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Less food waste reduces climate change  

 
Food & beverage is one of Coor’s largest service areas, and 
Coor’s 120 restaurants makes it one of the Nordics’ leading res-
taurant operators. In order to reduce food waste, Coor will start 
to measure all food waste. The objective is to reduce food waste 
by a total of 20 per cent in one year.   

Food waste currently causes a large proportion of the overall environmental 
impact in the Nordics and needs to be reduced throughout the food supply 
chain—by manufacturers, wholesalers, suppliers, stores, restaurants, cater-
ing kitchens and households. Coor is one of the Nordics’ leading FM pro-
viders, and food & beverage is one of the company’s biggest service areas. 
Coor currently operates over 120 restaurants in Sweden, Norway and Den-
mark. Coor is now introducing a program aimed at measuring food waste 
across all its restaurant facilities. Food waste occurs in the food preparation 
process in kitchens, during serving as well as at the dish station.  

”We’ve previously measured food waste in a number of our restaurants, 
and are now introducing a uniform measurement instrument across all op-
erations. We’re starting by measuring and following-up our food service 
provision, and the next step will be to set targets for individual restaurants. 
The objective is to reduce food waste by 20 per cent in one year. To 
achieve that, changes will need to be made to the food production process, 
and we’ll need to encourage our end customers to only take as much food 
as they’ll eat,” commented Per Åhrén, Service Excellence Owner, Food & 
Beverage, at Coor.   

Food waste will be measured on a daily basis and entered into a dedicated 
system developed by Coor.  

”Like all responsible companies, we’re working to reduce our environmental 
impact through a range of measures. The raw materials handling process is 
one of five major environmental factors, and this is a significant step in the 
right direction in terms of reducing our environmental impact,” commented 
Åsvor Brynnel, Communications and Sustainability Director at Coor.  

Read more about Coors´environmental efforts in the Sustainability Report 2016 at 
www.coor.com.  
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Coor is a leading provider of facility management services in the Nordics, focusing on integrated and 
complex service undertakings (IFM). Coor offers specialist expertise in workplace services (soft FM), 
property services (hard FM) and strategic advisory services for development of customers’ service activ-
ities. Coor creates value by executing, leading, developing and streamlining its customers’ service activ-
ities, ensuring that they provide optimal support to the core business over time. Coor’s customer base 
includes many large and small companies and public-sector organisations across the Nordic region, in-
cluding AB Volvo, ABB, Aibel, Det Norske Veritas, E.ON, Ericsson, EY, NCC, Politiet (Danish Police), 
Saab, Sandvik, SAS, Skanska, Statoil, Telia Company, Swedish Transport Administration, Vasakronan 
and Volvo Cars.  
 
Coor was founded in 1998 and is listed on Nasdaq Stockholm since 2015. At March 31, 2017, the com-
pany had 6,500 employees based mainly in Sweden, Denmark, Norway and Finland, and annual sales 
of SEK 7,700 million. Coor takes responsibility for the operations it conducts, in relation to its customers, 
employees and shareholders, as well as for its wider impact on society and the environment. Read 
more at www.coor.com. 


