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1997 is Storebrand’s 230th. year of ope-

ration. As well as being the country’s

oldest insurance company, Storebrand

is also Norway’s largest insurer, both in

life and non-life. The company establis-

hed a banking operation in 1996, and

has over 1.4 million insurance and

banking customers. The group serves

around 40% of the Norwegian non-life

insurance market and around 30% of

the life insurance market. Storebrand is

Norway’s largest manager of private

savings in the securities market.

The group’s operations

The insurance operations are underta-

ken by two wholly owned subsidiaries of

Storebrand ASA, which is the holding

company for the group. These are

Storebrand Skadeforsikring AS

(Storebrand Non-life Insurance) and

Storebrand Livsforsikring AS

(Storebrand Life Insurance). The newly

established banking operation is con-

ducted through the wholly owned subsi-

diary Storebrand Bank AS.  The opera-

tive organisation of the Storebrand

group consists of 9 business units, which

have individual profit accountability.

Experience of this model for the mana-

gement of the group, which has been in

place for two years, has been good: the

organisation has become more market

and profitability orientated.

In terms of international activities

Storebrand has significant  operations

in marine and oil related insurance in

the business area Marine and Energy. In

Sweden Storebrand operates a growing

niche activity for business insurance

through its wholly owned subsidiary

Storebrand Sverige. This company has

demonstrated strong volume growth

over recent years.

1996 was an eventful year for Storebrand. Amongst other developments the group changed its

name from UNI Storebrand to Storebrand and accordingly introduced a new corporate logo.

Storebrand Bank opened for business, an event which attracted a great deal of interest in the

media. The picture shows Managing Director Sverre Bjorkeli being interviewed on TV2 News in con-

nection with the opening of the Bank. In February Storebrand entered into a co-operation agree-

ment with Postbank which provides for Storebrand’s insurance products to be sold through

Postbank’s branch network. The agreement was signed by Åge Korsvold, Storebrand’s Group Chief

Executive and Olav Fjeld, Managing Director of Postbanken.
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NOK million 1996 1995 1994 1993 1992

Storebrand Group
Premium income for own account 13,213 12,985 12,929 11,008 11,066
Operating income 25,495 22,673 20,921 24,260 22,421
Net financial income (insurance) 7,936 7,238 5,270 9,778 5,348
Operating profit 4,120 4,206 1,985 5,968 -1,738
Group profit 1,254 1,451 522 1,397 -3,382
Total assets 104,370 99,256 97,626 95,606 91,648
Equity capital 4,857 3,806 2,459 2,428 -1,047
Solvency capital* 7,924 6,912 5,921 5,712 1,856
No. of employees (full time equivalents) 4,029 4,042 4,100 4,105 4,507
Capital ratio 14.5% 15.8% 8.8% 8.7% -

*) Consists of equity capital together with  security, reinsurance, and  administration reserves, natural perils fund and the non life guarantee
reserve.

Key figures per share
Average number of ordinary shares (000's) 276,586 276,418 265,962 176,324 71,339
Profit per share (after tax and preference dividend)* 4.10 4.94 1.32 4.87 -48.59
Dividend per ordinary share 0.00 0.00 0.00 0.20 0.00
Dividend per preference share 0.70 0.70 0.90 1.10 -

*) Calculated for 1993 on the basis of actual number of shares at 31 December, otherwise on average during each year. Profit per share in
1996 includes realized gains of NOK 138 million from the sale of UNI Storebrand Kredittforsikring AS. Of this is NOK 116 million related
to the technical reserves. Profit per share does not allow for any accrued premium on redemption of the preference shares. After
adjustment for this, the profit per share for 1996 would be NOK 3.55. The preference share premium reduces profit per share by NOK 0.13
in 1995 and 1994, and NOK 0.07 in 1993.

Storebrand Livsforsikring Group
Premium income for own account 5,936 5,815 6,117 4,742 5,373
Income/expenses financial assets 6,674 6,206 4,798 8,749 5,001
Operating profit 3,434 3,342 1,922 5,414 1,891
Operating profit adjusted for unrealised gains* 5,143 5,025 -1,198 9,682 1,701
Capital ratio 10.16% 14.10% 11.22% 11.09% 9.03%

*) Including unrealised gains on bonds to be held to maturity.

Storebrand Livsforsikring AS
Operating profit: 3,427 3,337 1,913 5,409 1,885
- to policyholders 2,866 2,755 1,463 4,571 1,644
- Of which conditional statutory allocations 1,800 1,000 500 2,800 -
- to shareholders 561 582 434 749 174
- to taxes 0 0 16 94 67
Return on capital 8.48% 8.50% 6.87% 13.58% 7.76%
Return on capital adjusted for unrealised gains 10.01% 9.90% 2.44% 19.87% 7.49%
Return on capital adjusted for unrealised gains including bonds to be held to maturity 10.37% 10.65% - - -
Average yield 8.14% 8.16% 6.50% 13.20% 7.37%
Average guaranteed yield (total) 3.9% 4.0% 4.0% 5.1% 5.2%
Average guaranteed yield excluding premium and pension adjustment fund 4.0% 4.1% 4.2% 4.7% 5.0%
Cost ratio 0.90% 1.02% 1.10% 1.15% 1.18%

Storebrand Skadeforsikring Group
Gross premiums written 8,173 8,302 8,234 7,928 6,879
Premiums due for own account 7,253 7,222 6,912 6,283 6,089
Operating profit 1,043 1,184 712 1,164 270
Claims ratio for own account 74.9% 70.0% 73.7% 77.4% 77.1%
Cost ratio for own account 28.5% 28.1% 26.3% 27.9% 31.2%
Combined ratio for own account 103.4% 98.1% 99.9% 105.2% 108.2%
Solvency capital 5,016 4,878 4,694 4,306 4,030
Solvency margin 69.2% 67.5% 67.9% 68.5% 66.2%
Claims reserve ratio for own account 111.2% 109.5% 112.5% 111.4% 95.8%
Total assets 18,577 18,031 17,251 16,294 13,739
Average return on solvency capital 21.1% 24.7% 15.8% 27.9% 7.2%
Capital ratio (%) 28.8% 30.3% 25.9% 18.8% 18.3%
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No. of shares

The Board of Directors:

Chairman: Jon R. Gundersen 1,364

Jens Ulltveit-Moe 1,007,484

Per-Leon Selseth 0

Brit K. S. Rugland 23

Lennart Jeansson 0

Sigrun Gjengedal Ruud 744

Mathias B. Dannevig 204

Sigurd P. Laugen 0

Board of Representatives

Elected by the shareholders:

Chairman: Sven Ullring 0

Deputy Chairman:

Jens P. Heyerdahl d.y. 9,136

Tore Lindholt 46

Svein Rennemo 0

Reidar Flod Johansen 1,240

Anders Renolen 0

Kari Broberg 0

Wenche Meldahl 0

Sandra Riise 0

Brit Seim Jahre 0

Jan Magne Heggelund 0

Ole Enger 0

Erik Braathen 13,760

Terje Venold 0

Kåre Gjønnes 0

Halvor Stenstadvold 101

Harald Tyrdal 5

Kristian Zachariassen 0

Erling Steigum 0

Elected by the employees:

Per Olav Myrtrøen 0

Morten Rambech Dahl 1,401

Inger Anne Strand 36

Jorun Elisabeth Erstad 0

Einar Sørensen 837

John Bang 232

Tore Clausen 4,419

Tore Fredriksen 0

Per-Inge Søreng 284

Edrun Olaisen 221

Auditors:

KPMG as

Ole M. Klette 0

Arne Giertsen 0

Control Committee:

Nils Erik Lie 0

Brit Seim Jahre 0

Harald Moen 422

Carl Graff-Wang 1,290

Sverre Bjørnstad 2,816

Executive Group Management:

Åge Korsvold * 43,882

Svein R. Hagen 247

Knut W. Francke 1,421

Knut Nordheim Kjær 5,685

Idar Kreutzer 185

Jørgen Bredesen 0

Hans Henrik Klouman 348

Riulf Rustad 0

The figures show the number of

Storebrand shares recorded in the sha-

re register for each named individual

as at 31 December 1996. The share

holdings shown include shares owned

by spouses, children or companies

where the named individual exerts

such influence as is defined in para-

graphs 1-2 of the Companies Act.

* Åge Korsvold has in addition purchased

an option to buy 600,000 shares. As a part

of his employment contract he has an

option to buy up to 250,000 shares 

(see note 15 for more details).

Directors and officers
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1996: A good year for

Storebrand

• The group changed its name from

UNI Storebrand to Storebrand with

effect from 1 October 1996.

• The group’s profit for 1996 totalled

NOK 1,254 million, a little weaker

than the NOK 1,451 million achie-

ved in 1995. The fall in reported

profit is to a large extent due to

increased provision for re-organisati-

on and for information technology

projects, as well as a somewhat wea-

ker result from the non-life insuran-

ce activities. Net premium income

was NOK 13,213 million in 1996,

which is NOK 228 million greater

than the prior year.

• The focus in 1996 has been on carry-

ing through projects related to cen-

tral aspects of the group’s business

and on preparing for two major re-

organisation projects in the areas of

distribution and staff functions. The

new measures planned as a result of

these projects are expected to redu-

ce staffing by an estimated 450 posi-

tions during 1997. This will be achie-

ved by voluntary early retirement

and redundancy.

The group’s results

Seen in the light of strong competiti-

on, increasing claims and investment

in re-organisation, the Board considers

the results achieved in 1996 to be satis-

factory. The group’s operating profit

for 1996 was NOK 4,120 million before

allocations to life insurance policyhol-

ders, compared with NOK 4,206 milli-

on in 1995. After allocating the custo-

mers’ share of the profit in life and

pensions insurance the group profit

was NOK 1,254 million, as against

NOK 1,451 million in 1995. The tech-

nical result of the non-life company,

measured by the combined ratio, was

103.4 percent in 1996 against 98.1 per-

cent in 1995. Earnings per ordinary

share were NOK 4.10 as against NOK

4.94 in 1995.

US GAAP

In order to make Storebrand’s

accounts more accessible for internati-

onal capital markets, the group also

shows a comparison between the

results under United States Generally

Accepted Accounting Principles (US

GAAP) and Norwegian Accounting

Principles (N GAAP). The group’s

result for the year under US GAAP

would have been NOK 1,198 million,

which is NOK 83 million higher than

under N GAAP. The group’s equity

under US GAAP would be NOK 8,616

million, which is NOK 3,759 million

higher than equity based on N GAAP.

Life insurance

The life group’s operating profit was

NOK 3,434 million, against NOK 3,342

million in 1995. The result was divided

between NOK 2,866 million to custo-

mers, of which NOK 1,066 million was

allocated unconditionally to the insu-

rance fund, and NOK 1,800 million

which has been conditionally allocated

to the additional statutory insurance

allocation, and NOK 568 million allo-

cated to equity and tax. The gross

Report of the Board of Directors

The Board of Storebrand ASA.

Back row from the left: Per-Leon

Selseth, Lennart Jeansson,

Mathias B. Dannevig and Sigurd

P. Laugen. Front row from the

left: Brit K.S. Rugland, Jon R.

Gundersen (Chairman), and

Sigrun Gjengedal Ruud. Since

the picture was taken Leiv

Nergaard has been elected to

the Board in place of Tom Ruud.
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return on capital was 8.5 percent in

1996, unchanged from the previous

year.

The value-adjusted result was NOK

5,143 million, which represents the

operating profit plus unrealised capital

gains on all securities including bonds

held to maturity. This is an improve-

ment of NOK 118 million from the

previous year. The value-adjusted capi-

tal return excluding bonds held to

maturity increased from 9.9 percent in

1995 to 10.0 percent in 1996. Bonds

held to maturity increased during the

year by NOK 3.5 billion. If the unreali-

sed gain on these bonds were to be

included, the value-adjusted return

would be 10.4 percent . This is 0.7 per-

centage points better than the referen-

ce index return. The company’s low

cost levels mean that the average

return after deductions for total costs

has been very competitive in recent

years. The company’s goal over the

past two years has been to increase its

risk-bearing capacity. The sum of the

company’s equity, additional allocation

and unrealised gains amounted to

NOK 12.5 billion at the year end, com-

pared with NOK 9.1 billion at the end

of 1995.

Market conditions

The total market for life and pension

insurance products increased by 4 per-

cent in 1996 and amounted to NOK

18.8 billion excluding premium reser-

ves applied. The life company’s market

share measured in premium income

excluding premium reserve applied

fell from 29.1 percent to 28.3 percent

in 1996. Market share taking into

account premium reserve applied was

26.9 percent in 1996 and is due to

increasing competition. The develop-

ment in the number insured is stable.

Aggregate premium income including

premium reserve applied was NOK

5,936 million, which is an increase of

2.1 percent from 1995. In the collecti-

ve market premium income fell by 0.5

percent , but for group life there has

been an increase of 19 percent . The

life company has endeavoured to shift

sales in the private market from single

premium policies to annually paid

policies and fund products. Premium

income for individual life and pension

insurance increased by 5 percent to

NOK 1,818 million during the year,

and sales of SPAR funds increased by

11 percent to NOK 1,775 million.

Non-Iife insurance

The operating profit was NOK 1,043

million against NOK 1,184 million in

1995. The fall is mainly due to a reduc-

tion in the technical result of NOK 366

million to a loss of NOK 243 million.

The Combined Ratio stood at 103.4

percent in 1996, which is 3.4 percenta-

ge points higher than the group’s tar-

get of an average of 100 percent across

the economic cycle. The claims ratio

increased by 5 percentage points to 75

percent in 1996. 

This was largely due to reductions in

premium and increases in the number

of water and fire damage claims. The

cost ratio was 28.5 percent in 1996,

which is a little higher than in the pre-

vious year. The increase can be princi-

pally attributed to the increased costs

associated with re-organisation in the

group and computer systems costs

incurred in “Year 2000” preparations.

Financial income was NOK 212 million

better than in the previous year. Run-

off gains on previous claim years

amounted to NOK 382 million in

1996, which is NOK 35 million higher

than in 1995.

The subsidiary Europeiske

Reiseforsikring AS enjoyed a further

good year in 1996. Operating profit of

NOK 70 million was in line with that of

the previous year.

Försäkringsaktiebolaget Storebrand

Sverige achieved a profit of NOK 34

million in 1996 as against NOK 27 mil-

lion in 1995. UNI Storebrand

Kredittforsikring AS was sold during

1996 by Storebrand Skadeforsikring AS

to the Gerling-Konzern.

The realised effects of projects

underway in the areas of claims settle-

ment and premium tariffs/underwri-

ting amounted to more than NOK 200

million at the end of 1996. This is in

line with expectations, and the target

of an annual saving of between NOK

300 million and NOK 500 million befo-

re the close of 1997 remains in place.

The savings generated by these pro-

jects are principally applied to measu-

res aimed at increasing the company’s

competitive strength in the future. 

Market conditions

Storebrand experienced somewhat

weaker development of premium inco-

me from land-based non-life insurance

than was the case for the whole mar-

ket. This was largely due to price

reductions in motor insurance, strong

pressure on rates for industrial insu-

rance and other corporate activities as

well as a loss of business to competi-

tors. Market share of land-based non-

life insurance in terms of total premi-

um volume fell from 40.6 percent in

1995 to 39.3 percent in 1996. Market

share of the combined private lines

business increased marginally, but sha-

re of both motor insurance and corpo-

rate business has been falling when

measured by total premium volume.

Storebrand has, however, maintained

its market share by number of custo-

mers in motor insurance. This reflects

the improvement in competitiveness

which price reductions have produced.

Funds management 

1996 was a very good year for the

Norwegian economy. The positive

trend was reflected on the Oslo Stock

Exchange, where the All Share Index

increased by 32 percent over the year

whilst the OBX index, which follows
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the prices of the 25 most traded shares,

increased by 31 percent in the same

period. Interest rates fell markedly

during the course of the year. Money

market rates, as represented by 3

months NIBOR, were only some 3.5

percent at year end, almost 2 percenta-

ge points lower than at the start of the

year. In the Norwegian government

bond market yields fell by between 1

percent and 3.5 percent. The fall was

most marked for bonds with shorter

maturities. 

The USA also experienced strong

growth in 1996. Sound earnings and

optimism in business circles led to a 20

percent rise in the Standard and

Poor’s 500 index. The growth in US

equity prices tended to encourage a

strong performance in European

markets.

Life Insurance

The market value of Storebrand

Livsforsikring’s investment assets incre-

ased during the year from NOK 82.7

billion to NOK 86.3 billion. The pro-

portion held in shares increased

during the year from 12 percent to 16

percent . Of this Norwegian shares

represented 62 percent at 31.12.1996.

The increase in the value of the equity

portfolio during the period was 28.5

percent , whilst equivalent market indi-

ces rose by 24.7 percent . Storebrand’s

Norwegian share portfolio produced a

return of 34.2 percent in 1996 as com-

pared to a 32.1 percent increase for

the All Shares Index. Bonds accounted

for 51% of the total investment portfo-

lio at year end, which is an increase of

6 percentage points from the begin-

ning of the year. Some 31 percent of

the total bond holdings are to be held

to maturity (long term holdings). The

return on the bond fund, excluding

bonds held to maturity, was 8.3 per-

cent in 1996, compared to a market

index return of 8.1 percent . Real esta-

te accounted for 8.4 percent of total

investment assets, an increase of 2.7

percentage points since the close of

1995. The real estate portfolio produ-

ced a yield of 7 percent . 

Non-Life Insurance

Total assets of Storebrand Skadefor-

sikring AS at 31.12.96 amounted to

NOK 17.5 billion. The market value of

investment assets was NOK 14.8 billion.

Just under 90 percent of the total

investment portfolio is held in interest

bearing securities. Approximately half

the interest bearing securities were

money market placings with interest

fixing periods of up to one year. In

order to reduce exposure to move-

ments in market price the proportion

of the bond portfolio to be held to

maturity increased from 20 to 55 per-

cent . Investment in shares amounted

to NOK 900 million (including unrea-

lised gains), which is 6 percent of

investment assets.

Storebrand Bank

Storebrand Bank opened its telephone

lines and computer connections to the

public on 26 August 1996. The bank

has no branch network and relies enti-

rely on telephone banking. All custo-

mer service takes place on the telepho-

ne or through the customers’ own per-

sonal computers. Low operating costs

have allowed the bank to establish a

reputation for very competitive deposit

and lending rates. The Board sees the

establishment of Storebrand Bank as a

way to supplement the existing pro-

duct range and increase the group’s

emphasis on the savings market. The

bank has been well received by the

market so far, and had over 7,000 new

depositors by year end and total assets

of NOK 475 million. Storebrand Bank

is also responsible for selling the

group’s savings fund and mortgage

products and servicing the customers

for these products who were previously

the responsibility of Storebrand SPAR

AS and Storebrand Livsforsikring AS

respectively.

Other subsidiaries

Storebrand Finans AS achieved a profit

of NOK 102 million in 1996 as against

NOK 20 million in 1995. The company

is in the process of being wound down

and the business mainly consists of

debt collection cases. The improve-

ment in result in 1996 is mainly due to

improved receipts from defaulted

loans which has reduced the need for

provisions. Lower operating costs and

more effective debt collection have

also contributed to the improvement.

It is intended that Storebrand Finans

AS be sold to Storebrand Bank AS with

effect from 1 January 1997. An applica-

tion for the necessary concession is

under consideration by the Banking,

Insurance and Securities Commission.

Storebrand SPAR AS saw increased

sales in 1996 and made a profit of

NOK 10 million. It is however noticea-

ble from the number of customers

being lost that competition in the mar-

ket intensified last year. Total assets in

funds under the management of SPAR

AS amounted to NOK 4.6 million at

the start of the current year.

Storebrand Nybygg AS was very busy

with building activity in 1996. Interest

and administration costs in connection

with the construction of the new head

office building amounted to NOK 20

million, an increase of NOK 15 million

from 1995. Storebrand Nybygg AS was

sold by Storebrand ASA to Storebrand

Skadeforsikring AS with effect from 31

December 1996.

Risk management

Group companies are subject to both

insurance risk and investment risk ari-

sing from their placement of assets.

Investment risk includes currency risk.

The Boards of the individual compani-

es determine investment policies annu-

ally which are so structured as to evalu-
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ate price, interest rate, credit and cur-

rency risks. These policies also take

into account the legal requirements in

respect of equity and funds manage-

ment. Against this background specific

guidelines are laid down in respect of

the specific investment instruments

(i.e. types of asset). 

Investment exposure is monitored

daily by the fund administrator,

Storebrand Investment Management

AS. The administrator is responsible

for maintaining investment exposure

within acceptable limits. The adminis-

trator’s reporting is subject to indepen-

dent quality control.

The Board of the non-life company

determines annually a reinsurance pro-

gramme to manage insurance risk. The

risk of losses on lending, on guarantees,

and on other investments is evaluated,

and the necessary provisions are decided.

In the summer of 1996 the Board

issued a policy document on internal

control procedures for the group,

under the title “Regulations for the

Life and non-Life insurance compani-

es in respect of responsibility, docu-

mentation and compliance for internal

controls”. The policy document has

been adopted by the Boards of the

individual companies and has been

approved as the basis for internal con-

trol procedures in these companies.

The status of the established internal

control and compliance apparatus is

reviewed annually by the parent com-

pany Board.

Personnel and organisation 

Employment in the group totalled

4,042 full time equivalent positions at

the start of the year and 4,029 at the

end of the year. The Board decided in

1996 that as part of the re-organisation

taking place in the group the total

number of employees should reduce

by an estimated 450 full time equiva-

lent positions. The staffing reduction

will be achieved by voluntary means,

i.e. early retirement, compensated

voluntary redundancy and natural staff

turnover. There will be no compulsory

redundancies. In the 1996 accounts

provision of NOK 220 million was

made from the costs of re-organisation,

as compared to NOK 70 million in

1995. Considerable effort has been

devoted to this task in 1996 by employ-

ees throughout Norway.

Health, safety and

environment

The incidence of absence from work

on grounds of sickness has increased

from 3.12 percent in 1995 to 3.36 per-

cent in 1996, and is now back to the

level of 1994. The increase is to be

found in long term absence, and this

may have some connection with the

uncertainties created by the faster pace

of change which is required by today’s

market situation.

The company does not pollute the

external environment beyond that

customary for insurance activities. The

company’s environmental work is

based on a number of projects which

are aimed at improving the company’s

own environmental approach, as well

as stimulating our customers to under-

take environmental prevention mea-

sures. 

The environmental values invest-

ment fund “Storebrand Scudder

Environmental Value Fund” is an

important result of Storebrand’s envi-

ronmental awareness work. With assets

of USD 79 million at the end of 1996

the fund invests in leading companies

throughout the world which are ran-

ked in the top 30 percent for environ-

mental action in their industry. The

aim is to achieve the best possible

return for investors whilst contributing

to the direction of investment towards

the companies which are most environ-

mentally aware. The fund was establis-

hed in June 1996, and has to date pro-

duced a return of 9.3 percent which is

significantly higher than the equivalent

market yield of 6.9 percent .

Board of Representatives,

Board of Directors and

shareholder matters

At the year-end Storebrand ASA had

77,084 shareholders as against 77,872 a

year earlier. At the year-end 47 percent

of ordinary shares were owned by fore-

ign shareholders, a reduction of 1 per-

centage point from the previous year.

Development of the company’s ordina-

ry share price was somewhat uneven

during 1996. At the start of the year

the ordinary share price was NOK

35.15, whilst the price on 31 December

1996 was NOK 36.95. The highest pri-

ce during the year was NOK 38.70,

whilst the lowest price was NOK 28.50.

The Group’s market capitalisation has

thus increased from NOK 10.8 billion

at the end of 1995 to NOK 11.4 billion

at 31 December 1996. 

During the course of the year Tom

Ruud resigned from the Board of

Directors. Svein Aaser, Martin Mæland,

Frida Nokken, Karin B. Stang, May

Moldenhauer, Juliane Skare and Ulf

Michaelsen resigned form the Board

of Representatives. Anders Renolen,

Kjell Bjordal , Per-Olav Myrtrøen, Per-

Inge Søreng, Erik Haga and Erik

Dypedahl have been appointed to the

Board of Representatives. The Board

wishes to express its thanks to the reti-

ring members of the Board and the

Board of Representatives for their

efforts on behalf of the company.

