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SUMMARY INTERIM REPORT 5, 1 OCT – 31 DEC 2021 - 
EXTENDED FINANCIAL YEAR 
FINANCIAL - 1 OCT 2021 – 31 DEC 2021 

• Net sales amounted to MSEK 89.6 (MSEK 
10.4), a growth of   764%. 

• Adjusted EBITDA amounted to MSEK 12 
(MSEK 4.9), an increase of 148%, adjusted 
for currency effects and non- recurring 
costs. * 

• EBITDA amounted to MSEK 11.6 (MSEK 4.9). 

• EBIT amounted to MSEK 10,6 (MSEK 4.4), 
an increase of 143%. 

• Cash flow from operating activities before 
changes in working capital amounted to 
MSEK 11.6 (MSEK 2.2) during the quarter. 

• Earnings for shares during the quarter 
amounted to SEK 0.3. Normalized for a split 
of shares during previous quarter of 1/10, 
earnings per share were SEK 3 (SEK 1.7). 

FINANCIAL - 1 OCT 2020 - 31 DEC 2021** 
• Net sales amounted to MSEK 209,7 (MSEK 

41,2), a growth of 409% compared to the 
corresponding period last year.  

• Adjusted EBITDA amounted to MSEK 36,2 
(MSEK 20), an increase of 81%, adjusted for 
currency effects and non- recurring costs 
related primarily to acquisitions. * 

• EBITDA amounted to MSEK 32,3 (MSEK 
19,4). 

• EBIT amounted to MSEK 29,1 (MSEK 17,3), 
an increase of 69%. 

• Cash flow from operating activities before 
changes in working capital amounted to 
MSEK 26,3 (MSEK 12,3). 

• Earnings per share during the period 
amounted to SEK 0.9. Normalized for a 
split of shares during previous quarter of 
1/10, earnings per share were SEK 9 (SEK 
6,4). 

 
* Adjusted EBITDA consists of operating profit before depreciation and amortization and adjusted for non-recurring costs and 
currency effects. Non-recurring costs are costs that do not accrue to ordinary operations, such as acquisition costs. 

** The company changed the financial year to reflect the calendar year at the Extraordinary General Meeting held on 30 July 
2021. To give an accurate and fair view, the financial statement for 1 October 2020 - 31 December 2021 has been compared with 
the period 1 October 2019 - 31 December 2020. 
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SIGNIFICANT EVENTS DURING THE PERIOD 1 OCTOBER 2021 – 31 DECEMBER 2021, IN BRIEF 
• The company acquired the website ResetEra on 14 October 2021 - one of the world's largest gaming 

forums and community networks. The purchase price amounted to MSEK 39.4. With the acquisition, 
M.O.B.A. Network's portfolio expands its reach globally with approximately 60 million page views per 
month. 

• The company has received a credit promise of a credit facility of MSEK 15 from the bank Nordea. The 
agreement provides increased funding to support M.O.B.A. Network's continued expansion and growth 
plans. The new credit increases M.O.B.A. Network's flexibility with potential acquisitions and further 
investments in existing operations. 

 

SIGNIFICANT EVENTS AFTER THE PERIOD 1 OCTOBER 2020 – 31 DECEMBER 2021 
• On 13 January 2022, the company launched the new community brand Farmfriends. The new brand 

aims at the gaming genre "farming simulator games, " a large and popular genre. 

• On 14 February 2022, the company launched the new community brand Forzafire. The new brand aims 
at the gaming genre "iRacing", a prominent genre seeing significant growth. Forzafire targets the 
gaming community around the game Forza Horizon 5, a racing game on the Xbox console with many 
players and an extensive and dedicated content creator network active on YouTube, Twitch, TikTok, and 
other major channels. 

• The company extended its contract with the global ad tech platform Venatus Media. The new contract 
has improved conditions to further strengthen the relationship, which means that the partnership can 
grow strongly in the future. Based on sales figures for 2021, M.O.B.A. estimates that the new, improved 
conditions would have generated approx. USD 270,000 on EBITDA level for the period 1 January 2021 - 
31 December 2021. 

• The company has updated its business concept, vision, and mission to better reflect the company's 
strategy. The company has also launched an updated version of its company website WeAreMoba.com. 
The update aims to clearly show the company's various brands and business legs and create a better 
platform/communication channel for our partners, customers, and content creators. In connection with 
the update of the website, the company also updated the graphic profile and logo for M.O.B.A. and a 
completely updated section for Investor relations.  

• The Board proposes that no dividend be paid for the period October 2020 - December 2021. The Board 
intends to continue applying a growth-oriented strategy, including organic growth and an offensive 
acquisition strategy. 
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FINANCIAL OVERVIEW IN BRIEF 
THE GROUP (TSEK) 2021-10-01 

2021-12-31 
2020-10-01 
2020-12-31 

2020-10-01 
2021-12-31 

2019-10-01 
2020-09-30 

Net revenue 89 604 10 367 209 684 30 825 

Adjusted EBITDA* 12 028 4 853 36 146 15 130 

EBITDA 11 578 4 853 32 288 14 543 

EBIT 10 571 4 367 29 026 12 908 

Profit for the period 7 293 2 915 19 749 7 959 

Earnings per share 0,3 1,7 0,9 4,7 

Cashflow from operating activities before 
changes in working capital 

11 588 2 175 26 330 10 152 

Total assets 346 161 125 282 346 161 130 592 

Equity 247 991 103 874 247 991 105 681 

Equity / assets ratio (%) 72% 83% 72% 81% 

  

* Adjusted EBITDA consists of operating profit before depreciation and amortization and adjusted for non-recurring costs and 
currency effects. Non-recurring costs are costs that do not accrue to ordinary operations, such as acquisition costs. 
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CEO COMMENTS 

ANOTHER RECORD QUARTER - SOLID BASIS FOR 
CONTINUED PROFITABLE GROWTH 
 
We have successfully continued to deliver on our growth strategy and perform a record quarter once 
again. 
Through our recent acquisitions, we have stepped into new business areas and new verticals in the gaming 
segment, which has meant that we have strengthened our position significantly in the strongly growing 
gaming market. We have a solid base where we see continued profitable growth and many opportunities for 
innovative product development. 
 

We ended 2021 with a very satisfactory result and strong cash flow; during the last quarter, the revenues 
increased by 764% to SEK 89.6 million. EBITDA and EBIT increased by 148% to SEK 12.0 million and SEK 10.6 
million, respectively, and our cash flow amounted to SEK 11.6 million. 

Focus on strategic acquisitions 
We have an offensive acquisition plan which in October 2021 resulted in the acquisition of ResetEra, one of the 
world's largest forums and communities for gaming. The acquisition has broadened our portfolio and 
significantly expanded our network to a new and engaged audience. We see excellent growth potential with 
this acquisition, where synergies with our other brands establish a stronger offering and increased advertising 
revenues. 

In June 2021, we acquired the American company Magic Find, which gave us access to the YouTube network 
Union For Gamers. The acquisition of Magic Find also allowed us to develop the direct sales company Creator1, 
with an attractive offer for content creators in gaming. Creator1 simplifies the work for our affiliated content 
creators and increases their revenue. Creator1 has already completed several deals, and we have a strong belief 
in the company and the opportunities we have identified. 

