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Realfiction launches the world´s first Mixed Reality media-channel  
 
Realfiction launches it’s Magic-as-a-Service concept with long-term placement of mixed reality displays 
inside hypermarkets and other major retailers. This represents the world’s first Mixed Reality media-
channel and will offer unique Mixed Reality exposure to 10’s of millions of consumers each month with 
significant commercial impact not only to the brands but also to Realfiction. 
 
With the new Mixed Reality media channel, suppliers to hypermarkets and other major retailers will be able 
to book and buy their unique campaign to promote specific products and brands with fast-track delivery from 
Realfiction and its partners.  
 
In accordance with the preferences of and agreements with each brand, Realfiction develops and pushes the 
individual Mixed Reality-content to each unit from one central point. Content updates are delivered with the 
frequency that is required by the brand and can be changed dynamically during the day or week. Hence the 
term, Magic-as-a-Service (MaaS).  
 
With the launch of the World’s first Mixed Reality media channel, Realfiction continues its transition from 
sale of hardware to sale of integrated Magic-as-a-Service, defined as the complete campaign, end-to-end: 
Mixed Reality content delivered dynamically and with interactivity options, the hardware display, the stand 
with commercial wrapping as well as establishment, maintenance and removal of the campaign in due time 
(the logistics and maintenance being handled by a partner).  
 
“We are excited to see that our Magic-as-a-Service (MaaS) is now delivered as the world’s first Mixed Reality 
media channel. I am confident that the effect of our displays will deliver great value for the different brand 
owners and suppliers in terms of increased attention and sales.  This is very much in line with our strategy 
and also a highly valued confirmation of the significant potential within our unique Magic-as-a-Service 
concept”, says Realfiction’s CEO Clas Dyrholm. 
 
It is expected that Mixed Reality media channels delivered by Realfiction will drive millions of Danish kroner 
in additional revenue to Realfiction on an annual basis, starting small in the coming quarters and then 
accelerating towards a total additional annual revenue for Realfiction of 100 million DKK or more. Realfiction 
is confident that the potential for its Mixed Reality media-channel for retail is universal and Realfiction 
expects that it will take 2-3 years for this build up to materialize at scale. 
 
For more information about Realfiction Holding AB, please contact: 
Clas Dyrholm, founder and CEO 
Telephone: +45 25 22 32 81 
Email: clas@realfiction.com  
www.realfiction.com   
 
Certified Adviser  
Sedermera Fondkommission is the company's Certified Adviser.  
 
This information is information that Realfiction Holding AB is obliged to make public pursuant to the EU Market Abuse 
Regulation. The information was submitted for publication, through the agency of the contact person set out above, on 
November 26, 2018.   



About Realfiction Holding AB [REALFI] 
Founded in Denmark in 2008, Realfiction is a leading innovator and provider of mixed-reality solutions and services, a 
market estimated to reach USD 80 billion by 2025. Realfiction continues to invent technologies within Mixed Reality, 
with an intention to disrupt the industry by pursuing the vision of converting science fiction into real fiction. Realfiction 
Holding AB’s share is publicly traded on Nasdaq Stockholm First North under the symbol “REALFI”. The share’s ISIN code 
is SE0009920994. 
 
 
 
 


