
 

 

 
 

 
Important information concerning IFRS 

• Oriflame has implemented IFRS 15 Revenue from Contracts with Customers from 1st January 2018. Early adoption of IFRS 

16 Leases has been carried out to allow all changes to be implemented at the same time. 

• Unless otherwise stated, comparisons and comments on the numbers are now prepared according to the implemented  

IFRS 15 and IFRS 16.  

 
 
Three months ended 31 March 2019 

• Local currency sales decreased by 6% and Euro sales decreased by 7% to €309.2m (€330.8m), of which 2 percentage 

points are related to a one-off IFRS effect. 

• Number of registered actives decreased by 5% and amounted to 2.9m. 

• Operating margin was 10.5% (10.5%), negatively impacted by 30 bps from currencies, and operating profit was €32.5m 

(€34.8m).  

• Net profit was €23.0m (€21.0m) and diluted EPS €0.40 (€0.36).  

• Cash flow from operating activities was €20.5m (€24.9m). 

• The year to date sales development is approximately -5% in local currency and the development in the second quarter to 

date is approximately -4% in local currency. 
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  (6%) 
LC SALES 

(7%) 
EURO SALES 

10.5% 
OPERATING MARGIN 

 

“Despite a weaker sales development and changed geographical mix, we are pleased to report a stable profitability for the 
quarter. The sales development during the second quarter to date reflects the performance in the first quarter. Oriflame has a 
balanced geographical footprint, and we will continue to take responsible steps adapted to each respective market to drive sales 

and healthy margins.” 
CEO Magnus Brännström 
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CEO Magnus Brännström comments 

 

“Despite a weaker sales development and changed geographical mix, we are pleased to report a stable profitability for the quarter and 

continued healthy cash flow generation. While we are encouraged by the positive development in Latin America, Africa, Europe and most of the 

CIS markets, we continued to see a sales decline in Asia & Turkey impacted by challenging market conditions as well as governmental and 

legislative initiatives in China and Vietnam. The sales development during the second quarter to date reflects the performance in the first 

quarter. Oriflame has a balanced geographical footprint, and we will continue to take responsible steps adapted to each respective market to 

drive sales and healthy margins.”  

 

 

Key financial data  
3 months ended 31 March 
   

   

 

Sales 
 

Registered actives 
 

Operating profit 
 

 

 
 

 
Net Sales LTM 

Operating margin % LTM 
 

Financial summary  

(€m) 

 
 

3 months 

             ended 31 March 

LTM, April‘18 

- March‘19 Year end 2018  

2019 2018 Change %   

Sales 309.2 330.8 (7%) 1,257.2 1,278.8 

Gross margin, % 68.0 69.7  68.8 69.2 

Operating profit 32.5 34.8 (6%) 150.8 153.1 

Operating margin, % 10.5 10.5  12.0 12.0 

Net profit before tax 31.6 30.3 4% 136.2 134.9 

Net profit 23.0 21.0 10% 97.4 95.4 

Diluted EPS, € 0.40 0.36 11% 1.71 1.68 

Cash flow from operating activities 20.5 24.9 (18%) 119.5 123.9 

Net interest-bearing debt 163.1 103.3 58% 163.1 154.1 

Net interest-bearing debt at hedged values 136.2 81.6 67% 136.2 130.0 

Registered actives, ‘000 2,886 3,034 (5%) 2,886 3,105 

Sales per registered active, € 105.0 106.7 (2%) 429.8 406.2 
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Simulation of IFRS 15 & 16 for 2016 and 2017 net 
sales LTM with negative impact of 3% on reported 
net sales, and 2016 and 2017 operating margin 
LTM with positive impact of 70 bps on reported 
operating margin (based on 2018 actual 
differences).  
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ECOLLAGEN 

WRINKLE POWER, 

PROVEN TO 

REDUCE WRINKLES 

 

-30 bps 
OPERATING 

MARGIN IMPACT 

FROM FX 

Three months ended 31 March 2019 
 

Sales in local currencies decreased by 6% and Euro sales decreased by 7% to €309.2m (€330.8m).  

Sales comparables were negatively impacted by 2 percentage points due to a one-off effect caused 

by the implementation of IFRS 15 (deferred sales in prior year comparable) in 2018. Sales 

development in local currencies was impacted by a 1% decrease in productivity and the number of 

registered actives decreased by 5% to 2.9m (3.0m). 

Unit sales decreased by 1% and the price/mix effect was negative 5%. The price and 

geographical mix impact was negative in the quarter, while the product mix was positive.  

Local currency sales increased by 5% in Latin America and by 1% in Europe & Africa, while it 

was stable in CIS and decreased by 16% in Asia & Turkey. 

The gross margin was 68.0% (69.7%), negatively impacted by price and geographical mix as well 

as currency movements. Some price activities were taken in order to keep inventory on sound 

levels, with a negative effect on the gross margin. The operating margin amounted to 10.5% (10.5%), 

negatively impacted by lower sales comparables and price/mix effects, higher distribution and 

infrastructure expenses and currency movements of -30 bps. These negative effects were fully 

offset by lower administrative costs together with lower selling and marketing expenses, where last 

year had a negative one-off effect as a result of the new accounting rules. The one-offs from the 

implementation of IFRS and accounting methods are neutral on the operating margin.  

