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GREEN GAMING
Mr Green aims to offer entertainment and a 
superior gaming experience – we want our 
customers to play for the sake of having fun. 
As such, it is of the utmost importance that 
customers are able to play in a safe and  
responsible environment. Green Gaming  
promotes responsible gaming, meaning 
customers are in control of their gaming and 
make deliberate decisions about the risks they 
take. Read more on pages 17–18.  

Mr Green & Co

Mr Green is a leading online gaming company with operations in 13 countries.  
Our business concept is to offer entertainment and a superior gaming experience in a responsible 

environment. Our company was founded in 2007 and has evolved into a prominent gaming 
company with a broad customer offering and a strong, globally viable brand.  

The company’s share has been listed on Nasdaq Stockholm’s  
main market since 30 November 2016. 
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Significant events during the year

FIRST QUARTER
♣  Mr Green named Mobile  

Operator of the Year at The 
International Gaming Awards.

♣  Jesper Kärrbrink appointed  
CEO of Mr Green Ltd, Malta.

SECOND QUARTER
♣  Sportsbook launched.
♣  Mr Green wins Innovative App  

of the Year and Casino App of 
the Year at The International 
Gaming App Awards.

♣  Kent Sander elected new  
Chairman. Eva Lindqvist and 
Danko Maras elected to the 
Board of Directors.

♣  Former technology platform  
shut down.

THIRD QUARTER
♣  New live casino launched.
♣  Number of customers and  

customer deposits reach new 
records. 

FOURTH QUARTER
♣  Share listed on Nasdaq  

Stockholm’s main market.
♣  Financial targets adopted.
♣  Record growth in revenue, 

number of customers and  
customer deposits.

♣  Mr Green named Slots Operator 
of the Year and Affiliate Program 
of the Year by EGR (eGaming 
Review magazine).

EVENTS AFTER YEAR-END
♣  Online company Dansk  

Underholdning acquired. 
♣  Mr Green named IGA Online 

Gaming Operator of the Year.

SELECTED KEY PERFORMANCE MEASURES

SEKm (unless otherwise stated) 2016 2015

Revenue 924.5 792.6

EBITDA before non-recurring 
items 91.4 136.8

EBITDA margin 9.9% 17.3%

Earnings before interest and 
tax (EBIT) 19.1 –36.0

EBIT margin 2.1% –4.5%

Net result for the year 33.1 –34.4

Earnings per share before/after 
dilution, SEK 0.92 –0.96

Cash flow from operating 
activities 128.8 149.4

Deposits from customers 2,696 2,207

Number of active customers 238,822 181,067

REVENUE AND EBITDA BEFORE
NON-RECURRING ITEMS, SEKm
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We are well-prepared for continued strong 
growth and improved profitability

Backed by a new technology platform and a new business strategy, Mr Green is well-equipped 
to continue outperforming the market in terms of growth. Our scalable business model coupled 

with a sharper focus on efficiency will help us achieve our profit targets.  

2016 was an eventful year for Mr Green, as we passed 
several milestones. The most important of these was 
our record growth in the fourth quarter in terms of rev-
enue, the number of customers and customer deposits. 
This is a testament to the fact that the transformation 
we have initiated is beginning to have an impact. 

The first phase of the extensive changes we imple-
mented in 2016 was the modular and flexible new 
technology platform. In late April, we shut down our 
former technology platform and transitioned to the 
new one. The new technology platform offers major 
improvements as it allows us to enhance our customer 
communications and personalises the user experi-
ence. We are also able to swiftly post new products and 
add both new brands and markets. The technology 
platform also enables us to meet rigorous standards in 
terms of transparency and reporting in locally regu-
lated markets. 

OUR NEW BUSINESS STRATEGY: MR GREEN 2.0
By leveraging the opportunities presented by the new 
technology platform, we were able to develop a new 
business strategy during the spring entitled Mr Green 
2.0. The business strategy comprises five cornerstones: 
brand, user experience, product offering, geographic 
expansion and being the leader in sustainability and 
Green Gaming (responsible gaming). 

Backed by a committed and experienced organisa-
tion, we immediately began to deliver on our new busi-
ness strategy. As early as the beginning of June – follow-
ing an implementation at record speed – we launched 
our Sportsbook. We are initially regarding this as an 
additional offering to our existing casino customers. 
The Sportsbook has performed as planned during the 
year and we continue to enhance it in order to offer 
our customers an even better user experience.

In late September, we took yet another strategic step 
forward in launching our own live casino. Our live ca-
sino studios showcase the same interior design as land-
based casinos, featuring Mr Green’s own croupiers, 
and have become highly popular among customers. We 
have quickly been able to establish a strong position in 
one of the market’s fastest growing segments.

IN 2017, MR GREEN WILL BE  
LAUNCHED IN DENMARK
In February 2017, we announced the acquisition of the 
online gaming company Dansk Underholdning, which 
holds a prominent position in the Danish gaming 
market. This acquisition will enable us to launch Mr 
Green in Denmark in 2017. The acquisition is part 
of our strategy to expand into new, locally regulated 
geographic markets. The purchase is expected to have 
a positive impact on earnings per share and operating 
cash flow in 2017. We will also be able to gain consid-
erable synergies when we integrate Dansk Underhold-
ning.

NEW AND EXCITING PRODUCTS  
ALSO COMING IN 2017 
We have great ambitions in terms of our product offer-
ing since we want to be at the forefront of the industry 
and offer a superior gaming experience. As such, we 
will continue to launch exciting new products in 2017 
as well. 

Our technology platform also enables us to take a 
more innovative approach to marketing and communi-
cations in order to create a superior gaming experience 
and reinforce customer loyalty. We aim to give each and 
every customer a tailored homepage, based on their 
personal preferences and behaviour, featuring offers, 
game recommendations and bonuses. We are only just 
getting started with the use of digital tools when com-
municating with customers. 

NUMEROUS INDUSTRY ACCOLADES
In addition to our customers, it is also gratifying to see 
the gaming industry recognise our accomplishments. 
In 2016, we were awarded the prestigious Innovative 
App of the Year and Casino App of the Year at the 
International Gaming App Awards, as well as Slots 
Operator of the Year and Affiliate Program of the Year 
by eGaming Review Magazine.

In January 2017, we were named Nordic Operator of 
the Year and awarded Marketing Campaign of the Year 
at the EGR Nordics Awards. In February, we received 
the prestigious Online Gaming Operator of the Year 
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accolade at the International Gaming Awards industry 
gala in London. These awards serve as a testament to 
the fact that we are at the forefront of the industry.  

FOCUS ON GREEN GAMING IN 2017
Sustainability is a key area for us. Our stakeholder 
dialogues and materiality analysis have indicated that 
one of the most important areas for us to focus on is 
Green Gaming. We are highly ambitious and want our 
brand to be associated with Green Gaming. Since we 
aim to create a safe and reassuring environment for our 
customers, we have made Green Gaming one of the 
five cornerstones of our new business strategy. In 2016, 
we developed new Green Gaming tools that will be 
introduced in 2017. 

I am proud that we have expanded our sustainability 
report to include a GRI report. Our value chain analysis 
also indicates that – much like our competitors – we 
play a key role in society. We create job opportunities 
here in Sweden and in Malta, both directly by way of 
our own operations and indirectly through gaming 
software providers and media, among other channels. 
Furthermore, we offer people a break, a happening, 
and a superior gaming experience in a responsible 
environment.

RELAUNCH OF GARBO
One of our most important assets is the Mr Green 
brand, which is globally viable and can be applied to all 
gaming products. When adding the Sportsbook to our 
product offering, we did not have to make any changes 
to our brand or profiling practices. The Mr Green 
brand is also well-known in our markets, and enjoys a 
high level of brand awareness. 

Our ability to easily add new brands to our technology 
platform will allow us to relaunch the Garbo gaming 
site, which we believe has the potential to also become 
a strong, globally viable brand. When and where this 
launch will take place will be announced in the coming 
year.  

MARKET LISTING A SEAL OF QUALITY
Ringing the bell at Nasdaq Stockholm on 30 Novem-
ber was undoubtedly one of the highlights of the year. 
We brought along a “real” Mr Green to the listing 
ceremony and all of our employees in Stockholm were 
invited. Our employees in Malta followed the cere-
mony online. The market listing is a seal of quality that 
allows us to gain access to a new group of investors and 
greater exposure in the capital market. I look forward 
to meeting and conferring with investors that are new 
to us. 

PROSPECTS
In conjunction with our listing on Nasdaq Stockholm, 
we presented financial targets for both the medium 
term – meaning two-three years – and the long term. 
In the medium term, we aim to achieve average annual 
growth of 20 per cent and an EBITDA margin of 20 
per cent. In the long term, we are aiming for annual 
organic growth to outperform growth in the online 
market, and for an EBITDA margin of 15 per cent, 
assuming that 100 per cent of revenue is generated in 
locally regulated markets with betting duties. 

We have a unique brand and a scalable business 
model that allows us to expand without our fixed costs 
rising as fast as our revenues. This, combined with our 
Mr Green 2.0 business strategy and a sharp focus on 
efficiency, enables us to achieve our financial targets 
and create shareholder value. 

In conclusion, I would like to express my gratitude to 
all of our employees for amazing efforts in 2016, and I 
look forward to a new and exciting year together.

Per Norman
CEO 

WE CONTINUE TO EXPAND AND 
FOCUS ON GREEN GAMING IN 2017
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Vision, business concept, targets  
and strategies

In 2016, Mr Green developed a new business strategy entitled Mr Green 2.0. The strategy 
consists of five cornerstones: brand, user experience, product offering, geographic expansion 

and being the leader in sustainability and Green Gaming (responsible gaming). 

VISION
Mr Green’s vision is to be a significant global operator, 
and to shape the future of the online gaming industry.

BUSINESS CONCEPT
Mr Green’s business concept is to offer people a 
break, a happening, and a superior gaming experi-
ence in a responsible environment.

FINANCIAL TARGETS
Growth in game win
Our medium-term target (two to three years) is to 
achieve an annual average growth rate of 20 per cent.

In the long-term, the aim is to achieve annual organic 
growth that exceeds the online gaming industry. 

Profitability
Our medium-term target (two to three years) is to 
achieve an EBITDA margin of 20 per cent.

In the long-term, the aim is to achieve at least 15 per 
cent EBITDA margin assuming 100 per cent locally 
regulated markets with betting duties1).

OUR NEW BUSINESS STRATEGY: MR GREEN 2.0
Increasing competition based on modern technology 
caused Mr Green to lose a degree of competitiveness 
a few years ago, resulting in the initiation of a substan-
tial transformation in 2015. Since then, the organisa-
tion and its management teams have been strength-
ened and a new and flexible technology platform has 
been developed. The new technology platform enables 
us to rapidly implement new functions and create 

CORE VALUES
Mr Green’s core values serve as the foundation 
for how our company wants to be perceived as a 
brand, business partner, employer and member of 
society. 

Always be a gentleman
We are gentlemen, and as gentlemen we 
show respect to everyone, whoever they are. 
We are always honest, clear and fair.

Entertaining & Unexpected
We want our players to have the time of 
their lives on our playground – again and 
again.

The Green Way
We are sustainable and Green Gaming is 
part of our DNA – the Green way. 

A cut above the rest
We want to exceed expectations. We always 
strive to do our best each and every time.

1) Betting duties also include indirect taxes.
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efficient, personalised customer communications. With 
this technology platform in place, we had the means to 
develop our new Mr Green 2.0 business strategy.

Our aim is for the new business strategy to lead to 
increased revenue, improved operational efficiency, cost 
awareness and scalability. The strategy lays the foun-
dations for meeting our financial targets, which were 
presented when Mr Green was listed on the Nasdaq 
Stockholm exchange. 

Brand
The Mr Green brand is one of our premier assets in  
attracting new customers and building long-term cus-
tomer relations. Effective use of the Mr Green character 
will help us further increase brand awareness. 

The new technology platform enables us to effectively 
add and integrate new brands. The Garbo brand will be 
relaunched in 2017. Mr Green has owned the gaming 
site garbo.com since 2014, and we believe that Garbo 
can become a strong, globally viable brand. 

User experience
Mr Green’s customer offering is not only about gaming, 
but the entire user experience. Based on data-driven 
models produced using the new technology platform,  
we are able to craft and offer a personalised space for 
our customers. We aim to give each and every customer 
a tailored hompage, based on their personal preferences 
and behaviour, featuring offers, game recommendations 
and bonuses.

Product offering
We will continue to develop the product offering by 
improving our existing offering and by launching new 
product verticals. The launch of the Sportsbook and a 
new live casino in 2016 were manifestations of our new 
business strategy: Mr Green 2.0. More options lead to 
greater customer loyalty.

Thanks to our new technology platform, the imple-
mentation of the Sportsbook was completed well ahead 
of schedule, clearly demonstrating the strength and 
scalability of the technology platform. 

Geographic expansion
The acquisition of Dansk Underholdning, which was 
announced in February 2017, is part of our strategy 
to expand geographically. Mr Green is continuously 
exploring new markets in which to establish opera-
tions. Our focus is on markets that are or are expected 
to become locally regulated. In this capacity, our new 
technology platform also serves as a key resource since 
it facilitates the addition of a new market. The technol-
ogy platform has also been designed to facilitate modi-
fications to standards in the locally regulated markets.  

We have identified a number of countries for our 
continued expansion and have a well-conceived process 
and strategy for establishing operations in several new 
markets in the coming years. 

Historically, our geographic expansion has taken 
the shape of organic growth financed by internally 
generated funds. Under our new business strategy, we 
are also paving the way for establishing operations in 
new markets by way of acquisitions. Entering locally 
regulated markets through acquisitions could prove 
advantageous, since these markets are associated with 
high establishment costs and long start-up times due 
to the technological investments required to achieve 
regulatory compliance.

Being the leader in sustainability and Green Gaming
The new technology platform enables us to integrate 
analytical tools and outline clear, measurable goals  
in order to maintain a safe gaming environment.  
Mr Green wants to create a user experience in a safe 
and controlled space that is sustainable in the long 
term.

BUSINESS STRATEGY: MR GREEN 2.0
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The European market for online gaming has grown 
an average of 14.0 per cent annually since 2008, and 
the value of the market was estimated at nearly EUR 
20 billion in 2016. By 2021, the value of the market is 
expected to be EUR 27.6 billion.   

The strong growth in online gaming is the result of 
people increasingly preferring 
to play online as opposed to 
traditional land-based games. 
The European market for land-
based games is expected to 
grow by 1.1 per cent annually 
until 2021, while the market for online gaming is grow-
ing by 6.3 per cent. The market for land-based games 
is approximately four times larger than the market for 
online games. 

Among online games, the casino and Sportsbook are 
the largest product categories and they are expected to 
annually grow by 5.5 per cent and 6.9 per cent respec-
tively by 2021. There is a distinct trend among players 
to increasingly play on their mobile phones and tablets. 
This trend is being driven by improvements in smart 
phones and tablets in terms of functionality, capacity 
and particularly pricing. The expansion of telecom 

MARKET GROWTH AND TRENDS

Rapidly growing market

The market for online gaming is growing rapidly in Europe and is expected to grow 
annually by 6.3 per cent until 2021. There are two strong trends in the market: an 
increasing number of users are playing on their mobile phones or tablets, and user 

experience is growing increasingly important. 

networks has also given players more or less constant 
access to the internet. 

The mobile applications are also user-friendly and 
easy to download. Most customers, however, play on 
both their computers and mobile units. The market for 
mobile gaming is expected to account for the majority 

of growth in the online gaming 
market. 

Until 2021, games on mobile 
units in Europe are expected to 
grow by 14.8 per cent annually, 
to EUR 12.6 billion. Compara-

tively, gaming on computers is expected to grow by 1.5 
per cent annually, to EUR 15.0 billion. By 2021, games 
on mobile units are expected to account for 45.5 per 
cent of all European online gaming. 

FRAGMENTED MARKET
There are a substantial number of gaming operators 
in the European market and competition has long 
been intense. The market remains fragmented and 
there is no actor in Europe whose market share is high 
throughout Europe. There are, however, a number of 
actors who are large regionally or nationally.

QUALITY PRODUCTS, A STRONG 
BRAND, SKILLED STAFF AND EFFECTIVE 
MARKETING ARE NEEDED TO CAPTURE 

MARKET SHARES

GROWTH IN THE EUROPEAN BETTING 
AND CASINO MARKET (EURm)

MOBILE GROWTH IN EUROPE (EURm)
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The competition comprises both privately held and 
publicly listed companies, as well as state-owned compa-
nies. In the countries that have locally regulated mar-
kets, many of the major land-based gaming operators 
are also substantial operators in the online market. 

The major gaming operators in the European market 
include Bet365, Betsson, Bwin, LeoVegas, Paddy Power, 
Pokerstars, Svenska Spel and Kindred. 

From a technical perspective, the barriers to entering 
a market are low. However, quality products, a strong 
brand, skilled staff and effective marketing are needed 
to successfully capture significant market shares.

USER EXPERIENCE KEY
Intense competition combined with technical advance-
ments such as expanded, faster telecom networks 
and smart phones have caused gaming operators to 
increasingly focus on user experience. User experience 
involves tailoring a unique and entertaining customer 
offering, providing personalised communications, and 
ensuring rapid loading and secure deposits. 

The increasing significance of user experience com-
bined with strong growth in mobile gaming prompted 
Mr Green to begin developing a new technology 
platform in 2015. The new technology platform was 
launched in 2016 and has provided Mr Green with 
key competitive advantages. Among other features, the 
technology platform enables for a personalised user 
experience and data-driven marketing. It also yields 
higher efficiency and less dependence on external 
parties. 

EMBRACING LOCAL REGULATIONS
The technology platform has also been designed to 
facilitate modifications to standards in the locally 
regulated markets. Most online gaming operators in 
Europe have licences from EU countries such as Malta. 
With these licences, they can market and offer gaming 
services in numerous EU countries. Mr Green embraces 
the trend of individual countries examining the possi-
bility of implementing local regulations using country 
specific licences and local betting duties. This yields 
more defined and transparent regulations and enables 
a greater number of marketing channels. 

Local regulations often entail increased betting 
duties, and higher demands on the gaming operators 
in regard to, for example, corporate governance and 
responsible gaming. Mr Green is intently focused on 
both corporate governance and regulatory matters such 
as responsible gaming. 

Mr Green expects local regulations and increased 
betting duties to result in a consolidation within the 
industry due to the rising cost of gaming operations. As 
the market grows, economies of scale increase, which 
can also lead to greater acquisition and consolidation 
activity among gaming operators. There are often 
substantial advantages to be gained through acquisi-
tions and consolidation, including technical develop-
ment synergies, negotiating leverage and operational 
efficiency. 

All information on the size of the market comes from H2 
Gambling Capital from January 2017. The information on 
the size of the market pertains to gaming operators’ gross game 
win. The gaming market is defined as the market in which 
individuals play games of chance for money. Annual growth is 
defined as the compound annual growth rate (CAGR).

FORECAST

GROWTH IN VARIOUS PLATFORMS, %

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

LAND-BASED COMPUTER/TV MOBILE

100

80

84

88

92

96



CUSTOMER DEPOSITS, SEKm

0

300

600

900

Q 1 Q 2 Q 3 Q 4
2015

Q 1 Q 2 Q 3 Q 4
2016

Deposits from customers were at record levels in 2016.
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Strong financial performance during  
the second half of the year 

Growth gathered pace following the launch of the new technology platform in  
the second half of 2016 and thanks to improved customer communications. During the third 

quarter, we set a new record in the number of customers and customer deposits, and in  
the fourth quarter, growth reached record levels in terms of both number of  

customers and customer deposits. 

For the full-year, revenue increased by 16.6 per cent 
to SEK 924.5 (792.6) million. In local currencies, the 
increase was 17.7 per cent. The Group was negatively 
impacted primarily by the weaker GBP and NOK, which 
partly offset the weaker SEK against the EUR.

In 2016, Mr Green opted to focus its marketing 
activities outside the Nordic region, which proved a 
successful strategy since the company strengthened its 
market position in most of Europe. Mr Green grew by 
39.0 per cent in Western Europe to SEK 299.3 million, 
and by 29.9 per cent in Central, Eastern and Southern 
Europe to SEK 249.6 million, while revenue in the 
Nordic region declined by 2.9 per cent to SEK 354.2 
million.

Revenue from mobile devices increased by 71.2 per 
cent to SEK 392.8 (229.4) million, driven by the new 
responsive gaming site and the award-winning apps 
launched at the end of 2015.  

FOCUS ON COSTS 
During the latter part of the year, Mr Green initiated 
internal efficiency enhancements aimed at costs. This, 
combined with strong growth, caused central costs such 
as marketing, personnel and other costs to decline in 
relation to revenue. 

Cost of services sold increased somewhat in relation 
to revenue. The total cost of services sold increased by 
53.9 per cent to SEK 306.7 (199.2) million. The in-
crease was mainly due to costs related to strong growth 
and higher local betting duties due to a solid increase 
in revenues in locally regulated markets. Cost of ser-
vices sold was also impacted by the implementation and 
development of the Sportsbook and new live casino.

Local betting duties amounted to SEK 132.8 (65.3) 
million during the year, or 14.4 (8.2) per cent of 
revenue. The main reason for the increase in betting 
duties is the ongoing provisions made for betting duties 

REVENUE BY REGION, SEKm
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Ongoing provisions have been made for betting duties in 
Austria since the third quarter of 2015, and in 2016 impact-
ed earnings before non-recurring items in the amount of SEK 
93.9 (36.1) million.

Operating cash flow was impacted by payments per-
taining to the payment plan for past betting duties in 
Austria in the amount of SEK 88.4 (22.1) million.

OPERATING CASH FLOW, SEKm
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in Austria, which have been recognised since the third 
quarter of 2015 and have had a negative impact on 
earnings for 2016 in the amount of SEK 93.9 (36.1) 
million.

Marketing costs rose by 17.2 per cent to SEK 336.4 
(287.2) million. Marketing activities were subdued in 
the first part of the year pending the launch of the new 
technology platform. These activities increased after the 
launch of the new technology platform and Sportsbook 
in the second quarter, yet as a percentage of revenue, 
they have declined since the second quarter of 2016.

Personnel costs increased by 31.1 per cent to SEK 
130.8 (99.7) million. The increase was due to new re-
cruitment aimed at strengthening the company’s pool of 
expertise and managing the expansion of operations. 

Other operating expenses fell by 2.5 per cent to  
SEK 115.8 (118.8) million. The decline was mainly the 
result of lower consulting costs compared with 2015.

Capitalised costs for development of the technology 
platform rose by 15.3 per cent to SEK 56.5 (49.0) 
million.

EARNINGS IMPACTED BY NON-RECURRING 
COSTS
EBITDA before non-recurring items amounted to SEK 
91.4 (136.8) million, corresponding to an EBITDA 
margin of 9.9 (17.3) per cent. Earnings were mainly 
affected by higher costs related to the company’s strong 
growth in the second half of the year, local betting du-
ties, marketing costs and costs for expanding the prod-
uct offering. Ongoing provisions are made for betting 
duties in Austria since the third quarter of 2015, and in 
2016 impacted earnings before non-recurring items in 
the amount of SEK 93.9 (36.1) million.

EBITDA after non-recurring items increased by 37.1 
per cent to SEK 75.6 (55.1) million, corresponding to 
an EBITDA margin after non-recurring items of 8.2 
(7.0) per cent. In 2016, non-recurring items totalled 
SEK 15.8 million and referred to costs for the listing 

on Nasdaq Stockholm. In 2015, non-recurring items 
totalled SEK 81.6 million and referred to provisions for 
betting duties in Austria. 

Depreciation and amortisation
Depreciation and amortisation declined by 13.4 per 
cent to SEK 56.5 (65.2) million. Impairment of SEK 
25.9 million relating to Social Holding Ltd’s gaming 
platform was recognised in 2015, after which the plat-
form was valued at SEK 0. Amortisation for the Social 
Holding Ltd gaming platform in 2015 amounted to 
SEK 9 million, which is the reason for the decrease in 
amortisation in 2016.
 

Condensed income statement

SEKm 2016 2015 Change, %

Revenue 924.5 792.6 16.6

Cost of services sold –306.7 –199.2 53.9

Capitalised development costs 56.5 49.0 15.3

Marketing –336.4 –287.2 17.2

Personnel costs –130.8 –99.7 31.1

Other operating expenses –115.8 –118.8 –2.5

EBITDA before  
non-recurring items 91.4 136.8 –33.2

Non-recurring items –15.8 –81.6 –80.6

EBITDA after  
non-recurring items 75.6 55.1 37.1

Depreciation, amortisation and 
impairment –56.5 –91.2 –38.0

Earnings before interest  
and tax (EBIT) 19.1 –36.0 –

Net financial income 10.4 –0.1 –

Result before tax 29.5 –36.1 –

Income tax 3.6 1.7 –

Net result for the year 33.1 –34.4 –
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Earnings before interest and tax (EBIT)
Earnings before interest and tax (EBIT) increased by 
SEK 55.1 million to SEK 19.1 (–36.0) million and the 
EBIT margin was 2.1 (–4.5) per cent. EBIT for the year 
was charged with SEK 15.8 (81.6) million in non- 
recurring items. In 2015, EBIT was also charged with 
impairment of SEK 25.9 million.

Net financial income and tax
Net financial income improved to SEK 10.4 (–0.1) mil-
lion. The improvement is due to an adjustment of the 
additional consideration relating to the acquisition of 
Social Holding Ltd in 2016, which resulted in financial 
income of SEK 10.3 million. The Group’s tax had a 
positive effect on the net result for 2016 by 3.6 (1.7) 
million due to a dissolved tax reserve.

Net result for the year
Net result for the year improved by SEK 67.5 million 
to SEK 33.1 (–34.4) million. Net result for the year was 
charged with SEK 15.8 (81.6) million in non-recurring 
items. In 2015, net result for the year was also charged 
with impairment of SEK 25.9 million.

STRONG FINANCIAL POSITION
Mr Green has no liabilities to credit institutions or 
other borrowings. Cash and cash equivalents at the end 
of the year amounted to SEK 266.9 (190.3) million. 
Balances on customer accounts totalled SEK 27.4 
(18.6) million. Due to the regulations of gaming  
authorities, this amount limits utilisation of the  
company’s cash and cash equivalents. 

Consolidated equity at year-end was SEK 710.5 
(640.8) million, corresponding to SEK 19.82 (17.88) 
per share.

Cash flow from operating activities amounted to SEK 
128.8 million (149.4). The change in working capital 
increased cash flow by SEK 40.7 (8.5) million, mainly 
due to higher balances on customer accounts and trade 
payables affected by increased business activities. 

Betting duties in Austria had an impact on cash 
flow of SEK 2.9 (95.6) million. Instalments under the 
payment plan for past betting duties were made in the 
amount of SEK 88.4 (22.1) million during the year.

Cash flow from investing activities amounted to SEK 
–66.4 (–72.5) million and refers mainly to the devel-
opment of the technology platform (intangible asset) 
and other property, plant and equipment. Investments 
for 2015 included the acquisition of the operations of 
MyBet Italia srl in the amount of SEK 8.0 million.

FINANCIAL TARGETS

Medium term (2-3 years) Long term Results in 2016

GROWTH
Annual growth of 20% Outperform the  

online gaming market
16.6%

PROFITABILITY
20% EBITDA margin 15% EBITDA margin1) 9.9%

DIVIDEND

Up to 50% of  
free cash flow

Up to 50% of  
free cash flow

The Board of Directors intends 
to propose that no dividend be 
paid due to the acquisition in 

Denmark

1)  Assuming that 100 per cent of revenue is generated in 
locally regulated markets with betting duties.
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Mr Green operates in 13 countries and is growing rap-
idly in several of these markets. The company holds a 
prominent position in Europe, primarily in the Nordic 
region and Austria. Mr Green holds gaming licences in 
Malta, Italy and the UK. 

We offer about 700 premium casino games, of which 
about 450 are available on smart phones and tablets. 
The games are supplied by Swedish and other European 
gaming software providers to whom Mr Green pays roy-
alty fees. Examples of gaming software providers include 
Net Entertainment, Kambi and Evolution Gaming. The 
gaming software providers also operate in a regulated 
environment including licencing procedures.

OUR BUSINESS

Leading online gaming company

Mr Green is a leading European online gaming company that offers people a break,  
a happening, and a superior gaming experience in a responsible environment.  

We cater to individuals over the age of 18 who want to play games of chance for money.  
Mr Green was founded in 2007 as an online casino and in 2016, we launched a 

Sportsbook and a new live casino. Both the Sportsbook and live casino have  
become popular among customers. 

In June 2016, Mr Green launched its new Sportsbook. 
The Sportsbook is the name of a service in which 
customers can bet on sporting events and other events. 
The advantage of also offering a Sportsbook is that 
customers can alternate between the casino and betting 
without having to leave Mr Green. 

Customers are receptive to the Sportsbook and 
growth is trending as planned. As expected, volumes 
remain low compared with the casino games. 

Live casino is the fastest growing segment in online 
gaming. In the fall of 2016, Mr Green launched a new 
live casino featuring an exclusive real-time studio. The 
casino’s premises are designed showcasing Mr Green’s 
brand and a green colour scheme. The new offering 
gives Mr Green full control of both its customer com-
munications and the user experience. The live casino 
has also become popular among customers.  

STRONG, GLOBALLY VIABLE BRAND
Mr Green is a strong, well-established and timeless 
brand that is highly recognisable. The Mr Green 
character is an international gentleman who is used to 
create a personal relationship with customers.  
Mr Green is hallmarked by the dancing, polite gentle-
man with his hat, umbrella and tailormade suit. The 
brand is used in all markets and our brand awareness is 
high, particularly in the Nordic region and Austria. 

August 2008
Online casino  
Mr Green 
launched

2007
Mr Green 
founded 2008

Green Gaming 
introduced

2013
Listed on  
AktieTorget

March 2015
Licenced in  
Italy

April 2015
Per Norman 
new CEO

2015
Development  
of new platform 
begins

July 2015
Licenced in  
the UK

Oct 2015
Decision to 
begin preparing 
for a listing 
on Nasdaq 
Stockholm

    P
reparatory phase    History
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Mr Green places great emphasis on sustainability and 
Green Gaming (responsible gaming). Online gaming 
where games of chance are played for money is asso-
ciated with the risk that certain players will be unable 
to control their gaming habits and end up in a state 
of addiction of one degree or another, which in turn 
may have serious social implications for the individuals 
and those close to them. For Mr Green as a company, 
customers who develop addictions risk leading to a 
less favourable reputation and badwill, thus yielding 
a decline in revenue. As such, we invest in both our 
organisation and digital resources in order to create a 
safe and responsible environment for our customers. 
Our aim is to detect risk-prone behaviour among our 
customers and then take the appropriate measures to 
address the situation. 

