 

significantly better than licensed brands and private labels. Because we sold relatively more 

of our own brands, the gross margin rose to 27.5 percent. EBITDA profit rose by 11 percent 

to SEK 80 million. 

 

The decline in sales was attributable primarily to shortages of raw materials and getting 

certain raw materials delivered. There were several reasons for this – on the one hand, for 

some of our product groups, we saw poor harvests, while on the other, the global supply 

chain continues to struggle with transport problems, particularly from Asia. We also 

experienced some production issues. The greatest disruptions were noted in our Danish 

production unit in Tilst. System Frugt is approaching its high season and our outbound 

volumes of nuts and dried fruit ahead of Christmas were impacted severely. It is our 

ambition and hope that we will ultimately receive the great majority of the goods we need.  

 

For large parts of Nordics and for North Europe, sales were maintained relatively well. The 

roll-out of Happy Bio and Davert in the European grocery trade continued at a good pace, 

particularly for South Europe with Happy Bio. The launch of Happy Bio in the grocery trade 

is exceeding expectations, with sales rising 38 percent compared with the preceding year.  

 

In some countries, a certain negative effect was observed during the quarter as economies 

opened up following the summer as the pandemic subsided, where trade declined 

somewhat in favour of the restaurant industry. The effect was particularly noticeable in 

southern Europe, where the trend among French and Spanish healthfood stores in 

particular was very weak. Although we gained market share during the period, we 

experienced a significant decline in sales. 
 

Price increases to be expected 

During the quarter, we saw increased world market prices for several key raw materials. 

Plastics and other packaging materials became significantly more expensive. Cost 

increases for raw materials, input goods and transport have led us to prepare price 

increases. In some cases quite substantial ones. As supply chain disruptions are a global 

and well-known problem, we believe that our planned price increases will be accepted. At 

the same time, we are working hard to meet the challenges within the supply chain and 

are monitoring the global situation closely. 
 

Value-generated acquisitions completed and on the agenda 

The acquisition of Vitality and Oy (Vitality) in Finland, which was announced during the 

quarter and will be consolidated as of 1 October, significantly strengthens our position in  
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Finland. With a product range that complements our own very well, we perceive sales and 

cost synergies. Vitality also has a good presence among pharmacies, making us strong 

now in all significant sales channels in the Finnish market. On the whole, Vitality is exactly 

the type of acquisition that has added most value for Midsona historically. 

 

During the quarter, we implemented a directed new share issue to institutional investors 

for approximately SEK 500 million to finance continued value-generating acquisitions. I 

would like to take this opportunity to thank our shareholders, old and new alike, for their 

confidence in us. We are seeing the acquisition market around Europe thawing and 

currently have several interesting processes in progress – we hope to bring more news on 

these soon. Right now, we are mainly focused on addressing the challenging situation with 

regard to raw materials and transport, and I look forward to the remainder of 2021 with 

confidence. 

 

Peter Åsberg 

President and CEO 
 
 
 
This is information of the type that Midsona AB is obligated to make public in accordance with the EU Market 
Abuse Regulation. The information was submitted for publication through the agency of Peter Åsberg and Max 
Bokander on 22 October 2021 at 8am CEST. 
 
For more information, please contact President and CEO Peter Åsberg, telephone +46 (0)730 26 16 32, or CFO 
Max Bokander, telephone +46(0)708 65 13 64. 
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