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The Tigo Digital Changemakers Award enables 131 African tech 

start-ups to transform communities and children’s lives 

STOCKHOLM, SWEDEN 24 August 2016 – Millicom, the emerging market telecommunications and 

media company operating under the brand name Tigo, published its 2015 Impact Report showing its 

Tigo Digital Changemakers Award has to date enabled 131 African social entrepreneurs to address and 

solve social challenges in their countries using digital innovation. 

The 2015 Impact Report shows that a total of 131 social entrepreneurs were supported through the Tigo Digital 

Changemakers Award and its Accelerator and Incubator Programs provided in partnership with non-profit 

foundation, Reach for Change. Millicom and Reach for Change held five social innovation competitions 

throughout 2015 that attracted over 1,300 applicants across Africa. 

The Tigo Digital Changemakers Award seeks and selects exceptional social entrepreneurs who use digital 

technologies to positively impact their communities and specifically the lives of children. Successful applicants 

receive Accelerator support to help them refine and test their digital solutions, and prepare them to pitch their 

social innovation. After completion of the Accelerator program, the very best social entrepreneurs are selected 

to receive a grant from the local Tigo operation (usually around $20,000) and a space in Reach for Change’s 

Incubator program. Through this platform the winning Changemakers receive business, communications and 

financial training, mentorship, collaboration with Tigo experts and access to a network of global social 

entrepreneurs, potential investors, media partners and more. 

As a result of the support provided to the promising African social entrepreneurs, more than 146,800 children 

have benefitted from various projects in Senegal, Ghana, Chad, Rwanda and Tanzania.  

Cynthia Gordon, CEO Africa at Millicom said: “Through the Tigo Digital Changemakers Award we have been 

able to connect with and support outstanding local social entrepreneurs, and I am very impressed with the 

positive impact that their initiatives have had on thousands of lives so far. We at Millicom believe technology 

can be used to change people’s lives for the better. We are committed to offering our digital expertise to 

support Africa’s brightest entrepreneurs in bringing about this change.”  



 

Reach for Change’s Africa Regional Director Amma Lartey explained that organizations like Millicom, which 

support social entrepreneurship, are instrumental in ensuring their long-term sustainable development. “Our 

partnership with Millicom enables us to use digital technology as a key driver of social change,” said Lartey, 

adding, “Our Accelerator and Incubator programs have grown financially sustainable social enterprises across 

the continent. This would not have been possible without Millicom’s support and belief in the power of social 

entrepreneurship as a driver of change.”  

The Tigo Digital Changemakers Award tackles a wide variety of issues affecting communities and children. 

Here are two examples of leading Digital Changemakers that are now making a positive difference to 

thousands of young beneficiaries:  

 Street Library, Ghana 

 
In Ghana, Hayford Siaw started out with $800 and a goal to improve literacy by bringing books to 

children in a mobile library van. Since becoming a Tigo Digital Changemakers Award winner in 2012, 

Hayford has been harnessing funding, trainings, mentorship and networks to transform his idea into a 

thriving social enterprise. He has raised over $600,000 since 2012 and has reached over 20,000 

children with his Street Library across six regions of Ghana. In addition to bringing printed reading 

materials to children, Hayford was supported by Tigo Ghana to establish an e-library van to bring digital 

literacy to rural communities. The van is equipped with laptops, e-readers tables and chairs that allow 

children to access literature digitally, in any setting. This innovation has taken Street Library a step 

further making it possible for the children to have a hands-on experience with digitized books, 

contributing to better reading, writing and digital literacy skills. 

 

In 2015 alone, Hayford impacted the lives of over 6,700 children, increased his geographical footprint 

to 12 more regions and increased the volunteers in his program from 80 to 133 and is now set to 

expand Street Library into three new countries. 

 Hope app, Senegal 

 
In 2015, Jean Luc Semedo and Evelyne Ines were selected as Tigo Digital Changemakers in Senegal 

for their idea to create a mobile application called Hope, which increases life-saving blood donations at 

times when patients need blood transfusions urgently. With only 0.45% of the country’s population 

currently donating blood, in a country where 2% must donate in order to meet the need for 

transfusions, the Hope app will address a serious gap in the availability of blood for medical 

emergencies in Senegal.  



 

To read the full report, visit this link: http://www.millicom.com/media/6349801/final-tigo-digital-

changemakers-sir-2015-regional-version.pdf 

 

For more information please contact:  

Tabitha Aldrich-Smith, Interim Communications Director 
Tel: +352 277 59084 (Luxembourg) / +44 7971 919 610 / press@millicom.com 

About Millicom 

Millicom is a leading telecom and media company dedicated to emerging markets in Latin America and Africa. 
Millicom sets the pace when it comes to providing innovative and customer-centric digital lifestyle services. Tigo 
Business is a fast growing business solutions hub. Millicom employs more than 16,000 people and provides 
mobile services to over 57 million customers. Founded in 1990, Millicom International Cellular SA is 
headquartered in Luxembourg and listed on NASDAQ OMX Stockholm under the symbol MIC. In 2015, Millicom 
generated revenue of USD 6.73 billion and Adjusted EBITDA of USD 2.27 billion. 

About Reach for Change Africa 

Reach for Change Africa is a non-profit organization that invests in innovative, early-stage social entrepreneurs 
who are addressing problems faced by children, youth and women in seven countries across the continent; 
Ghana, Senegal, Chad, Ethiopia, DR Congo, Rwanda and Tanzania. Reach for Change runs innovation 
competitions and provides Accelerator and Incubator programs to exceptional social entrepreneurs who are 
supported to scale their innovations through funding, access to technical and organizational management 
expertise, and networking opportunities. Reach for Change Africa is a part of the global organization Reach for 
Change which operates in 17 countries worldwide. 
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