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LEHDISTÖTIEDOTE 
 
Pariisi, 29. syyskuuta 2021 

 

THE URBAN COLLËCTIF - CITROËN, ACCOR JA JCDECAUX 
LOIVAT TULEVAISUUDEN URBAANIN 
LIIKKUMISKONSEPTIN  TÄYSIN AUTONOMISEN JA 
KAIKILLE TARKOITETUN 
 

 The Urban Collëctif on kumppanuus, joka syntyi kolmen 

lyöttäytyessä yhteen. Yhtiöitä yhdistää niin ranskalaiset 
juuret kuin läsnäolo kaupunkilaisten arjessa, mutta lisäksi 
ne jakavat vision huomisen urbaanista liikkumisesta.  

 Yhteisenä tavoitteena yhtiöt halusivat luoda tavan liikkua 
eri puolilla kaupunkeja siten, että liikkumisen vapaus on 
kaikkien tavoitettavissa, ja että vapauden myötä jokaisen 
on mahdollista korottaa omaa elämänsä laatua. 

 Liikkumismuoto perustuu innovatiiviseen konseptiin 
Citroën Autonomous Mobility Vision  Citroënin 
Autonomisen Liikkumisen Visio, joka yhdistää 
huipputeknologian universaaliin liikkumisalustaan 
nimeltä The Citroën Skate ja kolme uudenlaista 
palvelukupolia (Pods): Sofitelin En Voyage  (Matka), 

(Kaupungin näyttäjä). Näistä jokainen tarjoaa uuden, 
täysin erilaisen ja elämyksellisen tavan liikkumiseen 
kaupunkien sisällä. 

 Citroënin autonomista, täyssähköistä ja mukautuvaa 
teknologiaa käyttävä täysin uudenlainen, avoimen lähteen 
urbaani liikkumiskonsepti tavoittelee ruuhkien 
pienentämistä kaupungeissa täyttäen silti asukkaiden 
kasvavat tarpeet, mitä tulee liikkumiseen kaupungin 
sisällä, palveluihin, turvallisuuteen sekä hyvinvointiin. 

 Uusi vastuullinen ja räätälöitävä konsepti urbaanista 
liikkumisesta luottaa avoimeen lähestymistapaan: The 
Citroën Skate -alusta soveltuu pohjarakenteeksi kaikille 
sen kanssa yhteensopiville kumppaneiden kupoleille ja 
laajentaa näin mahdollisuuksia toteuttaa lisää uusia 
liikkumisen ja palvelun muotoja. 

 

 
CITROËN MEDIAYHTEYDET SUOMESSA: 
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Katja Ruuskanen  puh: 050 438 1161  katja.ruuskanen@auto-bon.fi  

- - - - - - - - - -   
 
AS PART OF THE URBAN COLLËCTIF, CITROËN, ACCOR 
AND JCDECAUX, INVENT THE URBAN MOBILITY OF 
TOMORROW, AUTONOMOUS AND FOR EVERYONE 
 
 
 The Urban Collëctif is a new partnership between Citroën, 

Accor and JCDecaux, three French companies with an 
international presence in the daily lives of city-dwellers 
around the world and a shared vision for the future of urban 
mobility. 

 Their common ambition is to optimise mobility so that 
everyone can reclaim urban spaces and significantly improve 
the quality of life. 

 This ambition relies on an innovative concept dubbed Citroën 
Autonomous Mobility Vision, which combines a high-tech and 
universal mobility platform, The Citroën Skate, with three 
new service Pods  Sofitel En Voyage, Pullman Power Fitness 
and JCDecaux City Provider  each offering a unique 
experience to explore cities in a new way. 

 Using autonomous, electric and agile Citroën technology, 
this disruptive, open-source urban mobility concept aims to 
decongest cities while also meeti
in terms of mobility, services, safety and well-being in cities. 

 
 This new concept of responsible and tailor-made urban 

mobility relies on an open-source approach: The Citroën Skate 
platform can accommodate all compatible Pods developed by 
a partner, thereby expanding mobility and service offerings. 
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THE ESSENTIALS 

Transport is an essential requirement in daily life, especially in cities. With their strong appeal, cities are 
seeing their populations increase so travel conditions need to be revamped. At the same time, the Covid-
19 crisis has heightened city-
comply with social distancing rules, thereby influencing the development of the urban landscape and 
smart mobility solutions for the future. The emergence of autonomous vehicles could help reduce 
congestion in cities; however, these solutions have no medium-term economic viability due to the high cost 
of autonomous driving technologies compared with uptake. 