409% growth in 2021 
I am happy and proud of our employees' performance in 2021 and the positive results M.O.B.A. Network 
delivered. We grew by over 409% during the extended financial year 2021 to SEK 210 million in revenue, and 
EBITDA increased by 81%. I'm incredibly proud that we've kept the M.O.B.A. Networks' strong culture at the same 
time as we completed and integrated transformative acquisitions that strengthened our business as well as our 
product offerings. Our strong culture is based on creativity, personal responsibility, and business acumen - 
which are important building blocks for a successful business. 

M.O.B.A. Network's strategic initiatives and goal-oriented business development in 2021 have meant that we 
have taken a step up in the value chain in the global gaming market. We have laid the foundation for continued 
value creation through recruitment. More projects have been launched during the last quarter of the year. These 
projects span several of our business operations and aim, among other things, to create more value and closer 
relationships between the various teams. 

A strong position going forward 

Our strong position and the fact that we are now a significantly larger company give us significant advantages 
when negotiating advertising business. We have succeeded in improving the terms of the advertising business 
for several of our brands, which will give us higher margins when we enter 2022.  

New game categories 

In our strategy to broaden our growing network, we have started the new year by launching two new 
community brands, FarmFriends and ForzaFire. With these two brands, we establish ourselves in more gaming 
genres to reach more target groups. This also means that we are broadening from our historical focus on big PC 
games-titles to games on console and mobile. As part of our organic growth strategy, we will launch additional 
brands in more gaming categories in 2022. To be able to implement our determined growth initiatives, we have 
started the year by recruiting key people for our teams. The focus of the investments is the content creator 
business, the YouTube network Union For Gamers and Creator1, where we see excellent growth potential. 

Future prospects 

It's a stronger M.O.B.A. Network entering 2022. Our strategy remains to create shareholder value through stable 
growth, both organically and through acquisitions, with good profitability. We do not deviate from the 
requirement that all business we do must be based on solid analysis and sound conditions, both operationally 
and financially. In 2022, the goal is to build an even stronger team, bring out more synergies and develop the 
company to new levels through the platform we created in 2021. We have a solid foundation for continued 
profitable growth, and I look very brightly at M.O.B.A. Network opportunities in 2022. 

Björn Mannerqvist  
VD, M.O.B.A. Network AB, 17 February 2022  
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MARKET AND MARKET POSITION OF M.O.B.A. 
WHAT IS GAMING AND ESPORT 

Gaming contains all types of electronic games, 
whether via consoles, computers, or via mobile. 
esports includes all competition games in an 
organized format on both a professional and non-
professional level. According to the BBC, the 
Gaming and esports industries are larger than the 
music and film industries combined, and according 
to SuperData Research Holding, the audience for 
GVC, Gaming Video Content, is more than twice as 
large as the American population. Gaming Video 
Content refers to online videos and live streams 
related to gaming. 

The ever-increasing proportion of gaming and 
esports players is the main driving force for revenue 
in the industry and the reason why many brands 
invest to be seen in esports and gaming contexts. 
Gaming and esports is today a billion- dollar 
industry that is televised and fills arenas around the 
world. According to the analysis company NewZoo, 
over 190 million people worldwide play or follow the 
sport more than four days a week. 

The market for gaming and esports is also expected 
to increase year by year in the coming years. A 
report from NewZoo shows that esports' turnover 
grew from 950 million dollars in 2019 to 1.1 billion 
dollars in 2020. Today, esports includes games such 
as Dota 2, League of Legends and Counter-Strike. 

GAMING AND ESPORTS ENGAGE  
AUDIENCES 

Gaming and esports engage their audiences 
through a unique viewing experience to a target 
group that is no longer linked to traditional media. 
This has driven a massive growth in viewership and 
audience numbers where gaming and esports 
enthusiasts have proven how fully committed they 
are by being willing to spend both time and 
resources on games and esports. This industry is 
one of the fastest- growing industries globally, and 
M.O.B.A. Network is well positioned with a solid 
underlying cash flow, operations, and organization 
with opportunities for organic growth and strategic 
acquisitions within the industry. 

 

VALUE CHAIN OF THE GAMING AND ESPORT MARKET 
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THE GAMING COMMUNITY IN FOCUS 

Gamers and supporters of esports tend to establish 
contacts, visit forums and contribute to channels 
with information and exchange of experience. Such 
meeting places or networks are called 
communities. 

For the growing gaming community, M.O.B.A. 
Network is the obvious choice of digital 
communities for gamers and athletes to share 
knowledge, experiences, and experiences. 

M.O.B.A. Network communities are easy to use and 
have an inspiring and intuitive design. M.O.B.A. 
Network currently operates 23 community 
websites that focus on well-known and established 
computer and console game titles. Our 
communities are based on providing platforms 

where users can create exciting content, such as 
game strategies, discussions about games and 
esports, and game tips and video content. 

UNION FOR GAMERS 
With the acquisition of Magic Find Inc., M.O.B.A 
strengthens its position in the gaming and esports 
industry by taking a significant step into the 
Gaming Video Content market. Magic Find's MCN 
network Union For Gamers ("UFG") has approx. 
1,000 content creators. By 2021, UFG's content 
creators had over 14 billion views on YouTube. 
M.O.B.A. sees significant synergies between 
M.O.B.A.'s business areas, primarily regarding 
improved joint advertising business, increased 
direct sales, expansion of streamers via M.O.B.A.'s 
communities and network benefits in traffic and 
audience sharing. 

 

M.O.B.A. NETWORK OPERATES SOME OF THE WORLD’ LARGEST COMMUNITIES FOR GAMERS    
• M.O.B.A. owns and operates several of the world's largest gaming communities 

• We offer communities to core gamers, to craft gaming strategies and sharing ideas with other 
passionate players 

• All our communities are operated on our own propriety platform
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M.O.B.A. NETWORK ECOSYSTEM 
In the ecosystem of services and products available in the industry of gaming and esports, M.O.B.A. Network is in 
a position to generate growth by consolidating and moving user-generated content to new platforms and 
distribution channels and through collaborations. 

The driving forces behind the consistent growth within M.O.B.A.'s business areas are the fans' commitment and 
interest in M.O.B.A's platforms and product offerings. 

 

 

BUSINESS IDEA/VISION/MISSION 
BUSINESS IDEA 
Being the home of some of the 
world's most popular and high-
quality gaming and pop        
culture communities. 

VISION 
Be the world’s most engaging 
and largest content creator 
community for gaming and 
pop culture today and in the 
future.  

MISSION 
Offer platforms and tools to   
enable creators to share       
content with people 
worldwide. 
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BUSINESS OPERATION 
CriticalClick operates exclusively in the M.O.B.A. 
Advertising sales, while Magic Find operates in both 
M.O.B.A. Advertising Sales and M.O.B.A. Video Sales. 