Net profit was €23.0m (€21.0m) and diluted earnings per share amounted to €0.40 (€0.36), 

positively impacted by lower Net Financing Costs as a result of favourable currency effects during 

the quarter.  

Cash flow from operating activities amounted to €20.5m (€24.9m). 

The average number of full-time equivalent employees was 6,205 (6,170). 
 

 
Operational highlights 
 

 

Sustainability  

During the quarter, Oriflame’s sustainability data for 2018 was collated and the sustainability report 

for 2018 was published in April. The data confirmed that the company’s sustainability work 

continued to progress throughout the year.  

Almost 100% of the paper and cardboard used are from certified sources and Oriflame’s 

carbon footprint has decreased by 36% in absolute numbers since 2010, partly thanks to the 

company now having 100% renewable electricity at all Oriflame operated sites. In addition, micro 

plastics are no longer produced by the company and a large and increasing number of the rinse-off 

products are biodegradable.  

 

Brand and Innovation   

The main initiative within Skin Care during the quarter were the introduction of the new Ecollagen 

Wrinkle Power, clinically proven to reduce wrinkles by combining the patented Tri-Peptide and plant 

stem cells anti-wrinkle technology with low molecular hyaluronic acid. 

In Colour Cosmetics, THE ONE A to Z Cream and the GIORDANI GOLD Magnifying Metal Lash 

Mascara were launched.  

Key launches in the Fragrance category during the quarter included Glacier Fire, Dare to Shine 

and Radiant Rose Collection.  

In Personal and Hair Care, the North For Men URBAN collection was introduced, consisting of 

hair- and body wash, shaving foam and soap bar. 

 

Online  

During the first quarter, the total traffic to sites and apps exceeded one million daily sessions. More 

than 70% of visitor sessions and 50% of orders came from mobile devices. While the transition to 

mobile devices is nearly complete in Asia, the trend is continuing also in Europe and CIS.  

Key activities for the quarter included implementation, development and preparations for the 

new Mobile Office for Consultants, and numerous releases of the apps within the Oriflame App 

Suite.  

Major digital platform initiatives were finalized, such as rollout of the next generation 

transactional system in Latin America and Asia, and the launch of a social sharing tool allowing 

Consultants to reach customers and prospects in an effective and brand compliant way. Several 

new modules within e-learning were released, along with further platform development aimed at 

improving search, checkout and product navigation. 
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930,000 MONTHLY 

ACTIVE USERS OF 

THE ORIFLAME APP 

 

The Oriflame app* The Oriflame Business app 

 

  
 

*Figures also include the new app tailored for the Chinese infrastructure and market preferences. Above numbers are negatively 

affected by the current geographical mix, where Asia & Turkey have larger amount of users than the average of the Group. 

 

 

 

Service, Manufacturing and Other 

Inventory days remained stable on historically low levels while service levels remained healthy.  

The slight unit drop in the quarter had a negative impact on the capacity utilisation in 

manufacturing, but was more than offset by efficiency measures in the manufacturing and supply 

chain and higher sales to external parties, where new contracts have been finalized.  

Cetes Cosmetics (the manufacturing entities, fully owned by Oriflame) has together with the 

French company Pharma & Beauty Group agreed to enter a sales and marketing collaboration 

under the name PBI (Pharma & Beauty International) for parts of its business. Advanced discussions 

are ongoing and should be finalised during the first half of 2019.  
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+5% 
LC SALES 

 

16.1% 
OPERATING 

MARGIN 

Latin America 
 
Key figures 

  Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Sales, €m 34.0 35.5 37.4 44.4 37.3 

Sales growth in € (4%) (13%) (7%) 8% 10% 

Sales growth in lc 5% (5%) (5%) 10% 5% 

Op profit, €m1 5.2 3.7 4.3 5.4 3.2 

Op margin 15.2% 10.5% 11.4% 12.2% 8.5% 

Registered actives, ‘000 264 274 304 306 286 

Sales /registered actives, € 128.9 129.9 123.0 145.2 130.5 

 

¹Excludes costs accounted for in the segments Manufacturing and Other such as financial expenses, gain/loss on exchange rates, 

market support and manufacturing overheads. This is in line with prior years.  

 

Countries 

Chile, Colombia, Ecuador, Mexico, Peru. 

 

Development  

Local currency sales in the first quarter increased by 5%, as a result of a 3% decrease in productivity 

and an 8% increase in the number of registered actives. Euro sales increased by 10% to 37.3m 

(€34.0m). Mexico recorded solid performance during the quarter as a result of successful 

recruitment campaigns as well as higher activity and retention. Positive development was seen in 
Peru and Ecuador and the situation in Chile improved.  

