
 
 
 
 
 
 
 
 
 
 
 

DIBS Payment Services is the Nordic region’s leading supplier of functional, secure and innovative payment 
services for digital commerce. DIBS manages transactions for over 14 000 customers on a daily basis. DIBS has 
offices in Stockholm, Gothenburg, Oslo and Copenhagen. DIBS is traded on the First North marketplace with Erik 

Penser Bankaktiebolag as Certified Advisor. 

 

DIBS E-Commerce Survey 2012 shows that 

smart phones and tablet computers are 

transforming e-commerce 
 

DIBS, the leading provider of payment solutions for e-commerce, 

publishes today a selection of statistics from DIBS E-Commerce Survey 

2012. The survey shows that commerce in mobile devices is becoming an 

increasingly important part of e-commerce. 17 percent of all consumers 

in Sweden, Denmark, Norway, Finland, UK, Germany, France, Poland and 

Spain have made purchases in smart phones or tablets. 

 

In the selected markets, 17% of the consumers have used their mobile devices to 

find, shop and pay for products and services (Sweden 15%, Denmark 19%, Norway 

18%, Finland 13%, Poland 18%, Spain 27%, UK 19%, Germany 14% and France 12%). 

The early adopters are young and a full 28% of the consumers aged 15 to 34 have 

used their mobile phones to buy products or services. 

 

Consumers who have started using the mobile devices for e-commerce have made it 

a frequent habit. On average, they made 5.4 purchases in the past six months 

(Sweden 5.1, Denmark 5.5, Norway 5.7, Finland 4.6, Poland 5.8, Spain 4.9, UK 6.6, 

Germany 4.5 and France 4.9). 

 

“Mobile devices have become integrated in e-commerce and in consumers' shopping 

habits. Volumes in mobile commerce are still limited, but they will increase rapidly as 

the behaviour spreads to new customer segments. Shops can take advantage of these 

opportunities, but it takes a lot to build a successful mobile sales channel”, says Eric 

Wallin, CEO of DIBS. 

 

Consumers opt for the easiest solution, and more consumers use apps (65%) than 

web browsers (35%). Many consumers use Apple products for mobile commerce. 

 

Of the consumers who shopped via mobile phones or tablets, 22% made it through 

iPhone apps, 13% via iPad apps, 22% via apps in other smartphones, 8% through apps 

in other tablets, 9% via web browser on the iPhone, 9% via web browser on the 

iPad, 13% via web browser in other smartphones and 4% via browser in other 

tablets. 

 

Apps are clearly an important channel, not only to sell digital services but also to 

drive in-app-sales of all kinds of products and services. In order to reach all 

consumers, stores should experiment with multiple mobile channels. 
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How consumers pay in mobile devices 

Mobile commerce is part of e-commerce, and payment habits in e-commerce are 

reflected on mobile devices. Of the consumers that have bought products and 

services in mobile devices, 44% paid by card, 11% by internet banking, 13% by 

invoice, 11% by cash on delivery, 29% by micro-payments (such as PayPal), 3% by 

instalments and 5% with other payment methods.  

 

Just like in traditional e-commerce, the payment habits vary across borders. Cards 

are very popular in Denmark and in the UK, and also fairly popular in other Nordic 

countries. Swedes, Finns and Germans like invoices, Spaniards, Frenchmen, Brits and 

Germans like micropayments and Poles like cash on delivery.  

As with traditional e-commerce, e-stores should offer a wide range of payment 

methods to avoid losing sales opportunities. 

 

What consumers buy with their mobile devices 

Many people use their mobiles to purchase digital products or services to be 

consumed while in motion. 35% bought media and entertainment and 18% bought 

travel services. But people buy other products as well in their mobile devices. 27% 

have purchased electronics, 25% clothing and footwear, 15% home non-consumables, 

14% home consumables, 10% personal care products and 8% services. 

 

Consumers take their habits from traditional e-commerce into mobile devices. That 

means that the new purchasing habits are affecting most consumer industries.  

 

Why consumers buy with their mobile devices 

Consumers shop with smart phones because it is simple. A third say that they have 

used mobile devices for purchases because it is more convenient than a laptop or a 

computer. 30% made purchases with their mobile devices because they were in 

motion (eg in a car or on the bus) and 18% have done it because the product was 

used on the mobile device. 

 

Definition of commerce through mobiles and tablets 

Mobile commerce and payments evolve rapidly and becomes increasingly integrated 

into other digital channels. Technology, consumer behaviour and sales channels are 

changing, which means that multiple definitions are in use. In this study, mobile 

commerce refers to situations where consumers choose, buy and pay for services or 

products in smartphones or tablets. These can be distributed digitally (such as music 

or apps), physically (such as clothing or books), or be services (such as tickets to 

buses or concerts). 

 

About DIBS E-Commerce Survey 2012 

DIBS E-Commerce Survey 2012 was conducted during the third quarter of 2012 by 

the research institute YouGov and is based on interviews with over 9,000 Internet 

users in Sweden, Denmark, Norway, Finland, UK, Germany, France, Poland and 

Spain. The complete report is launched in November. 

 

For more information please contact  

Eric Wallin, CEO DIBS, tel. +46 (0)8-527 525 00 or +46 (0) 703 29 77 74 or e-mail: 

eric.wallin@dibs.se 
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