Reference is made to note 3, note 14

and note 15 with regard to remunerati-

on to the Chief Executive of

Storebrand ASA, the auditor and offi-

cers, and obligations in the event of

termination or a change in manage-

ment employment contracts.

Capital situation

The group’s capital ratio in accordan-

ce with the capital adequacy rules was
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Oslo, 4 March 1997

Translation, not to be signed.

14.5 percent at 31 December 1996, as

against 15.8 percent at the end of

1995. The statutory minimum require-

ment was 7.5 percent at 31 December

1996, increasing to 8 percent at 31

December 1997. The capital ratio in

the life and non-life groups at the year-

end was 10.2 percent and 28.8 percent

respectively. At the year-end liquid

assets in Storebrand ASA amounted to

NOK 1,500 million. The interest char-

ge on the holding company’s debt

during the year amounted to NOK 205

million.

Future Prospects

The need to be a market oriented, fle-

xible and cost effective organisation

increases in pace with the growing

competition in both private and indus-

trial insurance markets. This places

demands on the ability to manage

change and to maintain a closeness to

the market. Storebrand intends to

continue the programmes of work

which target the improvement of its

competitive position in the years to

come. In the current year the distribu-

tion of non-life products will become

better adapted to customer require-

ments and changes in customer beha-

viour, a process which will require

some changes in the structure of the

branch network. A number of smaller

offices will be closed, whilst the larger,

centrally placed offices will benefit

from increased resources. 

The focus on key areas will continue

in 1997. One of our major challenges

will be the realisation of the gains alre-

ady identified in the areas of premium

tariff fixing, underwriting and claims

settlement. In accordance with the

plan, the gains to be realised from the-

se key projects in the non-life company

will increase further in 1997. It is the

realisation of gains from these projects

which has made it possible for the

company to invest in price reductions

and other measures which contribute

to increasing future competitiveness. 

Re-organisation and changes in the

staff functions represent a further

important task for 1997. The analysis

phase of this project was completed at

the end of 1996 and has produced a

number of cost saving measures. The

implementation of certain measures is

already underway, but the bulk of the

changes will take place during 1997.

The finance industry has undergone

major structural change over the

recent past, and will continue to face

further major change. Over time this

will also affect Storebrand, and will

make it necessary that the Board and

senior management commit time to

investigating the likely developments.

It is, however, for the moment the

company’s view that a sound and well

established operation in the domestic

market is a prerequisite for any form of

strategic development. The Group will

accordingly focus principally on the

process of change in its insurance acti-

vities. It is the Board’s view that this

will secure the best long term results

for customers, employees and share-

holders. 

Application of profit

Storebrand ASA recorded a profit for

the year of NOK 1,131 million. It is

proposed to allocate the profit for the

year as follows:

- Dividend NOK 70 million

- Legal reserve NOK 113 million

- Distributable reserve NOK 948 million

In accordance with the dividend policy

which has been in place over recent

years, the Board proposes the payment

of a full dividend on the preference

shares, which is NOK 0.70 per share. It

is further proposed that no dividend

be paid in respect of ordinary shares.

This dividend policy is founded in the

goal of building financial strength in

order to redeem the preference shares

in 1998. For further information on

the group’s dividend policy reference

is made to the section Shareholder

matters.

Jon R. Gundersen

Chairman

Per-Leon Selseth

Brit K.S. Rugland

Lennart Jeansson

Mathias Dannevig

Sigrun Gjengedal Ruud

Sigurd P. Laugen

Åge Korsvold

Chief Executive Officer

Jens Ulltveit-Moe



NOK million Note 1996 1995

Operating income
Premiums for own account - life insurance 18 5,936.4 5,814.9
Premiums for own account - non life insurance 46 7,276.3 7,170.2
Income from insurance related financial assets 19 11,763.2 9,331.9
Income from financial assets related to other activities 242.5 152.8
Other insurance related income 87.4 52.3
Other income 189.4 150.9

Total operating income 25,495.2 22,673.0

Expences
Claims for own account - life insurance 18 -6,032.8 -4,372.5
Change in insurance reserves - life insurance 18 -2,359.3 -3,491.0
Claims for own account - non life insurance 46 -5,452.1 -5,021.3
Expenses of insurance related financial assets 19 -3,827.4 -2,094.9
Expenses of assets related to other activities 20,21,22,23 -538.9 -331.3
Operating expenses - insurance 20,21,22,23 -2,652.5 -2,647.7
Other expenses - insurance -206.6 -153.2
Other expenses -305.4 -355.1

Total expenses -21,375.0 -18,467.0

Operating profit 4,120.2 4,206.0

Conditional additional allocations - life insurance 25 -1,800.0 -1,000.0
Funds allocated to policyholders - life insurance 25 -1,066.3 -1,754.7

Group profit 24 1,253.9 1,451.3

Changes in security reserve etc. - non life insurance -87.9 -14.8

Profit from normal activities 1,166.0 1,436.5

Taxes 26 -50.7 -15.3
Minority interests’ share of result -5.5

Profit for the year 1,115.3 1,415.7

10

Storebrand Group
Profit and Loss Account 1 January - 31 December
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NOK million Note 1996 1995

Assets

Intangible assets 27 50.2 60.1

Financial assets
Properties and real estate 28 7,896.6 5,515.2
Shares and participations - long term holdings 29,35,38 74.9 160.8
Bonds held to maturity 30,31,38 17,313.3 11,312.5
Mortgage and other loans 33,34,38 10,162.8 10,487.0
Other long term financial assets 31,32,38 199.7 144.7
Shares and participations 29 12,178.0 8,912.5
Bonds 30,31,38 33,512.9 31,221.7
Certificates 30 13,074.1 22,041.3
Other short term financial assets etc. 31,32,38 1,556.8 2,802.4

Total financial assets 95,969.1 92,598.1

Receivables 2,565.2 2,023.8
Other assets 36 3,511.9 2,324.1
Prepaid pensions 21 498.6 372.3
Deferred tax 39 33.2 43.2
Prepaid expenses and deferred income 1,742.1 1,833.9

Total assets 104,370.3 99,255.5

Equity capital and liabilities

Equity capital 41 4,857.2 3,806.2
Minority interest in equity capital 1.5 1.2
Subordinated loan capital 42 1,326.7 1,319.6

Technical (insurance) reserves 
Insurance reserves - life insurance 78,762.4 75,140.4
Premium reserve for own account - non life insurance 43 3,036.9 3,050.9
Claims reserve for own account - non life insurance 43 8,066.8 7,905.5
Security reserve etc. - non life insurance 43 3,067.2 3,105.3

Total technical (insurance) reserves 92,933.3 89,202.1

Reserves for other risks and expenses 410.6 155.8
Accrued pension liablity 21 568.1 592.4
Deferred tax 39 33.2 43.2
Debt 3,608.9 3,753.6
Accrued costs and deferred income 630.8 381.4

Total equity capital and liabilities 104,370.3 99,255.5

Financial derivatives: see Note 31

Storebrand Group
Balance Sheet at 31 December



NOK million Note 1996 1995

Operating income
Group contribution from subsidiaries 1 1,154.8 1,140.2
Dividends from subsidiaries 210.0 0.3
Other operating income 1.1 1.0

Total operating income 1,365.9 1,141.5

Operating expenses
Salary and personnel expenses 2,3 -315.5 -282.6
Depreciation -30.3 -26.5
Operating expenses - real estate -0.2 -1.1
Recharge of costs/other expenses 66.6 122.7

Total operating expenses -279.4 -187.5

Financial income and financial expenses
Interest income from securities 69.9 89.9
Other interest income 32.9 21.2
Gain on sale of securities 153.7 1.8
Reversal of securities write-down 25.2 0.0
Other financial income 2.2 0.1

Total income from financial assets 283.9 113.0

Loss on sale of securities -32.2 -11.1
Write-down of securities -0.1 -6.3
Other financial costs -2.3 -24.6

Total costs of financial assets -34.6 -42.0

Interest costs - bond loan -153.0 -153.0
Interest costs - other long term debt -51.7 -73.8

Total other costs -204.7 -226.8

Net financial income and expense 44.6 -155.8

Profit before tax 1,131.1 798.2

Taxes 4 0.0 0.0

Profit for the year 1,131.1 798.2

Allocations
Legal reserve -113.1 -79.8
Distributable reserves -948.0 -648.4
Dividend -70.0 -70.0

Total allocations -1,131.1 -798.2

12

Storebrand ASA
Profit and Loss Account 1 January – 31 December



NOK million Note 1996 1995

Assets
Financial assets
Properties and real estate 16.1 15.4
Shares and participations in group companies 5 4,628.7 4,426.3
Shares and participations  - long term holdings 12.7 12.7
Other long term financial assets 146.9 144.8

Total long term financial assets 4,804.4 4,599.2

Other financial assets (short term)
Shares 1.0 0.0
Bonds 6 0.0 396.0
Certificates 6 1,173.8 591.4

Total short term financial assets 1,174.8 987.4

Total financial assets 5,979.2 5,586.6

Other assets and receivables
Intra-group accounts 15 1,622.3 1,182.0
Other receivables 27.8 56.2
Fixed assets excluding real estate 8,9 90.9 73.1
Cash and bank 401.6 182.5
Pre-paid pensions 2 63.2 44.7

Total other assets and receivables 2,205.8 1,538.5

Total assets 8,185.0 7,125.1

Equity capital and liabilities
Equity capital
Share capital 11,16 1,883.6 1,882.1
Legal reserve 11 1,262.0 1,142.5
Distributable reserves 11 1,704.2 756.2

Total equity capital 4,849.8 3,780.8

Debt, reserves and accrued costs
Pension liabilities 2 79.6 58.4
Other reserves 229.8 114.2
Allocated for dividend 70.0 70.0
Bond loan 12 1,800.0 1,800.0
Intra-group debt 15 850.0 981.3
Other debt 196.6 132.9
Other accrued costs and deferred income 109.2 187.5

Total debt, reserves and accrued costs 3,335.2 3,344.3

Total equity capital and liabilities 8,185.0 7,125.1

Financial instruments: See note 7
Guarantees: See note 17 A

ccounts

Storebrand ASA
Balance sheet at 31 December

13
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Audit report 1996*

We have audited the annual report and accounts of Storebrand ASA for 1996, which show a profit for the year of NOK
1,131.1 million for the parent company and a consolidated profit for the year of NOK 1,115.3 million. The annual report and
accounts, which consists of the annual report from the Board of Directors, profit and loss account, balance sheet, cashflow
statement, notes to the accounts and consolidated accounts, are presented by the company’s Board of Directors and its
Managing Director.

Our responsibility is to examine the company’s annual report and accounts, its accounting records and other related matters.
We have conducted our audit in accordance with relevant laws, regulations and Norwegian generally accepted auditing stan-
dards. We have performed those audit procedures which we considered necessary to confirm that the annual report and
accounts are free of material misstatements. In accordance with auditing standards, we have examined selected parts of the
evidence supporting the accounts and assessed the accounting principles applied, the estimates made by management, and
the content and presentation of the annual report and accounts. To the extent required by Norwegian generally accepted
auditing standards, we have reviewed the company’s internal control and the management of its financial affairs.
The Board of Directors’ proposal for the appropriation of the profit is in accordance with the requirements of the
Companies Act.

In our opinion, the annual report and accounts have been prepared in accordance with relevant legislation and regulati-
ons for financial institutions and financial groups and present fairly the financial position of the company and the Group as
of 31 December 1996 and the result of its operations for the financial year, in accordance with the regulations of the
Banking, Insurance and Securities Commission and Norwegian generally accepted accounting principles.

Oslo, 4 March 1997
KPMG as

Translation, not to be signed. Translation, not to be signed.

Ole M. Klette Arne Giertsen
State Authorised Public Accountant State Authorised Public Accountant

*) Includes the official annual accounts appearing on pages 5 through 13 and pages 51 through 83.

Control Committee’s statement - 1996

The Control Committee of Storebrand ASA has reviewed the Board of Directors’ proposed Annual Accounts for 1996 for
Storebrand ASA and the Storebrand Group.
With reference to the auditor’s report of 4 march the Control Committee recommends that the Profit and Loss Account and
Balance Sheet are adopted as the Accounts of Storebrand ASA and the Storebrand Group for 1996.

Oslo, 10 March 1997
Translation, not to be signed.

Nils Erik Lie
Chairman of the Control Committee

Board of representatives’ Statement 1996

The Board of Directors’ proposal for the Annual Report and Accounts, together with the Auditor’s report and the Control
Committee’s statement have, in the manner required by law, been presented to the Board of Representatives. The Board of
Representatives recommends that the Annual General Meeting approve the Board of Directors’ proposal for the Profit and
Loss Account for 1996 and the 31 December 1996 Balance Sheet for Storebrand ASA and for the Storebrand Group.

The Board of Representatives raises no objections to the Board’s proposal regarding dividend and allocation to the legal
reserve and free reserve for 1996.

Oslo, 11. March 1997
Translation, not to be signed.

Sven Ullring

Chairman of the Board of Representatives.

Storebrand ASA
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growth, both within Norway’s borders

and outside of them. The status of the

re-organisation process at the end of

1996 is that we have achieved a great

deal, and the major part of the re-orga-

nisation task will be completed by the

end of 1997. It is a source of satisfacti-

on and relief that we have been able to

conclude that a programme of general

redundancies will not be necessary in

Storebrand. We know that the notifica-

tion of possible redundancy which it

was necessary to distribute has been a

worry for all our colleagues. By putting

this behind us we can again focus on

the many positive opportunities which

Storebrand finds in its markets. We

have already created a better

Storebrand for our customers, through

lower prices, innovative products and a

better match to the changing needs of

our customers. However we do know

that we can still find room for improve-

ment in many areas.

The market place is characterised by

strong competition and downward

pressure on prices in both non-life and

life insurance. The intense competiti-

on means that we have to expect cont-

inuing pressure on the underlying

income from insurance activities. This

means that the process of re-organisati-

on and change will become a normal

feature of our organisation - in pace

with the market and customers’ chang-

ing needs and requirements. Over

recent years the profit from financial

activities has come to be the dominant

feature in total profitability. With fal-

ling interest rates in Norway and abro-

ad, there is little reason to expect that

financial income can continue at the

level which we have seen in recent

years. Falling financial income will,

seen in isolation, make it essential for

the industry as a whole to improve the

income from insurance business.  We

have to be prepared for the situation

where our competitors are trying to

increase their business volume

through “strategic investments” in

selected market areas, such as for

example the Norwegian or

Scandinavian markets. This represents

something of a strategic dilemma for

Storebrand, which in both the Nordic

and broader international perspective

is still a relatively small company.

Through our focus on key projects and

the implementation of cost saving mea-

sures we are well prepared for such a

situation.

Storebrand: A process of change
and development

In the period since its refinancing in

1993 Storebrand has had two main

objectives. The first has been to streng-

then the group’s financial condition.

The second objective has been to focus

efforts on the so called “key processes”.

These key processes are those most

important specialist activities in the

group which must be carried out with

high and consistent standards of quali-

ty if Storebrand’s competitiveness is to

be maintained in the years ahead,

namely claims settlement, premium

tariff fixing and underwriting, and

sales/distribution.

1996 was the fourth year in a row of

good results for Storebrand, and the

group has now re-established itself as a

sound and secure company with good

earnings and good solidity. The group

has rebuilt its freedom of financial acti-

on in order to meet the challenges and

take advantage of the many opportuni-

ties which we will encounter in the

years to come. 

The structure of group management

in Storebrand is now based on a simpli-

fied model. In monitoring the develop-

ment of the group’s business going for-

ward we will concentrate our attention

on five product and market areas. The

five main areas are:

• Private market Non-life

• Private market Financial 

• Corporate market 

• Marine/energy market

• Investment activities

In previous Annual Reports we have

drawn attention to the need for change

and re-organisation within the group.

Change is essential if the strong product

and market position which Storebrand

enjoys in the Norwegian market today

is to be maintained. Moreover we need

to re-establish a platform for further

By Åge Korsvold,

Group Chief Executive Officer

Group Chief Executive Officer Åge Korsvold.
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In our approach to the further deve-

lopment of Storebrand it is therefore

we will continue to develop on two

fronts. On one front the goal continu-

es to be that of strengthening the

group’s financial position and maintai-

ning a sharp focus on the “key proces-

ses”. On the other front both our mar-

ket and competitive position require a

continual monitoring of Storebrand’s

strategic position. In this respect the

problem again has two aspects. The

first is that both the group’s absolute

and relative competitive position must

be monitored, so that we can at all

times maintain a critical mass and the

financial freedom to manoeuvre. The

second is that we expect the competiti-

ve situation to develop differently for

each of our five major business areas.

We see that our different activities are

working in markets where growth,

competition and the demands placed

on the level of ability necessary to achi-

eve success are all different. It is proba-

bly also the case that the different busi-

ness areas should have somewhat diffe-

rent corporate cultures. Moreover it is

clear that the value-added Storebrand

can generate will differ from activity to

activity. All of this tells us that the future

will place a variety of major demands

on our ability to manage change under

the “group umbrella” which Storebrand

represents. We see this as a significant

and exciting challenge, with many

opportunities for growth in volume

and earnings in the years to come.

Executive Group
Management

Executive
Board

Chief Executive 
Officer

Large customers/
Corporate Non-Life Gunn Ovesen

Product Non-Life
Tone Smith

Distribution Regions
Lars Petter Ørving

Storebrand Bank
Sverre Bjerkeli

Storebrand SPAR (savings)
Robert Wood 

Product Life/Person
Paul Høiness

Large customers Life
Per Myklestu

Corporate Life
Bjørn-Erik Madsen

Investment management
Jørgen Larssen 

Marine and Energy
Morten Hjemsæter

Personnel and Organization
Charles Jensen 

Group legal department
Hans Henrik Kloumann

Accounting and Finance
Idar Kreutzer

Business development
Espen Klitzing

Business areas in Storebrand at 1 March 1997
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portion of available funds which the

customer does not need from day to

day by building a bridge between bank

accounts and money market funds.

Automatic transfers between bank

account and money market funds

ensure that there is never less available

in the deposit account than the requi-

red minimum. 

Growth in the collective

investment market

In 1996 new investments in mutual

funds amounted to NOK 8.3 billion.

This is 15 times more than was invested

in 1995. The total funds under mana-

gement in all types of mutual funds

increased by 46% to NOK 64 billion.

Funds under management in

Storebrand amounted to NOK 4,532.8

million at the end of 1996, an increase

of 30% from NOK 3,489.3 million at

the end of 1995.

Quality customer service and

new tax-motivated products

are important in 1997

The quality of customer service and

the continual development of attracti-

ve products will be central themes in

1997. The service concept for invest-

ment customers has accordingly been

improved from January 1997, with a

significant improvement in the ability

to offer advice. This is an area of

expertise particularly directed towards

customers with savings to invest. 

1997 sees the introduction of new,

more attractive tax provisions for pen-

sions saving in both bank deposits and

mutual funds, and this is part of the

reason for the changes which have

been made. The sale of tax relieved

share savings products (AMS) in 1996

provided ample evidence of the mar-

ket appeal of tax sheltered savings pro-

ducts. The total market increased by

53% to NOK 2.3 billion. Storebrand

was one of the leaders in AMS and

increased its market share from 4.6%

in 1995 to 6.3% in 1996. 

Storebrand Bank - the bank that will 
change the way you view banks
Storebrand ASA was granted a ban-

king licence on 24 May 1996, and

the bank officially opened for business

on 26 August 1996. Storebrand Bank

is a wholly owned subsidiary of

Storebrand ASA.

Storebrand Bank is a retail bank

without a traditional branch network.

Operations are instead based on using

modern technology and are run from

a modern customer service centre in

Oslo. In addition to the customer ser-

vice centre, the bank is represented

throughout the country through the

offices of the Storebrand group.

In conjunction with the establish-

ment of Storebrand Bank,

Storebrand’s existing residential mort-

gage lending and mutual fund operati-

ons where integrated into the banking

operations. The bank can therefore

provide a broad range of products

such as; deposits, payment processing,

loans and mutual funds. At the end of

1996 Storebrand Bank’s customer base

was made up of over 7,000 depositors,

30,000 borrowers and 70,000 mutual

fund investors.

The bank marked its opening with a

number of features which were likely

to cause a reaction in traditional

banking circles:

• Deposit account offering 4.25% inte-

rest with no minimum balance

(3.5% as at 01.02.97)

• “Float guarantee” - Storebrand Bank

does not keep any float charges

• Open 365 days a year

• Lending rates start at 5.6% nominal

(4.5% as at 01.02.97)

• Telephone and PC banking, with

cost savings passed on to the custo-

mers by way of better terms and

conditions

Capital Management Account -

our “Business Class” concept

The most significant news in connecti-

on with the bank opening for business

was the product designed for the more

demanding bank customer - namely

the Capital Management Account

(CMA).

The CMA offers the customer better

control of his finances through a con-

solidated bank statement that includes

bank deposits, mutual fund invest-

ments, securities and loans.

Furthermore the customer has access

to highly qualified financial advisers. A

higher return can be achieved on that

The bank’s customer service is based on

new technology.
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Major improvements in our sales 
and service functions
Distribution is a key factor in insurance

and other finance business. Increased

competition, new technology and

changes in customers’ behaviour all

represent major challenges for

Storebrand’s sales and service functions.

An extensive project was carried out

during 1996 to analyse and test new

ways to use the various sales delivery

methods. The goal is to offer custo-

mers even better quality and service in

a way which is efficient and profitable

for Storebrand. The chosen solutions

will be introduced gradually throug-

hout the organisation during 1997.

New customer requirements

Society is now characterised by increa-

sed mobility. Customers’ expectations

and requirements are changing as a

result of changes in both their working

life and their private life. Accessibility

and opening times are ever more

important to consumers, and they are

price conscious, even for financial ser-

vices, in a quite different way to that

seen even a few years ago. The require-

ment for faster service and better use

of time is something which Storebrand

must also accept.

The relationship which insurance

customers have towards their insuran-

ce company has changed significantly

in the course of the last five years. The

majority of customers now use the

telephone to make enquiries or to

arrange insurance. Storebrand receives

around 1.5 million telephone calls a

year from its non-life customers (exclu-

ding calls related to claims proces-

sing). It is of crucial importance to the

company that these calls are handled

in the most user friendly, cost effective

and sales minded manner.

Storebrand is changing

Storebrand’s new sales organisation

will be characterised by better defined

roles and clearer allocation of custo-

mer responsibility. This will permit

increased efficiency and more effective

selling of products for the company,

and ensure better access and service

for customers.

The first step on the path to a more

efficient sales organisation was the

development of a new telecommunica-

tions concept in 1996. Storebrand now

has a telephone network which makes

it possible to direct calls in accordance

with the staffing and office organisati-

on. This frees up time for the sales

agents to work on sales and also sup-

ports the client service function. 

During 1996 six customer centres

were established, one in each of the

group’s six geographic regions, which

handle incoming calls from private

customers. This has proved to be a cost

efficient and user-friendly service con-

cept. The combination of a central

switchboard and the customer centres

ensure that customers enjoy the best

possible access and service by telephone:

if for example there are calls waiting in

the Oslo centre customers can be re-

routed and answered from Tromsø.

Storebrand’s duty telephone ensures

that customers can receive help and

service around the clock seven days a

week. This provides an extension of

the group’s service commitment bey-

ond normal opening hours, and is

principally provided for existing custo-

mers. The toll-free number 800 83 200

is answered by the emergency services

company Falken, but Storebrand’s own

employees are on duty and can step in

when the situation requires it.

The new service concept means that

telephone calls from customers will in

the main be answered by a customer

centre. During 1996 plans were made

to establish sales and service offices in

all of the Norway’s larger towns. At the-

se sales and service offices, as well as at

the other offices around the country,

the requirement to maintain and fur-

ther develop relationships with existing

customers will be met. This will give

customers a local connection. Sales

and service offices will function on a full

service basis, will be centrally located,

preferably at street level on a main tho-

roughfare, and will offer extended

opening hours. The main tasks of the

employees working in these offices will

be customer service and telephone sales.