 Operating profit amounted to €3.2m (€5.2m) and operating margin to 8.5% (15.2%). The 

operating margin was negatively impacted by costs related to recruitment and activity campaigns 

and higher administrative costs, which were partly affected by temporary costs and timing of 

campaigns.  

 
 
Europe & Africa 
 
Key figures  

 Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Sales, €m 79.3 76.4 70.6 95.9 80.6 

Sales growth in € (2%) (5%) (0%) 4% 2% 

Sales growth in lc (1%) (3%) 1% 4% 1% 

Op profit, €m1 10.3 11.5 8.8 18.2 13.0 

Op margin 12.9% 15.0% 12.5% 19.0% 16.1% 

Registered actives, ‘000 750 690 652 791 737 

Sales /registered actives, € 105.7 110.6 108.3 121.3 109.4 

 
1Excludes costs accounted for in the segments Manufacturing and Other such as financial expenses, gain/loss on exchange rates, 

market support and manufacturing overheads. This is in line with prior years.  

 

Countries 

Algeria, Bosnia, Bulgaria, Croatia, Czech Rep., Denmark, Egypt, Estonia, Finland, Greece, Holland, 

Hungary, Kenya, Kosovo, Latvia, Lithuania, Macedonia, Montenegro, Morocco, Nigeria, Norway, 

Poland, Portugal, Romania, Tanzania, Tunisia, Serbia, Slovakia, Slovenia, Spain, Sweden, UK/Ireland. 

 

Development 

Local currency sales in the first quarter increased by 1%, as a result of a 3% increase in productivity 

and a 2% decrease in the number of registered actives. Euro sales increased by 2% to €80.6m 

(€79.3m). Stable development was seen in Central Europe during the quarter, with the strongest 

performance in Poland and Greece. The situation in Western Europe improved, as a result of solid 

online leadership development in the United Kingdom and Holland. The performance in Africa 

continued to be driven by strong productivity levels in Egypt and Nigeria. 

Operating profit amounted to €13.0m (€10.3m) and operating margin was 16.1% (12.9%). The 

operating margin was favourably impacted by sales leverage, lower selling and marketing expenses 

and savings of administrative costs. 
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11.3% 
OPERATING 

MARGIN 
 

(16%) 
LC SALES 

CIS 
 

Key figures 

 Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Sales, €m 82.2 71.0 62.2 87.7 79.0 

Sales growth in € (17%) (24%) (11%) (7%) (4%) 

Sales growth in lc (7%) (12%) (4%) (1%) 0% 

Op profit, €m1 10.1 8.1 6.6 10.9 8.9 

Op margin 12.3% 11.5% 10.6% 12.4% 11.3% 

Registered actives, ‘000 836 792 727 966 912 

Sales /registered actives, € 98.3 89.6 85.5 90.8 86.6 

 

¹Excludes costs accounted for in the segments Manufacturing and Other such as financial expenses, gain/loss on exchange rates, 

market support and manufacturing overheads. This is in line with prior years.  

 

Countries 

Armenia, Azerbaijan, Belarus, Georgia, Kazakhstan, Kyrgyzstan, Moldova, Mongolia, Russia, Ukraine. 

 

Development 

Local currency sales in the first quarter were stable, as a result of a 9% increase in the number of 

registered actives, offset by a decrease in productivity of 9%, impacted by lower price levels and sell 

out of products. Euro sales were down by 4% to €79.0m (€82.2m). The development in Russia was 

stable during the quarter as a result of high activity following successful recruitment campaigns. 

Ukraine and Kazakhstan continued to record healthy growth. The company plans to reopen 

Uzbekistan during 2019. 
 Operating profit amounted to €8.9m (€10.1m) and the operating margin decreased to 11.3% 

(12.3%). The margin was negatively impacted by currency movements and ongoing recruitment 

driving initiatives. 

 
Asia & Turkey 
 
Key figures  

 Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Sales, €m 128.4 123.2 106.4 126.6 106.3 

Sales growth in € 9% (5%) (5%) (16%) (17%) 

Sales growth in lc 21% 3% 3% (11%) (16%) 

Op profit, €m1 29.4 28.5 20.5 31.0 21.7 

Op margin 22.9% 23.1% 19.3% 24.5% 20.4% 

Registered actives, ‘000 1,184 1,012 976 1,042 951 

Sales /registered actives, € 108.4 121.7 109.0 121.3 111.7 

 

¹Excludes costs accounted for in the segments Manufacturing and Other such as financial expenses, gain/loss on exchange rates, 

market support and manufacturing overheads. This is in line with prior years.  

 

Countries 

China, India, Indonesia, Pakistan, Sri Lanka, Thailand, Turkey, Vietnam. 

 

Development 

Local currency sales in the first quarter decreased by 16%, as a result of a decrease in the number 

of registered actives of 20%, partly offset by a 4% increase in productivity. Euro sales decreased by 

17% to €106.3m (€128.4m). Sales continued to be negatively impacted by challenging market 

conditions in Turkey and Indonesia. In addition, Indonesia experienced challenges with offers and 

recruitment. China had a weak quarter, with sales performance in line with the average sales 

development of the business area, as the market was unfavourably impacted by the 100-day review 

of the health product- and direct selling industries conducted by the Chinese government. Vietnam 

was negatively affected by the new direct selling legislation, while India recorded healthy growth 

driven by solid leadership development and higher activity levels. 

