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Q3 2019:Business cyclenanagementyielding results

Financial highlights @2019

$2,028m net sales

1.2% organic sales growth*
7.6% operating margin

9.0% adj. operating margin*
$0.98 EPS - adecline of 27%
$1.30 adj. EPS* - a decline of 4%

Full Year 2018hdications

Around (2)% net sales growth
Around 1% organic sales growth
Around 9% adj. operating margin

Key lusinessdevelopmensin the third quarterof 2019

0 0rganic growth outperformed global light vehicle production by 4.6pp mainly due to China and Americas.

0 Profitability still impacted by global LVP decline and high raw material costs, although less than previous quarter,
partly offset by total workforce decline of 800 vs. a guarter ago, or of 1,600 vs. a year ago.

0 Established new customer collaborations; a North American road safety center with Great Wall Motor and presented
next generation passenger airbag in cooperation with Honda.

*For non-U.S. GAAP measures see enclosed reconciliation tables. All figures herein refer to continued operations, excluding former Electronics
segment, unless stated otherwise. All change figures in this document compare to the same period of previous year, except when stated

otherwise.

Key Figures

ff;‘;’g?rs in millions, except per share Q32019 Q32018 Change 9M 2018 9M2018 Change
Net sales $2,028 $2,033 (0.3)% $6,356 $6,485 (2.0)%
Operating income $154 $193 (20)% $497 $665 (25)%
Adjusted operating income? $183 $194 (5.7)% $532 $668 (20)%
Adjusted operating margin?® 9.0% 9.5% (0.5)pp 8.4% 10.3% (1.9)pp
Earnings per share, diluted? 3 $0.98 $1.34 (27)% $3.50 $5.37 (35)%
Adjusted earnings per share, diluted' 2 3) $1.30 $1.35 (3.7)% $3.87 $5.40 (28)%
Operating cash flow® $195 $238 (18)% $328 $520 (37)%
Return on capital employed® 16.2% 20.4% (4.2)pp 18.0% 20.9% (2.9)pp

1) Excluding costs for capacity alignment, antitrust related matters and separation of our business segments. 2) Assuming dilution and net of treasury
shares. 3) Participating share awards with right to receive dividend equivalents are (under the two-class method) excluded from the EPS calculation. 4)
For first S months 2018 management estimate for Continuing Operations derived from cash flow including Discontinued Operations. 5) Operating
income and income from equity method investments, relative to average capital employed.

Comments from Mikael Bratt,
President & CEO

We experienced continued challenging
market conditions in the quarter.
Although the rate of decline in light
vehicle production slowed down
slightly, uncertainty remains high,
market outlook by IHS continues to be revised down and we
do not see a turnaround in LVP in the near term.

We continued to outperform light vehicle production, growing
organically* about 4.6pp maore than LVP in the third guarter,
driven mainly by strong development in China and Americas.

Our business cycle management actions are taking effect and
the adjusted operating margin®* decline year over year was
substantially less than in recent guarters, and it improved
sequentially. LVP has continued to slide however, and we now
assume 6-7% global LVP decline for 2019, which moderates
our outlook to around 1% for organic sales growth and to
around 9% for adjusted operating margin.

Although | am not pleased with this profit level, we achieved it

in the context of LVP expectations declining by 7-8pp in just 9
months. The cost improvement actions which enabled this
performance will continue relentlessly.

We reduced our workforce by an additional 800 in the guarter,
or by 1,600 compared to a year ago, despite growing our sales
organically* by 1.2%. Our program to reduce indirect labor
costs by 5% is developing as planned and we expect it to
impact our costs meaningfully as of the fourth guarter 2019.

In addition to LVP and raw material headwinds, the strike at
General Motors in North America is also affecting our sales.

Being close to our customers supports our short- and long-
term business opportunities and this quarter we announced
two new customer collaborations - the North American road
safety research lab together with Great Wall Motor and the
next generation passenger airbag in cooperation with Honda.
Our order intake share remained on a good level in the quarter,
supporting a prolonged sales growth outperformance.

As always, it is of utmost importance to focus on quality and
execution to secure a strong long-term perfarmance for our
company.
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Outlook 2019

Our organic sales growth and adjusted operating margin outlook indications for 2019 reflect the continuing
high level of uncertainty in the automotive markets and are based on the assumption that global light
vehicle production declines by 6-7% in full year 2019 compared to full year 2018.

Full Year Indication Full Year Indication

Net sales growth

Organic sales growth

Adjusted operating
margin”
R,D&E, net % of sales

Around (2)%
Around 1%

Around 9%

Around 2018 level

Tax rate® Around 28%

Operating cash flow excl. EC $700-800 million
antitrust payment?2

Capital expenditure, net % of Around 2018 level
sales

Leverage ratio at year end Around 1.7x

1) Excluding costs for capacity alignments, antitrust related matters and separation of our business segments. 2) Excluding unusual items.

The forward-looking non-U.S. GAAP financial measures above are provided on a non-U.S. GAAP basis. Autoliv
has not provided a U.S. GAAP reconciliation of these measures because items that impact these measures,
such as costs related to capacity alignments and antitrust matters, cannot be reasonably predicted or
determined. As a result, such reconciliation is not available without unreasonahle efforts and Autoliv is
unable to determine the prohahle significance of the unavailable information.

