
	  
 
FOR IMMEDIATE RELEASE 

 
The Breast Cancer Research Foundation and Lifetime Partner to  

#BeTheEnd of Breast Cancer 
 

Lifetime launches PSA campaign featuring Project Runway’s Tim Gunn 
 

New York, NY, October 2, 2015 – The Breast Cancer Research Foundation (BCRF), the nation’s 
highest rated breast cancer organization, and Lifetime, the premier female-focused entertainment 
destination, have teamed up once again to turn breast cancer awareness into tangible action by 
funding research through BCRF’s #BeTheEnd campaign platform. BCRF’s #BeTheEnd campaign is 
built on the belief that research will bring an end to cancer and everyone has the power to play a 
role in eradicating the disease. 
 
Lifetime will be supporting BCRF’s #BeTheEnd campaign through a number of activations 
including a public service announcement featuring Tim Gunn, co-host and mentor of the Emmy®-
nominated Project Runway (#ProjectRunway) show now in its 14th season.  The PSA will run across 
Lifetime’s broadcast and digital channels.  Project Runway fans will have a unique opportunity to 
support the #BeTheEnd campaign by bidding on a beautiful, one-of-a-kind handmade quilt by 
designers from past seasons of Project Runway on Charity Buzz with 100% of the winning bid 
benefitting BCRF.  Lifetime has further solidified it support of BCRF through the foundation’s 
annual luncheon and symposium honoring designer and BCRF board member Tory Burch on 
October 29 at the Waldorf Astoria.    
 
“We are so proud to continue our partnership with BCRF this year as part of Lifetime’s continued 
Stop Breast Cancer for Life campaign,” said Danielle Carrig, SVP Communications and Public 
Affairs for Lifetime.  “BCRF’s leadership and mission to end breast cancer through research 
inspires all of us to take action on this issue.” 
 
“Lifetime has been a leader in supporting women’s health and breast cancer awareness and 
research for over 20 years,” stated Stephanie Kauffman, Chief Communications & Engagement 
Officer for BCRF.  “We are honored that Lifetime chose to partner with BCRF again this year to 
fuel the research that will be the end of breast cancer for millions of women and men impacted by 
the disease.” 
 
 



PSA LINKS: 
 
Lifetime/Breast  Cancer  Research  Foundation  :30  PSA 
https://youtu.be/IurkmYQIg9E 
  
Lifetime/Breast  Cancer  Research  Foundation  :45  PSA 
https://youtu.be/bxN5ARArGL4 
 
 
CHARITY BUZZ AUCTION LINK: 
https://www.charitybuzz.com/catalog_items/one-of-kind-quilt-created-by-lifetimes-project-
runway-891896 
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About BCRF 
The Breast Cancer Research Foundation (BCRF) is committed to being the end of breast cancer 
by advancing the world's most promising research. Founded by Evelyn H. Lauder in 1993, BCRF-
funded investigators have been deeply involved in every major breakthrough in breast cancer 
prevention, diagnosis, treatment and survivorship. In 2015, BCRF will award $48.5 million to 
support 240 researchers at leading medical institutions internationally, making it one of the largest 
non-governmental funders of breast cancer research in the world. By investing 91 cents of every 
dollar directly in its mission, BCRF remains one of the nation's most fiscally responsible nonprofits. 
BCRF is the only breast cancer organization with an "A+" from CharityWatch, together with 
Charity Navigator’s highest rating of four stars 13 times since 2002. Visit www.bcrfcure.org to 
learn more. 
 
About Lifetime 
Lifetime is a premier female-focused entertainment destination dedicated to offering the highest 
quality original programming spanning scripted series, non-fiction series and movies.  As a result 
of the network’s aggressive programming strategy that has doubled the hours of its original 
programming, in 2014 the network reached its strongest ranking among the key Women 18-49 
demo in six years and its youngest median age in 18 years.  Lifetime was recently recognized with 
the Governor’s Award, the highest award given by the Television Academy, for its community 
outreach programs.  Lifetime Television®, LMN®, Lifetime Real Women® and Lifetime Digital™ 
are part of Lifetime Entertainment Services, LLC, a subsidiary of A+E Networks.  A+E Networks is 
a joint venture of the Disney-ABC Television Group and Hearst Corporation. 
 
Media Contacts 
Sadia Zapp, Associate Director, Communications & Engagement 
Breast Cancer Research Foundation        
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