This sales and service office concept

will be further developed during 1997.

For many customers it is still impor-

tant to have a regular contact person

in their insurance company. For this

reason the company will ensure that

customers can continue to have an

individual point of contact if they so

wish. New customers will be served by a

new business agent, who will be a speci-

alised sales person and adviser with

extensive product knowledge. 

Up to date telephone and

computing technology is

used to provide

customers with better

service and competitive

products. Customers

increasingly contact the

company by telephone

rather than by visiting its

offices. In addition the

Internet is emerging as a

possible sales channel

for financial and

insurance products.
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Insurance on the Internet

Storebrand is looking into opportuniti-

es to sell insurance and financial servi-

ces in new ways as a supplement to the

traditional sales mechanisms. It has

been possible since 4 June 1996 to buy

insurance from Storebrand over the

Internet. The company offers products

which are appropriate for current

users of the Internet, such as travel

insurance, removals insurance, child

accident insurance and accident insu-

rance. In addition rental of the child

car seat “Caresam” can be arranged.

Storebrand’s web pages also contain

press releases, financial information

and details of job vacancies in the

group. Some 70,000 Internet users visi-

ted our web site during 1996. Sales of

insurance through this medium have

so far been limited, but Storebrand

sees this as an interesting sales channel

which it intends to develop further.

Storebrand’s Internet site address is 

http://www.storebrand.no.

Improved systems support

Several projects have produced impro-

vements in computer processing sup-

port during 1996, which will ease the

daily routine for our sales agents. This

will secure for the customer speedier

service, simpler products and better

information. A number of new functio-

nal solutions to support the sales activi-

ty in the group’s new sales structure

were evaluated during the year.

Reorganisation

Storebrand faces a large but essential

reorganisation if it is to meet the requi-

rements of its customers and of the

market. The introduction of a new

model for customer service, with custo-

mer centres, sales and service offices

and specific sales agents for sales to

new customers places considerable

demands on the staff and managers of

the company. The goal is for the new

measures in respect of the sales appa-

ratus to put the group in a better posi-

tion to provide good service to its cus-

tomers, to offer better and simpler pro-

ducts and to generate better earnings. 

D
istribution
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Storebrand empha-

sises the importance

of an efficient

production operation

to support its

services to

customers. The sales

operation is itself

going through a 

re-organisation

aimed at a more

effective distribution

of tasks so that our

salesforce will have

more time available

for new sales.
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Competitive motor insurance

Motor insurance plays a very impor-

tant part in the development of

Storebrand’s profitability. Motor vehi-

cle insurance represented 35% of the

turnover of Storebrand Non-Life

Insurance for 1996, that is to say

some three billion NOK. As the mar-

ket leader Storebrand strives continu-

ously to improve its motor insurance

products. During 1996 significant

improvements were made to the prod-

uct, and premiums were reduced in

249 municipalities. In addition, as a

result of determined and focused

work, Storebrand is launching a sim-

plified no-claims discount system in

March 1997.

Storebrand insures in total one million

vehicles, of which 700,000 are motor

cars. Storebrand’s market share, mea-

sured in terms of the total number of

motor cars insured by the company,

has fallen somewhat over recent years.

However market share stabilised dur-

ing 1996 and was 38% at year end.

Competition in car insurance is very

strong. Storebrand’s clear goal is to be

the best motor insurer in the market,

and considerable effort is devoted to

improving its position on the

Norwegian market.

Goal-oriented product

development

Storebrand’s intention is to offer prod-

ucts which protect the customer’s

financial security at all times. Motor

insurance is a very important element

in a product range designed to meet

the customer’s total insurance needs.

In order to maintain and develop a

product and price strategy in motor

insurance it is important to establish

which segments of the customer base

are profitable and to offer these cus-

tomers the right products and prices.

In 1996, for example, 300,000 private

car owners in 249 municipalities saw

their premiums reduced by between

4% and 20%. These reductions in pre-

mium came at the same time as the

company made improvements to the

motor insurance product without any

general increase in premium. 

As a market leader Storebrand has

to be an innovator in the market. For

several years the company has promot-

ed the concept of “Insurance has two

prices - one before and one after an

accident”. Much has been achieved by

way of this “public awareness educa-

tion”. Market research has demonstrat-

ed that 56% of the market associate

the concept of “Price 2” with

Storebrand, and as many as 75% have

a proper understanding of the “Price

2” concept. This serves to confirm that

many people appreciate the lack of

security which can be the result of buy-

ing cheap insurance products .

It is a clear goal for Storebrand to be

the best company in terms of “Price 2”,

that is to say the insurance product

and its delivery in terms of claims set-

tlement, and competitive on “Price 1”,

the cost of the product. The company

does recognise that price is an impor-

tant factor when customers choose an

insurance company, something which

is confirmed by a steady increase in

price comparisons in the media.

However by focusing strongly on “Price

2” Storebrand hopes to also demon-

strate what the real cost of insurance is

when price, excess and loss of no-

claims bonus after an accident are all

taken into account. Every customer

faces this total economic picture once

an accident has happened.

In the course of 1996 Storebrand

processed 220,000 motor vehicle loss-

es, of which 60,000 resulted from colli-

sions. As many as 5,500 vehicles were

so badly damaged as to be write-offs,

and compensation for these amounted

to NOK 300 million. Storebrand’s ex-

penditure on garage services

approached NOK 1.2 billion, making it

the motor trade’s biggest customer.

Much emphasis is placed on speed,

quality and service in processing dam-

age claims.

Storebrand also places considerable

importance on the processing of per-

sonal injury claims, and has brought

together particular expertise in this

area. In order to provide the customer

with proper claims settlement and

good service, as well as to support the

claims processing apparatus,

Storebrand has established specialist

teams with insurance specific medical

and legal expertise. At the same time

the claims processing apparatus has

been strengthened by amalgamating

the activity into one unit. All personal

injuries claims from regional offices

are concentrated through six claims

processing offices, and in addition

internal guidelines have been devel-

oped for the procedures to be used in

processing claims. In total this will

ensure better service for the customer,

with uniformity of treatment and prop-

er settlements for the injured.

Environmental approval for

car repair workshops

The motor trade and Storebrand have

common interests and views on the

question of improving the quality of

repair work, productivity and environ-

mental standards in car repair work-

shops. Storebrand, working in co-oper-

ation with Teknologisk Institutt, has

developed an environmental standard

for paint spraying shops based on the

legal requirements for health, safety

and environmental considerations. It is

intended that all spray shops which

carry out repair work for Storebrand

should be approved to this standard

within the next three years. Storebrand

will gradually direct all of its car repair

work to environmentally approved

spray shops. During 1996 the first sev-

en spray shops in Norway were

approved to the environmental stan-

dard noted above, and by the end of
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the year a further 255 spray shops had

registered their interest in the scheme.

The motor trade has responded very

positively to these measures.

KASKO PLUSS 

In February 1996 Storebrand launched

a comprehensive car insurance prod-

uct known as KASKO PLUSS.

Customers who arrange comprehen-

sive motor insurance with the company

enjoy additional benefits from KASKO

PLUSS without any increase in premi-

ums. KASKO PLUSS offers, amongst

other features:

• Insurance cover for use of courtesy

cars or daily compensation rates in

the event of an accident

• Half price rental of “Caresam Micro”,

the market’s safest car child seat

• Reduced rates for a range of family

cars and environmentally friendly

cars

At the same time a range of premium

adjustments, some of which were quite

significant, was introduced for certain

customer categories throughout the

country. These applied both within

certain age ranges and more generally.

New no-claims discount

scheme

Storebrand has operated no-claims dis-

count arrangements which differ from

those of its competitors since as early

as 1987. In February 1997 the company

was again ahead of the market in

launching a new and simplified no-

claims discount system. This intro-

duces a scale for loss of no-claims dis-

count related to annual mileage, giving

the lowest reductions for 2/3rds of the

market. Storebrand is the first and only

insurance company in Norway to intro-

duce such a scheme.

The background to this is that insur-

ance customers who cover high

mileages have already paid for this fea-

ture in their premiums. Storebrand’s

new no-claims discount arrangements

avoid them being ‘penalised’ twice by

also suffering a large reduction in dis-

count. Customers will be much better

served by Storebrand’s no-claims dis-

count system than by those operated

by competitors, and Storebrand can

document cases where the loss of no-

claims discount is up to NOK 15,000

less than it would be with competitors. 

Young people

In the Spring of 1997 Storebrand will

launch a very attractive product for

younger drivers. It is well known that

the insurance industry is cautious

about young people and the risk this

segment of the market represents. As

Norway’s largest insurance company

Storebrand must ensure a reasonable

intake of new customers, and building

relationships with customers as early as

possible is an important part of this.

The new younger drivers product will

contribute to securing Storebrand’s

future customers. 
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Good investment management
secures your future
Storebrand has many years of experi-

ence in the management of long term

savings and pensions funds. Over

recent years Storebrand has developed

its own investment management

model and introduced investment pro-

ducts to meet the new framework for

pension’s saving and its customer’s

increased requirements for flexibility,

information and quality.

The pension market is undergoing

fundamental changes. To date the tax

regime has favoured saving for pensi-

ons only if it is in the form of a life

insurance product. In the future there

will be a wider range of choices, inclu-

ding tax incentivised saving for pensi-

ons through managed funds and bank

deposits.

The key to all pensions products,

regardless of their structure, is good

investment management. The amount

which needs to be contributed to a

pension, or the pension which will be

paid for a chosen level of contribution,

is heavily dependent on the mainte-

nance of high returns over the longer

term. One percentage point improve-

Storebrand has many years of experience in

asset management. Recent efforts have been

devoted to further improving both quality and

risk exposure in our asset management

activities.



ment in return will, over time, reduce

the contributions a typical member of

a group scheme has to pay by almost

20%. Similarly for an individual policy,

say for a customer in his 40’s, one per-

centage point improvement in the

return through to pension age will

increase the pension to be paid out by

almost 25%. Four group companies

carry out investment management.

Storebrand Investment Management

AS is principally concerned with mana-

ging the funds of the insurance compa-

nies in the group. Storebrand Asset

Management AS manages the invest-

ments of private pension funds and of

the larger institutional customers,

whilst Storebrand SPAR AS is responsi-

ble for managing the investment of pri-

vate investors’ savings in the

Norwegian share, bond and money

markets as well as in managed funds.

Storebrand Luxembourg SA manages

international securities investments. 

Regardless of whether private custo-

mers or corporate customers select tra-

ditional pensions insurance, annuity

policies, equity linked investments,

insured group schemes or pension

funds the investment management is

carried out to the same standards of

investment philosophy and discipline.

Size offers quality and

security

As Norway’s largest manager of private

savings in the securities market,

Storebrand has a unique position. The

company’s size ensures low manage-

ment costs for its customers, whilst per-

mitting the development of a high

level of competence and good internal

controls. Storebrand has developed a

disciplined management and control

structure which seeks to avoid over-

dependence on particular individuals

and to ensure a consistent performan-

ce over time. The company’s invest-

ment management goal is to out-per-

form the generally accepted market

indices in the long term. 

The company’s size makes it possible

to offer attractive employment oppor-

tunities and to recruit from the best

possible candidates. Storebrand’s volu-

me of investment on international

markets is sufficient to form a good

basis for the development of its own

competence in this area and to create

a broad network of international con-

tacts. Storebrand has developed sys-

tems for thorough risk management

and control. Compliance by the invest-

ment managers with the company’s

investment philosophy and risk profile

is regulated on a daily basis. 

“Turn key” pension fund

concept

Storebrand has recently introduced a

further development for companies

which have their own employee pensi-

on scheme. In principle companies

make their pension arrangements eit-

her by arranging an insured group

scheme or by running their own pensi-

on fund. The same rules and regulati-

ons apply to both arrangements: the

question for companies is the extent to

which they wish to be involved in how

the scheme’s primary capital is finan-

ced. In an insured group scheme the

management, administration and con-

trol is placed in the hands of

Storebrand Livsforsikring AS, and the

primary capital is provided through

the insurance product. A company or

municipality which chooses to run its

own pension fund must establish its

own board of trustees, employ an

administrator, and provide the primary

capital resources which the relevant

statutes require.

In such a case Storebrand is able to

give advice on the correct organisatio-

nal arrangements, but the pension-pro-

viding entity must itself make these

arrangements. Storebrand can howe-

ver offer a “turn key” pension fund

concept, with its own manager, for tho-

se entities which chose to run their

own fund rather than enter into a

group scheme with Storebrand

Livsforsikring. In support of this con-

cept Storebrand can also provide actu-

arial services, technical insurance advi-

ce, investment management advice,

maintenance of the members’ register,

payments to pensioners, accounting,

and all the other important services

which are essential for the operation of

a pension scheme. A number of com-

panies have already handed over the

management of their pension schemes

to Storebrand in this manner.

Fund m
anagem

ent
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Construction of Storebrand’s new

head office building at Filipstad was

started in 1996 and will be complete

by the spring of 1998. The complex

will be one of the largest office deve-

lopments ever carried out in Oslo,

and represents the final phase of the

Aker Brygge development. The new

head office will permit significant

internal cost savings, and will release

the considerable value tied up in the

120,000 sq. metres of space at the

current buildings in the Vika district.

Storebrand will contribute to the revi-

talisation of the entire Vika area with

new offices, cultural venues and

shops. The total benefit to Storebrand

of the move to Filipstad and the “Vika

Project” is estimated to exceed NOK

500 million.

The location of the offices the compa-

ny currently uses owes much to history,

in that the buildings used by compani-

es merged in to form Storebrand have

continued to be used by the new com-

pany. The various premises involved

are scarcely efficient for current requi-

rements, and prevent the full benefit

of economies of scale being realised. 

The move to one office offers the

potential for rationalising the use of

space, improving communications

technology, reducing the costs of inter-

nal relocation and increasing producti-

vity. The reduction in office space per

work place which the new building will

permit is estimated at 13 sq. metres,

including car parking and storage are-

as, and 9 sq. metres for the office space

alone. This represents a reduction of

23,000 sq. metres gross area for the

company’s Oslo operations as a whole.

The new office areas will have stan-

dardised office sizes in order to permit

greater flexibility in relocating offices

or functions. In the current office envi-

ronment some NOK 15 million has to

be spent on internal relocation annual-

ly. The new premises will reduce the

unit price of internal moves by some

70%, principally as a result of better

technology.

The site at Aker Brygge on which

the company is building is one of the

few remaining sites in central Oslo lar-

ge enough for a major headquarters

building such as Storebrand requires.

The location is considered to be very

attractive, and the financial potential

for an owner occupier of the develop-

ment being carried out is very good. 

The Vika project

In conjunction with the planned move

to Aker Brygge a project known as the

Vika project has been established. The

Vika project embraces the several pro-

perties at Haakon VII’s gt.10,

Ruseløkkveien 3, 14 and 26  and

Dronning Mauds gt.1-3. The total area

in question amounts to 120,000 sq.

metres. By freeing up this office space

the opportunity is created to develop

the entire Vika district in a co-ordina-

ted way. 

The plans for the new Vika scheme

show an increase in the total space

available for offices, as well as impro-

ved cultural facilities including a new

cinema at Ruseløkkveien 14. The

demand for office space has been high

and all of it has been let. Pre-lettings

has been done to sound long term

tenants such as well known law firms,

financial institutions and public sector

bodies.

There are plans for a shopping cen-

tre and open spaces in addition to the

office accommodation.

The current state of the market and

the attractive location have produced

attractive rates on the lettings con-

cluded. 

The new head office building at Filipstad

Storebrand’s head office operations

will be brought together under one

roof next year in the new building

now under construction at

Filipstad. It is many years since

Storebrand outgrew its original

premises at Kirkegata 24 in Oslo.
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Health, safety and environment

Over recent years Norwegian compani-

es have shown increasing awareness of

health, safety and environment questi-

ons, and are placing more emphasis

on this topic. This reflects the intro-

duction of new regulations on internal

controls in 1992, market demand for

documented quality assurance pro-

grammes and, not least, the fact that

more and more companies find that

improvements in health, safety and

environment contribute to profitabili-

ty. This contribution takes the form of

reduced sick leave, fewer personal inju-

ries and improved productivity.

Storebrand places particular emphasis

on the implementation of active pre-

ventive measures for health, safety and

environmental risks. The company

believes that this is not only sensible

for society as a whole, but also a profi-

table investment for both customers

and for Storebrand itself. Preventing

losses caused by fires, criminal activiti-

es, personal injuries, occupational dise-

ases and pollution will lead to lower

claim payments, which in turn will

allow reductions in insurance premi-

ums. 

From fire prevention measures

to a total commitment to

health, safety and

environment

The insurance industry has a long tra-

dition of loss prevention. In particular

much has been done to prevent fires.

For more than 30 years Storebrand has

pursued a systematic programme of

fire prevention work with its custo-

mers. Inspections of customer’s premi-

ses help to uncover potential causes of

fire, and advice can be given as to how

the situation may be improved. 

It is a pre-condition for success in

accident prevention that the compani-

es themselves take responsibility to pre-

vent losses. It is Storebrand’s intention

to assist in this work, but it must be led

by the individual company itself.

Storebrand products

Storebrand can provide assistance in

all areas related to health, safety and

environment. This covers the range

from an individual corporate risk ana-

lysis supporting the introduction of

internal control in the company.

Storebrand organises an extensive

range of training courses in health,

safety and environment, both at the

company’s own Safety Centre at

Hobøl, at the Health, Safety and

Environment Centre at Starum and at

individual companies’ own premises.

These can take the form of courses to

motivate management and employees,

practical instruction in health, safety

and environmental inspection, intro-

duction of internal control in the com-

pany and practice drills.

Storebrand offers consultancy sup-

port in all areas of health, safety and

environment, either in its own right or

in conjunction with established part-

ners. The company can also offer the

hire and sale of training videos and

technical manuals for companies to

use in their own training programmes.

Storebrand Environmental

Appraisal

Storebrand Environmental Appraisal is

the company’s latest product for risk

assessment. Environmental Appraisal is

designed for companies who intend to

implement a systematic programme in

relation to factors affecting the exter-

nal environment, such as pollution,

energy saving, waste disposal and recy-

cling. Environmental Appraisal can

form the starting point for a continu-

ing programme leading to ISO 14000

certification, or registration according

to EMAS (the Eco Management and

Audit Scheme). An increasing number

of customers now need to have this

type of accreditation, and it is for this

reason that Storebrand has developed

this service for its customers.

An active programme for health, safety and

environmental matters is a profitable investment

for a company. Storebrand has a great deal of

experience and expertise in this area to offer its

corporate customers, and it is an area which

Storebrand is working to develop further as one of

its many competitive advantages.
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NOK million 1996 1995 1994

Operating adjusted for unrealised gains
Unrealised gains 31 December 5,131 3,201 1,241
Unrealised gains 1 January 3,201 1,241 4,592

Change in unrealised gains 1,930 1,960 –3,351

Booked operating profit
Storebrand Skadeforsikring Group 1,043 1,184 712
Storebrand Livsforsikring Group 3,434 3,342 1,922
Storebrand Finans AS 102 20 0
Storebrand SPAR AS 10 3 14
Storebrand Bank AS –65
Storebrand ASA 1,131 798 269
Consolidation adjustments/other companies –1,535 –1,141 –932

Total operating profit after adjustment for unrealised gains 6,050 6,166 –1,366

Solvency capital
Equity capital as recorded in the accounts 4,857 3,806 2,459
Statutory additional reserves
Security reserve - non life insurance 1,321 1,475 1,735
Reinsurance reserve - non life insurance 47 69 130
Administration  - non life insurance 575 557 638
Natural perils fund - non life insurance 729 622 624
Guarantee reserve - non life insurance 395 383 335

Total 7,924 6,912 5,921

Unrealised gains by constituent company groups (incl. bonds to be held to maturity)
Storebrand Skadeforsikring 533 321 55
Storebrand Livsforsikring 4,576 2,867 1,184
Other 22 13 2

Total 5,131 3,201 1,241

Unrealised gains by class of assets
Real estate 115 94 53
Invesment held long term
Shares and participations 11 16 3
Bonds 1,020 577
Other long term financial assets 4
Other financial assets (short term)
Shares and participations 3,137 1,671 1,265
Bonds 589 887 –202
Certificates 49 160 61
Money market deposits –3
Other financial assets 209 –204 61

Total 5,131 3,201 1,241

Tax losses carried forward
Storebrand Nybygg AS 24 5
Storebrand Leieforvaltning AS 3 2
Storebrand Bank AS 61
Storebrand Finans AS 698 841 846
Storebrand ASA 499 1,552 1,749
Other Group Companies 853

Total* 1,285 2,400 3,448

*) In addition the group has unutilised tax allowances of NOK 393 million, equivalent to additional losses carried forward of NOK 1,406 million.

Storebrand Group Analytical information



Main features of the 1996

results

1996 was a good year for Storebrand

Livsforsikring’s results. Developments

in the financial markets were positive,

and the company has maintained its

leading market position. The compa-

ny's cost advantages, together with

improved risk bearing capacity, means

that it has a very strong position.

Operating profit for 1996, before

conditional and unconditional allocati-

ons to policyholders, was NOK 3,434

million, against NOK 3,342 million in

1995. Of the operating profit NOK

2,755 million is allocated to policyhol-

ders. The allocation to the additional

statutory insurance allocation accounts

for NOK 1,800 million of this. Profit

booked to equity and to pay tax from

the ordinary activities was NOK 568

million after the allocations to policy-

holders. 

Income from financial assets provi-

ded a contribution (interest result) of

NOK 3,464 million to the total result.

In 1995 the interest result was NOK

3,195 million.

The administration result showed a

loss of NOK 39 million, representing a

NOK 41 million improvement from

1995. In individual insurance the admi-

nistration premium still does not cover

total costs, even though the administra-

tion result has improved considerably

from previous years. For collective

pension insurance excess costs were

NOK 5 million in 1996.

The aggregate risk result was NOK

296 million, an improvement of NOK

133 million from 1995.

The company has made use of deri-

vatives (new financial instruments)

principally as an element of the contin-

ual risk management, and only to a

limited extent as an alternative to

investing in the underlying security.

These new financial instruments are

valued daily in relation to market

movements, and are included in the

accounting valuation of the securities

portfolio.

In 1996 life companies in total recor-

ded NOK 22 billion of premium

income and receipts from transferred

reserves. If the reserve receipts, which

result from the transfer of insurance

between companies, are excluded, the

market increased by 4% and amoun-

ted to NOK 18 billion. Storebrand’s

market share fell from 29.1% to 28.3%

in 1996 (market share including reser-

ves received was 29.6%). In the private

market the company’s market share

excluding reserves received increased

by 0.1% to 34.3%. In the corporate

market, market share was 26.1% in

1996, a reduction of 1.2% from 1995.

New business market share, as measu-

red by the indexed sales figures, which

give credit of 1/10th for single premi-

ums, increased from 37% in 1995 to

40% in 1996. 

Annual Report and Accounts 

The Banking, Insurance and Securities

Commission has issued new accoun-

ting requirements for annual and inte-

rim reporting by life insurance compa-

nies. These new requirements, which

result from harmonisation with the

European Union accounting directi-

ves, apply from 1 January 1996. The

revised presentation requires, amongst

other details, a more detailed break-

down of gross income and costs. The

accounting surplus which features in

life insurance company accounts is

now to be shown after deducting the

policyholders’ interest (in accordance

with the rules on division of profit),

which is instead to be shown as a cost.

There are also changes in the presenta-

tion of the balance sheet and new

notes to the accounts, including a sec-

toral analysis (see Note 18) which

shows the breakdown of profit by insu-

rance class.

Premium income

Storebrand Livsforsikring’s total premi-

um income from life and pension insu-

rance was NOK 5,936 million in 1996.

This is 2.1% higher than in 1995. 

In the case of collective pension

insurance, premium income was in

line with the previous year. In group

life insurance, premium income was

19% higher in 1996 than the previous

year. In individual insurance (the pri-

vate market) the early part of the year

was marked by uncertainty over the

parameters for saving in life and pen-

sion insurance. Storebrand’s sales volu-

me was however good, with an increase

in premium volume for individual life

and pension policies combined of 5%.

In the large customer market 1996

was on the whole a good year for

group life insurance, pension funds

and for the international activities.