Operating profit was €21.7m (€29.4m) and operating margin decreased to 20.4% (22.9%). The 

margin in the business area was negatively impacted by currency movements and an unfavourable 

geographical mix, partly offset by favourable timing of selling and marketing expenses.  
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Sales, operating profit and registered actives by Global 
Business Area 
 

 

 
Sales 
(€m) 

3 months ended 
31 March 

 
  

2019 2018 
Change in 

Euro 
Change in  

lc 

LTM, 
April’18-
March’19 

Year end  
2018 

Latin America 37.3 34.0 10% 5% 154.6 151.3 

Europe & Africa 80.6 79.3 2% 1% 323.5 322.2 

CIS 79.0 82.2 (4%) 0% 299.8 303.0 

Asia & Turkey 106.3 128.4 (17%) (16%) 462.5 484.6 

Manufacturing 4.6 5.3 (12%) (12%) 9.6 10.3 

Other 1.4 1.6 (22%) (16%) 7.2 7.4 

Total sales 309.2 330.8 (7%) (6%) 1,257.2 1,278.8 

 

 

 
Operating profit 
(€m) 

3 months ended 
31 March 

Change 

 

2019 2018 

LTM,  
April’18-
March’19 

Year end 
2018 

Latin America 3.2 5.2 (39%) 16.6 18.6 

Europe & Africa 13.0 10.3 27% 51.5 48.8 

CIS 8.9 10.1 (12%) 34.5 35.7 

Asia & Turkey 21.7 29.4 (26%) 101.6 109.3 

Manufacturing 1.6 3.2 (51%) 4.9 6.5 

Other (15.9) (23.4) 32% (58.3) (65.8) 

Total operating profit  32.5 34.8 (7%) 150.8 153.1 

 

 

 
Registered actives 
(´000) 

31 March 

Change 

 

2019 2018 
Year end 

2018 

Latin America 286 264 8% 306 

Europe & Africa 737 750 (2%) 791 

CIS 912 836 9% 966 

Asia & Turkey 951 1,184 (20%) 1,042 

Total 2,886 3,034 (5%) 3,105 
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0.3 
NET DEBT AT 

HEDGED VALUES 

/EBITDA 

-4% 
SECOND QUARTER 

TO DATE LC SALES 

 

 

 

 

Cash flow & investments 

 

Cash flow from operating activities in the first quarter amounted to €20.5m (€24.9m), as a result of 

timing of working capital movements.  

 Cash flow used in investing activities amounted to €-3.0m (€-3.1m). 

 

Financial position 
 

Net interest-bearing debt at hedged values amounted to €136.2m (€81.6m). The net debt at 

hedged values/EBITDA ratio was 0.7 (0.4). Similarly, the net interest-bearing debt at hedged values 

excluding the impact from IFRS 15 and 16 amounted to €54.9 (-€5.4m net cash). The net debt at 

hedged values/EBITDA ratio was 0.3 (-0.03).   

 Net interest-bearing debt amounted to €163.1m (€103.3m). The net debt/EBITDA ratio was 

0.8 (0.5). Interest cover amounted to 7.7 (8.5) in the quarter and to 8.9 (11.2) during the last 

twelve months.  

 
Covenant disclosure  
 

As per the end of the first quarter 2019, the financial measures as defined in the Agreements 

relating to the existing Private Placement Notes were as follows: 
 

Consolidated Net Debt to Consolidated EBITDA: 0.4 (covenant at ≤ 3.0 times)  

Consolidated EBITDA to Consolidated Finance costs: 18.1 (covenant at ≥ 5.0 times) 

Consolidated Net Worth: €152.1m (covenant at ≥ €120m / not applicable for 2017 and 2018 Euro 

denominated private placement notes however covered by most favourable lender clause) 

 

As per the end of the first quarter 2019, the financial measures as defined in the Agreements 

relating to the existing Revolving Credit Facility were as follows: 

 

Consolidated Net Debt to Consolidated EBITDA: 0.4 (covenant at ≤ 3.0 times)  

Consolidated EBITDA to Consolidated Finance costs: 18.1 (covenant at ≥ 4.0 times) 

 

Note that the definition of these measures differs from the definitions of the Net Debt to EBITDA 

and Interest cover disclosed in the other sections of the report, primarily related to gains from 

sales of assets and cash in non-OECD markets. 

 

Related parties 
 

There have been no significant changes in the relationships or transactions with related parties 

compared with the information given in the Annual Report 2018.  

