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Organic range continues to grow

Key figures

ICA Gruppen Q2 2015 Q1 2015 
Full year  

2014

Share of socially audited  corporate 
brand suppliers 94% 88% 89%

Share of quality certified  corporate 
brand suppliers 85% 81% 83%

ICA Sweden Q2 2015 Q2 2014 
Rolling 12 

months

Sales development organic range* 58% 62% 57%

 *  Total sales of ICA Sverige AB’s organic range in the Swedish ICA stores.

Continued work with supplier audits and certification
Work with social audits and quality certification for ICA Gruppen’s cor
porate brand suppliers continued during the quarter. At the end of June 
2015, 94% (88) of suppliers had undergone a social audit and 85% (81) 
had an approved quality certification.

Sales development healthy range
In the previous quarter ICA Gruppen reported on sales development for 
its healthy food range. Due to ongoing updates in the basic data for 
2014 it is not possible to make relevant comparisons between 2014 and 
2015. The aim is to start this reporting in the first quarter of 2016.
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Solna, 20 August
 
Second quarter 2015 in summary

Development of the organic range
In the second quarter, sales of ICA Sweden’s organic range in the Swedish 
ICA stores rose by 58% (62) compared with the corresponding period in 
the previous year. At the same time development of new organic prod
ucts continued, including the launch of a number of new items within 
the “I love eco” concept.

Sharp increase in take-back of unused medicines
Apotek Hjärtat’s campaign to encourage people to return unused medi
cines to their nearest pharmacy resulted in an increase in collection dur
ing the first and second quarters of 2015 of a full 42%.

150,000 downloads of the “ICA hälsorabatt” (ICA health discount) app
To encourage a daily dose of exercise, ICA Sweden launched the “ICA 
hälsorabatt” app at the end of the previous quarter. The app registers all 
movement during the day – and every completed kilometre then pro
vides a discount on selected products. The app has been downloaded 
more than 150,000 times since its launch.

Major focus on health in Estonia
During the quarter, Rimi in Estonia completed several major projects 
within health during the year. These included campaigns centred around 
exercise and eating habits as well as a review of routines for the sale of 
alcohol.

ICA Gruppen’s sustainability reporting acclaimed
At the beginning of June, the Swedish professional institute for author
ised public accountants (FAR) awarded ICA Gruppen an honourable 
mention in the “Best Sustainability Report” competition. Later in the 
same month, ICA Gruppen also received an honourable mention in the 
Swedish environmental magazine Miljörapporten’s review “Best Sustain
ability Report by a Listed Company”.
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Towards increasingly integrated 
reporting
It is now three years since we started publishing a quarterly 
report of our sustainability initiatives. The aim was that more 
frequent and structured reporting would increase transpar-
ency and openness. Looking back, we can claim that this 
continuous reporting has also helped to develop and 
improve the underlying work with sustainability.

Much remains to be done, however. Our next step is more integrated 
reporting where to a greater extent we bring together and combine sev
eral different perspectives – financial, environmental, social and quality. 
For us this is an entirely natural development. After all, this is how we 
conduct our operations.

The challenge is to remain rigorous and to focus on essentials. With 
more perspectives there is always a risk that the scope of the report will 
increase to such an extent that the reader will have difficulty seeing the 
whole picture. Over the past year we have therefore, in particular in the 
annual report for 2014, worked to combine depth and a wealth of detail 
with the possibility for overview and totality. Both parts are equally 
important.

When you put a lot of effort into something it is nice when this is 
noticed by other people. During the spring we received two awards for 
our sustainability reporting. In June, the Swedish professional institute 
for authorised public accountants (FAR) awarded us an honourable 
mention in their annual review of Swedish companies’ certified sustain
ability reports. Later in the same month, we also received an honourable 
mention in the Swedish environmental magazine Miljörapporten’s 
review “Best Sustainability Report by a Listed Company”.

Receiving such recognition is naturally highly gratifying. At the same 
time we must remember that what is important here is not the reports, 
but the actual results we achieve. And here there is more to be pleased 
about. Thanks to longterm and targeted efforts within energy, refriger
ants, transports and business travel, we have achieved a real reduction 
in emissions of greenhouse gases. Compared with 2006 we had reduced 
emissions by a full 31% by 2014. Our organic sales also continue to grow, 
partly due to an extended range of ICA’s private labels.

