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Thanks to a unique report with data from five of our major 
marketplaces we are able to convert the environmental 
benefit from our users trade into numbers. The result is 
astonishing and hard to grasp.
 When summarizing the potential effect from second-
hand trade during 2015 at Leboncoin in France, Blocket in 
Sweden, Vibbo in Spain, Finn in Norway and Subito in Italy, 
it adds up to 12.5 million tons CO2e! This means that our 
users at these sites are potentially saving 12.5 million tons 
carbon dioxide during one year.

HOW MUCH IS 12.5 MILLION TONS CARBON DIOXIDE?
This huge amount of greenhouse gas is the equivalent of 
flying an Airbus 380 around the globe 1,100 times. Or pro-
ducing 50.6 million new sofas. Or putting a total standstill  
of the traffic in Paris for three years and four months!
 But the Second Hand Effect is much more than just 
numbers. For many people it’s a social movement and 
a way of life. It means meeting new people, embracing a 
passion and being part of a community, trading things from 
one hand to another. It is an individual choice to live a more 
sustainable life.

Whether our users’ motivation is taking part in this move-
ment, saving money or a passion for vintage clothing or 
furniture, the impact is the same; reuse contributes to 
reducing the environmental footprint. This makes them all 
environmental heroes. A choice to trade secondhand is an 
action that actually makes a difference.
 That’s what the Second Hand Effect is all about.

A HUGE IMPACT GLOBALLY
So far we have calculated the potential carbon reduction 
from 46 million users and five different marketplaces. 
Schibsted has more than 30 sites around the world for 
secondhand shopping – imagine the impact from all of our 
users. Together we are creating a huge global Second Hand 
Effect.

In this PDF report we have gathered the most important in-
formation about the project. At www.schibsted.com/second-
handeffect you will find more details and get to meet some 
of our users. You can also follow us on #secondhandeffect

LENA K SAMUELSSON
Executive Vice President 
Communications and CSR

Every day millions of people are buying and selling reused things on Schibsted’s 
marketplaces around the world. Secondhand trade is great for making bargains but  
it also contributes to the reducing our environmental footprints. Every time someone 
participates in secondhand trade it is a sign of care for our common future. We call it 
the Second Hand Effect.

INTRODUCTION

JOINING FORCES FOR 
THE  ENVIRONMENT







If we continue to emit the same amount of greenhouse 
gases as we do today, we could during the next century 
reach an average rise in temperature of four degrees.  Four 
degrees rise in temperature would lead to a large part,   40 
percent, of the earths species extinction due to their de-
stroyed living environment or scarcity of food and human’s 
ability to produce food would be severely threatened.
 After the climate meeting in Paris the world now has a 
common goal to limit the rise in temperature to well below 
two degrees by decreasing the global climate emissions. 
But we all need to help out. Not least given the prospect of 
our children and grandchildren having a brighter future. In 
this task, consumption and the supplies from companies 
play a key part. Today several companies can offer, us the 
consumers, climate saving services that enable us all to 
lead a more sustainable life. This report from Schibsted’s 
marketplaces for secondhand trade is a good example of 
new services, that has been created by the growth of infor-
mation technology, and that make it possible for us to make 
more sustainable choices.

When it comes to the secondhand market and the services 
that the marketplaces offer, there are large climate benefits 
in allowing certain products such as furniture, be reused as 
many times as possible before being passed on to recycling. 
But we have to be careful. All products are not enhanced 
with the years. For certain products such as household ap-
pliances, it is during the use itself that the largest volumes 
of carbon are emitted. Certain products must therefore be 
analyzed from a so called life cycle perspective. We need 
to address the impact on earth from a good’s raw material 
through its production to the usage and finally as waste, to 
understand how much climate savings come from selling 
an old refrigerator a second time. Sometimes it may even be 
better to buy a new model that is really energy efficient than 
to buy an old model. WWF sees this report as an important 
step towards showing the climate benefits from second-
hand trade. Services, such as Schibsted’s marketplaces, can 
help us consumers to make the selections that are the most 
climate friendly, help decrease resource consumption and in 
short lead to a more sustainable life.