The subsidiary CricitcalClick's operations have been 
profitable for several years and show good cash 
flows. Since 2009, CriticalClick has developed online 
meeting places, so- called communities, for users of 
popular network-based computer games such as 
League of Legends, D.O.T.A. 2, SMITE, and more. 
This business is entirely independent of the 
developers of the games to which the meeting 
places relate. 

The subsidiary Magic Find's operations have been 
profitable for several years and show good cash 
flows. Since 2019, Magic Find has owned and 
developed online meeting places, so-called 
communities, for users of popular network-based 
computer games such as World of Warcraft, 
Hearthstone, Magic the Gathering, and more. This 
business is entirely independent of the developers 
of the games to which the meeting places relate. 

In addition to communities, Magic Find runs the 
YouTube network Union For Gamers, with over 
1,000 connected "content creators" who in 2021 
generated over 14 billion video views. 

M.O.B.A. Network currently operates 23 well-
established communities and Union For Gamers, a 
YouTube network for gaming content. According to 
internal statistics tools, including Google Analytics, 
these meeting places generate more than 50 
million visits in some months. Video content via 
Union For Gamers is shown up to 2 billion times in 
some months. These traffic statistics show that 
some of the Company's assets can be counted as 
the world's largest meeting places. 

The Company's communities aim for players with 
varying levels of experience. Both beginners and 
organized team players visit the sites, including 
user forums with thousands of discussions 
("threads"), game tips, strategy reasoning, 
interviews with successful players, and information 
about game-related events. 

 

 

  



 
 
 
 
 

 
M.O.B.A. Network AB 
Stockholm  BOX 5298  wearemoba.com 
Org.nummer: 559144-3964 102 46 Stockholm info@wearemoba.com 

The increase in official tournaments in online 
computer games, esports, which has taken place in 
recent years, is also attracting great interest. The 
company's communities are important gathering 
places for the growing crowd of esports fans as 
they contain links to live competitions, expert 
comments, and information about teams and 
players. 

The commercial advantage of CriticalClick and 
Magic Find consists of the acquired knowledge in 
building and maintaining large communities, as 
well as the ability to identify new and existing 
games around which communities can be created. 
Successful meeting places are rapidly developing 
into attractive brands in the gaming industry and 
among practitioners, which means that the growth 
in visitors to some extent takes place without 
marketing efforts. 

THE REVENUE MODEL 
M.O.B.A.'s revenue comes primarily from our 
YouTube network Union for Gamers, programmatic 
advertising, direct sales of advertising space, 
premium subscriptions, and related services within 
the gaming and esports value chain. 

BUSINESS AREA 
With the acquisition of Magic Find, the company 
has chosen to redefine the segment of business 
areas. Previously, the segments referred to M.O.B.A. 
Advertising sales and M.O.B.A. Services but since 
both ad sales and video sales are part of the 
M.O.B.A. Services and distinction between them 
become difficult to define, the below distinction of 
segments is made instead. 

 

 

 

 

 

 
 

REVENUE AND EARNINGS IN THE FIFTH 
QUARTER  
Net income for the fifth quarter increased by 764% 
percent compared with the corresponding quarter 
last year and amounted to MSEK 89.6 (MSEK 10.4), 
and operating expenses amounted to MSEK 72.6 
(MSEK 2.9). The increase in revenue can largely be 
attributed to the acquisition of Magic Find, which 
shows strong sales figures during the first quarters 
as part of the MOBA Group. 

With the acquisition of Magic Find, we report a 
decrease in margins compared with the 
corresponding period last year. This is attributable 
to revenues from our streaming network (UFG), 
where sales figures are high but gross profit is 
lower than other business segments in the Group, 
which affects the margin calculations. For further 
information on the margin distribution, see Note 4. 

During the quarter, the website ResetEra was 
added to the portfolio of brands, which positively 
contributed both in terms of revenue and margins. 

Operating profit before depreciation (EBITDA) 
amounted to MSEK 11.6 (MSEK 4.9), corresponding 
to a margin of 13 percent (47 percent). Operating 
profit (EBIT) amounted to MSEK 10.6 (MSEK 4.4), 
corresponding to a margin of 12 percent (42 
percent). Profit after tax amounted to MSEK 7.3 
(MSEK 2.9). Earnings per share amounted to SEK 0.3 
(SEK 1.7), normalized for the split of shares during 
previous quarter, earnings per share amounted to 
SEK 3 (SEK 1.7). 

FINANCIAL STANDING 
The company's financial position remains strong. 
During the quarter, settlement of the remaining 
purchase price for Magic Find Inc. was paid, 
amounting to MSEK 24.9. The acquisition of 
ResetEra was also completed, which has affected 
the company's liquidity of MSEK 39.5 during the 
period. The company's intangible assets have 
increased significantly compared with last year's 
corresponding period. It can be noted in the 
financial reports that the company's total assets 
increased from MSEK 125 as of 31 December 2020 to 
MSEK 346 as of 31 December 2021. The increase is 
mainly attributable to the acquisition of the 
company Magic Find. Inc. but also from the asset 
acquisitions of MMORPG and ResetEra. 
Furthermore, the item for development costs has 
increased by MSEK 3.4 compared with last year and 
amounts to MSEK 7.9 (MSEK 4.5). 

The company's current assets have increased by 
MSEK 52.4 to MSEK 77.1 (MSEK 24.6). The increase is 
mainly attributable to an increase in Other 
receivable and Cash and cash equivalents. 

M.O.B.A. ADVERTISING SALES 
Revenue is generated through our partnerships with 
ad brokers, and revenue is generated through direct 
sales on our online communities. 

M.O.B.A. VIDEO SALES 
Revenue is generated through the Union For Gamers 
(UFG) brand. Union For Gamers is our YouTube 
network, generating revenue by digital advertising 
linked to our Content Creators' videos. 
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The company's equity amounts to MSEK 248 (MSEK 
103.8). The significant increase is linked to the new 
share issue that was carried out as of 21 May 2021 of 
MSEK 109.7 and the Translation reserve amounting 
to MSEK 14 (MSEK -8.1) and an improved period 
result which now amounts to MSEK 19.7 (MSEK 2.9). 

During the year, the company raised a new loan of 
MSEK 20 from the bank Nordea and repaid on 
previous loans corresponding to MSEK 8.3. The 
company has also raised a new credit facility with 
Nordea of MSEK 15, unutilized at the end of the 
period. With the acquisition of subsidiaries and 
assets, the company's deferred tax liabilities have 
increased significantly and amounted to MSEK 23 
(MSEK 11.4). 

The company's current liabilities amount to MSEK 
58.8 (MSEK 6.6). The significant increase is 
attributable to Magic Find Inc. and the accounts 
payable in the operations of UFG, where cash and 
cash equivalents are received from Youtube at the 
end of each month and payment to our Content 
Creators takes place at the beginning of next 
month. 