 
To respond to this problem, Citroën, Accor and JCDecaux have teamed up to form a creative and 
committed partnership called The Urban Collëctif. Driven by the belief that future mobility must address 
safety and well-being, The Urban Collëctif has created a revolutionary mobility concept, drawing on its 200 
years of combined experience in innovation. Using an open-source model dubbed Citroën Autonomous 
Mobility Vision, this concept relies on: 

- an autonomous and electric mobility platform: The Citroën Skate 
- and Pods for different services and applications.  

By separating the platform from the mobility services, this concept offers the opportunity to maximise the 
use of autonomous technology while expanding service offerings. The Citroën Skate can move all Pods on 

-old 
expertise. 

 
Pods designed for The Urban Collëctif illustrate the potential of open-source approaches by offering three 
innovative and highly different mobility services: Sofitel En Voyage, an exclusive urban mobility 
experience, Pullman Power Fitness, a new way of playing sport while moving, and JCDecaux City Provider, 
an innovative on-demand urban mobility service. 
 

we examine medium and long-term trends to anticipate consumer expectations and needs. We believe that 
this new concept can redefine the framework of urban mobility: shared, electric and autonomous. With the solution we 

 
Vincent Cobée, Citroën General Manager 
 

innovative project. With nearly 5,200 hotels 
worldwide, our Group is active in the local ecosystem and committed to offering ever more exclusive experiences, both 
to travellers and local communities, while contributing to the development of sustainable cities. Extending the hotel 

 
Sébastien Bazin, Chairman and Chief Executive Officer, Accor 
 

novative and useful solutions to sustainably improve city life 
is fully 

 
Jean-Charles Decaux, Co-Chief Executive Officer of JCDecaux 
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01. AN ON DEMAND SOLUTION TO EASE CONGESTION IN 

CITIES AND ENHANCE COMFORT  

 
 MOBILITY  A MAJOR CHALLENGE FOR CITIES OF THE FUTURE 

 
Whether it involves accessing work, education, healthcare or leisure activities, mobility is an essential need. Along 
with cars and bikes in offering freedom and escape, the future of mobility is set to be shared, diverse 
comfortable, urban, and long distance with the growth of distance purchasing and home deliveries, the 

needs regardless of the region, the mobility paradigm is shifting.  
 
Cities are constantly growing and are attracting those seeking jobs, high-quality services and cultural, social 
and community life. The World Bank predicts that two thirds of the population will live in cities by 2050. In this 
context, how can we improve daily journeys? In increasingly sprawling, traffic-clogged cities with sometimes 
saturated public transport networks, imagining the transport of the future opens up new horizons. The game is 
changing, soft mobility is increasing and autonomous mobility is expanding the range of possibilities.  
 
 

 CITROËN AUTONOMOUS MOBILITY VISION  A NEW MODEL FOR SHARED 
AUTONOMOUS MOBILITY 

 
Given this observation, it is necessary to rethink urban mobility so that everyone to enjoy all the opportunities 
offered by urban centres, without any of the disadvantages. Making the city more fluid, more pleasant and more 
human is the promise of Citroën Autonomous Mobility Vision. 

  
This is a revolutionary open-source mobility model that is collective and shared, offering autonomous mobility 
which adapts to demand. The model relies on a fleet of The Citroën Skate transport robots which move around 
cities non-stop and are, paired with Pods that promise unique experiences. The Citroën Skate is the medium 
and the conveyor of mobility. The Pod, attached to The Citroën Skate, allows its users to enjoy their preferred 
service, whenever they wish.  
 
