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10 February 2026 

 

Loyal Solutions (“Loyal Solutions” or “Company”) announces financial results for the first half of  
the financial year 2025/26 (1/7-31/12 2025)  
 
COPENHAGEN, TUESDAY, 10 FEBRUARY 2026, 08:00 CET 
 
 

CEO Peter Kisbye comments: 
“In the period 1 July – 31 December 2025 (“the Period”) the Company delivered the following results: 
 

✓ 56,5% growth in revenue to TDKK 28.530 
✓ Reduced OPEX year on year (-3,4% vs budget and -12,2% vs last year) 
✓ Growth in annual recurring revenue (ARR) of 13% to TDKK 45.113 
✓ EBITDA of TDKK 2.375 vs budget of TDKK 2.580 and last year TDKK -3.901  
✓ Net result of TDKK 428 vs budget of TDKK 758 and last year of TDKK -5.665 
✓ Cash receipts of TDKK 28.508 vs budget of TDKK 26.118 and last year 19.310 

 
 During the Period our pipeline continued to grow and while we observed some uncertainty in the market due to the geopolitical situation, we 
still expect to deliver the budgeted annual revenue of TDKK. 55.646 
 

Our current clients’ implemented programs continued to expand and performed well during the Period. While programs are at different 
stages of maturity, all programs achieved growth year-on-year, giving us a firm client base on which to build future growth.  
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The financial performance in the Period is satisfactory with positive EBITDA, positive cashflow and 56,5% revenue growth. ARR growth was 
13%, which is less than expected, mainly due to delayed contracting dates. We expect to reach the budgeted ARR of TDKK 53.776 for the full 
year. 
  
Our employees continue to do an outstanding job. We have maintained our focus on work-life balance, inclusivity and on providing flexible 
working hours and locations. We truly believe in putting employees first and that “team is everything”, so a big thank you to everyone at 
Loyal Solutions for the results delivered.”  
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HIGHLIGHTS FOR THE FIRST HALF YEAR 1/7-31/12 2025 
 
Business and operational highlights 
During the Period the Company reached several milestones including: 
 

✓ 56,5% revenue growth 

✓ Cash flow positive operations 

✓ Positive EBITDA of TDKK 2.375 vs last year negative TDKK -3.901 

✓ Reduced OPEX year on year (-12% compared to last year) 

✓ Growth in annual recurring revenue (ARR) of 13% 
 

✓ Continued building our pipeline on direct, Visa VMLS and partner sales 
 

✓ Delivered a range of platform upgrades to existing clients, incl new payment scheme integrations 

✓ Several new modules for LoyalTfacts® are under development, some AI based 

✓ MYER, a leading Australian retailer with 52 department stores and 800+ outlets upgraded the Myer One loyalty program with 
Loyal Solutions technology 

✓ LoyalTfacts® becomes the first and only platform to integrate to the Himyan Card in Qatar for our partner Qatar Airways 

✓ Virgin Velocity`s App, embedding Loyal Solutions technology, wins the prestigious Good Design Award 

✓ The leading Danish loyalty program Forbrugsforeningen af 1886, introduces Loyal Solutions technology  

 



 

4 af 18 

 

 

ARR (annual recurring revenue) update 
ARR reached TDKK 45.113 on 31 December 2025, a TDKK 5.123 (13%) increase compared to an ARR of TDKK 39.991 entering the financial 
year 2025/26. The ARR growth is mainly driven by development in existing programs.   Booked revenue grew 56.4% in the Period 
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Financial highlights for first half-year of 2025/26 (1/7-31/12 2025) 
Key figures for the first half-year of 2025/26 are listed below, and at the end of this document detailed financial figures are listed for the first 
half-year (1/7-31/12 2025) including comparative figures. 
 
 

  First Half Year YTD 

TDKK 

01-07-2025 
31-12-2025 

01-07-2024 
31-12-2024 

01-07-2025 
31-12-2025 

01-07-2024 
31-12-2024 

          

Revenue, TDKK 28.530 18.234 28.530 18.234 

EBITDA, TDKK 2.375 -3.901 2.375 -3.901 

Profit/loss, TDKK 428 -5.665 428 -5.665 

Net income per share, DKK* 0,05 -0,60 0,05 -0,60 

Equity, TDKK     -28.059 -24.011 

Cash and cash equivalents, TDKK     6.549 2.923 

Annual Recurring Revenue (ARR) TDKK     45.113 34.276 

 
 
 
 
 
The Company’s net income per share equals the net income for the Period divided with the average number of shares for the period. The 
outstanding shares as of 31 December 2025 are 9.499.998 shares and for the period July to December 2025, the average number of shares is 
9.499.998. 
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Revenue 
 
Revenue is comprised of subscription fees, implementation fees and ad-hoc work revenue, and increased organically by 56,5% from TDKK 
18.234 to TDKK 28.530 in the first half of financial year 2025/26 compared to last year.  Revenue for the Period was TDKK 2.552 (9,8%) 
better than budgeted. 
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Operating expenses (OPEX)1   
Total operating expenses (OPEX) for the first half year of 2025/26 were TDKK 11.850 compared to last year’s TDKK 13.501.  
A decrease of TDKK 1.651 (12%).  Total operating expenses are TDKK 420 (3%) better than budget. 
 