CASH FLOWS DURING THE PERIOD 
Cash flow from operating activities during the 
period amounts to MSEK 11.6 (MSEK 2.1). Following 
changes in working capital, the company has a 
cash flow of MSEK 22.7 (TSEK -441). Cash flow from 
investing activities amounts to MSEK -77.9 (MSEK -
11.7) and is derived from the fact that the company 
has regulated the remaining purchase price of the 
acquisition of Magic Find Inc., made the asset 
acquisition of the website ResetEra and invested in 
development costs. Cash flow from financing 
activities amounts to MSEK -1.7 (MSEK -1.7) and is 
attributable to loan repayments. The cash flow for 
the period totals MSEK -56.7 (MSEK -13.8). Incoming 
cash and cash equivalents amounted to MSEK 96.1 
(MSEK 30.8) and outgoing cash and cash 
equivalents, after exchange rate differences in cash 
and cash equivalents of MSEK 2.6, amount to MSEK 
36.6 (MSEK 16.55). In addition, the company has an 
unutilized overdraft facility of MSEK 15 with Nordea. 

DIVIDEND 
The Board proposes that no dividend be paid for 
the period October 2020 - December 2021. The 
Board intends to continue applying a growth-
oriented strategy, including organic growth and an 
offensive acquisition strategy. 

DIRECTED SHARE ISSUES 
The company carried out directed issues during the 
year. The private placements amounted to 535,000 
shares at a subscription price of SEK 206 per share, 
of which 170,358 shares are issued with the support 
of the authorization from the Annual General 
Meeting and where 364,642 shares are issued with 
subsequent approval by an Extraordinary General 
Meeting. The subscription price in the Directed 
New Issues has been determined through an 
"accelerated book-building" procedure led by ABG 
Sundal Collier AB (the "Bookbuilding Procedure"). 

STAFF AND ORGANIZATION 
The number of employees at the end of the period 
was 9 (2). Including external resources such as 
dedicated contract suppliers and consultants, 
M.O.B.A. engaged 27 (12) people. Employees and 
employed persons are defined as the 
corresponding number of full-time positions. 

RISK AND UNCERTAINTY FACTORS 
M.O.B.A. is in its operations exposed to certain risks 
that may affect the result or the financial position 
to a lesser or greater extent. These can be divided 
into industry and business- related risks as well as 
financial risks. Management's general view of the 
risks that may affect the business has not changed 
compared with the description given in the Annual 
Report 2019/2020. For a detailed description of the 
risks, see M.O.B.A. Annual Report for 2019/2020, 
pages 7-9. 
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DEVELOPMENT IN FIGURES DURING THE PERIOD 
CASH AND CASH EQUIVALENTS IN THE 
GROUP'S FIFTH QUARTER 2020/2021 
• Cash and cash equivalents amounted to MSEK 

36.6 (MSEK 16.5). 

• Cash flow from operating activities before 
changes in working capital amounted to MSEK 
11.6 (MSEK 2.2) during the quarter. 

• The Group's cash flow after changes in working 
capital amounted to MSEK 22.7 (MSEK -0.4). 

• Cash flow from investing activities amounted to 
MSEK -77.9 (MSEK -11.7) in the fifth quarter. 

• Cash flow from financing activities amounted to 
MSEK -1.7 (MSEK -1.7) and consisted of 
amortization of loans. 

PARENT COMPANY 
• Revenues in the parent company consist of 

services provided to subsidiaries and wholly 
owned brands. 

• The parent company's revenues for the fifth 
quarter amounted to MSEK 4.9 (MSEK 0.9). 

• Operating profit amounted to MSEK 1.6 (MSEK-
0.8) for the fifth quarter. 

• Profit after tax amounted to MSEK 0.4 (MSEK -
0.8) for the quarter. 

• At the end of the period, the parent company's 
fixed assets amounted to MSEK 227 (MSEK 82). 

• At the end of the period, cash and cash 
equivalents amounted to MSEK 2 (MSEK 12.9) in 
the Parent Company. 
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SUSTAINABILITY  
GENERAL PRINCIPLES 
At M.O.B.A. Network, we strive to run our business 
sustainably. We want a small environmental impact 
and a positive social imprint that reflects our moral 
compass, our values and shows consideration and 
respect for all parties involved. With that in mind, 
we are constantly looking for new opportunities to 
raise the bar for our work and be role models for 
other organizations. Our goal for 2022 is to add 
sustainability criteria as part of our routine when 
we evaluate the business, and we intend to develop 
our sustainability work further. 

STRATEGY 
M.O.B.A. has five main stakeholders: 
customers/partners, suppliers, employees, 
investors, and society at large. To work in a 
structured way with sustainability, we have 
identified a number of areas where our business 
affects these stakeholders and where we have both 
responsibilities for and the opportunity to influence 
our footprint. 

1. CUSTOMERS/PARTNERS 
Our customers and partners are essential parts of 
our sustainability work. Treating them with respect 
and in accordance with good practice is important 
as part of our corporate culture and contributes to 
the company's success. We work with different 
areas as cornerstones in our sustainability work; 
Partner Knowledge, Customer Knowledge, 
Integrity, and Anti-Corruption. 

2. SUPPLIERS 
M.O.B.A.'s main suppliers are working within digital 
services, IT, and offices. As with customers and 
partners, M.O.B.A. believes that long-term 
relationships based on shared interests lead to 
healthy, sustainable growth for all parties involved. 
M.O.B.A. has several suppliers in various areas such 
as the advertising market, IT services, and financial 
services. We strive for our suppliers to act with the 
same high ethical standards as us in our 
collaborations. When it comes to office-related 
services and maintenance, we try to find local 
suppliers in Stockholm to support the local 
community while being commercially and 
environmentally defensible. 

3. EMPLOYEES 
M.O.B.A. offers exciting opportunities in a modern, 
flexible, stimulating, and healthy environment and 
encourages employees to work from home. For a 
fast-growing esports company like ours, it is crucial 
to maintain, develop and recruit cutting-edge skills. 
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We are convinced that diversity contributes to 
innovation and are proud to have employees from 
five different countries working together daily to 
take the M.O.B.A. to the next level. We develop our 
organization with diversity and unique 
competencies where professional qualities are not 
compromised against other factors such as cultural 
background, gender, or functional variations. 

M.O.B.A. has zero-tolerance for discrimination and 
sexual harassment. At the end of Q5 2020/2021, the 
distribution between women and men was as 
follows: 87,5 percent are men and 12,5 percent 
women in the company as a whole. The board 
consists of ~ 80 percent men and ~ 20 percent 
women. We have the ambition to level out the 
balances over time, while we believe it is crucial to 
have the right person in the right place, regardless 
of gender. We have a serious ambition to develop 
our leaders further and support our employees in 
growing and taking on new responsibilities and 
new roles within the company. 

Another area we focus on is clarifying roles and 
responsibilities, and goals. We also work to 
establish a culture where we challenge how we 
work today and encourage creativity and 
innovation while strengthening our work processes. 

4. INVESTORS 
M.O.B.A. aims to deliver long-term value for our 
shareholders through a sustainable business 
model. A challenge in that area is to continue to 
have strong growth while maintaining responsible 
and sustainable operations. Another challenge is to 
convince shareholders that our strategy is the 
sustainable way forward. The goal is to be publicly 
transparent with our business. By 2022, we will 
implement several initiatives to improve our 

communication with the market and our 
shareholders. 