The separation between The Citroën Skate and the Pods is the cornerstone of the concept, offering fluid and 
inventive urban mobility. By creating an autonomous and electric The Citroën Skate fleet, as well as Pods that 
respond to targeted needs, such as those of our partners - Accor (Sofitel En Voyage and Pullman Power 
Fitness) and JCDecaux (JCDecaux City Provider) -mobility is being reinvented and improved, both individually 
and collectively  
 
This technological solution that offers a multitude of possible uses draws on a fleet of The Citroën Skates 
and Pods, driverless, autonomous and interconnected, which travel quietly and improve traffic fluidity by at 
least 35%. To achieve this, The Citroën Skates are designed to travel in dedicated lanes, and are fitted to 
integrate into the urban environment in the most efficient and economical way. Proposing an autonomous vehicle 
on public roads for private customers, beyond the technological challenge, would be extremely expensive. On 
the contrary, the Citroën Autonomous Mobility Vision is based on the perfect adequacy between the Pods, The 
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Citroën Skate and the infrastructure. Moreover, the solution is maximized by riding on dedicated lanes or by using 
a smart fleet management according to demand. 
 
 

02. THE URBAN COLLËCTIF: CROSS COLLABORATIONS 
AND UNBRIDLED CREATIVITY 
 
 
Citroën, Accor and JCDecaux, three international companies with 200 years of combined experience in 
innovation, boldness and services, have formed an engaged and visionary collective  The Urban Collëctif. This 
collaboration has produced a shared vision of urban mobility in order to shake things up, take time out and put 

mobility, hospitality and cities. 
 
This brand new mobility platform offers urban experiences curated by -how and expertise. It 
is built on a layer of technological, electric and autonomous Citroën mobility - The Citroën Skate. The three Pods 
illustrate the concept and extent of its potential, which is possible because of its open-source approach. Two Pods 
were developed with Accor and highlight two of the luxury, top-of-the-line brands in its portfolio: Sofitel (Sofitel 
En Voyage) and Pullman (Pullman Power Fitness). The third was designed with JCDecaux: JCDecaux City Provider. 
 
 

 THE ACCOR PODS: SOFITEL EN VOYAGE & PULLMAN POWER FITNESS 
 
Through its Sofitel En Voyage and Pullman Power Fitness Pods, Accor, a world leader in the hotel industry, is 

enabling all of its customers as well as city-dwellers to immerse 
themselves in its brand experience outside its hotel walls. 
 
With 200 years of combined experience in interior design and French automotive design, this partnership has 
given rise to innovative and daring Pods. During development with the Citroën teams, particular attention was 
paid to the quality of the materials, colours, assemblies and details, as well as the interfaces. 
 
Damien Perrot, Global Senior Vice-President Design at Accor, comments: a bold and modern 
interpretation of interior and automotive design. They are designed beyond the conventions and standards that the 
industry is using today, with precision engineering, high-end materials, refined aesthetics and revamped functions and 
applications. Thanks to this unprecedented partnership, which is highly innovative both in form and substance, we are 
creating endless opportunities for the futu  
 
Eventually, the two Pods could be reserved using the ALL - Accor Live Limitless app, the everyday lifestyle 

ecosystem. 
 
Steven Taylor, Chief Marketing Officer at Accor, notes:  Voyage and Pullman 
Power Fitness Pods is a new example of our augmented hospitality strategy. We are resolutely focused on making our 
brands increasingly more visible and more relevant, in order to be there for our guests, beyond their stays in our hotels  
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More than ever, brands and sustainable urban mobility are central to the vision of augmented hospitality offered 
by Accor. 
 

o Sofitel En Voyage 
 
Sofitel En Voyage, the first Pod born from the collaboration between Accor and Citroën, is an invitation to a new 
urban mobility, a journey with exceptional comfort, chic services and breath-taking views.  
 
Like Sofitel, which was the first French luxury hotel brand to expand internationally, the Sofitel En Voyage Pod 
reflects French elegance and art de vivre.  
 
Whether heading to the best restaurants, the finest boutiques, to catch a train or a flight, to explore the city or 
simply to work, guests 
on the move and on demand. 
 
Spectacular and statuesque, the Sofitel En Voyage Pod is an architectural parallelepiped of glass and marquetry, 
creating an intimate tmosphere while being fully open to the outside. 
 
The organic look of the wood marquetry, a traditional French skill, is modernised thanks to cutting-edge 
technologies and high-precision laser cutting, creating bodywork that evokes the city of Paris, French furniture 
and haute couture. This remarkable marquetry work subtly enhances the luxurious and modern atmosphere, 
while sifting the light through a system of screens. 
 