Storebrand took over the technical

administration of Statoil’s pension

fund during the year, and from the

turn of the year provides pension fund

services to Kraft Freia Marabou’s pensi-

on fund. Christiania Bank and Sintef

ceased using such services during

1996.

During 1996 the company also esta-

blished a position in the market for

public sector occupational pension

schemes, and several local authorities

have decided to transfer their pension

arrangements to Storebrand. 

Storebrand increased the volume of

its pension funds administration busi-

ness in 1996, and it is now the largest

administrator of pension funds in

Norway. Storebrand Pensjonstjenester

AS (pension services) was established in

1997 to offer administration services to

pension funds, whilst Aktuar Consult

AS will continue to provide actuarial

and advisory services for administered

schemes. In addition Storebrand

Livsforsikring has acquired Aktuar

Systemer AS, a leading supplier of

computer systems for pension scheme

Life Insurance
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administration. The newly established

company Storebrand Asset

Management AS provides funds mana-

gement and investment advice.

1996 was also a good year for the

corporate (medium and smaller com-

panies) market. Fewer customers were

lost to the competition than in 1995,

although there does seem to be a

tendency for the customers which do

change insurer to be amongst the

larger companies. This has meant that

the customers which moved to

Storebrand during 1996 were on ave-

rage larger than in the previous year.

Stronger competition in the market

and increasingly competent customers

are causing a greater emphasis to be

placed on the real costs of corporate

pension arrangements, whilst at the

same time there are increasing expec-

tations of high future investment

returns. Competitive investment

returns, low administrative costs and

the resulting good net return serve to

reduce customers’ pensions costs.

Storebrand is well equipped for this

competition. The quality of customer

service has improved during 1996,

both as a result of measures taken in

the small company market and by

placing increased focus on larger

customers. 

Sales in the private market devel-

oped favourably during the year. Sales

per sales agent have increased markedly,

and the market share of new business

increased from 34% in 1995 to 39% in

1996 ( measured by indexed sales

figures, where single premiums are

recognised in the current year for

1/10th of their value).

The goal for the private market is to

increase market share by developing

new products and new means of distri-

bution, whilst at the same time main-

taining profitability and increasing cus-

tomer satisfaction. The co-operation

with Postbanken is expected to result

in a further increase of sales in 1997 of

the products specially designed for this

distribution method. Communication

with customers will benefit from the

introduction of further improvements

to customer statements in 1997. 

Investment income

Booked income from financial assets

amounted to a net NOK 6,674 million,

an increase of 7.5% from the previous

year. This good figure for financial

income is due to substantial realised

capital gains on securities. In 1996 these

amounted to a net NOK 1,699 million

as against NOK 867 million in 1995.

During 1996 bond yields fell and it was

a good year in the stock market. In

total over the year interest rates fell by

0.2 percentage points, compared with

1.6 percentage points in the previous

year. Unrealised gains increased in

1996 by NOK 1.7 billion (including

price changes for bonds held until

maturity). This also explains the diffe-

rence between the booked capital

return of 8.5% and the value-adjusted

return of 10.0%. If unrealised gains on

bonds held to maturity ( amounting at

year end to NOK 888 million) are also

included, the value-adjusted capital

return would be 10.4%. Financial inco-

me can be split between current income

and price dependent income.

Interest income from the portfolio

of bonds, money market instruments

and loans, together with net rental

income from real estate operations

and share dividends, represents cur-

rent income. Net losses or gains on the

sale of securities, real estate, etc. and

write-downs are defined correspon-

dingly as price dependent income.

Current financial income is affected

over time by interest rates in general,

while price dependent income reflects

developments in the capital markets

and the company’s response to these

changes.

Price dependent financial income of

NOK 1,725 million consists of realised
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net gains from securities of NOK 1,699

million, losses on loan values and pro-

perty of NOK 24 million and NOK 1

million respectively as well as a reversal

of previous write downs of NOK 64

million as well as various other items

amounting to a loss of NOK 13 million.

Last year price dependent income was

NOK 1,093 million.

That part of the securities portfolio

which is classified as current assets is

valued on the lowest value principle.

During 1996 part of the bond portfolio

was in the hold to maturity category,

and this part of the portfolio is booked

at the purchase price with any premi-

um or discount amortised over the life

of the bond to its maturity at par value.

This part of the portfolio showed an

unrealised gain of NOK 888 million at

the end of 1996. The total unrealised

gain of NOK 4,576 million is divided

between NOK 2,990 million in share

holdings and NOK 1,586 million in

interest-bearing securities as compared

to NOK 1,581 million and NOK 1,286

million respectively at 31 December

1995.

A small net write down of real estate

values has been recognised. At the

close of 1996 the value of the real estate

portfolio in terms of its yield, seen in

the longer perspective, exceeded the

current book value.

The loan portfolio was reduced in

1996 by NOK 85 million. The decrease

in volume is due to a combination of

fewer new loan approvals, and voluntary

early redemptions. An important cause

of the development seen in the port-

folio is that the company has not made

any loans in 1996 at fixed interest rates

and has otherwise maintained a

conservative lending policy.

Some 95% of the present private

market loan portfolio is secured by

mortgages over real estate. The cur-

rent level of lending is equivalent on

average to 45% of original loan valuati-

ons, so that the risk of loss on the port-

folio is low. Realised losses and net

reversals of loss provisions resulted in

NOK 18 million being booked to

income in 1996.

Claims

During 1996 claims totalling NOK

4,032 million were paid out compared

with NOK 3,827 million in the previ-

ous year. This is a normal increase

viewed in relation to the insurance

volume. Insurance benefits paid inclu-

ded pensions totalling NOK 2,227 mil-

lion, death and disability benefits of

NOK 935 million and maturing policy

amounts of NOK 319 million. Policies

cancelled and the related withdrawals

from the life account products totalled

NOK 531 million (NOK 481 million in

1995).

The 1996 accounts include NOK

1,987 million of allocations for premium

reserve in respect of policies transfer-

red out of the company, either to

another insurer or to an in-house

pension fund, which are booked as a

cost. Christiania Bank, which trans-

ferred its pension scheme from

Storebrand to an in-house scheme at

the end of 1996, represents the largest

single such agreement in the amount

of NOK 1,011 million.

Total claims, including changes in

claims reserves and reserves transfer-

red out amounted to NOK 6,033 milli-

on in 1996. The equivalent figure for

1995 was NOK 4,372 million.

Allocations to the insurance

fund

Statutory allocations to the premium

reserve amounted to NOK 2,314 milli-

on against NOK 3,340 million in the

previous year. The premium reserve

stood at NOK 64,287 million at 31

December 1996.

The transfer to the policyholders'

premium fund in 1996 amounted to

NOK 745 million. After crediting inte-

rest and other payments and withdra-
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wals, the premium and pension adjust-

ment fund totalled NOK 8,133 million

at the end of the year. Policyholders

benefit from a transfer of NOK 321

million to the premium reserve in the

insurance fund. 

The total unconditional allocation to

policyholders totals NOK 1,066 milli-

on. This amount will be allocated in

accordance with the provisions in the

regulations on accounting for 1996,

and notified through account state-

ments which will be despatched by the

end of May. Correspondingly the

account statements will show their share

of the additional statutory allocation in

the insurance fund and therefore their

share of the change. The account state-

ments will also show the customer's

share of unrealised gains on securities

as at 31 December 1996.

In 1996 an allocation of NOK 1,800

million was made to additional statu-

tory allocation in the insurance fund.

During the year additional statutory

allocation reduced by NOK 161 milli-

on in respect of policyholders' share of

additional statutory insurance funds

on transfer, surrender and insurance

settlement. Following this the compa-

ny's aggregate additional statutory allo-

cation in the insurance fund amount

to NOK 5,574 million, equivalent to

8.7% of the premium reserve. At the

end of 1995 aggregate additional stat-

utory allocation amounted to 6.5% of

the premium reserve. The maximum

allocation to additional statutory insu-

rance allocation represents the diffe-

rence between the net premium reserve

calculated on the basis of an interest

rate of 3.5%, and the net premium

reserve calculated using the actual base

interest rate in the insurance policies.

The maximum permitted allocation at

31 December 1996 amounted to

approximately NOK 9 billion. 

The insurance fund (aggregate

assets attributable to policyholders)

stood at NOK 78,171 million at 31

December 1996, an increase of 5%

from the previous year end.

The security fund amounted to NOK

592 million at the end of 1996,

unchanged from the previous year.

Operating expenses

Operating expenses of Storebrand

Livsforsikring AS amounted to NOK

685 million as against NOK 734 million

in 1995. Measured in relation to average

customer funds the cost ratio was

0.90% against 1.02% in the previous

year. The improvement in cost ratio is

largely due to continuing improve-

ments in the company’s operational

efficiency, as demonstrated by the

reduction in staffing in 1996.

Operating expenses include both the

expense related to the insurance activi-

ties and the administration costs ari-

sing from financial assets. 

Subsidiaries

Aktuar Consult AS, which is a wholly

owned subsidiary of Storebrand Livs-

forsikring AS, recorded a loss of NOK

0.1 million in 1996. The operation has

been strengthened in 1997 by the pur-

chase of Aktuar Systemer AS and by

the establishment of the new company

Storebrand Pensjonstjenester AS.

Storebrand Eiendom AS took over

management of Storebrand’s property

portfolio from 1 January 1997. The

company is 100% owned by Store-

brand Livsforsikring AS.

Værdalsbruket recorded a profit

after tax of NOK 2.2 million for 1996.

The life company owns 74.9% of the

shares and Storebrand ASA owns 24.9 %.

Storebrand Kjøpesenter Holding AS,

which is 100% owned by Storebrand

Livsforsikring AS, manages shopping

centre investments which are organi-

sed in single purpose companies. The

shopping centres are shown in the

accounts as investments in real estate,

since there is no material difference

between these corporately owned pro-

perties and the other properties which

the group owns directly.

Storebrand Livsforsikring AS is a

part owner (25%) of Nordben Life

and Pension Insurance Companie Ltd.

The company provides specialist pro-

ducts for multinational companies.

Future prospects 

The development of new products

continues at an increasing pace. Unit-

linked products, which allow the custo-

mer to make his own decisions on how

his savings are invested, are expected

to contribute to a significant growth in

the activities of life insurance compa-

nies such as Storebrand in 1997.

Even though the company has deve-

loped a greater capacity to absorb the

risks of price movements in the finan-

cial markets, profitability will continue

to be dependent on developments in

these markets. The low level of interest

rates at the start of 1997 means that

making the best possible use of the

significant unrealised gains and other

investment assets to secure a good

return has become a major challenge.

Allocation of the result for the

year

The Board has resolved to transfer

NOK 420 million as a group contri-

bution to the group parent company,

and to strengthen the life company's

equity by retaining NOK 141 million

for equity and tax. Following these

transfers the life group's capital ratio at

31 December 1996 was 10.16%. The

capital requirement at the end of 1996

was 7.5%, increasing to 8.0% in 1998.

As at 31 December 1996 the company

carried in its books subordinated loan

capital totalling NOK 1,327 million.

In the addition to the financial income

generated by the company's capital,

NOK 319 million, or 0.42 percentage

points of the profit generated by custo-

mer funds (policyholders’ fund) has

been retained. The corresponding
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Result analysis
Collective Group Individual
Pension Life Endowment Pension Total Total

NOK million insurance insurance insurance insurance 1996 1995

1. Financial  income a) b) 4,318 39 555 1,708 6,620 6,175
2. Guaranteed yield of which -2,014 -3 -283 -856 -3,156 -2,980

transferred to premium fund -176 -31 -207 -253
3. Interest result 2,304 35 273 852 3,464 3,195

4. Risk premium c) 266 277 217 25 785 733
5. Risk bonus c) -6 -321 -141 32 -436 -529
6. Net reinsurance etc. a) -44 -14 8 -3 -52 -39
7. Risk result 217 -59 84 55 296 163

8. Administration premium 307 48 152 138 646 652
9. Operating expenses -312 -49 -177 -146 -685 -734

10. Administration result -5 -1 -25 -8 -39 -80

11. Change in premium reserve -294 -294 12
12. Change in security fund 47

13. Sectoral result (3+7+10+11+12) 2,222 -25 332 898 3,427 3,337

To equity:
-return on capital etc. d) -242 -258
-0,42% (0,45% in 95) 
of policyholders’ fund e) -319 -324

14. Profit for the year -561 -582

15. Policyholders’ share of profits 2,866 2,755

a) Of the item ‘‘Other insurance related costs’’ NOK 55 million is included in line 1 and NOK
53 million in line 6.

b) Other income includes NOK 1 million in line 1 and NOK 7 million in line 9.
c) Risk premium and risk bonus are partly based on estimates.
d) Includes: Security fund, subordinated loan capital, equity and liabilities.
e) Includes: Premium reserve, additional statutory allocations, premium/pension adjustment

fund and the claims reserve.

retention for 1995 was 0.45 percentage

points. The total profit from ordinary

activities in 1996 amounted to NOK

561 million. The equivalent figure for

1995 was NOK 582 million.

The average return on capital,

calculated on the basis of rules issued

by the Banking, Insurance and

Securities Commission was 8.48% in

1996. The average yield calculated in

accordance with the Banking,

Insurance and Securities Commission

rules equates to 8.14%.

Policyholders' share of the profit for

the year is shared between conditional

additional statutory allocations of NOK

1,800 million and the funds amoun-

ting to NOK 1,066 million to be trans-

ferred to the customers’ premium

reserve fund and premium fund. The

final amounts to be allocated will not

be known precisely until accounting

has been completed and the profit

allocation must be regarded as conditi-

onal until the final accounting entries

have been completed.

The accounting profit of Storebrand

Livsforsikring AS for the year of NOK

560.6 million is allocated as follows:

To contingency reserves  NOK 140.6

million. Group Contribution to

Storebrand ASA NOK 420.0 million

Total allocated  NOK 560,6 million

Result analysis

The results analysis shows the composi-

tion of operating profit and its source

in the different classes of the insurance

business. The gross sectoral profit is

made up of interest result, risk result

and administration result together

with any changes in premium reserve

and security fund.

Interest result is the difference

between the booked return and the

guaranteed return on policies. The
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customers, but give the life company

the financial flexibility which is an

essential requirement if an acceptable

return on customers funds is to be

achieved over time.

The company's objective over recent

years has been to increase its risk bea-

ring capacity. The total of the compa-

ny's equity, additional statutory alloca-

tions and unrealised gains amounted

to NOK 12.5 billion at the year-end,

compared with NOK 9.1 billion in 1995.

The company makes continuous

adjustments to the exposure of its

assets to price movements in the capi-

tal markets and is increasing this expo-

sure as risk bearing capacity increases

over time. The proportion of assets

held in shares (market values) was

increased from 12.1% to 16.2%, i.e. a

change during the year of NOK 4.2 bil-

lion. At the same time interest rate sen-

sitivity increased. By interest rate sensi-

tivity is meant the amount by which

interest-bearing securities change in

value if interest rate levels rise or fall by

1 percentage point. Interest rate sensi-

tivity was NOK 1.3 billion at the end of

the year against NOK 1.1 billion at the

end of 1995. The proportion held in

bonds has increased from 44.9% to

50.6%. Of these some 15.8% are bonds

booked as fixed assets to be held to

maturity. Money market investments

accounted for 11.8% as against 23.1%

in the previous year.

Asset management

The capital markets were characterised

in 1996 by falling interest rates and

rising stock markets.

Weaker economic growth and low

inflation led to a continuing fall in

interest rates world-wide. Yields on the

longest term Norwegian government

bonds fell by 0.2 percentage points,

and at the end of the year were around

6.2%. Norwegian money market inte-

rest rates (3 months) fell by around 1.3

percentage points and were around

4.1% at the end of the year.

Equity markets recorded significant

regional differences in returns. The

American stock market (represented

by Morgan Stanley's (MS) North

American Index) rose by 24.5%, MS

Europe showed a development in

value of 21.1%, while the markets in

the Far East fell by 4.9% (MS Pacific).

The world index rose in comparison
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Asset allocation and yields 1996 and 1995
Market value Yield Assets allocation
Investment assets by type 1996 31.12.96 31.12.95
of  investment portfolio Actual Index % NOK mill. %

Share fund 28.5% 24.7% 16.5% 14,199 12.1%
Bond fund 8.3% 8.1% 35.3% 30,474 31.9%
Money market fund 5.5% 5.1% 23.0% 8,947 23.0%

Total 12.1% 11.5% 62.2% 53,620 67.0%

Fixed asset bond fund 7.4% 7.4% 13.6% 11,705 13.0%
Other fixed asset bond holdings – – 2.4% 2,071
Other securities 21.0% 12.0% 1.6% 1,445 2.3%

Total all securities portfolios 11.4% 10.3% 79.8% 68,841 82.3%

Real estate fund 7.0% 8.0% 8.4% 7,280 5.7%
Loans fund 6.6% 6.6% 11.8% 10,153 12.0%

Total investment assets 10.5% 9.7% 100% 86,274 100%

The following reference indexes were used:
Norwegian stocks: Oslo Stock Exchange All Shares Index
Norwegian bonds: DnB Funds All Goverment
Moneymarket: NIBOR minus 30 points p.a.
Foreign stocks: Morgan Stanley’s indexes
Foreign bonds: J.P. Morgan Government Bond

average guaranteed return on policies

in 1996 was 4.0%. The guaranteed

return on premium funds has been 3%

since 1 February 1994. The interest

result also gave the greatest contribution

to total profit, and amounted to NOK

3,464 million in 1996.

The risk result arises as a consequence

of mortality and disability during the

period differing from that assumed for

the premium tariffs. The aggregate risk

result was NOK 296 million in 1996,

and was NOK 163 million in 1995.

Apart from group life insurance, the

risk result is positive in all sectors.

The administration result shows the

difference between the costs assumed

for the premium tariffs and the actual

costs. This has improved significantly

over recent years, particularly in

respect of individual policies where

cost over-run was previously significant.

For collective pension policies the

administration result for 1996 was a

negative NOK 5 million. 

Storebrand has carried out invest-

ments in 1996 related to the marketing

offensive for public sector customers

totalling NOK 10 million. The adminis-

tration result for private collective

pension policies was a positive NOK 5

million.

During 1996 NOK 294 million was

applied to strengthen that part of the

premium reserve which relates to

administering policies for employees

who have resigned from collective pen-

sion schemes (administration reserve).

This was in accordance with the

Banking, Insurance and Securities

Commission guidelines.

Financial developments in

1996 

Following solvency measures in 1993

the life companies were allowed to

build up risk capital against price fluc-

tuation risk in the investment portfolio

by establishing statutory allocations.

The statutory allocations belong to the



by 17.2% (MS World). The Oslo Stock

Exchange produced a return of 32.1%

(Oslo Stock Exchange All Share Index).

The value-adjusted return of the

investment funds in aggregate in 1996

was 10.5% against 10.1% in 1995.

The table on the previous page shows

the asset allocation and return for each

investment fund.

Share fund 

The proportion of assets invested in

the share fund has increased from

12.1% to 16.5% at 31 December 1996.

During the year the proportion held in

foreign investments rose from 23% to

38%. A total of NOK 8.1 billion was

invested in Norwegian shares at 31

December 1996, as against NOK 6.9

billion at the previous year end. 

The value of an interest in the Share

Fund increased during the year by

28.5%. The Oslo Stock Exchange All

Share Index rose by 32.1%. The OBX

Index, which consists of the 25 shares

most traded at any time, rose by 30.8%.

Bond fund

The proportion of government/-

government guaranteed bonds, both

Norwegian and foreign, increased

during the year from 80% to 91%.

International investments have increa-

sed from 33% to 36% and must be

viewed in the context of a reduction in

interest rate sensitivity and bond debt

overall. The portfolio's duration

changed from 4.6 to 4.1.

Money market fund

The money market fund reduced in

size to NOK 10.3 million as against

NOK 19.1 million the previous year.

There was a fall in 3-month NIBOR

interest rates from 5.3% at the begin-

ning of the year to 4.1% at the year end.

Other securities

The portfolio of bonds to be held to

maturity outstanding at the half year

point was placed in a specific fixed

asset bond fund. Bonds purchased

after this date are, in common with

other types of security, allocated to

their specific portfolios. 

Loans fund

Competition for housing and com-

mercial loan customers was again high

in 1996, which led to even stronger

pressure on margins. Loans in default,

measured as a percentage of the total

loan portfolio, reduced over the course

of the year from 1.0% to 0.6%.

Real estate fund

The rental market for office premises

in the Oslo region was again at the

same high level as before in 1996.

Similarly, elsewhere in Norway the ren-

tal market was relatively stable in 1996

with few changes. There is still some

overcapacity for commercial premises.

Total capacity utilisation in the fund

(by rentals) is 98.5%. Gross rental

income as a percentage of the real

estate portfolio's value gives a return of

9.2%. Net rental income after deduc-

ting operating costs gives a yield of

7.8% and adjusted for dilapidations,

gain or loss on sale and revaluation the

yield was 7.3%.

The occupancy level (by space occu-

pied) in the company’s portfolio was

97.3%. The average term on existing

contracts is 4-5 years, which means that

on average 20-25% of the contracts

expire each year.

The Board of Directors of

Storebrand Livsforsikring AS

The members of the Board of

Directors are: Jon G. Gundersen

(Chairman), Tom Vidar Rygh, Per H.

Christensen, Hans Henrik Kloumann,

Aase Fagerhaug and Tony Hægeland.

President: Åge Korsvold.
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14,199 (9,967)

Likv. 4% (6%)
Konvertible obl. 1% (2%)
Utenlandske 38% (23%)
Norske 57% (69%)

Bond fund

Market value pr. 31.12. 1996: NOK mill.

30,474 (26,353)

Money market fund

Market value pr. 31.12. 1996: NOK mill. 

10,320 (19,057)

Liquid assets 4% (6%)

Convertibles 1% (2%)

Foreign 38% (23%)

Norwegian 57% (69%)
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NOK million Note 1996 1995

Technical accounts:
Total premiums for own account 18 5,936.4 5,814.9

Total income from financial assets 19 10,030.6 7,889.2

Other insurance related income after reinsurance 8.0 7.8

Total claims for own account 18 -6,032.8 -4,372.5

Total change in insurance reserves etc. for own account 18 -4,159.3 -4,491.0

Of which to additional statutory allocations -1,800.0 -1,000.0

Transfer to insurance fund: premium reserve -320.8 -864.5
Transfer to insurance fund: premium/pension adjustment fund -745.5 -890.2

Total transfer to policyholders 18 -1,066.3 -1,754.7

Acquisition costs (insurance) -260.6 -252.6
Administration expences (insurance) -324.3 -368.8

Total insurance related operating expenses for own account 20 -584.9 -621.4

Total costs arising from financial assets 19,20 -3,356.3 -1,683.0

Other insurance related expenses after reinsurance -108.2 -75.8

Technical (insurance) accounting result 667.2 713.5

No insurance technical accounts:

Other income 107.1 89.2
Other expenses -206.6 -214.9

Profit from ordinary activities 25 567.7 587.8

Taxes -1.4 -0.8

Profit  for the year 566.3 587.0

Storebrand Livforsikring AS

Allocations:
Group contribution paid -420.0 -400.0
Transfer to free reserves -140.6 -182.6

Total allocations 25 -560.6 -582.6

Public annual statemens for Storebrand Life Insurance can be obtained at the Group Accounting Dept. telephone + 47 22 31 50 50.

