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Nobia acquires Superfront, a European online kitchen 
and storage brand with strong focus on design and 
circularity 

Nobia has signed an agreement to acquire Superfront, a Sweden-based direct-to-consumer business 
that designs and sells kitchen and storage such as frontals, handles and legs. Superfront has built 
significant brand awareness since it was introduced in 2013, mainly through digital and social media 
marketing, with a strong focus on design and sustainability. Net sales in 2021 amounted to 
approximately SEK 65m with a double-digit operating margin. Products are sold almost entirely online 
across Europe.  

“By acquiring Superfront, we are strengthening our digital marketing and online sales capabilities 
across Europe and will gain further access to the attractive market for circular design within the kitchen 
and storage market. Renowned for its design with a strong emphasis on sustainability and contributing 
with solid financials, Superfront will be a good addition to the Nobia portfolio of strong brands,” says 
Jon Sintorn, President and CEO of Nobia. 

“Superfront has been a success since we founded the company eight years ago and we are very 
pleased with what we have achieved so far. As we enter the next phase of Superfront’s development 
we are very excited to join Nobia, which can provide the scale and expertise we need to further grow 
the company across Europe,” says Monica and Mick Born, founders of Superfront. 

Superfront will be consolidated in the Central Europe region from mid-January 2022. 

 

For further information, please contact: 

Kristoffer Ljungfelt, CFO, +46 (0)8 440 16 00  
kristoffer.ljungfelt@nobia.com  
 

Tobias Norrby, Head of Investor Relations, +46 (0)8 440 16 00  
tobias.norrby@nobia.com 

 
Nobia develops and sells kitchen solutions through a number of strong brands in Europe, including Magnet in the UK; HTH, Norema, Sigdal, 
Invita and Marbodal in Scandinavia; Petra and A la Carte in Finland; ewe, Intuo and FM in Austria as well as Bribus in the Netherlands. Nobia 
generates profitability by combining economies of scale with attractive kitchen offerings. The Group has approximately 6,000 employees and 
net sales of about SEK 13 billion. The share is listed on Nasdaq Stockholm under the ticker NOBI.  

http://www.nobia.com/