UNIQUE, CUSTOMISED USER EXPERIENCE
In 2016, Mr Green began communicating with its 
customers in a completely novel way. By analysing cus-
tomer behaviour and preferences, we can personalise 
and customise communications. 

An example of our focus on user experience is the 
Daily Show concept, whereby an employee for every 
market is tasked with creating something new on the 
customers’ landing pages every day and communi-
cating with customers on special occasions. This may 
include a reminder for a Sportsbook player about the 
next game. 

This unique gaming experience allows Mr Green to 
generate customer loyalty. A key element in creating 
customer loyalty is focusing on providing an enter-
taining user experience rather than products or price 
offers. Traditional communications channels account 
for most of our marketing costs, though as a trend, 
these channels are becoming increasing obsolete and 
Mr Green is replacing them with more personal and rel-
evant communications based on digital technology and 

Autumn 2015
Android and  
iOS apps

2016
Commenced  
implementation  
of new strategy

April 2016
Renewed Board 
of Directors.  
Kent Sander  
new Chairman

April 2016
Jesper Kärrbrink 
new CEO in 
Malta, Mr Green 
Ltd

7 June 2016
Sportsbook 
launched

30 Sept 2016
New live casino 
launched

30 Nov 2016
Listed on 
Nasdaq  
Stockholm’s 
main market

Q4 2016
New record 
for number 
of customers 
and deposits – 
strong revenue 
growthQ3 2016

Record number 
of active 
customers and 
deposits

         Mr Green 2.0

MR GREEN’S STRENGTHS 

♣  Prominent position in 13 countries
♣  Strong, globally viable brand
♣  Focus on sustainability and Green Gaming
♣  New technology platform
♣  Scalable business model
♣  Unique, customised user experience
♣  Data-driven and innovative marketing
♣  Experienced management teams and  

motivated employees

customer preferences. Our extensive marketing activities 
generate revenue flows among media companies. 

Mr Green partners with affiliates who direct traffic to 
our gaming sites by way of online advertising. Since we 
are not in complete control of our advertising, there 
is a risk that new customers come to our website from 
websites that are not aligned with Mr Green’s values. 
Accordingly, we have a “no excuse” policy in our agree-
ment with our affiliates stipulating that no payment will 
be made to affiliates for customers that are generated 
from websites that we have not approved. 

Mr Green’s headquarters and technology devel-
opment are located in central Stockholm, and our 
operating activities are conducted in Malta. In the past 
two years, we have assembled new management teams 
in Stockholm and Malta staffed by individuals with a 
broad range of experience from the online gaming 
industry and other digital industries. The Board of 
Directors has also recruited expertise in such fields as 
corporate governance, internationalisation and acqui-
sitions. 

Mr Green’s business model is scalable to a large ex-
tent. A globally viable brand, technology platform and 
an efficient organisation enable us to expand without 
our fixed costs increasing as much as revenue. 
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Mr Green’s value chain

Mr Green aims to create value by offering entertainment and a superior gaming experience 
in a responsible environment. An attractive gaming website for both computers and mobile 
units, personalised customer communication, effective and innovative marketing, defined 

internal processes and safe payment solutions all enable Mr Green to create value. As online 
gaming where games of chance are played for money may be associated with the risk that some 
players succumb to gaming addiction, Mr Green maintains a sharp focus on Green Gaming 

(responsible gaming) and offers risk-prone players help in managing their gaming habits. 
Our strategy is to expand in locally regulated markets and we have a positive outlook on the 

forthcoming local regulations and the increased duties that these imply.

Gaming software 
providers & payment 

service providers

♣  Mr Green maintains agreements 
with some 20-odd gaming 
companies that provide online 
games. These companies in turn 
hold licences to be able to offer 
the games. Compensation paid 
to the gaming software providers 
mainly comprises a variable 
royalty fee based on revenue 
generated. 

♣  Games from the seven largest 
suppliers (Net Entertainment, 
Microgaming, Evolution Gaming, 
IGT, PlayNGo, Yggdrasil Gaming 
and OGS) accounted for more 
than 90 per cent of total revenue 
in December 2016. 

♣  Mr Green maintains agreements 
with some 20-odd payment ser-
vice providers. Compensation is 
generally based on a percentage 
of the transferred amount or a 
fixed price per transaction.

Mr Green’s  
offering

♣  Mr Green offers casino 
games, Sportsbook and live 
casino in 13 countries.

♣  The gaming products include 
about 700 games of which 
about 450 are available to 
play on mobile devices. 

♣  During 2016, Mr Green had 
an average of 182 employ-
ees, of which 149 fulltime 
employees in Malta and 33 in 
Sweden. 

♣  We have 65 customer service 
representatives who can offer 
assistance to our customers in 
their native language. 

♣  Mr Green’s Code of Conduct 
governs how employees are 
expected to treat customers, 
other external stakeholders 
and one another. 

Marketing

♣  During 2016, Mr Green’s 
marketing costs were  
SEK 336.4 million.

♣  Traditional channels are 
increasingly being replaced by 
more personal and relevant 
customer communications 
that are based on digital 
technology and customer 
preferences. 

♣  The company also employs 
interactive media, such as 
digital ads, on websites. 

♣  Mr Green uses affiliates and 
maintains a strict framework 
for these affiliates, including  
a “no excuse” policy stipu la- 
ting that no compensation 
will be paid for customers 
who are recruited from 
websites that are not 
approved by Mr Green.
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Customers

♣  Mr Green offers its customers 
a break, a happening, and a 
superior gaming experience 
in a responsible environment. 

♣  In 2016, Mr Green had 
238,822 active customers.

♣  An active customer is defined 
as an individual who plays 
games of chance for money 
that is deposited in a cus-
tomer account. A customer is 
also considered active if she 
or he has played for winnings 
from free spin promotions 
and/or bonuses. 

♣  Our customers are individuals 
over the age of 18 who play 
games of chance for money. 

Local betting duties

♣  In 2016, local betting duties 
totalled SEK 132.8 million, or 
14.4 per cent of revenue.

♣  Local betting duties also 
include indirect taxes.

Net result for  
the year

♣  Net result for the year im-
proved by SEK 67.5 million to 
SEK 33.1 million. 

♣  Due to the acquisition of 
the online gaming company 
Dansk Underholdning, the 
Board intends to recom-
mend to the Annual General 
Meeting that no dividend be 
paid for the 2016 financial 
year since cash and cash 
equivalents will be used to 
implement the strategy of  
expanding into new geo-
graphic markets.

 Economic impact

Economic value generated and distributed, SEKm Stakeholders 2016 2015

Game win, net Customers 924.5 792.6

Total value generated 924.5 792.6

Distributed economic value:

Employee benefits (including wages, vacation pay, 
bonuses) Employees –112.1 –83.7

Social contributions, income taxes, special payroll tax
for pensions, net Maltese and Swedish governments –10.3 –9.6

Cost of services sold –306.8 –199.2

of which:  Gaming software providers and payment 
service providers Service providers –173.9 –133.9

          Local betting duties Authorities in locally regulated markets –132.8 –65.3

Marketing Service providers –336.4 –287.2

Other operating expenses Consultants and other business partners –115.8 –118.8

Dividend through mandatory repurchase of shares Shareholders – –46.6 

Remaining in the company 43.1 47.5
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Sustainability report

Sustainability practices constitute an integrated element of Mr Green’s business and  
comprise part of the company’s fundamental values. The company’s sustainability practices 

are consolidated under the term The Green Way. One of the most important areas of 
sustainability – Green Gaming – comprises a key feature of the company’s  

business strategy: Mr Green 2.0.

Since Mr Green was founded in 2007, Green Gaming, 
or responsible gaming, has been part of our strategy. 
This is part of our strategy because we want to offer a 
superior gaming experience in a safe and responsible 
environment. Over time, our sustainability practices 
have advanced and been consolidated under the 
term The Green Way. The Green Way governs how we 
address environmental issues and personnel-related 
matters, as well as regulatory compliance and ethical 
matters related to how we conduct business. We refer 
to the internal framework concerning these areas as 
Green Business, Green Gaming, Green Employment 
and Green Environment. 

During 2016, we initiated even more structured 
sustainability practices in opting to comply with the 
Global Reporting Initiative (GRI) guidelines. As part 
of this initiative, we identified 16 sustainability areas 
relevant to our business. We also identified our most 
important stakeholders – customers, employees, 
shareholders, service providers and investors – and 
asked them to rank which area of sustainability they 
regard as being the most significant for us. 

In our sustainability notes we report on all 16 
sustainability areas, as well as the results of our stake-
holder dialogues.

Our most significant sustainability areas
The stakeholder dialogues revealed that our stakehold-
ers perceived the following seven sustainability areas as 
being the most important for us:

♣  Long-term profitability
♣  Regulatory compliance such as anticorruption  

and anti-money laundering
♣  High level of customer satisfaction
♣  Green Gaming (responsible gaming)
♣  Fair terms of employment
♣  Employee training
♣  Data security and customer data protection

The stakeholders did not consider a lower environmen-
tal impact to be a key issue for Mr Green, which is prob-
ably due to the fact that our operations have a limited 

environmental impact. However, since we consider even 
minor contributions to reducing our climate impact im-
portant, we opted to retain Green Environment as part 
of our overall sustainability practices under The Green 
Way. Following the stakeholder dialogues and our own 
assessment, we have consolidated our most important 
sustainability areas under The Green Way as follows:

Green 
Business  

• Long-term profitability
•  Regulatory compliance such as 

anticorruption and anti-money 
laundering

•  High level of customer satisfaction
•  Data security and customer data 

protection 

Green 
Gaming

• Responsible gaming

Green  
Employment

• Fair terms of employment
• Employee training

Green  
Environment

•  Less negative environmental  
impact

GREEN BUSINESS
Long term profitability
For Mr Green to be able to conduct business, the com-
pany must deliver solid profitability in the long term, 
thus securing the company’s financing. Our financial 
results and financial targets are presented on pages 
8–10.

Regulatory compliance – pivotal to our business
In addition to long-term profitability, our business is 
fundamentally contingent on legislative and regulatory 
compliance. We are responsible for complying with leg-
islation, regulations and directives in all of our business 
transactions. We have clearly defined internal policies 
in which we establish that we do not allow bribes and 
counteract money laundering, among other matters. 

Our business is contingent on holding a licence in 
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Malta that is monitored and regulated by the Malta 
Gaming Authority. The Maltese licence allows  
Mr Green to offer and market gaming services in EU 
countries that do not have local licencing procedures. 
We also hold licences in the locally regulated markets 
in the UK and Italy. 

The Maltese gaming licence requires Mr Green to 
consistently meet certain standards. These include the 
company maintaining thorough verification processes 
vis-à-vis its customers and counteracting gaming addic-
tion, corruption, money laundering and other crimes. 
The British and Italian gaming authorities have also 
imposed rigorous standards on regulatory compliance 
and transparency. 

More countries are expected to locally regulate their 
gaming markets, which is a trend that we embrace. We 
have long been preparing for markets to enact local 
regulations and for the potential charging of duties 
and fees, as well as higher standards on such matters as 
corporate governance and responsible gaming.  
Mr Green plays an active role in industry associations 
for online gaming, which includes advocacy to promote 
a locally regulated gaming market in, inter alia, Sweden 
and Austria.

Fulfilling legal requirements and rules requires 
effective internal processes and procedures, as well as 
established corporate governance and internal control 
structures. We believe that we have these in place, and 
that such aspects as our corporate governance struc-
tures were further reinforced by the listing on Nasdaq 
Stockholm’s main market in 2016. 

The company has a department that monitors regula-
tory compliance, and we have procedures in place that 
allow employees to anonymously report deviations from 
our rules in the form of a whistleblower function. In 
2016, no deviations were reported through the whistle-
blower function. 

Mr Green has an ongoing tax dispute in Austria in 
which we are challenging a tax liability, but from a 
shareholder perspective we believe that it is preferable 
to make a tax provision as a precautionary measure. 
This dispute is described in further detail on page 41. 
During the year, there has been no fines or other sanc-
tions for non-compliance.

Anti-money laundering
In the course of our business, we regularly handle 
financial deposits and payments. As such, there is 
always a risk of money laundering and fraud. We have 
clearly defined Know Your Customer (KYC) and anti- 
money-laundering processes in place. Every customer 
who wants to open an account must submit detailed 
personal information and we take fraud screening 
measures in conjunction with making payments. 
Transactions suspected of being associated with crim-
inal activity are reported to the relevant authorities in 
accordance with Suspicious Activity Reporting (SAR).  

We have a team of employees, including a Money 
Laundering Reporting Officer, tasked with addressing 

Combatting bribery and illegal capital flows is 
one of the targets listed in the UN’s Sustainable 
Development Goals. We want our practices 
concerning KYC, money laundering and our 
zero-tolerance policy against bribery to contri-
bute to sustainable societies.  

matters of security and fraud, as well as ensuring that 
our business conforms to the prevailing legislation 
and rules governing money laundering. Management 
and staff complete training courses on how to counter-
act money laundering, and in late 2016 our internal 
processes concerning money laundering underwent 
an external evaluation in order to further enhance 
the efficiency of our practices. All suspected cases of 
money laundering must be reported to the appropriate 
licencing authorities, who will subsequently determine 
whether or not the case should be investigated further. 
During the year, Mr Green reported a limited number of 
suspected cases of money laundering to the authorities. 

High customer satisfaction by offering  
a superior gaming experience
Satisfied customers are fundamental to the long-term 
profitability of a business. The user experience is one 
of the most important factors in achieving satisfied 
customers. For us, our products are about more than 
just the games – it is a matter of the customer’s overall 
experience. We aim to offer our customers a personal, 
tailored environment and customised communications.  

We are continuously evaluating customer satisfaction 
in various areas. For instance, our customer service is 
evaluated following every interaction with a customer. 
The customer is asked to respond to five questions on 
topics including interaction, the level of knowledge held 
by customer service and the outcome of the matter. 

Numerous customer satisfaction indicators are 
internally measured, reported and evaluated on a daily 
basis. This encompasses such metrics as the number 
of new customers, the number of returning customers 
and the amount of funds deposited per customer.

Strict data security and customer data protection
Every day, we handle a vast quantity of personal infor-
mation and data about our customers, including credit 
card information. If we are unable to protect our cus-
tomers’ data, our business could be severely damaged. 

Customer information must be registered and 
processed in accordance with the appropriate legisla-
tion and in a secure fashion. No unauthorised parties, 
whether internal or external, may gain access to this 
customer information. We have a specific department 
tasked with addressing security matters and ensuring 
that we maintain the relevant protection against hacker 

Percentage of customers who have been satisfied or very 
satisfied with their interactions with our customer service.

87%
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We are acting responsibly and contribut-
ing to the UN’s Sustainable Development 
Goals by taking measures to prevent 
unhealthy gaming habits and gaming 
addiction.

attacks, intrusion and viruses. We have a dedicated Inci-
dent Manager actively working on Root Cause Analysis 
(RCA), investigating abnormalities, monitoring and 
incident management. 

In 2016, there were no leaks of customer information. 

GREEN GAMING 
Online games of chance for money may be associ-
ated with the risk of a player falling victim to gaming 
addiction. We want our customers to feel that we are 
taking responsibility for ensuring that they are offered 
entertainment in a safe gaming environment. As such, 
Green Gaming (responsible gaming) is one of our most 
significant sustainability areas and one of the corner-
stones of our business strategy. 

For us, Green Gaming is not just a matter of social 
responsibility. We also believe that Green Gaming gives 
us a competitive edge. We abide by the principle of 
“Healthy customer, healthy revenue”, meaning that – 
when necessary – we can extend the customer life-
cycle by having the customer play for smaller sums of 
money over a longer period of time. In the long term, 
“Healthy customer, healthy revenue” creates a more 
sustainable business than having customers who play 
for large sums of money a limited number of times. 

We are currently developing a new predictive tool 
whereby gaming patterns are analysed and risk behav-
iour can be detected early on. This tool will allow us to 
adapt our offering to a greater extent to customers’ risk 
behaviour, in accordance with the “Healthy customer, 
healthy revenue” principle. 

Our long-term objective in the Green Gaming sus-
tainability area is for players to associate our brand with 
Green Gaming. 

A thorough self-assessment
In 2016, we examined how well we live up to the 
European CEN standard for gaming responsibility. We 
concluded that we were missing certain functions, such 
as not offering customers a cooling-off period and a 
self-exclusion period of at least six months. All of the 
shortcomings identified have been addressed. 

Governance of our Green Gaming practices 
Our Green Gaming practices are governed by a num-
ber of external and internal regulatory frameworks. As 
a member of the Swedish Trade Association for Online 
Gambling BOS and thereby the European Gaming and 
Betting Association EGBA, we comply with the Euro-
pean Committee for Standardization (CEN) agreement 
on Responsible Remote Gambling Measures. This is 
the first version of European consumer-protection 

measures for online gaming in the EU. The internal 
framework structures governing our Green Gaming 
practices include our sustainability policy and our Code 
of Conduct. Heading our Green Gaming effort is an 
experienced Green Gaming Manager who works with 
the entire organisation to ensure that Green Gaming 
practices are considered throughout our business.  

Clear and candid marketing
Clear and candid marketing is a feature of Green Gam-
ing. We strive to ensure our core values permeate our 
marketing and we therefore focused on our affiliates 
in 2016. Our agreement with affiliates includes a “no 
excuse” policy stipulating that no compensation will 
be paid for customers recruited from websites not 
approved by Mr Green. By consistently applying this 
policy, we have sent a clear message to our affiliates that 
advertising on unsuitable websites will not bring them 
any revenue. Efforts related to this matter will continue 
in 2017. 

Our marketing complies with local marketing laws, 
prevailing trade recommendations and the rules and 
requirements stipulated by our gaming licences. In 
Sweden, for example, in addition to the applicable 
laws and rules, we also comply with the Swedish Adver-
tising Ombudsman and have a link in our marketing 
to the national support hotline for gaming addicts 
and those close to them, www.stodlinjen.se.

In 2016, we had one case of substandard regulatory 
compliance concerning rules or self-regulation per-
taining to marketing. In conjunction with a marketing 
campaign in the UK, information was sent to custom-
ers, including those who had declined information 
from us. As soon as the mistake was detected, we 
apologised to the customers and informed the British 
gaming authorities about what had happened. An 
investigation was conducted and measures have been 
taken to ensure it will not happen again. 

 
All employees trained in Green Gaming
All new employees take a training course in Mr Green’s 
core values and operational methods. Those working in 
customer service also complete a four-week programme 
at Mr Green Academy that includes training in the 
early detection, management and assistance of players 
who exhibit risk-prone behaviour. All employees were 
trained in Green Gaming during the year. 

The way forward
Our Green Gaming practices are a permanent  
feature of our operations whereby we constantly assess 
and improve our methods and tools. We aim to be 
the leading Green Gaming operator and a number of 
additional measures will be implemented in 2017. One 
of our aims, for instance, is to stop all direct marketing 
to customers who we know are in the risk zone. We will 
also divide the players into various risk zones and adapt 
our communications to their level of risk.   
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GREEN EMPLOYMENT
We are proactively working to attract and retain mo-
tivated and skilled employees by offering beneficial 
terms, regular training courses and opportunities for 
advancement within our organisation. We believe that 
groups that are diverse in terms of gender and ethnic-
ity perform better. At Mr Green, 42 per cent of our 
employees are female and 58 per cent are male. There 
are about 20 nationalities represented among our 
employees. The average age of our employees is 34. We 
maintain a zero-tolerance policy in terms of discrim-
ination based on factors including gender, ethnicity, 
religious belief, age or sexual orientation. 

Employees have the ability to independently influ-
ence their skills development. In our annual devel-
opment reviews, individual goals and development 
programmes are established and monitored over 
the course of the year to ensure that these objectives 
are achieved. In 2016, all employees participated in 
development reviews. In 2016, an employee survey was 
conducted and received a high response rate. The re-
sults indicate that more than 80 per cent of employees 
consider Mr Green a very good place to work.

Percentage of employees who consider  
Mr Green a very good place to work.

80% By ensuring favourable labour condi-
tions, being an attractive employer and 
paying taxes, we help contribute to the 
UN’s Sustainable Development Goals.

Mr Green has created a leadership programme for 
about 40 key personnel in the organisation, who will 
create a joint value-based management culture whereby 
the participants will be given the resources to develop 
their own skills as well as those of their colleagues. 
The programme was developed to strengthen commu-
nications and knowledge-transfer between different 
countries and departments. 

GREEN ENVIRONMENT
Since we conduct our operations online, our environ-
mental impact is relatively limited. However, we take 
action in the areas where we have an ability to reduce 
our environmental impact. For instance, we minimise 
our travel by using digital resources such as video 
conferences, which also has a positive impact on prof-
itability. We invest in new and more energy efficient 
workstations and servers with the aim of reducing 
energy consumption. All waste is sorted at every office, 
organic products are assigned priority when making 
purchases and conventional light bulbs are gradually 
being replaced by low-energy bulbs. 

MR GREEN’S SUSTAINABILITY TARGETS

Sustainability area Overall objective Target Outcome in 2016

Green Business  Long-term profitability See page 10 See page 10

Regulatory compliance such as 
anticorruption and anti-money 
laundering No confirmed cases of violations No confirmed cases of violations

High level of customer  
satisfaction Growth in number of customers

Number of customers rose by 31.9  
per cent in 2016

Data security and customer 
data protection No leakage of customer information No leakage of customer information

Green Gaming

Responsible gaming

Live up to the European CEN standard for 
gaming responsibility Yes

Ensure that affiliates do not recruit from 
websites not approved by Mr Green

During the latter part of the year, no 
compensation was paid to affiliates 
recruiting from websites not approved by 
Mr Green

No violations of marketing rules or  
self-regulation One confirmed case

For customers to associate us with  
Green Gaming (Not measured in 2016)

To be the leading Green Gaming operator (Not measured in 2016)

Green Employment
Fair terms of employment

For employees to consider Mr Green a very 
good place to work. No target set since the 
employee survey was conducted for the 
first time 80 per cent 

Employee training

For employees to feel that they have the 
ability to keep learning new skills. No target 
set since the employee survey was conduct-
ed for the first time 51 per cent

Green Environment Less negative environmental 
impact No target set –
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The share and shareholders

Mr Green & Co AB has been listed on Nasdaq Stockholm’s main market since 30 November 
2016. Prior to that, the share had been listed on AktieTorget in Stockholm since 2013.  
The total return on the Mr Green share was –33.5 per cent in 2016. During the year,  

the price of the share declined from SEK 46.90 to SEK 31.20. 

Number of shares traded weekly, in thousandsOMX Stockholm PIMr Green

MR GREEN SHARE 28 June 2013 – 31 Dec 2016
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Mr Green & Co AB was listed on Nasdaq Stockholm’s 
main market on 30 November 2016 under the stock 
ticker MRG. Prior to that, the share had been listed 
on AktieTorget in Stockholm since 28 June 2013 
under the same ticker. At year-end 2016, the share 
capital amounted to SEK 35.8 million represented by 
35,849,413 shares. Each share entitles its holder to 
one vote. All shares offer equal rights to the assets and 
profit of Mr Green & Co AB.

At year-end, there were 4,387 (4,885) sharehold-
ers. Foreign owners accounted for 3.4 per cent of the 
shareholders and they owned 35.9 per cent of the share 
capital and votes. Private individuals accounted for 93.0 
of the shareholders and they held 24.6 per cent of the 
share capital and votes.

SHARE PERFORMANCE AND TURNOVER
In 2016, a total of 17,319,123 shares were traded, repre-
senting 48.3 per cent of the shares outstanding. An av-
erage of 68,455 shares were traded during every trading 
day, and the average turnover was SEK 2.3 million. There 
was an average of 166 transactions every day. The total 
share turnover for the full-year was SEK 588.9 million. 

The highest price paid for Mr Green & Co AB’s share 
was SEK 46.90 on 30 December 2015. The lowest price 
in 2016 was SEK 27.10 on 13 September. At year-

end, the company had a market capitalisation of SEK 
1,118.5 million.

DIVIDEND POLICY AND PROPOSED DIVIDEND
Mr Green aims to pay a dividend and/or buyback 
shares in an amount equivalent to 50 per cent of 
consolidated free cash flow, provided the cash and cash 
equivalents are not required to realise the company’s 
strategy, for future tax payments or to secure additional 
reserves as dictated by capital market conditions.

Mr Green’s Board of Directors has concluded that 
the company’s cash and cash equivalents are to be used 
to realise Mr Green’s strategy to expand into new geo-
graphic markets. Due to the acquisition of the online 
gaming company Dansk Underholdning, the Board of 
Directors intends to propose that no dividend be paid 
for the financial year 2016. 

BETA VALUE AND STANDARD DEVIATION
The change in price of a single share as compared with 
the stock market as a whole is known as the beta value. 
If the beta value is greater than 1, this signifies that the 
share is more volatile than the market average. A value 
less than 1 signifies that the share is less volatile than 
the market as a whole. The beta value of Mr Green’s 
share was 0.67 in 2016.
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LARGEST SHAREHOLDERS AT 31 DECEMBER 2016,  
% of capital and votes

Nils Henrik Investment AB 13.35

Handelsbanken Luxembourg 11.53

Revolutionary Investment Group I 10.44

Försäkringsbolaget Avanza Pension 6.71

Henrik Bergquist 5.35

Clearstream Banking S.A 4.18

Banque Öhman S.A. 3.79

Euroclear Bank 3.18

Handelsbanken Liv 2.64

Swedbank Försäkring AB 2.41

Catella Bank S.A. 2.21

Guntis Brands 2.08

Hans Fajerson 1.93

Nordnet Pensionsförsäkringar AB 1.45

Other 28.75

Total 100.00
Source: Euroclear Sweden AB 

OWNERSHIP STRUCTURE

Shareholding, number 
No. of  

shareholders No. of shares Holding, %

1 – 500 2,724 442,195 62.1

501 – 1,000 699 598,614 15.9

1,001 – 5,000 723 1,750,149 16.5

5,001 – 10,000 105 808,515 2.4

10,001 – 15,000 43 541,025 1.0

15,001 – 20,000 16 290,210 0.4

20,001 – 77 31,418,705 1.8

TOTAL 4,387 35,849,413 100.00

Source: Euroclear Sweden AB

This means that fluctuations in the price of Mr Green’s 
share were lower than the average price changes on 
the Nasdaq Stockholm. Mr Green’s standard deviation 
was 2.7 per cent in 2016. The standard deviation is a 
measure of the share price’s deviation from the average 
value during the measurement period – in other words 
a measure of a share price’s volatility during the year.  

OUTSTANDING WARRANT PROGRAMME
In March 2014, 1,400,000 warrants were issued 
following a resolution passed on 19 March 2014 at an 
Extraordinary Meeting of Shareholders. The exercise 
price was set at SEK 68 and the exercise period is 20 
March 2017 – 20 April 2017. A total of 1,110,000  
warrants had been acquired at 31 December 2016.

Following a resolution at the Annual General Meet-
ing on 21 April 2016, the company issued 1,020,000 
warrants to senior executives and 360,000 warrants to 
the members of the Board of Directors. At 31 Decem-
ber 2016, senior executives had acquired 860,000 war-
rants and the Board members had acquired 320,000 
warrants at a market price of SEK 2.64 per warrant. 
The exercise price was set at SEK 45 and the exercise 
period is 22 April 2019 – 22 May 2019.

SHARE INFORMATION

Nasdaq Stockholm

Stock ticker MRG

ISIN code SE0006963682

Quotient value 1.0

Market cap, 31 Dec 2016, SEKm 1,118.5

Share price, 31 Dec 2016, SEK 31.20

Year high, SEK 46.90

Year low, SEK 27.10

On 30 November,  
Mr Green’s CEO  
Per Norman rang  
the bell at Nasdaq 
Stockholm.

All of our employees in 
Stockholm were invited 
and our employees in 
Malta followed the  
listing ceremony online.
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There is a range of risks that affect or could affect Mr Green’s operations, results, financial 
position or confidence in Mr Green. As such, risks and risk management are an element 
of our daily business operations. Mr Green maintains a constant focus throughout the 
organisation on assessing, evaluating, and managing the risks to which the Group is 

exposed or may be exposed. When conducting risk assessments, an evaluation is made of the 
probability that a risk will be incurred and what effect that risk could have on the Group’s 

operations, results, financial position or confidence in Mr Green. 

Risks and risk management

RISK-MANAGEMENT ORGANISATION
Mr Green’s Board of Directors bears ultimate responsi-
bility for the Group’s risk management. Risks that are 
associated with the strategic business plan and major 
financial risks, as well as serious matters of trust, are 
addressed by Group management and decided on by 
the Board of Directors.

Group management makes regular reports to the 
Board of Directors on financial and more comprehen-
sive business-related risks. Operational risk manage-
ment is governed by a number of policies concerning 
IT and information security, financial matters, anti- 
money laundering and anticorruption measures, as well 
as instructions such as crisis management and contin-

gency plans. Risk management and risk control are a 
key element of every manager’s responsibilities and 
all events that may damage confidence in the Group 
or cause malfunctions are monitored, and actions are 
taken to minimise or prevent these risks. If possible, 
the risk is transferred by way of insurance policies or 
through agreements. 

We have identified a number of risk areas in our 
risk-management process. These risks and the manage-
ment thereof are presented below. Financial risk man-
agement is also described in Note 2. Internal control 
is described in the Corporate Governance Report on 
page 27. 



Y (23) Z

M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

Risk Management

Negative  
macro economic 
factors

Negative macroeconomic factors may have an 
impact on customers’ disposable income and thus 
the level of their gaming. 

By expanding into more markets, we reduce our 
dependence on the economic trends of individual 
countries.

Competition Competition is intense in the online gaming 
market and the entry barriers are low. The state 
of competition may change in the future as more 
markets become locally regulated. 

Mr Green’s strategic focus is on bolstering cus-
tomer loyalty and the number of customers by 
offering a superior gaming experience in a safe 
and responsible environment. Mr Green’s brand 
is of considerable significance and is assigned 
high priority since a strong and competitive brand 
attracts new customers and forges strong relation-
ships with existing customers.

IT attacks Attacks that affect the operation of various IT 
systems, or intrusions that cause the loss of critical 
data. The attacks may have a limited impact on 
operations, or affect our ability to conduct busi-
ness in the short or medium term. 

IT security and preparation for IT attacks is a 
prioritised area. Mr Green collaborates with estab-
lished service providers in the area. We are highly 
security- minded internally and offer frequent 
security training courses. 

Substandard  
management of  
customer data

Intrusions that lead to a loss of sensitive customer 
data may cause harm to isolated customers. 