The global challenges we have in front of us are overwhelming. Today over seven 
 billion people inhabit the planet. The natural resources produced by the earth are 
 not enough and in Europe we live as if we had access to 2.6 planets. In addition to 
this there is the climate changes that makes our situation even more challenging. 
Thankfully a glimpse of hope was kindled at the latest climate meeting in Paris, but 
we all need to do our part.

FOREWORD FROM WWF

WE NEED TO MAKE A 
CHANGE. NOW!

MARIANN ERIKSSON
Director of Marketing,  WWF



There are many reasons why people sell and buy stuff on 
sites for secondhand shopping. One obvious reason is to 
make a good deal. Another reason is that people also see 
it as a practical way to get rid of furniture and other things. 
There is also a growing trend to shop vintage items and 
clothes.
 Last but not least there is the environmental argument. 
Schibsted’s Swedish marketplace, Blocket, has conduct-
ed user surveys showing that the growing awareness of 
climate change is getting stronger as an incentive to use 
the site. No matter what the motivation might be, the trade 
on these sites is an important contribution to reducing our 
carbon footprint. 

THE TOTAL RESULT
This full reports result table shows the aggregated amount 
of CO2 potentially saved from all five marketplaces. As the 
ad categories are somewhat varied on the different sites 
we have selected a few common categories to illustrate 
how the total result is compiled. You’ll find more detailed 
statistics, with all categories on the sites individual reports 
on Schibsted.com/secondhandeffect.
 To calculate the climate savings we have collaborated 
with IVL Swedish Environmental Research Institute. IVL 
has used the sales statistics from the marketplaces, as 
well as customer surveys and information about energy 
consumption in the operation from the site’s office and its 
server rooms. The method behind the calculation is based 
on the assumption that each sold used product replaces 
the production of a new, equivalent one including the waste 
management of the product. By analyzing products sold 
on the sites, IVL have extracted climate data that has been 
recalculated into their equivalents in kilograms of carbon 
dioxide.

CARBON DIOXIDE
We speak of carbon dioxide since it is the most important 

one of greenhouse gases. It’s a result of combusting all 
kinds of material as well as from humans and animals 
breathing. As we use more and more resources the CO2 lev-
els are constantly growing and increasing the greenhouse 
effect – causing global warming. As a result we see more 
environmental disasters, less drinkable water and smaller 
harvests. 

GLOBAL WARMING
In December 2015 this challenge was recognized by world 
leaders and at the COP21 meeting in Paris, a much needed 
global agreement to keep the global temperature rise to no 
more than two degrees was signed. The main effort to slow 
down the current pace of global warming is to minimize the 
emissions of greenhouse gases. Each country has defined 
national environmental goals to be able to reach this global 
target, with actions for businesses, states and the popula-
tion. The populations’ actions are often connected to our 
consumption and behaviors. 
 One way of contributing is by trading secondhand.

The environment is a growing and significant driving force for buying and selling 
secondhand. This report shows that the Second Hand Effect actually reduces our 
carbon footprint. Users on Schibsted’s marketplaces in France, Spain, Italy, Sweden 
and Norway saved 12.5 million tons of greenhouse gases in 2015.

THE FULL REPORT

12.5 MILLION TONS
GREENHOUSE GAS

TOTAL RESULT FROM FIVE OF SCHIBSTED’S EUROPE-
AN MARKETPLACES:
POTENTIALLY SAVED GREENHOUSE GAS EMISSION
(tons CO2 equivalent)
Sports and hobbies 170,000
Home and people 2,100,000
Vehicles 10,100,000
Electronics 650,000

Business travel -1,132
Power usage -5,239
Transport connected to sales -457,460

Total savings 12,556,169



OUR FIVE PARTICIPATING MARKETPLACES



The work has been conducted with a fundamental question 
as starting point: How much pollution can potentially be 
saved annually through secondhand trade, if each second-
hand product replaces the production of a new one?

