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26 August 2025 

 

 
Loyal Solutions (“Loyal Solutions” or “the Company”) announces financial results for the second half of  
The financial year 2024/25 (1/1-30/6 2025) and year-end report 2024/25 (1/7 2024 - 30/6 2025) 
 
COPENHAGEN, TUESDAY, 26 AUGUST 2025, 08:00 CET 
 

 
CEO Peter Kisbye comments: 
“In the period 1 July 2024 – 30 June 2025 (“the Period”) the Company delivered the following results: 
 

✓ The Company delivered a growth in ARR of 32% to DKK 39.990 
✓ Top line revenue grew 4,6% for the second half year and declined by 2,4% for the full year 
✓ Staff expenses were reduced by 5,2%, despite a 32% growth in ARR, a testament to our SaaS business model and our efficient processes 
✓ EBITDA for the year of TDKK -6.742 vs forecasted EBITDA of TDKK – 8.142, budgeted EBITDA of TDKK +291 and vs last year TDKK -5.438  
✓ Operating profit for the year of TDKK -10.086 vs budget of TDKK -2.662 vs last year TDKK -8.684 
✓ Cash receipts for the year of TDKK 43.364 TDKK vs last year TDKK 40.177, an increase of 8% 

 
 
We see our ARR growth rate of 32% as solid and as a testament to our business model. While maintaining this solid growth rate, the Company has 
continued its focus on operating expenses, efficiency and cash flow. The growth in ARR is not fully reflected in the booked revenue for the full fiscal year, 
as most new signings of new clients came late in the fiscal year.   
Cash flow continues to be monitored closely. While we are not yet in positive EBITDA territory, we have made significant strides towards that goal and 
expect to be in EBITDA positive territory during the coming fiscal year. 
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During the Period our pipeline grew, and our expanding list of large global reference clients continues to generate interest in Loyal Solutions. We had the 
pleasure of adding the longest running loyalty program in Denmark, Forbrugsforeningen af 1886, as a client and contracted our first client in a new 
vertical, telecommunications, when E& (formerly Etisalat) joined as client. In May Virgin Velocity launched “Pay with Points” an innovative solution 
powered by Loyal Solutions technology. In June Emirates Skywards added redemption of points at over 1.000 locations in the UAE to their very successful 
Skywards Everyday program powered by Loyal Solution`s technology, providing added benefits for their members.  
  
Our sales lead times remain lengthy, as we sell strategic long-term partnerships to large clients, who all have evolved processes for procurement.   
We are continuously working on improving lead times in cooperation with our sales partners 
Our sales cooperation with Visa for the Visa VMLS product has also progressed as expected. The Company`s LoyalTfacts® SaaS based payment/card-
linking platform and technology continues to be viewed by clients as market leading. Our brand positioning focuses on quality, compliance and security, 
value and ROI for our clients. 
 
Our current clients` programs continued to perform very well during the Period, further validating our SaaS business model, and proving the inherent long 
term growth potential in SaaS payment/card-linked loyalty programs. While at different stages of maturity, all current programs achieved satisfactory 
core growth rates year-on-year, and with several clients now expanding their programs into more countries, we have a firm client base on which to build 
future growth.  
 
Our most important resource, our employees, continued to do an outstanding job. Despite being busy, we have maintained our focus on work-life balance, 
inclusivity and on providing flexible working hours and locations. Our IT hub in South Africa has been an integral part in delivering solutions and our IT 
organization benefits from having operations in both Denmark and South Africa.  
 
We truly believe in putting employees first and that team-is-everything, so a big thank you to everyone at Loyal Solutions for the results delivered. 
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HIGHLIGHTS FOR THE SECOND HALF OF THE YEAR 1/1-30/6 2025 AND FULL YEAR 
 
 
Business and operational highlights 
During the second half of the financial year 2024/25 and the full year the Company reached several milestones including: 
 

✓ The Company delivered a growth in ARR of 32% to DKK 39.990 
✓ ARR growth is mainly driven by Impressive double digit growth rates in nearly all our existing clients’ programs. 
✓ Top line revenue grew 4,6% for the second half year and declined by 2,4% for the full year 
✓ Staff expenses were reduced by 5,2%, despite a 32% growth in ARR 
✓ EBITDA for the year of TDKK -6.742 vs forecasted EBITDA of TDKK -8.142, budgeted EBITDA of TDKK +291 and vs last year TDKK -5.438  
✓ Operating profit for the year of TDKK -10.086 vs budget of TDKK -2.662 vs last year TDKK -8.684 
✓ Cash receipts for the year of TDKK 43.364 TDKK vs last year TDKK 40.177, an increase of 8% 
✓ LoyalTfacts® enabled 

o  Virgin Velocity to successfully introduce “Pay with Points” in the Australian market 
o Emirates Skywards to successfully introduce redemption of Skywards miles at over 1.000 locations in the UAE 

✓ Signed 
o  the leading telecommunications group, E& (formerly Etisalat) where LoyalTfacts® will power the market leading Smiles program 
o Forbrugsforeningen af 1886, Denmarks longest running loyalty program 
o Visa announced an agreement for VMLS (powered by Loyal Solutions) Cenomi in the Kingdom of Saudi Arabia 