This performance encourages further efforts and without doubt there 
are still areas where we can improve significantly. As far as the actual 
reporting is concerned, we are monitoring development in the new EU 
directive that is now being implemented in Swedish law. Hopefully this 
can help to raise the level still further for us and for others.

Per Strömberg
CEO ICA Gruppen

100% of ICA Gruppen’s corporate brand suppliers 
in high-risk countries will be socially audited1

2015 Q2 2015 Q1 2014 Target    

94% 88% 89% 100%

The proportion of socially audited suppliers in highrisk countries of 
ICA Gruppen’s corporate brands increased during the quarter, pri
marily in the categories fruit, vegetables and flowers in ICA Sweden. 
ICA Gruppen’s work is ongoing to ensure that suppliers in highrisk 
countries of ICA Gruppen’s corporate brands have undergone social 
audits.

80% of ICA Gruppen’s corporate brand suppliers 
will be quality certified2

2015 Q2 2015 Q1 2014 Target

85% 81% 83% 80%

The proportion of quality certified suppliers of ICA Gruppen’s corpo
rate brands increased during the quarter as a result of continued 
ongoing efforts to update and register quality certificates.

Climate target reached
In 2006 ICA Gruppen set the target to reduce its carbon dioxide 
emissions by 30% by 2020. This target was already reached in 2014, 
six years before the set date, when direct greenhouse gas emissions 
decreased by 31%. This reduction was achieved by energy saving 
measures and a switch to renewable electricity in stores and ware
houses, reduced emissions from transports and a change of refriger
ants. ICA Gruppen is now working to identify a new climate aim. This 
will be presented in the second half of 2015.

1  Corporate brands are essentially private label products. Highrisk countries are defined 
in the Business Social Compliance Initiative’s (BSCI) definition. Social audits are to be 
performed according to a standard that is approved by ICA Gruppen or according to 
ICA Gruppen’s own tool for social audits..

2  Corporate brands are essentially private label products. Quality certification must be 
according to a standard approved by ICA Gruppen, such as standards approved by 
the Global Food Safety Initiative (GFSI) and IP Sigill (Swedish Seal of Quality).

Sustainability targets
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Materiality analysis

Meet
• Animal welfare
• Food waste and packaging
•  Critical commodities (e.g. palm oil, 

sea food, soy, tropical wood,  
coffee, tea)

• GMOs
• Presence in rural communities

Under surveillance
•  Prevent corruption and fraud
•  Diversity
•  Community engagement and 

 charitable giving
•  Climate impact in operations: 

energy use, transports
•  Alcohol
•  Tobacco
•  Food scarcity

Administrate
• Compliance systems
• Water usage
• Personal integrity

Focus
•  Support customers’ sustainable 

choices (health, organic, climate, 
additives,…)

•  Climate impact from consumer 
behaviour

•  Locally produced food
•  Origin labelling
•  Quality in stores
•  Product safety/quality, chemicals, 

traceability
•  Social and environmental 

 compliance in sourcing

High

Current or potential impact on ICA Gruppen

Very high
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ICA Gruppen’s sustainability work is based on a materiality analysis where the sustainability 
issues that are most relevant to the Group are identified. The quarterly report highlights the 
most significant events during the quarter within the Focus area as well as ICA Gruppen’s 
role in the most significant media debates. Applicable events are included from the other 
areas if they are assessed as being of particular interest. The most recent analysis, carried 
out at the end of 2014, defines the following issues as most significant:
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Success for “ICA hälsorabatt” app
The “ICA hälsorabatt” (ICA health discount) app was launched at the 
end of the first quarter. Since then the app has been downloaded more 
than 150,000 times which far exceeds expectations. The app in the 
phone registers everyday exercise and the more you move, the higher 
your discount on selected products within the ICA Gott Liv range and 
the fruit and vegetable range. In the second quarter the app contributed 
to a sales increase of almost 20% for ICA Gott Liv products compared 
with the same period in the previous year.

New initiative to reduce salt content in food
The longterm effects of salt on our health are the subject of extensive 
debate. In June, ICA Sweden attended an initial meeting on an indus
trywide innovation project designed to develop methods and technolo
gies which made it possible to reduce the salt content in food without 
any negative effects on quality and taste. The hope is that this project 
will increase possibilities for a new wave of salt reductions in the food 
industry. The product categories to be analysed include processed 
meats, bread, ready meals and cheese.