Storebrand Livsforsikring Group
Profit and Loss Account 1 January-31 December
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Storebrand Livsforsikring Group
Balance sheet at 31 December 

NOK million Note 1996 1995

Assets:
Intangible assets 27 0.0 0,8

Properties and real estate 38 7,227.4 4,521.3
Receivables due/securities issued by group companies 251.8 309.9
Shares and participations 38 81.0 137.7
Bonds and other securities (fixed yield) 38 13,750.7 10,239.5
Loans 10,083.1 10,167.7

Total long term financial assets 31,394.0 25,376.1

Shares and participations 38 11,324.0 7,954.7
Bonds and other securities (fixed yield) 38 30,247.2 26,426.5
Certificates 38 6,374.0 15,309.7
Money market placements 38 904.1 2,271.6
Other short term financial assets 65.4 100.4

Total other financial assets 48,914.7 52,062.9

Total financial assets 80,308.7 77,439.0

Receivables 970.3 439.2

Other assets 1,412.9 1,104.0

Prepaid expenses and accrued income 1,477.1 1,486.9

Total assets 84,169.0 80,469.9

Equity capital and liabilities:
Share capital 1,361.2 1,361.2
Other reserves 48.0 40.9
Free reserves/losses carried forward 1,030.4 889.9

Total equity capital 2,439.6 2,292.0

Other subordinated loan capital 42 1,326.7 1,319.6

Premium reserve 64,287.4 61,563.6
Additional statutory allocations 5,574.2 4,026.5
Premium/pension adjustment fund 8,133.4 8,797.3
Claims reserve 175.6 161.2

Insurance fund reserves for own account 78,170.6 74,548.6

Allocations to Security fund 591.8 591.8

Other insurance related reserves for own account 78,762.4 75,140.4

Reserves for other risks and expenses 128.3 129.4

Debt 1,361.1 1,445.9

Accrued costs and deferred income 150.9 142.6

Total equity and liabilities 84,169.0 80,469.9



Main features of the 1996

results 

Storebrand Skadeforsikring and its

subsidiaries achieved an operating

profit of NOK 1,043 million in 1996,

which is NOK 141 million less than the

previous year. The fall is attributable to

a reduction in the technical insurance

profit of NOK 336 million to a loss of

NOK 243 million. This produces a

Combined ratio 3.4 percentage points

higher than the company’s target of

100 as an average over the economic

cycle. After several years of good

results competition is now being affec-

ted by cyclical pressure on premium

rates. One has to look back to 1988 to

find a year with worse fire losses. The

largest single cause of loss was the

storm known as ‘‘Frode’’  which hit

northern Norway in October of last

year and cost the company NOK 65

million. Financial income was NOK

212 million higher than last year.

The accounts include a run-off gain

on previous years’ of NOK 382 million

as compared to NOK 347 million for

1995. Without run-off gains the claims

ratio would have been 5% higher

throughout the past three years. The

cost ratio is 28.5, which is approximately

on the same level as last year. Of this

the one-off costs of staff reduction,

adjustments and systems modifications

required by “year 2000” preparations

represent 1.5 percentage points. 

Technical result

Premium income

Premiums earned for own account

increased by 1.5% in 1996. The increase

is a result of the company keeping a

higher portion of its insurance port-

folio for its own account. Market share,

measured in terms of premium volu-

me, is down 1.3 percentage points to

39.3%. The reduction is caused by the

corporate and motor insurance mar-

kets, whilst market share has been

maintained on the combined private

lines. 

The company has responded to the

competitive situation by improving its

insurance products and by selective

price and market measures, particularly

in motor insurance. This has caused

motor insurance market share, measu-

red in total policies, to stabilise. The

product offered is entirely competitive,

but the company’s selling power has

weakened over time. At the beginning

of the year a project was initiated to

prepare a thorough reworking of the

distribution methodology, and this will

be implemented during 1997. The aim

is to reverse the market decline whilst

at the same time significantly impro-

ving efficiency in the distribution

activity. 

Claims

The incidence of claims is increasing.

Experience suggests that this is related

to the general improvement of the

Norwegian economy. The improve-

ment in claims ratio over recent years

has largely been due to a reduction in

motor insurance personal injuries.

This decline eased last year. At the

same time there was a deterioration in

the industrial and private combined

insurance lines. The deterioration in

industrial combined lines reflects a

downward drift in premiums as well as

increasing fire claims. In the private

combined lines there has been a mar-

ked increase in claims for fire and

water damage. There were somewhat

fewer large claims than in a normal

year.

The principal cause of the relatively

large run-off profits arising from

earlier years was, as in the past two

years, motor insurance personal injuries.

In addition marine insurance contri-

buted to run-off profits in 1996.

The company’s ambition is to have,

over time, a better claims record than

the rest of the market. The project

aimed at achieving this improvement,

which started in 1994, is building the

basis for this in underwriting, premium

tariffs and claims settlement. 

Progress has been on the whole as

expected over the last year and the

improvement realised is already in

excess of NOK 200 million. This

improvement is mainly applied to

improving the company’s competitive

standing.

Costs

The cost ratio was 28.5%, as against

28.1% in 1995. This is as expected in

that the planned distribution project

will first yield results only in 1997. The

1996 accounts are burdened with one-

off costs of NOK 72 million for staffing

reductions and NOK 37 million for

system modifications required by “year

2000” preparations. The new accoun-

ting standards introduced in 1996 have

resulted in some redefinitions. The

costs of administering financial assets

are transferred from operating expen-

ses to financial expenses, and the 1995

figures have been adjusted in line with

this. Investments in managing change,

the new distribution structure and in
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technology will reduce the cost ratio

over time. The goal is a cost ratio of

around 20. Staff numbers in the non-

life sub-group totalled some 2,666

(full-time annual equivalent staff

members) at year end, a reduction of

23 from the previous year.

Reinsurance

The reinsurers’ share of the year’s

profit was NOK 355 million, as against

NOK 214 million in the previous year.

The increase reflects a reduction in

the impact of claims on reinsurers as

compared to 1995, when the reinsu-

rers suffered flood losses and a major

energy loss. Large and infrequent

claims represent a large share of the

risk in the reinsured business. This

implies that the business given to

reinsurers in a normal year will show a

significant profit. The company has

retained a higher proportion of busi-

ness for its own account. This will also

be the case in 1997.

Subsidiaries

Storebrand Skadeforsikring has three

subsidiaries. Europeiske Reiseforsikring AS

produced an operating profit of NOK

70 million, in line with the previous

year. The company continues to report

increasing sales of travel insurance,

and gross premium earned increased

by 4%. Försäkringsaktiebolaget Storebrand

Sverige in Stockholm produced an ope-

rating profit of NOK 34 million, as

against NOK 27 million in 1995. The

emphasis placed on the Swedish opera-

tion over recent years, in co-operation

with Storebrand’s Large customer

department, has proved successful.

Despite the tough competition gross

earned premiums grew by 25% last

year and 30% the previous year.

Storebrand Nybygg AS was transferred

into Storebrand Skadeforsikring’s

ownership only from 31 December

1996.

Developments in profitability

and market share by line of

insurance

Private insurance (excluding

motor  insurance)

Combined private lines

The combined private lines which

cover household contents, buildings,

second homes and personal valuables

produced a weaker result than in previ-

ous years. The gross claims ratio incre-

ased from 80 to 86. This can be explai-

ned in the first instance by the increa-

sed number of claims for water damage.

In addition to this, increases can be

attributed to frost damage last winter

and some increase in fire claims. However

household contents has shown some

improvement in result, since this line

has not been exposed to frost damage

to the same extent as lines involving

buildings insurance. Gross premiums

earned increased by 4% year on year,

due largely to the increase in the cost

of rebuilding index. By concentrating

on this sector the company has been

able to maintain its market share for

combined private lines. 

Personal accident insurance

The results from personal accident

insurance (which also includes

employee insurance for companies

which do not have occupational injuries

insurance) were unsatisfactory. Gross

claims ratio for the last claims year

reached 101 as compared to 94 for the

previous year. Certain sectors of this

market, such as particular sports associ-

ations, have produced particularly poor

claims experience. Adjustments have

been made to premium rates in order

to improve the situation in 1997.

Gross premiums earned were 1%

higher than the previous year.

Motor insurance

Claims experience in motor vehicle

insurance showed a slight deterioration
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in 1996 after several years of significant

improvement. The claims ratio for the

claims last year rose from 72 to 74.

Significant reductions in premiums for

private motor insurance were introdu-

ced during the year in addition to

including obligatory cover for hire cars

for all comprehensive policy holders.

These measures were sufficient to halt

the negative trend in total policies

issued for private motor insurance, and

the company suffered only an insignifi-

cant fall in market share (by number of

policies) of 0.1 percentage points.

Market share measured by premium

totals fell by 1.3% as a result of the pre-

mium reductions. The trend of redu-

ced personal injury claims continued in

1996, whilst most other types of claim

increased somewhat. The company suf-

fered some large claims on commercial

vehicles, and the introduction of hire car

cover with comprehensive policies con-

tributed to total claims increasing a little.

Corporate

Industrial insurance

Industrial insurance covers combined

fire and machinery insurance for large

and medium sized trading and manu-

facturing companies. There has been

an increase in claims ratio over recent

years, which has reduced profit mar-

gins somewhat. Gross claims ratio for

the last claims year was 71, which is one

percentage point higher than the

previous year. 

Competition for industrial customers

continues to be intense, and is reflected

in strong pressure on prices and reduced

premium rates. Gross premiums earned

fell by 10% from 1995. The reduction in

the market as a whole was slightly less.

The company has experienced falling

market share over recent years.

Combined corporate insurance,

including agriculture

The combined corporate lines include

landlords, housing co-operatives,

shops, offices and other small business

enterprises as well as agriculture.

Profitability has deteriorated over the

past year, and gross claims ratio

reached 85 for the last claims year, an

increase of 12 percentage points from

the previous year. This is due to a com-

bination of lower average premiums

and a number of large claims, as well

as frost damage claims from the

agricultural policies. 

Competition is also reflected in this

sector in the form of falling premium

rates. However the total market does

show some volume increase, and even

though the company has lost some

market share, gross premiums earned

were comparable with the level of the

previous year.

Liability insurance 

The liability insurance sector showed

the same good profitability as in the

previous year. Gross claims ratio last

year was 58, in addition to which signi-

ficant run-off profits from earlier claim

years were recognised. Fewer large

claims were received than normal.

Premium volume is close to being

unchanged, and market share was

unchanged throughout the year. 

Occupational injury insurance

Strong competition has caused premi-

um levels for occupational injuries

insurance to continue to fall. The total

market also shrank by 10% in 1996.

Gross premium earned by Storebrand

fell by 1.3% points. The claims ratio

was higher than in the previous year,

due in part to falling premium levels

and in part to increased claims against

previous policy years. This sector has

significant long tail features, so that a

significant part of the reported result is

dependent on the allocations for

claims made in previous years. The

company considers its allocations to be

sufficient in this regard. 

Market share at the last year end was

38

P
ri

v
a

t 
e

k
s
. 

m
o

to
r

M
o

to
r

N
æ

ri
n

g
s
li

v

M
a

ri
n

e

N
a

tu
r

1996
1995

Skadeprosent f.e.r
pr. bransje 

0

20

40

60

80

100

120

%
140

Claims Ratio

P
ri

va
te

 e
x

c
l.
 m

o
to

r

M
o

to
r

C
o

rp
o

ra
te

M
a

ri
n

e

N
a

tu
ra

l 
p

e
ri

ls



30.9%, a reduction of 0.6 percentage

points from 1995. 

Transport insurance

The transport insurance sector has not

suffered any significant large claims in

recent years and can therefore present

a low claims ratio. The gross claims

ratio for the last claims year was 51, as

against 47 in the previous year. The

company’s premium income was 3%

lower in 1996 than in the previous

year, due to the overall reduction in

premium levels. 

Marine lines

Marine

Marine insurance includes the insu-

rance of ocean-going vessels for

Norwegian and international owners,

and the insurance of ships under con-

struction. This sector was affected by a

number of large claims in 1996, inclu-

ding a participation in the Sea

Empress loss. This contributed to a

claims ratio for the last claims year of

96. However there have been reducti-

ons in the estimated losses attributable

to previous years, which have reduced

the total claims ratio to 60, an improve-

ment of 12 percentage points from the

previous year. Gross premiums earned

fell by 13% in 1996, due to a large

extent to increased competition and

reduced premium rates.

Energy

The sector mainly covers the insurance

of offshore oil installations throughout

the world. Underwriting of land based

oil activities was started in 1996. Energy

insurance was affected by some large

claims in 1996, which contributed to a

claims ratio for own account of 85 for

the last claims year as against 73 for the

prior year. However there have been

some corrections to previously notified

claims, and the number of claims

against prior years have been fewer

than anticipated. These reductions of

previous claims estimates mean that

the consolidated claims ratio is only 20.

Gross premium earned fell by 17% in

1996, mainly due to continued over

capacity in the market. Premium rates

are under pressure at the same time as

oil companies are buying less insurance

in the commercial market. The reduc-

tion in earned premium for own

account was 14%. 

Satellite

This sector covers the insurance of

satellites during launch and whilst in

orbit. Specific major claims earlier in

the year have brought the claims ratio

for own account for the last claims year

up to 74. This is nonetheless a reduction

from the previous year’s 82%. There is

a great deal of activity in the market

with many new launches. Gross earned

premium increased by 30% in 1996.

Coastal all risks

This line covers insurance of

Norwegian coastal tonnage, including

the fishing fleet. More major claims

were experienced throughout the year

than had been the case in previous

years and the gross claims ratio for the

last claims year was 83, 20 percentage

points higher than the previous year.

Gross premium earned fell by 12 %.

Competition was strong throughout all

of 1996, and it was this that led to the

fall in premium.

Natural perils

The storms which hit northern Norway

in October reduced operating profit

by NOK 65 million for own account.

Some NOK 10 million of this is on

account of losses not covered by the

Norwegian Natural Perils pool but

which are covered by other insurances.

The total of claims resulting from the

floods in the eastern part of Norway in

1995, which were covered by the

Norwegian Natural Perils pool, was

adjusted upwards by NOK 100 million

in 1996 to NOK 900 million. However

the increase is within the amounts

covered by reinsurance, so the change

has little effect on the result for own

account. Despite the storm damage a

surplus on the natural perils arrange-

ment of NOK 107 million was recor-

ded in the 1996 accounts and trans-

ferred to the natural perils fund.

Financial income and asset

management

Financial income

Developments in the securities markets

have a considerable impact on the

results of Storebrand Skadeforsikring.

As in the previous year prices rose in

1996 in both bond and equity markets.

Total financial income amounted to

NOK 1,306 million, an increase from

NOK 1,094 million in 1995. Gains on

sale of securities, together with reversal

of earlier write-downs, produced NOK

384 million, as against NOK 139 milli-

on in 1995. Disposal in 1996 included

the sale of UNI Storebrand Kreditt-

forsikring AS to Gerling-Konzern for

NOK 138 million. 1995 disposal inclu-

ded the sale of the property partners-

hip ANS Biskop Gunnerusgt. 3 for

NOK 75 million. Unrealised gains on

securities increased by NOK 192 million

in 1996, giving a total unrealised posi-

tion of NOK 418 million. 

Just under 90% of the total invest-

ment portfolio is invested in interest

bearing securities. The level of interest

rates and their movements accordingly

have significant effects on the non-life

activity’s financial income. Around half

of the interest bearing portfolio was

invested during 1996 in the money

markets with interest rates fixed for up

to one year.

The portfolio of bonds held to

maturity increased. This portfolio is

structured with an even repayment

profile in order to minimise re-invest-

ment risk.
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Interest rate sensitivity has increased

from around NOK 200 million to some

NOK 250 million as a result of the

increase in the bond portfolio.

The investment philosophy for equity

investments has changed in that the

company now avoids investing in com-

panies where the analysts estimate that

returns will be lower than the compa-

ny’s declared target return. This philo-

sophy, when compared to a portfolio

which aims to beat an index, gives a

significantly more concentrated and

long term portfolio in which particular

shares can account for significant

portion of the total.

The real estate portfolio has been

reduced by the sale of properties with

a total book value of NOK 269 million.

The lending portfolio continues to be

actively reduced, and now accounts for

only 0.5% of the total investment port-

folio.

Capital, solvency and liquidity

Total assets at 31 December 1996

amounted to NOK 18.6 billion, an

increase of NOK 0.5 billion from the

previous year. The increase results

both from the profit for the year and

from the consolidation of Storebrand

Nybygg AS. The sale of the former

UNI Storebrand Kredittforsikring

reduced the total somewhat.

Equity capital totalled NOK 1,949

million. This gives a capital ratio of

28.8%. The official requirement is for

a capital ratio of 7.5%, increasing to

8% at the end of 1997. Equity capital

has increased by NOK 176 million

since 31 December 1995 as a result of

retained profit.

Solvency capital, which includes the

security reserve, reinsurance reserve,

administration reserve, natural perils

fund and the guarantee reserve in

addition to equity capital, amounted to

NOK 5,106 million at the close of 1996

(as compared to NOK 4,878 million at

the close of 1995). This represents a

solvency margin of 69.2%. At the close

of 1995 the solvency margin was

67.5%. Solvency margin is an expres-

sion of the relationship between

capital resources and insurance risk,

and is calculated as solvency capital as

a percentage of written premiums for

own account. The company’s liquidity

is very satisfactory. 

Profit sensitivity 

The profit sensitivity in non-life insu-

rance can be demonstrated by conside-

ring the effect on profit of changes in

the technical elements (expressed

through the Combined Ratio) and by

changes in the return on investment

assets. Storebrand Skadeforsikring has

a premium volume for own account of

a little less than NOK 7.5 billion and

yield generating assets of approxi-

mately NOK 16 billion.

Calculated change in profit due to :
Change in Change in invest-
Combined ratio ment return

-1 % 0 % 1%

-1 % -85 75 235

0 % -160 0 160

1 % -235 -75 85

The effect of other possible changes in

circumstances can illustrate this

further:

The company’s policy on underwriting

risk is that the charge on the accounts

for own account from a loss event 

(a loss can result in several individual

claims) should not exceed 6% of 

solvency capital.

The programme of reinsurance

actually carried out also takes into

account the expected results from

reinsurance and the state of the

reinsurance market, and at the

moment the risk retained for own

account is less than the maximum

permitted by the company’s policy

guidelines. 

For the moment the maximum

charge to the accounts for a loss event

(excluding natural perils) is NOK 100

million, or 2% of solvency capital. For

natural perils the maximum amount

would be NOK 170 million.

Interest rate sensitivity relating to

the company's bond portfolio is such

that a 1 percent change in interest rate

levels would change the market value

of the portfolio by around NOK 250

million. In the case of the share port-

folio the situation is such that, for

example, a 10% change in prices

would lead to a change in value of

approximately NOK 90 million. With

the unrealised gains the company

holds in the portfolio there is, however,

some room for a possible decrease in

40

Asset management
Class of assets Market value Return (Adjusted for

unrealised gains)
Storebrand Skadeforsikring 31.12.96 31.12.95 1996 1995

Shares 900 6% 995 7% 32.8 14.2
Bonds 6,886 46% 5,444 36% 8.6 12.0
Of which held to maturity 3,774 25% 1,113 8% 9.8
Certificates 4,887 33% 5,685 39% 5.9 5.9
Liquid assets 1,297 9% 1,107 8% 4.0 5.3
Loans 72 1% 313 2% 8.4 8.2
Real estate 756 5% 1,004 7% 9.7 6.9
Total 14,798 100% 14,548 100% 8.6 8.4
Of which unrealised gains 493 312

Book value of financial assets in 
Storebrand Skadeforsikring AS 14,305 14,236
Other assets and subsidiaries 4,272 3,785

Total assets 18,577 18,031



value before this has a direct impact on

the booked result.

Changes in premium income, such

as where the company loses or obtains

new business, will lead to changes in

market share. In the short-term this

would have few consequences in pure-

ly result terms if the portfolio's risk

composition is unchanged. A decline

in market share of for example, 1 per-

centage point - which represents a loss

of NOK 160 million in premiums

written - would lead to a slight fall in

the result. After taking into account

the reduction in variable costs and the

effect on investment capital, the effect

would be approximately NOK 10 milli-

on in the first year and approximately

NOK 30 million in each subsequent

year.

Future prospects

The Norwegian non-life insurance

market is not expected to grow other

than to the extent of rising gross natio-

nal product in the coming years.

The insurance industry has reported

good results in recent years, and this

has contributed to a further strengthe-

ning of competitive pressures in the

market. The company’s position as a

market leader will be challenged in the

future by both existing and new players

in the non-life insurance market. 

Fundamental changes are expected in

the form of new competitors and new

concepts for product distribution,

based on modern computing and tele-

communications technology.

Customers, meanwhile, are becoming

better informed. 

Storebrand intends to adopt a proac-

tive response to the expected changes

in the market. The organisation has

demonstrated a clear ability to deliver

continual improvements through the

programme of work in the areas of

claims settlements, underwriting and

premium rate setting. 

The company expects to reach the

target established in 1994 for an annual

profit from 1997 onwards in the range

NOK 300 - 500 million. In addition in

1996 detailed plans were made to

improve efficiency throughout the dis-

tribution apparatus in 1997, with the

aim of improving customer satisfaction

at the same time as significantly redu-

cing the costs of distribution. The

extent to which these improvements

manifest themselves in improved pro-

fits will depend on the cyclical state of

the insurance industry and the compe-

titive situation at the time.

The company’s economic and mar-

ket position, its competent organisati-

on and the programmes under way for

further improvement ensure that the

company has a good starting point

from which to meet the challenges of

the future.

Post balance sheet matters

There have been no developments

since the close of the accounting year

which are of significance to the

appraisal of this sub-group’s financial

standing.

The Board of Directors of

Storebrand Skadeforsikring AS

The Board of Directors consists of Åge

Korsvold (Chairman), Yngve Astrup,

Anders M. Liaaen, Hans Henrik

Klouman, Kjell H. Vedø and Ingar

Brotnov.

The company’s Managing Director is

Knut W. Francke.
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Storebrand Non-life insurance and subsidiaries:
1996 1995 1994 1993 1992

Market Book Market Book Market Book Market Book Market Book

Change in gross premiums earned –1.6% 0.8% 3.9% 15.2% –0.9%
Own account share of premiums 88.7% 87.0% 83.9% 79.2% 88.5%
Gross claims ratio 71.4% 69.7% 68.4% 67.4% 78.8%
Claims ratio for own account 74.9% 70.0% 73.7% 77.4% 77.1%
Cost ratio for own account 28.5% 28.1% 26.3% 27.9% 31.2%
Combined ratio for own account 103.4% 98.1% 99.9% 105.2% 108.2%
Finance return 8.1% 7.1% 7.6% 6.2% 3.2% 4.3% 11.4% 9.9% 6.7% 5.8%
Operating margin 17.3% 14.3% 20.2% 16.5% 7.7% 10.4% 22.4% 18.6% 6.3% 4.4%
Return on equity 23.4% 21.1% 29.1% 24.7% 11.3% 15.8% 32.7% 27.9% 10.8% 7.2%
Solvency margin 76.5% 69.2% 72.0% 67.5% 68.7% 67.9% 72.4% 68.5% 66.2% 66.2%
Solvency sensitivity 200.1% 221.4% 210.7% 224.6% 227.0% 229.7% 217.2% 229.3% 210.5% 210.6%
Current ratio 75.8% 78.0% 78.2% 79.5% 88.6% 88.6% 87.5% 88.8% 117.4% 117.4%
Official capital adequacy requirement 28.8% 30.3% 25.9% 18.8% 18.3%

Finance return Net financial income/Average assets
Profit ratio Operating result/Premiums earned for own account
Return on equity Operating result/Average equity
Solvency margin Solvency capital/Premiums written for own account
Solvency sensitivity (Claims reserves + Premium reserves)/Solvency capital
Liquidity ratio Premium + claims reserves/Liquid assets
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Storebrand Skadeforsikring Group
Profit and Loss Account 1 January - 31 December

NOK million Note 1996 1995

Technical accounts
Gross premiums earned 46 8,222.4 8,286.5
- Reinsurance share of gross premiums earned 46 -946.1 -1,116.4

Premiums for own account 7,276.3 7,170.2

Allocation of investment return transferred from the non-technical accounts 707.3 803.4

Other insurance related income for own account 79.4 44.5

Gross claims 46 -5,870.9 -5,773.9
- Reinsurance share of gross claims 46 418.8 752.7

Claims for own account -5,452.1 -5,021.3

Profit agreements etc. -3.0

Acquisition costs -1,080.8 -1,042.8
Insurance related administration costs -1,158.5 -1,133.2
-Reinsurance commissions and profit commisions 171.7 149.7

Insurance related operating costs for own account 20 -2,067.7 -2,026.3

Other insurance related operating costs for own account -95.4 -77.4

Change in security reserve etc. -87.8 -14.8

Technical profit 356.9 878.2

Non-technical accounts

Income from financial assets 19 1,780.4 1,506.1
Costs arising from financial assets 19 -474.6 -411.9
Allocation of investment return transferred to the technical accounts -707.3 -803.4
Other income/expenses

Profit from ordinary activities 955.4 1,169.1

Minority share of profit -5.5
Taxes -48.5 -12.7

Profit for the year 906.8 1,150.8

Allocations:
Group contribution/dividend -727.0 -950.0
To/from equity capital -179.8 -200.8

Total allocations -906.8 -1,150.8

Public annual statements for Storebrand Non-Life Insurance can be obtained at the Group Accounting Dept. telephone + 47 22 31 50 50.



