Q

e EQT enters global partnership with the ATP, becoming the tennis tour’s first official private
markets partner

e The multi-year sponsorship activates across 15 ATP tournaments in 12 markets, leveraging
ATP’s global footprint and international fan base

e EQT’s first global sports sponsorship marks a pivotal moment in the firm’s growth as it
expands its investor base, tapping into the ATP’s platform to broaden brand recognition

The ATP has signed a multi-year partnership with leading global investment organisation EQT, which
will be the first official private markets partner of the ATP Tour through 2030.

As a governing body of men's professional tennis, ATP stages premier tournaments across six
continents and showcases the world’s greatest players.

This represents EQT’s first-ever global sports sponsorship at a pivotal time in the firm’s growth. As
EQT adds new strategies and products, enters new markets, and broadens access to private markets,
building global brand recognition is becoming increasingly critical. This partnership provides access to
a global platform across major markets with a broad, high-value audience.

The partnership with the ATP coincides with EQT’s global brand relaunch, “Better Never Ends”, linking
its belief in continuous improvement with the pursuit of progress at the heart of professional tennis.

The agreement supports the ATP’s strategy to build deeper, multi-market partnerships that drive
growth and deliver value across the Tour. A dedicated activation programme will create opportunities
for players to participate in partner-led moments, while integrating some of the sport’s leading athletes
into EQT’s brand campaigns.

As a Platinum Partner, EQT will activate across ATP Masters 1000, ATP 500 and ATP 250
tournaments throughout the season, connecting with a global audience of more than one billion fans.
The partnership includes prominent brand visibility, alongside access to premium hospitality and
stakeholder engagement opportunities across key international markets.

Per Franzen, EQT’s Managing Partner & CEO, said: "An ever-larger share of value creation in the
global economy is happening in private markets, and individual investors want access to that
opportunity. As the largest private markets firm outside the U.S., EQT has both the scale and
responsibility to help make that a reality. That is why we decided to partner with the ATP, which has the
right platform to build EQT's brand recognition among our target audiences around the world. We are
proud to partner with an organization that, like EQT, is defined by long-term thinking, high
performance, and a truly global ambition."

Andrea Gaudenzi, ATP Chairman, said: “The scale of this partnership and its global footprint reflect
EQT’s commitment to the ATP Tour. It's an exciting moment for both organisations and another step in
our focus on working with brands that share our values and are invested in the long-term future of
tennis. EQT is a natural fit, with a shared emphasis on long-term performance, active growth and
sustainable value creation for players, fans and commercial partners.”

The announcement builds on a period of record sponsorship growth for the ATP, underlining the
strength of the Tour as a premium platform for brand visibility, business engagement and international
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expansion.

Contact
EQT Press Office, press@eqtpartners.com

About EQT

EQT is a purpose-driven global investment organization with EUR 269 billion in total assets under
management (EUR 142 billion in fee-generating assets under management) as of 31 March 2026,
within two business segments — Private Capital and Real Assets. EQT owns portfolio companies and
assets in Europe, Asia Pacific and the Americas and supports them in achieving sustainable growth,
operational excellence and market leadership.

More info:
Follow EQT on , X, and

About the ATP

As a global governing body of men’s professional tennis, the ATP’s mission is to serve tennis. The
ATP entertains a billion global fans, showcases the world’s greatest players at the most prestigious
tournaments, and inspires the next generation of fans and players. From the United Cup in Australia,
to Europe, the Americas and Asia, the stars of the game battle for titles and PIF ATP Rankings points
at ATP Masters 1000, 500 and 250 events, and Grand Slams. All roads lead towards the Nitto ATP
Finals, the prestigious season finale held in Turin, Italy. Featuring only the world’s top 8 qualified
singles players and doubles teams, the tournament also sees the official crowning of the year-end ATP
World No. 1, presented by PIF, the ultimate achievement in tennis. For more information, please visit
www.ATPTour.com
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