Mr Green maintains thorough internal processes 
to ensure that personal data is managed properly 
and that the number of individuals with access to 
the data is limited. 

Substandard regula-
tory compliance and 
loss of gaming licence

Substandard regulatory compliance may cause 
fines and a less favourable reputation in the short 
term. In the long term, it may result in the com-
pany losing licences, which affects our ability to 
conduct business. 

Regulatory compliance is absolutely fundamental 
to our business and requires effective processes 
and procedures, as well as the relevant expertise. 
Regulatory compliance is a prioritised area that is 
monitored and reported at every level of the busi-
ness. Read more about our regulatory compliance 
practices on pages 16–17.

Risk of gaming  
addiction

Gaming and betting are associated with the risk 
that some players will be unable to handle their 
gaming habits and fall victim to gaming addiction, 
which can have serious social implications for the 
individual and those close to them. 

Green Gaming is a feature of Mr Green’s business 
strategy that aims to offer entertainment in a safe 
and reliable environment. 

As such, we work with the Green Gaming 
concept, which entails implementing technologi-
cal solutions to detect risk-prone behaviour early 
on, training customer service in gaming addiction 
issues and taking preventative measures such as 
limits and cooling-off periods. Read more about 
the Green Gaming concept on pages 17–18.

Industry and business-related risks
Business-related risks are part of our daily operations and 
are governed by policies, guidelines and instructions, among 

others tools. Several of these risks are regularly monitored at 
Board level and constitute part of our business strategy, such as 
the risk of gaming addiction. 



Y (24) Z

M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

Risk Management

Affiliates who  
fail to comply with   
Mr Green’s regulatory 
framework

Mr Green does not collaborate with affiliates who 
recruit customers from websites with unsuitable 
content, such as pornography, racist messages or 
illegal content. Despite this, there is a risk that cus-
tomers are recruited from websites with content 
that does not conform to the Group’s values, thus 
potentially harming confidence in Mr Green. 

The agreement with affiliates includes clauses for-
bidding them from directing traffic from websites 
with content that runs counter to our values. In 
the event that this nonetheless happens, Mr Green 
does not pay for traffic that is generated from 
websites that are not approved by us. Read more 
about our work with affiliates on page 18.

Insufficient prepa-
ration for natural 
disasters, fires, etc.

There is a risk that the server halls or one of the 
offices will be ravaged by fire, that the internet 
connection to Malta will be lost or that we will 
experience extensive power outages, which may 
affect our ability to conduct business in the short 
or medium term. 

Mr Green maintains crisis management and 
contingency plans that address matters including 
geographically separate backup servers, proce-
dures for restoring websites, procedures for fire 
and other catastrophes and crises.  

Attempted fraud Mr Green may be exposed to risks related to 
money laundering and fraud since our business 
regularly handles financial deposits and payments.

All financial transactions must be approved in 
advance at managerial level and payments require 
the involvement of at least two employees. All 
manual transactions involving customer accounts 
are monitored by the finance department. We also 
have a special department that addresses fraud 
matters.

Tax matters Mr Green operates in an industry in which a 
growing number of countries are locally regulating 
their markets, thus entailing the introduction of 
licencing systems and local betting duties. There 
is a risk that the duties levied will be so high as 
to affect our profitability and long-term ability to 
conduct business in specific countries. 

By way of trade associations, Mr Green is pursuing 
the matter of harmonising betting duties since 
excessive betting duties risk causing a major black 
market for gaming without official oversight. 

Substandard regu-
latory compliance 
concerning money 
laundering matters

Mr Green may be exposed to money laundering 
attempts, which may result in fines, a loss of confi-
dence and revoked licences. 

Mr Green maintains anti-money laundering pro-
cesses which comport with licencing requirements.

Insufficient brand 
protection

One of Mr Green’s most important assets is our 
brand. Unauthorised use of the brand may result 
in a loss of confidence as well as a loss of revenue.

Mr Green has a Brand Manager, and one of 
the primary tasks of our legal department is to 
protect the Group’s intellectual property rights and 
domains. 

Insufficient ability to 
keep up with techno-
logical advancements

There is a risk that Mr Green will be unable to 
maintain the same pace as its competitors in terms 
of technological advancements, which may affect 
growth. 

Mr Green’s technology development operations 
are consolidated in a company with a sharp focus 
on being one of the leading operators in the 
industry. 
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Risk Management

Financing and  
liquidity risk

In order to finance major investments or expansion 
by way of acquisitions, for example, Mr Green 
may need to secure additional financing. 

To date, Mr Green has financed its expansion  
using internally generated funds. We regularly 
make forecasts related to cash flows and budget 
as well as forecasts to secure the company’s short-
term and long-term financing and liquidity. The 
strategy is for the Group to have sufficient liquid 
assets to be able to cover its financial obligations 
as they fall due. 

Transaction and  
currency risk

Since Mr Green conducts international operations, 
it is exposed to currency risks. The primary risk 
pertains to transactions in EUR. Another risk is 
translation exposure, since our results and equity 
are impacted by the translation of our foreign 
subsidiaries’ results, liabilities and assets into the 
reporting currency, SEK. 

Mr Green’s currency risks are lower in its operating 
cash flows since individual customers’ incoming 
and outgoing payments in different countries are 
conducted in the same currency, thus creating a 
natural form of currency hedge. 

Valuation risk The Group holds significant intangible assets, 
primarily in the form of its brand and goodwill, 
the valuation of which is key to the Group’s overall 
asset pool. 

Impairment testing is conducted on an annual 
basis or when events and/or circumstances arise 
that may have an adverse effect on value. Refer 
to Note 12 Intangible assets, Note 2 Accounting 
policies, and the section on Significant accounting 
judgments, estimates and assumptions.

Financial risks
Financial risks primarily encompass financing, transaction and 
currency risk, as well as valuation risk. Since the Group does 
not offer credit to customers, the credit risk is deemed low. 
Financial risks are managed by the Group’s finance function 
pursuant to the guidelines adopted by the Board of Directors. 

The Group’s risk exposures are identified and its economic 
results are forecast in order to minimise any adverse financial 
effects. The Group’s finance function works in close coopera-
tion with the operational units on financial risk analyses and 
monitoring efforts. Financial risk management is described in 
Note 2. 
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New, effective business strategy
The gaming industry is an exciting sector experiencing strong organic growth. It is expected 
to grow by about 6 per cent annually until 2021. It is also a sector that is monitored and 

operates under an array of regulatory frameworks. As an example, the regulations governing 
money laundering, advertising and licences are detailed and extensive, which is fitting since 

they provide the industry with sensible and shared regulatory frameworks.

To date, Mr Green has based 
its operations on the licence in 
Malta, as well as local licences 
in the UK and Italy. We expect 
a growing number of coun-
tries in Europe to locally regu-
late their markets. In Sweden, 
for instance, we expect local 
licences to come in 2018. 

We embrace this trend since it creates 
clearer rules and transparency in the industry. 

CORPORATE GOVERNANCE  
STRATEGICALLY IMPORTANT
At Mr Green, corporate governance is a strategic 
matter. Well-established, effective corporate govern-
ance and internal control structures are of the utmost 
importance for us. Not simply because we already have 
an extensive regulatory framework to comply with, but 
also because we expect more markets to become locally 
regulated. As such, we are convinced that our estab-
lished corporate governance structure is a competitive 
advantage. 

In 2016, Mr Green’s corporate governance was rein-
forced by expanding the Board of Directors. The Board 
has not just secured additional expertise in corporate 
governance, but also key knowledge in such fields as 
internationalisation and acquisitions. 

SUSTAINABILITY MATTERS IN FOCUS 
Sustainability is a central issue for the Board and Green 
Gaming (responsible gaming) is the most significant 
area. In 2016, we laid the foundation for Mr Green to 
become the leader in Green Gaming. This year, the 
Board will conduct a thorough follow-up of how the im-
plementation of the new tools is progressing and what 
effects the new Green Gaming concept is having. 

In 2016, as part of our sustainability efforts, we have 
focused on affiliates and how we collaborate with them. 
Mr Green’s agreement with its affiliates includes a “no 
excuse” clause that forbids advertising on websites that 
are not approved by Mr Green. By consistently enforc-
ing this clause, the company has sent a clear message to 

its affiliates that unsuitable advertising will not generate 
any revenue. The Board will continue to pursue this 
matter in 2017. 

NEW EFFECTIVE BUSINESS STRATEGY IN 2016
During the year, we adopted the new business strategy 
Mr Green 2.0, which gives the company the means to 
grow beyond just organic growth and to improve profit-
ability. A cornerstone of this strategy is user experience. 
The gaming industry can draw inspiration from the 
e-commerce industry, for example, in terms of develop-
ing its digital communications in order to enhance user 
experience and bolster customer loyalty. This will ena-
ble Mr Green to create a formidable competitive edge. 

The new technology platform that was fully launched 
in 2016 gives Mr Green the ability to swiftly integrate 
new products. The launches of both the Sportsbook 
and the new live casino are a testament to this strength. 
It is gratifying to see how well the new product offering 
has resonated with customers. Our growth during the 
second half of 2016 demonstrates that the new business 
strategy is effective. 

The year ended on a high note with the listing on 
Nasdaq Stockholm’s main market. The listing project 
proceeded as scheduled and CEO Per Norman rang 
the bell at the stock exchange before the end of the 
year, just as promised. 

Mr Green has taken several major and significant 
strategic initiatives in 2016 and delivered strong sales 
growth. This is the outcome of a resolute effort pur-
sued by our seasoned management team, which has 
enjoyed the assistance of a motivated and driven organ-
isation. I would like to extend my sincere gratitude to 
everyone for an excellent effort in 2016. 

In 2017, we will continue to deliver on the new 
business strategy. Mr Green has several key competitive 
advantages that we will effectively deploy in order to 
achieve our growth and profitability targets. It will be 
an exciting year featuring several strategic initiatives 
and a sharper focus on profitability. 

Kent Sander
Chairman of the Board
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Corporate governance
Corporate governance refers to how rights and obligations are delegated among the organs 

of the company pursuant to the prevailing laws, regulations and processes. Corporate 
governance involves the decision-making systems and structures through which shareholders 

directly and indirectly govern the company.  

Mr Green & Co AB is a Swedish public limited liability 
company listed on Nasdaq Stockholm’s main market. 
Mr Green & Co AB hereby submits its 2016 Corporate 
Governance Report. 

EXTERNAL REGULATORY FRAMEWORK
♣ Swedish Companies Act
♣  Other applicable Swedish and international laws  

and rules
♣ Nasdaq Stockholm’s Rule Book for Issuers
♣ Swedish Corporate Governance Code
♣ Swedish Securities Council’s statements

INTERNAL REGULATORY FRAMEWORK
♣ Articles of Association
♣ Rules of procedure for the Board of Directors
♣ Instructions for the CEO
♣ Authorisation procedures
♣ Group policies

DELEGATION OF RESPONSIBILITIES
Shareholders exercise their influence over Mr Green 
& Co AB at the Annual General Meeting (AGM) and 
other general shareholders’ meetings. The general 
meeting of shareholders is the company’s highest  
decision-making body.

Under the Swedish Companies Act, other laws and  
regulations, Nasdaq Stockholm’s Rule Book for Issuers, 
the Articles of Association and the Board of Direc-
tors’ internal policy instruments, responsibility for the 
company’s organisation and the management of the 
company’s affairs rest with the Board of Directors and 
the Chief Executive Officer.

Since being listed on Nasdaq Stockholm, Mr Green 
& Co AB has complied with the Swedish Corporate 
Governance Code.

SHAREHOLDERS
Mr Green & Co AB was listed on Nasdaq Stockholm’s 
main market on 30 November 2016. Prior to that, 
the company had been listed on AktieTorget in Stock-
holm since 28 June 2013. The total number of shares 
is 35,849,413. At year-end, the company had 4,387 
owners. The largest owners were Nils Henrik Invest-
ment AB with 13.35 per cent of the capital and votes, 
Handelsbanken Luxembourg with 11.53 per cent, and 
Revolutionary Investment Group I with 10.44 per cent. 
Information for shareholders is available on Mr Green 
& Co AB’s website, www.mrg.se.

ARTICLES OF ASSOCIATION
The Articles of Association define the company’s opera-
tions, specify the number of Directors and auditors and 
set forth the procedures for giving notice of the AGM 
and the transacting of business at the AGM. The Articles 
of Association contain no limitations on how many votes 
each shareholder may cast at an AGM. The currently 
applicable Articles of Association, which were adopted 
at the AGM on 23 April 2015, are available on the com-
pany’s website, www.mrg.se.

ANNUAL GENERAL MEETING
It is at the AGM and any extraordinary shareholders’ 
meetings that all shareholders are able to exercise their 
voting rights on matters which affect the company 
and its operations. The AGM, which is held within six 
months of the end of the financial year, passes resolu-
tions on the adoption of income statements and balance 
sheets, the treatment of the profit or loss for the year, 

Shareholders 

General 
shareholders’ 

meetings 

Nominating 
Committee 

Remuneration 
Committee 

Board of Directors 

Chief 
Executive Officer 

External auditors 

Audit Committee 

Internal auditor 

Operating 
activities
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decisions on dividends, and discharge from liability for 
the Board of Directors and CEO. It elects the Board of 
Directors and determines the fees payable to the Direc-
tors. It elects auditors and decides on their fees, and it 
deals with other legally prescribed matters and adopts 
guidelines for the remuneration of senior executives. 
The AGM also resolves on other proposals from the 
Board of Directors and shareholders. All shareholders 
who are registered in the share register on the record 
date and who have registered to attend the AGM in 
accordance with the provisions of the Articles of Asso-
ciation have the right to participate in the meeting and 
vote for all their shares. Shareholders may be repre-
sented by one or several proxies.

2016 ANNUAL GENERAL MEETING 
The 2016 AGM was held on 21 April 2016. At the 
AGM, the shareholders present in person or by proxy 
represented 24.55 per cent of the votes and capital. 
Dimitrij Titov was elected to chair the meeting.

In accordance with the Board of Directors’ and Nomi-
nating Committee’s motions, the AGM resolved:
♣ To adopt the balance sheet and income statement.
♣  That the company’s profit would be carried forward 

and thus that no dividend would be paid. 
♣  To grant the Board of Directors and CEO discharge 

from liability. 
♣  That the Board of Directors shall comprise six  

directors. 
♣  The AGM resolved to re-elect Henrik Bergquist,  

Andrea Gisle Joosen, Kent Sander and Tommy  
Trollborg to the Board, and to elect Eva Lindqvist 
and Danko Maras as new Board Directors. Kent 
Sander was elected as Chairman of the Board. 
Former Board Director Mikael Pawlo stepped down 
from the Board in conjunction with the AGM. 

♣  The AGM resolved that the Chairman of the Board 
be paid SEK 700,000 and that each of the other 
Directors be paid SEK 300,000 in Directors’ fees. 
For Committee work on the Nominating Committee, 
the chairman shall be paid SEK 100,000 and other 
Directors shall be paid SEK 65,000, and for work on 
the Remuneration Committee, the chairman shall be 
paid SEK 50,000 and other Directors shall be paid 
SEK 30,000. In addition to the fixed fees, the AGM 
also resolved that, where applicable, a special fee 
totalling a maximum of SEK 500,000 may be paid to 
the Directors for work on the potential listing of the 
company’s shares on a regulated market. The special 
fee shall be distributed pro rata among the Directors 
in relation to the amount of time spent, whereby 
remuneration shall be paid in the amount of SEK 
2,000 per hour and may amount to a cumulative 
maximum of SEK 500,000, regardless of the time 
spent. 

♣  That fees to the Auditor shall be paid in the amount 
invoiced and approved. 

♣  To re-elect Öhrlings PricewaterhouseCoopers AB as 
the auditor for the period until the end of the next 
AGM. 

♣  The AGM resolved that the Nominating Committee 
ahead of the 2017 AGM is to comprise Kent Sander, 
Dimitrij Titov and Mikael Pawlo. The Nominating 
Committee has a mandate period until such time as a 
new Nominating Committee has been appointed.  

♣  On guidelines for the remuneration of senior exec-
utives. 

♣  On the issue of warrants and resolved on the ap-
proval of the transfer of warrants to senior executives 
and so forth. 

♣  On the issue of warrants and resolved on the ap-
proval of the transfer of warrants to Directors and so 
forth.

The complete minutes of the AGM are available on the 
company’s website, www.mrg.se

2017 ANNUAL GENERAL MEETING 
The AGM of Mr Green & Co AB (publ) will be held  
on 24 April in Stockholm. For further information  
on the 2017 AGM, please refer to page 80 and the 
company’s website, www.mrg.se.

NOMINATING COMMITTEE
The AGM resolves on the principles for appointing the 
Nominating Committee. As per the resolution at the 
2016 AGM, the Nominating Committee shall comprise 
the Chairman of the Board Kent Sander, Dimitrij Titov 
and Mikael Pawlo. The Nominating Committee has 
subsequently from within its ranks appointed Dimitrij 
Titov as chairman. In the event that a member of the 
Nominating Committee for any reason steps down 
from the Nominating Committee prior to the 2017 
AGM, the members of the Nominating Committee shall 
jointly appoint another representative to replace said 
member. 

The Nominating Committee is tasked with present-
ing proposals for resolutions to the AGM on behalf of 
the shareholders. In conjunction with this, the Nom-
inating Committee shall also express its opinion on 
whether the proposed Directors are independent of the 
company, independent of major shareholders or have 
other material directorships, and on their sharehold-
ings in Mr Green & Co. The Nominating Committee’s 
duties also include evaluating the composition and 
work of the Board. 

The current composition of the Nominating  
Committee was announced in a press release and on 
Mr Green & Co’s website on 22 April 2016. 
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The Nominating Committee’s duties include:
♣  Proposing a candidate for chairman of the general 

meeting of shareholders 
♣  Proposing candidates for the Board of Directors 
♣  Proposing a candidate for Chairman of the Board 
♣  Proposing auditors 
♣  Proposing directors’ fees 
♣  Proposing auditors’ fees 
♣  Proposing principles for the appointment of the next 

Nominating Committee

The Nominating Committee of Mr Green & Co cur-
rently consists of: 
1)  Dimitrij Titov (chairman of the Nominating Commit-

tee, independent of the company). 
2) Mikael Pawlo (not independent of the company). 
3)  Kent Sander (Chairman of the Board, independent of 

the company).

All of these members were appointed in accordance 
with the AGM’s resolution. 

The company has paid the chairman of the Nominat-
ing Committee as invoiced. 

Shareholders may submit proposals to the Nominat-
ing Committee. Proposals should be sent by e-mail to: 
valberedning@mrg.se.

Prior to the 2017 AGM, the Nominating Committee 
has held four minuted meetings. The Nominating 
Committee has adopted article 4.1 of the Swedish 
Corporate Governance Code (the “Code”) as its diver-
sity policy and continuously strives to fulfil the Code’s 
standards relating to versatility, breadth and gender 
balance on the Board of Directors.   

The Nominating Committee’s complete list of pro-
posals and motivations for said proposals ahead of the 
2017 AGM will be presented on the company’s website 
www.mrg.se well in advance of the AGM taking place. 

THE BOARD OF DIRECTORS AND ITS WORK
The primary task of the Board of Directors is to serve 
the interests of the company and its shareholders, 
appoint a CEO and ensure that the company com-
plies with applicable laws, Articles of Association and 
the Swedish Corporate Governance Code. The Board 
also bears responsibility for ensuring the Group has a 
structure suited to enabling the Board to exercise its re-
sponsibilities as owner of the Group’s subsidiaries, and 
that allows the accounting, asset management and the 
company’s general financial situation to be supervised 
in a reassuring manner. At least once a year, the Board 
shall, in the absence of the company’s management, 
meet the company’s auditor, and on a regular basis and 
at least once a year evaluate the performance of the 
CEO. 

The Board has adopted a set of rules of procedure 
governing the activities of the Board, as well as the 

Board’s Audit Committee and Remuneration Commit-
tee. The rules of procedure regulate the number of 
scheduled Board meetings, the matters to be addressed 
at regular Board meetings and the duties of the 
Chairman of the Board. The Board also adopts a set of 
instructions for the CEO. 

The Board has also issued and adopted Authorisa-
tion procedures, and policies including the Code of 
Conduct, Communication Policy, Finance Policy, HR 
Policy, Insider Policy, Corporate Governance Policy, IT 
Policy, Information Security Policy, Purchasing Policy, 
Sustainability Policy, Anti-bribery & Corruption Policy, 
Compliance Policy, as well as a Public Interest Disclo-
sure “Whistleblower” Policy.

The Articles of Association stipulate that the Board 
shall consist of at least three and no more than ten 
Directors with up to ten deputies. The AGM held on 21 
April 2016 adopted a resolution stating that the Board 
shall have six Directors elected by a general meeting of 
shareholders with no deputies. At the AGM held on 21 
April 2016, for the period until the next AGM that will 
be held on 24 April 2017, Directors Henrik Bergquist, 
Andrea Gisle Joosen, Kent Sander and Tommy 
 Trollborg were re-elected to the Board, while Eva 
Lindqvist and Danko Maras were elected new Directors. 
Mikael Pawlo declined re-election. The CEO does not 
serve on the Board. 

The Board of Directors is presented on pages 34–35.
The Group’s CEO, Per Norman, serves as rapporteur 

to the Board at all meetings of the Board. The Group’s 
CFO serves as rapporteur to the Board, and the General 
Counsel participates as secretary. Other executives in 
the Group may participate at meetings of the Board as 
rapporteurs on specific matters. 

As per the Swedish Corporate Governance Code, the 
majority of the Board’s Directors elected by a general 
meeting of shareholders shall be independent of the 
company and its management, and at least two of these 
Directors shall also be independent of the company’s 
major shareholders. Of the Board’s Directors, five are 
independent of the company and its management, and 
four are independent of the company’s major owners. 

All Directors and all members of the Group’s man-
agement team have completed Nasdaq Stockholm’s 
training course in stock exchange rules.

BOARD MEETINGS
In 2016, the Board held 20 minuted meetings, includ-
ing two telephone meetings and three per capsulam 
meetings. 

During the year, the Board devoted particular 
attention to strategic financial matters and to mat-
ters relating to the listing of the company’s shares on 
Nasdaq Stockholm’s main market, internal control and 
significant investments.
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Attendance at Board meetings

Kent Sander Chairman  
(as of the AGM on 21 April 2016)
(Director as of the Extraordinary 
Meeting of Shareholders on 26 
January 2016)

18/19

Tommy Trollborg   Director
(Chairman until the AGM on  
21 April 2016)

20/20

Henrik Bergquist Director 20/20

Andrea Gisle 
Joosen

Director 20/20

Eva Lindqvist Director  
(as of the AGM on 21 April 2016)

13/13

Danko Maras Director  
(as of the AGM on 21 April 2016)

11/13

Mikael Pawlo Director  
(until the AGM on 21 April 2016)

7/7

WORK OF THE BOARD
The work of the Board follows the rules of procedure 
and the Board receives information from management 
in the form of activity reports in accordance with the in-
structions for the CEO. The company’s auditors report 
their observations from their review of the financial 
statements and their assessment of the company’s inter-
nal procedures and control to the Board.

INTERNAL CONTROL AND RISK MANAGEMENT
Responsibility for maintaining an effective control en-
vironment and internal control in respect of financial 
reporting has been delegated to the CEO. For external 
communications, guidelines have been adopted which 
ensure that correct information is distributed to the 
market.

The Board’s responsibility for internal control is 
governed by the Swedish Companies Act, the Swedish 
Annual Accounts Act and the Swedish Corporate Gov-
ernance Code. The company’s internal control process 
is based on the COSO framework, which was developed 
by the Committee of Sponsoring Organizations of the 
Treadway Commission. The process has been designed 
to ensure proper risk management including reliable  
financial reporting in accordance with IFRS, the appli-
cable laws and regulations, as well as other standards 
that are applied by Nasdaq Stockholm listed com-
panies, and are parent companies in a consolidated 
situation. These efforts involve the Board of Directors, 
Group management and other staff. 

When conducting risk assessments, an evaluation is 
made of the probability that a risk will be incurred and 

the implications of such a risk resulting in a real event, 
as well as how quickly any such risk could become a 
reality. Both local and central financial reporting are 
followed-up and evaluated on the basis of impact and 
scope, and adjusted depending on materiality.   
Mr Green’s risk management is divided into three 
subcategories: risk assessment, internal control require-
ments, as well as self-assessment and reporting. The 
Audit Committee, external auditors and Group man-
agement regularly discuss the company’s principles for 
assessing risks and risk management, material financial 
risk exposures and the actions that Group management 
has taken or intends to take to limit, monitor or con-
trol such exposures. The Audit Committee regularly 
presents its work and findings to the Board, including 
the Committee’s monitoring of the company’s oper-
ational, legal, regulatory, political and financial risks. 
On an annual basis, in conjunction with work related 
to the year-end report and the interim reports for the 
period 1 January – 30 September, the Board addresses 
matters presented by the Audit Committee. The com-
pany’s CEO must ensure that the Board’s Directors are 
regularly furnished with the information required to 
monitor the company’s and Group’s financial situation, 
which includes such measures as the CEO providing 
the Board with a monthly written earnings report, 
including comments related to the company’s financial 
performance in relation to the latest adopted budget 
or forecast. 

Tax and financial risks are regularly reviewed for 
preventative purposes, and tax, legal and financial risks 
that are deemed significant are reported in the consoli-
dated financial statements.

THE AUDIT COMMITTEE
The Audit Committee shall comprise at least three 
members who are annually appointed by the Board. 
One of the members shall serve as chair of the Commit-

Risk assessment
Risk reporting

Continuous 
improvement Measures to 

reduce identified 
risks

Requirements 
and management 
of risks

Monitoring 
including follow-up 
and evaluation

EFFECTIVE CONTROL ENVIRONMENT
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tee. As of the 2016 AGM, the Board’s Audit Committee 
has comprised Eva Lindqvist (chair) as well as Danko 
Maras and Tommy Trollborg. The majority of the 
Committee’s members must be independent of the 
company and its management, and at least one of the 
members must also be independent of the company’s 
major shareholders. At least one member shall be inde-
pendent and possess accounting or auditing expertise. 
Of the three members of the Audit Committee, all 
three are independent of the company and its man-
agement, and two are independent of the company’s 
major shareholders. The Audit Committee’s efforts are 
regulated by a particular set of instructions that have 
been adopted by the Board as part of its rules of proce-
dure. The Audit Committee is responsible for ensuring 
the quality of the company’s internal and external 
control and governance in terms of financial reporting, 
risk management and risk control, regulatory compli-
ance, other internal governance and control, as well as 
matters specifically prescribed by the Board during the 
course of the financial year. In brief, without it affect-
ing the Board’s general responsibilities and duties, the 
Audit Committee shall regularly meet with the compa-
ny’s auditors and keep abreast of the focus and scope of 
auditing work.

The Committee has studied information received 
from and engaged in dialogue with the company’s 
management in order to keep abreast of the compa-
ny’s risks. It has also been in regular contact with the 
company’s auditor. 

The Committee shall evaluate the work of the audi-
tors, submit information to the Nominating Committee 
and, upon request, submit a proposal for the appoint-
ment of auditors.

The Audit Committee shall hold minuted meetings at 
least four times a year. In 2016, six meetings were held, 
including an on-site visit to Malta, where the opera-
tions of the company’s main asset, Mr Green Ltd, were 
reviewed. The Audit Committee shall inform the Board 
of the matters that have been addressed by the Com-
mittee. In addition to the members of the Committee, 
the CFO, and, where required, the external auditor, 
CEO and other Group executives are called to the 
Committee’s meetings.

REMUNERATION COMMITTEE
The Remuneration Committee shall comprise at least 
two members who are annually appointed by the 
Board. The Chairman of the Board shall be the chair-
man of the Remuneration Committee. The Board’s 
Remuneration Committee comprises members Kent 
Sander (chairman) as well as Andrea Gisle Joosen and 
Tommy Trollborg. The Committee’s members must 
be independent of the company and its management. 
Of the three members of the Remuneration Commit-
tee, all three are independent of the company and its 
management. The Remuneration Committee’s efforts 
are regulated by a particular set of instructions that 
have been adopted by the Board as part of its rules of 
procedure. The principal task of the Remuneration 
Committee is to prepare the Board’s decisions on mat-
ters concerning remuneration principles, benefits and 
other terms of employment for Group management, 
to monitor and evaluate programmes that are on-
going and were completed during the year concerning 
variable remuneration for management, as well as to 
monitor and evaluate the application of the guidelines 
for the remuneration of senior executives as resolved 
on by the AGM, as well as on applicable remuneration 
structures and remuneration levels in the Group. The 
Remuneration Committee must convene at least two 
times per financial year. In 2016, the Committee held 
two meetings.

EXECUTIVE MANAGEMENT
The Group’s executive management consists of the 
Chief Executive Officer (CEO), Chief Financial Officer 
(CFO), General Counsel and Director of Investor 
Relations, Director of Communications, as well as the 
CEOs of the operating subsidiaries Mr Green Ltd and 
Mr Green & Co Technology AB. Information on the 
Group’s executive management is available on pages 
36-37 of this annual report, as well as on the company’s 
website, www.mrg.se.

THE CHIEF EXECUTIVE OFFICER 
The CEO is appointed by the Board of Directors and 
manages the business pursuant to the instructions 
adopted by the Board, and is responsible for the day-to-
day management of the company and Group in accord-



Y (32) Z

M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

ance with the Swedish Companies Act. This excludes 
decision-making on matters relating to operational 
gaming activities. The CEO leads the activities of the 
Parent Company and makes decisions in consultation 
with the other members of the management team. The 
CEO is also responsible for executing the company’s 
sustainable enterprise strategies in its operations. The 
company’s operations consist of the management and 
administration of its investments and the evaluation of 
potential new acquisitions or the divestment of opera-
tions. The Group’s gaming activities are conducted in 
Malta through the wholly owned subsidiary Mr Green 
Ltd. This company has a separate Board of Directors 
and operational management team, which makes 
operational decisions relating to Mr Green’s gaming 
operations, including matters concerning sustainable 
enterprise. Instructions for the CEO of Mr Green Ltd 
have been prepared, which are aligned with the instruc-
tions for the CEO of the Parent Company.

REMUNERATION 
Decisions on Directors’ fees and guidelines for the re-
muneration of senior executives are made by the AGM. 
The Remuneration Committee, which is appointed 
from among the members of the Board, is tasked with 
drafting guidelines on salaries and other employment 
terms for the CEO and other senior executives and with 
presenting its proposed resolutions on such matters to 
the Board of Directors. The Board makes decisions on 
the salary and other remuneration paid to the CEO. 
The CEO makes decisions on salaries and other remu-
neration paid to other senior executives in accordance 
with the guidelines of the Board. Other senior execu-
tives are defined as the individuals who, along with the 
CEO, constitute Group management.