Major focus on health in Estonia
During the quarter, Rimi in Estonia completed several major projects 
related to health. Among other things guidelines and routines have been 
reviewed regarding the sale of alcohol to people who are suspected of 
not being sober. This project has been conducted with representatives 
of both private players and state authorities including the police as well 
as social and health care authorities.

Rimi in Estonia has also conducted several campaigns designed to 
raise awareness of the importance of exercise and healthy eating habits. 
These activities include films, campaign prizes of fruit as well as a new 
focus on Rimi’s webbased health portal. 

Climate impact from 
 consumer behaviour
Sharp increase in take-back of unused medicines
Every year Swedish households discard 250 tonnes of medicines with 
their household waste*. Apotek Hjärtat’s campaign to encourage people 
to return unused medicines to their nearest pharmacy resulted in an 
increase in collection during the first and second quarters of 2015 of a 
full 42%, corresponding to 17 tonnes. In the same period, 74,000 people 
visited the website that provides information about the risks when drugs 
are released into the environment. 

*Source: Swedish Medical Products Agency, 27 September 2012.

Supporting customers’ 
sustainable choices
ICA Gruppen’s strategic priorities for 2015 include intensifying work on 
helping customers to make sustainable and healthy choices. For many 
years, ICA Gruppen has conducted focused work to encourage custom
ers to adopt lifestyles that benefit both their own health and the com
munity at large. Several initiatives to support this development were 
taken in the second quarter of 2015.

Sales of organic products continued to rise
Sales of organic products continued to rise in the second 
quarter as well. Taken overall, sales of ICA Sweden’s organic 
products in the Swedish ICA stores increased by 58% (62) 
compared with the corresponding period in the previous 
year.

Major efforts were made during the year with continued 
development of ICA Sweden’s private label organic range. 
This included the launch of a number of new I love eco 
products, such as ketchup, hot dog rolls, frozen cauliflower, 
frozen spinach and parmesan cheese.

Launch of the Sustainable Food Chain initiative
Food accounts for almost onequarter of human climate impact and we 
already consume more than the earth’s limited natural resources can 
provide. The Sustainable Food Chain initiative was launched at the 
beginning of June. The people behind the initiative are WWF and a num
ber of major food players including ICA Sweden. The aim is to contribute 
to more sustainable food production and consumption with a focus on 
the Swedish food chain. The players want to take the lead by pursuing 
key issues and creating solutions with quantifiable results and where 
these activities have the potential to have a broad impact. Participants 
must be able to communicate specific activities and quantifiable results 
from this cooperation. They will also inspire and encourage other play
ers in the chain to adopt a more sustainable food production and con
sumption.

Continued re-launch of “ICA Gott Liv”
The relaunch of “ICA Gott Liv” (ICA Good Life) continued in Sweden 
during the quarter. This is a product range for everyone who is looking 
for inspiration for a healthier lifestyle – but without lectures. The prod
ucts have a low salt and sugar content, less fat and more fibre and are 
based on the Nordic Nutrition Recommendations. Furthermore, most of 
the products are Keyhole labelled. Existing ICA Gott Liv products will be 
continually relaunched with a new design. In parallel, a broad spectra of 
new products will also be launched in 2015. There are a total of about 
100 ICA Gott Liv products, more than half of which are new.
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Climate impact from 
operations
One third of ICA Gruppen’s direct climate impact comes from ware
house operations and transportation. Improvements and efficiency 
gains within transport are among the main reasons ICA Gruppen’s 
 climate target was achieved by 2014. The more significant measures 
include a gradual switch to alternative fuels. About 20% of ICA’s total 
fuel consumption today consists of alternative fuels.

Environmental criteria in procurement of transport services
Work on further reducing impact is continuously underway. Another 
step in ICA Sweden’s extensive procurement of transport services was 
initiated in the second quarter. Here environmental consideration is one 
of the most important selection criteria. Tender documentation speci
fies, among other things, that the haulier will always use the most sus
tainable fuel available with the aim of keeping emissions levels at 1.75 kg 
CO2 eqv./litre or lower. The tender process is expected to be completed 
in summer 2015.

Panel discussion about transport and environment
As a representative of transport purchasers, ICA Sweden took part in a 
panel debate on sustainable transport during the quarter. Other partici
pants included Sweden’s infrastructure minister and the Head of Cabinet 
for Energy and Climate Change at the European Commission.

