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* Financial background
e Growth from in-force business

e Growth from new business

e Group pension and defined contribution
 Public sector

 Unit linked

 Risk products

e Health insurance

 International opportunities

e Distribution channels
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§Top line growth™ - total written premium
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Net Return on Capital 1992-1998
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Buffer Capital as a % of Customer Funds

December 1999
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Market shares - premium written* total

Including unit linked products

MNOK 20 692 23 359 28 985 33 443 33 838 36 963
Sparebank 1 3 = =% = 2 R
) ~gg 3ng 10 % ZS//: éég 50/8
Norske Liv 4 % 6 % T T 8 % 8 0%
VAR 7%
19 % 19 %
Vesta/Skandia 19 % 19 % 20 %
16 %
KLP
] 19 % 17 %
Vital ’ 17 % 19 % 17% 18 %
iensidi 17 %
Gjensidige / NOR 22 % 24 0 20 % 18 % 0 18 %
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 Financial background
e Growth from in-force business

e Growth from new business

e Group pension and defined contribution
 Public sector

 Unit linked

 Risk products

e Health insurance

 International opportunities

e Distribution channels
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- Growth from in-force business

 2-5% salary growth p.a.
 Pension regulation

e Organic growth in number of employees (1% annual
growth)

* Transformation to linear earning of pension rights

* New regulations:

 part time employees with more than 20% employment are
included

NNNNNNNNNNNNNNNNNN




Effect of linear premium - savings

Conceptual
Premium Non-linear
A
Linear
Age

After a salary increase, a larger part of the obligation must
be paid up front
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 Financial background
e Growth from in-force business

e Growth from new business

e Group pension and defined contribution
 Public sector

 Unit linked

 Risk products

e Health insurance

 International opportunities

e Distribution channels
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Increasing importance of pension
schemes

* Reduced trust in the public pension schemes

 Pension has become an important issue during central
salary negotiations

e Shift towards knowledge intensive industries with high
pension scheme requirements

 Tight labor market makes a pension scheme a necessity
for employers

* New regulations and products trigger public debates

» Increased focus due to new distributors
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Underregulation of the state pension

Real growth 1967-1997

As the real value of the

93% state pension erodes, the
need for private savings
28% l Increases.
L]
Pension Industry
basis salary
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Significant potential for growth

Companies with and without a group pension scheme
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Defined contribution

* Regulation expected to be passed by Parliament this fall and be
effective from January 1, 2001.

* Product development and marketing started.
» Expect first sales early in 2001, but significant volume to come later.

» Storebrand’s strong position in group pension will give a competitive
advantage for this new product.

* The market will probably consist primarily of new business i.e.
companies without a pension scheme today, but tranformation
regulations (from DB to DC) will also be important.
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Transformation in the US*

B Def. benefit
B Def. contribution
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- The public sector

Funds under management in Storebrand
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Unit Linked growth

Funds under management in Storebrand
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Market share Unit Linked

MNOK
860 1 685 4 398 5807
| 0 0
Handelsbanken** 6% 2% 7 %
Sparebank 1 10 % 6 % 7 % 7 %
Norske Liv 2 =54 —i—6f—]
VAR
20 o 26 % 23 % 23 %
0
Skandia**
28 % 24 %
Vital . 42 %
6 % 8 %
Gjensidige / NOR 8 % 7 o
Storebrand

1997 1998 1999 20 99 -1Q 00

* Incl. transferred reserves
**  Based on company information exchange &2 Storebrand
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- Significant uncovered market for risk products

1 000 persons
P [_] Poor cover

[ ] Medium cover

Death cover Disability cover
8| 27| 35 10| 35| 45
High income
25 | 145 | 170 30 | 135 | 165
Established 115 | 265 380 90 235 325
Young households 160 | 200 360 135 215 350
Young singles N/A 60 | 85 | 145

ca. 950.000 ca. 1.000.000
persons persons
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'Risk products without profit sharing

Premium income
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140 +
120 +
100 +

80 T
60 T

40 +
20 1 8

72

1996 1997 1998 1999

NNNNNNNNNNNNNNNNNN




Care products

Private
100%=600 people

Yes

No
s \aybe

Would you buy a health
insurance if offered one?

Commercial
100%=400 corporations
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NoO

Maybe

Would you buy the employees a
health insurance if offered one?
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‘Sales in Norway and Sweden

Number of health insurance policies
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International opportunities

 Storebrand and SPP of Sweden are establishing a life
company in Ireland to serve Scandinavian multi-
national companies.

 Potential for new establishments or acquistitions in
the Nordic countries

« Experience and skills from the Norwegian market
might be valuable in other markets
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Other products will increase volumes

e Child insurance
e Care products
 Capitalization products

« Commoditizing of existing products
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e Group pension and defined contribution
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 Unit linked
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Distribution channels - corporate

Emloyees with a pension scheme
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Distribution channels - private
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New distribution channels - private

 Employee Benefit Management

 Potential 200.000 active employees, large product range
* Pilot projects show positive results

* Focus on efficient technical solutions

e Internet

* Web enabling of products and processes

e Brokers and advisors in the top segment
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Market share private - total premium

MNOK 5873 6 216 11 240 10 947 11 319 12 750
Sparebank 1 4% 3% 4% 3% 7% 7%
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