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Essity and United Nations Foundation
Convene Global Dialogue on UN
Sustainable Development Goals

Today at the United Nations headquarters in New York, Essity, a leading global hygiene and
health company, convened the fifth annual UN Foundation Dialogue on the Global Agenda.
The Dialogue brought together businesses, government representatives and NGOs who
discussed ways to collaborate to achieve the UN Sustainable Development Goals. This is
the second year Essity has convened the Dialogue, sharing its knowledge and insights on
improving well-being worldwide through hygiene and health solutions.

The Global Dialogue provides a platform for multi-sector engagement, discussing ways the public
and private sectors can work together to advocate and deliver on the Sustainable Development
Goals, launched by the UN in 2015.

In his opening remarks, Magnus Groth, President and CEO of Essity, addressed the importance of
mobilizing public-private partnerships in implementing the Agenda for Sustainable Development
Goals.

“As one of the world’s largest hygiene and health companies, we consider the Sustainable
Development Goals as more than the right thing to do, but also as business opportunities. Today’s
UN Foundation Dialogue provides a valuable forum to bring together leaders in the field to share
experiences and identify how we can collaborate to achieve the Goals,” said Magnus Groth. “By
aligning our efforts with the six Goals directly related to our business, we will work to uncover
innovative and collaborative solutions that create value for people, nature and society as well as for
the company. This is critical to solving the global challenges outlined in the Sustainable Development
Goals.”

The Global Dialogue discussions in the UN were held in four breakout sessions, where Magnus
Groth led the session focusing on Goal 6: Clean Water and Sanitation.

“Poor hygiene and sanitation are barriers to the health, well-being, livelihood and development of
millions of people. For decades, our knowledge, expertise and dedication have helped raise hygiene
and health standards across the world,” noted Groth. “Last year Essity educated two million people
in programs around menstruation and puberty, handwashing, continence care and parental
education. We are committed to raising awareness and breaking taboos.”

For additional information please contact:
Henrik Sjostrom, Media Relations Manager, +46 (0)72-715 77 85

About Essity

Essity is a leading global hygiene and health company that develops, produces and sells Personal Care (Baby Care, Feminine Care,
Incontinence Products and Medical Solutions), Consumer Tissue and Professional Hygiene products and solutions. Our vision is; Dedicated to
improving well-being through leading hygiene and health solutions. Sales are conducted in approximately 150 countries under many strong
brands, including the leading global brands TENA and Tork, and other brands, such as Leukoplast, Libero, Libresse, Lotus, Nosotras, Saba,
Tempo, Vinda and Zewa. Essity has about 48,000 employees and net sales in 2016 amounted to approximately SEK 101bn (EUR 10.7bn). The

[fLL3 TEnA Jibero Jempt. Leulcoplast {w % 5@5 133,3 38 [ Zewag




¢ essity

business operations are based on a sustainable business model with focus on value creation for people and nature. The company has its
headquarters in Stockholm, Sweden, and is listed on Nasdaq Stockholm. Essity used to be part of the SCA Group. More information at
www.essity.com.
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