 

 
Dividend proposal to the 2019 AGM 
 

Oriflame Holding AG will hold its 2019 Annual General Meeting in Schaffhausen, Switzerland, on 9 

May 2019. The Board of Directors will propose to the 2019 AGM a total dividend of €1.60 per 

share for 2018 (to be compared with 2018 AGM €1.60 ordinary dividend + €1.00 extra ordinary 

dividend). The dividend is to be distributed in four instalments as follows: €0.40 to the shareholders 

of record on 13 May 2019, €0.40 to the shareholders of record on 15 August 2019, €0.40 to the 

shareholders of record on 15 November 2019 and €0.40 to the shareholders of record on 15 

February 2020. The dividend instalments will be distributed out of the Company’s Capital 

Contribution Reserve and are thereby not subject to any Swiss withholding tax. 

 

The first instalment of €0.40 per share (record date 13 May 2019) will have expected payment date 

20 May 2019. 

 

Personnel 
 

The average number of full-time equivalent employees was 6,205 (6,170). 
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Second quarter update 
 

The year to date sales development is approximately -5% in local currency and the development in 

the second quarter to date is approximately -4% in local currency. 

 

 

Long term targets 
 

Oriflame aims to achieve local currency sales growth of approximately 10 percent per annum and 

an operating margin of 15 percent.  

  

The business of the Group presents cyclical evolutions and is driven by a number of factors: 

 

• Effectiveness of individual catalogues and product introductions 

• Effectiveness and timing of recruitment programmes 

• Timing of sales and marketing activities 

• The number of effective sales days per quarter 

• Currency effect on sales and results 

 

Financial Calendar for 2019 
The 2019 Annual General Meeting will be held on 9 May 2019  

The second quarter 2019 Interim Report will be published on 8 August 2019 

The third quarter 2019 Interim Management Statement will be published on 7 November 2019   
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Other 
 

A Swedish translation is available on www.oriflame.com.  

 

Conference call for the financial community 

The Company will host a conference call on Thursday, 9 May 2019 at 9.30 CET.  

 

Participant access numbers: 

Denmark: +4582333194  

Finland: +358981710520  

Sweden: +46856642695  

United Kingdom: +443333009267  

United States: +18335268382  

Norway: +47 23500243 (PIN: 40940005#) 

   

The conference call will also be audioweb cast in “listen-only” mode through Oriflame’s website: 

www.oriflame.com or through http://oriflame-ir.creo.se/190509 

 

This report has not been audited by the Company’s auditors. 

 

May 9, 2019 

 

Magnus Brännström 

Chief Executive Officer 

 

 

For further information, please contact: 

Magnus Brännström, Chief Executive Officer   Tel: +41 798 263 754 

Gabriel Bennet, Chief Financial Officer              Tel: +41 798 263 769  

Nathalie Redmo, Sr. Manager IR     Tel: +41 799 220 173 

 

 

This is information that Oriflame Holding AG is obliged to make public pursuant to the EU Market 

Abuse Regulation. The information was submitted for publication, through the agency of the 

contact person set out above, at 07:15 CET on May 9, 2019. 

 

Oriflame Holding AG 

Bleicheplatz 3, CH-8200 Schaffhausen, Switzerland 
www.oriflame.com 

Company registration no CHE-134.446.883 

 
  

http://www.oriflame.com/
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Consolidated key figures 
 
 3 months ended 

31 March 

 

2019 2018 

LTM,  
April‘18 

- March‘19 

Year 
end 

2018 

Gross margin, % 68.0 69.7 68.8 69.2 

Operating margin, %  10.5 10.5 12.0 12.0 

Return on:      

 - operating capital, % - - 45.0 55.9 

 - capital employed, % - - 29.6 33.7 

Net debt at hedged values / EBITDA (LTM) 0.7 0.4 0.7 0.7 

Net debt / EBITDA (LTM) 0.8 0.5 0.8 0.8 

Interest cover 7.7 8.5 8.9 9.1 

Average no. of full-time equivalent 
employees 

6,205 6,170 6,151 6,143 

 
 

 

 

Alternative Performance Measures (APMs) 
 

The European Securities and Markets Authority (ESMA) has issued guidelines on Alternative Performance Measures (APMs) for 

listed issuers. These key metrics provide supplemental information and are used to help both investors and management to analyse 

trends and performance of the Group’s operations. Since not all companies calculate the same financial performance indicators, 

these are not always comparable to the APMs of other companies. Therefore, these financial performance measures should not be 

considered as a substitute for ratios defined in IFRS, but rather as an addition. 

 

For further descriptions and calculations of the APMs used by Oriflame, please visit  

http://investors.oriflame.com/investors/financials/alternative-performance-measures 

 

Operating capital 

Total assets less cash and cash equivalents and non interest-bearing liabilities, including deferred tax liabilities. 

Return on operating capital 

Operating profit divided by average operating capital. 

Capital employed 

Total assets less non interest-bearing liabilities, including deferred tax liabilities. 

Return on capital employed 

Operating profit plus interest income divided by average capital employed. 

Net interest-bearing debt 

Interest-bearing debt excluding front fees less cash and cash equivalents. 

Interest cover 

Operating profit plus interest income divided by interest expenses and charges. 

Net interest-bearing debt to EBITDA 

Net interest-bearing debt divided by EBITDA. 