Basic remuneration levels shall be market-based. 
Remuneration consists of a fixed basic salary, potential 
variable remuneration calculated on the basis of pre-
determined targets, other benefits and pension, as well 
as financial instruments in the form of warrants. The 
balance between fixed and variable remuneration must 
be proportionate to the executive’s responsibilities 
and authority. For the CEO and other senior execu-
tives, variable remuneration is capped at 50 per cent 
of the fixed salary. Pension terms must be based on 
defined contribution pension solutions. The period of 
notice in case of termination by the company may not 
exceed six months. During the period of notice of up 
to six months, the employee receives a full salary and 
employee benefits. Decisions on share and share price- 
related incentive schemes are made by the general 
meeting of shareholders. In individual cases and under 
special circumstances, the Board may deviate from the 
aforementioned guidelines.

In addition to the variable cash remuneration 
amounting to up to 50 per cent of the basic salary, 
which may be paid if certain targets are met, the com-
pany’s CEO, Per Norman, is entitled to SEK 1,000,000 
related to the approval of the company’s application for 
the admission to trading of Mr Green shares on Nasdaq 
Stockholm. The Board of Directors has determined 
that although this remuneration constitutes a deviation 
from the guidelines for the remuneration of senior ex-
ecutives, it is justified in light of special circumstances. 
As a result of the approval of the company’s application 
for the admission to trading of Mr Green shares on 
Nasdaq Stockholm, the company’s CFO, Simon Falk, is 
entitled to cash remuneration of SEK 500,000 in addi-
tion to the variable cash remuneration of SEK 100,000 
to which he is entitled provided that certain targets 
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are met. Pursuant to a resolution adopted at the 2016 
AGM, Chairman of the Board Kent Sander has been 
granted payment of SEK 310,000, Eva Lindqvist of 
SEK 75,000 and Danko Maras of SEK 75,000 for their 
efforts in securing approval for admission to trading of 
the company’s shares on Nasdaq Stockholm.

Mr Green has implemented two warrant programmes 
for senior executives and one warrant programme for 
Board members. Under each of the resolutions passed 
by the general meeting of shareholders regarding these 
programmes, warrants were issued free of charge to the 
company’s subsidiary, Mr Green & Co Optionsbärare 
AB, with entitlement for the subsidiary to transfer 
the warrants to certain senior executives and Board 
members. Each warrant entitles the holder to subscribe 
for one new share in the company. The value of the 
warrants is calculated at market rate by an external 
party in accordance with the Black-Scholes Option 
Pricing Model. The first warrant programme for senior 
executives in the company and its Swedish and Maltese 
subsidiaries was adopted at the Extraordinary Meeting 
of Shareholders on 19 March 2014 and covered a maxi-
mum of 1,400,000 warrants. The subscription price was 
set at SEK 68 and shares can be subscribed for during 
the period from 20 March 2017 through 20 April 
2017. A total of 1,110,000 of these warrants have been 
acquired by senior executives. The second warrant 
programme for senior executives in the company and 
its Swedish and Maltese subsidiaries was adopted at the 
AGM on 21 April 2016 and covered a maximum of 
1,020,000 warrants with a subscription price set at SEK 
45. Shares can be subscribed for in accordance with the 
terms and conditions of the warrants during the period 
from 22 April 2019 through 22 May 2019. A total of 
860,000 of these warrants have been acquired by senior 
executives. 

The warrant programme for the Board members 
elected at the 2016 AGM was adopted following a pro-
posal from shareholders representing approximately 
35 per cent of the shares and votes in the company at 
the AGM held on 21 April 2016, covering a maximum 
of 360,000 warrants. The subscription price has been 
set at SEK 45. Shares can be subscribed for during the 
period from 22 April 2019 through 22 May 2019. A 
total of 320,000 of these warrants have been acquired 
by Board members. 

If the warrants are fully exercised, the total dilution 
effect will correspond to approximately 7.20 per cent 
of the total number of shares and voting rights in the 
company. In conjunction with the transfer of warrants, 
each warrant holder has entered into a warrant agree-
ment with the company containing standard terms and 
conditions for this type of agreement, including stipula-
tions on repurchase rights and first right of refusal. 

AUDITING 
The auditor is appointed by the AGM to review the 
company’s annual report and accounts and the admin-
istration of the Board of Directors and CEO. The audi-
tors’ reporting to the owners takes place at the AGM by 
way of the Auditors’ Report. 

The auditing firm Öhrlings Pricewaterhouse- 
Coopers AB serves as the company’s auditing firm and 
is represented by Bo Åsell as auditor-in-charge. Bo Åsell 
has over 30 years’ experience in the audit industry and 
currently works mainly with companies that are listed 
on regulated markets in Sweden, municipal and coun-
ty-owned companies as well as large owner-managed 
companies. For 15 years Bo Åsell also worked at FAR, 
the Swedish professional institute for accountants, with 
special responsibility for the SME market (small and 
medium-sized enterprises). 

The annual accounts are reviewed in January-Febru-
ary. The annual report is reviewed in February-March. 
Reviews are conducted in conjunction with the publi-
cation of the company’s interim reports for the third 
quarters. 

In addition, an ongoing review of internal procedures 
and control systems is conducted over the course of the 
year, the results of which are reported to the Group’s 
CEO, CFO, Audit Committee and Board of Directors. 

Mr Green & Co has enlisted the services of KPMG 
concerning tax issues.

INTERNAL AUDITING 
The Group did not have a separate internal audit 
function during the financial year. The CFO and Audit 
Committee have devoted particular attention to these 
matters. The Board annually evaluates the need for a 
specific review function (internal audit) at the com-
pany. KPMG has been enlisted to perform certain in-
ternal auditing services at the company, with a focus on 
revenue, selling expenses, fraud and customer support, 
which are expected to commence in February 2017. 
The company has concluded that a specific internal 
audit function at the company, beyond the review that 
will be performed by KPMG, is currently unwarranted 
since the existing control system at the Group has been 
deemed to secure the need for requisite control and 
follow-up. 

INVESTOR RELATIONS
The company’s CEO is responsible for contacts with 
shareholders. Director of Investor Relations, Frida 
Adrian, is in charge of the company’s day-to-day IR 
activities. Mr Green & Co provides information to 
shareholders through the annual report, year-end 
report, interim reports and press releases as well as the 
company’s website. The company has also participated 
in a number of public investor meetings and other  
IR activities.
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Board of Directors

KENT SANDER, BORN 1953
Chairman of the Board, Chairman 
of the Remuneration Committee
Elected: 2016

Relevant background: M.Sc. in 
Economics and Business from 
Stockholm University. Kent Sander 
holds experience from executive 
positions in international telecom 
and high-tech IT companies. 
Among other posts, he has served 
as Executive Vice President Sales  
at Ericsson and as CEO of  
TruePosition Inc. He has previously 
held positions as a Senior Partner 
at Brainheart Capital and as an 
Advisory Board representative for 
Samsung Electronics Ltd.

Other directorships: Chairman of 
OnePhone Holding AB, Tobii AB 
and Triboron International AB.  
Director of Edgeware AB (publ), 
Expander Business Consulting AB 
and BT Onephone Ltd.

Shareholding: 200,000 warrants.

HENRIK BERGQUIST, BORN 1973
Director.  
Elected: 2013

Relevant background: B.Sc. in 
Electronics and Graphic Technol-
ogy from the KTH Royal Institute 
of Technology in Stockholm. 
Henrik Bergquist has worked at 
Ericsson in the department for 
Applied Internet research and as 
project owner within internet- 
related products. He has also been 
involved in founding several digital 
companies, including Betsson 
where his roles included working as 
product manager. He is also one of  
Mr Green’s three founders, and  
was also product manager for a 
period at Mr Green. 

Other directorships: Director of 
Nils-Henrik Investment AB.

Shareholding: 6,704,894 shares.

ANDREA GISLE JOOSEN, BORN 1964
Director, member of the  
Remuneration Committee.
Elected: 2015

Relevant background: M.Sc. in 
International Business from 
Copenhagen Business School 
(CBS). Andrea Gisle Joosen 
possesses experience from the 
consumer products and media 
industries. She has previously 
served as Nordic Managing 
Director of companies including 
Boxer TV-Access, Panasonic Nordic 
and 20th Century Fox Home 
Entertainment, and held executive 
positions at Mars, Procter & 
Gamble and Johnson & Johnson.

Other directorships: Chair of 
Teknikmagasinet Nordic Holding 
Group AB (including subsidiaries 
and Teknikintressenter i Norden 
AB). Director of BillerudKorsnäs 
Aktiebolag (publ), BillerudKorsnäs 
Venture AB, Dixons Carphone Plc, 
ICA Gruppen Aktiebolag and  
James Hardie Plc.

Shareholding: 9,500 shares and 
40,000 warrants.
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EVA LINDQVIST, BORN 1958
Director, Chair of the  
Audit Committee. 
Elected: 2016

Relevant background: MBA from 
Melbourne University and a M.Sc. 
from Linköping University in 
applied physics. Eva Lindqvist has 
held several executive positions, 
including Senior Vice President 
and director for companies in the 
Telia and Ericsson Groups. She also 
possesses international experience 
in fields such as strategy and 
market development, sales and 
product management. 

Other directorships: Director of 
Alimak Group AB (publ), Assa 
Abloy AB, Com Hem Holding
AB, SWECO AB (publ), Kährs 
Holding AB (publ), Bodycote plc 
and Caverion Oy.

Shareholding: 2,300 shares and 
40,000 warrants.

DANKO MARAS, BORN 1963
Director, member of the  
Audit Committee.
Elected: 2016

Relevant background: M.Sc. from 
Uppsala University with a speciali-
sation in accounting and auditing. 
Danko Maras is the CFO and until 
15 February 2017 was the acting 
CEO of Cloetta AB. He has also 
held several executive positions at 
Unilever Nordic and has worked at 
Unilever in the US, the Nether-
lands and Switzerland. 

Other directorships: Director of 
several subsidiaries of Cloetta AB.

Shareholding: 10,000 shares and 
40,000 warrants.

TOMMY TROLLBORG, BORN 1939
Director, member of the  
Remuneration Committee and 
Audit Committee. 
Elected: 2012

Relevant background: M.Sc. in 
Business and Economics from the 
Stockholm School of Economics. 
Tommy Trollberg worked as an 
authorised public accountant at 
Wahlbergs Revisionsbyrå in 
Stockholm as CEO and main 
partner until 1989 before becom-
ing active on several national and 
international boards, and, through 
his consulting firm Magnolia 
Consulting Sàrl, has served as a 
consultant in the financial field 
during mergers, corporate 
acquisitions and on management 
and board matters.

Other directorships: Chairman of 
Åkers Krutbruk Protection 
Aktiebolag, Brobyholm Fastighets 
AB and Provinsor Fastigheter AB. 
Director of Actant AG, Switzerland, 
Iterata AB and the Promobilia 
Foundation.

Shareholding: 792,090 shares.
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Group Management 

PER NORMAN, BORN 1964
CEO

Relevant background: M.Sc. in Mechanical Engineering from the KTH Royal 
Institute of Technology in Stockholm and an MBA from Uppsala Univer-
sity. Per Norman has a background as a management consultant and has 
held several executive positions, including as Vice President and CTO of 
Modern Times Group (MTG), CEO of SES Sirius, CEO of Boxer TV-Access 
and Vice President of Teracom. 

Shareholding: 370,000 shares and 500,000 warrants.

SIMON FALK, BORN 1972
CFO

Relevant background: M.Sc. in Economics from Stockholm University.  
Simon Falk has previously served as CFO of Kronans Apotek. Prior to  
that he has a background in the telecom industry, where he was CFO of 
Bredbandsbolaget and of several companies in the Tele2 Group.

Shareholding: 83,000 shares and 120,000 warrants.

JAN TJERNELL, BORN 1963
General Counsel 

Relevant background: LLM from Stockholm University. Jan Tjernell possesses 
international experience as a company lawyer primarily in the telecom 
industry. Among other posts, he was Chief Legal Advisor at Tele2 for eleven 
years and General Counsel at Digicel for six years.

Shareholding: 13,000 shares and 80,000 warrants.

FRIDA ADRIAN, BORN 1977
Director of Investor Relations 

Relevant background: M.Sc. in Economics from Stockholm University and 
also studied media at City University, London. Frida Adrian worked at 
Investor for nearly nine years focusing on finance, communications and 
investor relations. She also holds experience from Svensk Exportkredit, 
and served as head of investor relations at Länsförsäkringar Bank. 

Shareholding: 3,130 shares and 80,000 warrants.
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JESPER KÄRRBRINK, BORN 1964
CEO, Mr Green Ltd

Relevant background: Studied economics at Örebro University.  
Jesper Kärrbrink holds experience as a CEO from media, gaming  
and e-commerce companies, including as CEO of Svenska Spel, Eniro, 
Östersunds-Posten, Metro International, Bonniers Veckotidningar and of 
online and e-commerce companies such as Bonnier Interactive and 
Euroflorist.

Shareholding: 19,378 shares and 250,000 warrants.

STEFAN GUSTAFSSON, BORN 1965
Acting CEO of Mr Green & Co Technology AB

Relevant background: Stefan Gustafsson holds extensive experience from 
executive IT positions, including as CIO of Elon Group and Boxer  
TV-Access, and as CTO and head of IT and security of Com Hem.

Shareholding: -

ÅSE LINDSKOG, BORN 1962
Director of Communications

Relevant background: Trained in Journalism at Stockholm University, and 
studies at the Stockholm School of Economics. Åse Lindskog has previously 
served as Head of corporate PR and media relations and Investor Relations 
at Ericsson, as an analyst at Swedbank Robur, Secretary General at the 
Swedish Society of Financial Analysts and advisor at the Ministry of 
Industry, as well as Reporter at the financial daily DI and financial weekly 
Veckans Affärer.

Shareholding: -

The former CEO of Mr Green & Co Technology AB, 
Niklas Enhörning, stepped down from his position in 
December 2016.

All shareholdings are shown including holdings via 
companies and other related parties.
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Directors’ Report

The Board of Directors and Chief Executive Officer of Mr Green & Co AB, corporate 
registration number 556883-1449, hereby present their annual report and consolidated 

financial statements for the financial year 2016. 

The net result for the year and financial position for 
the Group and Parent Company are presented in the 
Directors’ Report and the following income statements, 
statements of comprehensive income, balance sheets, 
statements of changes in equity and statements of cash 
flows, as well as the associated notes and commentary. 

The consolidated and Parent Company income 
statements and balance sheets will be presented for 
approval by the Annual General Meeting (AGM) on 24 
April 2017.

DESCRIPTION OF THE BUSINESS
Mr Green is a leading European online gaming com-
pany that offers entertainment and a superior gaming 
experience in a responsible environment. The Group 
caters to individuals over the age of 18 who want to 
play games of chance for money. Mr Green operates 
in 13 countries and is growing rapidly in several of 
these markets. Mr Green maintains a strong position 
in Europe, predominantly in the Nordic region and 
Austria. Mr Green holds gaming licences in Malta, Italy 
and the UK. 

SIGNIFICANT EVENTS IN 2016
Listing on Nasdaq Stockholm’s main market

Mr Green & Co AB (publ) was listed on Nasdaq 
Stockholm’s main market on 30 November 2016. Prior 
to that, its share had been listed on AktieTorget in 
Stockholm since 28 June 2013. The Board and man-
agement believe that a listing on Nasdaq Stockholm is 
a logical and key step in Mr Green’s development and 
continued implementation of the new business strategy. 
A listing on Nasdaq Stockholm will attract a broader 
group of investors and also provide greater access to 
the Swedish and international capital markets, which 
are expected to promote the company’s continued 
growth and development. The Board and management 
also believe that a listing on Nasdaq Stockholm will 
serve as a seal of quality, which could have a positive 
effect on relationships with customers, suppliers and 
business partners.
 

Business strategy: Mr Green 2.0

Mr Green’s new technology platform was in place by 
the spring of 2016, entailing major enhancements 
including responsiveness and the ability to personalise 
the user experience. It also bolsters operational effi-
ciency, thus yielding the potential for greater econo-
mies of scale when integrating new gaming platforms, 
geographies, product areas and domains for new and 
existing brands, as well as data-driven marketing. 

The new technology provides Mr Green with greater 
control and operational flexibility, as well as less de-
pendence on external parties. The technology platform 
is also designed to facilitate adaptations to standards 
in locally regulated markets. With the new technolo-
gy platform in place by the spring of 2016, we began 
developing the new business strategy: Mr Green 2.0. 
Mr Green 2.0 is based on five cornerstones: brand, user 
experience, product offering, geographic expansion 
and being the leader in sustainability and Green Gam-
ing (responsible gaming).

Expanded product offering

In June 2016, Mr Green expanded its product offering 
to also include Sportsbook, and in September 2016 
we launched a new live casino vertical, showcasing an 
exclusive and unique casino studio. 

New CEO for Mr Green Ltd and Mr Green & Co 

Technology AB

Jesper Kärrbrink was appointed CEO of Mr Green Ltd, 
Malta, and assumed his position in April 2016. Jesper 
Kärrbrink has a background in media and his posts 
include having been CEO of Svenska Spel and Euro-
florist.

In December 2016, Stefan Gustafsson assumed the 
position of Acting CEO of Mr Green & Co Technology 
AB. Stefan Gustafsson possesses extensive experience 
in executive IT positions, including as CIO of Elon 
Group, Boxer and Com Hem.
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Sustainability report

In 2016, Mr Green initiated even more structured sus-
tainability practices, within whose framework we have 
prepared our first sustainability report in accordance 
with the Global reporting Initiative (GRI) guidelines 
for sustainability reporting. The scope of the sustain-
ability report is illustrated by the GRI index on pages 
75-76.

Responsible marketing

In 2016, as part of its sustainability practices, Mr Green 
has had a focus on its affiliates and how business is 
conducted with them. Mr Green’s contract with its 
affiliates stipulates a “no excuse” clause that does not 
permit advertising on websites that are not approved 
by Mr Green. By consistently enforcing this clause, 
Mr Green has sent a clear message to its affiliates that 
unsuitable advertising does not generate any revenue. 

Industry accolades

In 2016, Mr Green accepted a number of accolades: 
IGA Mobile Operator of the Year 2016, Slots Opera-
tor of the Year and Affiliate Program of the Year from 
eGaming Review Magazine, as well as Innovative App of 
the Year and Casino App of the Year at The International 
Gaming App Awards. 

FINANCIAL OVERVIEW
REVENUE

Total revenue increased by 16.6 per cent to SEK 924.5 
(792.6) million for the full-year 2016. Growth in the 
second half of the year was 22.9 per cent and revenue 
amounted to SEK 494.8 (402.6) million. Growth accel-
erated after the launch of the new technology platform 
in the second quarter of 2016, and with the improved 
customer communication. Mr Green’s expanded prod-
uct offering, including both a Sportsbook and a new 
live casino, is attractive and has strengthened its market 
position in much of Europe. Growth in the number of 
customers and customer deposits set record high levels 
in the second half of 2016. 

Revenue from mobile devices increased by 71.2 per 
cent to SEK 392.8 (229.4) million, driven by the new 
responsive gaming site and the award-winning apps 
launched at the end of 2015. 

In local currencies, the increase was 17.7 per cent. 
The Group was negatively impacted primarily by the 
weaker GBP and NOK, which partly offset the weaker 
SEK against the EUR.

COSTS

Cost of services sold increased by 53.9 per cent to SEK 
306.7 (199.2) million. The increase was mainly due to 
costs related to strong growth and higher local betting 
duties due to a solid increase in revenues in locally reg-
ulated markets. Cost of services sold was also impacted 
by the implementation and development of the Sports-
book and new live casino. Betting duties amounted  
to SEK 132.8 (65.3) million, or 14.4 (8.2) per cent of 
revenue. The main reason for the increase in betting 
duties is the ongoing provisions made for betting duties 
in Austria, which have been recognised since the third 
quarter of 2015 and have had a negative impact on 
earnings for 2016 in the amount of SEK 93.9 (36.1) 
million. 

Marketing costs rose by 17.2 per cent to SEK 336.4 
(287.2) million. Marketing activities were subdued 
in the first part of the year pending the launch of the 
new technology platform. These activities increased 
after the launch of the new technology platform and 
Sportsbook in the second quarter due to the improved 
product offering. Marketing costs have declined as 
a percentage of revenue since the second quarter of 
2016. 

Personnel costs increased by 31.1 per cent to SEK 
130.8 (99.7) million. The increase was due to new 
recruitment aimed at strengthening the company’s 
pool of expertise and managing the expansion of 
operations. 

Other operating expenses fell by 2.5 per cent to SEK 
115.8 (118.8) million. The decline was mainly the 
result of lower consulting costs compared with 2015. 

Capitalised costs for development of the technology 
platform rose by 15.3 per cent to SEK 56.5 (49.0) mil-
lion as a result of the development of the new technology 
platform and the broader product offering.

EBITDA

EBITDA before non-recurring items amounted to SEK 
91.4 (136.8) million, corresponding to an EBITDA 
margin before non-recurring items of 9.9 (17.3) per 
cent. EBITDA before non-recurring items was mainly 
affected by higher costs related to the company’s strong 
growth in the second half of the year, local betting du-
ties, marketing costs and costs for expanding the prod-
uct offering. Ongoing provisions are made for betting 
duties in Austria since the third quarter of 2015, and in 
2016 impacted earnings before non-recurring items in 
the amount of SEK 93.9 (36.1) million. 

EBITDA after non-recurring items increased by 37.1 
per cent to SEK 75.6 (55.1) million, corresponding to 
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an EBITDA margin after non-recurring items of 8.2 
(7.0) per cent. In 2015, non-recurring items totalled 
SEK 81.6 million and referred to provisions for betting 
duties in Austria. In 2016, non-recurring items totalled 
SEK 15.8 million and referred to costs for the listing on 
Nasdaq Stockholm. 

DEPRECIATION, AMORTISATION AND IMPAIRMENT

Depreciation and amortisation declined by 13.4 per 
cent to SEK 56.5 (65.2) million. Impairment of SEK 
25.9 million relating to Social Holding Ltd’s gaming 
platform was recognised in 2015, after which the plat-
form was valued at SEK 0. Amortisation for the Social 
Holding Ltd gaming platform in 2015 amounted to 
SEK 9 million, which accounts for the lower amortisa-
tion in 2016. 

EBIT 

EBIT increased by SEK 55.1 million to SEK 19.1 
(–36.0) million. The EBIT margin was 2.1 (–4.5) per 
cent. EBIT for the period was charged with SEK 15.8 
(81.6) million in non-recurring items. EBIT in the 
preceding year was also charged with impairment of 
SEK 25.9 million. 

NET FINANCIAL INCOME AND TAX 

Net financial income improved to SEK 10.4 (–0.1) 
million. The improvement was due to the fact that 
most of the additional consideration pertaining to the 
acquisition of Social Holding Ltd is no longer relevant, 
which resulted in financial income of SEK 10.3 million. 
For further information, refer to Note 25 Investments 
in Group companies. The Group’s tax had a positive 
impact on the net result for 2016 in the amount of SEK 
3.6 (1.7) million due to a dissolved tax reserve. 

NET RESULT FOR THE YEAR 

Net result for the year improved by SEK 67.5 million 
to SEK 33.1 (–34.4) million. Net result for the year was 
charged with SEK 15.8 (81.6) million in non-recurring 
items. In 2015, net result for the year was also charged 
with impairment of SEK 25.9 million.

CASH FLOW

Cash flow from operating activities amounted to SEK 
128.8 (149.4) million. The change in working capital 
increased cash flow by SEK 40.7 (8.5) million, mainly 
due to higher balances on customer accounts and 
trade payables affected by increased business activities. 
Betting duties in Austria had an impact on cash flow of 
SEK 2.9 (95.6) million. Instalments under the payment 
plan for past betting duties were made in the amount 
of SEK 88.4 (22.1) million in 2016. Cash flow from 

investing activities amounted to SEK –66.4 (–72.5) mil-
lion and refers mainly to the development of the tech-
nology platform (intangible asset) and other property, 
plant and equipment. Investments for 2015 included 
the acquisition of the operations of MyBet Italia srl in 
the amount of SEK 8.0 million.

EQUITY
At 31 December 2016, consolidated equity was SEK 
710.5 (640.8) million, corresponding to SEK 19.82 
(17.88) per share.

FINANCING, CASH AND CASH EQUIVALENTS
Mr Green & Co’s operations are financed by the 
Group’s internally generated funds. At year-end 2016, 
the equity/assets ratio was 58.0 (59.2) per cent. The 
company has not taken any borrowings from banks or 
credit institutions, nor has it issued any credit certif-
icates. Cash and cash equivalents at the end of the 
period amounted to SEK 266.9 (190.3) million. Bal-
ances on customer accounts totalled SEK 27.4 (18.6) 
million. Due to the regulations of gaming authorities, 
this amount limits utilisation of the company’s cash and 
cash equivalents.

RELATED-PARTY TRANSACTIONS
The company has previously signed service agreements 
with several companies controlled by related parties. 
Transactions with related parties are made on market 
terms. The Group’s total expenses for services received 
in 2016 were SEK 0.2 (2.4) million.

BUSINESS COMBINATIONS
No significant business combinations were made in 
2016. 

CUSTOMERS AND DEPOSITS
In 2016, Mr Green’s number of active customers 
increased by 31.9 per cent to 238,822 (181,067) 
customers. Refer to page 77 for the definition of active 
customers. Deposits from customers increased by 22.2 
per cent to SEK 2,696 (2,206) million. 

DEVELOPMENT
The development of the technology platform and inte-
gration of games and payment solutions are capitalised 
to the extent that they are expected to generate future 
financial benefits, and are consistent with the Group’s 
accounting policies, in Note 2, the section on Other 
intangible assets. 

PERSONNEL
At the end of 2016, the Group had 205 (161) employ-
ees. The average number of full-time equivalents in the 
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Group in 2016 was 182 (158), of which 149 (129) were 
based in Malta. At the end of the period, the Group 
employed 37 (32) consultants on full-time contracts.

SIGNIFICANT RISKS AND UNCERTAINTIES
There is an array of risks that affect or could affect 
Mr Green’s operations, results, financial position or 
confidence in Mr Green. Since uncertainty concern-
ing future events is a natural element of all business 
operations, risks and risk management are part of daily 
business operations. 

Mr Green has identified a number of risk factors that 
could have an adverse impact on the Group’s opera-
tions, financial position and earnings. The risk factors 
are not compiled in order of significance or their 
potential financial impact on Mr Green. 

Examples of risks:
♣ Negative macroeconomic factors
♣ Competition
♣ IT attacks
♣ Substandard management of customer data
♣  Substandard regulatory compliance and loss of  

gaming licence
♣  Risk of gaming addiction
♣  Affiliates who fail to comply with Mr Green’s  

regulatory framework
♣  Insufficient preparation for natural disasters, fires, etc.
♣  Attempted fraud

For a more detailed review of Mr Green’s risks, refer to 
pages 22-25, as well as a description of financial risks in 
Note 2 on page 51.

ONGOING DISPUTES
Mr Green has an ongoing tax dispute in Austria. In 
September 2014, Mr Green conducted a self-assess-
ment in accordance with Austrian tax legislation, for 
the historical period 2011 through August 2014, due 
to an Austrian law under which online gaming that 
takes place via Austria is taxed at 40 per cent of gross 
game win. The company has initiated an appeal process 
at an Austrian court pertaining to the tax liability in 
Austria and lodged a complaint with the European 
Commission. The self-assessment should be considered 
a precautionary measure, since it prevents the company 
from being charged with possible criminal sanctions 
and tax penalties. From September 2014 until such 
time as the tax issue is finally settled in court, the com-
pany will recognise gaming revenue related to Austria 
with the shortcomings in the legislation (which Mr 
Green has challenged), but declares a total tax amount 
of SEK 0. 

In consideration of matters such as the uncertain legal 
status of the pending, and probably protracted,  legal 
processes in both Austria and with the EU, as well as 
the political agenda, including a potential discontinua-
tion of the gaming monopoly, Mr Green has, following 
an overall assessment, decided to maintain a reserve 
in an amount corresponding to the potential betting 
duties in the statement of profit or loss under the 
cost of services sold. The tax for the self-assessment 
period as well as in the subsequent reserves amounted 
to SEK 319.7 million at 31 December 2016, and has 
impacted the results for the period 2014 through the 
fourth quarter of 2016 in a corresponding amount. 
Mr Green Ltd has completed a payment plan based 
on the self- assessment submitted to the Austrian tax 
authorities in 2014, which means that the payments of 
the self- assessment amount of SEK 108.1 million were 
completed in September 2016. Due to the uncertainty 
regarding the calculation of the betting duties, the 
aforementioned amount is calculated on the basis of 
Mr Green’s understanding of how the betting duties 
may be calculated. There is a risk that Mr Green will 
lose the tax dispute or that the amounts may be ad-
justed to an amount that is higher than the Group has 
calculated.

REGULATORY AMENDMENTS
The gaming market is regulated by law in most national 
markets and gaming operations generally require a 
licence. Most markets maintain local licensing systems, 
but there are also many countries, such as Sweden, that 
still have a monopoly or similar situation. The Euro-
pean gaming industry has historically been regulated 
at national level as there is currently no European 
or international regulatory framework for gaming. 
Many European countries have old regulatory systems 
focused on traditional, land-based casinos that are 
not always applicable, or adapted, to online gaming. 
Consequently, regulation of the online gaming market 
is largely open to subjective interpretation, and market 
practice evolves in a manner not always consistent 
with applicable law. In recent years, however, online 
gaming has been locally regulated in some countries, 
including the UK, Estonia, Italy and Denmark, and the 
trend of increased local control is expected to continue. 
Countries that have adopted local regulation of online 
gaming generally impose specific requirements on 
gaming operators, such as the need to hold coun-
try-specific licences. In addition, the gaming operators 
are usually required to conduct their operations from a 
country domain and to report statistics and transaction 
protocols in order to control gaming operators and 
customers, but also to ensure that the gaming operator 



M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

Y (42) Z

complies with the rules of responsible gaming and pays 
betting duties in the country. Betting duties are usually 
a percentage of the net game win. 

SIGNIFICANT EVENTS AFTER  
THE END OF THE YEAR
The online gaming company Dansk Underholdning 
was acquired on 6 February. Dansk Underholdning 
holds a Danish casino gaming licence and generated 
revenue of approximately EUR 3.9 million in 2016. 
The company reported year-on-year growth of 27 per 
cent in 2016. Dansk Underholdning has several prom-
inent brands including Bingosjov, Bingoslottet and 
Balletbingo. The Chief Executive Officer and co-found-
er of Dansk Underholdning, Peter Eugen Clausen, will 
remain the CEO of the company after the acquisition. 
The acquisition is contingent on the approval of the 
Danish gaming authorities, and the company is expected 
to be consolidated in April 2017. 

