Three ways SAS made 2014

the year of analytics

Analytics was a big deal in 2014. But for SAS, every year is the year of analytics.
Here are a few things we do to make each year a success.

GROW REVENUE BY HELPING CUSTOMERS
WORLDWIDE, IN EVERY INDUSTRY
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AR e SAS achieved record revenue of US%$3.09 billion,
Europe, Middle East and Africa up 2.3 percent over 2013.

Software Revenue Percentages by Industry
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MAKE GREAT ANALYTICS THAT CUSTOMERS LOVE
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Revenue Reinvested in R&D As Ranked by IDC
SAS® Cloud Analytics SAS® Visual Analytics
Revenue Growth Customer Sites
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Countries Australia, Belgium, Brazil, Canada, China, Finland, France, Germany, Greece,
Mexico, Netherlands, Poland, Portugal, United Kingdom, United States
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