Locally  produced food
In 2014, ICA Sweden started a 
cooperation with the Federation 
of Swedish Farmers (LRF) 
intended to broaden the range of 
Swedish products in stores, 
increase sales of Swedish food 
and contribute to the develop
ment and growth of Swedish rural 
areas. As part of this ICA Sweden 
works continuously to change to 
Swedish meat raw material in pro
cessed meat products. So far sev
eral sandwich filling and “falu
korv” (falu sausage) have changed 
to Swedish origins for the meat 
raw material.

In the past quarter a survey 
conducted in March by SIFO on 
behalf of ICA Sweden and LRF 

was published which shows that 75% of Swedes choose to buy food 
produced in Sweden in preference to food they believe is produced in 
another country. The survey also shows that 64% are prepared to pay 
more for Swedish food. Among the product categories it is beef and 
pork that attracts most people to choose products produced in Sweden. 
The reasons for choosing food produced in Sweden are largely the same 
as in previous years. Better animal welfare, less use of antibiotics, shorter 
transport distances and caring about Swedish agriculture are some of 
the main reasons.

Quality in stores
Guide to new rules on food information
In December 2014 large parts of the EU’s regulation number 1169/2011 
on the provision of food information to consumers came into force. 
Both ICA Sweden and Rimi Baltic have worked on ensuring implementa
tion of the new regulations.

At the end of March the Swedish National Food Agency published 
guidelines related to the new rules. In order to ensure compliance while 
at the same time making things easier for individual retailers, ICA Sweden 
then produced and distributed a condensed version of the guidelines as 
well as its own folder summarising the most important rules and provid
ing specific examples of how different products should be labelled.

Dialogue with the Swedish National Food Agency on common data-
base for food controls
ICA Sweden conducts about 1,300 internal audits every year. The results 
are then compiled in a database which allows analysis and followup. A 
corresponding system does not currently exist at municipal and national 
levels. ICA Sweden has been lobbying for the introduction of a common 
national database for many years and in response to this a meeting was 
held during the period between ICA and the National Food Agency’s 
management. ICA’s system for internal audits was demonstrated during 
the meeting.

The potential advantages of a common national database include the 
possibility to ensure that controls have actually taken place as well as 
obtaining a national overview of the status among Sweden’s food retail
ers. The data collected could also be used to create uniformity and con
sensus for the controls themselves, something that is lacking today.
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Product safety and 
 quality
Certifications according to ISO 9001/14001
Rimi Baltic’s centralised sourcing process was certified during the quarter 
according to the ISO 9001 quality management standard and the ISO 
14001 environmental management standard. Only a few nonconform
ances were reported in conjunction with these certifications which indi
cates that sustainability issues are very well integrated into the sourcing 
operations.

Review of designation “Äkta majonnäs” (real mayonnaise)
After the television programme Plus contacted ICA regarding the desig
nation “Äkta majonnäs”, ICA decided to review both the contents and 
the designation. The designation “Äkta” (real) will be removed and work 
on production of a mayonnaise with fewer additives is underway.

Public recalls of private label products during the quarter:
If it is suspected that a sold product may pose a health risk, ICA Gruppen 
contacts the responsible supervisory authority, takes the product off the 
shelves and publishes a press release about a recall. No public recalls of 
private label products took place during the quarter.

Social & environmental 
responsibility in sourcing
Control of conditions for berry pickers
ICA Sweden has been pushing the issue of acceptable conditions for 
berry pickers in Swedish forests for many years. ICA started this work on 
its own in 2010 when it developed tools for checks of the organised 
berry pickers’ work situation and conducted audits on site in the Swedish 
forests. For about a year now this work has been conducted on an indus
trywide basis via the Swedish Grocery Trade Federation where ICA has 
shared its tools with others. During the quarter an industrywide tool 
was developed aimed at ensuring that nonorganised picking also takes 
place under acceptable conditions. Ahead of the coming berry season, 
ICA also plans to ensure that suppliers conduct a social audit in order to 
guarantee conditions for organised berry pickers in Swedish forests.

