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P R E S S R E L E A S E 

Milestone: One million connected Volvo trucks on the road 
 
Trucks that keep moving, are safe and deliver maximum uptime and productivity for their owners. This 
is what Volvo Trucks wants to achieve with its digital and connected services for customers.  
 
Heavy trucks of today are sophisticated vehicles filled with advanced software systems, similar to those in 
passenger cars. Connectivity is at the core of this development. More than one million connected Volvo trucks 
are now on the road worldwide and can make use of the company’s full range of services. 
 
“Using connected services, we can support our customers and the drivers in so many ways – optimizing uptime, 
lowering energy consumption, and making the entire truck operation more efficient and safer. It’s fantastic that 
we now have one million connected Volvo trucks on the road,” says Jan Hjelmgren, SVP Product Management 
Volvo Trucks. 
“A truck is a work tool for the transport companies, and it needs to stay on the road to deliver value. Our 
services can really contribute here. In the long run, this contributes to the functioning of our entire society.” 
 
Services with a clear purpose 
Volvo offers connected services within two major areas: Uptime and Productivity. Uptime services involve using 
wireless connectivity to, for example, monitor and track vehicles remotely and anticipate potential faults, with 
the goal to optimize truck operation and reduce downtime. The wear on important components in the truck can 
be monitored, enabling an optimized service plan and ensuring the vehicle gets the right service at the right 
time. Uptime services also include updates of the trucks’ software over the air to avoid unnecessary workshop 
visits.  
 
Volvo's Productivity services are about improving customers’ operations and reducing costs, for example, 
through fleet management systems and planning tools. The services also include providing drivers with 
solutions that can improve fuel efficiency and safety, as well as infotainment and convenience features. 
 
 
Connected trucks benefit innovation 
Connected trucks also play an important role when it comes to Volvo’s innovation and product development. 
The data that can be extracted from the trucks can be analyzed and provide insights into the truck’s behavior, 
ultimately resulting in faster product development and innovative new solutions. 
 
“Connectivity is a very important part of the transformation of this industry. With the use of advanced analytical 
methods and AI, we can analyze large amounts of data and use the findings in our product development. We 
can develop new products and services that benefit our customers, and make transportation more productive, 
more sustainable and safer," says Jan Hjelmgren. 
 
The company’s interface for digital services for all customers is called Volvo Connect.  
 
Read more about Volvo Trucks services: https://www.volvotrucks.com/en-en/services.html 
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For further information, please contact: 
 
Helena Lind, Director PR and Media Relations Volvo Trucks 
E mail: helena.lind@volvo.com 
Tel: +46 765 536257 
 
 
 
 
Press images and films are available in the Volvo Trucks’ Media Hub: https://media.volvogroup.com/dam 
 
Volvo Trucks supplies complete transport solutions for discerning professional customers with its full range of 
medium- and heavy-duty trucks. Customer support is provided via a global network of dealers with 2,200 
service points in about 130 countries. Volvo trucks are assembled in 12 countries across the globe. In 2024 
approximately 134,000 Volvo trucks were delivered worldwide. Volvo Trucks is part of the Volvo Group, one of 
the world’s leading manufacturers of trucks, buses, construction equipment and marine and industrial engines. 
The group also provides complete solutions for financing and service. Volvo Trucks’ work is based on the core 
values of quality, safety and environmental care. 
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