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Finns’ favourite gifts reflect the homeland and values of their 
giver – Karl Fazer Milk Chocolate represents Finnishness 
 
Fazer surveyed the preferred gifts of Finnish people and discovered that 
the majority of people heading overseas to see family and friends choose 
gifts that represent Finnish culture and the values of their giver. 
Chocolate was the most popular alternative among respondents, and 
Karl Fazer Milk Chocolate topped the list in terms of products. 
 
According to the survey, chocolate is a gift favoured among Finns, given that 
23 per cent of respondents identified chocolate as their favourite gift. The 
popularity of Fazer's chocolate is strong, given that of all the respondents who 
indicated chocolate as their favourite gift, 83 per cent would select Fazer's 
chocolate to take to their acquaintances abroad. Furthermore, 76 per cent of 
those who would select Fazer's chocolate would go specifically for Karl Fazer 
Milk Chocolate. 
 
The taste and quality of Fazer chocolate is guaranteed by responsible 
cocoa 
 
According to the survey, the images represented by gifts are important to Finns 
and reflect a desire to convey something about the values and homeland of the 
giver. The people who chose Karl Fazer Milk Chocolate as a gift perceived it to 
be both a Finnish product that they value (51%) and an excellent product worth 
showcasing abroad (50%). Based on the responses, Finnish people want to 
give gifts that they feel a personal connection to. Of respondents who give 
chocolate as a gift, 88 per cent considered Karl Fazer Milk Chocolate a good 
gift from Finland. 
 
The secret behind the flavour of Karl Fazer Milk Chocolate is the Ecuadorian 
Arriba cocoa. In Ecuador, the farming community includes more than 1,500 
cocoa farmers. Fazer has been developing the supply chain of responsible 
cocoa for a long time. In 2017, all of the cocoa used in Fazer's confectionery, 
biscuit, bakery and restaurant businesses will be responsibly produced and 
traceable. In addition to direct farmer programmes, Fazer buys cocoa certified 
by UTZ, the Rainforest Alliance and the Fair Trade Cocoa Program. 
 



 
 
 
 
 
  

 
 
The 95-year-old classic is clad in blue 
 
Karl Fazer Milk Chocolate entered the market in 1922 and has retained its 
position as the favourite chocolate of Finns ever since. Karl Fazer chose blue 
to be the packaging colour of his famous milk chocolate since to him, it 
represented his homeland and the nature in Finland. The Finland 100 special 
package of the 250 g Karl Fazer Milk Chocolate bar will be available at airports 
and on passenger ships in early 2017. During the centenary year, Fazer will 
also introduce other Finland 100 products to the market.  
 
Karl Fazer Milk Chocolate is the result of a friendly turn: the son-in-law of an 
acquaintance of Karl Fazer's son, Sven Fazer, was suffering from a serious 
eye disease, which was successfully treated by an ophthalmologist known by 
Fazer. To express his gratitude, the acquaintance gave Sven Fazer a Swiss 
chocolate recipe, based on which the chocolate has been made to this day. 
The heart of Fazer's chocolate expertise is located in Vantaa. Fazer's other 
confectioneries are made in Lappeenranta and Karkkila. 
 
Results in a nutshell: 
 

 The three most popular gifts among Finns were: 
o chocolate (23%) 
o other foodstuffs (15%)  
o works of art and handmade items (14%) 

 

 The most popular gift among young people aged 18–34 is chocolate 
(34%) 

 In the 55-plus age group of, the most popular gifts were works of art and 
handmade items (22%) 

 As a gift, chocolate is particularly favoured by young people and people 
without a family (33%)  

 Retired people favoured works of art and handmade items as gifts 
(24%) 

 
Karl Fazer Milk Chocolate is seen as a trustworthy, Finnish gift 
 

 The majority of respondents who like to give Karl Fazer Milk Chocolate 
as a gift considers it a good gift from Finland (52%), while the second 
biggest group (36%) considers it an excellent gift. 
 

 When asked for three of the most important reasons why they would 
select Karl Fazer Milk Chocolate, in particular, as a gift  

o 51% of respondents said that Karl Fazer Milk Chocolate 
represents Finnishness 



 
 
 
 
 
  

o 51% of respondents said that it is a Finnish product that they 
value 

o 50% of respondents said that it is an excellent product worth 
showcasing abroad 

o 41% of respondents said that it is of a high quality  
o 35% of respondents said that it tastes best 

 
 
The survey was carried out in December and responded to by 1,515 Finns 
over the age of 18. 
 
 
Further information:  
Liisa Eerola, Director, Confectionery Communications and Group Partnerships, 
tel. +358 44 710 8860 
Email address format: firstname.lastname@fazer.com 
 
Fazer Group 
Fazer is an international family-owned company offering quality bakery, confectionery, biscuit 
and grain products as well as food and café services. Fazer operates in eight countries and 
exports to more than 40 countries. Fazer's mission is to create taste sensations. The 
company’s success, ever since its establishment in 1891, has been based on the best product 
and service quality, beloved brands, the passion of its skilful people and the company's 
responsible ways of working. The goal is to share the taste of good life every day. Fazer 
Group’s net sales in 2014 amounted to more than 1.6 billion euros, and the company has over 
15,000 employees. Fazer’s operations comply with ethical principles that are based on the 
Group’s values and the UN Global Compact.  
 
Makes the world taste good 
  