EBITDA 

Operating profit before financial items, taxes, depreciation, amortisation and share incentive plan. 

 

 

 

 

 

 

 

 

  

http://investors.oriflame.com/investors/financials/alternative-performance-measures
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Quarterly Figures  
 
 Financial summary   Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Sales, €m  330.8 309.2 279.4 359.3 309.2 

Gross margin, %  69.7 70.2 70.9 66.6 68.0 

Operating profit, €m  34.8 38.1 29.4 50.8 32.5 

Operating margin, %  10.5 12.3 10.5 14.1 10.5 

Net profit before income tax, €m  30.3 34.3 24.1 46.3 31.6 

Net profit, €m  21.0 24.5 17.5 32.4 23.0 

EPS, diluted  €  0.36 0.42 0.30 0.57 0.40 

Cash flow from op. activities, €m  24.9 28.5 9.9 60.6 20.5 

Net interest-bearing debt, €m  103.3 170.2 185.0 154.1 163.1 

Registered actives, ‘000  3,034 2,768 2,659 3,105 2,886 

 

Sales, €m  Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Latin America  34.0 35.5 37.4 44.4 37.3 

Europe & Africa  79.3 76.4 70.6 95.9 80.6 

CIS  82.2 71.0 62.2 87.7 79.0 

Asia & Turkey  128.4 123.2 106.4 126.6 106.3 

Manufacturing  5.3 1.4 0.9 2.7 4.6 

Other  1.6 1.7 1.9 2.0 1.4 

Oriflame  330.8 309.2 279.4 359.3 309.2 

 

Operating Profit, €m  Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Latin America  5.2 3.7 4.3 5.4 3.2 

Europe & Africa  10.3 11.5 8.8 18.2 13.0 

CIS  10.1 8.1 6.6 10.9 8.9 

Asia & Turkey  29.4 28.5 20.5 31.0 21.7 

Manufacturing  3.2 2.2 1.9 (0.7) 1.6 

Other  (23.4) (15.9) (12.7) (14.0) (15.9) 

Oriflame  34.8 38.1 29.4 50.8 32.5 

 

Registered actives, ‘000  Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Latin America  264 274 304 306 286 

Europe & Africa  750 690 652 791 737 

CIS  836 792 727 966 912 

Asia & Turkey  1,184 1,012 976 1,042 951 

Oriflame  3,034 2,768 2,659 3,105 2,886 

 

Operating Margin, %  Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Latin America  15.2 10.5 11.4 12.2 8.5 

Europe & Africa  12.9 15.0 12.5 19.0 16.1 

CIS  12.3 11.5 10.6 12.4 11.3 

Asia & Turkey  22.9 23.1 19.3 24.5 20.4 

Oriflame  10.5 12.3 10.5 14.1 10.5 

 

€ Sales Growth in %  Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Latin America  (4) (13) (7) 8 10 

Europa & Africa  (2) (5) (0) 4 2 

CIS  (17) (24) (11) (7) (4) 

Asia & Turkey  9 (5) (5) (16) (17) 

Oriflame  (3) (11) (5) (5) (7) 

 

Cash Flow, €m  Q1’18 Q2’18 Q3’18 Q4’18 Q1’19 

Operating cash flow  24.9 28.5 9.9 60.6 20.5 

Cash flow used in investing activities  (3.1) (1.9) (3.5) (3.4) (3.0) 
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Condensed consolidated income statements 
 

 

 
 
 

Earnings per share 
 

€ 

 3 months ended 

31 March 
 

  

 2019 2018 Year end 2018 

     

EPS:     

- basic  0.41 0.38 1.69 

- diluted  0.40 0.36 1.68 

     

Weighted avg. number of shares outstanding:     

 - basic  56,516,871 56,041,838 56,335,598 

 - diluted  56,971,817 57,655,129 56,963,258 

     

Total number of shares outstanding 
(excluding treasury shares) 

 
56,622,398 56,427,790 56,430,726 

  

  3 months ended  
31 March 

 

 

€’000  2019 2018 Year end 2018 

Sales                                         
 

309,179 330,829 1,278,752 

Cost of sales 
 

(98,853) (100,330) (393,624) 

Gross profit 
 

210,326 230,499 885,128 

Selling and marketing expenses 
 

(103,248) (115,989) (428,281) 

Distribution and infrastructure 
 

(7,727) (6,715) (28,491) 

Administrative expenses 
 

(66,812) (73,013) (275,290) 

Operating profit                      
 

32,539 34,782 153,066 

Financial income 
 

7,674 7,948 15,634 

Financial expenses 
 

(8,645) (12,456) (33,766) 

Net financing costs 
 

(971) (4,508) (18,132) 

Net profit before income tax 
 

31,568 30,274 134,934 

Total income tax expense 
 

(8,530) (9,252) (39,504) 

Net profit attributable to owners of the 

Company 

 
23,038 21,022 95,430 
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Condensed consolidated statements of comprehensive income 
 

 

€’000 

3 months ended  
31 March 

  
 