Acting as a counterpoint, the use of flat glass reveals a welcoming and warm interior that is sophisticated and 
refined, in blood orange velvet tones from floor to ceiling, evoke a discreet approach to contemporary luxury.  
 
Featuring automatic glazed sliding doors, the Pod would allow two to three passengers to sit comfortably on 
board together, with their luggage in a dedicated compartment. An interior scrolling LED strip would display 
information in real time, such as personal messages, news, weather, arrival and travel times. 
 
Everything is designed to deliver the personalized Sofitel service, with a bar that opens like a flower to the touch 
to offer drinks and snacks, a sound system, induction chargers and a configurable mood lighting.  
 
Ultimate proof of the Sofitel service, a touchscreen tablet would allow a video-conference call to be made to a 
Sofitel concierge, to arrange a restaurant or theatre reservation for example. 
 
 

o Pullman Power Fitness 
 
The Pullman Power Fitness Pod is the second Pod born from the partnership between Accor and Citroën and 
reflects Pullman Hotels &  for boundary pushing fitness., Within its Power Fitness programme, 

 take their performance to the next level, with 24-hour classes, 
integrated technology and a stylish fun environment. The Pullman brand continues to be a game changer as it 
positions itself as the premier hotel brand for fitness.  
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The Power Fitness programme, which is being rolled out to  of more than 140 hotels and 
resorts around the world, is innovatively summarized in the Pullman Power Fitness Pod, which illustrates a modern 
vision of transportation that makes commuting times more useful to optimise peak fitness performance. 
 
The Pullman Power Fitness Pod would therefore  where 
the sole user could exercise independently and immersively, with the rower on one side and the bike on the other, 
while travelling through the city. 
 
The Pullman Power Fitness Pod is characterised by an unusual glass bubble incorporating dichroic patterns in the 

f blue, purple, 
 

 
The deliberately futuristic and avant-garde atmosphere perfectly illustrates the symbiosis between sport, music 
and light. A customisable audio and lighting system via an LED strip provides a unique effect, with three modes 
including three colours and light ambiences adjusted for the choice of exercise, thereby creating a unique, 
exhilarating and regenerating experience for the user.  
 
Tr
the user, all while providing route information and entertainment during a next-level cardio session.  
 
Exercising within the pod will would also be useful for charging The Citroën Skate  
 
 

 JCDECAUX CITY PROVIDER 
 
JCDecaux City Provider emerged from the partnership between Citroën and JCDecaux, the world leader in outdoor 
advertising that provides useful, sustainable street furniture and services in over 80 countries. Its street furniture 
sets the benchmark across the world in terms of innovation, quality, aesthetics and functionality and its self-
service bicycles have revolutionised soft mobility in cities since 2003.  
 
With JCDecaux City Provider, JCDecaux remains faithful to its innovation strategy for the sustainable 
improvement of quality of life in cities. As smart cities enter our lives, JCDecaux is positioning itself to be one 
of the major players in this sector and is already involved in fostering the emergence of an increasingly human, 
open and sustainable smart city. 
 
A true complementary service, between public and private transport, JCDecaux City Provider offers an innovative 
on-demand urban transport solution accessible to all users. Easy to board by passengers with luggage, a 
pushchair, using a wheelchair, alone or with other people, JCDecaux City Provider is a solution accessible to all, 
which facilitates mobility in the city by offering more freedom and choice when travelling. The Pod offers its 
occupants the best route between departure point and destination thanks to the smart autonomous technology, 
which optimises time and distance while ensuring a pleasant and peaceful experience in the heart of the city. 
 
Inspired by JCDecaux street furniture, JCDecaux City Provider is infused with pure shapes, a timeless, sober 
and functional design, offering comfort and space on board. It combines various materials and textures to 
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accommodate passengers in comfort  textured black, satin aluminium grey, dark-tinted windows, as well as a 
light wood aesthetic and plants.  
 
JCDecaux City Provider offers two welcoming spaces facing each other, sheltered under a green, planted 
roof: an open area, protected from the weather by an awning, and a closed and bright glazed area with an 
original layout of mood lighting. Up to five people can be welcomed on board and travel in a comfortable and 
bright environment, offering great visibility over the city. Inside, passengers have USB sockets at their 
disposal to charge all mobile devices. Two interactive screens enhance the mobility experience, with information 
and useful services for planning and tracking journeys, obtaining information on cultural, tourist and community 
life and discovering new places, as well as proposed activities which the Pod can head towards on request. 
 