INVESTOR RELATIONS: 

As a company listed on the Nasdaq First North 
Growth Market, M.O.B.A. works on maintaining a 
fair share price through predictability based on 
clear and relevant financial information. Routines 
and content for financial reporting are continuously 
improved, and based on feedback from the capital 
market, the company constantly identifies new 
forums where we can meet potential investors. In 
line with the above, we evaluate, prioritize and 
allocate resources internally to find and execute 
opportunities. 

5. SOCIETY 
M.O.B.A. has the ambition to actively interact with 
the local community and the global community 
that we are part of when it comes to the 
impressions we make environmentally and from 
the online industry as a whole. 

ENVIRONMENTAL IMPACT 
As an online business, M.O.B.A. has a relatively 
limited environmental impact. Regardless of this, 
we work resolutely to find new opportunities to 
reduce the negative impact through our 
infrastructure and daily operations. Our most 
significant imprint comes from servers, energy use, 
and business travel. As part of our environmental 
work, we take video calls instead of traveling 
whenever possible and replace and upgrade to 
technology that has a net positive environmental 
effect. We also encourage employees to work from 
home because it is more efficient and reduces the 
environmental burden. At the end of the quarter, 
100 percent of the company's 
employees/consultants worked from home. 

 

 

  



 
 
 
 
 

 
M.O.B.A. Network AB 
Stockholm  BOX 5298  wearemoba.com 
Org.nummer: 559144-3964 102 46 Stockholm info@wearemoba.com 

OTHER INFORMATION 

ACCOUNTING PRINCIPLES 
This interim report has, for the Group, been prepared in accordance with IAS 34 Interim Financial Reporting. The 
interim report for the Parent Company has been prepared in accordance with Chapter 9 of the Annual Accounts 
Act. See “notes to the financial report” for more detailed descriptions of applied accounting principles. 

CONTACT INFORMATION 
Issuer 
M.O.B.A. Network AB, Box 5298 
102 46 Stockholm 
Email: info@wearemoba.com  
Website: www.wearemoba.com 
 
Auditor 
Grant Thornton  
Carl Niring  
Kungsgatan 57 
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Interim report two 2022 2022-08-24 
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THE BOARD'S DECLARATION 
The Board of Directors and the CEO hereby confirm that this interim report for October - December 2021 
provides an accurate and fair view of the Parent Company's and the Group's operations, financial position, and 
results and that it describes the significant risks and uncertainties in the Parent Company and the Group's 
participating companies. 

Stockholm, 17 February 2022 

 

FREDRIK BURVALL 

Chairman of the board 
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PUBLICATION 
This information is such information as M.O.B.A. Network AB is obliged to publish in accordance with the EU 
Market Abuse Regulation (MAR). The report was submitted, through the care of the above contact person, for 
publication on February 17th 2022 at 07:30 CET. 

This statement has been made in a Swedish and English version. In the event of any discrepancies between the 
Swedish and English version, the Swedish version shall prevail. 

LEGAL DISCLAIMER 
This report contains forward-looking statements, and actual results may differ materially from those anticipated. 
In addition to factors discussed, actual outcomes may be affected by developments for customers, competitors, 
the effects of economic and economic conditions, national and cross-border laws and regulations, tax rules, the 
effectiveness of computer system copyright, technological developments, exchange rate, and interest rate 
fluctuations and policy decisions with a negative impact on the Company's operations. 

 

AUDIT REVIEW 
The Company's auditor has not reviewed the quarterly report. 
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CONSOLIDATED INCOME STATEMENT 
  2021-10-01 2020-10-01 2020-10-01 2019-10-01 

(TSEK) Not 2021-12-31 2020-12-31 2021-12-31 2020-09-30 

 
Other operating income 

     

Net revenue 4, 5 89 604 10 367 209 684 30 825 
Activated work for own account  

1 443 679 5 310 2 870 
Other operating income  227 3 792 1 242 

Sum of operating income  91 275 11 049 215 786 34 937 

Operating expenses 
     

Direct costs 6 -72 589 -2 903 -157 302 -9 175 
Other external costs 6 -4 651 -1 931 -17 589 -7 976 
Personnel costs  

-2 345 -651 -7 088 -1 840 
Depreciation and impairment tangible 
assets 

 

-1 007 -487 -3 262 -1 635 
Other operational expenses  -113 -710 -1 519 -1 403 

Sum of operating expenses  
-80 703 -6 682 -186 759 -22 029 

Operating profit  10 571 4 367 29 026 12 908 

Financial items - Exchange 
 

1 140 – 1 839 289 
Financial items - Interest  -2 383 -105 -3 122 -538 

Net financial items  -1 243 -105 -1 284 -249 

Profit before tax 
 

9 329 4 262 27 742 12 659 

Tax  -2 036 -1 347 -7 994 -4 700 

Profit for the period  7 293 2 915 19 749 7 959 

Profit for the period relating to:      

M.O.B.A. Networks shareholders  7 293 2 915 19 749 7 959 

Earnings per share, calculated on earnings 
attributable to the Parent Company's ordinary 
shareholders: 

     

Earnings per share before and after dilution, SEK  0,3 1,7 2,3 4,8 
Earnings per share after dilution, SEK  0,3 1,7 0,9 4,7 

CONSOLIDATED COMPREHENSIVE INCOME STATEMENT 

  2021-07-01 2020-07-01 2020-10-01 2019-10-01 

(TSEK)  2021-12-31 2020-12-31 2021-12-31 2020-09-30 

 
Profit for the period 

  
7 979 

 
2 915 

 
19 749 

 
7 959 

Additional comprehensive income      

Items that may be reclassified to the income 
statement 

     

Exchange rate differences 
when converting foreign operations 

 

8 422 -4 722 17 346 

 
-10 229 

Sum additional comprehensive income, after tax  
8 422 -4 722 17 346 -10 229 

Total profit for the period  
15 735 -1 807 37 095 -2 270 

 
Total profit for the period attributable to: 

     

M.O.B.A. Networks shareholders Non-controlling 
interests 

  
15 735 

 
-1 807 

 
37 095 

 
-2 270 

Number of outstanding shares, at end of period  22 385 820 1 703 582 22 385 820 1 703 582 

Average number of shares before/after dilution  22 385 820 1 703 582 8 563 533 1 671 492 
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Average number of shares before/after dilution, 
taking into account the dilution of options 

 22 985 820 1 703 787 8 800 776 1 703 787 

 

CONSOLIDATED BALANCE SHEET 
(TSEK) Note  2021-12-

31 
2020-12-31 2020-09-30 

 

ASSETS 

    

Fixed assets     

Research and Development  7 899 4 476 4 266 

Trademarks  141 694 46 896 37 622 

Goodwill  114 308 47 120 49 389 

Technical platform  5 190 2 126 2 434 

Total tangible assets 3, 9, 10 269 091 100 618 93 711 

 

Current assets 

    

Account receivables  13 300 7 456 5 507 

Other receivables  25 105 336 333 

Prepaid expenses and accrued income  2 064 317 203 

Cash and cash equivalents  36 601 16 555 30 838 

Total current assets  77 070 24 664 36 882 

 

