
 

FOR FURTHER INFORMATION, PLEASE CONTACT PERNILLA JOHANSSON, HEAD OF PR 

BJÖRN BORG AB (PUBL) PHONE +46 722 00 33 13 

Tulegatan 11 E-MAIL pernilla.johansson@bjornborg.com 

113 53  STOCKHOLM, SWEDEN WWW.BJORNBORG.COM 
 
ABOUT BJÖRN BORG: The Group owns the Björn Borg trademark and its core business is underwear and 
sportswear. It also offers footwear, bags and eyewear through licensees. Björn Borg products are sold in around thirty 
markets, of which Sweden and the Netherlands are the largest. The Björn Borg Group has operations at every level 
from branding to consumer sales in its own Björn Borg stores. Total sales of Björn Borg products in 2014 amounted to 
about SEK 1.4 billion, excluding VAT, at the consumer level. Group net sales amounted to SEK 539 million in 2014, with 
an average of 129 employees. The Björn Borg share has been listed on NASDAQ Stockholm since 2007. 

 

Björn Borg launches subscription service 
for underwear.  
Swedish sports fashion brand Björn Borg has run a test in Sweden for subscriptions of their 
men’s boxers – with great success. After a year’s trial on a national level, the brand now 
introduces men’s underwear subscriptions globally. The set-up is simple; put together your 
selection of choice; the number of pairs, the styles, prints or not, and you will get a fresh package 
in your mailbox every two months.  

– For many men, boxers are one of those things that you get as a gift from your girlfriend or 
your mother and that matter only when you get undressed in front of a person of romantic 
interest. But when you have finally found that rare piece that meets all your requirements, you 
want to stick to it. This is why underwear subscriptions work; they simplify life and subscribers 
get an even better deal, comments Noelia Guinon, e-commerce manager at Björn Borg.   

A subscription of underwear has the upside of all other subscriptions; no more hassling with 
putting orders and remembering web sites, just mind yourself and the mailman takes care of the 
rest. Every two months you get just the right amount of surprise: no strange change of model or 
fit, always great quality, just two pairs of underwear in a colour or print to perk up your day (or 
night).  

If you would rather honour somebody else with a subscription, that is of course also an option. A 
subscription is not binding; it can be stopped at any time, with two weeks notice. A person with 
an overfull underwear drawer can also pause his subscription until further notice.  

Subscriptions come in different sizes and with different options, ranging from €32-35 and can 
be ordered at www.bjornborg.com. Subscriptions come with a 20% lower price tag and every 
new subscriber will receive a complimentary pair of socks.  

If the service works out well, Björn Borg plans to introduce subscriptions for women’s 
underwear as well as for sportswear.  

 