With its open design, JCDecaux City Provider restores the magic of urban travel for everyone.  
 
 

 THE CITROËN SKATE 
 

o On-board technology for improved city travel 
 
The Citroën Skate is an urban mobility solution able to travel around all urban centres in dedicated protected 
lanes to ensure fluid and optimised mobility. Autonomous, electric and chargeable via induction, The 
Citroën Skate can operate almost continuously, 24/7, charging itself automatically when necessary at dedicated 
charging bases.  
The Citroën Skate is a mobility platform that allows the Pods to move as needed and it can be positioned below 
the Pods on request, to generate movement and activate the service. Because of this, the Pods can then be 
positioned in less than 10 seconds. The Citroën Skate is a universal mobility platform that can be used to move 
all kinds of Pods, thereby increasing the use of technology in everyday life.  
 
It is fitted with all the technology needed to move transport and logistics units, allowing them to dispense with 
redundant and expensive equipment and making autonomous driving technology profitable. By comparison, 
passenger vehicles are parked 95% of the time according to statistics and would never use this technology to its 
full potential. A kind of ultra-tech skateboard, The Citroën Skate incorporates all of the intelligence and 
technology required for autonomous and electric travel: batteries, an electric engine, sensors, etc. Its top speed 
is limited to 25 km/h or 5 km/h to ensure the safety of all users depending on the area. The speed can be 
configured according to how the Pods are used in order to meet demand as effectively as possible. 
 
The Citroën Skate features a minimal footprint with limited dimensions of 2.60m long, 1.60m wide and 51cm 
high
automotive layer, make it a clever and universal mobility solution.  
 

o Design showcasing technology 
 
Featuring the formal patterns of the ultra-technical underbody used on 19_19 Concept*, the design of The 
Citroën Skate highlights the embedded technology with real attention to detail: macro-chevrons and materials 
with dark shades combining black mat and aluminium looks, acting as a showcase for the Pods placed on top. 
The double-chevron logo, which is outsized and proudly displayed at the centre of The Citroën Skate, reinterprets 
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9 Concept, which 
included these features. 

 of ultra-
comfort and extra-urban mobility to get away from the city. 
 

Embedded systems are spread all around The Citroën Skate, concealed behind the Citroën logos to ensure 
completely safe and autonomous driving by detecting pedestrians, cars, cyclists, scooters or any other object on 
the road. Since the front and rear of The Citroën Skate are completely identical, the Citroën logos are backlit, 
white at the front and red at the rear, to comply with regulations and clearly indicate the direction of travel to 
other road users. 
 
To provide unparalleled driving comfort during travel, as well as to accommodate the Pods comfortably and 
without jolts, The Citroën Skate is fitted with movable hydraulic cushions. Citroën Advanced Comfort® logos 
provide a reminder that Citroën is synonymous with comfort, whatever the type of vehicle. 
 

o Goodyear wheels 
 
The wheels, which are revolutionary in their concept and design, were devised and developed by Goodyear, 
who has already been a partner of Citroën for the spectacularly designed and extraordinarily dimensioned wheels 
on 19_19 Concept. For The Citroën Skate, Goodyear developed omnidirectional Eagle 360 wheels, comprised 
of spherical tyres feature the Goodyear wingfoot and logo. Incorporating small electric motors, they give the robot 
complete 360° freedom of movement so that it can travel in any direction, just like a computer mouse, turn on 
the spot and inch its way into the smallest spaces, without concerning itself with a specific direction of travel.  
 
 

03. OPEN SOURCE: MOVING TOWARDS INFINITE PODS, 
MEETING A VARIETY OF USES 
 
Other services can be imagined in addition to the Pods designed as part of The Urban Collëctif. Thanks to the 
separation between The Citroën Skate and the Pod, creativity can be unleashed to develop new applications and 
new visions for individual and collective transport. Partnerships that go well beyond the borders of the 
automotive industry should be considered to allow this vision to become a reality. 
 
With The Citroën Skate technology, anything is possible thanks to its open-source approach, which allows any 
third party to develop a Pod compatible with the technical specifications of The Citroën Skate. 
 
