PRESS INFO

8 June 2017

Scania introduces new engines, cabs and services

e First G20 sleeper cab for long-distance trucks
¢ New-generation inline 9-litre engines
e Scania’s services are the key to customer profitability

Scania is continuing with the major roll-out it began last year, with more and
more services and products going into production and being launched to
customers. The order books are now open on a new generation of Scania’s
robust, five-cylinder engines, as well as the first variants of the new G cab. A
number of services and performance enhancements are also being introduced,
with most sharing a focus on improving productivity and total operating
economy for European long-distance and forestry trucks.

“Scania has significantly more on its introduction schedule for 2017 than there was
during the extremely intense 2016 launch,” says Alexander Vlaskamp, Senior Vice
President, Sales & Marketing, Scania Trucks. “We’re now rapidly filling our new
range with products and services so that the majority of customers can tailor
solutions around Scania’s new generation of trucks, regardless of what application
their truck is used for.”

When in 2016 Scania embarked on its biggest launch ever, the common themes
linking the introduction were connected services, products for long-distance
operations, and sustainability. Now the journey down this path continues with the
introduction of more choices and solutions as production gets underway. Up until
now, Scania has only released a small proportion of all the pending innovations,
and only in Europe.

“We live in an exciting time,” says Alexander Vlaskamp. “The response to the new
generation has been extremely positive and has included everything from awards
to wins in important press tests, along with a strong flow of customers leading to
increased sales and new records.”

The fact that Scania is now offering a greater range of specifications doesn’t mean
that the company has lowered its targets as the launch goes forward. Scania places
a high value on face-to-face interactions with customers and on its message that it
has a total focus on customers’ businesses and profitability.

“The next press and customer events will come after the summer and will be a truly
holistic experience together with the Scania family,” says Vlaskamp. “I can reveal that
we will then be focusing particularly on those applications operating with the toughest
challenges, and also on how Scania’s focus on tailor-made solutions can grow
customers’ profitability.”
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For more information, contact:

Alexander Vlaskamp, Senior Vice President, Sales & Marketing, Scania Trucks
Tel: + 46 70 081 10 93, Email: alexander.vlaskamp@scania.com

Orjan Aslund, Head of Product Affairs, Scania Trucks
Tel: + 46 70 289 83 78, Email: orjan.aslund@scania.com

Scania is a world-leading provider of transport solutions. Together with our partners and customers we
are driving the shift towards a sustainable transport system. In 2016, we delivered 73,100 trucks,
8,300 buses as well as 7,800 industrial and marine engines to our customers. Net sales totalled nearly
SEK 104 billion, of which about 20 percent were services-related. Founded in 1891, Scania now
operates in more than 100 countries and employs some 46,000 people. Research and development
are concentrated in Sweden, with branches in Brazil and India. Production takes place in Europe,
Latin America and Asia, with regional production centres in Africa, Asia and Eurasia. Scania is part of
Volkswagen Truck & Bus GmbH. For more information visit www.scania.com.
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