2019 2018 

Year end 

2018 

Net Profit   23,038 21,022 95,430 

     

Other comprehensive income     

Items that will not be reclassified 
subsequently to profit or loss:                                         

    

Remeasurements of net defined liability, net of 

tax 
 - - 539 

     

Total items that will not be reclassified 
subsequently to profit or loss                                         

 - - 539 

     

Items that are or may be reclassified 

subsequently to profit or loss: 
    

Foreign currency translation differences for 
foreign operations                                        

 11,731 (3,859) (14,620) 

Effective portion of changes in fair value of 

cash flow hedges, net of tax 
 (1,025) (827) (769) 

Total items that are or may be reclassified 
subsequently to profit or loss 

 10,706 (4,686) (15,389) 

     

Other comprehensive income for the 

period, net of tax 
 10,706 (4,686) (14,850) 

Total comprehensive income for the 

period attributable to owners of the 
Company 

 33,744 16,336 80,580 
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Condensed consolidated statements of financial position 
 

 
€’000  

31 March, 

2019 

31 December, 

2018 

31 March, 

2018 

Assets     

Property, plant and equipment  142,318 135,232 148,492 

Right-of-use assets  76,996 77,345 82,314 

Intangible assets  12,005 12,393 14,171 

Investment property  542 542 542 

Deferred tax assets  34,725 32,834 38,046 

Other long-term receivables  129 107 82 

Total non-current assets  266,715 258,453 283,647 

     

Inventories  159,817 156,841 160,036 

Trade and other receivables  81,714 72,820 70,232 

Tax receivables  14,805 13,664 8,887 

Prepaid expenses  18,597 15,999 21,418 

Derivative financial assets  28,890 26,641 21,545 

Cash and cash equivalents  171,529 178,075 222,589 

Total current assets  475,352 464,040 504,707 

     

Total assets  742,067 722,493 788,354 

     

Equity     

Share capital  80,998 80,745 80,745 

Treasury shares  (208) (474) (566) 

Share premium  428,455 424,870 571,590 

Reserves  (174,592) (182,836) (174,244) 

Retained earnings  (166,291) (187,382) (263,643) 

Total equity attributable to the owners of the 
company 

 
168,362 134,923 213,882 

     

Liabilities     

Interest-bearing loans  252,333 249,404 190,431 

Lease liabilities  61,813 62,635 67,980 

Other long-term liabilities  4,391 4,380 3,930 

Net defined benefit liability  4,442 4,236 5,020 

Deferred income  242 239 4,593 

Deferred tax liabilities  3,494 2,796 1,897 

Total non-current liabilities  326,715 323,690 273,851 

     

Current portion of interest-bearing loans  - - 47,210 

Lease liabilities  19,502 19,024 19,017 

Trade and other payables  91,496 87,058 78,579 

Dividend payables  165 22,729 129 

Contract liabilities  13,127 15,155 8,968 

Tax payables  11,793 13,307 10,338 

Accrued expenses  103,039 101,472 130,300 

Derivative financial liabilities  4,549 2,428 3,378 

Provisions  3,319 2,707 2,702 

Total current liabilities  246,990 263,880 300,621 

Total liabilities  573,705 587,570 574,472 

     

Total equity and liabilities  742,067 722,493 788,354 
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Condensed consolidated statements of changes in equity  

€’000 

 

 
 

Share 
capital 

Treasury  
shares 

Share  
Premium 

 
Reserves  

Retained 
earnings 

Total 
Equity 

At 1 January 2018  79,850 (90) 548,474 (164,732) (241,906) 221,596 

Adjustment from adoption IFRS 15, 
IFRS 16 (net of tax) and accounting 
alignments 

 - - - - (25,996) (25,996) 

Restated balance at 1 January 
2018 

 79,850 (90) 584,474 (164,732) (267,902) 195,600 

Net profit  - - - - 21,022 21,022 

Other comprehensive income, net of 

tax 
 - - - (4,686) - (4,686) 

Total comprehensive income for 
the period  

 - - - (4,686) 21,022 16,336 

Increase of new shares  895 - 23,116 (7,248) (16,763) - 

Purchase of treasury shares  - (476) - 829 - 353 

Share incentive plan  - - - 1,593 - 1,593 

Total contributions and 
distributions 

 895 (476) 23,116 (4,826) (16,763) 1,946 

At 31 March 2018  80,745 (566) 571,590 (174,244) (263,643) 213,882 

        

At 1 January 2019 as previously 
reported 

 80,745 (474) 424,870 (182,836) (187,382) 134,923 

Adjustment for adoption IFRIC 23  - - - - (344) (344) 

Restated balance at 1 January 

2019 
 80,745 (474) 424,870 (182,836) (187,726) 134,579 

Net profit  - - - - 23,038 23,038 

Other comprehensive income, net of 

tax 
 - - - 10,706 - 10,706 

Total comprehensive income for 

the period  
 - - - 10,706 23,038 33,744 

Issue of ordinary shares in relation to 

share incentive plan 
 253 1,849 3,585 (4,084) (1,603) - 

Usage of treasury shares  - (1,583) - - - (1,583) 