TOTAL ASSETS 

  

346 161 

 

125 282 

 

130 592 

(TSEK) Note 2021-12-
31 

2020-12-31 2020-09-30 

 

EQUITY AND LIABILITIES 

    

Equity attributable to the Parent Company's shareholders     

Share Capital  2 239 1 704 1 704 

Other contributed capital  197 646 92 968 92 968 

Translation reserve  13 957 -8 111 -3 390 

Balanced earnings including profit for the year  14 399 14 399 6 440 

Profit for the period  19 751 2 915 7 959 
Total equity  247 991 103 874 105 681 

 

Long term liabilities 

    

Liabilities to credit institutions  16 250 3 333 3 333 

Deferred tax liabilities  23 058 11 445 11 937 
Total long term liabilities  39 308 14 779 15 270 

 

Short term liabilities 

    

Liabilities to credit institutions - short term  5 417 5 000 6 667 

Accounts payables  51 140 355 544 

Current tax liabilities  691 599 1 786 

Other liabilities  439 151 63 

Accrued expenses and prepaid income  1 175 524 582 

Total short term liabilities  58 861 6 629 9 642 

 

TOTAL EQUITY AND LIABILITIES 

  

346 161 

 

125 282 

 

130 592 
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CONSOLIDATED STATEMENT OF CHANGES IN EQUITY 

 

 

  

(TSEK) Share Capital Other 
contributed 

capital 

Translation 
reserve  

Balanced 
earnings incl. 
profit for the 

year 

Sum 

As of October 1, 2018 1 250 17 796 -1 -539 18 506 

Effect of changed accounting principles - - -775 489 -286 

Adjusted opening balance as of October 1, 2018 1 250 17 796 -776 -50 18 220 

 
Profit for the period 

 
- 

 
- 

 
- 

 
6 490 

 
6 490 

Other comprehensive income - - 7 616 - 7 616 

Total comprehensive income for the period – – 7 616 6 490 14 106 

Transactions with shareholders 

Rights issue 309 53 599 - - 53 908 

Rights issue costs - -1 792 - - -1 792 

Total transactions with shareholders 309 51 808 – – 52 116 

As of September 30, 2019 1 559 69 604 6 840 6 440 84 442 

 

As of October 1, 2019 

 

1 559 

 

69 604 

 

6 840 

 

6 440 

 

84 442 

Profit for the period - - - 7 959 7 959 

Other comprehensive income - - -10 229 - -10 229 

Total comprehensive income for the period – – -10 229 7 959 -2 270 

Transactions with shareholders 

Rights issue 145 26 103 - - 26 248 

Rights issue costs - -2 739 - - -2 739 

Total transactions with shareholders 145 23 364 – – 23 509 

As of September 30, 2020 1 704 92 968 -3 390 14 399 105 681 

 
 

As of October 1, 2020 

 
 

1 704 

 
 

92 968 

 
 

-3 390 

 
 

14 399 

 
 

105 681 

Profit for the period - - - 19 749 19 749  

Other comprehensive income - - 17 346 - 17 346  

Total comprehensive income for the period – – 17 346 19 749 37 095 

Transactions with shareholders 

Rights issue 535 109 675 - - 110 210 

Rights issue costs - -4 996 - - -4 996 

Total transactions with shareholders 535 104 679 – – 105 214 

As of December 31, 2021 2 239 197 646 13 957 34 148 247 989 
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CONSOLIDATED CASH FLOW STATEMENT 

 

  

 2021-10-01 2020-10-01 2020-10-01 2019-10-01 
(TSEK) 2021-12-31 2020-12-31 2021-12-31 2020-09-30 

 
Cash flow from operating activities 

    

Operating profit (EBIT) 10 571 4 367 29 026 12 908 

Adjustment for non-cash items, etc.     

- Reset of depreciation 1 007 487 3 262 1 635 

- Other items - not affecting cash 3 181 -219 1 454 89 

Interest received 2 – 2 289 

Interest paid -230 -25 -560 -501 

Income tax paid -2 944 -2 435 -6 854 -4 268 

Cash flow from operating activities before changes in working 
capital 

11 588 2 175 26 330 10 152 

 
Changes in working capital 

    

Increase/decrease of accounts receivables -5 669 -2 261 -4 054 -2 403 

Increase/decrease of other receivables -2 800 -129 -5 234 -81 

Increase/decrease other liabilities 9 283 -50 9 467 64 

Increase/decrease accounts payables 10 279 -175 -1 575 222 

Cash flow from operating activities 22 680 -441 24 933 7 954 

 
Cash flow from investing activities 

    

Acquisition of subsidiaries, net impact liquidity -24 836 – -70 919 - 

Acquisition of intangible fixed assets -53 061 -11 681 -66 324 -2 870 

Net cash flow after investing activities -77 897 -11 681 -137 243 -2 870 

 
Cash flow from financing activities 

    

Rights issue / Rights issue costs – – 105 214 23 509 

Borrowings – – 20 000 - 

Amortization of loans -1 667 -1 667 -8 333 -6 590 

Cash flow from financing activities -1 667 -1 667 116 880 16 919 

     

Cash flow for the period -56 883 -13 788 4 570 22 004 

 
Cash and cash equivalents at beginning period 

 
96 120 

 
30 838 

 
30 838 

 
10 321 

Cash and cash equivalents at end of period -2 636 -495 1 192 -1 487 

Cash and cash equivalents at end of period 36 600 16 555 36 601 30 838 
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PARENT COMPANY INCOME STATEMENT 
 

 
(TSEK) 

2021-10-01 
2021-12-31 

2020-10-01 
2020-12-31 

2020-10-01 
2021-12-31 

2019-10-01 
2020-09-30 

 

Operating income 

    

Net revenue 4 882 874 12 195 835 

Other operating income 74 3 206 23 

Sum of operating income 4 956 876 12 401 858 

Operating expenses     

Direct expenses -722 – -1 513 - 

Other external expenses -1 953 -808 -7 622 -3 528 

Personnel costs -978 -651 -4 251 -1 840 

Depreciation and impairment tangible 
assets 

350 -183 -1 850 - 

Other operational expenses -63 0 -148 -24 

Sum of operating expenses -3 365 -1 643 -15 385 -5 392 

Operating profit 1 591 -767 -2 984 -4 534 

Profit from shares in group companies – – 10 797  

Interest income and similar income items 1 177 – 1 958 289 

Interest expenses and similar income items -2 337 -105 -3 077 -538 

Net financial items -1 160 -105 9 678 -249 

Profit before tax 431 -872 6 695 -4 783 

Other taxes – – -558 – 

Profit for the period 431 -872 6 136 -4 783 
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PARENT COMPANY BALANCE SHEET 

 
  

(TSEK) 2021-12-31 2020-12-31 2020-09-30 

 
ASSETS 

   

