
 

 

Adverty signs advertising deal with Fetch and Mozilla to 
promote the Firefox Reality browser in Virtual Reality 
 
Adverty, the leading immersive advertising platform for mobile, VR and AR, has launched a new advertising 
campaign with Mozilla to promote the Firefox Reality browser within its ever-growing VR network of games 
and apps. The deal is signed with Mozilla’s media agency Fetch, a Dentsu Aegis network owned mobile 
specialist. The order value is not significant and therefore not disclosed. 
 
Firefox Reality, a browser designed for use in a VR headset, was released in September this year and targets users 
of Virtual Reality. The advertising campaign runs through Adverty’s platform and uses images and videos in virtual 
reality environments delivered in a contextual and seamless manner within various games and experiences. 
 
The order value of the advertising deal is not significant. The deal however constitutes a confirming proof of 
concept of Adverty’s immersive advertising platform offering. 
 
Adverty has pioneered advertising in virtual and augmented reality since 2016, focusing on seamless integrations 
to minimize intrusion and preserve brand safety. Its method of advertising was recently awarded the IAB’s Gold 
Standard Certificate.  
 
“We are starting to see consumers use virtual and augmented reality more and more every day and both will 
become increasingly important channels for consumers and advertisers going forward. We are pleased that such 
an innovative brand as Mozilla sees the value in what we have built and we look forward to working closely with 
them and Fetch to deliver a new, exciting experience for their brand and audience”, says Adam Hemming, Chief 
Revenue Office at Adverty. 
 
The campaign will run for a month during December and January in USA and Japan and can be experienced in 
VR environments such as No Horizon, VR Thrills, VR Abyss and VR Roller Coaster amongst others. 
 
 
For further information, please contact: 
Niklas Bakos, VD 
Phone: +46 703 66 96 46 
E-mail: nb@adverty.com 
 
 
This information is information that Adverty AB (publ) is obliged to disclose under the EU Market Abuse 
Regulation. The information was provided, through the contact of the above contact person, for publication on 
the 19th of December 2018. 
 
Mangold Fondkommission AB, phone +46 8 5030 1550, act as certified advisor/mentor and market maker for the 
company at NGM Nordic MTF. 
 
About Adverty  
Founded in 2016, Adverty is an ad tech company that empowers mobile, augmented and immersive virtual 
experiences for brands to connect with consumers in the right place at the right time. Its platform lets creators of 
virtual and augmented reality content monetize with easy-to-integrate, non-intrusive native advertising. More 
information at www.adverty.com. 


