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FOR IMMEDIATE RELEASE  
 
 
 The U.S. Polo Assn. brand celebrates the 125th anniversary of the sport 

of polo in the U.S. 
 
NEW YORK, NY (January 6, 2015) – USPA Properties, Inc. announced today the U.S. 
Polo Assn. brand’s 2015 global celebration plans for the 125th anniversary of the United 
States Polo Association (USPA), the national governing body for the sport. Revenue from 
the sale of U.S. Polo Assn. merchandise supports a wide range of programs that promote 
the sport of polo and development of youth players such as Team USPA and the 
Interscholastic/Intercollegiate Program.  
 
Last September, as a teaser event leading up the 125th anniversary year, U.S. Polo Assn. 
and the United States Polo Association were the presenting sponsors at the first-ever U.S. 
Polo Assn. Central Park Polo Challenge. The arena polo match was played in the park’s 
Trump Rink, featuring several young, talented players who are the faces of the U.S. Polo 
Assn. “Live Authentically” campaign. It was a very exciting event, as the sport returned 
to its roots in New York City, back to where it all began. 
 
To celebrate the 125th anniversary year, the U.S. Polo Assn. brand has established a 
number of commemorative programs and events for 2015. Exclusive and limited edition 
125th anniversary collections will be available at U.S. Polo Assn. stores and online 
around the world.  Included in select retail locations will be a limited edition t-shirt with a 
special 125th anniversary logo created by designer John Snyder, winner of a design 
contest that took place in the spring of 2014 in collaboration with Creative Allies. All the 
exclusive and limited edition merchandise will be featured in a special advertising 
campaign with real polo youth players, highlighted in various media outlets throughout 
the year. Other plans include a dedicated 125th anniversary section on the U.S. Polo Assn. 
global website with news, updates and special announcements, including polo player 
profiles, a live event feed and a selling link to the exclusive merchandise. A social media 
campaign to engage fans, using the hashtag #USPA125, will also be rolled out in January 
2015. 
 
“We are extremely pleased with the success of the U.S. Polo Assn. brand, assuring 
continued financial support for the programs of the U.S. Polo Association. I am 
especially proud that our brand is increasingly popular with the younger generation,” said 
David Cummings, a competitor himself and president/CEO of licensing management 



company USPA Properties, Inc. “The misconception that polo is inaccessible is 
diminishing, and newcomers, whether athletes or spectators, are experiencing just how 
fun and approachable the game of polo truly is. Our brand mission is to provide funding 
to the USPA, and we want to further underscore our official standing with the 
Association and its legacy as the true face of the sport in America. We congratulate the 
U.S. Polo Association on 125 years of organizing, promoting and managing this 
incredible sport that we are all so passionate about!" 
 
For more information on the U.S. Polo Assn. brand, please visit: 
www.uspoloassnglobal.com or shop at: www.uspoloassn.com  
 
For more information on the United States Polo Association, please visit: 
http://uspolo.org/  
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About U.S. Polo Assn. 
 
U.S. Polo Assn. brand products are authentic and officially sanctioned by the United States Polo 
Association (USPA), the governing body for the sport of polo in the U.S. since 1890. 

USPA Properties, Inc., a wholly owned, for-profit, tax-paying subsidiary of the USPA, manages 
its licensing program in over 135 countries through independent retail, department, online and 
U.S. Polo Assn. brand stores. 

Primarily featuring sportswear for men, women, and children, the product offering has expanded 
to include accessories, luggage, watches, shoes, home furnishings and more. 

As the steward of the Association’s marks, Properties’ mission is to develop a long-term source 
of revenue to help underwrite numerous programs for education about and promotion of the 
sport of polo in the U.S., from memberships and handicaps, to clubs and tournaments; from 
interscholastic programs to Team USPA mentoring; with particular concern for equine welfare 
and player safety throughout. 
 
About the United States Polo Association  
 
The U.S. Polo Association was organized and exists for the purposes of promoting the game of 
polo, coordinating the activities of its Member Clubs and Registered Players, arranging and 
supervising polo tournaments, competitions and games and providing rules, handicaps and 
conditions for those tournaments, competitions and games including the safety and welfare of 
participants and mounts. For more information, please visit www.uspolo.org. 
 
	  
	  
	  