Fixed assets    

Intangible assets 
   

Trademark 46 648  10 819 - 

 46 648 10 819 - 

Financial assets    

Shares in subsidiaries 179 189 82 070 82 070 

 179 189 82 070 82 070 

Total Fixed assets 227 837 92 889 82 070 

Current assets 
   

Receivables 
   

Account receivables 4 016 1 585 67 

Receivables group companies – – 2 739 

Other receivables 95 86 71 

Prepaid expenses and accrued income 414 317 203 

 4 526 1 988 3 080 

Cash and cash equivalents 1 998 9 199 12 920 

Total current assets 6 524 11 187 16 000 

TOTAL ASSETS 234 361 104 076 98 070 

(TSEK) 2021-12-31 2020-12-31 2020-09-30 

 
EQUITY AND LIABILITIES 

   

Equity    

Non-distributable equity    

Share capital 2 239 1 704 1 704 

Non-restricted equity 
   

Share premium 197 646 92 968 92 968 

Profit brought forward -7 535 -7 535 -2 753 

Profit/loss for the period 6 108 -872 -4 783 

Total non-restricted equity 196 219 84 560 85 432 

Total equity 198 458 86 264 87 136 

Long term liabilities 
   

Liabilities to credit institutions   16 250 3 333 3 333 
Liabilities to group companies 12 336 - - 

Total long term liabilities 28 586 3 333 3 333 

Short term liabilities 
   

Liabilities to credit institutions 5 417 5 000 6 667 

Accounts payables 302 59 289 

Liabilities to group companies – 8 745 – 

Other liabilities 424 151 63 

Accrued expenses and prepaid income 1 175 524 582 

Total short term liabilities 7 317 14 479 7 601 

TOTAL EQUITY AND LIABILITIES 234 361 104 076 98 070 



 
 
 
 

 
24 

NOTES TO THE FINANCIAL REPORT 
1. GENERAL INFORMATION  

The company's main activity is to develop online meeting places, so-called “communities” for users of popular network-based 
computer games. The revenue is generated by internet-based advertising on the internet sites that make up the meeting 
places. The company also owns a YouTube network called Union For Gamers, where the revenue is generated by digital 
advertising linked to our Content Creators' videos. 

2. SUMMARY OF IMPORTANT ACCOUNTING PRINCIPLES 
This interim report has been prepared in accordance with IAS 34 “Interim Financial Reporting” in accordance with International 
Financial Reporting Standards (IFRSs), issued by the International Accounting Standards Board (IASB). The same principles apply 
as in the previous annual report. 

3. IMPORTANT ESTIMATES AND ASSESSMENTS WHEN APPLYING THE GROUP'S ACCOUNTING 
PRINCIPLES 

Estimates and assessments are evaluated on an ongoing basis and based on historical experience and other factors, including 
expectations of future events, considered reasonable under prevailing conditions. The Group makes estimates and assumptions 
about the future. The estimates for accounting purposes that result from these will, by definition, seldom correspond to the 
actual result. The estimates and assumptions that entail a significant risk of significant adjustments in the reported values of 
assets and liabilities during the next financial year are stated in the main outline below. 

The company acquired the company Magic Find Inc. during the financial year. A PPA (Purchase Price Allocation) has been 
established in connection with the acquisition. To be able to determine the value of the assets in the acquired company, certain 
assessments and estimates have been made. Among other things, a present value calculation of estimated cash flows has been 
carried out in order to be able to assess the value of the identified cash-generating units. When calculating the present value of 
estimated future cash flows, a discount rate of 11.9% has been used. The discount rate used is stated after tax and reflects specific 
risks that apply to the market in which M.O.B.A operates. The discounted cash flows are based on the budget for 2022 and 
forecasts for 2022 to 2031. Beyond the forecast period, the starting point has been a growth rate of 1 percent per year. 

IMPAIRMENT OF NON-FINANCIAL ASSETS 
Intangible assets with an indefinite useful life are not amortized but are tested annually or more frequently if events or changes 
in conditions indicate a possible decrease in value, either individually or at the cash-generating unit level. Over time, M.O.B.A 
develops the "communities" that are connected to the Group's platform for online gaming, which attracts new players and 
visitors to our platforms. In addition to this, the company also develops the Multi Channel Network (MCN) Union for Gamers. The 
trademarks attributable to these "communities" and the company's "MCN" are considered to have an indefinite useful life. The 
company makes ongoing tests if the useful life of the intangible assets is still assessed as indefinite. The assessment is based on 
an analysis of relevant factors for the asset and whether there is no predictable limit for the time period during which the asset is 
expected to generate net payments to the company. 

At each reporting date, the Group assesses whether there is any indication of impairment. This assessment is performed on each 
identified cash-generating unit. If there is any indication or when an annual impairment test on an asset is required, a 
calculation is made of the asset's recoverable amount. To calculate the recoverable amount, certain estimates must be made. 

4. DISTRIBUTION OF NET SALES  
The Group's revenues for the fifth quarter 2020/2021, which ended 2021-12-31, are generated from a total of two revenue 
branches. The Company has 23 brands that are operated by the Company's wholly-owned technical platforms. In addition, the 
Company owns the streaming network UFG, which brings in advertising revenue from Youtube. 

 
(TSEK) 

2021-10-01 

2021-12-31 

2020-10-01 

2021-12-01 

2020-10-01 

2021-12-31 

2019-10-01 

2020-09-30 

Ad Sales 
 

15 438 
 

10 367 
 

53 451 
 

30 825 

Video Sales 
 

74 166 
 

- 
 

156 233 
 

- 
 
 

Ad Costs 

 
 

4 354 

 
 

2 903 

 
 

13 845 

 
 

9 175 

Video Costs 
 

68 235 
 

- 
 

143 457 
 

- 
 
 

Ad Gross Margin 

 
 

71.8% 

 
 

72% 

 
 

74.1% 

 
 

70.2% 

Video Gross Margin 
 

8.0% 
 

- 
 

8,.2% 
 

- 
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5. SEGMENT REPORTING 
The CEO constitutes the Group's highest executive decision-making body. The Group's operating segments are identified based 
on the internal reporting made to the company's highest executive decision-makers. The Group has identified two operating 
segments based on revenue streams; Ad Sales and Video Sales. In addition, the Group has common costs that cannot be directly 
attributed to a specific segment. The distribution between the segments takes place according to the table below. 

The Group does not follow up on assets and liabilities at segment level. 

Business Segment  Ad Sales   Video Sales   Group Sales and Costs   The Group    
 2020-10-01   2019-10-01   2020-10-01   2019-10-01   2020-10-01   2019-10-01   2020-10-01   2019-10-01  

Amount in TSEK  2021-12-31   2020-09-30   2021-12-31   2020-09-30   2021-12-31   2020-09-30   2021-12-31   2020-09-30  

Sales 54 243  32 067 156 233 – – –  210 476 32 067 

Activated work 5 310 2 870 – –  – –  5 310 2 870 

Direct expenses -13 845 -9 175 -143 457 – – –  -157 302 – 

Other External 
costs 

-13 685 -8 201 -3 315 – -9 196 -3 018 -26 196 – 

Operating profit 
before depreciation 

32 023 17 561 9 461 – -9 196 -3 018 32 288 14 543 

Depreciation and 
impairment 

-3 262 -1 635 – – – –  -3 262 -1 635 

Net financial items -46 – – – -1 238 -249 -1 284 -249 

Profit before tax 28 755 15 926 9 461 – -10 434 -3 267 27 742 12 659 

 
 

6. RECLASSIFICATION  
The company has reclassified TSEK 2,903 from Other External Costs to Direct Costs for the period 2020-10-01 - 2020-12-31, which 
are reported in the Consolidated Income Statement. The reclassification has taken place to provide a more accurate picture of 
the company's results and position. 

