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Fazer Group’s Annual Review 2019 published  

  

  

Today, on 2 April 2020, we have published Fazer Group’s Annual Review 2019 on 
https://www.fazergroup.com/annualreview 
 

Fazer Group’s Annual Review describes the progress made in the execution of 
Fazer’s strategy and in sustainability. It illustrates the factors that are relevant for 
Fazer’s long-term success. The Annual Review includes a business and sustainability 
review, a Corporate Governance statement, the Board of Directors’ report and, in a 
separate document, the Financial Statements 2019.  
  
In 2019, Fazer Group continued executing its strategy, focusing on its FMCG 
businesses by the sale of Fazer Food Services to Compass Group, the transaction 
being closed in January 2020. Fazer is heading towards its joint strategic goal as a 
more focused company, backed by an even stronger consumer first approach and a 
new vision as the guiding star, providing the Group a shared direction. While Fazer 
recognises the unpredictability of the current situation, it needs to be firm in moving 
forward and the strategy paves the way for the coming years for the whole Group.  
  
Fazer Group’s Annual Review and the Financial Statements are available at 
https://www.fazergroup.com/annualreview 
 

  
For further information, please contact:  
  
Jouni Grönroos, CFO & Deputy CEO, Fazer Group, jouni.gronroos@fazer.com , tel. 
+358 40 504 5125  
  
Ulrika Romantschuk, Executive Vice President, Communications & Branding, Fazer 
Group, ulrika.romantschuk@fazer.com , tel. +358 40 566 4246  
  
Fazer’s media phone line is open Mon–Fri from 8:00 to 16:00 EET, tel. +358 40 668 
2998, media@fazer.com   
 

  
Fazer Group 

 
Fazer, The Food Experience Company, enables people to enjoy the best moments of their day. In 1891, the young 

Karl Fazer opened his first café with a mission to make food with a purpose – and a passion to create moments of joy 

for all the people around him. Shaping the next tastes, traditions and food experiences, Fazer is going Towards 

Perfect Days. Fazer wants people to experience the Northern Magic it creates and builds on its strong heritage, 

consumer first approach and innovations to create the sustainable food solutions of the future. The Group focuses on 

fast-moving consumer goods, operates in nine countries and exports to around 40 countries. In 2019, Fazer Group 

had net sales of 1,1 billion euros and almost 9,000 employees. Fazer’s operations comply with ethical principles that 

are based on the Group’s values and the UN Global Compact.  

Northern Magic. Made Real. 
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