
Hyundai Motor receives recognition for outstanding innovation
and successful branding strategy

Hyundai Motor ranked 36th out of 100 enterprises in overall brand ranking and remains in the top 40 companies for brand
value for fifth consecutive year
Interbrand positively assesses Hyundai’s “investments in future mobility and efforts to enhance its brand image”
The automaker also received an Effie Award for its “Hard work works” campaign

Hyundai Motor has shown continuous growth of global brand value as it secures its place within top 40 global companies for five consecuti
ve years. The company has shown a strong increase in global brand value, to rank 36th on Interbrand’s Best Global Brands 2019 Ranking
s and sixth among automakers on the list.

According to Interbrand, the brand value of Hyundai Motor Company has risen 4.6 per cent from 2018 (USD 13.5 billion), reaching USD 1
4.1 billion.

Since entering the ranks of the top 100 companies in terms of brand value in 2005, Hyundai Motor has remained in the top 100 for 15 cons
ecutive years. Starting from 2005, the company has seen its ranking rise 48 steps and its monetary brand value rise by USD 10 billion, ac
hieving significant improvements overall. 
 

Hyundai receives Red Dot awards for innovation, brand management

Aside from the aforementioned developments, Hyundai’s own effort to revamp its brand capacities is also one of the reasons for its high pl
acement on the Interbrand’s Best Global Brands 2019 Rankings. Last year, the company, as South Korea’s first automaker, received the “
Red Dot: Brand of the Year 2018” award, which is given to a brand that has created innovative design solutions on a very high level and rec
ognises its design quality, as well as decisiveness in brand management. As part of the award, Hyundai collected four Red Dots and three 
“Red Dot: Best of the Best” distinctions together with several agencies.

About Interbrand

The brand consulting firm Interbrand, which is recognized worldwide for its authority, conducts an annual evaluation of major global brands
to release the Interbrand’s Best Global Brands Rankings. Each brand’s present value is arrived at following a comprehensive assessment
of its fiscal and marketing operations, which are used to calculate its future revenue.