The purchase consideration is calculated using an 
EBITDA multiple of seven for the annualised earn-
ings during the period May 2016 up to and including 
March 2017. The acquisition is cash financed with an 
initial purchase consideration of approximately EUR 
9 million in March/April 2017 and an additional pur-
chase consideration of a maximum of EUR 0.65 million 
may be triggered in April 2018 provided that certain 
conditions have been met. 

The plan is to launch Mr Green in Denmark in 2017, 
alongside Dansk Underholdning’s existing brands. Mr 
Green expects synergies, for example, through the in-
troduction of Mr Green’s various products and services 
in Denmark. 

In early 2017, Mr Green was named Online Operator 
of the Year at the International Gaming Awards and 
awarded Nordic Operator of the Year and Marketing 
Campaign of the Year at the EGR Nordics Awards 2017.

PARENT COMPANY
The operations of the Parent company, Mr Green & 
Co AB, are primarily focused on management and 
administration. The company provides administrative 
services and management services to other companies 
in the Group. 

Revenue for the full-year 2016 totalled SEK 4.8 (4.5) 
million and the result before tax was SEK 5.2 (–26.9) 
million. In 2016, the Parent Company recognised 
non-recurring costs attributable to activities in prepara-
tion of the listing on Nasdaq Stockholm in the amount 
of SEK 15.8 million. The Parent Company’s financial 

items and appropriations for 2016 included anticipated 
dividends from subsidiaries of SEK 44.2 million. 

At year-end, equity amounted to SEK 683.1 (674.8) 
million. The Parent Company’s investments in intangi-
ble assets totalled SEK 0 (0.6) million during the year. 
Cash and cash equivalents amounted to SEK 11.7 (4.3) 
million at the end of 2016. The Parent Company has 
not taken any borrowings from banks or credit institu-
tions, nor has it issued any credit certificates. In 2016, 
no dividend was paid to shareholders for the 2015 
financial year. 

PROPOSED DIVIDEND
Mr Green aims to pay a dividend and/or buyback 
shares in an amount equivalent to 50 per cent of 
consolidated free cash flow, provided the cash and cash 
equivalents are not required to realise the company’s 
strategy, for future tax payments or to secure additional 
reserves as dictated by capital market conditions.

The Board of Mr Green believes that the company’s 
liquid assets are needed to realise the company’s strat-
egy of expanding into new geographic markets. Due to 
the acquisition of the online gaming company Dansk 
Underholdning, the Board of Directors proposes to the 
Annual General Meeting that no dividend be paid for 
the 2016 financial year.

PROPOSED APPROPRIATION OF RETAINED 
EARNINGS
The Board of Directors and Chief Executive Officer 
propose that the company’s retained earnings of SEK 
647,202,370 be appropriated as follows:

Amount in SEK

Opening balance of retained earnings 642,030,899

Net result for the year     5,171,471

Closing balance of retained earnings 647,202,370

To be carried forward 647,202,370 

For more information about the company’s results 
and position in general, refer to the following income 
statements and balance sheets and the related notes to 
the financial statements.
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Consolidated Income Statement

Consolidated Statement of  
Comprehensive Income

SEK ´000 2016 2015

 Net result for the year 33,101 –34,433

 Other comprehensive income: 

 Items which can be subsequently re-classified to profit/loss: 

 - Foreign exchange differences on consolidation 33,424 –16,128

 Other comprehensive income for the year 33,424 –16,128

 Comprehensive income for the year 66,525 –50,561

 Comprehensive income for the year attributable to: 

  - Shareholders of the parent company 66,525 –50,561

SEK ´000 Note 2016 2015

Revenue 3 924,524 792,599

Total revenue 924,524 792,599

Cost of services sold –306,685 –199,222

Capitalised costs 56,549 49,034

Marketing –336,432 –287,171

Personnel costs 4 –130,784 –99,728

Other operating expenses 4, 5, 6 –115,778 –118,750

EBITDA before non-recurring items 91,393 136,761

Non-recurring items 7 –15,810 –81,631

EBITDA after non-recurring items 75,582 55,130

Depreciation and amortisation 8 –56,489 –65,247

Impairment 8 – –25,917

Earnings before interest and tax (EBIT) 19,093 –36,034

Financial income 9 10,369 –17

Financial expenses 9 –10 –49

Result before tax 29,452 –36,100

Income tax 10 3,649 1,668

Net result for the year 11 33,101 –34,433

Weighted average number of shares 35,849,413 35,849,413

Earnings per share before dilution, SEK 0.92 –0.96

Earnings per share after dilution, SEK 0.92 –0.96

Included in cost of services sold:

Betting duties Austria (excl interest) –85,116 –32,349

Interest of betting duties Austria –8,773 –3,744

Betting duties other markets –38,947 –29,241
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Consolidated Balance Sheet

SEK ´000 Note 2016 2015

Customer contracts 12 0 0

Brand 12 304,230 290,495

Other intangible assets 12 93,437 81,175

Goodwill 12 523,088 499,473

Equipment 13 4,890 4,496

Deferred tax asset 14 368 –

Non-current assets 926,012 875,639

Current income tax assets 14 6,747 –

Other receivables 15 18,079 11,042

Prepaid expenses and accrued income 16 7,828 5,201

Cash and cash equivalents 17 266,908 190,281

Current assets 299,561 206,525

TOTAL ASSETS 18 1,225,574 1,082,164

Share capital 19 35,849 35,849

Share premium reserve 19 683,888 680,773

Translation reserve 19 85,348 51,924

Retained earnings 19 –94,619 –127,720

Equity 710,466 640,826

Deferred tax liability 14 114,484 104,040

Betting duties Austria 7 212,001 112,870

Non-current liabilities 326,485 216,911

Trade payables 69,027 33,246

Customer accounts 27,426 18,579

Other current liabilities 20 10,340 20,490

Tax liabilities 14 – 6,625

Betting duties Austria 7 – 86,702

Accrued expenses and deferred income 21 81,830 58,785

Current liabilities 188,623 224,427

TOTAL EQUITY AND LIABILITIES 18 1,225,574 1,082,164
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Consolidated Statement of  
Changes in Equity

SEK ´000 Share capital

Share 
 premium 

reserve
Translation 

reserve
Retained 
earnings Equity

Opening balance, 1 January 2015 35,849 680,806 68,053 –46,683 738,024

Comprehensive income for the year

Net result for the year – – – –34,433 –34,433

Other comprehensive income – – –16,128 – –16,128

Comprehensive income for the year – – –16,128 –34,433 –50,561

Transactions with owners

Warrant premiums – –33 – – –33

Dividend through mandatory repurchase of shares – – – –46,604 –46,604

Transactions with owners during the year – –33 – –46,604 –46,638

Closing balance, 31 December 2015 35,849 680,773 51,924 –127,720 640,826

Comprehensive income for the year

Net result for the year – – – 33,101 33,101

Other comprehensive income – – 33,424 – 33,424

Comprehensive income for the year – – 33,424 33,101 66,525

Transactions with owners

Warrant premiums – 3,115 – – 3,115

Transactions with owners during the year – 3,115 – – 3,115

Closing balance, 31 December 2016 35,849 683,888 85,348 –94,619 710,466

The above consolidated statement of changes in equity should be read in conjunction with the accompanying note 19.
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Consolidated Statement of Cash Flow

SEK ´000 Note 2016 2015

Earnings before interest and tax (EBIT) 19,093 –36,034

Adjusted for:

 - Depreciation, amortisation and impairment 8 56,489 91,164

 - Unrealised foreign exchange differences, net 3,716 –1,310

 - Betting duties Austria 2,858 95,644

Changes in working capital 51,084 8,440

Income tax paid –4,436 –8,479

Interest income 28 21

Interest expense –10 –87

Cash flow from operating activities 128,822 149,360

Cash flow from investing activities:

 - Payment, acquisition of subsidiary/assets and liabilities – –8,044

 - Acquisition of intangible assets 12 –62,708 –60,593

 - Acquisition of property, plant and equipment 13 –3,686 –3,873

Cash flow from investing activities –66,394 –72,511

Cash flow from financing activities:

 - Warrant premiums 19 3,115 –33

 - Dividend through mandatory repurchase of shares – –46,604

Cash flow from financing activities 3,115 –46,637

Change in cash and cash equivalents 65,544 30,212

Foreign exchange differences 11,083 5,115

Cash and cash equivalents at the beginning of the period 17 190,281 154,954

Cash and cash equivalents at the end of the period 17 266,908 190,281
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Parent Company Income Statement

SEK ´000 Note 2016 2015

Revenue 3, 22 4,814 4,532

Total revenue 4,814 4,532

Marketing –124 –20

Personnel costs 4 –16,843 –17,306

Other operating expenses 4, 5, 6 –16,432 –15,979

EBITDA before non-recurring items –28,586 –28,773

Non-recurring items 7 –15,810 –

EBITDA after non-recurring items 22 –44,396 –28,773

Depreciation and amortisation 8 –199 –70

Earnings before interest and tax (EBIT) –44,596 –28,842

Profit/loss from shares in group companies 22, 23 44,169 –1,792

Other interest income and similar items 9, 22 0 22

Interest expense and similar items 9, 22 –1,052 –2,243

Result before tax –1,479 –32,855

Appropriations 22, 24 6,650 6,000

Result before tax 5,171 –26,855

Tax on net result for the year 10 – –

Net result for the year 5,171 –26,855

Net profit for the year is the same as comprehensive income for the year, as no items are recognised in other comprehensive income.
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Parent Company Balance Sheet

SEK ´000 Note 2016 2015

Other intangible assets 12 315 503

Equipment 13 51 16

Investments in subsidiaries 25 717,224 714,109

Non-current assets 717,590 714,629

Current income tax assets 14 337 93

Short-term receivables subsidiaries 22 51,543 6,591

Other receivables 15 2,467 704

Prepaid expenses and accrued income 16 451 565

Cash and cash equivalents 17 11,723 4,265

Current assets 66,520 12,219

TOTAL ASSETS 784,110 726,848

Share capital 35,849 35,849

Total restricted equity 19 35,849 35,849

Retained earnings  642,031 665,771

Net result of the year 5,171 –26,855

Non-restricted equity 19 647,202 638,916

Total equity 683,052 674,765

Trade payables 14,077 1,215

Other current liabilities 20 875 949

Short-term liabilities subsidiaries 22 79,767 45,718

Accrued expenses and deferred income 21 6,339 4,200

Current liabilities 101,058 52,082

TOTAL EQUITY AND LIABILITIES 784,110 726,848
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Parent Company Statement of  
Changes in Equity

Restricted 
equity Non-restricted equity

SEK ´000 Share capital Shareholder

Share       
Premium                       
Reserve

Retained 
earnings Total

Opening balance, 1 January 2015 35,849 122,000 558,806 31,603 748,258

Comprehensive income: – – – –26,855 –26,855

Net result for the year  –  – – –26,855 –26,855

 - Warrant premiums  –  – –33 – –33

 Dividend through mandatory repurchase of shares  –  – – –46,604 –46,604

Total transactions with owners  – – –33 –46,604 –46,638

Closing balance, 31 December 2015 35,849 122,000 558,773 –41,857 674,765

Comprehensive income: – – – 5,171 5,171

Net result for the year – – – 5,171 5,171

 - Warrant premiums – – 3,115 – 3,115

Closing balance, 31 December 2016 35,849 122,000 561,888 –36,685 683,052

The net result for the year corresponds to comprehensive inocme for the year. 

Total equity is attributable to the owners of the parent company. 
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Parent Company Cashflow Statement

SEK ´000 Note 2016 2015

Earnings before interest and tax (EBIT) –44,596 –28,842

Adjusted for:

 - Depreciation and amortisation 8 199 70

Changes in working capital 52,145 79,412

Income tax paid –244 –93

Interest income 0 21

Interest expense –3 –2

Cashflow from operating activities 7,502 50,567

Cashflow from investing activities:

 - Cash paid to acquire subsidiaries – –3,368

 - Purchase of tangible fixed assets 13 –45 –566

 - Shareholder contribution –3,115 –

Cashflow from investing activities –3,160 –3,934

Cashflow from financing activities:

 - Proceeds from issue of warrants 19 3,115 –33

 - Dividend by redemption of shares – –46,604

Cashflow from financing activities 3,115 –46,638

Change in cash and cash equivalents 7,458 –5

Cash and cash equivalents at the beginning of the period 17 4,265 4,270

Cash and cash equivalents at the end of the period 17 11,723 4,265



M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

Y (51) Z

Notes

NOTE 1 GENERAL INFORMATION

Mr Green & Co AB (publ), the Parent Company, corporate 
registration number 556883-1449, conducts business through 
subsidiaries in software development, consulting services and 
support services geared toward the online gaming industry. 

Through subsidiaries or associated companies, the company 
is to conduct business in IT, computer software development 
and consulting and support services geared toward the gaming 
industry. It is also to provide services to subsidiaries predom-
inantly concerning IT, finance, legal, HR and administrative 
services, and pursue other related business activities. 

The Parent Company and its subsidiaries are jointly designated 
the Group. Operations are mainly conducted in companies in 
Sweden and Malta. The Parent Company is a limited liability 
company with its registered office in Stockholm. The address of 
the company’s head office is Sibyllegatan 17, SE-114 42 Stock-
holm, Sweden. The company’s shares have been listed on Nas-
daq Stockholm since 30 November 2016, when it switched lists, 
and had its last trading day on AktieTorget in Stockholm on 29 
November 2016. These consolidated financial statements were 
approved for publication by the Board of Directors on 17 March 
2017. The consolidated income statement and consolidated bal-
ance sheet, as well as the Parent Company’s income statement 
and Parent Company’s balance sheet, will be subject to adoption 
by the Annual General Meeting (AGM) on 24 April 2017. 

NOTE 2 ACCOUNTING POLICIES

All values in parentheses ( ) are comparative figures for the 
year-earlier period unless otherwise specified. The unit SEK mil-
lion (SEKm) is used in the Directors’ report and the commentary 
text unless otherwise stated. In the notes, the value is stated in 
full in SEK, and in the financial tables it is stated in thousands of 
SEK (SEK ‘000), unless otherwise specified. All figures are round-
ed to the nearest million or nearest thousand SEK. 

The consolidated financial statements for Mr Green & Co AB 
(publ) have been prepared in accordance with the Swedish Annu-
al Accounts Act, the International Financial Reporting Standards 
(IFRS) as adopted by the EU and RFR 1 Supplementary Accounting 
Rules for Groups issued by the Swedish Financial Reporting Board. 

The Parent Company’s financial statements have been 
prepared in accordance with the Swedish Annual Accounts Act 
and RFR 2 Financial Reporting for Legal Entities. RFR 2 stipulates 
that the Parent Company shall use the same accounting policies 
as the Group, i.e. IFRS, insofar as this is consistent with RFR 2. 
The Parent Company applies the same accounting policies as 
the Group, except in the cases described below in the section 
“Parent company accounting policies”.

Revised accounting policies 
No new accounting policies that are applicable as of 2016 nor 
any voluntary amendments have altered the Group’s and Parent 
Company’s accounting policies compared with the last annual 
report, except as described in the section “Significant account-
ing judgements, estimates and assumptions”.

New IFRS that have yet to be applied
A number of new or amended IFRS will come into effect in the 
coming financial years. These have not been applied in advance 
in preparing these financial statements.

IFRS 15 Revenue from Contracts with Customers regulates 
the recognition of revenue. The principles on which IFRS 15 is 
based are intended to give users of financial statements addi-
tional valuable information about a company’s revenue. Under 
the expanded disclosure requirements, information including 
the type of revenue, date of settlement, uncertainties associat-
ed with the recognition of revenue and cash flows attributable 
to the company’s customer contracts must be disclosed. Under 
IFRS 15, revenue should be recognised when a customer re-
ceives control over the sold good or service and is able to use or 
obtains a benefit from the good or service. IFRS 15 replaces IAS 
18 Revenue and IAS 11 Construction Contracts and the related 
SIC and IFRIC interpretations. IFRS 15 will become effective 
from 1 January 2018. Early application is permitted. In 2016, 
the Group began evaluating what effects the standard will have 
on the Group’s results and financial position. The Group has 
appointed a project team, drafted a project plan and conducted 
a preliminary analysis aimed at identifying areas of potential 
discrepancy, which will subsequently serve as the basis for its 
continued implementation efforts in 2017. The Group will apply 
IFRS 15 as of 1 January 2018 and intends to apply IFRS 15 retro-
actively, meaning that it will restate the comparative year 2017. 

IFRS 9 Financial Instruments addresses the classification, 
measurement and recognition of financial assets and liabil-
ities. It replaces the elements of IAS 39 which relate to the 
classification and measurement of financial instruments. IFRS 
9 retains a mixed approach to measurement but simplifies the 
approach in some respects. It provides three measurement 
categories of financial assets: amortised cost, fair value through 
other comprehensive income and fair value through profit 
and loss. How an instrument should be classified depends on 
the company’s business model and the characteristics of the 
instrument. Investments in equity instruments should be recog-
nised at fair value through profit and loss but there is also an 
option of recognising the instrument at fair value through other 
comprehensive income upon initial recognition. In this case, no 
reclassification to profit or loss is made when the instrument is 
sold. For financial liabilities, the methods of classification and 
measurement are not changed except in the case where a lia-
bility is measured at fair value through profit and loss using the 
option of fair value. The standard must be applied for financial 
years beginning on 1 January 2018. Early application is permit-
ted. The Group’s preliminary assessment finds that its financial 
position and results will be affected to a minor degree by the 
introduction of IFRS 9. In 2017, the Group will begin evaluating 
the effects of introducing the standard. 

IFRS 16 Leases. In January 2016, IASB published a new 
leasing standard that will replace IAS 17 Leases and the related 
interpretations, IFRIC 4, SIC-15 and SIC-27. The standard 
requires that assets and liabilities attributable to all leases, with 
a few exceptions, be recognised in the balance sheet. This ap-
proach to recognition is based on the view that the lessee has a 
right to use an asset during a specific period of time as well as 
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an obligation to pay for said right. For the lessor, the financial 
reporting will remain essentially unchanged. The standard is 
applicable for financial years beginning on or after 1 January 
2019. Early application is permitted provided that IFRS 15 
Revenue from Contracts with Customers is applied from the 
same date. The EU has not yet adopted the standard. Accord-
ing to the Group’s preliminary evaluation, IFRS 16 will lead to 
the Group’s leases pertaining to premises being recognised in 
the balance sheet as the right to use an asset. The correspond-
ing amount will initially be recognised as a financial liability. 
The cost of leases for the 2016 financial year totalled SEK 11.1 
million. At 31 December 2016, the undiscounted amount per-
taining to payment obligations for operational leases was SEK 
27.8 million. However, the application of IFRS 16 would entail 
a lower amount being recognised as a liability and asset since 
components of the lease may pertain to service and since the 
future payment obligations will also be discounted. For more 
information on the company’s leasing obligations, including the 
maturity structure, refer to Note 5 Operational leasing. 

Other amendments to accounting policies that will be 
applicable in the future are not deemed to have any significant 
impact on the consolidated financial statements.

Measurement bases 
Assets and liabilities are recognised at historical cost, with the 
exception of certain financial assets and liabilities, which are 
measured at fair value pursuant to the accounting policies 
stated in the section “Financial instruments”. 

Significant accounting judgements, estimates and 
assumptions
Preparing the financial statements in accordance with IFRS 
requires management to make a number of critical judgements 
and assumptions that affect the carrying amounts of assets 
and liabilities, and income and expenses. These estimates and 
assumptions are based on past experiences and a number of 
other factors that can be deemed reasonable under the prevail-
ing circumstances. 

The results of said estimates and assumptions subsequently 
serve to determine the carrying amounts of assets and liabilities 
that cannot readily be determined on the basis of other sources. 
The actual outcomes may deviate from these estimates and 
assumptions. Estimates and assumptions are regularly reviewed. 
Changes in estimates are recognised in the period in which the 
change is made, provided that the change only affected this pe-
riod. If the changes also pertain to future periods, the changes 
are recognised in the period in which the change is made and 
in future periods. 

Estimates and assumptions that entail a risk of material 
adjustments to the carrying amounts of assets and liabilities in 
the proceeding financial year, as well as critical judgments in 
the application of the Group’s accounting policies, are discussed 
below. The estimates and judgments reported are deemed 
reasonable under the prevailing circumstances. 

Developments in as well as the selection of and disclosures 
on the Group’s critical accounting policies and estimates have 
been discussed by the company’s management and the Audit 
Committee. The estimates and judgments that have been 
made in the application of the Group’s accounting policies are 
described below.

Impairment of fixed assets
The Group holds substantial intangible assets, predominantly in 
the form of goodwill, as well as its brand – the measurement of 
which is important to the Group’s total asset pool. On an annu-
al basis or when there are indications of events and/or circum-
stances which have a negative impact on the value, the value of 
goodwill and brand is tested pursuant to the description in the 
section entitled “Impairment testing of goodwill and brand”. 
The recoverable amount is compared with the carrying amount 
in order to determine any need for impairment. The recovera-
ble amount of an asset is the higher of its value in use and fair 
value, less selling expenses. Its value in use is the present value 
of future cash flows that it is deemed an asset will generate 
through its continued use in the business. The carrying amount 
of the company’s goodwill and brand at the end of the period 
was SEK 827.3 (790.0) million.

Tax dispute in Austria
As mentioned in the Directors’ report, Mr Green is contesting 
a tax liability pertaining to betting duties in Austria, citing such 
grounds as the Austrian constitution and EU legislation, and 
has initiated an appeal process in an Austrian court and lodged 
a complaint with the European Commission. In consideration 
of such matters as the uncertain legal status of the pending 
and probably protracted legal processes in both Austria and 
with the EU, as well as the political agenda, including a poten-
tial discontinuation of the gaming monopoly, the Group has, 
following an overall assessment, decided to maintain a reserve 
in an amount corresponding to the potential betting duties 
in the statement of profit or loss under the cost of services 
sold. As of the interim report for the third quarter of 2016, 
the Group is clarifying the amount of interest that is attribut-
able to the betting duties in Austria. The amount of interest 
has previously been included in the total amount for “Betting 
duties Austria” in the statement of profit or loss. Under the 
new principle, information on “Betting duties Austria” and 
“Interest” will be listed as a disclosure directly adjacent to prof-
it or loss. This distinction is being made because management 
believes that it is important for the reader to gain a proper 
understanding of the statement of profit or loss and the cost 
of services sold. 

The tax for the self-assessment period described in the Direc-
tors’ report as well as in the subsequent reserves amounted to 
SEK 319.7 million at 31 December 2016, and has impacted the 
results for the period 2014 through 2016 in a corresponding 
amount. Due to the uncertainty regarding the calculation of 
the betting duties, the aforementioned amount is calculated 
on the basis of Mr Green’s understanding of how the betting 
duties may be calculated. There is a risk that Mr Green will 
lose the tax dispute or that the amounts may be adjusted to 
an amount that is higher than the Group has calculated. The 
amount reserved for betting duties in Austria is listed in Note 7 
Non-recurring items. 

Reclassification between the items personnel costs and 
other operating expenses
For the comparative figures for 2015, SEK 4,719,000 has 
been reclassified in the Group (SEK 2,509,000 in the Parent 
Company) from other operating expenses to personnel costs, 
compared with the 2015 annual report. Management has 
conducted a renewed assessment and found that these costs 
are of a personnel-related nature and are not operating 
expenses. A corresponding reclassification has also been made 
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for previous periods in order to facilitate the comparison of 
costs from year to year. Since the reclassification only amounts 
to a reallocation among the aforementioned profit or loss 
items, it has no impact on either EBITDA or earnings before 
interest and tax (EBIT). 

Apart from the aforementioned, management does not 
regard any judgments related to the application of the ac-
counting policies to have been of material significance; and no 
assumptions or key sources of estimates can be associated with 
a significant risk that would in turn prompt an extensive adjust-
ment of the carrying amount of assets and liabilities during the 
coming year. 

Non-recurring items
Items of a non-recurring nature are not directly linked to the 
Group’s normal operations, which means that the recognition 
of these items together with other items in profit or loss would 
impair comparability with other periods and make it harder for 
an outside party to assess the Group’s performance; refer to 
Note 7.

Consolidated financial statements
Mr Green & Co AB (publ) was founded in 2012 and acquired 
the shares of Green Gaming Group Plc (GGG) in which the 
operative company Mr Green Ltd, which operates the gaming 
company Mr Green (mrgreen.com), is a wholly owned subsidi-
ary. The acquisition of GGG was carried out in several stages in 
December 2012 and the first half of 2013. In late June 2013, all 
of the outstanding shares of Mr Green & Co AB were acquired 
and GGG became a wholly owned subsidiary. The current 
Group structure with a Swedish Parent Company, Mr Green & 
Co AB, was listed on the Swedish stock exchange Aktietorget 
in 2013 and has been listed on Nasdaq Stockholm since 30 
November 2016. 

All incorporated and acquired companies are, directly or 
indirectly, 100-per cent owned by Mr Green & Co AB (publ) 
and have been consolidated as of the date on which controlling 
interest was transferred. 

The consolidation encompasses the financial information 
for Mr Green & Co AB (publ) and all Group companies. Group 
companies are defined as companies in which the company 
holds a controlling interest. Said interest is obtained by directly 
or indirectly holding more than half of the votes or otherwise 
maintaining a controlling interest. The Group consolidates a 
subsidiary from the date on which controlling interest is trans-
ferred to the Group. Subsidiaries are removed from consolidat-
ed status as of the date on which controlling interest ends. 

The Group recognises business combinations using the pur-
chase method. The acquisition of a subsidiary is thus regarded 
as a transaction through which the Group indirectly acquires 
the assets of the subsidiary and assumes its liabilities. In con-
junction with the acquisition, identifiable assets and liabilities 
are measured at fair value. The difference between the fair 
value of the purchase consideration and the fair value of identi-
fiable net assets is recognised as goodwill in the balance sheet. 
If negative, the difference is recognised as revenue in profit or 
loss. Acquisition-related costs are expensed as incurred. Any 
conditional additional purchase considerations that are to be 
paid by the Group are recognised on the date of acquisition 
at fair value. Conditional considerations are either classified as 
equity or as a financial liability. Amounts that are classified as fi-
nancial liabilities are remeasured to fair value every period. Any 
remeasurement gains and losses are recognised in the results. 

A catalogue of all consolidated Group companies for Mr Green 
& Co AB (publ) is listed in Note 25. 

Receivables, liabilities and transactions among Group 
companies as well as intra-Group gains are eliminated in the 
consolidated financial statement.

Foreign-currency transactions
Items included in the financial statements for the various enti-
ties in the Group are measured in the currency used in the eco-
nomic environment in which each company primarily operates 
(functional currency). Swedish kronor (SEK), the Group’s and 
Parent Company’s reporting currency, is used in the consolidat-
ed financial statements. For the legal entities, transactions in a 
foreign currency are translated at the exchange rate applying 
on the transaction date. Receivables and liabilities in a foreign 
currency are measured at the rate at the end of the reporting 
period. Exchange-rate differences arising upon translation are 
recognised in profit or loss. 

In the consolidated financial statements, assets and liabilities 
in foreign operations are translated from the functional curren-
cy to the Group’s reporting currency (SEK) at the rate at the end 
of the reporting period. Goodwill arising from the acquisition 
of a foreign business is treated as an asset and liability in that 
company’s functional currency and translated at the rate at 
the end of the reporting period. Income and expense items are 
translated at the average exchange rate for the year. The result-
ing translation difference is recognised in Other comprehensive 
income and accumulated as a translation reserve in equity. 
When a foreign operation is sold, the deferred accumulated 
amount in equity that relates to the foreign operation is reclas-
sified to profit or loss through Other comprehensive income.

Receivables and payables in foreign currencies are measured 
at the rate at the end of the reporting period. Exchange-rate 
differences in operating receivables and payables are included 
in earnings before interest and tax (EBIT), while exchange-rate 
differences in financial receivables and payables are recognised 
among financial items. 

Operating segments
An operating segment is a part of the Group that conducts 
business from which it can generate revenue and incur costs 
and for which independent financial information is available. 
An operating segment’s results are monitored by the company’s 
chief operating decision maker in order to make decisions con-
cerning resources that are to be allocated to the segment and 
assess its long-term and short-term financial results. Operating 
segments are reported in a manner consistent with the internal 
reporting, which is submitted to the company’s chief operating 
decision maker.

Mr Green’s operations are primarily focused on online casino 
games and the company offers around 700 casino games in 
its casino operation. The chief operating decision-makers at 
Mr Green, the company’s Group management, do not examine 
the results for individual casino games, nor do they make any 
decisions on the allocation of resources to individual games. 
Instead, the Group management addresses the operations of 
Mr Green as a single service – “casino”. Revenue is recognised 
in reports for the various geographical regions, but is not in 
focus when assessing results, nor are decisions on the allocation 
of resources made on a regional basis. Instead, regional report-
ing in the annual report and interim reports is conducted on the 
basis of standard industry practice and from a stakeholder per-
spective. Capital investments, particularly in technology, plat-
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forms and new games are intended to enhance the company’s 
competitiveness and stimulate growth. All revenue is generated 
from the point of sale in Malta and essentially all non-current 
assets are attributable to Malta. Based on this reasoning and in 
accordance with IFRS 8, Mr Green must be regarded as having 
a single operating segment. All external revenue is generated 
from the point of sale in Malta and essentially all non-current 
assets are attributable to Malta.

In 2016, the Group added yet another service to its offering, 
the Sportsbook. Since this operating segment remains in the 
start-up phase, no significant marketing initiatives have yet 
been made and revenue attributable to this segment falls short 
of the quantitative limits stipulated by IFRS 8, no reporting of 
this operating segment is relevant in external reports yet. 

Revenue
The Group’s revenue pertains to revenue from gaming op-
erations and after the elimination of intra-Group sales. The 
Group’s gaming operations offer online gaming services in the 
Sportsbook and casino categories. Revenue from the Group’s 
gaming operations attributable to the casino corresponds to the 
total amount wagered on all games less winnings paid out to 
players, and less allocated bonuses and jackpot contributions. 
Consolidated revenue attributable to gaming operations is 
recognised directly as the revenue arises. 

Revenue from the Group’s gaming operations attributable to 
the Sportsbook corresponds to the total amount wagered less 
winnings paid out to players, and less allocated free bets and 
allocated bonuses. Undecided sports games and bets are recog-
nised at cost, meaning that the games that are unsettled at the 
end of the financing period have not had an impact on results. 

