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Press release 

With Black Friday approaching  European 
survey shows that consumers are buying 
less than before the pandemic to promote a 
more sustainable lifestyle 
 

A majority of European consumers are increasingly aware of 
sustainability aspects when shopping  creating new 
challenges for businesses. C
say that their interest in sustainability motivates them to 
limit their spending, and 42 per cent of Gen Z would not 
feel guilty about paying unethical firms later than agreed.  

latest survey, the European Consumer Payment Report 2021,  
consumers across 24 countries are becoming increasingly interested in limiting their 
spending as they are pivoting towards a more circular lifestyle. 
 

the environment is perceived by consumers. Our survey finds that consumers, 
especially the younger generation, are using their consumption to put pressure on 
sustainability issues. By focusing on sustainability, businesses can balance their risks 

, says Anna Fall, Chief Brand & 
Communications Officer at Intrum. 
 
Consumers are embracing sustainable behaviour  
The majority of respondents buy less than they used to do before the pandemic, in 
order to reduce waste and live more simply.  
 

• 6 in 10 Europeans are buying less than they used to before the pandemic 

• The interest in limiting spending due to sustainability aspects is highest among 
young adults and women (49 per cent respectively) 
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• Among the senior population and European parents, who seem to be setting 
an example for their kids, as many as 67 per cent (seniors and parents alike) 
are increasingly fixing or recycling items rather than buying new things  

 
are blocking the way to a more sustainable lifestyle 

A blocker, preventing people from living as sustainable as they would like to, is that 
environmentally friendly products are seen as expensive:  

• 58 per cent of Europeans, say that they cannot afford to live as sustainably as 
they would like to 

• For low-income consumers, close to 7 in 10 would have a more sustainable 
lifestyle if they could afford it  

 
Consumers increasingly expect businesses to confirm to their values and are 
willing to penalise unethical firms 
More than half of Europeans say they would not buy from a company that they knew 
to be responsible for harming the environment. This figure rises to 68 per cent among 
consumers in Portugal, which vowed to step up efforts to address extreme weather 
events following severe wildfires, and to 62 per cent in Greece. 
 
Close to half of respondents say they are using their influence as consumers to drive 
positive social change. Three in 10 of total respondents, and 42 percent of Gen Z, 
would feel no guilt about paying a company later than agreed if they thought the 
company was unethical. 
 
About The European Consumer Payment Report 2021  
The European Consumer Payment Report 2021 is an instrument for gaining insight 

household finances on a monthly basis. The report is based on an external survey and 
research conducted by Longitude in 24 countries in Europe. A total of 24,012 
consumers participated to the 2021 edition of the survey. The fieldwork for the study 
was conducted between 21th of July and 26th of August, 2021.   
 
The full report will be launched 30th of November. Until then the report can be pre-
ordered on www.intrum.com/ecpr2021/ 

For further information, please contact: 
Kristin Andersson, PR & Media Relations Director 
+46 70 585 78 18 
ext-kristin.andersson@intrum.com 
 
Anna Fall, Chief Brand & Communications Officer 
+46 70 996 98 21 
anna.fall@intrum.com 
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Intrum is the industry-leading provider of Credit Management Services with a presence in 24 markets in Europe. 
Intrum helps companies prosper by offering solutions designed to improve cash flows and long-term profitability 

and by caring for their customers. To ensure that individuals and companies get the support they need to become 
 mission. Intrum has circa 10,000 dedicated professionals who 

serve around 80,000 companies across Europe. In 2020, revenues amounted to SEK 16,85 billion. Intrum is 

headquartered in Stockholm, Sweden and the Intrum share is listed on the Nasdaq Stockholm exchange. For further 
information, please visit www.intrum.com. 