✓ Expanded our cooperation with Bright Insights Consulting in the UAE 
✓ Continued building our pipeline on direct sales, partner sales and via our sales partnership with Visa 
✓ Delivered a range of platform upgrades to clients, including: 

o Integration to Eftpos (Australian domestic card scheme and processer) completed 
o Integration to further domestic schemes completed enhancing the Scheme agnostic capability in LoyalTfacts® 
o Market reception for our Midas® and TIMM® modules have exceeded expectations 

✓ AI applications being continuously evaluated for relevant use cases for individual clients 
✓ Passed the annual PCI DSS Level 1 audit, the annual ISO 27001, 27017, 27018 audit and maintained SOC2-Type 2 certification. 
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ARR (annual recurring revenue) and customer update 
ARR reached TDKK 39.990 on 30 June 2025, a 32% increase compared to last year’s ARR of TDKK 30.290.  
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Financial highlights for second half-year of 2024/25 (1/1-30/6 2025) 
Key figures for the second half-year of 2024/25 are listed below, and at the end of this document detailed financial figures are listed for the 
second half-year (1/1-30/6 2025) including comparative figures. The decline in net profit compared to the previous year is mainly due to less 
ad-hoc work and the later than expected signing and implementations in the market of new clients. 
 
 

  Second Half Year YTD 

TDKK 

01-01-2025 
30-06-2025 

01-01-2024 
30-06-2024 

01-07-2024 
30-06-2025 

01-07-2023 
30-06-2024 

          

Revenue 20.890 19.974 39.124 40.092 

EBITDA, TDKK -2.841 -3.434 -6.742 -5.438 

Profit/loss, TDKK -4.421 -5.035 -10.086 -8.684 

Net income per share, DKK* -0,47 -0,53 -1,06 -0,91 

Equity, TDKK     -28.487 -18.346 

Cash and cash equivalents, TDKK     4.033 1.839 

Annual Recurring Revenue (ARR) TDKK     39.990 30.290 

 
 
 
 
 
 
 
 
* The Company’s net income per share equals the net income for the Period divided with the average number of shares for the period. The outstanding shares  

as of 30 June 2025 are 9.499.998 shares and for the period January to June 2025, the average number of shares is 9.499.998. 

 
 



 

6 af 19 

 

Revenue 
Revenue is comprised of subscription fees, implementation fees and ad-hoc work revenue, and decreased organically by 2,4% from TDKK 
40.092 to TDKK 39.124. The decrease is mainly due to less ad-hoc work and later than expected signing and implementations in the market 
of new clients1. 
Total revenue for the Period is TDKK 39.124, 18% below the revenue budget of TDKK 47.536 and 2,3 % below forecasted revenue of  
TDKK 40.0452 
 

 

 
1 The Company`s subscription model is primarily based on a percentage of sales generated from the use of the LoyalTfacts® platform, including a minimum monthly fee. 
2 Original budgeted revenue until end of January. Forecasted revenue from February. 
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Operating expenses (OPEX)3   
Total operating expenses (OPEX) for the second half year of 2024/25 were TDKK 13.704 compared to last year’s TDKK 15.871. A decrease of 
TDKK 2.168 (14%).  
 
Total operating expenses (OPEX) for the full year were TDKK 27.836, TDKK 2.032 (6,8%) below budgeted costs of TDKK 29.868, as the Company 
continues its focus on profitability by optimizing resources spent.   
 
Earnings before interest, tax, depreciation and amortization (EBITDA) 
EBITDA (earnings before interest, tax, depreciation, and amortization) for the second half year of 2024/25 is TDKK -2.841 (2023/24  
TDKK -3.434).   
 
EBITDA YTD reached TDKK -6.742 compared to the budget of TDKK +291, the forecast of TDKK -8.142 and last year of TDKK -5.438.  
 
Auditor review 
This second half-year report has not been reviewed by the Company’s auditor. 
 
Proposed appropriation of retained earnings 
The Board of Directors have proposed that no dividend be paid for the financial year 2024/25. 
 
Accounting principles 
The financial statements are prepared in accordance with the Danish Financial Statements Act, “Årsregnskabsloven”. 
 
 
 
 
 

 
3 Total operating expenses consists of other external costs and staff costs. 
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Cash Balance & Operating Cash Flow 
Cash Balance on 30 June 2025 was TDKK 4.033.   
 
There has been an increase of 11% (TDKK 2.422) in cash receipts for the second half year of financial year 2024/25 compared to second half-
year 2023/24. YTD the total increase in cash receipts has been 8% (TDKK 3.187) 4. 
 
 

 
 

 
4 Original budgeted cash receipts until end of January. Forecasted cash receipts from February. 
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Net cash flow excluding loans for the second half year of financial year 2024/25 is TDKK 1.111 (TDKK -2.274). 
 
The Company continues to have a strong focus on cash management. Net operating outflows excluding loans YTD is TDKK -4.698 (TDKK -
5.450) an improvement of 14%. As we continue to expand the business, we will continue our strong focus on cash management. 
 