ASSUMPTION
The method of calculating the potential climate benefit of 
secondhand trade is based on the assumption that each sold 
used product replaces the production of a new, equivalent 
product and the waste management of the product. This 
means that if someone is buying a used dining table on one 
of Schibsted’s sites, rather than buying a new one, there’s 
no need for producing a new table and a used table does not 
need to be disposed of.

The study is thus based on two fundamental assumptions:
• Whoever purchases an used item refrains from buying the  
 corresponding new product and the emissions associated  
 with new production are avoided.
• Each sold used item doesn’t have to be disposed of and   
 the emissions associated with the waste management 
 are avoided.

This is a simplification of reality and corresponds to a “best 
case” scenario in order to demonstrate the potential climate 
benefit compared to no recycling whatsoever.

SELECTION
The product categories included in the calculation of climate 
benefit have been selected based on the criteria that they; 
1) represent a large part of each site’s total volume of pri-
vate ads, 2) include products that are reasonably similar,   
so that the material partition and its climate data are repre-
sentative to the entire category.
 Only private individuals’ ads have been taken into 
account. Moreover, advertising of pets, services, concert 
tickets, travels and accommodation has been excluded since 
they do not involve the recycling of material goods.
 In total, the study covers 53 percent of the secondhand 
ads on the five participating Schibsted sites. The limitation 
is set according to available climate data and the ability to 
appreciate the materials that the average product is made of.
 The calculations are based on the ads that lead to sales.

The calculation of the climate savings from Schibsted’s five participating market-
places have been developed in close collaboration with IVL the Swedish Environ-
mental Research Institute. By collecting and processing the 2015 sales numbers from 
the marketplaces, and processing customer surveys together with total energy 
consumption for the five marketplaces whole operations we have been able to 
 extract the result.

HOW WE DID IT

A UNIQUE
CALCULATION



Analyzing the products sold on our marketplaces demands 
certain specific calculations and conversions.
In order to develop climate data for material extraction, 
material production and waste management, IVL devel-
oped material partitions for the various product categories 
on each site. In each selected product category, random 
sample tests on 10 - 50 published ads were made. These ads 
were analyzed and the products’ average material partition 
was calculated. An average product in category “Sofas 
& Chairs”, for example, consists of: 30 percent wood, 11 
percent steel, 18 percent polypropylene, 20 percent poly-
urethane, 10 percent polyester, 7 percent cotton, 3 percent 
leather and, 1 percent wool.
 In all, 20 material partitions were produced; each repre-
sentative to at least one of the selected product categories. 
That several categories fit into the same material parti-
tions is due to the fact that a car stereo, for instance, has a 
similar material partitions as a home stereo system, but the 
products are found in various categories on each site.

BASIS FOR CALCULATION
For each material, climate data for raw material extraction, 
material production and waste management was calcu-
lated. The total was calculated into kilograms of carbon 
dioxide equivalents (CO2e). The value per material was 
converted to the composition of each material partition, so 
that each material partition received a discharge value in 
kilograms of CO2e per material partition. This was subse-
quently multiplied by the average weight per advertisement, 

in order to produce the kilograms of CO2e per ad. This emis-
sion value represents a standard for saved emissions from a 
product in the category that didn’t have to be produced. This 
value formed the basis for the calculation of the climate 
benefits (saved emissions) for each product category of 
each site.

TRANSPORT AND OPERATION
The impact of transportation of goods between seller and 
buyer was also added to the calculation – i.e. not an environ-
mental benefit but an negative impact. An average distance 
of 44 km per ad was calculated, based on the Swedish mar-
ketplace Blocket’s customer survey, and the climate impact 
from transport by passenger car (petrol). 
 The estimation of distance gathered in Blocket’s cus-
tomer survey is used for all sites because all other market-
places respective distances are equivilent or lower. Climate 
impact (not climate benefit) from the operation of server 
rooms and offices was also added to the calculation. This 
was compiled by adding the climate impact from electricity 
production, both green electricity (wind and water) and the 
average national electricity mix (nuclear, hydro, coal con-
densate power, biofuel, etc.).

