
MONARCH FILMS ACQUIRES EXCLUSIVE INTERNATIONAL TV
DISTRIBUTION RIGHTS TO FOUR ACCLAIMED SERIES FROM O2
MEDIA™; AIRING ON LIFETIME TELEVISION™
Acquisition expands Monarch Films’ lifestyle offering to hundreds of hours of quality proven factual series lifestyle programming

(MAY 15, 2013) - O2 Media™, a full-feature production studio in Pompano Beach, Florida announced today that MONARCH FILMS, Inc., has
acquired all international television distribution rights to four of O2 Media’s long-running and nationally recognized series: Designing
Spaces™, The Balancing Act®, Mission Makeover™, and All Mixed Up™.

This acquisition expands Monarch Films’ lifestyle offering to hundreds of hours of quality proven lifestyle programming.

Designing Spaces™, now in its 10th year, is America’s signature award-winning home improvement series that travels all over the country,
remodeling, redefining and redesigning space. The series airs on the Lifetime Television Network™ three mornings per week with over 300+
half hour TV episodes available.

The Balancing Act®, now in its 6th year, is America’s premier magazine-style morning show about women and for women, combining animated
conversation, lively demonstrations and “Did You Know” tips to help women balance their lives. The series airs on the Lifetime Television
Network™ weekdays with over 850+ half hour TV episodes available.

Mission Makeover™ now in its 3rd season, follows the engaging and powerful journey of women on a mission of a lifetime - to completely
makeover their lives. The series goes beyond your typical weight loss show. During their quest to lose weight and get healthy, the women
receive the guidance and the tools they need from industry experts in nutrition and fitness. Mission Makeover™ airs on the Lifetime Television
Network™ with 39 half hour TV episodes available.

All Mixed Up™ now in its 4th season, combines the perfect mix of ingredients for food competition, food history and exciting culinary
adventure. This series, hosted by Celebrity Chef Ralph Pagano, features three student chefs who compete to create unique Appetizers,
Entrées and Desserts in 30 minutes using ingredients from America’s favorite brands.  After surprise twists and culinary challenges, the dishes
are presented to a panel of judges. All Mixed Up™ airs on the Lifetime Television Network™ with 9 half hour TV episodes available. 

Media Contact:        

Monarch Films, Inc

Phone: 518-734-4596

Email: monarchfilms@aol.com

www.mfilms.com

About O2 Media™

O2 Media™ is an award-winning full-service integrated media and production company specializing in launching brand names out into the
world through compelling storytelling and two- way conversations. Our team of Production, Marketing and Technology experts generate buzz
and brand awareness for our customers and content partners with a fully integrated media solutions mix using our four Branded Entertainment
TV shows, Direct Response, Print and Online Marketing channels. 

For more information visit www.o2mediainc.com


