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BOTNIA’S ENVIRONMENTAL PERMIT APPLICATION SUBMITTED TO URUGUAY EN-
VIRONMENT AUTHORITIES 
 
Towards the end of last year Botnia began investigating the possibility of starting pulp pro-
duction in Uruguay. The related environmental impact assessment that began last November 
were completed at the end of March and the socio-economic evaluation at the end of April. 
Botnia has submitted the findings to the Uruguay environment authorities. Processing of the 
environmental impact assessment will take roughly five months, following which the Uruguay 
authorities will issue their decision. 
 
The results of the socio-economic survey show that the construction and operation of a pulp  
mill will have a substantial impact on the Uruguayan economy. The project will permanently 
boost the country’s gross national product (GNP) by more than USD 200 million a year, 
which represents 1.6% of Uruguay’s present GNP. The mill will bring the government around 
USD 25 million in annual tax revenues. 
 
The pulp mill will create a total of more than 8,000 new jobs, the direct impact on employment 
being around 5,000 jobs. Most of these will be in forestry and transport. The mill itself will 
employ 300 people. 
 
The both surveys included interviews with local people. Most of those interviewed were in 
favour of the project because it would create jobs and boost the economy. The main area of 
concern was the environment. 
 
According to the results of the environmental impact assessment, the pulp mill would have 
little noticeable effect on the immediate environment or on the quality of water in the river 
Uruguay. The only significant change environmentally would concern the landscape. A sub-
stantial increase in traffic is also expected both during the construction phase and after the 
mill goes into production. The mill will only rarely cause smell problems, which may occur 
during disturbances and during start-up. 
 
The mill will employ the best available technology and this, together with the high volumetric 
flow of the river Uruguay (c. 6,000 m3/s), means wastewaters from the mill would have no 
material impact on the quality of the river’s water. 
 
None of the changes attributable to the mill will be visible in the area’s biological environment 
and will therefore not affect the health of fish, algae or people. 
 
The site chosen for the mill, which will produce one million tonnes a year of bleached euca-
lyptus pulp, is the town of Fray Bentos. The town has 20,000 inhabitants and stands on the 
river Uruguay in the west of the country. A decision on the USD 1 billion investment will be 
possible towards the end of this year once all the necessary permits have been obtained. 
The timing of the decision will also be affected by the fibre needs of Botnia’s owners and by 
the general economic situation. 
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Oy Metsä-Botnia Ab 
  
Botnia is Europe’s second biggest manufacturer of chemical pulp, with a capacity of 2.7 million t/a of bleached 
softwood and hardwood pulps. Botnia has five mills, all of them located in Finland. The company has some 
2,000 employees and in 2003 had a turnover of just over EUR one billion. Botnia’s owners are UPM-Kymmene 
Corporation (47%), M-real Corporation (47%) and Metsäliitto (6%). 
  
UPM-Kymmene Group 
  
UPM-Kymmene Group is the world's leading producer of printing papers. The Group's turnover in 2003 
exceeded EUR 9.9 billion and it has approx. 34,500 employees. UPM-Kymmene's main products include 
publication papers as well converting materials and wood products. The Group's total annual papermaking 
capacity is 12 million tons. The company has production plants in 17 countries. UPM-Kymmene's shares are 
quoted on the Helsinki and New York stock exchanges. 
  
M-real Corporation 
  
M-real Corporation is a European paper and paperboard company with approximately 19,600 employees.  
  
M-real provides fibre-based solutions for consumer packaging, communications and advertising end-uses. 
Through its worldwide sales network, M-real serves its customers consisting mostly of publishers, printers, pa-
per merchants, offices and well-known consumer product companies.  
  
M-real’s turnover in 200 amounted to EUR 6.0 billion. The company is headquartered in Finland, and it is listed 
in the Helsinki Stock Exchange. 
 
For more information: 
  
Erkki Varis, President & CEO, tel. +358 104 694 671 
Timo Piilonen Senior Vice President, tel. +358 104 694 601 
 
 
 


