
Current Analysis Introduces Integrated Technology and Services Competitive
Intelligence: Cloud, Collaboration, Mobile IT, and Security
Leading research firm offers comprehensive research and analysis across technology, services, vendor, and market points of view

Sterling, VA, USA, January 24, 2013 – Current Analysis, the market leader in continuous, tactical competitive intelligence for the telecommunications
and information technology markets, announced today the introduction of its integrated technology and services market coverage in four industry-leading
growth areas: Cloud, Collaboration, Mobile IT, and Security.

“Enterprises are now looking for full lifecycle solutions from vendors that provide both technology and related network and professional services,”
commented Tim Dowd, CEO of Current Analysis. “We created these comprehensive offerings to help our clients identify the right complementary partners
and design holistic solutions that keep them ahead of the competition.”

The four new areas of research and analysis are:

Cloud Technology and Services – covers Infrastructure-as-a-Service (IaaS), Platform-as-a-Service (PaaS), Software-as-a-Service (SaaS), and data
center technology and services
Collaboration Technology and Services – includes coverage of traditional IP PBX platforms, unified communications, business video systems, Web
conferencing, document management, sharing tools, and business-specific social media solutions
Mobile IT – covers managed mobility services, mobile devices/OS, mobile UC/video conferencing, BYOD, mobile enterprise application platforms,
mobile application management, mobile device management, and mobile security
Security Technology and Services – includes coverage of cloud security, security management, integrated client security, identity and access
management, content security, governance, risk and compliance, and threat management.

“As the market evolves, our clients are seeing gaps in competitive intelligence that spans technology and services,” added Jerry Caron, Senior Vice
President of Analysis at Current Analysis. “We are looking to close those gaps and break through the silos that currently divide devices, platforms,
software, and services.”

To learn more about how to access any of these four offerings, go to http://www.currentanalysis.com/eits/.
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About Current Analysis

Current Analysis (http://www.currentanalysis.com) is the only provider of real-time, in-depth tactical competitive intelligence, analysis, and advice. The
company has been helping leading telecommunications, information technology and business software companies improve their competitive intelligence,
differentiate themselves in the market, and win more business.  For more than 15 years, sales teams, product managers, marketing professionals, and
executives have relied on Current Analysis as a trusted partner to improve their ability to anticipate and quickly take action on market opportunities and
competitive threats.  The company serves more than 35,000 professionals at over 1,600 global enterprises.


