
Black Friday and Cyber Monday transforming Britons’ spending
habits

Saturday and Sunday now the least popular days for shopping
Data shows emergence of concentrated spending around Black Friday and Cyber Monday
Over-60s continue to have highest proportional spend on Cyber Monday
People in the North West, Scotland and the Midlands are the biggest participants in Black Friday promotions
Women continue to outspend men on Black Friday

New analysis from MBNA, one of the UK’s leading credit card providers, shows Fridays and Mondays have become the most popular shopping
days for their customers. The online revolution now sees Sunday and Saturday as the least popular days for consumers to do their holiday
shopping.

In light of this shift and ahead of this year’s Black Friday and Cyber Monday, MBNA has looked back at over 20 years’ worth of spending data
of their millions of customers to see how our spending habits have changed. This year’s Black Friday will be taking place on 27 November.
Cyber Monday will be 30 November.

Originating in the United States, Black Friday follows the Thanksgiving holiday (the fourth Thursday in November) where holiday shoppers
descend on stores, hoping to save on their Christmas shopping. Cyber Monday later emerged as a way of persuading the same shoppers to
find the same bargains online a few days later. The statistics reflect that the US trend has reached UK shores with Britons taking advantage of
promotions as well.

In 2014, UK shoppers spent a total of £810 million* on Black Friday, while Cyber Monday generated £720 million**. Based on previous years’
data, if trends continue, then spending may surpass the £1 billion mark on Black Friday.

MBNA data shows Black Friday first started to appear in the UK in 2012, developing to become a prominent feature in 2013. In 2014, Britons
increased their spending on the previous year by 17 per cent. Cyber Monday emerged in 2013, but 2014 was the year when it became visible
in our spending habits. The data reflects an increasing amount of concentrated spending on these two days, compared to the weeks before
and after. The increased amount of activity on these two days has consequently seen a drop in the spending in the weeks leading up to and
following these days.

The trends are also reflected by age and gender. Since 2012, the under-30s have seen a 37 per cent increase in spend proportion on Black
Friday, compared to a 9 per cent increase in the 60+ age group. On Cyber Monday, it is the 60+ age group that continues to have the highest
proportional spend, but the under-30s are catching up fast by increasing their spend on this day.

Historically, there has been little difference between genders. Both men and women spend proportionally more on Black Friday and Cyber
Monday, however women continue to spend more than their male counterparts. In fact, women are currently spending around 40 per cent
more on Black Friday than they do on a typical day. MBNA data suggests men continue to leave their Christmas shopping until the last seven
days.

Additionally, on Black Friday, it is the North West, Scotland and the Midlands who are the biggest spenders on that day, with London and the
South West showing less interest.

Commenting on the data, Alan North, Director of Credit and Analytics at MBNA, said: “Online shopping is turning our traditional spending
habit on its head. While some of us are still content to brave our Christmas shopping in the final few days, many more of us are now taking
advantage of the promotions driven by Black Friday and Cyber Monday. The data shows that the goalposts are moving and millions of
shoppers are reaping the rewards of major discounts in stores and online. As more of us become aware of the promotions offered, we expect
sales to rise even further.”
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Notes for editors

• This year’s Black Friday will be taking place on 27 November. Cyber Monday will be 30 November.

• According to the IMRG, UK retail websites received a combined total of 181 million visits on last year’s Black Friday. See the report here.

• In 2014, spending on Black Friday hit £810 million. Sales on Cyber Monday hit £720 million. See a related article here.

About MBNA Limited

MBNA Limited is a wholly owned subsidiary of Bank of America Corporation (NYSE: BAC). It is one of the UK’s leading credit card providers and
was voted Credit Card Provider of the Year for the second year running in the Consumer Moneyfacts Awards 2015. MBNA is committed to
implementing innovations to make life easier for our customers. Headquartered in Chester for over 20 years, the company has a long history
of investing in the Chester Marathon, Chester FC and the MBNA Chester Music Festival.


