
 

 

 

 

TMG’S CHANNELZERO LAUNCHES GLOBAL SPEEDO CAMPAIGN  

‘Water baby forever’ campaign celebrates brand’s 90th birthday 
Channelzero, One9ninety, Narratrs and DAE collaborate on full-service brief 

 
AUSTRALIA, Thursday, May 24 – TMG’s (The Marketing Group plc) creative agency 
Channelzero, announces the launch of its’ much-anticipated global campaign ‘Water 
baby forever’ celebrating the 90th birthday of the iconic swimwear brand, Speedo.  
 
Channelzero won the Speedo contract, in a competitive pitch in January 2018, to 
provide all creative and content across key communication channels – digital, 
ecommunications, social and brand-site, retail and PR – for all markets, with a focus 
on the UK, China, France, Germany, Spain, USA and Australia. 
 
Speedo’s 90th birthday presented an opportunity to push the brand beyond its 
primary association with performance swimming. The brand has significant 
awareness as a performance brand through its association with top level athletes 
such as Olympians. However, in its 90th year, it wanted to engage a wider swimming 
audience through the celebration of the brand’s own heritage with consumers who 
know and love it.  
 
Channelzero developed a campaign that features seven individual stories, about 
people of all ages and diverse backgrounds. The stories create a sense of nostalgia 
that is ‘real and honest’ and that resonates with Speedo’s own brand values. The 
core objectives were to alter ‘brand perceptions’ and its associations in order to see 
an increase in product sales from the previous year. 
 
Channelzero collaborated with TMG’s One9ninety experts in social media; influencer 
specialist Narratrs and communications agency DAE to provide a genuine full-service 
response to the brief.  
  
Anna Stevenson, Assistant Brand Manager, Speedo, says of the campaign; 

“It was an honour to be a part of this campaign and see our idea come to life 
in the brands’ birthplace. Channelzero did an incredible job of really taking on 
board the global way of thinking we needed for this campaign to work for our 
key markets and also feel attainable and real.” 

 
Cara Priestley, Assistant Brand Manager, Speedo, adds: 

“It was imperative that the message worked for all water lovers of any age, 
any nationality, any gender and any level of swimming capability. We can’t 
wait to see this campaign get activated across the globe.”  

 
Franky Callanan, Executive Creative Director at Channelzero says: 

“At the heart of the concept is people’s deep emotional connection with the  



 

 

 
 
 
water all around the world. ‘Water baby forever’ focuses on the soul of the 
brand and resonates in multiple markets, and not just for performance 
athletes. We tell incredible stories from real characters in multiple 
languages.”  

 
 Commenting on the campaign, Mikey Taylor, CEO of Channelzero says:  

“This campaign is an exceptional example of how we can respond to a multi-
channel multi-market brief collaborating with our talented TMG colleagues in 
one9ninety, Narratrs and DAE. It is a real privilege to create this global brand 
campaign for Speedo on its 90th anniversary.” 
 

The campaign officially launched on 17 April 2018 on Speedo’s international 
channels and will run until July 2018. Australia was the first activation to go live, with 
Europe following over the weeks to come. It is a multi-channel activation approach 
that spans across PR and Retail, Digital and all Social networks.  
 
Speedo joins an enviable client list which includes Sanitarium, Rio Tinto, Sydney 
Water, Nestle Professional and News Ltd. 
 
 

-ENDS- 
 
 
About Channelzero 
http://www.channelzero.com.au/  
 
The Marketing Group plc (“TMG”) in brief    
TMG is building a global full-service marketing network that respects the individual 
cultures of each agency that joins. By providing a supportive platform for growth, 
and an agile management approach, TMG aims to provide a fresh alternative to the 
big holding companies: Independent Spirit - Global scale. Each company within the 
group provides specialist marketing services brought together, within 
complementary communities of practice, to form an international network that can 
address a global market. The central team supports its subsidiaries through a lean 
and nimble structure that can respond quickly to change and provide highly effective 
solutions for clients. The Marketing Group is listed on Nasdaq First North, Stockholm. 
www.tmg-plc.com. Mangold Fondkommission AB, +46 8-5030 15 50, is the 
company’s Certified Adviser and liquidity provider. 
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