Whatever their needs may be, local authorities, public officials and companies could benefit from The Citroën 
Skate technology by developing their own Pods for passenger transport, service or consumer goods offers, in 
public or private spaces such as airports, factories or convention centres. 
 
Citroën Autonomous Mobility Vision offers a wide variety of flexible and affordable services. A local authority 
looking to introduce electric and autonomous public services to decongest cities could therefore reduce its 
operating costs using a The Citroën Skate fleet. Numerous public services covering various aspec
daily lives could also be involved, including transport, health and waste. With a The Citroën Skate fleet, local 
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authorities could absorb spikes in transport demand more effectively during peak hours and offer transport 
on-demand during off-peak hours, along with safe, noise-free travel options at night. The Citroën Skate Fleet 
opens up new horizons in mobile, local and personal public services and can be used medical practices, food 
dispensers, food trucks and security. Artificial intelligence provides the ability to predict where and when these 
Pods need to be placed according to outdoor events or individual preferences. 
 
In response to the major challenges of our time, The Urban Collëctif offers an innovative and sustainable urban 
mobility solution which facilitates urban living. 
 
 
TECHNICAL CHARACTERISTICS 

 
THE CITROËN SKATE 
▪ Length: 2.600 m 
▪ Width: 1.600 m 
▪ Height: 0.510 m 
▪ Top speed: 25 km/h 
▪ Automatic induction charging 
 
SOFITEL EN VOYAGE 
▪ Length: 3.160 m 
▪ Width: 1.800 m 
▪ Height: 1.963 m 
 
PULLMAN POWER FITNESS 
▪ Length: 3.257 m 
▪ Width: 1.700 m 
▪ Height: 1.825 m 
 
JCDECAUX CITY PROVIDER 
▪ Length: 3.006 m 
▪ Width: 1.654 m 
▪ Height: 2.516 m 

 
 
 
 
VIDEOS AND PHOTOS AVAILABLE: 
http://www.citroencommunication-echange.com/ 
Username (CAPS): CONCEPT_2020 
Password (CAPS): URBAN#2020 
YouTube - video Manifesto: https://www.youtube.com/watch?v=M5Q-Xn4_xl4 
You Tube - video reveal replay: 
https://youtube.com/playlist?list=PL01krCBQBLwJqUldcYK76_DWMnkz_aHEv  

 
__________________________________________________________________________________ 
 

http://www.citroencommunication-echange.com/
https://www.youtube.com/watch?v=M5Q-Xn4_xl
https://youtube.com/playlist?list=PL01krCBQBLwJqUldcYK76_DWMnkz_aHEv
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CITROËN PRESS CONTACTS 
Claire Bady  Tel.: +33 (0)6 72 84 45 77  claire.bady@citroen.com 
Benjamin Demozay  Tel.: +33 (0)6 17 69 91 43  benjamin.demozay@citroen.com 
Find all the Citroën press contacts at http://fr-media.citroen.com/fr/contacts-list 
 
ACCOR PRESS CONTACTS 
Line Crieloue  Tel.: +33 (0)7 61 44 10 05  line.crieloue@accor.com 
Mélanie Mahiette  Tel.: +33 (0)6 99 36 10 37 - melanie.mahiette@accor.com 
 
JCDECAUX PRESS CONTACTS 
Estelle Ardouin  Tel.: +33 (0)7 60 80 43 72  estelle.ardouin@jcdecaux.com 
__________________________________________________________________________________________________________ 

 

 

About Citroën 

Since 1919, Citroën has been creating 

characterised by boldness and innovation, Citroën places peace of mind and well-being at the heart of its customer experience 

and offers a wide range of models, from the distinctive Ami, an electric vehicle designed for the city, to saloons, SUVs and 

commercial vehicles, most of which are available in electric or rechargeable hybrid versions. Citroën is a pioneer in services 

and the attention paid to its private and business customers. It has a presence in 101 countries and a network of 6,200 

sales and service outlets around the world. 

https://fr-media.citroen.com 

 

 
 
About Accor 
Accor is a world leader in hospitality and is active in 110 countries, with nearly 5,200 hotels and 10,000 restaurants and 

bars. The group deploys an integrated hotel ecosystem among the most diversified in the sector, combining luxury and 

premium chains, mid-range and economical offerings, exclusive lifestyle concepts, performance and entertainment venues, 

clubs, restaurants and bars, private residences, shared accommodation, concierge services and co-working spaces. Accor 

has an unrivalled brand portfolio, run by over 260,000 employees worldwide. More than 68 million members enjoy the 