Conference call and webcast

An earnings conference call will be held at 2:00 p.m. CET today, October 25, 2019. Information regarding how
to participate is available on www.autoliv.com. The presentation slides for the conference call will be
available on our website shortly after the publication of this financial report.


http://www.autoliv.com/
http://www.autoliv.com/
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Key Performance Trends

Sales Developmeitty region Capexand D&A
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Capex: Capital Expenditures, net. Operating cash flow*: Management estimate for

Continuing Operations derived from cash flow
including Discontinued Operations. Adjusted for EC
Adj. operating income*: Operating income adjusted antitrust payment in 2019.

for capacity alignments, antitrust related matters
and separation of our business segments. Capacity
alignments include non-recurring costs related to
our structural efficiency and business cycle
management programs.

D&A: Depreciation and Amortization.

Cash conversion*: Free cash flow in relation to net
income adjusted for EC antitrust accrual in 2018 and
payment in 2019. Free cash flow defined as operating
cash flow less capital expenditure, net.



Gonsolidatedsalesdevelopment

Thirdquarter2019

Consolidated sales

(Dollars in millions)

Third quarter

2018

2018

Reported
(U.S. GAAP)

Currency
effects?
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Organic
change*

Airbag Products and Other? $1,349.3 $1,357.4 (0.6)% (1.2)% 0.6%
Seatbelt Products? $678.4 $675.6 0.4% (1.9)% 2.3%
Total $2,027.7 $2,033.0 (0.3)% (1.5)% 1.2%
Asia $777.7 $749.1 3.8% (0.4)% 4.2%
Whereof: China $381.7 $351.9 8.5% (2.7)% 11.2%

Japan $202.4 $196.3 3.1% 4.2% (11)%

RoA $193.6 $200.9 (3.6)% (0.7)% (2.9)%
Americas $713.1 $684.8 41% (0.7)% 4.8%
Europe $536.9 $599.1 (10.4)% (8.7)% (6.7)%
Total $2,027.7 $2,033.0 (0.3)% (1.5)% 1.2%

1) Effects from currency translations. 2) Including Corporate and other sales.

Firstninemonths2019

Consolidated sales First 9 months Reported Currency Organic
(Dollars in millions) 2019 2018  (U.5.GAAP) effects?) change*
Airbag Products and Other?) $4232.7 $4,234.9 (0.1)% (3.2)% 3.1%
Seatbelt Products?® $2,123.7 $2.2505 (5.6)% (4.2)% (1.4)%
Total $6,356.4 $6,485.4 (2.0)% (3.5)% 1.5%
Asia $2,286.1 $2,333.5 (2.0)% (8.2)% 1.2%
Whereof: China $1,061.7 $1,103.5 (8.8)% (5.1)% 1.3%

Japan $601.6 $606.4 (0.8)% 0.4% (1.2)%

RoA $622.8 $623.6 (0% (8.3)% 3.2%
Americas $2,214.2 $2,034.3 8.8% (0.8)% 9.6%
Europe $1,.856.1 $2,117.6 (12.4)% (68.4)% (6.0)%
Total $6,356.4 $6,485.4 (2.0)% (3.5)% 1.5%

1) Effects from currency translations. 2) Including Corporate and other sales.

Thirdquarter 2019 development

Sales by produetirbags Sales by productSeatbelts

Seatbelt sales organic growth* was mainly driven
by strong performance in China and to a lesser
degree in Americas, partly offset by declines in
Europe and India. The trend of higher sales of
more advanced and higher value-added seatbelt
systems continued, especially in China and Rest
of Asia.

Airbag sales organic growth* was mainly driven
by strong performance for driver and knee
airbags in North America, steering wheels in
Americas and passenger airbags in China.
Offsetting declines came mainly from most types
of airbags in Europe and from inflators in North
America and Japan.

Sales by region

South Korea and Japan. Our organic sales growth
outperformed LVP by around 17pp in China and by
4.5pp in North America while we underperformed
LVP by 7.5pp in Europe and by around 8ppin
Japan. In South America we grew organically
around 35pp more than LVP, while we outgrew
LVP by around 8pp in Rest of Asia.

We grew globally by 1.2% organically*, which is
4.6pp more than light vehicle production
(according to IHS). The largest contributor to
overall growth was China, followed by North
America and South America. The largest organic
sales decline was in Europe, followed by India,
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Q30rganic growth Americas Rest of Asia

Autoliv 4.8% (6.7)% 11.2% 1.1)% (2.9)% 1.2%

Main growthdrivers Honda,GM, VW, Renault Honda, VW Mazda, Mitsubishi, Honda,
NissanBMW, GM Honda,Subart Renault, Nissan VW, GM
Tesla

Main declinedrivers Daimler, Daimler, JLR Geely,Ford, _T:s:tzsm' Hyundai/Kia, Isuzt Balm:je;/'
Hyundai/Kia BMW, Toyota PSA O Tata, Dyota Y

Inflators Kia, Toyot

Light vehicle production development
Change vs same period last year

Americas Europe Rest of Asia
Thirdquarter 2019
IHS LVP (Oct 2019) (1.8)% 0.8% (5.8)% 6.8% (10.5)% (3.4)%
IHS LVP (Jul 2018) 2.5% 27% (4.5)% 1.1% (3.2)% (0%

Firstnine months 2019

IH5 LVP (Oct 2019) (2.8)% (3.8)% (12.1)% 4.0% (65.:3)% (6.0)%
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Keylaunches in thehird quarter 2019

Below are some of the key models which have been launched in the third quarter 2019.

Subaru Legacy Land Rover Defender BMW ZLSeries

Peugeot 208 Chevrolet Trailblazer Cadillac CT5

Ford Puma BYDSong Pro SubaruOutback
\ .

Driver and/or Passenger airbags Seatbelts Side airbags Knee airbag
Head/Inflatable Curtain airbags Pyrotechnical SafgtSwitch Pedestrian Airbag
Steering Wheel