Share incentive plan  - - - 1,622 - 1,622 

Total contributions and 
distributions 

 253 266 3,585 (2,462) (1,602) 39 

At 31 March 2019  80,998 (208) 428,455 (174,592) (166,291) 168,362 

 
 

      

        

        

        

        

        

        

        

        

        

        

        

        

        



Oriflame Interim Management Statement 1 January – 31 March 2019 Oriflame Interim Management Statement 1 January – 31 March 2019 

 

 

17 
 

Condensed consolidated statements of cash flows  
 

€’000 

 3 months ended 
31 March 

 

 

 2019 2018 

Operating activities    

Net profit before income tax  31,568 30,274 

Adjustments for:    

Depreciation of property, plant and equipment  9,902 9,118 

Amortisation of intangible assets  400 450 

Change in fair value of borrowings and derivatives financial instruments  838 955 

Deferred income  (1,264) (3,413) 

Share incentive plan   1,622 1,946 

Settlement of share incentive plan  - - 

Unrealised exchange rate differences  (4,613) (971) 

Profit on disposal of property, plant and equipment, intangible assets   (1,189) (42) 

Financial income  (2,712) (2,781) 

Financial expenses  5,406 5,679 

Operating profit before changes in working capital and provisions  39,958 41,215 

(Increase)/decrease in trade and other receivables, prepaid expenses and derivative financial 

assets 

 

(11,839) 3,590 

(Increase)/decrease in inventories  3,575 8,176 

Increase/(decrease) in trade and other payables, accrued expenses and derivatives financial 
liabilities 

 
2,217 (8,972) 

Increase/(decrease) in provisions  570 317 

Cash generated from operations  34,481 44,326 

Interest received  2,571 3,349 

Interest and bank charges paid  (4,601) (5,367) 

Income taxes paid  (11,954) (17,410) 

Cash flow from operating activities  20,497 24,898 

    

Investing activities    

Proceeds on sale of property, plant and equipment, intangible assets  400 182 

Purchases of property, plant, equipment  (3,397) (3,187) 

Purchases of intangible assets  (8) (53) 

Cash flow used in investing activities  (3,005) (3,058) 

    

Financing activities    

Proceeds from borrowings  - - 

Repayments of borrowings  - - 

Acquisition of own shares  (1,583) - 

Decrease of lease liabilities  (5,062) (5,851) 

Dividends paid  (22,553) (13,906) 

Cash flow used in financing activities  (29,198) (19,757) 

    

Change in cash and cash equivalents  (11,706) 2,083 

Cash and cash equivalents at the beginning of the period net of bank overdrafts  178,075 221,345 

Effect of exchange rate fluctuations on cash held  5,160 (914) 

Cash and cash equivalents at the end of the period, net of bank overdrafts  171,529 222,514 
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Notes to the condensed consolidated financial statements of Oriflame Holding 
AG 
 

Note 1 • Status and principal activity 

 
Oriflame Holding AG (“OHAG” or the “Company”) is a holding company incorporated in Switzerland and registered at Bleicheplatz 3, CH-8200 
Schaffhausen. The principal activity of the Company’s subsidiaries is the direct sale of cosmetics. The condensed consolidated financial statements of 
the Company as at and for the three months ended 31 March 2019 comprise the Company and its subsidiaries (together referred to as the “Group”). 

 

 

Note 2 • Basis of preparation and summary of significant accounting policies 

 
Statement of compliance 
The condensed consolidated interim financial statements for the three months period ended 31 March 2019 have been prepared by management in 

accordance with the measurement and recognition principles of IFRS and should be read in conjunction with the consolidated financial statements of 
the Group as at and for the year ended 31 December 2018.  
 

The condensed consolidated interim financial statements were authorised for issue by the Directors on 8 May 2019. 

 

Change in significant accounting policies, use of judgements and estimates 
Except as described below, the accounting policies, significant judgements and key sources of estimation uncertainty applied by the Group in these 
financial statements are the same as those applied by the Group in its consolidated financial statements as at and for the year ended 31 December 

2018.  
 
The changes in accounting policies are also expected to be reflected in the Group’s consolidated financial statements as at end for the year ending 31 

December 2019. 
 
From 1st January 2019, IFRIC 23 Uncertainty over Income Tax Treatments has become effective.  
 

A number of other new standards are effective from 1 January 2019 but they do not have a material effect on the Group’s financial statements. 
 

IFRS 23 Uncertainty over Income Tax Treatments 
The initial adoption of IFRIC 23 has no significant impact on the consolidated financial statements. 

 

Basis of preparation for the Interim Management Statement  
This Interim Management Statement has in all material aspects been prepared in accordance with Nasdaq Stockholm’s guidelines for preparing interim 
management statements. Except for the introduction of IFRIC 23, the accounting policies that have been applied for the consolidated income statement 

and consolidated balance sheet are in agreement with the accounting policies used in the preparation of the company’s most recent annual report. 
 
 

 


