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Swedencare AB (publ) strengthens the organization with a 
Global Marketing Manager as part of the increased 
marketing effort 

Sara Ahlström will start her role as Global Marketing Manager for the Swedencare Group on January 13, 2020. 
Sara has a broad background of brand building, communication, media strategy and innovation. The most 
recent role has been as a Marketing manager at Nobina and she has previous experience from leading positions 
at Pågen and Procordia Food. 

“As we have previously communicated, we significantly increase our marketing efforts and the recruitment of 
Sara gives us a strong and exciting leadership in this work. Sara's background, expertise and energy will 
contribute to continued high growth and increased global awareness of our brands, with focus on our flagship 
products in the ProDen PlaqueOff® product line, which is already considered the leading dental product for dogs 
and cats in certain markets.” 

- Jenny Graflind, CEO Swedencare 

“I look very much forward to working with Swedencare's strong brands and contributing to Swedencare's 
continued success in the global market. It is an interesting and exciting industry and I am impressed by the 
growth journey made so far and the strong position Swedencare has taken in several markets. I see tremendous 
potential both in the brand and the products and it is with great joy and enthusiasm that I take on the mission 
to develop this further.” 

- Sara Ahlström 

For more information, please contact: 

Jenny Graflind, CEO Swedencare 
Phone: +46 (0)73 944 85 54 
Email: jenny.graflind@swedencare.se 

FNCA is the Certified Adviser of the Company  
Phone: +46 (0)8 528 00 399  Email: info@fnca.se 
 
Please visit the Company homepage www.swedencare.se 
 
 
About Swedencare  
Swedencare develop, produce, market, and sell premium products on the global and fast-growing market within animal 
healthcare for cats, dogs and horses. The product groups ProDen PlaqueOff and NutriScience are represented on 
approximately fifty markets in all parts of the world, including the headquarter in Malmö, seven subsidiaries in the Nordics, 
United States, France, Spain, Greece, Great Britain and Ireland and through an external distribution network.  Swedencare’s 
sales have increased significantly over the last few years with strong margins and results.  The board of directors and the 
management have a wide and extensive experience of international marketing and sales. 

The information was submitted for publication, through the agency of the contact person set out above, at 10:00 CET on December 13th, 
2019. 

 