The company has reclassified TSEK 9,175 from Other External Costs to Direct Costs for the period 2019-10-01 - 2020-09-30, which 
are reported in the Consolidated Income Statement. The reclassification has taken place to provide a more accurate picture of 
the company's results and position. 

7. RELATED PARTY TRANSACTIONS 
M.O.B.A. Network AB has received an intra-group loan from the subsidiary CriticalClick Network Inc. During the period, the 
subsidiary Magic Find Inc. repaid in its entirety a previous one of M.O.B.A. Network AB issued loan. 

In 2020, 60,000 warrants were sold to senior executives. No reservations are attached to the options, and they have been 
subscribed for at market price. The time for a share subscription is 2022-03-01 - 2022-03-31. 

No other transactions that significantly affected the company's earnings and financial position were conducted with related 
parties during the period. 

8. CHANGE OF ACCOUNTING CURRENCY 
The Group company CriticalClick Network Inc., based in Canada, has as of 2021-10-01, changed its reporting currency from 
Canadian dollars (CAD) to US dollars (USD). The change has been made due to the fact that all sales in the company take place 
in USD. 

In terms of accounting, the currency change has meant that all assets and liabilities as of 2021-10-01 have been converted from 
CAD to USD at the exchange rate applicable on that date. 

9. ACQUISITION OF A COMPANY 
As of 27 May 2021, the company has acquired 100% of the shares in the company Magic Find Inc. Magic Find Inc. has been 
consolidated into the Group as of 2021-06-01. The company has established an acquisition analysis as presented below.  

The acquisition analysis has not caused any difference between the book values in the acquired company and the actual values. 
A separate table of book values is therefore not considered necessary.  

The intangible assets that have been identified in the company are linked to the company's multi channel network (UFG) and 
acquired websites with associated underlying technical platforms. In accordance with what is reported below, surplus values of 
MSEK 47.2 have been identified in connection with the acquisition and the acquisition analysis. Surplus values have arisen after 
acquired brands have been valued and after acquired technical platforms have been valued. The difference between these 
valuations and assessments and the purchase price is the goodwill item identified in the below table. Surplus values have been 
judged to arise as a result of Magic Find Inc., among other things, having a solid staff with good knowledge in website 
development and the development of the multi-channel network. Furthermore, the company's website has a strong position in 
the market for communities, contributing to identified surplus values, which UFG is also considered to hold within the multi-
channel networks.  
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During the period 2021-06-01 - 2021-12-31, Magic Find Inc. contributed an EBIT result of approximately MSEK 12.7 and a Profit after 
tax of approximately MSEK 10 to the Group. It has been deemed not possible to reliably report on how the effect would have 
been if Magic Find Inc. had been part of the Group since the beginning of the financial year, 2020-10-01. The reason its been 
deemed not possible is because before M.O.B.A. Network AB acquired Magic Find Inc., the company Magic Find Inc. had 
additional assets that contributed to the company's earnings and position. 

Acquisition analysis, TSEK Magic Find 

Purchase Price  

Cash and cash equivalents 96 412 047 
Total purchase price 96 412 047 

Reported amounts on identifiable acquired net assets  

Other intangible assets 8 600 436 

Accounts receivable 3 409 355 
Other receivables 714 798 
Cash and cash equivalents 25 493 137 

Current liabilities - 29 465 953 
Total identifiable net assets 8 751 771 

Identifiable surplus values  

Technical platform 2 594 280  
Trademark 47 159 503 

Goodwill 48 354 789 
Deferred tax liability - 10 448 294 
Total surplus values 87 660 276 

Total assets added 96 412 047 

 

10. FIXED ASSETS – THE GROUP 
 

 

2021-12-31 
(TSEK) 

 
Expenditure on  

development work 
 

Trademark 
 

Goodwill 
Technical 
platform 

 
Sum 

 
The group 

     

Incoming acquisition value 5 096 37 622 49 389 4 114 96 221 
Investments 5 310 97 657 57 365 2 594 162 927 

Translation differences 384 6 415 7 554 1 662 16 015 

Closing acquisition value 10 789 141 694 114 308 8 370 275 162 

 
Incoming depreciation -830 – – -1 680 -2 510 
Translation differences -103 – – -197 -299 
Depreciation for the period -1 958 – – -1 304 -3 262 

Closing depreciation -2 891 – – -3 180 -5 945 
      

Closing carrying amount, net 7 899 141 694 114 308 5 190 269 091 
      

2020-09-30 
(TSEK) 

 
Expenditure on  

development work 
 

Trademark 
 

Goodwill 
Technical 
platform 

 
Sum 

 
The group 

     

Incoming acquisition value 2 605 41 574 54 578 4 546 103 304 
Investments 2 870 - - - 2 870 
Translation differences -379 -3 952 -5 189 -432 -9 953 

Closing acquisition value 5 096 37 622 49 389                4 114 96 221 

 
Incoming depreciation 

 
-122 

 
- 

 
- 

 
-947 

 
-1 069 

Translation differences 49 - - 146 195 

Depreciation for the period -757 - - -879 -1 635 

Closing depreciation -830 - - -1 680 -2 510 

      

Closing carrying amount, net 4 266 37 622 49 389 2 434 93 711 
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11. ACCOUNTING PRINCIPLES 
M.O.B.A. Network AB (publ) applies International Financial Reporting Standards (IFRS) as adopted by the EU. 
This interim report has been prepared in accordance with IAS 34 Interim Financial Reporting, the Annual 
Accounts Act, and RFR 1 Supplementary Accounting Rules for Groups. 

The Parent Company's accounts have been prepared in accordance with the Annual Accounts Act and the 
Swedish Financial Reporting Board's recommendation RFR 2 Accounting for Legal Entities. The same 
accounting principles for the Group are applied except in the cases specified in the section “Parent Company's 
accounting principles” in the Annual Report 20200930. 
 

12. DEFINITIONS OF KEY FIGURES 
Gross Profit Revenue subtracted with direct expenses 

Gross Margin Gross profit divided by net revenue 

EBITDA Operating profit before depreciation and amortization 

Adjusted EBITDA Operating profit before depreciation and amortization adjusted for  
non-recurring costs and currency differences 

EBIT Operating profit 

EBITDA Margin Operating profit adjusted for non-recurring costs divided by net revenue 

CAGR Compound Annual Growth Rate 

Operating margin EBITDA Operating profit before depreciation divided by net sales 

Operating margin EBIT Operating profit divided by net sales 

Earnings per share Profit for the period divided by the number of shares 

Equity / assets ratio Equity in relation to total assets 
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