Cost of services sold
Cost of services sold refers to licencing fees to gaming software 
providers, betting duties, costs for payment services, costs for 
fraudulent transactions and chargebacks from payment card 
providers, as well as the indirect taxes associated therewith. 
Betting duties pertaining to the Austrian market have been rec-
ognised on a regular basis as cost of services sold since July 2015. 
For previous periods, this betting duty has been recognised as a 
non-recurring item; refer to Note 7 Non-recurring items.

Fraudulent transactions and chargebacks amounted to SEK 
14.7 million (4.0), corresponding to about 1.6 per cent (0.5) of 
the Group’s total game win. The increase was primarily due to 
fraud relating to a security flaw in a specific payment solution 
with a third party that was charged to the fourth quarter of 
2016 in the amount of SEK 8.4 million. This security flaw was 
fixed at the end of the fourth quarter of 2016. 

Leasing
Leases in which a significant share of the risks and benefits of 
ownership are retained by the lessor are classified as operating 
leases. Payments made during the lease term are charged to 
profit or loss on a straight-line basis over the term of the lease. 
The Group’s operating leases refer mainly to rents for premises 
and office equipment. 

The Group has no finance leases.

Employee benefits
Contractual salary
Remuneration to the Group’s employees is expected to be settled 
within twelve months of the end of the reporting period during 
which the employees perform the services. The Group’s remu-

neration refers principally to salaries, holiday pay, bonuses and 
related social security contributions, and these are recognised as 
personnel expenses in profit or loss in the period in which the 
services are performed, pursuant to an employment contract.

Pensions 
The Group has defined-contribution pension plans in which the 
size of the pension depends on the pension premiums paid. 
The cost is recognised in profit or loss for the period in which 
the service concerned is provided by the employees. Under the 
Group’s pension agreements, the pension premium is based on 
the pensionable salary, which consists of the fixed salary includ-
ing holiday pay. The retirement age for the CEO is 65 years.

Severance pay
The framework of the employment terms for the CEO and 
other senior executives stipulates a six-month mutual period of 
notice. Costs related to staff termination are recognised as a 
liability if the termination stems from a unit’s decision to dismiss 
a member of staff before the normal date, or stems from an 
employee’s decision to accept an offer of voluntary resignation 
in exchange for remuneration. 

Income tax
Income taxes comprise current tax and deferred tax. Income tax 
is recognised in profit or loss except when the tax is attributa-
ble to items which are recognised directly in equity, or in other 
comprehensive income, in which case the tax is recognised in 
equity and other comprehensive income, respectively. 

The current tax expense is the expected tax expense for the 
taxable income for the year, based on the applicable tax rate or 
formally prescribed tax at the end of the reporting period and 
any adjustment of current tax from previous years. 

Deferred tax is recognised for all temporary differences 
between the carrying amounts and tax bases of assets and 
liabilities in the consolidated financial statements. However, a 
deferred tax liability is not recognised if it is incurred as a result 
of recognition of goodwill. 

Deferred income tax is calculated by applying tax rates that 
have been enacted or announced at the end of the reporting 
period and that are expected to apply when the deferred tax 
asset is realised or the deferred tax liability is settled. 

Deferred tax liabilities are recognised insofar as it is probable 
that future taxable profits will be available, against which the 
temporary differences can be leveraged.

Brand and goodwill
Acquired brands – principally referring to Mr Green, which is of 
material value, yet also encompassing the Garbo brand – are 
recognised at cost. Since the brands are a strong contributing 
factor to the Group’s revenue and the Group regularly makes 
significant investments in existing and additional markets and 
the technology platform is continuously being developed, the 
Group’s brands are deemed to have indefinite useful lives. 
Brands with indefinite useful lives are not depreciated, but 
instead potentially subjected to impairment testing. Refer to the 
section entitled “Impairment testing of goodwill and brand”.

Goodwill arises on the acquisition of a subsidiary and good-
will comprises the difference between the fair value of the con-
sideration paid and the fair value of the acquired identifiable 
assets and liabilities. Goodwill and fair value adjustments arising 
on the acquisition of a foreign entity are treated as assets and 
liabilities of the acquired entity and translated at the rate on the 
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acquisition date in the purchase price allocation. Adjustments 
on translation to the rate at the end of the reporting period 
are recognised in the translation reserve. As of the acquisition 
date, the goodwill acquired in conjunction with a business 
combination is allocated to each cash-generating unit in the 
Group in which synergies are expected to be generated from 
the combination. 

The Group’s goodwill principally derives from the acquisition 
of Green Gaming Group Plc, which took place in 2013, the 
minor acquisitions of Social Holdings Ltd and DSRPTV Gam-
ing Ventures Ltd in 2014, and from the acquired assets and 
assumed liabilities of Mybet Italia Srl in 2015. 

The item is recognised at cost less any accumulated impair-
ment losses. For more on the Group’s accounting policy on 
impairment, refer to the section entitled “Impairment testing of 
goodwill and brand”.

Impairment testing of goodwill and brand
Each cash-generating unit onto which goodwill is allocated rep-
resents the lowest Group level at which goodwill is monitored 
as part of internal control. A cash-generating unit is the lowest 
level to which an asset that generates cash flow independent 
of other assets can be allocated. The carrying amount of the 
goodwill is compared with the recoverable value, which is the 
highest of the value in use and fair value less selling expenses. 
The value in use corresponds to the present value of future cash 
flows that the cash-generating unit generates. Any impairment 
is recognised directly as a cost and is never reversed. 

For Mr Green, impairment testing of goodwill is conducted at 
Group level since goodwill is also monitored at this level. Mr Green 
is deemed to have one cash-generating unit according to the 
internal reporting and governance. This is deemed to be the case 
since the overall cash flow is generated by the business at large 
and independent cash flows cannot be distinguished. This also ap-
plies to the brands, since they are also strongly associated with the 
cash flow that is generated by the business at large and, as such, 
impairment testing of the brand is also conducted at Group level. 

Impairment testing on both the brand and goodwill is con-
ducted annually at the same juncture and on indications of a 
decline in value. 

In conjunction with the annual accounts, the Group’s good-
will and brand were tested for impairment. The recoverable 
value of the cash-generating unit was determined on the basis 
of its value in use. Since the test indicated that the recoverable 
value exceeded the carrying amount of goodwill and the brand, 
it was determined that there is no need for impairment of in-
tangible assets with indefinite useful lives. For further informa-
tion on impairment testing conducted in 2016, refer to Note 12 
Intangible assets.

Other intangible assets
The Group’s other intangible assets primarily comprise the 
internally developed technology platform, websites and apps, 
as well as customer contracts obtained in conjunction with 
the acquisition of Green Gaming Group Plc, which was carried 
out in 2013, the minor acquisitions of Social Holdings Ltd and 
DSRPTV Gaming Ventures Ltd in 2014, as well as the assets 
taken over in conjunction with the asset acquisition of Mybet 
Italia Srl in 2015.

The internally developed technology platform mainly compris-
es the integration of various gaming software developers and 
payment service providers, database improvements, as well as the 

designing of websites and apps. Capitalised expenditures include 
expenses for materials, services purchased and direct expenses for 
salaries. Only expenditures that are directly associated with the 
asset in a reasonable and consistent manner and expenses that are 
directly attributable to completion of the asset for its intended use 
are capitalised. Expenses for operations and maintenance of the 
technology platform are expensed as they are incurred. Develop-
ment expenditure that was previously recognised in profit or loss is 
not recognised as an asset in a later period. 

An internally generated intangible asset is recognised at cost 
only when the following criteria are met: 
I)  it is technically feasible to complete the software so that it 

will be available for use, 
II)  the company intends to complete the software for use or 

sale, 
III)  there is reason to expect that the company will be able to 

use or sell the software, 
IV)  it can be shown that the software will generate probable 

future economic benefits, 
V)  adequate technical, economic and other resources are 

available to complete the development of and to use or sell 
the software, and

VI)  the costs attributable to the software during its develop-
ment can be reliably measured.

Other intangible assets are capitalised at cost and amortised 
on a straight-line basis during the expected useful life. Other 
intangible assets are tested for potential impairment on the 
indication of a need for impairment. 

The expected useful life of intangible assets has been deter-
mined at:
Technology platform (Gaming platform)  
and other intangible assets  3 years
Customer contracts 2 years

Property, plant and equipment 
Property, plant and equipment are recognised at cost less accu-
mulated depreciation and any impairment losses. Amortisation 
is carried out on a straight-line basis during the expected useful 
life of the asset. 

The expected useful life of intangible assets has been deter-
mined at:
Electronic equipment  3 years
Office equipment  5 years

The carrying amount of an asset is immediately impaired to its 
recoverable value if the carrying amount of the asset exceeds 
its estimated recoverable value. Capital gains on divestments 
are determined by comparing the sales price and the carrying 
amount, and are recognised in profit or loss as other operat-
ing revenue or other operating expense. Standard repair and 
maintenance costs are charged to profit or loss in the period in 
which they are incurred. 

Financial instruments
A financial asset or liability is entered in the balance sheet when 
the company becomes party to it under the contractual terms 
of the instrument. A financial asset is removed from the balance 
sheet when all benefits and risks associated with its ownership 
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rights have been transferred. A financial liability is removed 
from the balance sheet when the contractual obligations have 
been completed or otherwise concluded. 

Financial instruments are initially measured at fair value and 
subsequently on a regular basis at fair value or amortised cost, 
depending on their classification. The purchase and sale of 
financial assets and liabilities are recognised on the transaction 
date, which is the date on which the Group enters a binding 
obligation to purchase or sell the asset. At the end of each 
reporting period, the Group determines whether there is an im-
pairment need for a financial asset or group of financial assets. 

Classification of financial instruments
The Group classifies its financial instruments into the following 
categories:
♣  financial liabilities recognised at fair value through profit or 

loss 
♣  loans and receivables
♣  other financial liabilities.

Classification depends on the aim of acquiring the instrument. 
Classification is determined upon initial recognition and retested 
at each reporting juncture. 

Fair-value calculation
Since the Group only holds unlisted financial instruments, their 
value is determined using established measurement methods, 
whereby the Group makes assumptions based on the prevailing 
market conditions at the end of the reporting period. For other 
financial instruments whose market value is not quoted, fair 
value is deemed to correspond to the carrying amount. 

Financial liabilities at fair value through profit or loss
Financial assets at fair value through profit or loss are classified 
in the fair value hierarchy, which is defined in the following 
levels: 
♣  Quoted prices (unadjusted) in active markets for identical 

assets or liabilities (Level 1) 
♣  Inputs other than quoted market prices included in Level 1 

that are observable for the asset or liability, either directly (in 
the form of quoted prices) or indirectly (derived from quoted 
prices) (Level 2) 

♣  Inputs for the asset or liability which are not based on  
observable market data (non-observable inputs) (Level 3)

The Group holds a financial liability at fair value through profit 
or loss classified at level 3.

Loans and receivables
Loans and receivables are non-derivative financial assets with 
fixed or determinable payments that are not quoted in an active 
market. The Group’s loans and receivables are included in cur-
rent assets. The Group’s loans and receivables comprise other 
receivables and cash and cash equivalents.

Other receivables 
Other receivables are recognised at the amount that is expected 
to be received. Any need for impairment is recognised in oper-
ating expenses.

Cash and cash equivalents 
Cash and cash equivalents consist of cash and available balances 
with banks. Cash and cash equivalents also include available 
bank balances with payment service providers, as these are easy 
to realise at a known amount, as well as short-term investments 
and other investments with maturities of not more than three 
months from the date of acquisition. The use of the Group’s 
cash and cash equivalents is limited by the Group’s balances 
for customer accounts due to the regulatory framework of the 
gaming authorities.

Other financial liabilities
Trade payables and other payables are recognised at cost.

Financial risks and risk management
The Group’s overall risk management focuses on managing 
uncertainty in the financial markets and endeavours to minimise 
any adverse impact on the Group’s financial results. The Group’s 
financial policy for managing financial risks was drafted by the 
company’s management team and adopted by the company’s 
Board of Directors and provides guidelines in the form of risk 
mandates and limits for its financial activities. The objective of 
the Group’s financial policy is to provide cost-effective financing 
and to minimise negative effects on the Group’s earnings that 
derive from financial risks. The Group’s exposure to various  
financial risks – currency risk, credit risk, liquidity risk and  
interest risk – are described below.

Currency risks
The Group conducts global operations and is thus exposed 
to currency risks. Currency risks arise from future commercial 
transactions and recognised assets and liabilities, which is 
known as transaction risk, as well as net investments in foreign 
operations which are listed in a currency other than the compa-
ny’s functional currency, which is known as translation risk. The 
predominant risk in the Group relates to transactions in EUR. 
The currency risk for transactions in currencies other than EUR 
is not as significant since the sums are not of material scope for 
the Group overall. 

Periodically, the Group uses currency hedging to minimise 
risks attributable to fluctuating exchange rates. If currencies are 
hedged, the Group does not apply hedge accounting, as per 
IAS 39. The Group’s transactions normally flow in very short 
terms. Currency risks related to the Group’s operating cash 
flow are also reduced when individual customers’ incoming and 
outgoing payments in different countries are made in the same 
currency, which creates a natural hedge. Nor does the Group 
have any loans that could prompt a need for currency hedging. 

The Group has net investments in foreign subsidiaries that 
carry a currency risk in the form of translation exposure. Con-
sequently, the Group’s results and equity are affected by the 
translation of foreign subsidiaries’ results, assets and liabilities 
into the Group’s reporting currency, SEK.

The Group generates a substantial share of its revenue in 
EUR. In the 2016 financial year, about 53.4 per cent (47.5) of 
the Group’s revenue was generated in EUR. The table below 
illustrates how SEK/EUR exchange-rate fluctuations would have 
affected consolidated revenue and consolidated earnings before 
interest and tax (EBIT), without taking into account currency 
hedges in 2016 and 2015. The impact on revenue and earnings 
before interest and tax (EBIT) is based on the assumption that 
all other variables remain constant. 
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Sensitivity analysis, SEK/EUR 2016 2015

In the event of a change, +/– 10%

Effect, Revenue, SEKm +/– 49.4 +/– 37.7

Effect, Earnings before interest and 
tax (EBIT), SEKm +/– 5.9  +/– 0.1

The table indicates that a rise in the EUR on the SEK would yield 
a greater positive effect on revenue, as well as having an effect 
on earnings before interest and tax (EBIT). A rise in the EUR on 
the SEK of 10 per cent would have yielded a positive impact of 
SEK 49.4 million (37.7) on revenue for the 2016 financial year. 

Credit risks
The overall credit risk corresponds to the carrying amount of 
the financial assets. The Group does not offer credit to its cus-
tomers. As such, the main credit risk is associated with fraud-
ulent transactions and chargebacks from banks and payment 
card providers related to the asset item Receivables from pay-
ment service providers. The Group maintains a separate fraud 
department that is independent of the finance function, which 
monitors, examines and follows up these types of transactions. 
The Group is deemed to have adequate internal procedures and 
processes in place for reducing credit risks to a reasonable level 
for the Group. 

Concentration risk – meaning the risk of growing excessively 
dependent on individual operators – is deemed low since the 
Group is not dependent on individual operators. The Group 
has reached a similar risk assessment concerning counterparty 
risk since the Group deems the risk of its counterparties failing 
to fulfil their obligations regarding the settlement of loans and 
receivables to be low. 

Liquidity risks
The Group’s strategy for managing liquidity is to ensure, insofar 
as possible, that the Group maintains sufficient liquid assets to 
meet its financial obligations as these fall due, both under nor-
mal and stressed conditions, and without incurring unaccept-
able losses or jeopardising the Group’s reputation. The Group’s 
liquidity risk is managed, for example, through ongoing cash 
flow projections, budgeting and forecasts. 

The Group’s operating activities currently generate sufficient 
liquidity to cover all needs. Since the company does not have 
any loans, guarantees or other financial liabilities with longer 
terms, the company’s financial liabilities, which primarily com-
prise trade payables, fall due within one year of the end of the 
reporting period. 

Interest-rate risk
The Group is essentially independent of changes in market 
interest rates. The Group has no external long-term or short-
term loans. The Group’s cash and cash equivalents are not 
invested, but are available in the operations and are therefore 
not exposed to any significant interest rate risk.

Capital risks
The aim of the Group capital structure is to secure the Group’s 
ability to continue to conduct business, pay a dividend to share-
holders, provide value to other stakeholders and maintain an 
optimal capital structure at the lowest possible cost. The Group 
has no financial liabilities that are defined as capital. 

Parent company accounting policies 
The main differences between the Group and Parent Company 
accounting policies are described below. 

Subsidiaries 
Investments in subsidiaries are recognised at cost after de-
duction of any impairments. Cost includes acquisition-related 
expenses and any additional purchase considerations. Dividends 
received are recognised in profit or loss. If there are any indica-
tions of an impairment requirement, the holding is tested for 
impairment. If an impairment loss is taken, the carrying amount 
decreases and the impairment loss is recognised in profit or 
loss.

Dividends 
Dividends from subsidiaries to the Parent Company are antici-
pated only if the Parent Company bears sole right to decide on 
the size of the dividend, and if the formal decision has been 
taken before the financial report is published. Dividends paid 
to the shareholders of Mr Green & Co AB are recognised as a 
liability subject to approval by the AGM. 

Group contributions 
Group contributions paid and received are both recognised as 
appropriations. Potential tax effects of received Group contribu-
tions are classified as income tax in profit or loss. 

Financial instruments 
IAS 39 Financial Instruments: Recognition and Measurement is 
not applied for financial instruments. Instead, the cost method 
is applied.

NOTE 3 REVENUE

Group Parent Company

2016 2015 2016 2015

Game win 924,524 792,599 – –

Revenue from  
subsidiaries – – 4,814 4,532

Total 924,524 792,599 4,814 4,532
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2016 2015

Salaries and 
other remu-

neration

Of which, 
Directors, 
CEO, and 

other Group 
management

Social 
security  

contributions

Of which, 
pension 

costs

Salaries and 
other remu-

neration

Of which, 
Directors, 
CEO, and 

other Group 
management

Social 
security  

contributions

Of which, 
pension 

costs

Parent Company 13,603 12,784 6,803 2,910 10,807 8,777 5,929 2,732

Subsidiaries 92,040 5,102 15,295 6,362 66,633 47 11,404 4,398

Total Group 105,644 17,886 22,098 9,272 77,440 8,824 17,333 7,130

2016 2015

Salaries and 
other remu-

neration
Consulting 

fees 3)
Pension  

costs Total

Salaries and 
other remu-

neration
Consulting 

fees 3)
Pension  

costs Total

Tommy Trollborg 494 – – 494 445 187 – 632

Henrik Bergquist 323 71 – 395 226 481 – 708

Per Norman – – – – 84 933 – 1,017

Andrea Gisle Joosen 356 – – 356 187 – – 187

Mikael Pawlo 132 116 6 254 333 475 607 1,415

Kent Sander 881 – – 881 – – – –

Eva Lindqvist 416 – – 416 – – – –

Danko Maras 328 – – 328 – – – –

Total Board of Directors 2,931 187 6 3,125 1,275 2,077 607 3,959

CEO Parent Company 4,680 – 1,096 5,776 5,0051) – 1,343 6,348

Other Group management 10,2762) 1,349 2,575 14,200 2,544 – 641 3,184

CEO subsidiaries – – – – 4,541 – – 4,541

Total Group 17,886 1,536 3,678 23,100 13,364 2,077 2,591 18,032

1)  On 23 April 2015, Per Norman assumed the position as CEO following Mikael Pawlo. These costs refer to salaries and remuneration that have been expensed for each 
executive in his capacity as CEO. Of the amount listed, SEK 1.2 million pertains to severance pay for former CEO Mikael Pawlo, corresponding to six months’ salary, as per 
the applicable contractual terms. 

2) Of the amount listed, SEK 0.75 million pertains to severance pay for other senior executives, corresponding to six months’ salary, as per the applicable contractual terms.

3)  Consulting fees for Directors Henrik Bergquist and Mikael Pawlo pertain to the purchase of specialised services, and said services pertain to services other than Board work. 
For further information on related-party transactions, refer to Note 22 Related parties.

AVERAGE NUMBER OF EMPLOYEES

2016 2015

Total
of whom, 

women Total
of whom, 

women 

Parent Company, 
Sweden 5 2 6 2

Subsidiaries 177 75 152 61

Total Group 182 77 158 63

PERCENTAGE OF WOMEN

Group Parent Company

2016 2015 2016 2015

Board of Directors 33% 25% 33% 25%

Other senior  
executives 29% 33% 40% 33%

NOTE 4  REMUNERATION OF EMPLOYEES AND DIRECTORS

In 2016, the Board of Directors was expanded through the addition 
of three new independent Directors with the aim of strengthening 
corporate governance. A former Director opted to step down from 
the Board of Directors during the year. The Chairman of the Board and 
the Directors are remunerated as per a resolution by the AGM. Group 
management has been fortified and expanded to include seven (three) 
individuals, among whom are the CEOs of the subsidiaries Mr Green & 
Co Technology AB and Mr Green Ltd. Accordingly, as is presented in the 
table below, the salaries and other benefits for the CEOs of said subsidi-
aries are recognised as part of Other Group management for 2016.

Bonuses – which are included in the salary costs recognised in the 
table below – in the amount of SEK 3.2 (0.5) million have been reserved 
in the annual accounts for the CEO as well as Group management, 
of which SEK 1.8 (0.4) million is designated for the CEO. The bonuses 
include a special remuneration package in the amount of SEK 1.5 million 
related to the listing on Nasdaq Stockholm, of which SEK 1.0 million  
is designated for the CEO. The Board of Directors, CEO and Group  
management are presented on pages 34-37.

The average number of employees in the Group has risen to 182, 
compared with 158 in the preceding year, corresponding to an increase 
of 15 per cent. 

Pension costs in the table below pertain to the cost of premiums for 
occupational pensions and related payroll tax.
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NOTE 5 OPERATIONAL LEASING

Recognised costs for operational leasing totalled:

Group Parent Company

2016 2015 2016 2015

Minimum lease 
payments for rental 
premises 6,498 5,767 493 493

Minimum lease 
payments for other 
operating lease 
payments 4,645 2,026 29 14

Total operating lease 
payments 11,144 7,793 523 507

Future annual payment obligations for non-cancellable rental and 
other leases are allocated as follows:

Group Parent Company

2016 2015 2016 2015

Within 1 year 7,563 5,714 493 493

In 1 to 5 years 16,564 7,181 123 617

More than 5 years – – – –

Total operating lease 
payments 24,127 12,895 616 1,110

Operating leases primarily comprise leased rental premises. All opera-
tional leasing refers to minimum lease payments under non-cancellable 
operating leases. There are no material subleases, no material contingent 
rents, and no renewal or purchasing options, escalation clauses or 
restrictions under the leasing arrangements. 

Future annual payment obligations that fall due within one year and 
in one to five years rose substantially compared with 2015 since a new 
lease was signed for premises in Malta. 

NOTE 6 AUDITORS’ FEES

Group Parent Company

2016 2015 2016 2015

Audit engagement

PwC 1,245 1,176 385 556

Total, audit  
engagement 1,245 1,176 385 556

Audit activities in addition to audit engagement

Baker Tilly Stint AB – 10 – –

Mahoney – 3 – –

Total audit activities 
in addition to audit 
engagement – 12 – –

Tax advisory services

Mahoney – 17 – –

PwC 144 187 – 150

Total tax advisory 
services 144 204 – 150

Other services

Mahoney – 39 – –

PwC 2,094 374 1,827 332

Other auditing firms – 393 – –

Total other services 2,094 806 1,827 332

Total auditors’ fees 3,482 2,198 2,212 1,038

NOTE 7 NON-RECURRING ITEMS

Income statement Group Parent Company

2016 2015 2016 2015

Reserve, self-assess-
ment period, betting 
duties Austria  
Jan 2011-Aug 2014 – –24,431 – –

Reserve, betting  
duties Austria  
Sep 2014-Jun 2015 – –57,200

Nasdaq Stockholm 
listing –15,810 – –15,810 –

Total –15,810 –81,631 –15,810 –

In the consolidated income statement for 2016, the Group and Parent 
Company recognised a non-recurring item in the amount of SEK 15.8 
million attributable to costs for the listing on Nasdaq Stockholm, which 
took place on 30 November 2016. In 2015, the Group recognised two 
non-recurring items related to betting duties in Austria. The adjustment 
was made for the self-assessment period from January 2011 through Au-
gust 2014 in the amount of SEK 24.4 million because, following ongoing 
contact with the tax authorities and discussions with local advisors, the 
parties were found to have different views of how tax is to be calculated, 
and thus the Company decided to adjust the provision. In 2015, given 
that the legal processes will most likely proceed for an extended period 
and as an additional precautionary measure, the company also decided 
to make an ongoing provision corresponding to the tax in profit or loss, 
which for the September 2014 to June 2015 period was recognised as 
a non-recurring item. Since betting duties in Austria have continuously 
been recognised in profit or loss as cost of services sold as of July 2015, 
no subsequent non-recurring items pertaining to betting duties in  Austria 
have been applicable.

Balance sheet Group Parent Company

2016 2015 2016 2015

Non-current liability

OB, betting duties 
Austria 112,870 79,507 – –

Accrual for the year 99,131 33,363 – –

Total non-current 
liability, betting 
duties Austria 212,001 112,870 – –

Current liability

OB, betting duties 
Austria 86,702 30,058 – –

Accrual for the year – 78,724 – –

Payments during  
the year –86,702 –22,080 – –

Total current liabil-
ity, betting duties 
Austria – 86,702 – –

As presented in the consolidated balance sheet, at 31 December 2016, 
the non-current liability for betting duties in Austria increased by SEK 
99.1 million, corresponding to the year’s ongoing expensing of betting 
duties in Austria. The current liability for betting duties in Austria has 
been settled as payment was made during the year in the amount of 
SEK 86.7 million pursuant to the payment plan established by the tax 
authority.
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NOTE 8  DEPRECIATION, AMORTISATION  
AND IMPAIRMENT

Group Parent Company

2016 2015 2016 2015

Amortisation,  
customer contracts – –7,169 – –

Amortisation,  
gaming platform –52,838 –54,633 – –

Depreciation,  
equipment –3,463 –3,383 –10 –7

Other amortisation/
depreciation –189 –63 –189 –63

Total amortisation/
depreciation –56,489 –65,247 –199 –70

Impairment, gaming 
platform (in Social 
Holdings Ltd) – –25,917 – –

Total impairment – –25,917 – 0

NOTE 9 NET FINANCIAL INCOME/EXPENSE

Group Parent Company

2016 2015 2016 2015

Interest income, 
external 28 20 0 –

Interest income, 
internal – – – 21

Other financial income 10,340 –38 – –

Total financial 
income 10,369 –17 0 22

Interest expense, 
external –10 –49 –3 –2

Interest expense, 
internal – – –1,049 –2,241

Total financial 
expense –10 –49 –1,052 –2,243

Net financial in-
come/expense 10,359 –66 –1,052 –2,221

In 2016 and 2015, the Group had one item that was recognised at fair 
value pertaining to a liability for an additional purchase consideration. 
The measurement was made at fair value based on the discounted 
estimated outcome as per the agreement. 

In 2015, said impact on net financial income/expense was not mate-
rial. In 2016, new information has emerged concerning the fulfilment 
of certain contractual terms that has yielded a significant downward 
adjustment in the additional purchase consideration, and said consid-
eration has been recognised as realised financial income in the Group 
in the amount of SEK 10.3 (–) million. Also refer to Note 18 Financial 
instruments by category and measurement level.

The Group has no other net gains or losses pertaining to loans and 
receivables. Nor does the Group have any interest income or interest 
expenses that require calculation using the effective interest method. 

NOTE 10 INCOME TAX

Group Parent Company

2016 2015 2016 2015

CURRENT INCOME TAX

Sweden –72 1,754 – –

Outside Sweden 1,983 –8,177 – –

Current income tax 1,911 –6,423 – –

DEFERRED INCOME TAX

Sweden 368 3,002 – –

Outside Sweden 1,370 5,089 – –

Deferred income tax 1,738 8,091 – –

Total income tax 3,649 1,668 – –

The change in deferred income tax in the amount of SEK 0.4 million is 
recognised as a deferred tax asset in the balance sheet. Other changes 
in profit or loss for deferred income tax pertaining to both 2016 and 
2015 are recognised as a deferred tax liability. 

Group Parent Company

2016 2015 2016 2015

DIFFERENCE BETWEEN CURRENT TAX AND TAX BASED ON  
APPLICABLE TAX RATE

Recognised net result 
before tax 29,452 –36,100 5 171 –26 855

Tax calculated at  
applicable rate for 
Parent Company –6,479 7,942 –1 138 5 908

Difference in tax from 
foreign operations 13,818 1,838 – –

Tax effect of  
CFC taxation –367 –435 – –

Tax effect of non- 
deductible expenses –17,955 –33,884 –42 –17

Tax effect of non- 
taxable items 16,811 25,628 9,717 –

Tax effect of adjust-
ments from previous 
tax years 4,895 108 – –

Change in tax losses –8 010 –3,655 –8,537 –6,294

Change in other  
temporary differences 1,738 5,162 – –

Other –802 –1,036 – 403

Recognised  
income tax 3,649 1,668 – –

The applicable tax rate is the currently enacted tax rate for the Parent 
Company, meaning the Swedish corporate income tax rate, which was 
22.0 (22.0) per cent in 2016.

The difference in tax from foreign operations is attributable to the 
dissolved tax reserve.

Unutilised tax losses for which no deferred tax asset has been taken 
into account totalled SEK 100.5 (64.2) million. 

