
Shark Tank’s Chef Big Shake Goes Up Against Major Brands with
the Help of Indiegogo
ATLANTA, GEORGIA – SEPTEMBER 27, 2013 – Shark Tank’s Mark Cuban says Chef Big Shake is “the one that got away.”

Most recognized from his appearances on ABC’s reality show, Shark Tank, Chef Big Shake, also known as Shawn Davis, is
turning to Indiegogo to launch his Shrimp Burger Revolution Tour – a state to state, city to city tour. While out on the road Chef Big
Shake will be dishing out samples of his healthy mouthwatering shrimp burgers. This will help get his Original Shrimp burger line
into retailers across the country.

“We’re taking the burger to the people! My daughter and I made a video to tell people what we want to do. In the video, I even
dance. I have never had so much fun and I hope people like it and get the message” says Davis. Currently, the burgers are only
available through fifteen retail chains.

The idea behind Indiegogo – one of the largest and more popular crowdfunding sources – is to fund a project or business venture
by getting small amounts of capital from a large group of people. An idea Cuban seems to like. “Kickstarter should be a
requirement for almost any entrepreneur starting a business,” says Cuban. (Next/Market Insights)

There have been some highly successful crowdfunding campaigns. Spike Lee’s being one of them. Lee recently raised $1.4
million, via crowdfunding, from 6,421 backers, exceeding his goal of $1.25 million.

CBS Foods started as a grassroots family run company operating out of the kitchen of Chef Big Shake’s home. “When my
daughter was ten, she received a pamphlet at school promoting vegetarianism. That day, she ran home and declared she wanted
to eliminate all meats, except seafood, from her diet, thereon,” says Davis.

Davis knew that in order to keep her protein intake at an optimum level, he would need to get creative and crafty in the kitchen. And
so he did. The Original Shrimp Burger was born. This US made healthy burger option now comes in 5 different flavors packing 23
grams of protein in to 160 calories.

With the help of supporters, CBS Foods can stand up against traditional multi-million dollar marketing campaigns. Consumers can
help bring a smaller brand to the shelf and keep it there through demand. “This is the whole point of the revolution,” comments
Davis. “The little guy deserves a shot,” he adds.

Major brands spend big money on expensive commercials that eventually brainwash the masses into trying a product. Davis would
rather take his burgers to the street and let your taste buds be the judge. “As consumers we should have the option to make
educated decisions about the products we buy, and that’s why we’re going to let people try the shrimp burger before they buy it. I
had a great time making the Indiegogo video and dancing with my daughter. I hope that everyone enjoys it” Says Davis.

Learn more about Chef Big Shake’s Revolution Tour at www.ShrimpBurgerTour.com.

Chef Big Shake is available for interviews. Please send all media inquiries to Nicole Carolan

(615)752-0679

800-216-9605

ncarolan@cbsfoods.com

In May of 2011 Shawn appeared on ABC’s Shark Tank, giving his shrimp burgers and the company national exposure. ABC has since re-aired
his episode 5 times further igniting consumer brand recognition. In September of 2011 the show’s producers filmed a follow-up segment on
Shawn’s success that aired in 2012.

Today, Shawn continues to be involved with every aspect of CBS Foods Inc. including sales, supplier negotiations, product development, trade
shows and of course, cooking.  Since the company’s inception, the product line has grown to include the following Shrimp Burger flavors:
Original, Teriyaki, Chesapeake, Jalapeno and Cajun.  CBS Foods also produces a Veggie burger and Lobster Mac-n-Cheese.

- See more at: http://www.chefbigshake.com/index.php/about-cbs/#sthash.Kfa10GSO.dpuf


