
                                  

 

 

Dubai, 11th

Media One aims to turn Dubai Foodies into philanthropists when they take photos of their food whilst dining 

in the hotel. People are passionate about sharing food photos online and this is why an app has been created 

to provide a platform that turns food photos into desperately needed daily meals. Media One is the first 

venue in the UAE to have partnered with Feedie to turn all Dubai Foodies into Feedies; and it does not cost an 

extra fil to the diner!  

 

Feedie is the first-ever philanthropy app for foodies and is supporting The Lunchbox Fund 

(www.thelunchboxfund.org), a non-profit organization dedicated to providing a daily meal for orphaned and 

vulnerable schoolchildren in South Africa. Feedie launches in Dubai today, during the The Dubai Lynx 

International Festival of Creativity delegate event at the Media One Hotel 

 

Mark Lee, General Manager, stated, “Media One Hotel is delighted to be part of this great initiative and is 

looking forward to see many Media One food photos transformed into daily donations for hungry school kids. 

It is amazing that such a simple App has already generated over 12million meals in South Africa. I see 100’s of 

social media photos of food and now they can be put to good use without the customer spending any extra 

money; just their time to share a photo. The innovation of the App from Media Monks is a great example of 

how easy it can be nowadays to change the world with a big idea and today’s technology. We hope many of 

our customers will get behind The Lunchbox Fund and take food photographs whenever they visit the hotel”. 

 

Feedie, the brainchild of The Lunchbox Fund founder, Topaz Page-Green, and creative agency Tribal 

Worldwide in New York, taps into existing foodie behavior and current technology, inspiring foodies to 

leverage their passion for sharing photos of food to share actual food with those in need. The app was 

developed by creative digital production company, MediaMonks. 
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Victor Knaap, CEO of MediaMonks says: “We are thrilled to launch this beautiful idea at the most inspiring 

event in the region: Dubai Lynx which is one of the top festivals for the advertising and communications 

industry. While Feedie app gives food lovers the unique opportunity to use their passion for doing good, we 

see it as a perfect example of technology influencing people’s lives for better.” 

 

MediaMonks is a guest speaker at Dubai Lynx festival. The session titled “Interaction with Emotion: Telling 

Tales with Technology” (Tuesday 11 March at 16:30, the Seminar Hall) seeks to showcase perspectives on the 

future of digital storytelling; the line between the two camps of technological innovation and emotional 

engagement. 

 

The Feedie concept has first launched in October 2013 at The Lunchbox Fund's annual gala in New York, 

featuring co-chairs Mario Batali, Liv Tyler, Casey Affleck and Maggie Gyllenhaal. 

 

Feedie is available in the app store for free on the iPhone. Visit WeTheFeedies.com for more information 

on the app and fund. It will be shortly available on Android too. 

 

Media One is looking forward to welcoming all Foodies who want to make a difference and become a 

Feedie; so start snapping and sharing as we can all make a difference! 

 

-ENDS-  

 
About Media One Tower:  
Owned by the Al-Jaber Group and located in the bustling area of Dubai Media City, Media One is a mixed use 
development comprising a hotel and offices.  
The hotel, tailored to the savvy business traveller, occupies the first 23 floors of the 43 story tower and offers 
a collection of cafes, bars and restaurants, a gym, outdoor pool and terrace. 
 It also houses state-of-the-art conference facilities, a fully equipped business centre and a selection of retail 
outlets, with a spacious lobby and ample parking.  
The upper 20 floors of the property is dedicated office space, accessible through a separate entrance and 
lobby area with easy entry to the hotel facilities.  
 

For more information please contact:  
Sally Meech 
Director of Marketing Communications 
Media One Hotel 
Dubai Media City 
Tel:  04 427 1000 
Email:  sally@mediaonehotel.com 
Web:  www.mediaonehotel.com  
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