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Clas Ohlson interim report Q3 2025/26

Continued progress - increased sales and profits

Third quarter — 1 November to 31 January

e Net sales amounted to 4,080 MSEK (3,859), an increase of 6%, of which 8%
related to organic growth, 1% acquisition and -3% to currency effects

¢ Online sales amounted to 843 MSEK (717), an increase of 17%, of which 6% related
to acquisitions

e Operating profit amounted to 659 MSEK (553)

e Profit after tax totalled 514 MSEK (426)

e Earnings per share was 8.09 SEK (6.72)

Nine months - 1 May to 31 January

¢ Net sales amounted to 9,903 MSEK (9,284), an increase of 7%, of which 9% related
to organic growth, O per cent acquisition and -3% to currency effects

e Online sales amounted to 1,956 MSEK (1,738), an increase of 13%, of which 3%
related to acquisitions

e Operating profit amounted to 1,347 MSEK (1,063)

e Profit after tax totalled 1,030 MSEK (802)

e Earnings per share was 16.22 SEK (12.65)

Events after the end of the reporting period

e Net sales in February amounted to 779 MSEK (715), an increase of 9%, of which
9% related to organic growth, 2% acquisition and -2% to currency effects
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CEO Kristofer Tonstrém comments on third quarter 2025/26:

We managed to maintain the positive sales trend from the second quarter into the important
third quarter. In November and December, we had the right offer for both the Christmas
preparations such as string lights and Christmas trees, and the Christmas presents. In January,
when the cold in our sales markets made its entrance, we instead saw a clear upswing in
weather-related product categories such as heat sources and snow removal, at the same time as
the basic range sold well. Our ability to meet the variations in customer needs and expectations
are good examples of the organisation's strength in both assortment development and customer
meeting. In total, organic sales increased in the third quarter by 8 per cent, and net sales
exceeded 4 billion SEK for the first time ever in a quarter. Operating profit improved to 659 MSEK
(553), corresponding to an operating margin of 16.2 per cent (14.3), and earnings per share
amounted to SEK 8.09 (6.72).

A strong and growing store network

In terms of development by market, Norway continues to show fantastic growth. The fact that the
research company Yougov as recently as February ranked Clas Ohlson as the strongest brand in
the retail sector in Norway shows the position we have in the market. Sweden is also delivering
strongly in relation to tough comparative figures from the previous year, with organic growth of 7
per cent. We also see strong development in Finland with an organic sales increase of 9 per cent
in the quarter. We have rebuilt all Finnish stores and put a greater focus on products that are
particularly appreciated by the Finnish customer. This work is yielding results and further
confidence in opening more stores in the Finnish market. After a successful store opening
outside Helsinki last autumn, we will open a new store in Tampere this spring and another in
Joenssu later this autumn. In total, we plan to open eight stores net in 2025/286, i.e. slightly below
our ambition of approximately ten new stores net. For the coming financial year 2026/27, the
goal is to continue to open new stores at the same pace as in the past three years.

E-com - a profitable growth engine

Online sales continues to develop well. E-com accounted for 21 per cent of total sales in the third
quarter, and growth in the B2C business is very strong, as in the previous quarter. For example,
total sales at www.clasohlson.com grew by 15 per cent in the quarter. New for the quarter is that
sales from the add-on acquisitions Phonelife and Reservdelaronline are included in total net sales
online, which amounted to 843 MSEK.

The foundation for future growth

At the same time as we deliver results here and now, we are constantly taking steps to create an
even better Clas Ohlson for the future. Our work with assortment development is becoming
increasingly efficient and we will continue to launch product news at a high pace this spring. The
investment in increased logistics capacity has reached a new milestone as we now have selected
our collaboration partner regarding the automation solution for our distribution centre in Insjon.
The next step is to start construction and we expect to be able to break ground within the next
few weeks. In terms of logistics development, we have also signed a new agreement with
PostNord for deliveries to stores in Sweden, Norway and Finland, with a focus on further reducing
our climate footprint through fossil-free fuels and more climate-optimised solutions.
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Value creation for all stakeholders

In summary, we continue to develop the company with a focus on assortment, brand and
customer meeting, without compromising on accuracy in daily operations. Customer satisfaction
regarding both service and products is high, while the customer base continues to grow larger. In
total, we now have 6.2 million members in Club Clas. Sales in February showed a good start to
the last quarter of the year, with organic sales growth of 9 per cent. In an uncertain macro
environment, we will continue to focus on things we can influence ourselves and, strengthened
by the results of recent years, we are confident that we can continue to grow profitably in our
major product niches, thereby creating value for all stakeholders.

See you in stores and online!

Webcasted presentation today at 9.00 a.m.

President and CEO Kristofer Tonstrém and CFO Pernilla Walfridsson will comment on the report
at 9:00 CET today at a webcasted presentation. The presentation will be held in English and is
followed by a Q&A session. If you wish to participate via webcast, please use the link below. Via
the webcast you are able to ask written questions. Link to webcast. If you wish to participate via
teleconference please register on the link below. After registration you will be provided phone
numbers and a conference ID to access the conference. You can ask questions verbally via the
teleconference. Link to teleconference. An on-demand version of the webcast will be available at
about.clasohlson.com after closing of the presentation.

For more information, please contact:
Niklas Carlsson, Head of External Communications and IR +46 247 444 29,
hiklas.carlsson@clasohlson.se

This is information that Clas Ohlson AB (publ) is obliged to make public pursuant to the EU Market Abuse Regulation.
This information was submitted for publication, through the agency of the contact person set out above, at 7.00 am.
CET on 11 March 2026.

Clas Ohlson was founded in 1918 as a mail order business in Insjén, Sweden. Today we are a retail company with
customers in multiple markets, approximately 5,000 co-workers and annual sales of approximately 12 billion SEK. Our
share is listed on Nasdaq Stockholm. A lot has happened since the start in 1918, but one thing has remained the same
over the years; that we want to help people fix their homes with practical and sustainable solutions at attractive prices.
Visit about.clasohlson.com/en to read more about us and how we make home fixing available, sustainable and enjoyable
for everyone.
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