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New plant-based Fazer Aito Salted Caramel and Choco 
protein drinks now in stores 
 
Fazer Aito protein drinks are suitable for exercisers and those looking for 
a nutritious snack. The tasty drinks have 17 grams of protein per serving 
and do not contain added sugar.  
 
The flavours of the new Fazer Aito protein drinks are 
Salted Caramel, which tickles the taste buds, and the 
full-bodied Choco. Both drinks have 17 grams of protein 
per package, and their protein comes from oats, peas 
and fava beans. Fazer Aito protein drinks are vegan 
and contain only natural sugars. They are well suited as 
on-the-go snacks, as they are packed in convenient 2.5 
deciliter cardboard packages with caps and can be 
stored unopened at room temperature. 
 
Protein products continue to be popular in Finland  
 
The popularity of protein-rich products has increased1), 
and people are becoming more aware of the effects 
their diet has on health and well-being. At the same 
time, the need and interest for nutritious and easy-to-
enjoy snacks, such as protein drinks, has grown. In a 
diet that promotes health and ecological sustainability in 
accordance with the new national nutrition recommendations2), the focus of protein 
intake should be shifted to plant-based protein sources, such as grain-based 
products.  
 
"There is a strong interest in protein1) and many people equate it with health. As part 
of a varied diet and a healthy lifestyle, protein helps maintain muscle mass and 
promotes muscle growth. In addition, it is beneficial for bone health," says Janne 
Illman, Marketing Director of Plant-based Drinks Business Unit at Fazer.  
 
Plant-based protein can be obtained from grain products, peas and beans, for 
example, and Finns in general are interested in trying plant-based products2). Even in 
these cases, consumers do not want to choose either taste or nutritional value – they 
want both. 
 
"The new Fazer Aito protein drinks are a response to Finns' wish to have more plant-
based and protein-rich drinks in stores, which are suitable for snacks or post-workout 
drinks, for example. These new products are a great example of the philosophy of the 
entire Fazer Aito product family: choosing a plant-based product does not mean you 
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have to compromise. There is no need choose either taste or nutritional content – by 
choosing a Fazer Aito product, you can have it all,” Illman continues. 
 
2) YouGov Food Health Nordic Report 2024 

 
1) Sustainable health through food – National Nutrition Recommendations 2024 
 
3) Innova Global Consumer Trends 2024 Report, Innova Trends Survey 2024, Innova Health & Nutrition 
Survey 2024 
 

 
Images: https://fast.fazer.com/l/djF9FtDDTdTq or via https://www.fazergroup.com/fi/medialle Kuvapankki 
– Public Image bank ‒ Media_Press ‒ Finland ‒ Fazer Aito -proteiinijuomat 
 
Media contacts: 
Reeta Kylänpää, Communications Manager, Fazer Lifestyle Foods, reeta.kylanpaa@fazer.com, tel. +358 
400 270 559 
 
Fazer’s media phone is open Mon–Fri from 8 am to 4 pm, tel. +358 40 668 2998, media@fazer.com  
 
Fazer Group 

Fazer, The Food Experience Company, enables people to enjoy the best moments of their day. Our 
mission, Food with a purpose, builds on our strong more than 130-year heritage, consumer first approach 
and innovations to create the sustainable food solutions of the future. With our dedicated team of 
approximately 5,000 professionals, we focus on fast-moving consumer goods and our direct-to-consumer 
business in Northern Europe, and beyond with exports to more than 40 countries. Fazer’s operations 
comply with its Code of Conduct that is based on the Group’s values and the UN Global Compact. In 
2024, Fazer Group had net sales of 1,200 million euros.   

Northern Magic. Made Real.  
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