CARBON FOOTPRINT CALCULATOR
All the climate data, ad data and the impact of operations 
was entered into the carbon footprint calculator that IVL 
has developed and the potential climate benefits of the 
categories were calculated.

To be able to calculate the Second Hand Effect from our marketplaces we need 
 climate data for the products sold on these sites. To get this data we make a life- 
cycle analysis of the different products. We look at what materials the products are 
made of, how these are produced and waste generated in production and at disposal. 
All data are then recalculated into their equivalents in kilograms of carbon dioxide.

CALCULATION METHOD

FROM DATA TO 
CARBON DIOXIDE



POTENTIAL SAVED EMISSIONS
It’s difficult to be certain that the production of new goods 
decreases as a result of secondhand trade and that each 
item not sold on any of the Schibsted sites is thrown away. 
Therefore, the results of saved emissions are referred to as 
potential climate savings.
 We have been conservative when measuring the poten-
tial savings generated by our users, and aggressive when 
measuring emissions from our own operations – the results 
communicated are based on prudent approach.

INCLUDED FACTORS
The study is based on:
• Emissions from the extraction of materials.
• Production of materials.
• Waste management of average products.
• Transport of goods between sellers and buyers.
• The operation of all sites.

EXCLUDED FACTORS
The study has not taken into consideration:
• The use of the product, such as a car’s petrol consumption,  
  is not included. This distinction has been done as the   
 study focuses on the trading of goods, not their use.
• The climate impact of site visitors, i.e. energy consumption  
 when visiting a site, is not included in the calculation of in  
 2015.

REFRIGERATORS AND FREEZERS
Old refrigerators and freezers contain dangerous sub-
stances and consume more energy than new ones. A new 
refrigerator consumes only 40 percent of the electricity 
needed for an old. Both dangerous substances (in refrigera-
tors CFCs) and energy consumption cause greenhouse gas 
emissions (e.g. CO2). 
 The Swedish secondhand site Blocket has chosen not 
allow sale of refrigerators and freezers older than 10 years 
since a new appliance is better for the environment compared 
to a used. Users are instead encouraged to deposit such items 
at environmentally responsible electronic waste deposits.

THE CAR FACTOR 
The study has taken into account that the car category 
needs specific clarifications and calculation adjustments, 
considering the fact that a car can be resold many times. 
Through secondhand trade two sources of new emissions 
can be avoided: 
• The production of a new car.
• The waste treatment of a car.

A car can be up to 20 years old and still be considered viable 
from an environmental standpoint. This means that you can 
buy and sell a 20-year-old car and still reduce your carbon 
footprint. Production represents the main part of the emis-
sions linked to the life cycle of a car. 

Reuse rate of cars: For the car category a calculation ad-
justment has been made to meet a more realistic scenario. 
In reality cars are normally resold several times (regardless 
market place), this is exemplified by reuse rate. The reuse 
rate is the turnover of the national car fleet during the aver-
age lifespan of a car. Each country has it’s own reuse rate. 
For the total European result, we’ve used an average of the 
different nations’ rate.

Factors included in calculation:
• X1 million used cars are resold during one year in private  
 transactions in a country.
• Average lifespan of a car is 17 years in Europe. Average is  
 unless national data supersedes in quality. 
• The national car fleet is X2 millions cars.

Calculation of reuse rate:
• During 17 years X1 million cars have changed owner   
 (17 yrs x X1 million = X3 million).
• This means that every car has in average been sold X4   
 times during their lifespan (X3 million/X2 = X4).

Conducting a study like the Second Hand Effect is a complex thing and there are 
certain conditions and limitations to take into account. These are some clarifications 
connected to the method and some of the ad categories.

CLARIFICATIONS

LAST BUT NOT LEAST 
– A FEW MORE THINGS

EXAMPLE: VOLKSWAGEN GOLF * NEW OLD (10 YRS)

Emissions from production 6 tons 0 tons

Emissions from use (10 yrs) 16 tons 22 tons

Emission per km driving 123 g 173 g

Total 22 tons CO2 22 tons CO2
* Source Volkswagen
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