The potential tax benefit corresponds to SEK 22.1 (14.1) million. The 
unutilised tax loss has not been recognised as a deferred tax asset as it 
is not probable that a tax surplus will be generated in the foreseeable 
future.
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NOTE 12 INTANGIBLE ASSETS

Customer 
contracts Brand

Gaming  
platform 

Other  
intangible 

assets Goodwill Total

Opening cost, 1 January 2015 43,180 298,700 178,377 – 507,753 1,028,010

Purchases for the year – – 4,341 566 – 4,907

Development of technology platform – – 46,682 – – 46,682

Acquisition of subsidiaries/assets and liabilities – – 2,774 – 5,666 8,441

Translation difference –1,186 –8,204 3,978 – –13,947 –19,359

Closing cost, 31 December 2015 41,995 290,495 236,152 566 499,473 1,068,680

Opening amortisation, 1 January 2015 –35,984 – –71,388 – – –107,372

Amortisation for the year –7,169 – –54,633 –63 – –61,865

Translation difference 1,158 – –4,152 – – –2,994

Closing amortisation, 31 December 2015 –41,995 – –130,173 –63 – –172,230

Opening impairment, 1 January 2015 – – – – – –

Impairment for the year – – –25,917 – – –25,917

Translation difference – – 610 – – 610

Closing impairment, 31 December 2015 – – –25,307 – – –25,307

Closing net book amount, 31 December 2015 0 290,495 80,672 503 499,473 871,143

Opening cost, 1 January 2016 41,995 290,495 236,152 566 499,473 1,068,680

Development of technology platform – – 61,511 – – 61,511

Translation difference 1,985 13,735 12,105 – 23,615 51,440

Closing cost, 31 December 2016 43,980 304,230 309,768 566 523,088 1,181,631

Opening amortisation, 1 January 2016 –41,995 – –130,173 –63 – –172,230

Amortisation for the year 0 – –52,838 –189 – –53,027

Translation difference –1,985 – –7,261 – – –9,246

Closing amortisation, 31 December 2016 –43,980 – –190,272 –252 – –234,503

Opening impairment, 1 January 2016 – – –25,307 – – –25,307

Translation difference – – –1,067 – – –1,067

Closing impairment, 31 December 2016 – – –26,374 – – –26,374

Closing net book amount, 31 December 2016 0 304,230 93,122 315 523,088 920,754

Group

2016 2015

Earnings per share, attributable to Parent Company shareholders (SEK ‘000) 33,101 –34,433

AVERAGE NUMBER OF SHARES

Average total number of shares 35,849,413 35,849,413

Earnings per share in SEK before dilution 0.92 –0.96

Earnings per share in SEK after dilution 0.92 –0.96

Average share price 34.00 39.19

Refer to page 77, Definitions, for the calculation method.

NOTE 11 EARNINGS PER SHARE
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The gaming platform and other intangible assets in the table above are 
recognised as Other intangible assets in the consolidated balance sheet. 
The gaming platform mainly pertains to the development of Mr Green’s 
technology platform. 

Impairment of gaming platform in Social Holdings Ltd
In 2015, a specific gaming platform in Social Holdings Ltd was impaired 
in the amount of SEK 25.9 million. The reason for the impairment was 
that Mr Green had opted to focus on its core business and did not fore-
see any future revenue from this gaming platform. Since the assessment 
remained the same in 2016, this gaming platform remains valued at  
SEK 0. 

Impairment testing of goodwill and brands with an indefinite 
useful life
Goodwill and brands with an indefinite useful life are monitored by 
Mr Green’s management based on the operating segments identified by 
the Group. Since Mr Green has a single operating segment – the Group 
as a whole – the Group comprises the cash-generating unit against 
which goodwill and brand are tested for impairment. Impairment testing 
is performed annually in conjunction with the annual accounts and on 
the indication of a decline in value. For further information, refer to the 
accounting policies in Note 2. 

The recoverable value comprises the highest of the value in use 
and fair value, less selling expenses. The carrying amounts of goodwill 
and brands with an indefinite useful life are subsequently compared 
with the recoverable value with the aim of determining any need for 
impairment. The calculated recoverable value for the cash-generating 
unit was determined on the basis of calculations of value in use. These 
calculations are based on estimated future cash flows after tax, based on 
the budget and business plan adopted by the company’s management 
team and the Board for 2017-2019, and subsequently on annual growth 
of 10 per cent in the period 2020-2026, and an EBITDA in line with the 
long-term financial target of 15 per cent. Cash flows beyond this period 
are extrapolated based on sustained growth of 2 per cent. A discount 
rate before tax of 10 per cent was used in the calculations. Significant 
assumptions that were used in calculating the value in use are annual 
sales-volume growth and thus earnings performance, long-term growth 
and the market-based return (WACC). 

Management has determined that annual sales-volume growth 
is a key assumption and that this is the key driving force behind the 
earnings and cost trend in the business. Annual sales-volume growth is 
based on management’s experience, the operation’s past earnings and 
management’s expectations regarding industry and market trends. The 
long-term rate of growth used is deemed to correspond to the long-term 
expectations concerning inflation in the geographical locations in which 
the business operates.  

A sensitivity analysis was conducted concerning the following key 
assumptions in impairment testing: discount rate (10 per cent, 12 per 
cent and 14 per cent), sales-volume growth (for the period 2020-2026 
of 10 and 5 per cent, respectively), as well as profitability. The sensitivity 
analysis of the key assumptions stated above would not entail the carry-
ing amount exceeding the value in use. 

Impairment testing for the year did not indicate any need for impair-
ment of the Group’s goodwill and brands with an indefinite useful life. 

Cont. Note 12. Intangible assets

NOTE 13 PROPERTY, PLANT AND EQUIPMENT

The Group’s property, plant and equipment primarily pertain to serv-
ers, hardware, equipment and furniture.

Group 
Parent  

Company

Opening cost, 1 January 2015 12,564 35

Purchases for the year 3,823 –

Translation difference –526 –

Closing cost, 31 December 2015 15,861 35

Opening depreciation,  
1 January 2015 –8,474 –12

Depreciation for the year –3,383 –7

Translation difference 491 –

Closing depreciation,  
31 December 2015 –11,365 –19

Closing residual value,  
31 December 2015 4,496 16

Opening cost, 1 January 2016 15,861 35

Purchases for the year 3,741 45

Translation difference 640 –

Closing cost, 31 December 2016 20,242 80

Opening depreciation, 1 January 2016 –11,365 –19

Depreciation for the year –3,463 –10

Translation difference –524 ––

Closing depreciation,  
31 December 2016 –15,352 –29

Closing residual value,  
31 December 2016 4,890 51

Parent Company
Other  

intangible assets

Opening cost, 1 January 2015 –

Purchases for the year 566

Closing cost, 31 December 2015 566

Opening amortisation, 1 January 2015 –

Amortisation for the year –63

Closing amortisation, 31 December 2015 –63

Closing net book amount, 31 December 2015 503

Opening cost, 1 January 2016 566

Purchases for the year –

Closing cost, 31 December 2016 566

Opening amortisation, 1 January 2016 –63

Amortisation for the year –189

Closing amortisation, 31 December 2016 –252

Closing net book amount, 31 December 2016 315
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NOTE 14 TAX ASSETS AND TAX LIABILITIES

Group Parent Company

2016 2015 2016 2015

DIVISION OF DEFERRED 
TAX ASSETS AND TAX 
LIABILITIES

Deferred tax assets 368 – – –

Deferred tax liabilities –114,484 –104,040 – –

Total –114,116 –104,040 – –

DEFERRED TAX ASSETS

Deferred tax assets 368 – – –

Deferred tax assets 368 – – –

The deferred tax asset will not be realised within 12 months. 
The change in deferred tax assets was recognised in profit or loss.

Group Parent Company

2016 2015 2016 2015

DEFERRED TAX  
LIABILITIES

Temporary differences, 
non-current assets 8,003 2,236 – –

Other temporary  
differences 106,481 101,804 – –

Deferred tax liabilities 114,484 104,040 – –

Deferred tax liabilities pertain to taxable temporary differences between 
the carrying amount and the taxable value of intangible assets and 
property, plant and equipment in the amount of SEK 8.0 (2.2) million. 
Allocated by each type of asset category, the temporary difference for 
intangible assets was SEK 8.5 (2.5) million, and for property, plant and 
equipment the temporary difference was SEK –0.5 (–0.3) million. 

The future portion of deferred tax liabilities affecting cash-flow is ex-
clusively attributable to the temporary difference amounting to SEK 8.0 
(2.2) million. Other temporary differences refer to deferred tax liabilities 
attributable to intangible assets acquired in conjunction with the acquisi-
tion of Green Gaming Group Plc, which was completed in 2013. 

The change in deferred tax liabilities was recognised in profit or loss.

Group Parent Company

2016 2015 2016 2015

CURRENT INCOME TAX

Current tax assets 6,747 – 337 93

Current tax liabilities – 6,625 – –

Total 6,747 6,625 337 93

NOTE 15 OTHER RECEIVABLES

Group Parent Company

2016 2015 2016 2015

Tax account 794 952 457 175

Receivables, payment 
service providers – 914 – –

Receivables, gaming 
software providers 27 – – –

Deposits 2,976 6,495 103 103

VAT 4,498 2,552 1,907 426

Other 9,784 129 – –

Total 18,079 11,042 2,467 704

NOTE 16  PREPAID EXPENSES AND ACCRUED 
INCOME

Group Parent Company

2016 2015 2016 2015

Rents 941 869 124 123

Marketing costs – 301 – –

License costs 2,678 1,951 – –

IT expenses 361 467 52 27

Other prepaid ex-
penses 3,848 1,612 274 415

Total 7,828 5,201 451 565

     

NOTE 17 CASH AND CASH EQUIVALENTS

The item Cash and cash equivalents in the balance sheet and statement 
of cash flows comprises the following components:

Group Parent Company

2016 2015 2016 2015

Cash and bank 
balances 206,276 129,088 11,723 4,265

Accounts with pay-
ment service providers 60,632 61,194 – –

Total 266,908 190,281 11,723 4,265



M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

Y (64) Z

CATEGORIES OF FINANCIAL  
ASSETS AND LIABILITIES

2016 2015

Items measured 
at fair value 

through profit 
or loss

Loans and 
receivables 

Other financial 
liabilities

Items measured 
at fair value 

through profit 
or loss

Loans and 
receivables 

Other financial 
liabilities

Other receivables – 13,331 – – 10,090 –

Receivables from payment service 
providers – 60,632 – – 61,194 –

Cash and bank balances – 206,276 – – 129,088 –

Total financial assets – 280,239 – – 200,372 –

Trade payables – – 69,027 – – 33,246

Other liabilities 91 – 321 10,069 – –

Total financial liabilities 91 – 69,348 10,069 – 33,246

The financial liability that is measured at fair value at the end of the 
reporting period is measured at fair value on the basis of observable data 
(Level 3 in the fair-value hierarchy). Said financial liability pertains to a 
liability for an additional purchase consideration in the amount of SEK 
0.91 (10.1) million. 

The year-on-year change is primarily attributable to the fact that the 
additional purchase consideration was adjusted down and the change is 
recognised as financial income in the Group, which is presented in Note 
9 Net financial income/expense. The remaining liability for the additional 
purchase consideration has been measured at fair value based on the 

NOTE 18 FINANCIAL INSTRUMENTS BY CATEGORY AND MEASUREMENT LEVEL

discounted estimated outcome as per the agreement. Since the discount 
has no material impact on its measurement at Level 3, no additional dis-
closures are deemed necessary. For further information on the additional 
purchase consideration in conjunction with the acquisition, refer to Note 
25 Investments in Group companies.

For loans and receivables, as well as other financial liabilities, fair value 
is deemed to essentially comport with the carrying amount. This is due to 
the short term of these financial assets and liabilities. Undecided sports 
games and bets are recognised as Other financial liabilities entered at 
cost. 

The description of each category and a calculation of fair value are pre-
sented in Note 2 Accounting policies under the section entitled Financial 
risks and risk management, as well as in the table below.

Financial assets and liabilities in other currencies than SEK totalled SEK 

258.8 (187.6) million and SEK 53.5 (39.1) million, respectively, at the end 
of the reporting period. With a 10 per cent strengthening (weakening) 
of the SEK against foreign currencies, these financial assets and liabilities 
would have an impact of SEK 20.5 (14.8) million on equity.

In the Group, share premium reserve consist of the share premium 
reserve and shareholder contributions. The translation reserve pertains 
to the translation of financial reports from foreign operations that have 
prepared their financial statements in a currency that is not the currency 
in which the consolidated financial statements are presented. For 
disclosures on changes in equity, refer to the Consolidated statement of 
changes in equity on page 45. 

For the Parent Company, restricted capital comprises share capital. 
Unrestricted equity in the Parent Company comprises the share premium 
reserve, shareholder contributions and retained earnings. Retained 
earnings comprise the sum of net results for the year, as well as retained 
earnings from previous years. 

COMPOSITION OF SHARE CAPITAL

2016 2015

No. of 
shares

Share capital 
(SEK ‘000)

No. of 
shares

Share capital 
(SEK ‘000)

The compa-
ny has only 
one class of 
share 35,849,413 35,849 35,849,413 35,849

 

CHANGE IN NUMBER OF SHARES

Change No. of shares

3 Feb 2012 Company is 
incorporated 50,000 50,000

8 Apr 2013 Bonus issue 6,107,335 6,157,335

20 Jun 2013 Rights issue 29,692,078 35,849,413

The shares have a quotient value of SEK 1. All shares entitle the holder 
to the same rights to the company’s assets and earnings.

NOTE 19 EQUITY

2014 warrant programme
On 19 March 2014 an Extraordinary Meeting of Shareholders of 
Mr Green & Co AB resolved to authorise the issuance of up to 1,400,000 
warrants. The exercise price for the shares has been set at 200 per cent 
of the volume-weighted average quoted price of the shares on Aktie-
torget during the period from 5 March 2014 through 18 March 2014. 
The average price for the period was SEK 34, meaning that the exercise 
price is SEK 68. Each warrant entitles the holder to subscribe for one 
new share of the company. Subscriptions for shares in accordance with 
the terms and conditions for the warrants may be made during the 
period from 20 March 2017 through 20 April 2017. 

At year-end 2016, 12 senior executives held a total of 1,100,000 
warrants (of which the CEO held 250,000). The average purchase price 
for the warrants is SEK 0.52 per warrant. The warrants have been valued 
at their market price by an external party using the BlackScholes option 
pricing model. In the calculation of the fair value of the warrants, the 
following assumptions have also been used: risk-free rate based on the 
yield curve for Swedish government bonds of –0.34 per cent and an 
expected volatility of 30 per cent. The volatility is determined on the 
basis of past and anticipated volatility in the share and other comparable 
companies. 

2016 warrant programme
On 21 April 2016, Mr Green & Co AB’s AGM resolved to authorise the 
issuance of up to 1,020,000 warrants to senior executives, as well as 
360,000 warrants to members of the Board of Directors. 

The exercise price for the shares has been set at 130 per cent of the 
volume-weighted average quoted price of the shares on Aktietorget 
during the period from 7 April 2016 through 20 April 2016. The average 
price for the period was SEK 35, meaning that the exercise price is SEK 
45. Each warrant entitles the holder to subscribe for one new share of 
the company. Subscriptions for shares in accordance with the terms and 
conditions for the warrants may be made during the period from 22 
April 2019 through 22 May 2019.

At year-end 2016, 11 senior executives held a total of 860,000 war-
rants (of which the CEO held 250,000), and the members of the Board 
of Directors held 320,000 warrants. 
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The average purchase price for the warrants is SEK 2.64 per warrant. 
The warrants have been valued at their market price by an external party 
using the BlackScholes option pricing model. In the calculation of the fair 
value of the warrants, the following assumptions have also been used: 
risk-free rate based on the yield curve for Swedish government bonds 
of –0.27 per cent and an expected volatility of 28 per cent. The volatility 
is determined on the basis of past and anticipated volatility in the share 
and other comparable companies.

The exercise of both of the warrant programmes in full would yield an 
overall dilution effect corresponding to about 7.20 per cent of the total 
number of shares and votes in the company. In conjunction with the 
transfer of the warrants, each option holder has entered into a warrant 
agreement with the company, containing standard terms for this type of 
contract, including stipulations concerning repurchase rights and right of 
first refusal. 

2014 warrant  
programme

Exercise 
price /  

Warrant SEK

No. of 
warrants in 

2016

No. of 
warrants in 

2015

At 1 January 68.00 1,110,000 1,100,000

Allocated 68.00 – 160,000

Forfeited 68.00 – –150,000

At 31 December 68.00 1,110,000 1,110,000

2016 warrant  
programme

Exercise 
price /  

Warrant SEK

No. of 
warrants in 

2016

No. of 
warrants in 

2015

At 1 January 45.00 – –

Allocated 45.00 1,220,000 –

Forfeited 45.00 –40,000 –

At 31 December 45.00 1,180,000 –

In 2016, warrants were subscribed for in the amount of SEK 3,221,000 
(42,000), and warrants were repurchased in the amount of SEK 106,000 
(75,000). 

NOTE 20 OTHER CURRENT LIABILITES

Group Parent Company

2016 2015 2016 2015

Taxes for employees 5,291 4,380 875 949

VAT 285 31 – –

Player accounts 4,448 3,890 – –

Additional purchase 
consideration 91 10,069 – –

Other liabilities 225 2,120 – –

Total 10,340 20,490 875 949

NOTE 21  ACCRUED EXPENSES AND  
DEFERRED INCOME

Group Parent Company

2016 2015 2016 2015

Accrued salaries and 
holiday pay 11,664 2,405 3,166 1,124

Accrued social security 
contributions 1,847 909 1,048 506

Accrued pension 
premiums 2,539 1,656 1,100 823

Accrued gaming 
royalties 21,102 12,625 – –

Accrued betting duties 7,072 6,503 – –

Accrued fees to pay-
ment service providers 16,969 1,191 – –

Accrued marketing 
costs 9,842 21,605 – –

Accrued auditors’ fees 499 508 –35 –30

Accrued lawyers’ fees 1,432 4,251 32 221

Accrued consulting 
fees 3,481 2,304 373 853

Accrued directors’ fees 609 307 408 152

Other accrued 
expenses and deferred 
income 4,773 4,520 247 550

Total 81,830 58,785 6,339 4,200

NOTE 22 RELATED PARTIES 

The company and its subsidiaries have signed service contracts with sev-
eral companies that are controlled by the company’s related parties. All 
contracts have been ended. The services comprised product development 
contracts, projects aimed at new markets and public affairs services. 

All related-party transactions were priced at market rates. The Group’s 
total expense for services received during the year is SEK 0.2 (2.4) 
million.

Parent Company 2016 2015

Purchase of services from related 
parties

Purchases from subsidiaries – –

Purchases from other related parties 150 2,429

Sale of services to related parties

Sales to subsidiaries 4,814 4,532

Financial transactions with related 
parties

Dividends from subsidiaries 44,169 –1,833

Group contributions from Swedish 
subsidiaries 6,650 6,000

Interest income from subsidiaries – 21

Interest expense, subsidiaries –1,049 –2,241

Receivables from related parties

Receivables from subsidiaries 51,543 6,591

Liabilities to related parties

Liabilities to subsidiaries 79,767 45,718

Cont. Note 19 Equity
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NOTE 23  RESULTS FROM INTERESTS IN GROUP 
COMPANIES 

Parent Company

2016 2015

Anticipated dividend and adjustment of  
anticipated dividend from subsidiaries 44,169 –1,833

Result from sale of interests in  
Group companies – 41

Total results from interests in  
Group companies 44,169 –1,792

For 2015, an adjustment of an anticipated dividend from subsidiaries 
was recognised since the dividend resolved on by the AMG was SEK 1.8 
million less than the dividend that was both recognised and anticipated 
in conjunction with the 2014 financial year. 

Company Corp. Reg. No. Head office Equity share No. of shares 2016 2015

Green Gaming Group Plc C45567 Malta 100%  275,963 709,891 709,891

 - Mr Green Limited C43260 Malta 100%  240,000 – –

 - Marketing Strategies Limited 1) C35105 St Kitts & Nevis 0%(100%) – – –

 - DSRPTV Gaming Ventures Limited 2) C59749 Malta 0% (0%) – – –

 - Social Holdings Limited 2) C56495 Malta 0% (0%) – – –

 - Admar Services (Gibraltar) Limited 113955 Gibraltar 100%(0%) 2,620 – –

 - Admar Services (Malta) Limited C74500 Malta 100%(0%) 1,200 – –

 - Wizard's Hat Limited C78415 Malta 100%(0%) 1,200 – –

Mr Green Consulting AB 3) 556895-0017 Stockholm 100% 500 3,544 3,544

Mr Green & Co Technology AB 556882-1176 Stockholm 100% 500 50 50

Mr Green & Co Optionsbärare AB 556961-2228 Stockholm 100% 500 3,739 624

Total 717,224 714,109

1) Liquidated in 2016.
2) Merged into Mr Green Limited in 2015.
3) Internal restructuring in 2015 and renamed from Social Thrills AB to Mr Green Consulting AB.

NOTE 25 INVESTMENTS IN GROUP COMPANIES

Changes in investments in Group companies

Parent Company

2016 2015

Opening cost 714,109 710,741

Internal restructurings – 3,368

Shareholder contributions paid 3,115 –

Closing cost 717,224 714,109

Changes in Group structure
In 2016, the Parent Company paid shareholder contributions in the 
amount of SEK 3.1 million, corresponding to options sold in the subsid-
iary Mr Green & Co Optionsbärare AB. There were no other changes at 
Parent Company level. 

In the subgroup, the Parent Company, Green Gaming Group Plc, 
invested share capital in three newly incorporated and wholly owned 
subsidiaries: Admar Services Malta Ltd, Admar Services Gibraltar Ltd and 
Wizard’s Hat Ltd.

In 2015, three intra-Group acquisitions and two mergers took place, 
all of which were wholly owned Group companies. The Parent Company 
Mr Green & Co AB acquired Social Thrills AB from Social Holdings Ltd. 
The acquired company was then renamed Mr Green Consulting AB. 

Furthermore, Mr Green Ltd acquired both Social Holdings Ltd and DS-
RPTV Gaming Ventures Ltd from the subgroup Green Gaming Group Plc. 
Social Holdings Ltd and DSRPTV Gaming Ventures Ltd were subsequently 
merged into Mr Green Ltd. 

The acquisition of Social Holdings Ltd in 2014 included stipulations 
on an additional purchase consideration, to which the sellers may have 
been entitled in 2017. Since new information emerged during the first 
quarter of 2016 concerning the fulfilment of certain contractual terms, it 
is no longer deemed likely that the main share of the additional purchase 
consideration will be relevant. 

For 2016, the remaining reserved additional purchase consideration 
amounted to SEK 91,000 (SEK 10.1 million). This adjustment of the 
additional purchase consideration and associated goodwill has not 
affected the purchase price allocation from 2014 since the adjustment 
did not occur within the grace period – the 12-month measurement 
period following the acquisition. The additional purchase consideration is 
instead recognised and measured pursuant to the rules governing finan-
cial liabilities, as well as impairment testing of goodwill. Refer to Note 
18 Financial instruments by category and measurement level, as well as 
Note 12 Intangible assets.

NOTE 24 APPROPRIATIONS
Parent Company

2016 2015

Group contributions from Swedish subsidiaries 6,650 6,000

Total appropriations 6,650 6,000
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Stockholm, 16 March 2017

Kent Sander
Chairman of the Board

Henrik Bergquist
Director

Andrea Gisle Joosen
Director

Eva Lindqvist
Director

Danko Maras
Director

Tommy Trollborg
Director

Per Norman
CEO

Our auditors’ report was submitted on 17 March 2017

Öhrlings PricewaterhouseCoopers AB

Bo Åsell
Authorised Public Accountant

The Board of Directors and the CEO give their assur-
ance that the consolidated financial statements and the 
annual report have been compiled in compliance with 
the European Parliament’s and Council of Europe’s 
Regulation (EC) No. 1606/2002 dated 19 July 2002 
regarding the application of international accounting 
standards and generally acceptable accounting practic-
es, and thus provide a fair and accurate impression of 

the financial position and earnings of the Group and 
the Parent Company. The Directors’ Report for both 
the Group and the Parent Company accurately review 
the Group’s and the Parent Company’s operations, 
financial position and earnings and describe the signifi-
cant risks and uncertainties facing the Parent Company 
and the companies included in the Group.
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Auditor’s Report

To the general meeting of the shareholders of Mr Green & Co AB (publ),  
corporate identity number 556883-1449

Materiality

Scope

Key audit 
matters

REPORT ON THE ANNUAL ACCOUNTS AND 
CONSOLIDATED ACCOUNTS
OPINIONS
We have audited the annual accounts and consolidated 
accounts of Mr Green & Co AB (publ) for the year 
2016. The annual accounts and consolidated accounts 
of the company are included on pages 27-67 in this 
document.

In our opinion, the annual accounts have been 
prepared in accordance with the Annual Accounts Act 
and present fairly, in all material respects, the finan-
cial position of parent company as of 31 December 
2016 and its financial performance and cash flow for 
the year then ended in accordance with the Annual 
Accounts Act. The consolidated accounts have been 
prepared in accordance with the Annual Accounts Act 
and present fairly, in all material respects, the financial 
position of the group as of 31 December 2016 and 
their financial performance and cash flow for the year 
then ended in accordance with International Financial 
Reporting Standards (IFRS), as adopted by the EU, and 
the Annual Accounts Act. The statutory administration 
report is consistent with the other parts of the annual 
accounts and consolidated accounts.

We therefore recommend that the general meeting 
of shareholders adopts the income statement and bal-
ance sheet for the parent company and the group.

BASIS FOR OPINIONS
We conducted our audit in accordance with Interna-
tional Standards on Auditing (ISA) and generally ac-
cepted auditing standards in Sweden. Our responsibili-
ties under those standards are further described in the 
Auditor’s Responsibilities section. We are independent 
of the parent company and the group in accordance 
with professional ethics for accountants in Sweden and 
have otherwise fulfilled our ethical responsibilities in 
accordance with these requirements. 

We believe that the audit evidence we have obtained 
is sufficient and appropriate to provide a basis for our 
opinions.

OUR AUDIT APPROACH
Overview

Key audit matters
♣  Compliance with laws and regulations in consider-

ation of the development of gaming operations in 
various national markets 

♣  Impairment testing of goodwill and brands with 
indefinite economic lifetimes

Audit scope
Mr Green’s operations are comprised of gaming on 
the Internet via external gaming suppliers. The major 
portion of revenues is comprised of casino gaming 
including live casino. During the year, the company 
also developed and launched a betting operation in the 
form of sportsbook. 

 We have executed a complete audit, a so-called “full 
scope” audit, of five reporting companies in the group; 
the parent company, Mr Green & Co AB, Mr Green & 
Co Optionsbörare AB, Mr Green & Co Technology AB, 
Mr Green Consulting AB and Mr Green Ltd. 

We have executed special audit measures, so-called 
“specified procedures” as regards the Maltese parent 
company of Mr Green Ltd., Green Gaming Group Plc, 
with regard to dividends, intra-group balances and cur-
rent taxes, as well as regards Admar Services Gibraltar 
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Ltd, Admar Services Malta Ltd and the company which 
was liquidated in 2016, Marketing Strategies Ltd, in 
terms of the routines for processes and reporting, 
the examination of transactions with related parties, 
marketing related costs and associated bookclosing 
provisions. As regards the subsidiaries with an audit 
obligation, a statutory audit has been undertaken.

Our auditing activities cover 100% of the group’s net 
sales and 100% of income before tax. 

We designed our audit by determining materiality 
and assessing the risks of material misstatement in the 
consolidated financial statements. In particular, we 
took consideration of management’s subjective judge-
ments; for example, in respect of significant accounting 
estimates involving assumptions and we also considered 
future events that are inherently uncertain. As in all of 
our audits, we also addressed the risk of management 
override of internal controls, including, among other 
matters, consideration of whether there was evidence 
of bias representing a risk of material misstatement due 
to fraud.

We tailored the scope of our audit in order to per-
form sufficient work to enable us to provide an opinion 
on the consolidated financial statements as a whole, 
taking into account the structure of the Group, the 
accounting processes and controls, and the industry in 
which the group operates.

Materiality
The scope of our audit was influenced by our applica-
tion of materiality. An audit is designed to obtain rea-
sonable assurance whether the financial statements are 
free from material misstatement. Misstatements may 
arise due to fraud or error. They are considered materi-
al if individually or in aggregate, they could reasonably 
be expected to influence the economic decisions of 
users taken on the basis of the financial statements.

Based on our professional judgement, we deter-
mined certain quantitative thresholds for materiality, 
including the overall materiality for the financial state-
ments as a whole. These, together with qualitative con-
siderations, helped us to determine the scope of our 
audit and the nature, timing and extent of our audit 
procedures and to evaluate the effect of misstatements, 
both individually and in aggregate on the financial 
statements as a whole.

Key audit matters
Key audit matters of the audit are those matters that, in 
our professional judgment, were of most significance 
in our audit of the annual accounts and consolidated 
accounts of the current period. These matters were ad-
dressed in the context of our audit of, and in forming 
our opinion thereon, the annual accounts and consol-
idated accounts as a whole, but we do not provide a 
separate opinion on these matters. 

Key audit matter
How our audit addressed  

the Key audit matter

Compliance with laws and regulations considering the 
development of gaming operations in various national 
markets

Mr Green’s description and disclosures regarding 
compliance with laws and regulations are found in 
Note 2 Accounting principles under Significant ac-
counting judgments, estimations and assumptions.
Gaming is, in the majority of the national markets, 
regulated by law and all gaming operations are, in 
principle, liable to operating permits. The major-
ity of the online operators have licenses from EU 
countries, for example, from Malta. It is difficult to        
have a view of the manner in which legal require-
ments will impact the premises for Mr Green and 
other online gaming operations as the legislation in 
many national markets is in continuous development 
and, consequently, this is a complex area in the audit. 

Mr Green’s gaming operations are established in and 
operate from Malta where the gaming license has 
been granted. 

We have evaluated company management’s processes 
and the controls on which management has relied as 
regards compliance with laws and regulations in all of 
the various national markets in which Mr Green oper-
ates. As a part of our audit, we have verified that there 
are established routines within Mr Green ensuring 
that the company is updated with current changes in 
laws and regulations in the various national markets 
and as regards company management’s judgments of 
how these changes could possible impact Mr Green’s 
operations. 
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Key audit matter
How our audit addressed  

the Key audit matter

The potential risk of legal disputes and the cancella-
tion of licenses, non-compliance with gaming legis-
lation and license regulation can result in significant 
fines, penalties or other legal disputes and, in the 
worst case, these can imply suspension from certain 
markets.

Mr Green blocks, amongst other things, IP address-
es of users in markets in which Mr Green’s gaming 
services are prohibited or where the legal situation is 
uncertain due to other reasons. 

In our audit of Mr Green’s IT environment, in which 
PwC expertise within IT audits was included as a 
part of the audit team, we examined the effectivity 
of Mr Green’s preventive/defensive measures aimed 
at limiting certain users’ accessibility to Mr Green’s 
services.

We have also studied the group’s reporting of current 
legal cases or where uncertainty exists regarding the 
legal situation. We have discussed all of the significant 
cases in order to assess the company’s estimations of 
the probability and magnitude of potential demands. 
We have also studied external legal advisors’ positions 
and reporting to the degree these have existed. 

Nothing has come to our knowledge in the audit that 
qualifies as a significant observation to be reported to 
the Audit Committee.

Impairment testing of goodwill and the brands  
with indefinite lifetimes.

Mr Green’s description in Impairment testing of 
goodwill and brands is found in Note 2 Accounting 
principles and in Note 12 Intangible fixed assets.