NOK million Note 1996 1995

Assets

Intangible assets 27 50.2 8.7

Properties and real estate 38 653.1 922.2
Receivables due from and securities issued by group companies 597.8 689.7
Shares and participation 38 9.0 9.0
Bonds and other securities (fixed yield) 38 3,562.7 1,073.0
Loans 77.4 319.3

Total long term financial assets 4,900.0 3,013.2

Shares and interests 38 853.0 957.8
Bonds and other securities (fixed yield) 38 8,384.1 10,530.9
Money market deposits 38 437.7 360.5
Other short term financial assets 0.1 4.6
Reinsurance accounts 70.1 65.3

Total other financial assets 9,745.0 11,919.1

Total financial assets 14,645.0 14,932.3

Receivables 1,547.9 1,526.2

Other assets 2,044.4 1,220.8

Deferred tax 32.3 42.4

Prepaid costs and accrued income 256.8 300.3

Total assets 18,576.6 18,030.7

Equity capital and liabilities

Share capital 1,380.6 1,380.6
Revaluation reserve 7.0 7.0
Other equity 561.4 385.3

Total equity capital 1,949.1 1,772.9

Minority interests' share of equity capital 1.5 1.2

Reserve for unearned premiums 3,036.9 3,050.9
Claims reserve 8,066.8 7,905.5
Security reserve 1,321.0 1,474.9
Reinsurance reserve 47.4 69.0
Administration reserve 575.2 556.7
Allocation to natural perils fund 729.0 621.6
Allocation to guarantee reserve 394.6 383.1

Total technical reserves for own account 43 14,170.8 14,061.7

Reserves for other risks and costs 474.0 448.0

Debt 1,663.8 1,539.0

Accrued costs and deferred income 317.4 207.9

Equity capital and liabilities 18,576.6 18,030.7

N
on-life insurance
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Storebrand Skadeforsikring Group
Balance Sheet at 31 December



Tables showing results and balance sheet

Profit and loss account
1 January to 31 December.
(Normal operations from 26 August to
31 December.)

NOK million 1996

Interest income 4.3
Interest expense -1.9

Net interest income 2.4

Other income 34.7
Operating expenses -101.7

Operating result -64.6

Provisions for credit losses -0.2
Tax etc. -0.0

Result for the year -64.8

Balance sheet at 31 December.

NOK million 1996

Deposits at central bank 12.6
Deposits with financial institutions 19.1
Loans 2.2
Investment assets 407.4
Fixed assets 7.2
Miscellaneous assets 26.9

Total assets 475.4

Deposits 245.5
Other liabilities 19.3
Equity 210.6

Total equity capital and liabilities 475.4

Main features of the 1996 results

Storebrand Bank was established

during 1996 and opened for business

on 26 August. Storebrand Bank offers

retail banking products such as depo-

sits, payment processing, loans and

mutual funds. In addition the bank has

launched a new product, Kapital-

StyringsKonto (Capital Management

Account) which gives the customer a

consolidated statement of deposits,

securities holdings, mutual fund

investments and loans, and helps to

maximise investment return. 

In its year of incorporation Store-

brand Bank recorded a loss of NOK 64.8

million. Expenses incurred in establis-

hing the operation are within budget.

Net interest income totalled NOK

2.4 million. Other operating income

amounted to NOK 34.7 million. 

Operating expenses were NOK 101.7

million, of which salaries and admini-

stration expenses accounted for NOK

70.0 million. Operating expenses

include one-off costs of NOK 11.5 mil-

lion for connection to the bank

payments clearing system and other

one-off costs related to establishing a

banking operation.

Balance sheet

The bank’s opening balance sheet

comprised NOK 100.4 million of equi-

ty invested in liquid assets. By

December 1996 equity had risen to

NOK 175 million. Total assets at 31

December 1996 were NOK 475.4 milli-

on. The bank attracted customer depo-

sits of NOK 245.5 million, principally

from private individuals and from all

parts of the country. No mortgages

were booked during 1996. Equity and

deposits from customers are principal-

ly placed in short term investments

with limited credit and market risk.

Total investments at year end amoun-

ted to NOK 407.5 million. The securiti-

es portfolio showed a gain of NOK 0.8

million at 31 December 1996.

Storebrand Finans

In order to satisfy regulatory require-

ments attached to the banking licence

granted by the Ministry of Finance,

Storebrand ASA and Storebrand Bank

agreed on 23 December 1996 to trans-

fer the shares of Storebrand Finans to

Storebrand Bank. The transfer, which

is subject to regulatory approval will be

effective 1 January 1997. The shares

will be transferred at book value and

will be financed entirely by equity.

Risk management

Interest rate risk

Storebrand Bank manages interest rate

risk to limit the impact of changing

interest rates on earnings. Interest rate

risk is controlled within both accoun-

ting and economic profit limits. The

accounting risk limit measure measu-

res the impact on earnings for the

succeeding twelve months of a 1%

adverse change in interest rates, whilst

the economic risk limit measure mea-

sures the immediate change effect on

economic value of equity of a 1%

adverse change in interest rates. In

addition, stress test measures the

impact on available risk capital of a 2%

adverse change in interest rates. At 

31 December the bank’s total interest

rate sensitivity was NOK 1.9 million.

Liquidity risk

Liquidity is managed to allow the bank

to meet all its commitments when they

are due. It is intended that liquidity

should always be sufficient to support

balance sheet growth as well as meet-

ing, funding and deposit obligations as

they mature. On the basis of the

current balance sheet the bank has

negligible liquidity risk.

44
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Share capital and shares

The company has two classes of shares

- ordinary shares and preference

shares.

Storebrand ASA’s share capital at

the start of 1996 was NOK 1,882 mil-

lion. A new issue of shares for employ-

ees during the year resulted in an

increase of the share capital to NOK

1,883.6 million at 31 December 1996. 

At 31 December 1996 the two share

classes consisted of 276.7 million ordi-

nary shares and 100 million preference

shares, all of NOK 5 par value.

Share purchase arrangements

for the company’s employees

It was resolved at the Annual General

Meeting of Storebrand ASA on 13 May

1996 that the Board be empowered to

increase the share capital by up to 3

million shares, each of NOK 5 nominal

value. The issue of these shares is

restricted to employees of the

Storebrand Group. The intention is to

involve the employees more closely in

value creation in the company by mak-

ing as many as possible shareholders. 

The Board passed a valid resolution

for the new issue at a meeting on 29

May 1996. The 1996 subscription peri-

od was set for June 3 - 14, and every

employee was given the opportunity to

buy 185 ordinary shares at a calculated

subscription price of NOK 27 per

share.

Approximately 38% of the employ-

ees subscribed for a total of 298,035

shares.

Foreign ownership

The EEA Agreement provides for

Norwegian and foreign investors to

have equal rights to acquire shares.

However the restriction on a single

owner holding more than 10% of the

shares in a financial company is main-

tained.

Foreign investors’ interest in the

company’s shares has increased strong-

ly over the past two years. At 31

December 1996 total foreign owner-

ship amounted to 35.4%, divided

between a 47.0% interest in the ordi-

nary shares and a 3.3% interest in the

preference shares.

Geographic distribution of

ordinary shares

Norway 53.0%

Belgium 16.4%

Great Britain 14.5%

USA 10.3%

Switzerland 1.4%

44 other countries 4.4%

Share price development

Development of the company’s ordi-

nary share price was somewhat uneven

during 1996. From a price of NOK

35.15 at 31 December 1995 the high

and low prices for the year were NOK

38.70 and NOK 28.50 respectively, clos-

ing the year on 31 December 1996 at

NOK 36.95. 

The price of the company’s prefer-

ence shares was NOK 11.80 at 31

December 1995, and NOK 11.90 at 31

December 1996.

Shareholder matters

Share capital and shares
Subscr. Subscr. Ordinary shares Preference shares No of Total share

price NOK No. of shares after change No. of shares after change shares capital 
Date Type  of change NOK mill. restricted free restricted free Total NOK mill 

23.05.90 Bonus issue to employees 20 17.6 32,113,000 7,827,000 39,940,000 798.8
01.01.91 Merger 58,739,667 7,827,000 66,566,667 1,331.3
11.07.91 International placing 96 458.2 58,739,667 12,599,500 71,339,167 1,426.8
31.12.92 Write down of own shares 58,727,965 12,596,157 71,324,122 1,426.5
11.06.93 Write down of par NOK 20 to NOK 5 58,727,965 12,596,157 71,324,122 356.6
11.06.93 New issue 10 2,800.0 206,939,165 44,384,957 82,339,555 17,660,445 351,324,122 1,756.6
10.05.94 Rights Issue 12.25 307.4 227,601,931 48,816,771 82,339,555 17,660,445 376,418,702 1,882.1
01.01.95 Number of shares after capitalisation of 

restricted and free shares 276,418,702 100,000,000 376,418,702 1,882.1
06.08.96 Issue to employees 27 8.0 276,716,737 100,000,000 376,716,737 1,883.6
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Preference shares 

The preference shares, established in

1993, have preferential rights in

respect of dividends. If a full payment

of preference share dividend is

approved at Annual General Meetings

the dividend payments to this class of

shares each year will be as follows:

Accounting year 1996 1997 1998

Dividend 

(NOK)per share 0.70 0.50 0.50

Preference shares are entitled to the

same dividend as ordinary shares in

addition to the preference dividend.

No dividend can be paid on ordinary

shares unless the preference shares

have received a full preference divi-

dend. If the preference dividend is not

paid in full in respect of any account-

ing year, no dividend is permitted for

the ordinary shares in respect of the

following accounting year.

Redemption of the preference

shares can be approved at the Annual

General Meeting in 1998 or 1999 and

has to then be implemented as soon as

possible thereafter, in such a way that

the holders of these shares receive the

dividend approved at the relevant

General meeting. When considering

the question of redemption of prefer-

ence shares, holders of preference

shares are not entitled to exercise vot-

ing rights in respect of either their

preference shares or their ordinary

shares.

The redemption price will be NOK

11.60 per share in 1998 or NOK 11.90

in 1999.

If redemption is not approved by the

Annual General Meeting in 1999 at the

latest, the preference shares are to be

converted to ordinary shares with

effect from the first day after such

General meeting.

Stock exchange listing

Storebrand’s shares are listed on the

Oslo Stock Exchange and have the fol-

lowing symbols: STB for ordinary

shares and STBP for preference 

shares.

Shareholders

At 31 December 1995 the company

had 77,872 shareholders. During 1996

the number was reduced to 77,084.

Storebrand ASA still has the largest

number of shareholders of all compa-

nies listed on the Oslo Stock

Exchange.

The company’s shareholder struc-

ture shows a disproportionate number

of shareholders with small share hold-

ings. 52% hold fewer than 10 shares

and 76% hold 100 shares or less. Most

of these became shareholders in 1991

when shares were distributed to policy-

holders of UNI Livsforsikring on the

conversion from a mutual company to

a joint stock company.

The company has shareholders from

all the municipalities in Norway and

from 48 foreign countries.

Compliance

The officers in the governing bodies

and senior employees of Storebrand

ASA are subject to rules based on the

provisions in the relevant legislation

and regulations regarding the trading

of securities issued by Storebrand ASA.

As one of the country’s leading

financial institutions, Storebrand is

dependent on maintaining an orderly

relationship with the financial markets

and control authorities. The company

therefore places particular emphasis

on ensuring that routines and guide-

lines satisfy the formal requirements

imposed by the authorities on securi-

ties trading. The company has its own

compliance system which ensures that

routines are complied with.

Investor relations

Storebrand wishes to maintain and fur-

ther develop the company’s good con-

tacts with all participants in the nation-

al and international capital markets.

The company has a separate Investor

Relations function within its finance

department. This function is responsi-

ble for establishing and co-ordinating

contact between the company and

external connections, such as analysts,

stock exchanges, shareholders,

investors, etc.

The company has always given parti-

cular emphasis to contacts with the

capital markets and encourages indi-

viduals and institutions in these mar-

kets to visit the company for discus-

sions and presentations.

The company makes regular presen-

tations to the financial communities in

Oslo and London in connection with

the publication of quarterly accounts.

These presentations consist of both

larger meetings with a number of ana-

lysts and other capital market connec-

tions as well as meeting individual

investors or analysts directly.

During 1996 Storebrand held its first

full day analysts’ conference with

almost 30 analysts from Norway and

abroad. The conference included pre-

sentations by members of senior man-

agement as well as a visit to the compa-

Share structure at 31
December 1996

Shareholders
No. of shares held No. %

1- 25 48,418 62.8
26- 100 10,239 13.3

101- 500 9,860 12.8
501- 1000 2,887 3.7

1001- 5000 3,835 5.0
5001- 10000 682 0.9

10001- 50000 676 0.9
50001- 100000 180 0.2

100001- 500000 207 0.2
500001- 1000000 53 0.1
1000001- and over 47 0.1

77,084 100.0
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dividend stated in the Articles of

Association.

Shareholders’ contact with

the company

The share register of Storebrand ASA

is managed by the Norwegian Registry

of Securities (VPS) through the com-

pany’s share register administrator -

Kreditkassen, Securities Service, Oslo.

The register is updated daily with

reported changes and share holders

receive written notice from the VPS in

the event, for example, of changes in

shareholdings (purchase/sale).

In January each year VPS sends an

“Annual Statement” to shareholders. 

This is very useful as a basis for comple-

ting tax returns.

ny’s safety centre at Hobøl outside

Oslo.

Storebrand also held presentations

during 1996 in many European coun-

tries, as well as in the American mar-

ket, in order to increase understan-

ding of the company’s present position

and future development. Both the

Group Chief Executive Officer and

other members of the company’s

senior management have participated

in presentations in Norway and

abroad.

In 1996 Storebrand was awarded the

Stockman Prize by the Norwegian

Financial Analysts Association (Norges

Finansanlaytikerforening). The prize is

awarded every year to the company

which provides the best reporting to

the financial markets, based on a sur-

vey of Norwegian and foreign analysts

and investors.

The company places particular

emphasis on strengthening its connec-

tions with the main international capi-

tal markets both because of the compa-

ny’s size in relation to the Norwegian

market and in order to create the best

possible conditions for trading in the

shares.

Internet

In order to further improve its service

to the capital markets, Storebrand has

established its own Internet site:

http://www.storebrand.no.

The company’s quarterly reports

and other important press releases are

made available on this site at the same

time as they are published through tra-

ditional channels.

Dividend policy

The Board of Storebrand ASA will pro-

pose to the Annual General Meeting

that a dividend of NOK 0.70 per pref-

erence share be paid for 1996.

No dividend will be paid for 1996 on

the ordinary shares. No dividend was

Storebrand was awarded the Stockman Price

1996 for providing the best reporting to the

financial markets. Back from left: Christian

Storm, Financial Director, Storebrand,

Henning Strøm, Chairman Norwegian Financial

Analyst Association, Idar Kreutzer, Excecutive

Vice President, Storebrand, Anne Kristine B.

Wikborg, Investor Relations, Storebrand.

paid on these shares for 1994 or 1995

either.

Storebrand ASA aims to achieve a

competitive return for the company’s

shareholders over time through divi-

dends and a rising share price. During

1996 the ordinary share price

increased by approximately 5% and

since 31 December 1993 it has risen by

some 93%.

Storebrand ASA will maintain a divi-

dend policy in the coming years which

takes account of the company’s prima-

ry financial objective, which is to

redeem the preference capital with

free equity. This means that the com-

pany will give priority to building up

free equity rather than pursuing an

aggressive dividend policy for the ordi-

nary shares. The company believes that

this is in the shareholders’ interest,

since it avoids the dilution which

would arise if the preference shares

were to be converted to ordinary

shares.

The company’s aim is to pay a full

dividend to holders of preference capi-

tal each year, provided the group’s

annual profit exceeds the preference
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*) The RISK - amount at 1 January

1997, which will be officially deter-

mined in January/February 1998,

must be incorporated into these fig-

ures.

For shares that are bought and sold

during the same calendar year the pur-

chase cost/acquisition value should

not be RISK adjusted.

If the bank account number for divi-

dend payments shown on the annual

statement is not correct or missing,

shareholders are recommended to

contact the administrator of their own

share account, so that future dividends

can be paid in a simple and secure

manner.

Shareholders should generally con-

tact the administrator of their own

share account with queries and notice

of changes such as, for example, a new

address. In addition, Storebrand’s own

shareholders’ office, Telephone:

+47 22 31 20 61, can provide guidance

and information.

RISK adjustment

The general RISK amounts for both

the ordinary and preference shares in

Storebrand ASA have been set as fol-

lows:

As at: RISK - amount

01.01.93 NOK -2.59

01.01.94 “ 0.12

01.01.95 “ 0.84

01.01.96 “ –0.14

Particular attention is drawn to the

change of the RISK - amount at 1

January 1994 from NOK 0.29 to NOK

0.12.

The general RISK - amount at

1 January 1997 is estimated as NOK

0.84 per share.

On a sale of shares, the opening val-

ue/purchase price of the shares will be

adjusted by the total of the RISK

amounts during the period of owner-

ship. The RISK amount to be applied

on a sale of shares during 1997

depends on the year of purchase as fol-

lows:

Year of Total RISK

purchase per share

1992 or earlier NOK –1.77*

1993 “ 0.82*

1994 “ 0.70*

1995 “ –0.14*

1996 “ 0.00*

The 20 largest shareholders
at 31 December 1996

Shares
Total %

Morgan Guaranty Trust Co. - clients account 25% Brussels 45,497,567 12.08
Folketrygdfondet Oslo 35,742,898 9.49
Orkla ASA Lysaker 34,243,213 9.09
Stiftelsen UNI Oslo 22,219,625 5.90
Chase Manhattan Bank - clients treaty account Bournemouth 13,060,061 3.47
State Street Bank & Trust Co. - clients omnibus D Boston 7,954,488 2.11
Kommunal Landspensjonskasse Oslo 4,907,604 1.30
Boston Safe Dep. & Trust Boston 4,619,068 1.23
Vesta Forsikring AS Bergen 4,415,000 1.17
Morgan Stanley & Co. - customer segregation London 3,993,969 1.06
Goldman Sachs International London 3,700,000 0.98
Morgan Stanley Trust Co. - clients account 15% New York 3,240,850 0.86
Mosvold-Farsund A/S Farsund 3,000,000 0.80
AIM Value Fund C Boston 2,854,250 0.76
Bear Sterns Securities New York 2,749,600 0.73
Citibank, N.A. London 2,676,644 0.71
Arendals Fossekompani ASA Arendal 2,665,353 0.71
Postbanken Oslo 2,650,000 0.70
Bergen kommunale pensjonskasse Bergen 2,600,000 0.69
Norsk Hydros pensjonskasse Oslo 2,477,859 0.66

The 20 largest shareholders own in total 205,268,049 shares, which represents 54.5% of the
share capital.
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General

Capital ratio:

Eligible primary capital as a percent-

age of the risk-weighted balance

sheet. (Individual assets and off-bal-

ance sheet items are given a risk

weighting based on the estimated

credit risk they represent.)

Duration:

The average remaining term of cash-

flow on interest bearing financial

instruments.

Equity capital:

Equity capital consists of restricted

equity capital and free reserves such

as the contingency reserve, etc.

Earnings per share:

Ordinary group profit divided by the

average number of shares.

General reserve allocations:

See accounting principles.

Primary capital:

Primary capital is capital eligible to

fulfil the capital requirements under

the authorities’ regulations. Primary

capi-tal may comprise Tier 1 capital

and Tier 2 capital.

Specific loss provisions:

See accounting principles.

Subordinated loan capital:

Subordinated loan capital is loan capi-

tal which ranks after all other debt.

Subordinated loan capital is part of

Tier 2 capital. To be eligible as prima-

ry capital, the remaining term must

be at least 5 years. If the remaining

term is less, the eligible portion is

reduced by 20% for each year less.

Tier 1 capital:

Tier 1 capital is part of primary capital

and consists of equity capital less the

revaluation reserve, after deducting

net prepaid pensions.

Tier 2 capital:

Tier 2 capital is part of the primary

capital and consists of the revaluation

reserve and subordinated loan capital.

In order to be eligible as primary capi-

tal, Tier 2 capital cannot exceed Tier

1 capital after deduction of unspeci-

fied loss provisions.

Life insurance

Additional statutory allocations:

See accounting principles.

Annuity/pension insurance:

Individual life insurance where the

annuity/pension amount is paid in

instalments from an agreed age, dur-

ing the life of the insured. Such insur-

ance can be extended to include

spouse, child and disability pensions.

Administration result

The difference between actual costs

and those assumed for the premium

tariffs.

Average yield:

Average yield is an expression for the

average return the company has obtai-

ned on policyholders’ funds during

the course of the year. The average

yield is a gross yield before deducting

costs and will thus not be comparable

with interest reported by other finan-

cial institutions. The average yield is

calculated in accordance with rules

set by the Banking Insurance and

Securities Commission.

Collective pension insurance:

A collective pension insurance

scheme where pensions are paid in

instalments from an agreed age, dur-

ing the life of the insured. Such insur-

ance normally includes spouse, child

and disability pensions.

Cost ratio:

Operating costs as a percentage of

average customer funds.

Endowment insurance:

Individual life insurance where the

insured amount is payable on either

the expiry of the insurance period or

the death of the insured if earlier.

Such insuran-ce can be extended to

provide disability pensions or disabili-

ty insurance.

Group life insurance:

Collective life insurance in which an

insured sum is payable on the death

of an insured member of the group.

Such insurance can be extended to

cover disability insurance.

Interest result:

The result arising from income from

financial assets deviating from that

assumed for the premium tariffs.

Operating profit:

Operating profit from the year’s oper-

ations including the share due to

insurance customers.

Premium fund/

pension adjustment fund:

See accounting principles.

Premium reserve:

See accounting principles.

Terms and expressions
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Return on capital:

The booked return on capital shows

income from financial assets

expressed as a percentage of the aver-

age of the company’s total assets over

the year in accordance with rules set

by the Banking Insurance and

Securities Commission. The value-

adjusted return on capital shows

income from financial assets plus the

year’s change in unrealised gains

expressed as a percentage of the aver-

age of the company’s total assets over

the year at market value.

Risk result:

The result arising from deaths and/or

disabilities during a period deviating

from the assumptions used for the

premium tariffs.

Security fund:

See accounting principles.

Non-life insurance

Administration reserve:

See accounting principles.

Claims:

Total claims amount for losses

incurred during the period.

Claims ratio:

Claims incurred as a percentage of

premiums earned.

Claims reserve:

See accounting principles.

Claims reserve ratio:

The claims reserve f.o.a. as a percent-

age of premiums written f.o.a..

Combined ratio:

The sum of the cost ratio and the

claims ratio.

Cost portion:

Operating expenses as a percentage

of premiums earned.

Cost ratio:

Operating expenses as a percentage

of premiums written.

Direct business:

Insurance business where a direct

agreement is entered into between

the insurance company and the insur-

ance customer.

F.o.a.:

For own account.

Gross claims:

Total claims amount without deduc-

tion for reinsurers’ share of the losses.

Gross premiums:

Used both for premiums written and

earned and corresponds to total pre-

miums without deduction for reinsur-

ance ceded.

Guarantee reserve:

See accounting principles.

Natural perils fund:

See accounting principles.

Operating profit:

Profit before changes in security

reserves etc., extraordinary items and

tax.

Premiums earned:

Premiums for the risk the company

has incurred during the accounting

period.

Premiums written:

The sum of all notified (invoiced)

pre-miums with the main due date in

the accounting period for direct

insurance, together with premiums

booked in the period for insurance

assumed from other companies (rein-

surance).