Community  
engagement and 
 charitable contributions
Rimi and Supernetto in Latvia collected a total of approximately EUR 
69,000 during the quarter. The money collected will be used partly for 
the construction of a rehabilitation centre for cancer patients and their 
relatives and partly for the care of seriously ill children.
   The results of Rimi Lithuania’s collections in the first half of 2015 were 
also compiled during the quarter. The total was about EUR 71,000, of 
which the value of expired food amounted to EUR 52,000.

Prizes and awards
Honourable mention for “Best Sustainability Report”
•  At the beginning of June, the Swedish professional institute for author

ised public accountants (FAR) awarded ICA Gruppen an honourable 
mention in the “Best Sustainability Report” competition. 

•  Later in the same month, ICA Gruppen also received an honourable 
mention in the Swedish environmental magazine Miljörapporten’s 
review “Best Sustainability Report by a Listed Company”.

Environmental Star of the Year 2014
In June, ICA Sweden also won the Environmental Star of the Year prize. 
This prize, which is awarded by Coor in Sweden, is given to a company 
that has particularly distinguished itself in its environmental work. ICA 
and Coor through great persistence and a structured approach have 
succeeded in lifting 10 of ICA’s total of 13 workplaces to gold level.
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Outlook  

Changed rules for 
 sustainability reporting
Companies owned by the Swedish state have been 
required to publish an annual report on development 
within sustainability for several years. Now these rules are 
also being tightened for major privately owned compa-
nies and “companies of public interest”. Kerstin Lindvall, 
SVP Corporate Responsibility at ICA Sverige AB, tells us 
more about how this will affect ICA Gruppen.

What is the background to the changed rules?
In autumn 2014 a directive was adopted with changes to the EU’s 
reporting directive for disclosure of nonfinancial and diversity infor
mation policies. This directive will now be incorporated into Swedish 
law. The Swedish Government has drafted a proposal which includes 
changes in the Annual Accounts Act. The government proposes that 
all large companies as well as “companies of public interest” must 
publish a sustainability report with nonfinancial disclosures. 
A  corresponding requirement is already in place for stateowned 
companies.

What will this reporting look like?
In the proposal out for consultation it is proposed that the report is 
either incorporated into the directors’ report or produced as a sepa
rate report from the annual report. The principle here will be the 
same as for corporate governance reports. Companies will be 
encouraged to use standardised and recognised frameworks, such 
as Global Reporting Initiative’s (GRI) guidelines for sustainability 
reporting and the UN Guiding Principles on Business and Human 
Rights, Global Compact.

What is said about the actual content of the reporting?
The government proposes that the sustainability report should con
tain the nonfinancial disclosures that are required for an under
standing of the company’s development, position, results and con
sequences of its operations, including disclosure on issues that 
affect the environment, social conditions, employees, respect for 
human rights and anticorruption.

When are the new rules expected to come into force?
The changes in the law are proposed to come into force on 1 July 
2016. If this is the case, they will need to be applied for the financial 
year that starts immediately after 31 December 2016.

How will they affect ICA Gruppen?
We must now wait for the legislation and see what it looks like. 
When it comes to sustainability reporting we are well in the fore
front. We welcome, however, the ambition to raise the level among 
Swedish companies in general. An increased focus and increased 
transparency are in all our interests.

Kerstin Lindvall, SVP Corporate  
Responsibility at ICA Sverige AB
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To ICA Gruppen AB

Introduction
We have been engaged by the Board of Directors of ICA Gruppen AB to 
review ICA Gruppen AB’s quarterly report on sustainability for the 
period 1 April – 30 June 2015. 

Responsibilities of the Board of Directors and the Executive Manage-
ment for the Sustainability Report April–June 2015
The Board of Directors and the Executive Management are responsible 
for ongoing activities regarding the environment, health & safety, quality, 
social responsibility and sustainable development, and for the prepara
tion and presentation of the quarterly report in accordance with the 
applicable criteria, as explained in the paragraph ‘About this report’ in 
the quarterly report. As stated in the paragraph ‘About this report’, 
ICA Gruppen AB’s quarterly report on sustainability is not a complete 
GRI report, but is a status report on the material areas reported on in 
the Sustainability Report 2014 for ICA Gruppen AB. The Sustainability 
Report April – June 2015 is therefore a complement to the Sustainability 
report 2014 and should be read in conjunction with this.  

Responsibilities of the auditor 
Our responsibility is to express a limited assurance conclusion on the 
Sustainability Report April – June based on the procedures we have per
formed.