Intangible fixed assets comprise a significant item in 
Mr Green /& Co AB, MSEK 921 (2015: MSEK 871) 
which is equivalent to approximately 75% of total 
assets. Of these, approximately MSEK 523 comprises 
goodwill, that is, approximately 43% and the brands 
comprise MSE 304 or approximately 25 % of total 
assets. The remaining intangible assets are comprised 
of acquired client contracts and capitalized develop-
ment expenditure for gaming platforms, web sites 
and apps. 

In executing our audit, we have obtained copies of 
company management’s cash flow forecasts and the 
estimations and judgments providing the basis of 
these forecasts. We have examined and assessed the 
reasonability of the assumptions regarding the annual 
growth rate, sales volumes and the discount rate 
which management presented to us. As a stage in our 
examination of management’s   estimations and judg-
ments, we compared previous periods’ estimations 
and judgments against actual outcome in order to, in 
this manner, assess management’s capacity to execute 
realistic estimations. We also ensured that the cash 
flow forecasts agree with budget and the business plan 
adopted by the Board of Directors.

This testing showed that the recoverable value was 
in excess of the reported value and that there was no 
impairment requirement for goodwill and other intan-
gible assets. Company management implemented 
sensitivity analyses regarding significant assumptions; 
this indicated that there are sufficient margins in the 
calculations and we agree with the conclusions pre-
sented in this context.     
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OTHER INFORMATION THAN THE ANNUAL 
ACCOUNTS AND CONSOLIDATED ACCOUNTS
This document also contains other information than 
the annual accounts and consolidated accounts and is 
found on pages 16-19 and 73-76. The Board of Direc-
tors and the Managing Director are responsible for this 
other information. 

Our opinion on the annual accounts and consolidat-
ed accounts does not cover this other information and 
we do not express any form of assurance conclusion 
regarding this other information.

In connection with our audit of the annual accounts 
and consolidated accounts, our responsibility is to read 
the information identified above and consider wheth-
er the information is materially inconsistent with the 
annual accounts and consolidated accounts. In this 
procedure we also take into account our knowledge 
otherwise obtained in the audit and assess whether 
the information otherwise appears to be materially 
misstated.

If we, based on the work performed concerning this 
information, conclude that there is a material misstate-
ment of this other information, we are required to re-
port that fact. We have nothing to report in this regard.

RESPONSIBILITIES OF THE BOARD OF 
DIRECTORS AND THE MANAGING DIRECTOR
The Board of Directors and the Managing Director are 
responsible for the preparation of the annual accounts 
and consolidated accounts and that they give a fair 
presentation in accordance with the Annual Accounts 
Act and, concerning the consolidated accounts, in 
accordance with IFRS as adopted by the EU. The Board 
of Directors and the Managing Director are also re-
sponsible for such internal control as they determine is 
necessary to enable the preparation of annual accounts 
and consolidated accounts that are free from material 
misstatement, whether due to fraud or error.

In preparing the annual accounts and consolidated 
accounts, The Board of Directors and the Managing 
Director are responsible for the assessment of the com-
pany’s and the group’s ability to continue as a going 
concern. They disclose, as applicable, matters related 
to going concern and using the going concern basis of 
accounting. The going concern basis of accounting is 
however not applied if the Board of Directors and the 
Managing Director intends to liquidate the company, 
to cease operations, or has no realistic alternative but 
to do so.

The Audit Committee shall, without prejudice to the 
Board of Director’s responsibilities and tasks in general, 
among other things oversee the company’s financial 
reporting process.

AUDITOR’S RESPONSIBILITY
Our objectives are to obtain reasonable assurance 
about whether the annual accounts and consolidated 
accounts as a whole are free from material misstate-
ment, whether due to fraud or error, and to issue an 
auditor’s report that includes our opinions. Reasonable 
assurance is a high level of assurance, but is not a guar-
antee that an audit conducted in accordance with ISAs 
and generally accepted auditing standards in Sweden 
will always detect a material misstatement when it exists. 
Misstatements can arise from fraud or error and are 
considered material if, individually or in the aggregate, 
they could reasonably be expected to influence the 
economic decisions of users taken on the basis of these 
annual accounts and consolidated accounts.

A further description of our responsibility for the 
audit of the annual accounts and consolidated accounts 
is available on Revisorsnämnden’s website:  
www.revisorsinspektionen.se/rn/showdocument/ 
documents/rev_dok/revisors_ansvar.pdf. This descrip-
tion is part of the auditor´s report. 

REPORT ON OTHER LEGAL AND REGULATORY 
REQUIREMENTS

OPINIONS
In addition to our audit of the annual accounts and 
consolidated accounts, we have also audited the admin-
istration of the Board of Directors and the Managing 
Director of Mr Green & Co AB (publ) for the year 
2016 and the proposed appropriations of the compa-
ny’s profit or loss.

We recommend to the general meeting of sharehold-
ers that the profit be appropriated in accordance with 
the proposal in the statutory administration report and 
that the members of the Board of Directors and the 
Managing Director be discharged from liability for the 
financial year.

BASIS FOR OPINIONS
We conducted the audit in accordance with generally 
accepted auditing standards in Sweden. Our responsi-
bilities under those standards are further described in 
the Auditor’s Responsibilities section. We are independ-
ent of the parent company and the group in accord-
ance with professional ethics for accountants in Sweden 
and have otherwise fulfilled our ethical responsibilities 
in accordance with these requirements.

We believe that the audit evidence we have obtained 
is sufficient and appropriate to provide a basis for our 
opinions.
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RESPONSIBILITIES OF THE BOARD OF 
DIRECTORS AND THE MANAGING DIRECTOR
The Board of Directors is responsible for the proposal 
for appropriations of the company’s profit or loss. At 
the proposal of a dividend, this includes an assessment 
of whether the dividend is justifiable considering the 
requirements which the company’s and the group’s 
type of operations, size and risks place on the size of 
the parent company’s and the group’s equity, consoli-
dation requirements, liquidity and position in general.

The Board of Directors is responsible for the com-
pany’s organization and the administration of the 
company’s affairs. This includes among other things 
continuous assessment of the company’s and the 
group’s financial situation and ensuring that the com-
pany’s organization is designed so that the accounting, 
management of assets and the company’s financial 
affairs otherwise are controlled in a reassuring manner. 
The Managing Director shall manage the ongoing 
administration according to the Board of Directors’ 
guidelines and instructions and among other matters 
take measures that are necessary to fulfil the company’s 
accounting in accordance with law and handle the 
management of assets in a reassuring manner.

AUDITOR’S RESPONSIBILITY
Our objective concerning the audit of the administra-
tion, and thereby our opinion about discharge from 
liability, is to obtain audit evidence to assess with a 
reasonable degree of assurance whether any member of 
the Board of Directors or the Managing Director in any 
material respect:

♣  has undertaken any action or been guilty of any 
omission which can give rise to liability to the com-
pany, or

♣  in any other way has acted in contravention of the 
Companies Act, the Annual Accounts Act or the 
Articles of Association.

Our objective concerning the audit of the proposed 
appropriations of the company’s profit or loss, and 
thereby our opinion about this, is to assess with rea-
sonable degree of assurance whether the proposal is in 
accordance with the Companies Act.

Reasonable assurance is a high level of assurance, but 
is not a guarantee that an audit conducted in accord-
ance with generally accepted auditing standards in Swe-
den will always detect actions or omissions that can give 
rise to liability to the company, or that the proposed 
appropriations of the company’s profit or loss are not 
in accordance with the Companies Act.

A further description of our responsibility for the au-
dit of the administration is available on Revisorsnämn-
den’s website: www.revisorsinspektionen.se/rn/ 
showdocument/documents/rev_dok/ 
revisors_ansvar.pdf. This description is part of the 
auditor´s report.

Stockholm, 17 March 2017

Öhrlings PricewaterhouseCoopers AB

Bo Åsell
Authorised Public Accountant
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SUSTAINABILITY NOTE 1  
ABOUT THE SUSTAINABILITY REPORT

Mr Green presents its sustainability practices in a sustainability 
report that is published in March and is prepared in accordance 
with the Global Reporting Initiative (GRI) guidelines for sustain-
ability reporting (version G4) at the Core application level. GRI 
is an independent, non-profit organisation whose sustainability 
reporting guidelines are the most renowned and deployed, 
both worldwide and in Sweden. The organisation has drafted 
global guidelines for how companies should report on that 
which falls within the realm of sustainable development. The 
website globalreporting.org offers a full illustration of GRI and 
its regulatory framework. 

The 2016 sustainability report is presented on pages 14-19, 
and the GRI index is presented on pages 75-76. A general over-
view of the indicators reported is presented in the GRI index on 
page 76. The Board of Directors has signed the 2016 sustaina-
bility report on page 67. 

Mr Green’s sustainability practices are underpinned by 
the Code of Conduct and the operation’s policy documents. 
Mr Green uses the materiality analysis drafted by Group man-
agement to determine the matters on which Mr Green as a 
company has the greatest impact and that are most important 
to report on for the company’s stakeholders. All GRI aspects 
have been analysed on the basis of how important they are for 
the sustainability areas that Mr Green has identified as being 
significant and where each aspect has the most impact, within 
or outside the Group. Based on the identified aspects, the 
various indicators have been analysed and decisions have been 
made concerning which to report. 

Pursuant to a new legal requirement, the company must 
report its sustainability practices in the areas of human rights, 
anti-corruption measures, social matters and the environment. 
Mr Green has not identified human rights as one of the most 
essential sustainability areas for the company, though it engag-
es in structured efforts related to both anti-corruption and the 
environment, as detailed in the sustainability report. In terms of 
human rights, Mr Green’s most important contribution is that all 
of our employees are treated equally regardless of gender, sexual 
orientation, ethnicity or religion. In the area of human rights, we 
can also include Mr Green’s efforts to prevent its affiliates from 
recruiting customers from websites with content not approved by 
Mr Green, such as pornography and file-sharing. 

Unless otherwise specified, the disclosures pertain to the 
Mr Green Group in its entirety. Henceforth, in addition to the 
publication of its annual report, Mr Green will also release a 
sustainability report. The sustainability report has not been 
reviewed by an independent third party. 

SUSTAINABILITY NOTE 2  
MATERIALITY ANALYSIS

Mr Green has conducted an analysis of its value chain to iden-
tify and pursue the most significant environmental, social and 

Sustainability notes and GRI index

economic matters. In this analysis, the company has gained an 
insight into and an understanding of how its operations impact 
others. In its materiality analysis, Mr Green has collectively 
considered the areas that the company deems to be strategi-
cally important and the matters that stakeholders consider the 
most important. The stakeholder dialogues included a total of 
16 sustainability areas that were listed in the diagram below in 
order of significance for the stakeholders. Mr Green’s Group 
management has opted to assign priority to the seven areas 
that are labelled green in the diagram. The stakeholders did 
not consider less environmental impact an essential matter for 
Mr Green, which is probably due to the fact that the operation 
has a limited environmental impact. However, since Mr Green 
believes that even minor contributions to reducing climate 
impact are important, the environment is included in our sus-
tainability practices. 

 
Sustainability areas identified
1.  Long-term profitability
2.   Regulatory compliance such as anti-corruption  

and anti money laundering 
3.  High level of customer satisfaction
4.  Green Gaming (responsible gaming)
5.  Fair terms of employment
6.  Employee training
7.  Data security and customer data protection 
8.  Diversity and equality
9.  Fair remuneration
10.  Ethical business practices
11.  Employee health and safety
12.  Comply with best market practices
13.  Supply chain sustainability
14.  Freedom of association and collective bargaining
15.  Less environmental impact
16.  Charity projects
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SUSTAINABILITY NOTE 3  
STAKEHOLDER DIALOGUES 

In 2016, Mr Green identified the stakeholders that affect and 
are affected by our operations. The stakeholder groups identi-
fied were: customers, employees, shareholders, suppliers and 
investors. After identifying the groups, stakeholder dialogues 
were conducted in accordance with GRI to assess their under-
standing of which sustainability areas they felt were the most 
important for Mr Green. The dialogues were conducted in the 
form of an anonymous online survey in which the stakeholders 
were asked to rank the sustainability areas in order of how 
important they were regarded as being for Mr Green. 

Stakeholder 
group 

Most significant areas raised  
in the dialogue

Employees Long-term profitability
High level of customer satisfaction
Regulatory compliance
Green Gaming

Customers Secure payment solutions
Online security
Anti-corruption measures
Data security and customer data 
protection

Suppliers Fair terms of employment
High level of customer satisfaction
Green Gaming
Online security

Shareholders Long-term profitability
Regulatory compliance
Employee training
High level of customer satisfaction

Investors Long-term profitability
Regulatory compliance
High level of customer satisfaction
Green Gaming

SUSTAINABILITY NOTE 4  
REPORTING BOUNDARIES 

Significant area Reporting boundaries

Long-term  
profitability

Profitability is a key aspect in the 
organisation and encompasses all units 
in the Group.

Regulatory  
compliance 

Regulatory compliance is a key aspect 
in the organisation and encompasses all 
units in the Group.

Customer  
satisfaction

Customer satisfaction is a key aspect in 
the organisation and encompasses all 
customers in all markets.

Green Gaming  
(responsible 
gaming)

Responsible gaming is a key aspect in 
the organisation, primarily related to 
operations in Malta which hold the gam-
ing licences and must therefore ensure 
compliance with the standards stipulated 
by the licence issuers. However, the 
reporting did not encompass the entire 
Group, since both Group management 
and IT (located in Sweden) are involved in 
governance of the area.

Employee training 
and fair terms of 
employment

Both are significant aspects in the 
organisation and encompass all em-
ployees in all Group units, including 
consultants. 

Data security and 
customer data 
protection

Data security and customer data protec-
tion is a key aspect in the organisation 
and encompasses all units in the Group.

SUSTAINABILITY NOTE 5  
MR GREEN’S POLICIES FOR  
SUSTAINABLE ENTERPRISE

Anti-bribery & Corruption Policy

Finance Policy

HR Policy

Sustainability Policy

Information Security Policy

Purchasing Policy

Insider Policy

IT Policy

Communication Policy

Corporate Governance Policy

Compliance Policy

Code of Conduct

Public Interest Disclosure “Whistleblower” Policy



M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

Y (75) Z

GRI index

GENERAL STANDARD DISCLOSURES

Page in  
annual report Comments

STRATEGY OCH ANALYSIS

G4-1 Statement from our CEO and Chairman 2–3, 26

G4-3 Name of the organisation Cover

G4-4 Our primary brands and products 5, 12–13

G4-5 Location of our organisation’s headquarters   51 Note 1

G4-6 Locations where the organisation operates    1, 12, 14 Regions page 1, licences page 12, and personnel page 14

G4-7 Nature of ownership and legal form 21, 27

G4-8 Markets served 1, 12, 15

G4-9 Scale of the organisation 78–79

G4-10 Number of employees 18, 57

G4-11 Collective bargaining agreements – Mr Green complies with standard local practices concern-
ing pensions and insurance. In Sweden, employees have 
occupational group life insurance, personal protection 
coverage and healthcare insurance. There is no collective 
bargaining agreement.

G4-12 Our organisation’s supply chain 14–15

G4-13 Significant changes in the organisation 3 Our CEO comments on the listing on Nasdaq Stockholm’s 
main market

G4-14 Precautionary approach – Since Mr Green’s environmental impact is limited, we do 
not observe the Rio Declaration’s Precautionary Approach

G4-15 Principles and conventions we endorse 16–19

G4-16 Memberships of associations 17–18

MATERIAL ASPECTS AND BOUNDARIES

G4-17 Legal entities included No entities excluded

G4-18 Basis for identification of material aspects 73–74

G4-19 Material aspects identified 74, 76

G4-20 Boundaries within the organisation 74

G4-21 Boundaries outside the organisation 74

G4-22 Restatements from previous reports – N/A since this is Mr Green’s first GRI report

G4-23 Significant differences in scope and aspects – N/A since this is Mr Green’s first GRI report

STAKEHOLDER ENGAGEMENT

G4-24 Our most important stakeholders 16, 74

G4-25  Basis for identification of our most important 
stakeholders 

74 Note 3

G4-26 How we engage with our stakeholders 74

G4-27 Material topics raised by stakeholders 73–74



M R  G R E E N  &  C O  A N N U A L  R E P O R T  2 0 1 6

Y (76) Z

Page in  
annual report Comments

REPORTING PROFILE

G4-28 Reporting period 73

G4-29 Most recently published GRI report – N/A since this is Mr Green’s first GRI report

G4-30 Reporting cycle 73

G4-31  Contact point for questions regarding this 
report

80

G4-32 Selection of reporting principles and GRI Index 73

G4-33 External assurance 73

CORPORATE GOVERNANCE

G4-34 Corporate governance 27–33

ETHICS AND INTEGRITY

G4-56 Our values and norms 4, 73

SPECIFIC STANDARD DISCLOSURES

Material area Identified GRI aspect GRI indicator Page in report

Long-term profitability Economic Performance EC1 – Economic value generated and 
distributed

DMA: 4–15
Indicator: 15

Regulatory compliance Product responsibility – 
regulatory compliance

PR9 – Fines for non-compliance concerning 
products and services

DMA: 17–18
Indicator: 17–18

Customer satisfaction Product labelling PR5 – Results of customer surveys DMA: 17
Indicator: 17

Responsible gaming

Customer health and safety PR2 – Number of incidents of non-compli-
ance with regulations or voluntary codes 
concerning health and safety impacts of 
products and services on customers

DMA: 17–18
Indicator: 17–18

Marketing

PR6 – Marketing of controversial products 
and services

DMA: 17–18
Indicator: 17–18
Indicator: 18

PR7 – Number of incidents of non- 
compliance with regulations or voluntary 
codes concerning marketing communica-
tions, including advertising, promotion, 
and sponsorship

Labour conditions Employment LA1 – New employees and staff turnover DMA: Mr Green is work-
ing to produce this data 
for next year’s report
Indicator: Mr Green is 
working to produce 
this data for next year’s 
report

Employee training Training LA11 – Percentage of employees receiving 
regular performance and career develop-
ment reviews

DMA: 18–19
Indicator: 18–19

Data security and customer 
data protection

Customer privacy PR8 – Complaints regarding breaches of 
customer privacy and losses of customer 
data

DMA:17
Indicator: 17
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Definitions

ALTERNATIVE PERFORMANCE MEASURES
The European Securities and Markets Authority (ESMA) has issued 
guidelines for alternative performance measures, which must be applied 
by companies with securities that are listed on a regulated market in the 
EU. The guidelines must be applied for alternative performance measures 
which are used in mandatory published information, or prospectuses, 
from 3 July 2016. Information on the choice of alternative performance 
measures, how the Group uses them and how they are defined is provid-
ed in this annual report. Comparative figures for prior periods is provided 
based on the same principles.   

In addition to those industry key performance measures that are not 
calculated in accordance with IFRS, as presented in the following section, 
the Group provides information on performance measures related to cer-
tain costs in the income statement in relation to revenue. These perfor-
mance measures are significant particularly from an industry perspective. 
Alternative performance measures presented in the annual report should 
not be considered a replacement of IFRS terms and concepts and may 
not necessarily be comparable with similar performance measures of 
other companies.  

Definitions of performance measures that is not calculated according to IFRS 

Performance Measures Definiton Purpose

RETURN ON EQUITY Net result before tax divided by average equity. Applied for the purpose of analysing profitability over time, in relation to 
those resources which are attributable to the owners of the parent company.

EARNINGS BEFORE INTEREST 
AND TAX (EBIT)

Earnings before net financial expense and tax. The measure provides an illustration of profitability without regard to the 
corporate tax rate and independently of the company’s financing structure.

EBIT MARGIN EBIT divided by revenue. The measure is relevant for measuring operating profitability.

EBITDA Earnings before depreciation, amortisation, impairment, net 
financial expense and tax.

The measure is relevant for creating an understanding of the company’s 
operating activities, regardless of financing and depreciation/amortisation of 
non-current assets.

EBITDA AFTER NON-RECUR-
RING ITEMS

Operating profit after non-recurring items but before depre-
ciation, amortisation and impairment, net financial expense 
and tax. 

The measure is relevant for creating an understanding of the company’s day-
to-day operations, regardless of financing and depreciation/amortisation of 
non-current assets, but also for providing a clear illustration of EBITDA after 
non-recurring items.

EBITDA BEFORE NON-RECUR-
RING ITEMS

Operating profit before non-recurring items, depreciation, 
amortisation and impairment, net financial expense and tax. 

The measure is relevant for creating an understanding of the company’s 
day-to-day operations, regardless of financing and depreciation/amortisation 
of non-current assets, but also for providing a clear illustration of EBITDA 
before non-recurring items in order to enable comparisons of the underlying 
operating activities.

EBITDA MARGIN EBITDA divided by revenue. The measure is relevant for creating an understanding of operating 
profitability and gives stakeholders a clearer picture of the company’s core 
profitability, as it excludes depreciation/amortisation.

EQUITY PER SHARE Equity divided by the number of shares outstanding at the 
end of the period.

The ratio measures the company’s net value per share and shows if the 
company is increasing the shareholders’ capital over time.

FREE CASH FLOW PER SHARE Cash flow from operating activities less cash flow from invest-
ing activities divided by the average number of outstanding 
shares during the period.

The measure illustrates the total cash flow from operating and investing 
activities.

AVERAGE SHARE PRICE The sum of the year’s total turnover in the shares divided by 
the total number of shares traded during the year.

Illustrates the average share price during the year from a stakeholder 
perspective.

CASH FLOW FROM OPERAT-
ING ACTIVITIES PER SHARE

Cash flow from operating activities per average number of 
outstanding shares during the period.

The ratio measures the cash flow generated by the company before capital 
investments and cash flows attributable to the company’s financing.

NON-RECURRING ITEMS Refers to items which are of a non-recurring nature or not 
directly linked to the Group’s normal operations, which means 
that the recognition of these items together with other items 
in the income statement would impair comparability with 
 other periods and make it harder for an outside party to 
assess the Group’s performance.

These items are illustrated to enable comparisons of the underlying  
operating activities. 

EQUITY/ASSETS RATIO Equity divided by total assets. The measure is an indicator of the company’s leverage for financing of the 
company.

Definitions of performance measures related to the business that is not calculated according to IFRS

Performance Measures Definiton Purpose

ACTIVE CUSTOMER A customer is defined as active when he or she has played 
with money deposited in the customer account during the 
period. The customer is also considered to be active if he or 
she during the period has played with winnings from free spin 
campaigns and/or 

A relevant measure that is a driver of revenue. Also relevant from an industry 
practice and stakeholder perspective.

DEPOSITS Money deposited in customer accounts. A measure that is a driver of revenue. Relevant from an industry practice and 
stakeholder perspective.

COMPOUND ANNUAL 
GROWTH RATE (CAGR)

The performance measure illustrates growth over a given 
period, for example five years.

The performance measure is relevant given that it measures growth under 
the assumption of a consistent annual rate of growth and thus provides a 
balanced rate of growth over the specified period.

MARKET – A country is defined as a market in which the company is active since it 

maintains a local domain address and a dedicated marketing director at Mr Green 

with a marketing budget.

 

AFFILIATE – An affiliate is a marketing partner who undertakes to market the compa-

ny’s gaming sites, including providing links to mrgreen.com, for example.
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Five-year overview

SEK ´000 2016 2015 2014 20131) 20121)

Profit

Revenue   924,524 792,599 659,368 483,853 318,531

Revenue growth, year over year (%) 16.6% 20.3% 36.3% 51.9% 56.3%

Revenue Mobile (% of revenue) 42.5% 28.9% 21.1% – –

Cost of services sold (% of revenue) 33.2% 25.1% 18.4% 17.4% 18.7%

Cost of services sold excluding betting duties (% of revenue) 18.8% 16.9% 17.9% 17.4% 18.7%

Marketing (% of revenue) 36.4% 36.2% 39.8% 40.8% 42.5%

Personnel costs (% of revenue) 2) 14.1% 12.6% 12.5% 11.7% –

Other operating expenses (% of revenue) 2) 12.5% 15.0% 15.5% 17.3% –

EBITDA before non-recurring items 91,393 136,761 134,846 106,839 47,018

EBITDA after non-recurring items 75,582 55,130 22,765 102,172 47,018

Earnings before interest and tax (EBIT) 19,093 –36,034 –31,203 64,844 33,820

Net result for the period 33,101 –34,433 –26,520 59,298 30,297

EBITDA margin before non-recurring items (%) 9.9% 17.3% 20.5% 22.1% 14.8%

EBITDA margin after non-recurring items (%) 8.2% 7.0% 3.5% 21.1% 14.8%

EBIT margin (%) 2.1% –4.5% –4.7% 13.4% 10.6%

Financial position and Cash flow

Return on equity (%) 4.1% –5.6% –3.5% 8.0% –

Equity/assets ratio (%) 58.0% 59.2% 67.7% 78.5% 95.4%

Investments in non-current assets 66,394 64,467 51,532 27,961 34,973

Cash flow from operating activities 128,822 149,360 147,200 76,540 1,699

Free cash flow 62,428 76,849 90,036 110,583 1,242

Number of customers

Number of registered customers (thousands) 1,678.3 1,336.3 1,049.0 827.0 608.4

Registered customers growth, year-over-year (%) 25.6% 27.4% 26.8% 35.9% N/A

Number of active customers (thousands) 238.8 181.1 154.9 152.7 104.9

Active customers growth, year-over-year (%) 31.9% 16.9% 1.4% 45.6% N/A

Deposits

Deposits from customers (SEKm) 2,696 2,207 1,706 1,043 630

Deposits growth, year-over-year (%) 22.2% 29.4% 63.6% 65.5% N/A

Employees

Average number of employees 182 158 133 109 75

Number of employees at end of period 205 161 152 114 92

1) 2013 and 2012 are presented on a pro forma basis. 
     
2)   For fiscal years 2015-2012 a reclassification has been made from other operating costs to personnel costs compared to the annual report 

for each year, this according to the said principles that has been applied since 1 January, 2016. Following figures have been reclassified: 
SEK 4.7 million (2015), SEK 3.6 million (2014-2013).
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SEK ´000 2016 2015 2014 20131) 20121)

The share

Share capital 35,849 35,849 35,849 35,849 N/A

Number of outstanding shares at end of period (thousands) 35,849 35,849 35,849 35,849 N/A

Average number of outstanding shares (thousands) 35,849 35,849 35,849 35,849 N/A

Earnings per share (SEK) 0.92 –0.96 –0.74 1.65 N/A

Earnings per share after dilution (SEK) 0.92 –0.96 –0.74 1.65 N/A

Operating cashflow per share (SEK) 3.59 4.17 4.11 2.14 N/A

Free cash flow per share (SEK) 1.74 2.14 2.51 3.08 N/A

Equity per share (SEK) 19.82 17.88 20.59 20.75 N/A

Dividend or equivalent per share (SEK) – – 1.30 1.30 N/A

Game win revenue by region

Nordic Region 354,246 364,742 346,065 313,595 246,300

Western Europe 299,247 215,244 153,555 64,806 16,262

Central, Eastern and Southern Europe 249,649 192,184 155,232 104,036 54,780

Rest of the World 21,382 20,430 4,118 1,049 508

Game win revenue growth, year over year (%)

Nordic Region –2.9% 5.4% 10.4% 27.3% N/A

Western Europe 39.0% 40.2% 136.9% 298.5% N/A

Central, Eastern and Southern Europe 29.9% 23.8% 49.2% 89.9% N/A

Rest of the World 4.7% 396.1% 292.6% 106.5% N/A

Share of game win revenue by region (%)

Nordic Region  38.3% 46.0% 52.5% 64.9% 77.5%

Western Europe 32.4% 27.2% 23.3% 13.4% 5.1%

Central, Eastern and Southern Europe  27.0% 24.2% 23.6% 21.5% 17.2%

Rest of the World 2.3% 2.6% 0.6% 0.2% 0.2%

1) 2013 och 2012 are presented on a pro forma basis. 
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ANNUAL GENERAL MEETING 
Mr Green & Co AB invites its shareholders to partic-
ipate in the company’s Annual General Meeting on 
Monday 24 April 2017, at 5:00 p.m., in the Wallenberg 
Auditorium, IVA Conference Centre, Grev Turegatan 
16, Stockholm, Sweden. Shareholders who would like 
to participate in the AGM must be registered in the 
share register maintained by Euroclear Sweden AB by 
Tuesday 18 April 2017 and register their attendance 
with the company no later than 18 April 2017.

REGISTRATION
Shareholders who would like to participate in the AGM 
must be registered in the share register maintained 
by Euroclear Sweden AB by 18 April 2017 and regis-
ter their attendance with the company no later than 
18 April 2017 via email information@mrg.se, or the 
following address: 

Mr Green & Co AB
Sibyllegatan 17
SE-114 42 Stockholm, Sweden

When registering, shareholders must include their 
name, personal identity or corporate registration 
number, address, telephone number, email address, 
the names of any assistants and their shareholding. 
Power-of-attorney forms for shareholders wishing to 
participate by proxy will be available on the company’s 
website, www.mrg.se. Shareholders participating by 
proxy are required to provide their proxy with a dated 
power-of-attorney form. If the power of attorney is 
provided on behalf of a legal entity, a certified copy of a 
registration certificate or equivalent document for the 
legal entity must be enclosed with the notice of attend-
ance. The power of attorney and registration certificate 
must be sent to the company at the above address well 
in advance of the meeting. The power of attorney may 
not be more than five years old.

Annual General Meeting  
and other information

NOMINEE-REGISTERED SHARES
Shareholders whose shares are registered with a bank’s 
trust department or another nominee must temporarily 
have their shares re-registered in their own name with 
Euroclear Sweden AB to be able to participate in the 
AGM. Said re-registration must be completed by no 
later than 18 April 2017.

PROPOSED DIVIDEND
Due to the acquisition of the online gaming company 
Dansk Underholdning, the Board of Directors intends 
to propose to the AGM that no dividend be paid for the 
2016 financial year. Read more about the company’s 
dividend policy on page 20. 

OTHER INFORMATION
Mr Green intends to publish financial reports as  
follows: 

♣  Interim report for the first quarter of 2017:  
28 April 2017 

♣  Interim report for the second quarter of 2017:  
21 July 2017 

♣  Interim report for the third quarter of 2017:  
27 October 2017

♣  Year-end report for 2017:  
9 February 2018

For questions concerning the sustainability report, 
please contact Frida Adrian, Director of Investor  
Relations, see contact details below.

INVESTOR RELATIONS
Frida Adrian: +46 70-9309324
Frida.adrian@mrg.se or investor.relations@mrg.se
www.mrg.se
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Mr Green & Co AB (publ)
Sibyllegatan 17, SE-114 42 Stockholm, Sweden

www.mrg.se
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