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Essity begins tissue production from
alternative fibers
Hygiene and health company Essity is today presenting a breakthrough in sustainable
tissue production and is beginning production based on pulp from wheat straw. The plant in
Mannheim, Germany, is the first of its kind in Europe, and the first on a large-scale tissue
production in the world.
This new type of tissue paper is as soft, bright, and strong as traditional tissue paper. Essity is the
first company in the tissue industry to use these agricultural leftovers at industrial scale. About half
of all straw worldwide remains unused. The straw used in this production is sourced in the region
and is processed by Essity. With straw instead of wood-based virgin or recovered fibers as raw
material, the process also requires less water and energy.
“This type of innovation is the way forward to increase circularity and reduce our climate footprint.
Using straw as a new raw material in pulp makes us less dependent on wood fiber and recycling
fiber and is more resource and cost efficient, while our consumers can make more environmentally
friendly choices,” says Magnus Groth, President and CEO of Essity.
Essity has an exclusive licensing agreement for the technology, where the straw-based pulp will
maintain the same quality as conventional wood-based pulp at a competitive cost. The straw pulp
will initially be used in tissue products for the German consumer retail market under Essity’s
market-leading brand for household towels and toilet paper, Zewa. The products will contain about
30% straw-based pulp.
The Mannheim plant is Essity’s largest tissue plant in Europe with an annual production capacity of
283,000 tons of tissue. Annually, the company will regionally source 70,000 tons of straw that will
become about 35,000 tons of pulp.
The production of paper from straw pulp is part of Essity’s work to increase circularity and achieve
net zero emissions by 2050.
Essity will talk more about this breakthrough in tissue production at the company´s digital Capital
Markets Day, held on November 3rd.
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About Essity
Essity is a leading global hygiene and health company. We are dedicated to improving well-being through our products and services. Sales are
conducted in approximately 150 countries under the leading global brands TENA and Tork, and other strong brands, such as JOBST,
Leukoplast, Libero, Libresse, Lotus, Nosotras, Saba, Tempo, Vinda and Zewa. Essity has about 46,000 employees. Net sales in 2020 amounted
to approximately SEK 122bn (EUR 11.6bn). The company’s headquarters is located in Stockholm, Sweden, and Essity is listed on Nasdaq
Stockholm. Essity breaks barriers to well-being and contributes to a healthy, sustainable and circular society. More information at
www.essity.com.
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