We have performed our review in accordance with ISAE 3000 Assur
ance engagements other than audits or reviews of historical financial 
information, issued by IFAC. A review consists of making inquiries, pri
marily of persons responsible for the preparation of the quarterly 
report, and applying analytical and other review procedures. A review is 
substantially less in scope than an audit conducted in accordance with 
IAASB’s Standards on Auditing and Quality Control and other generally 
accepted auditing standards in Sweden.

The procedures performed consequently do not enable us to obtain 
assurance that we would become aware of all significant matters that 
might be identified in an audit. Accordingly, we do not express an audit 
opinion. Our assurance does not comprise the assumptions used, or 
future oriented information (e.g. goals, expectations and ambitions).

Auditor’s Review Report on ICA Gruppen AB’s  
Sustainability Report April–June 2015 

The criteria on which our review is based on are stated in the para
graph ‘About this report’. We consider these criteria suitable for the 
preparation of ICA Gruppen AB’s Sustainability Report April – June 2015.

Our review has, based on an assessment of materiality and risk, e.g. 
included the following procedures:
a.  an update of our knowledge and understanding of ICA Gruppen AB’s 

organisation and activities
b.  assessment of suitability and application of criteria in respect to 

stakeholders’ need of information
c.  interviews with responsible management, at company level and at 

selected business units with the aim to assess if the qualitative and 
quantitative information stated in the quarterly report is complete, 
correct and sufficient

d.  read internal and external documents to assess if the reported infor
mation is complete, correct and sufficient

e.  analytical review of reported information 
f.  overall impression of the quarterly report and its format
g.  reconciliation of the reviewed information against the sustainability 

information in ICA Gruppen AB’s sustainability report for 2014.

We believe that the evidence we have obtained is sufficient and appro
priate to provide a basis for our conclusion below.

Conclusion
Based on our review, nothing has come to our attention that causes us 
to believe that the information in ICA Gruppen AB’s Sustainability 
Report for the period 1 April – 30 June 2015 has not, in all material 
respects, been prepared in accordance with the above stated criteria..

Stockholm, 19 August 2015

Ernst & Young AB

Erik Åström  Charlotte Söderlund
Authorised Public Accountant Authorised Public Accountant



ICA Gruppen Sustainability Report April–June 2015

9

About this report
This is a quarterly status report containing information about 
ICA  Gruppen’s work on issues relating to sustainability and development 
during the year. The report includes all companies in ICA Gruppen, 
except for the portfolio companies. The quarterly report aims to show 
developments that have been ongoing during the year and deals with 
the most significant issues in the areas of the environment, quality, 
health, ethical trade, social engagement and ICA’s role in the most 
important media debates.

The criteria applied for preparation of ICA Gruppen’s quarterly sus
tainability report are based on the annual sustainability report published 
by ICA Gruppen. The quarterly report is not prepared in accordance with 
the GRI guidelines and for this reason, some issues are not included. 
ICA Gruppen publishes a complete sustainability report once a year 
which is in accordance with the GRI Guidelines and provides a full 
description of the sustainability work.

For measurement and calculation methods, boundaries and material-
ity analysis, see:
http://reports.icagruppen.se/en/ar/2014/sustainabilityreport/ 
aboutthesustainabilityreport/measurementandcalculationmethods/

http://reports.icagruppen.se/en/ar/2014/sustainabilityreport/ 
aboutthesustainabilityreport/

http://reports.icagruppen.se/en/ar/2014/sustainabilityreport/principles/ 
materialityanalysis/ 

The report has been independently reviewed by a third party.

About ICA Gruppen
ICA Gruppen AB (publ) is a leading retail company with a focus on food 
and health. The Group includes ICA Sweden and Rimi Baltic which 
mainly conduct grocery retail, ICA Real Estate which owns and manages 
properties, ICA Bank which offers financial services and, since January 
2015, Apotek Hjärtat which conducts pharmacy operations. The Group 
also includes the wholly owned portfolio company inkClub and the 
partly owned portfolio company Hemtex. For more information see 
 icagruppen.se

Contacts and calendar
For further information, please contact:
Kerstin Lindvall, SVP Corporate Responsibility
tel. +46 8 561 502 90

ICA Gruppen press service
telephone number: +46 10 422 52 52

Calendar
12 November 2015  Sustainability report JulySeptember 2015