  
Earnings before interest, tax, depreciation, and amortization (EBITDA) 
EBITDA (earnings before interest, tax, depreciation, and amortization) for the first half year of 2025/26 is TDKK 2.375 compared to last year’s 
period TDKK -3.901.  
 
 
Auditor review 
This first half-year report has not been reviewed by the Company’s auditor. 
 
Accounting principles 
The financial statements are prepared in accordance with the Danish Financial Statements Act (Årsregnskabsloven). 
  
 
 
 
 
 
 
 
 

 
1 Total operating expenses consists of other external costs and staff costs. 
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Cash Balance & Operating Cash Flow 
Cash Balance on 31 December 2025 was TDKK 6.549.   
 
There has been an increase of 48% (TDKK 9.198) in cash receipts for the first half year of financial year 2025/26 compared to first half-year 
2024/25, which is 9% (TDKK 2.390) better than budget 
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Net cash flow excluding loans for the first half year of financial year 2025/26 is TDKK 2.515 vs the budget of TDKK -3.367 and vs last year of 
TDKK -3.166. The Company continues to have a strong focus on cash management.   
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Outlook 
 
Market outlook 
Customer loyalty continues to be very important for most companies, and we expect the total global loyalty market will continue to grow at 
the current 5%. Compliance, data privacy, data residency and security are continuously increasing in importance and Loyal Solutions with 
SOC2 Type-2, PCI DSS Level 1, GDPR and ISO27001-017-018 certifications have a strong competitive position. We expect payment-linked-
loyalty, the area in which Loyal Solutions operates, to grow at 5-9% in the coming year. The strength and flexibility of LoyalTfacts® was 
documented again with the integration of our platform to the national Himyan card in Qatar.  Being scheme agnostic and capable from a 
technology and compliance perspective to quickly integrate to domestic payment schemes when required, is an important USP for the 
Company. 
 
Loyal Solutions’ overall market position is strong and LoyalTfacts®, is considered a market leading scheme agnostic SaaS platform.  Most 
potential new clients will look at potential partners/vendors track record before committing to a long-term partnership. Loyal Solutions 
partnership with programs such as Qatar Airways, SAS EuroBonus, Emirates Skywards, Cathay Pacific, Virgin Velocity, Myer One, Aldar, 
Etihad Airways, Air Canada, e&, Forbrugsforeningen and others, gives Loyal Solutions a market leading track record. 
 
We do see some hesitation in some markets due to the geopolitical situation, and we foresee somewhat longer sales cycles to continue for 
the coming year. 
 
Financial goals    
Our guidance for the financial goals for the full financial year 2025/26 (1/7 2025-30/6 2026) are: 
 

✓ Revenue TDKK 55.646,  
✓ ARR (annual recurring revenue) TDKK 53.776  
✓ EBITDA of TDKK 5.310 
✓ Result of TDKK   1.687 

 
Our existing clients are expected to maintain their strong growth rates, forming a solid baseline for our long-term growth. 
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Organizational growth 
Loyal Solutions are currently 18 employees in Denmark, Sweden, and South Africa. We will scale our organization in conjunction with new 
clients being contracted and onboarded. 
 
Research & development (“R&D”) 
Given the rapid development in the AI capabilities, our product roadmap includes new AI based components, bespoke solutions for easier 
program management and integration to additional payments schemes. 
 
Sales Pipeline 
Our sales pipeline is expected to continue to grow, both from direct sales and via partners.   
 
Cash management 
The Company will continue its strong focus on cash management. 
 
 
 
 
   Conference call to present first half of financial year 2025/26 
   Loyal Solutions will present its first half year report 2025/26 results in a brief live webcast through MS Teams on 10 February 2026, at  
  10.00- 10.30 CET. Please join and ask questions directly to CEO, Peter Kisbye at this investor event.  
    
  To participate, please join the conference call on this link.  
 
 
 
 
 

https://teams.microsoft.com/meet/33714583862301?p=ee48T9Coq4YvYIjQRW
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Certified Adviser 
Svensk Kapitalmarknadsgranskning AB 
www.skmg.se 
 
 
This financial report constitutes inside information that Loyal Solutions A/S is obliged to make public pursuant to the EU Market Abuse 
Regulation 596/2014. The information was sent for publication, through the agency of the contact persons set out below, at the time stated 
by the Company’s news distributor, Cision, at the publication of this press release. 
 
 
For further information about Loyal Solutions A/S, please contact: 
Peter Kisbye, CEO 
Telephone: +45 21 28 69 60 
E-mail: pki@loyalsolutions.eu 
 
 
About Loyal Solutions 
Loyal Solutions is a leading global provider of loyalty concepts, solutions, and SaaS technology for selected industries and clients. Our 
proprietary technology and global private SaaS cloud solutions are state of the art and market leading. We also offer clients full outsourcing 
options, making implementation of a full program seamless and easy. 
We have our HQ in Copenhagen an IT hub in Johannesburg, South Africa and are represented in Stockholm, Dubai, San Francisco, and Sydney. 

http://www.skmg.se/
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