Reinsurance ceded/assumed:

Insurance risk ceded to/assumed

from another insurance company.

Reinsured portion of claims:

Reinsurers’ portion of gross claims.

Reinsured portion of premiums:

That part of the gross premiums ced-

ed to other insurance companies

(reinsurers) for agreeing to assume

part of the risk the company has itself

assumed towards its insurance cus-

tomers.

Reinsurance reserve:

See accounting principles.

Reserve for unearned premium:

See accounting principles.

Run-off results (gains/losses):

The amount is related to losses which

have occurred in previous years and

represents the difference between

actual and expected claim amounts

paid on settled losses, as well as

changes in expected claim payments

for unsettled losses.

Security reserve:

See accounting principles.

Solvency capital:

Solvency capital consists of that part

of the company’s capital which does

not represent continuing obligations

and is an expression of the company’s

solidity.

Solvency margin:

Solvency capital as a percentage of

premiums written f.o.a..

Technical result:

Premium income, less claims and

operating expenses.
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With effect from 1996 the Banking,

Insurance and Securities Commission

has introduced new accounting require-

ments for banks and insurance compa-

nies in order to adapt to European

Union directives. The most important

changes relate to the financial income

being shown gross of costs and to a

breakdown of operating costs by activity.

Consolidation principles
The Storebrand Group is comprised of

companies in life insurance, direct non-

life insurance and banking.

The Group accounts consolidate all

subsidiaries of which Storebrand ASA

directly or indirectly owns more than

50%. Investments considered to be of

strategic importance where the group

owns between 20% and 50% of the vo-

ting capital (associated companies), are

consolidated in accordance with the

equity method.

The Banking, Insurance and

Securities Commission has issued regu-

lations requiring consolidated accounts

to be prepared by any group which

contains life insurance companies. The

consolidated accounts include only the

shareholders’ share of the profit from

life insurance operations.

Consolidation of subsidiaries

Elimination of shares in subsidiaries is

based on the purchase value method,

where the book value of shares in subsi-

diaries is eliminated against the equity

capital in the subsidiaries. Any excess

value/deficit is booked direct to the

assets/liabilities in question and depre-

ciated/taken as income in line with

these. Any excess value which is not

directly related to a specific item is

classified as goodwill.

Translation of foreign subsidiaries

The profit and loss accounts of foreign

subsidiaries are translated to NOK at

the average exchange rates for the year,

whilst the balance sheets are translated

at the rate ruling at the end of the year.

Any translation differences are posted

against unrestricted equity.

Elimination of internal transactions

Internal receivables and payables, inter-

nal profits and losses, interest and

dividends, etc., between group compa-

nies are eliminated in the consolidated

accounts.

Gains and losses on internal sales

to/from Storebrand Livsforsikring AS

are not eliminated due to the fact that

the profit of the life company is to be

divided between customers and share-

holders.

Minority interests

In the profit and loss account, the

minority interests' share of the profit

after tax is stated. This means that all

items in the profit and loss account

include minority interests.

Minority interests are shown in the

balance sheet as a separate item between

other reserves and shareholders' funds.

Assets and liabilities are thus shown in-

clusive minority interests.

Deferred tax
Calculation of deferred tax in the profit

and loss account and balance sheet has

been made on the basis of the prelimi-

nary Norwegian accounting standard

on tax issued by the Norwegian

Accounting Standards Board (NRS).

The tax charge in the profit and loss

account consists of tax payable and

deferred tax/tax allowances.

Tax payable is calculated on the basis

of the taxable profit for the year.

Deferred tax/tax allowances are calcu-

lated on the basis of timing differences

between accounting and tax values as

well as the tax effects of the loss and

unused allowances carried forward.

Deferred tax assets cannot be recor-

ded at a higher value in the balance

sheet than the booked value of tax

liabilites deferred.

The calculation of deferred tax may

differ at Group level due to additional

opportunities to set off amounts within

the Group and the ability to make

group contributions.

Pension costs
The preliminary Norwegian accounting

standard for pension costs was introdu-

ced with effect from 1 January 1994.

The transition effect was charged

directly against equity at 1 January 1994.

The net pension cost for the period

is included under ‘‘salary and person-

nel expenses’’ and consists of the sum

of the period's pension earnings, the

interest charge on the estimated

liability and the expected return on the

pension funds.

Prepaid pensions are the difference

between the actual value of the pension

funds and the present value of estima-

ted pension liabilities and are booked

as long term assets in the balance sheet.

Correspondingly a long term liability

arises in the accounts when the pensi-

on liability is greater than the pension

funds. A distinction is made between

insured and uninsured schemes. The

uninsured scheme will always be ente-

red as a liability, as such a scheme does

not have a pension fund.

The cumulative effect of changes in

assumptions, deviations between calcu-

lated and estimated pension liabilities,

and the actual return achieved on pen-

sion funds is not charged to profit and

loss until such time as it exceeds 10%

of the higher of the pension liability or

pension funds, respectively, at the start

of the year (‘‘the corridor’’).

Real estate
Method of valuation

The company regularly assesses the

value of the properties which it owns.

The properties are valued individually

by discounting estimated future net

income streams by a rate correspon-

ding to the yield requirement for the

relevant investment. The net income

stream takes into account existing and

future losses of income as a result of

vacancy, necessary investments and an

assessment of the future development
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in market rents. The yield requirement

is based on the expected future risk-

free interest rate and an individually

determined risk premium, dependent

on the letting situation and the buil-

ding's location and standard.

Real estate directly owned by

Storebrand Livsforsikring AS 

Due to the relationship with life insu-

rance customers the rules for the treat-

ment of real estate in the accounts differ

between the life insurance business and

the Group's other businesses. 

From 1993 directly owned property

is revalued or written down in accor-

dance with the estimated changes in

value. The rules previously applied on

valuation and accounting have ceased

to apply. In anticipation of a final clari-

fication of accounting standards in this

respect, the 1996 accounts do not in-

clude any ordinary depreciation. The

company is required to write-down va-

lues in the event of a fall in market va-

lue. Earlier write-downs can be rever-

sed. The cost of refurbishment to cur-

rent standards is booked as an expense

in the accounts.

Other real estate

Ordinary depreciation on the real estate

portfolio is booked as a current expense

for the remaining businesses in the

Group. Investment properties are valued

applying a portfolio principle. Where

there is a permanent fall in value, the

property is written down. Unrealised

gains on the real estate portfolio are

stated as additional information to the

accounts.

Other

Certain properties are owned through

Norwegian partnerships. These are

treated in the accounts in the same

manner as other properties and are

thus included under the same items in

the accounts.

Loans
Loans advanced are carried at nominal

values in the balance sheet, reduced by

provisions for losses.

Provisions for losses have been made

in accordance with the Banking, Insu-

rance and Securities Commission's

regulations.

Specific loss provisions are intended

to cover calculable losses on facilities

which are identified as exposed to the

risk of loss at the balance sheet date.

This will include provisions on loans

transferred for legal enforcement, indi-

vidual provisions made on loans parti-

cularly exposed to the risk of loss in the

current portfolio and provisions for the

risk of loss on loans where there has

been a payment default exceeding 

67 days.

General loss provisions are booked

to cover losses which, due to matters

existing on the balance sheet date,

must be expected to occur on facilities

which have not been identified and

valued in accordance with the rules for

specific loss provisions. This type of

provision is made for all current loans

where there has not been a payment

default exceeding 67 days. The provi-

sion is made on the basis of past experi-

ence and sector data.

Realised losses on facilities are losses

which are considered to be final. These

include losses arising on the borrower’s

bankruptcy, insolvency or composition

with creditors, or where the company

considers it is overwhelmingly likely

that the loss is final.

Realised loan losses are posted

directly to reduce nominal values in the

balance sheet.

In the case of loans in default for

more than 90 days, interest, commissi-

on and fees booked as income, but

unpaid, are reversed.

Changes in realised losses and alloca-

tions for losses are booked under finan-

cial income.

Shares held as long term
investments
Investments in shares in subsidiaries,

associated companies and partnerships

are considered as fixed assets where the

investment is of a long term and strate-

gic nature. A corresponding classificati-

on is made for strategic investments in

shares.

The book value is the cost price, and

write-downs are made on an individual

basis if these are not due to reasons

which are temporary or of an insigni-

ficant nature.

Bonds to be held to 
maturity
Bonds classified as to be held until

maturity are managed in accordance

with the Banking, Insurance and

Securities Commission’s guidelines.

Such bonds are booked at cost price at

the time of purchase. Premiums/dis-

counts in relation to par value are

amortised over the bonds' remaining

term and recorded in the profit and

loss account as an interest element.

Bonds in default are valued in line with

the Banking, Insurance and Securities

Commission's guidelines for loans. 

Portfolio valuation of
financial assets not held
as long term investments
The portfolio principle is applied to

identify the holdings of short term

assets of the various companies in the

group since these are administered as a

single pool of investments. This applies

to investments in shares, bonds, certifi-

cates and financial derivatives, inclu-

ding forward foreign exchange con-

tracts.

The valuation of all such types of

investment is carried out together on

the basis of the lower of market or

purchase price at the date of the balan-

ce sheet. Investments showing a loss are

written-down and the loss is booked as

a financial cost.

Financial investments which repre-

sent realised and permanent losses are

taken out of the portfolio. Such invest-

ments are managed individually and

written down to their estimated true

value.
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Financial derivatives
Financial derivatives are employed as

an integrated part of the management

of the share and bond portfolios in

order to achieve the desired risk and

return portfolio.

The value of all derivative instru-

ments is marked to market on a regular

basis. The calculation of current value

is based on direct observation of mar-

ket prices where these are available in a

liquid market. If no market price is

directly available the value is calculated

from the market price of the under-

lying instrument by using mathematical

modelling.

Share options

Option premiums are capitalised when

the agreement is entered into. When

the option expires, is exercised or is

otherwise closed out, the premium is

booked to the profit and loss account

together with any other income or

expense arising on closure.

Interest rate options

Premiums arising from interest rate

options are treated in the same way as

share option premiums. Where options

cover more than one period the

premium is allocated on a straight line

basis.

Interest rate futures

Interest futures are reconciled and

booked to the profit and loss account

daily. The book value is accordingly

equivalent to the market value.

Interest rate swaps

Interest income and expense arising

from interest rate swaps is accrued

continuously.

FRA - Forward rate agreements

Forward rate agreements (FRA) are

settled on the first day of the future

interest rate period and the settlement

is booked to the profit and loss account

at that time.

Forward foreign exchange contracts

Profit and loss from forward contracts

in foreign currencies are accounted for

on maturity. Foreign exchange con-

tracts are valued on the basis of the

rates prevailing on the balance sheet

date.

Foreign exchange
Foreign securities are booked at their

original cost price in foreign currency

converted to NOK at the exchange rate

on the date of the transaction (the his-

torical cost price). The market value is

established on the balance sheet date,

converted to NOK at the exchange rate

on the balance sheet date.

Foreign currency securities are

normally hedged by forward contracts

which are valued on the basis of ex-

change rates on the balance sheet date.

Securities classified as long term

investments, including shares in foreign

subsidiaries, are booked at the

exchange rate at the date of acquisition.

In the case of revaluations or write

downs, the exchange rate at the time of

valuation is used.

Liquid assets and other assets/liabi-

lities are converted on the basis of the

exchange rate on the balance sheet

date.

NON LIFE INSURANCE
Technical (insurance) 
reserves
The Banking, Insurance and Securities

Commission has introduced separate

minimum requirements for five types

of technical reserves: premium reserve,

claims reserve, security reserve, rein-

surance reserve and administration

reserve. The minimum requirements

for premium and claim reserves must

be satisfied for each line of business

and for security reserves for each group

of lines.

The premium reserve is a reserve for

unearned premiums for own account

on current contracts in force on the

balance sheet date. Accrual is made 

pro rata and without deduction for

expenses.

The claims reserve is a reserve for

expected claims on losses for own

account which have been notified but

not settled, and for losses which have

been incurred but not reported at the

date of the accounts.

The claims reserve must satisfy the

Banking, Insurance and Securities

Commission’s minimum requirement

for each of the lines of insurance

business the Commission defines.

The statutory security reserve is an

allocation to cover fluctuations

(possible catastrophes and extraordi-

nary claims) in the company's claim

liabilities for own account.

The Banking, Insurance and

Securities Commission's requirements

on security reserves specify that the

inflation element in the claims reserve

is covered by the security reserve. In

line with this, the inflation element has

been transferred from the claims reserve

and added to the security reserve.

The statutory reinsurance reserve is

an allocation for any expenses which

the company incurs as a result of its

reinsurers not covering their portion of

total claim liabilities.

The statutory administration reserve

is an allocation to cover administration

expenses incurred on claim settlement

in the event of the winding-up of the

company.

Natural perils fund

The operating profit from the obliga-

tory natural perils fund, which is mana-

ged by the Norwegian Natural Perils

Pool, must be allocated to a separate

natural perils reserve. These allocations

may only be used to cover claims resul-

ting from natural perils.

Guarantee reserve

A mandatory reserve for non-life and

credit insurance companies. The allo-

cation is intended to contribute to

policyholders receiving settlement in

accordance with the policies.
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Acquisition cost
Sales expenses are expensed. Expected

commissions on insurance ceded or

assumed are capitalised in the accounts

and expensed in line with the accrual

of the associated premium.

Receivables - direct 
business
Receivables from policyholders inclu-

des both amounts outstanding which

have fallen due and instalment premi-

ums which have not yet fallen due. A

loss provision is calculated on amounts

outstanding which have fallen due in

accordance with the age and historical

loss record.

Receivables due from agents and

their other debts are assessed individu-

ally and any loss provisions are made

on the basis of the standing of the par-

ticular agent/underwriter.

Receivables - reinsurance
The balance sheet items contain recei-

vables and liabilities relating to reinsu-

rance ceded and assumed, together

with direct business through brokers or

through pool arrangements.

LIFE INSURANCE
Premiums for own account
Premiums for own account comprise

premium amounts which fall due

during the year, transfers of premium

reserve to the companies and premi-

ums on reinsurance ceded. Accrual of

premiums earned is made through

allocations to premium reserve in the

insurance fund.

Claims for own account
Claims for own account comprise

claims settlements paid out, including

reinsurance, assumed premium reserves

transferred from the company, reinsu-

rance ceded and changes in claims

reserves. The allocation for unsettled

disability and death benefits is made

through an allocation to the premium

reserve in the insurance fund.

Transfer of premium
reserves, etc.
Transferred premium reserves in the

insurance fund on the transfer of poli-

cies between insurance companies are

booked to the profit and loss account

at the date the risk is transferred. The

year's mandatory allocations to the

premium reserve are correspondingly

reduced. In addition, the premium

reserve transferred includes the policy's

part of the year's realised and unreali-

sed profit.

Insurance reserves
Insurance reserves comprise of the

insurance fund and the security fund.

The Insurance fund includes premium

reserve, additional statutory allocation,

premium fund/pension adjustment

fund and claims reserves.

Premium reserve in the insurance

fund 

The premium reserve represents the

cash value of the company's total insu-

rance obligations in accordance with

the individual insurance agreements

after deducting the cash value of future

premiums. The calculation principles

are set out in the Insurance Activities

Act. The calculations are made by an

actuary.

Additional statutory allocations in

the insurance fund 

Among the measures taken by the

authorities in 1993 to strengthen the

solvency of life insurance companies is

a requirement to make additional allo-

cations to the insurance fund. The

maximum additional statutory allocation

is set at the difference between the pre-

mium reserve calculated on the basis of

3.5% guaranteed yield and the actual

guaranteed yield under the contracts.

The company may apply previous years'

allocations if the return is not sufficient

to cover the yield guarantee. The addi-

tional statutory allocations are a condi-

tional reserve allocated to customers

which is to be booked to the profit and

loss account as a mandatory reserve

allocation.

Premium fund/pension adjustment

fund in the insurance fund 

The premium fund contains premiums

prepaid by policyholders on individual

and collective pension insurance as a

result of taxation regulations. The

pension adjustment fund consists of

payments from policyholders on

collective pension insurance also resul-

ting from taxation regulations. The

fund is to be applied in payments of

future bonuses to pensioners.

Payments and withdrawals are not

booked through the profit and loss ac-

count but are taken directly to the

balance sheet. The premium fund is

required to have the same return as the

premium reserve.

Security fund

The security fund consists of statutory

security allocations to cover unexpec-

ted insurance risks. The calculations

are made by an actuary in accordance

with regulations published by the

Banking, Insurance and Securities

Commission.

It is possible to increase the fund by

50% above the minimum allocation. In

special situations the Banking,

Insurance and Securities Commission

may give permission that all or part of

the fund is used to cover a fall in the

value of securities. In the accounts the

entire fund is shown as a mandatory

fund.

STOREBRAND ASA
Dividends and group
contribution
The main income of Storebrand ASA is

the return on capital invested in subsi-

diaries. In the company's accounts

group contributions received are there-

fore recorded in the same manner as

dividends received, i.e. as ordinary

operating income.
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Note 1: Group contributions from subsidiaries

NOK million 1996 1995

Storebrand Skadeforsikring AS 727.0 740.0
Storebrand Livsforsikring AS 420.0 400.0
Storebrand SPAR AS 7.0
Storebrand Investment Management AS 0.8
Storebrand Asset Management AS 0.2

Total 1,154.8 1,140.2

Note 2: Pension costs and pension liabilities

1996 1996 1996 1995 1995 1995
Net Pension costs Insured Uninsured schemes Total Insured Uninsured Total
NOK million schemes Ordinary Early retirement schemes schemes

Pension contributions due for the year -11.9 -4.6 -33.5 -50.0 -10.2 -10.7 -20.8
Interest costs -24.3 -6.1 -0.3 -30.7 -22.1 -6.8 -28.9
Expected return on pension funds 35.3 35.3 28.4 28.4

Net pension cost -0.9 -10.7 -33.8 -45.4 -3.9 -17.5 -21.3

Shown below is a reconciliation of estimated pension liabilities and pension funds with the liability booked in the company's balance sheet.

1996 1996 1996 1995 1995 1995
Net  pension liability Insured Uninsured schemes Total Insured Uninsured Total
NOK million schemes Ordinary Early retirement schemes schemes

Earned pension liability -151.4 -45.4 -28.4 -225.2 -140.6 -46.0 -186.6
Estimated effect of future salary growth -19.2 -5.9 -25.1 -14.9 -4.4 -19.3

Estimated pension liability -170.6 -51.3 -28.4 -250.3 -155.5 -50.4 -205.9
Pension funds at market value 246.1 246.1 202.6 202.6

Net estimated liability/surplus 75.5 -51.3 -28.4 -4.2 47.1 -50.4 -3.3

Estimated deviation at 1 January*:
Pension funds -5.6 -5.6 2.1 2.1
Pension liabilities -6.7 0.1 -6.6 -4.5 -1.0 -5.5

Net liability as recorded in balance sheet 63.2 -51.2 -28.4 -16.4 44.7 -51.4 -6.7

* Deviations from estimate are booked against the ‘‘corridor’’ in accordance with Norwegian Accounting Standards, and are not reflected in the
balance sheet or profit and loss account. (See Accounting Principles)

Note 21 also provides a more detailed description of the pension schemes provided by Storebrand and their accounting treatment. The estimated
employer's contribution in respect of booked pension liabilities amounts to NOK 11.1 million and is included as part of the ‘‘Other reserves’’ item
in the balance sheet. The calculations are in respect of 659 employees.

Notes Storebrand ASA
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Note 3: Remuneration of Board and Committee members and of the Auditor

NOK 1996 1995

Board of Representatives 687,500 696,975 
Control Committee * 838,416 703,467 
Board of Directors 1,183,333 1,194,800 
Group Chief Executive **) 1,775,006 1,686,701 
Auditor's fees for audit and related control functions 565,400 812,500 
Auditor's fees for consultancy services 1,258,400 1,230,250 

**) The Control Committee covers all the Norwegian companies in the group which are required to have  a Control Committee, except for
Storebrand Bank AS, which has a separate Control Committee.

**) Includes contractual benefits amounting to NOK 96,209.

Note 4: Tax charge

NOK million 1996 1995 

Profit before tax 1,131.1 798.2
+/- Permanent differences -149.5 5.2
+/- Changes in temporary differences 70.6 -825.3
-  Application of loss carried forward -1,052.2

Tax base for the year 0.0 -21.9

Note 5: Parent company's shares in subsidiaries

Company’s No. of shares Par value Interest Book
NOK million share capital (1,000) NOK in % value

Storebrand Skadeforsikring AS 1,380.6 13,806 100 100.0% 2,559.7
Storebrand Livsforsikring AS 1,361.2 13,612 100 100.0% 1,663.6
Storebrand SPAR AS 1.2 1 1,000 100.0% 30.0
Storebrand Bank AS 50.0 50 1,000 100.0% 275.4
Storebrand Finans AS 20.0 200 100 100.0% 60.0
Storebrand Investment Management AS 15.0 15 1,000 100.0% 25.0
Storebrand Asset Management AS 5.0 5 1,000 100.0% 5.0
AS Værdalsbruket * 1.3 2 625 24.9% 0.0
Storebrand Leieforvaltning AS 10.0 100 100 100.0% 10.0

Total 4,628.7

*) 74,9% held by Storebrand Livsforsikring AS. Minority interests amount to 0,2%

Sale of subsidiaries

Storebrand ASA sold its interest in Storebrand Nybygg AS to Storebrand Skadeforsikring AS in December 1996 for NOK 249 million.
This produced a book profit of NOK 151 million. The transaction was approved by the Banking, Insurance and Securities Commission.

Note 6: Certificates
Risk weight Book Market

NOK million in % value value

State or State guaranteed 0% 1,113.8 1,121.7
Finance and credit companies 20 % 60,0 60,4

Short term investments 1,173.8 1,182.1 
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Note 7: Financial instruments

Forward Rate Agreements (FRA)
Principal Book Total Market value

value market Long Short
Currency million value positions positions

NOK 1.0 0.0 1.1 1.1 0.0

Forward Rate Agreements (FRA) are agreements to pay or receive a fixed rate of interest for a standard future period of time, and are actively
employed in short term interest rate risk management. FRAs are settled on the first day of the future interest period and the profit or loss arising is
booked then. Gross face value is the amount of the underlying notional principal amount.

Note 8: Real estate and other operating assets

Real Equipment Total
estate cars

NOK million invertory

Purchase cost at 1.1 15.9 147.3 163.2
Additions 0.8 61.2 62.0
Disposals at purchase cost 0.0 -60.1 -60.1
Total depreciation and write-downs at 31.12. -0.6 -57.5 -58.1

Book value at 31.12.96 16.1 90.9 107.0

Ordinary depreciation for the year 0.1 30.2 30.3

Straight line depreciation periods for operating assets are as follows:
Equipment and invertory: 4 years
Motor cars: 6 years
Computer equipment: 3 years

Note 9: Real estate and other operating assets: Additions and disposals in last 5 years.

NOK million 1996 1995 1994 1993 1992 

Additions
Real estate 0.8 1.1
Operating assets 61.2 52.2 30.8 22.3 19.6

Total 62.0 53.3 30.8 22.3 19.6

Disposals
Real estate 0.1 258.5
Operating assets 12.9 4.1 1.8 2.5 110.4

Total 13.0 4.1 1.8 2.5 368.9
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Note 10: Deferred tax allowances and deferred tax

Temporary differences 1996 1996 1995 1995 Net
NOK million Positive Negative Positive Negative change

Securities held as long term investments 147.0 147.0 0.0
Other securities 25.2 -25.2
Real estate 1.7 1.7 0.0
Operating assets 70.2 105.7 -35.5
Provisions 229.8 109.4 120.4
Prepaid pensions 63.2 44.7 -18.5
Accrued pension liabilities 79.6 58.4 21.2
Profit and loss account 32.0 40.1 8.1
Other 5.6 5.7 0.1

Total temporary differences 102.5 526.6 92.2 445.7 70.6

Loss carried forward 499.5 1,551.7 -1,052.2
Credit carried forward * 965.7 755.7 210.0

Set-off -102.5 -102.5 -92.2 -92.2 0.0

Net temporary differences 0.0 1,889.3 0.0 2,660.9 -771.6

Limitation of deferred tax allowances -1,889.3 -2,660.9 771.6

Base for balance sheet entries 0.0 0.0 0.0 0.0 0.0

*) Amount calculated to be comparable with losses carried forward. Unused credits deductible from tax total NOK 270 million.

