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Volvo Cars’ new 360c autonomous concept: why fly
when you can be driven?

Imagine a world in which you travel long distances without the need for airports. A world in which
you can avoid airport security, hours of queuing and waiting, and noisy, cramped airliners. What if,
instead, you could take your own first-class private cabin that picks you up at home and takes you
from door to door?

It is this vision for the future of autonomous travel that Volvo Cars reveals today with its new Volvo
360c concept, a holistic view of a future of travel that is autonomous, electric, connected and safe.
It could open up new growth markets for Volvo Cars, for example in the multi-billion dollar
domestic air travel industry.

The basis of the 360c is a fully autonomous, fully electric car without a human driver. The concept
capitalises on the freedom in design afforded by the absence of a steering wheel and a
combustion engine, providing the ability to reimagine the traditional placement of passengers in
rows of two or three.

The 360c presents four potential uses of autonomous driving vehicles — a sleeping environment,
mobile office, living room and entertainment space — which all reimagine the way people travel. It
also introduces a proposal for a global standard in how autonomous vehicles can safely
communicate with all other road users.

“The business will change in the coming years and Volvo should lead that change of our industry,”
said Hakan Samuelsson, president and CEO of Volvo Cars. “Autonomous drive will allow us to
take the big next step in safety but also open up exciting new business models and allow
consumers to spend time in the car doing what they want to do.”

The 360c represents a potentially lucrative competitor to short-haul air travel, a multi-billion dollar
industry comprising airlines, aircraft makers and other service providers. Especially shorter routes
where the distance between origin and destination is around 300 kilometres are prime candidates
for disruption by an alternative mode of travel.

For example, within the United States over 740 million travellers embarked on domestic flights last
year and America’s domestic air travel industry is worth billions of dollars in revenue. Several busy
domestic air routes, such as New York to Washington DC, Houston to Dallas and Los Angeles to
San Diego, are more time-consuming by air than by car when including things such as travel to
the airport, security checks and waiting times.

“Domestic air travel sounds great when you buy your ticket, but it really isn’t. The 360c represents
what could be a whole new take on the industry,” said Marten Levenstam, senior vice president of
corporate strategy at Volvo Cars. “The sleeping cabin allows you to enjoy premium comfort and
peaceful travel through the night and wake up refreshed at your destination. It could enable us to
compete with the world’s leading aircraft makers.”

Beyond new potential customer groups for Volvo Cars’ business, the 360c also carries
implications for the future of travel, city planning, infrastructure and modern society’s
environmental footprint. It does not just reimagine how people travel but also looks at how people



engage with friends and family while on the move, and how they can recapture time while
travelling in the cities of the future.

“Autonomous vehicle concepts have a tendency to become a technology showcase instead of a
vision of how people use it,” said Robin Page, senior vice president of design at Volvo Cars. “But
Volvo is a human-centric brand. We focus on the daily lives of our customers and how we can
make them better. The 360c is the next iteration of this approach.”

The 360c is a first yet deliberate step towards a broad discussion about the potential for
autonomous driving technology to fundamentally change society in many ways.

“When the Wright brothers took to the skies in 1903, they did not have a clue about what modern
air travel would look like,” said Marten Levenstam. “We do not know what the future of
autonomous drive will hold, but it will have a profound impact on how people travel, how we design
our cities and how we use infrastructure. We regard the 360c as a conversation starter, with more
ideas and answers to come as we learn more.”

Volvo Car Group in 2017

For the 2017 financial year, Volvo Car Group recorded an operating profit of 14,061 MSEK (11,014
MSEK in 2016). Revenue over the period amounted to 210,912 MSEK (180,902 MSEK). For the
full year 2017, global sales reached a record 571,577 cars, an increase of 7.0 per cent versus
2016. The results underline the comprehensive transformation of Volvo Cars’ finances and
operations in recent years, positioning the company for its next growth phase.

About Volvo Car Group

Volvo has been in operation since 1927. Today, Volvo Cars is one of the most well-known and
respected car brands in the world with sales of 571,577 cars in 2017 in about 100 countries. Volvo
Cars has been under the ownership of the Zhejiang Geely Holding (Geely Holding) of China since
2010. It formed part of the Swedish Volvo Group until 1999, when the company was bought by
Ford Motor Company of the US. In 2010, Volvo Cars was acquired by Geely Holding.

In 2017, Volvo Cars employed on average approximately 38,000 (30,400) full-time employees.
Volvo Cars head office, product development, marketing and administration functions are mainly
located in Gothenburg, Sweden. Volvo Cars head office for China is located in Shanghai. The
company’s main car production plants are located in Gothenburg (Sweden), Ghent (Belgium),
Chengdu and Daqing (China), while engines are manufactured in Skévde (Sweden) and
Zhangjiakou (China) and body components in Olofstrém (Sweden).
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