ALL - Accor Live Limitless, the everyday lifestyle companion, which provides 

access to a wide range of benefits, services and experiences. Through its initiatives Planet 21  Acting Here, Accor Solidarity, 

RiiSE and ALL Heartist Fund, the Group is committed to taking concrete action in professional ethics and integrity, 

responsible tourism, sustainable development, civic engagement, diversity and inclusion. Founded in 1967, Accor SA, 

headquartered in France, is listed on Euronext Paris (ISIN code: FR0000120404) and on the OTC market in the US (code: 

ACRFY). For more information, visit group.accor.com or follow us on Twitter, Facebook, LinkedIn and Instagram. 

 
About Sofitel 
Sofitel Hotels & Resorts is an ambassador of French elegance, style, culture and art-de-vivre around the world. Established 
in 1964, Sofitel is the first international luxury hotel brand to originate from France with almost 120 chic and remarkable 
hotels i
blending a touch of French elegance with the very best of the local culture. The Sofitel collection includes such notable hotels 
as Sofitel Paris Le Faubourg, Sofitel London St James, Sofitel Dubai The Obelisk, Sofitel Munich Bayerpost, Sofitel Rio de 
Janeiro Ipanema, Sofitel Washington DC Lafayette Square, Sofitel Sydney Darling Harbour and Sofitel Bali Nusa Dua Beach 

mailto:benjamin.cohen@citroen.com
mailto:benjamin.demozay@citroen.com
http://fr-media.citroen.com/fr/contacts-list
mailto:line.crieloue@accor.com
mailto:melanie.mahiette@accor.com
mailto:estelle.ardouin@jcdecaux.com
https://fr-media.citroen.com/
https://group.accor.com/fr-FR
https://all.accor.com/france
https://group.accor.com/fr-FR
https://twitter.com/Accor
https://www.facebook.com/accorFR/
https://www.linkedin.com/company/accor/
https://www.instagram.com/accor
https://www.facebook.com/Citroen.France/
https://twitter.com/CitroenFrance?ref_src=twsrc%5egoogle|twcamp%5eserp|twgr%5eauthor
https://www.linkedin.com/showcase/citroen_france/posts/?feedView=all
https://www.instagram.com/citroenfrance/?hl=fr
https://www.youtube.com/citroenfrance
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Resort. Sofitel is part of Accor, a world leader in hospitality with more than 5,100 hotels and 10,000 restaurant areas and 
bars across 110 countries. 
sofitel.accor.com | all.accor.com | group.accor.com 
 
 
About Pullman 
Pullman Hotels & Resorts sets a new tempo in global travel and living, delivering an inspiring, energising and enriching 
experience to new entrepreneurs. Pullman welcomes guests with the space they need to focus, work and play. Forward-
thinking and hyper-connected, with a passion for art and fitness, Pullman constantly reinvigorates the adventurous spirit and 
open-minded ambition that drove it to become a pioneering travel brand over 150 years ago. Today, the Pullman brand has 
more than 140 hotels in the most dynamic and cosmopolitan destinations in the world, driven by flagship locations such as 
Pullman Paris Bercy, Pullman Suzhou Zhonghui (Greater China) and Pullman Maldives Maamutaa. Pullman is part of Accor, 
a world leader in hospitality with more than 5,100 hotels and 10,000 restaurant areas and bars across 110 countries. 
pullman.accor.com | all.accor.com | group.accor.com 
 
 
About JCDecaux 
JCDecaux, the world number one in outdoor advertising, is now present in over 80 countries and more than 3,670 cities of 

quality
servicing and maintenance, are recognised around the world by cities, airport and transport authorities, and advertisers. 
JCDecaux is currently the only company in the world exclusively active in outdoor advertising and developing all of the 
associated activities: street furniture, advertising in transport and large-format displays. As smart cities enter our lives, 
JCDecaux is positioning itself to be one of the major players in this sector and is already involved in fostering the emergence 
of an increasingly human, open and sustainable smart city.  
For more information: jcdecaux.fr. Follow us on Twitter, LinkedIn, Facebook, Instagram and YouTube. 
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