The company has secured a loan from major shareholders in the second half year of TDKK 3.093 to improve its cash position. 
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Outlook 
 
Market outlook 
Customer loyalty and customer retention continues to increase in importance for all companies; therefore we expect the total global loyalty 
market to continue to grow at the current 3-5% annual pace.   
 
Payment/card-linked loyalty, the market Loyal Solutions operates in, continues to grow faster than the total loyalty market, as a growing 
number of companies realize the power of this business model and technology. This transition is also driven by the strong consumer 
preference for this seamless and secure user experience. 
 
Loyal Solutions’ market position and brand recognition continue to grow stronger, driven by our state-of-the-art platform, LoyalTfacts®, our 
extensive industry know-how and experience, our world class team and our marque reference clients.  
 
Data privacy, compliance and security will continue to increase in importance for our clients. Being a digital and GDPR native, and 
maintaining PCI DSS Level 1, ISO 27001-017-018 compliant ISMS and SOC2-Type 2 certification ensures that Loyal Solutions is seen as a 
strong partner also on this very important parameter. 
 
Financial goals for the next financial year (1/7 2025-30/6 2026) 
 
The Company expects to maintain a healthy growth rate. The outlook for the coming fiscal year is: 
 

✓ Top line revenue growth of 42% to TDKK 55.646 
✓ ARR (annual recurring revenue) growth of 34% to TDKK 53.776 
✓ EBITDA of TDKK + 6.894 
✓ Result of TDKK +3.191 

 
Our existing clients are expected to maintain their strong growth rates, forming a solid baseline for our long-term growth. 
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Organizational growth 
Loyal Solutions are currently 18 employees (Denmark (13), Sweden (1), and South Africa (4).) In the coming financial year, we will scale our 
organization in conjunction with new clients being contracted, maintaining our focus on efficiency, operating expenses and cash flow. 
 
Research & development (“R&D”) 
The Company’s product development pipeline is continuously augmented with our own and clients´ ideas.  Our product roadmap includes 
new AI-based components, bespoke solutions for easier program management, integration to additional payments schemes and more. 
 
Sales Pipeline 
Our sales pipeline is expected to continue to grow, both from direct sales and via partners such as Visa and Bright Insights Consulting. 
Sales lead times remain long, due to Loyal Solutions’ business model of forming strategic long-term relations with our clients. We are 
continuously working with our sales partners to shorten lead times and improve time to market for new clients 
 
Cash management 
The Company will continue its strong focus on cash management. 
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Conference call to present second half of financial year 2024/25 
Loyal Solutions will present its second half year report 2024/25 results in a brief live webcast through MS Teams on 26 August 2025, at 10.00-
10.30 CET. Please join and ask questions directly to CEO, Peter Kisbye, at this investor event.  
 
To participate, please join the conference call on this link.  
 
 
The audited annual report for the Period will be made public on our website under “reports and presentations” on the 25 September 2025 at 
08.00 CET. The Annual General Meeting will be held on 23 October 2025 at 13.00 CET at the Company headquarters in Copenhagen. 
 
 

 
 
 
Certified Adviser 
Svensk Kapitalmarknadsgranskning AB 
E-post: ca@skmg.se 
 
 
 
This financial report constitutes inside information that Loyal Solutions A/S is obliged to make public pursuant to the EU Market Abuse 
Regulation 596/2014. The information was sent for publication, through the agency of the contact persons set out below, at the time stated 
by the Company’s news distributor, Cision, at the publication of this press release. 
 
 
 

https://teams.microsoft.com/dl/launcher/launcher.html?url=%2F_%23%2Fl%2Fmeetup-join%2F19%3Ameeting_ZTZjYTI5ZWQtYzc0ZC00YTcxLTlmOGItYjNlMTU0NTQ2Mzc4%40thread.v2%2F0%3Fcontext%3D%257b%2522Tid%2522%253a%2522e7743d81-effa-4322-be43-8b4513a67adf%2522%252c%2522Oid%2522%253a%2522dbbe80ed-638a-443b-870b-933f4a817bd3%2522%257d%26anon%3Dtrue&type=meetup-join&deeplinkId=ba7f8329-36da-40b0-98b2-372b87ec7e59&directDl=true&msLaunch=true&enableMobilePage=true&suppressPrompt=true
mailto:ca@skmg.se
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For further information about Loyal Solutions A/S, please contact: 
Peter Kisbye, CEO 
Telephone: +45 2128 6960 
E-mail: pki@loyalsolutions.eu 
 
 
About Loyal Solutions 
Loyal Solutions was set up with the sole purpose of disrupting the loyalty industry with new technology, new transparent concepts and a 100% 
focus on the end customer. 
Loyal Solutions has become a leading global provider of loyalty concepts, solutions, and SaaS technology for selected industries and clients. 
Our proprietary technology and global private SaaS cloud solutions are state of the art and market leading. We also offer clients full outsourcing 
options, making implementation of a full program seamless and easy. 
We have our HQ in Copenhagen an IT hub in South Africa and are represented in Stockholm, Dubai, San Francisco, and Sydney. 
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