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Scania pledges to decarbonisation target in line with 
limiting global warming to 1.5°C  
Scania responds to the call by the United Nations for business to step up and 
take bolder actions in tackling climate change. This includes committing to set 
a science-based target to reduce greenhouse gas emissions at the pace and 
scale that science dictates. 
 
“Business has a vital role to play in limiting global warming and building the net-zero 
carbon economy of the future. Deciding to step up and signing the United Nations 
plea reinforces the work that we are already committed to, which is to drive the shift 
towards a sustainable transport sector,” says Scania’s President and CEO, Henrik 
Henriksson. 
 
In the lead-up to the UN Climate Action Summit to be held 23 September in New 
York, business leaders have been challenged to set ambitious targets for their 
companies, in order to limit global temperature rise to 1.5°C above pre-industrial 
levels. 
 
Scania has worked diligently over the past years to reduce emission levels generated 
from its own operations and transport footprint and has committed to a number of 
targets including cutting CO2 emission both from its land transport1 and its own 
operations2 by half by 2025, as well as to switch to 100 percent fossil-free electricity 
by 20203. However, the bulk of the CO2 emissions occurs when Scania’s products 
are in use. In this domain too, Scania has worked over decades to minimise 
emissions from its products through fuel efficiency measures. Since more than 25 
years back Scania has provided the industry’s broadest range of products on the 
market that run on alternatives to fossil fuel. Part of what the company now commits 
to is to take this another big step forward and including the emissions from the use of 
its products in the decarbonisation target.  
 
At the UN Climate Action Summit Scania is one of the companies tasked with 
highlighting the importance of the industry for the transition to a sustainable society. 
Henrik Henriksson will participate in both the summit and several other high-level 
activities in New York focusing on tackling climate change. 
 
“In battling climate change, Scania has already taken many big steps. However, we 
need to continue this work and we need to make sure that others join us. We need to 
work in partnerships with others that share the same climate and sustainability 
ambitions as we do. This is what I will speak about at the UN Climate Action 
Summit,” Henrik Henriksson says. 

                                            
1 To cut CO2 emissions by 50 percent from its land transport per transported, using 2016 as the 
baseline 
2 To cut CO2 emissions in its operations by 50 percent by 2025, using 2015 as the baseline 
3 Where the necessary prerequisites are in place. 

https://www.unglobalcompact.org/take-action/events/climate-action-summit-2019/business-ambition
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To manifest its commitment Scania arranges a Climate Day on the eve of the UN 
Action Climate Summit, 20 September, when the 52,000 employees in more than 
100 countries will stop their work for one hour and learn more about climate science 
and sustainability, as well as discussing how each team can contribute in their 
everyday operations.  
 
For further information, please contact: 
Karin Hallstan, Head of Corporate Communications and PR, Scania 
Phone: + 46 8 553 852 10 
E-mail: karin.hallstan@scania.com 
 
Scania is a world-leading provider of transport solutions. Together with our partners and customers we 
are driving the shift towards a sustainable transport system. In 2018, we delivered 88,000 trucks, 
8,500 buses as well as 12,800 industrial and marine engines to our customers. Net sales totalled to 
over SEK 137 billion, of which about 20 percent were services-related. Founded in 1891, Scania now 
operates in more than 100 countries and employs some 52,000 people. Research and development 
are concentrated in Sweden, with branches in Brazil and India. Production takes place in Europe, 
Latin America and Asia, with regional production centres in Africa, Asia and Eurasia. Scania is part of 
TRATON SE. For more information visit: www.scania.com. 
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