Note 11: Change in equity capital

NOK million 1996 1995 

Equity at 1.1 3,780.8 3,052.6

Share capital at 1.1 1,882.1 1,882.1
New share capital 1.5
Write-down share capital 1.5

Share capital 31.12 1,883.6 1,882.1

Legal reserve 1.1 1,142.4 1,062.6
New issue 1996 6.4
Allocation of profit 113.1 119.5 79.8 79.8

Legal reserve 31.12 1,261.9 1,142.4

Distributable reserves 1.1 756.3 107.9
Profit/loss to distributable reserves 948.0 948.0 648.4 648.4

Distributable reserves 31.12 1,704.3 756.3

Allocated to dividend -70.0 -70.0

Equity capital at 31.12. 4,849.8 3,780.8
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Note 12: Bond loan

NOK million Amount Currency Interest Maturity

Storebrand ASA (raised in June 1993) 1,800.0 NOK 8.5% 2003 

Note 13: Loans and guarantees to directors and staff

NOK million

Loans and guarantees to staff: 1,747.7 
Loans and guarantees to Chief Executive Officer: 1.2 
Loans and guarantees to Board and Board of Representatives: 10.9 

Note 14: Liabilities on termination or change of employment for Directors

There are no liabilities to the Chairman of the Board relating to special compensation on termination or change of his appointment.

The Chief Executive Officer, Åge Korsvold, has the benefit of a salary compensation agreement in the event that the Board of Directors request his
resignation. The salary compensation agreement provides for two year's salary (6 month's notice period plus a further 18 months salary). The
amount is reduced by salary or other equivalent remuneration resulting from other employment during this period.

Pension is fixed at 70% of salary at the date of departure, and pension rights are built up on a straight line basis over 19 years of service, subject to at
least five year's pensionable service. In the case of resignation before 5 years service has accrued, pension rights are calculated on the basis of a
normal period of pensionable service of 30 years. The pension age is 67, with the right, and at the Board's request obligation, to retire with pension
from the age of 62.

Note 15: Transactions with connected parties

No. of shares Remuner- Interest rate
NOK million owned *) ation Loan at 31.12.96

Chief Executive Officer 43,882 1.8 1.2 5.55%
Chairman of the Board 1,364 0.2 0.2 6.05%
Other Board members 1,009,455 1.0 1.7 4.35-5.55 %
Control Committee 4,528 0.8 0.0

*) Includes shares owned by spouse, children or companies where the relevant person exercises such influence as specified in §1-2 of the Companies Act.

Share options for senior management
As part of his terms of employment the Chief Executive Officer, Åge Korsvold, has the option to purchase up to 250,000 ordinary shares of
Storebrand ASA. The option conferes the right to purchase 50,000 shares annually from 01.05.1994 to 01.05.1998, both dates included. The right
to exercise the option expires on 30.06.1999, or earlier should he leave his position with the company before that date.

Shareholders
No shareholder has a material influence, defined as voting rights at a General Meeting in respect of more than 20% of the shares.

Transactions between group companies
NOK million Amount Terms

Profit and loss account items:
Group contribution from subsidiaries 1,154.8
Dividends from subsidiaries 210.0
Purchase and sale of services (net) 489.3 At cost, settled monthly
Interest on internal debt -30.3 6 month NIBOR/bank rate +1%
Sale of Storebrand Nybygg AS 151.0 Consideration: NOK 249 million

Balance sheet items:
Long term debt within the group 849.6 6 month NIBOR
Other debt within the group 0.5 Bank rate +1%
Group contribution 1,154.8 Settlement March/April 1997
Other intra-group receivables 467.5 Bank rate +1%
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Note 16: Share classes

Storebrand ASA has two classes of shares, each of NOK 5.00 par value.

NOK Total No. Amount

Storebrand ordinary 276,716,737 1,383,583,685
Storebrand preference 100,000,000 500,000,000

Total 376,716,737 1,883,583,685

Employee share purchase arrangements
The Annual General Meeting of Storebrand ASA resolved on 13 May 1996 that the Board be empowered to increase the share capital by up to 3
million ordinary shares reserved for Storebrand employees. The subscription period was 3–14 June 1996 and the subscription price NOK 27 per
share. 298,035 shares were issued, increasing the share capital by NOK 1,490,175. The total increase in share capital was NOK 7.9 million.

Preference shares
Preference shares can be redeemed by decision of the 1988 or 1989 Annual General Meetings. When the question of redemption is considered
holders of preference shares will not be entitled to vote either for their preference or ordinary shares. The redemption price is fixed at NOK 11.60
per share in 1988 or NOK 11.90 in 1999.

Note 17: Guarantees given

Storebrand ASA has given the following guarantees:

Currency Terms Provided in the accounts

1) Institute of London Underwriters (ILU) GBP No specified amount 0
2) Aon Norway AS NOK No specified amount 0
3) Orkla Finans AS NOK No specified amount 0

1) Counter indemnity of Oslo Reinsurance Company ASA (formerly UNI Storebrand International Insurance AS)
2) Contingent liability in respect of AS DUO which ceased trading on 07.06.1993. Liability is not specified and is considered to be immaterial.
3) Guarantee in connection with sale of Carl Kierulf & Co AS in 1993.
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Notes Storebrand Group

Note 18: Storebrand Livsforsikring AS: Analysis by class of insurance

Endowment Individual annuity/ Group life Collective pension Total all
insurance pension insurance insurance insurance classes

NOK million 1996 1995 1996 1995 1996 1995 1996 1995 1996 1995

Single premiums for own account 0.2 0.1 33.5 44.2 530.5 680.4 564.2 724.7
Annual premiums for own account 258.6 282.3 387.8 425.1 332.8 279.6 2,728.8 2,649.4 3,708.0 3,636.4
Accounts products 626.2 452.0 416.4 445.1 1,042.6 897.1
Reserves transferred/received 14.7 9.2 80.8 73.8 526.1 473.7 621.6 556.7

Total premium income 899.7 743.6 918.5 988.2 332.8 279.6 3,785.4 3,803.5 5,936.4 5,814.9

Net income from financial assets 559.5 538.1 1,721.5 1,613.0 39.1 34.8 4,354.2 4,020.3 6,674.3 6,206.2
- of which administration costs -9.5 -10.1 -28.3 -29.2 -0.3 -0.3 -69.1 -71.4 -107.2 -111.0
Insurance related operating costs -167.7 -183.4 -118.4 -140.0 -49.0 -52.4 -249.7 -245.6 -584.8 -621.4
Claims paid for own account -469.4 -579.7 -904.6 -833.0 -281.6 -211.6 -1,844.9 -1,721.5 -3,500.5 -3,345.8
Cancelled agreements/withdrawal 
from life account -418.2 -433.6 -75.5 -12.2 -37.7 -35.4 -531.4 -481.2
Movement in claims reserve -11.8 -1.4 -1.4 -1.2 -0.7 -60.4 -0.5 2.0 -14.4 -61.0
Reserves transferred/released -4.5 -7.9 -73.2 -62.5 -1,908.8 -414.1 -1,986.5 -484.5

Total claims -903.9 -1,022.6 -1,054.7 -908.9 -282.3 -272.0 -3,791.9 -2,169.0 -6,032.8 -4,372.5

Movement in premium reserve for 
own account -81.3 183.4 -515.0 -593.7 -50.7 -32.4 -1,667.0 -2,897.1 -2,314.0 -3,339.8
Additional statutory allocations applied 37.0 44.5 18.0 0.0 106.4 10.7 161.4 55.2
Guaranteed interest premium/pension 
adjustment fund -30.5 -33.3 -176.2 -219.8 -206.7 -253.1
Movement in security fund 2.7 44.0 0.0 46.7

Total movements in insurance related
reserves -44.3 227.9 -527.5 -624.3 -50.7 11.6 -1,736.8 -3,106.2 -2,359.3 -3,491.0

Other income/costs etc. -11.5 -13.3 -41.3 -37.4 -14.3 -7.6 -139.9 -140.8 -206.9 -199.1

Operating profit before allocations 331.8 290.3 898.1 890.6 -24.3 -6.0 2,221.3 2,162.2 3,426.9 3,337.1

Transfers to policyholders -272.8 -239.3 -732.9 -743.9 0.0 -1,771.4 -1,860.5 -2,866.3 -2,754.6
- of which additional statutory allocations -174.2 -87.1 -501.3 -264.2 0.0 -1,124.5 -648.7 -1,800.0 -1,000.0

To shareholders/tax 58.9 51.0 165.2 146.7 -24.3 -1,777.4 360.8 2,162.2 560.6 582.5
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Note 19: Net financial income insurance

Life Non life Group
NOK million 1996 1995 1996 1995 1996 1995

Income from group companies 14.6 19.6 33.6 44.9
Income from real estate 658.9 381.0 90.1 126.5 749.0 507.5
Interest income - bonds 2,903.5 2,596.6 411.0 360.9 3,314.5 2,957.5
Interest income - loans 619.6 1,091.6 9.8 31.5 629.4 1,123.1
Interest income - certificates 568.1 846.9 347.8 392.3 915.9 1,239.2
Other interest income 218.5 244.7 65.5 74.3 284.3 319.0
Share dividends 314.9 157.9 22.1 24.2 337.0 182.1
Income from other financial assets 31.4 40.4 242.2 177.3 273.6 217.7
Reversal of valuation adjustments - financial assets 119.4 244.2 32.4 20.1 151.8 253.6
Gain on sale of securities 4,531.5 2,259.6 506.8 247.4 5,038.3 2,507.0
Gain on sale of other financial assets 50.2 6.7 19.2 6.7 69.4 13.4

Total income from financial assets 10,030.6 7,889.2 1,780.5 1,506.1 11,763.2 9,331.9

Costs arising from real estate* -225.8 -89.1 -28.7 -72.5 -254.5 -161.6
Interest costs -22.9 -17.6 -5.0 -8.2 -24.3 -23.8
Costs arising from other financial assets* -145.0 -142.3 -267.4 -195.8 -412.4 -338.1
Loss on loans -23.5 -2.3 -20.8 -2.4 -44.3 -4.7
Valuation adjustments - financial assets -55.0 -36.6 -0.2 -0.4 -55.2 -26.3
Loss on sale of securities -2,832.7 -1,392.2 -137.8 -107.4 -2,970.5 -1,499.6
Loss on sale of other financial assets -51.4 -2.9 -14.8 -25.2 -66.2 -28.1

Total costs of financial assets -3,356.3 -1,683.0 -474.7 -411.9 -3,827.4 -2,094.9

Total net income from financial assets 6,674.3 6,206.2 1,305.8 1,094.2 7,935.8 7,237.0

*) of which administration costs (see note 20) -107.2 -111.0 -19.8 -28.9 -127.0 -139.9

Note 20: Operating costs

Life Non life Other Group
NOK million 1996 1995 1996 1995 1996 1995 1996 1995

Acquisition costs -260.6 -252.6 -1,080.8 -1,042.8 -1,341.4 -1,295.4
Insurance related administration costs -324.2 -368.8 -1,158.6 -1,133.2 -1,482.8 -1,502.0
Reinsurance commissions and share of profits 171.7 149.7 171.7 149.7

Total insurance related operating costs -584.8 -621.4 -2,067.7 -2,026.3 0.0 0.0 -2,652.5 -2,647.7

Operating costs arising from financial assets * -107.2 -111.0 -19.8 -28.9 -127.0 -139.9
Operating costs arising from other activities ** -52.9 -49.2 -446.2 -276.8 -499.1 -326.0

Total operating costs *** -744.9 -781.6 -2,087.5 -2,055.2 -446.2 -276.8 -3,278.6 -3,113.6

***) of which 1996 restructuring costs -6.0 -72.0 -142.0 -220.0
***) of which allocations for IT costs regarding ‘‘Year 2000’’ -8.3 -39.2 -2.5 -50.0

*) Operating costs related to management of financial assets in insurance activities
**) Operating costs of non-insurance subsidiaries
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Note 21: Pension liabilities

Staff pensions are provided by a group pension scheme, primarily with Storebrand Livsforsikring AS in accordance with the rules on private occupa-
tional pension schemes. Pensions are payable at pension age which is 67 for executives and 65 for underwriters. The ordinary retirement age is 65,
and a retirement pension equivalent to 70% of pensionable salary becomes payable on retirement. If the period of service to retirement is less than
30 years, a proportionate reduction in pension is made. From the age of 67 pensions from the company are coordinated with the State Social
Security Fund benefits. The pension benefits  form a part of the group's collective employment terms. Early retirees are defined as those who retire
before reaching 65 years of age.

Pension costs and pension liabilities are treated for accounting purposes in accordance with the accounting standards for pension costs issued by
the Norwegian Accounting Standards Foundation (see also Accounting principles). Both insured and uninsured schemes are treated as benefit
plans. The following assumptions have been used in the calculations:

Financial assumptions:
- Return on pension fund 8.0%
- Discount rate 7.0%
- Annual earnings growth 3.0%
- Expected adjustment of Social Security Fund's base amount 3.0%
- Annual pension increase 2.5%
- Average rate of employers' contributions 13.5%

Actuarial assumptions:
- Standardised assumptions on mortality/disability and other demographic factors as produced by the Norwegian Insurance Association.
- Average employee turnover rate of 2-3% of entire workforce.
- Linear earnings profile

The calculations apply to 4,328 employees and 1,997 pensioners.
Net accrued pension costs are shown in the table below.

Net pension costs 1996 1996 1996 1995 1995 1995
Insured Uninsured Total Insured Uninsured Total

NOK million scheme Ordinary Early retirement scheme Ordinary Early retirement

Pension contributions due for the year -79.9 -25.5 -38.3 -143.7 -70.3 -21.1 -17.8 -109.2
Interest costs -158.3 -32.3 -2.6 -193.2 -152.3 -30.5 -3.2 -186.0
Expected return on pension funds 229.9 229.9 195.2 195.2

Net pension cost -8.3 -57.8 -40.9 -107.0 -27.4 -51.6 -21.0 -100.0

Pension contributions due for the year in respect of early retirees apply to the entire early pension period.

Estimated liability
Shown below is a reconciliation of estimated pension liabilities and the pension funds held in respect of these against the liability booked in the
balance sheet:

Net pension liability 1996 1996 1996 1995 1995 1995
Insured Uninsured Total Insured Uninsured Total

NOK million scheme Ordinary Early retirement scheme Ordinary Early retirement

Earned pension liability -2,163.8 -445.8 -60.3 -2,669.9 -2,071.9 -406.5 -52.0 -2,530.4
Estimated effect of future salary growth -295.3 -61.2 -356.5 -279.7 -57.6 -337.3

Estimated pension liability -2,459.1 -507.0 -60.3 -3,026.4 -2,351.6 -464.1 -52.0 -2,867.7
Pension funds at market value 3,131.6 3,131.6 2,772.2 2,772.2

Net estimated liability/surplus 672.5 -507.0 -60.3 105.2 420.6 -464.1 -52.0 -95.5

Under-funding as per company accounts * 2.1 -2.1

Deviation pr. 1.1.**:
Pension funds -75.7 -75.7 36.0 36.0
Pension liabilities -100.4 1.4 -99.0 -84.3 -13.3 -97.6

Net pensions liability as per balance sheet 498.6 -507.8 -60.3 -69.5 372.3 -477.4 -52.0 -157.1

*) The insured pension arrangements of two companies are under-funded, and the net liability to the insured scheme is therefore shown as debt.
**) Deviations from estimate are booked against the ‘‘corridor’’ in accordance with Norwegian Accounting Standards, and are not reflected in the

balance sheet or profit and loss account. (See Accounting Principles).

The amount shown as earned pension liability for early retirees is the total liability for the entire early pension period. The estimated employer's
contribution in respect of booked pension liabilities amounts to NOK 70 million and is included in the balance sheet under 'Reserve for other risks
and costs'.
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Note 22: Depreciation of goodwill in subsidiaries

Owned Depreciation Depreciation Depreciation
NOK million by 1996 1995 rate

Försäkringsaktiebolaget Storebrand Sverige SB Skade -5.9 -5.9 10%
Aktuar Consult AS SB Liv -0.8 -0.8 20%
Storebrand SPAR AS SB ASA -2.5 -5.0 20%

Total - -9.2 -11.7 -

Note 23: Auditors' fees

Fees for audit and other control functions on a group basis amounted to NOK 4,571,782.
Fees to the auditors for advisory services amounted to NOK 1,602,165.

Note 24: Group profit by business area

NOK million 1996 1995

Storebrand Skadeforsikring Group 1,043.2 1,183.8
Storebrand Livsforsikring Group 567.7 587.8
Storebrand Finans AS 102.4 20.0
Storebrand SPAR Group 9.7 2.7
Storebrand Bank AS -64.8
Storebrand ASA 1,131.1 798.2
Storebrand Nybygg Group -19.9 -4.5
Other companies 2.7 -25.2
Netting on consolidation -1,518.2 -1,111.5

Total 1,253.9 1,451.3

Note 25: Profit of Storebrand Livsforsikring AS

The total operating profit of Storebrand Livsforsikring AS, which is shared between policyholders, equity and tax amounted to NOK 3,427 million.
NOK 1,066 million is allocated to policyholders, whilst NOK 1,800 million is allocated to conditional statutory allocations for the benefit of policy-
holders. NOK 420 million is allocated to group contribution, and NOK 141 million is retained in Storebrand Livsforsikring AS. In the group profit
and loss account the Storebrand Livsforsikring Group accounts for NOK 568 million.

Note 26: Taxation

NOK million 1996 1995

Profit before tax 1,166.0 1,436.5

Tax -50.7 -15.3
Deferred tax - net change 0.0 0.0

Tax expense -50.7 -15.3
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Note 27: Intangible assets in subsidiaries

Company Owned Intangible assets
NOK million by 1996 1995

Försäkringsaktiebolaget Storebrand Sverige (goodwill) SB Skade 2.8 8.7
Storebrand SPAR AS (goodwill) SB ASA 2.5
Aktuar Consult AS (goodwill) SB Liv 0.8
Storebrand Filipstad AS (property rights) SB Nybygg AS 47.4 48.0

Total 50.2 60.0

Note 28: Real estate
Geographic distribution Book Sq. metres % age
NOK million value let

Oslo - Vika 1,611.6 125,801 100.0%
Oslo - other 1,512.6 173,237 96.8%
Shopping centres (all locations) 3,090.0 285,300 98.4%
Bergen, Stavanger and Trondheim 743.1 81,365 97.4%
Norway - other 894.4 126,383 93.6%
Sweden 11.7 2,300 100.0%

Total life and non life activities 7,863.4 794,386 97.9%

Other companies 33.2

Total 7,896.6

By area Sq. metres

Offices 292,849
Shopping centres 235,386
Garages 152,222
Industrial 6,658
Hotel 28,762
Warehousing 78,509

Total 794,386

Note 29: Shares and other equity participations
Share Par No. held Interest Book Market

NOK million capital value value value

Norwegian bank and insurance shares
Bolig- og Næringsbanken AS 487.7 50 305,000 3.1 % 40.0 46.2
Christiania Bank og Kreditkasse 3,851.0 7 8,942,100 1.6 % 144.8 181.5
Den Norske Bank AS 6,405.0 10 5,630,000 0.9 % 122.6 137.9
Fiba AS 13.3 0.23 40,000 0.1 % 0.4 0.1
Other 18.7 41.9

Shipping shares
Atlantic Container line AB 325.0 50 519,600 8.0 % 40.7 63.1
Awilco AS. B-shares 218.4 12 652,333 1.9 % 41.1 47.3
Bergesen d,y, AS. A-shares 132.7 2 325,750 0.4 % 37.5 50.2
Bergesen d,y, AS. B-shares 56.7 2 1,762,393 2.3 % 233.2 265.2
Leif Høegh & Co, 60.0 2 1,353,800 4.5 % 136.0 178.7
Smedvig 81.1 3 912,900 2.2 % 77.4 127.3



Note 29: Shares and other equity participations (continued)
Share Par No. held Interest Book Market

NOK million capital value value value

Smedvig, B-shares 41.3 3 414,100 1.0 % 43.3 54.4
Stolt-Nielsen S.A., B-shares 30.7 1 768,700 2.5 % 88.9 90.7
Storli 148.7 10 502,604 2.3 % 47.4 60.8
Storli, B-shares 69.7 10 625,600 2.9 % 54.2 73.8
Transocean Offshore Inc. 0.2 0 319,522 2.1 % 105.1 131.0
Wilh. Wilhelmsen 49.7 5 116,900 0.8 % 16.7 20.6
Wilh. Wilhelmsen, B-shares 22.7 5 522,922 3.6 % 66.1 91.5
Other 7.2 8.5

Industrial and other shares
Aker RGI ASA 796.0 20 1,355,900 2.8 % 126.6 192.5
Braathens S.A.F.E. 32.2 1 1,127,755 3.5 % 56.6 71.6
Bøhler-gruppen AS 63.4 1 8,000,000 12.6 % 39.6 69.6
Dagbladet 14.9 20 125,154 10.4 % 23.9 56.3
Dyno industrier 510.5 20 768,500 3.0 % 110.6 124.7
Eiendomsspar AS 445.0 50 300,000 3.4 % 35.1 54.0
Elkem 985.6 20 1,701,200 3.5 % 136.4 179.9
Glamox 64.0 100 81,089 12.7 % 30.7 28.4
Glava 96.0 100 96,574 10.1 % 30.2 45.1
Gresvig 31.0 5 407,100 6.6 % 37.6 41.6
Hafslund AS, A-shares 68.3 1 2,932,952 2.5 % 92.4 137.8
Hafslund AS, B-shares 47.2 1 490,300 0.4 % 21.2 21.5
Helikopter Service Group AS 233.6 12 2,779,300 13.7 % 206.6 232.1
Kverneland 89.6 10 531,420 5.9 % 67.1 93.3
Kværner AS 421.2 12 1,296,400 3.0 % 322.4 400.3
Kværner AS, B-shares 120.6 12 132,700 0.3 % 32.4 36.6
Merkantildata AS 59.7 5 689,350 5.8 % 45.7 80.0
Nera AS 131.5 10 374,500 2.8 % 81.6 102.2
Norsk Hydro AS 4,581.5 20 3,080,985 1.3 % 817.2 1,059.1
Norsk Lotteridrift AS 551.0 0 443,000 0.0 % 20.0 20.0
Norsk Vekst 600.0 90 224,600 3.4 % 27.7 39.9
Norske Skogindustrier AS 530.6 20 709,491 2.2 % 138.3 150.2
Norske Skogindustrier AS, B-shares 121.7 20 472,588 1.4 % 91.3 90.7
Norway Seafood 76.2 5 1,391,304 9.1 % 53.2 62.6
Nycomed AS, A-shares 242.4 4 3,068,152 3.0 % 326.3 303.0
Nydalens Compagnie AS 184.8 10 1,300,000 7.0 % 44.2 47.5
Orkla AS 987.2 25 3,593,533 7.4 % 910.9 1,600.9
Petr. Geo-services 158.2 5 368,950 1.2 % 87.0 93.0
Raufoss 150.0 20 287,500 3.8 % 30.3 33.7
RGI (Antilles) N.V. 0.7 0 374,000 0.6 % 21.8 24.3
Rieber & Søn AS 398.2 30 392,911 1.5 % 23.8 75.0
Saga Petroleum AS 1,538.0 15 3,467,350 2.5 % 288.1 371.9
Saga Petroleum AS, B-shares 512.6 15 727.600 0.5 % 54.1 72.9
SAS Norge ASA, B-shares 235.0 10 1,630,429 3.5 % 91.0 111.3
Scana Industrier AS 26.2 1 924,589 4.4 % 29.6 44.4
Schibsted AS 69.3 1 1,842,500 2.7 % 159.9 215.6
Selmer 278.2 50 289,257 5.2 % 37.2 64.1
Steen & Strøm Invest AS 15.9 1 2,300,065 14.5 % 89.2 207.0
Telenor Venture AS 100.0 1,000 14,063 14.1 % 30.0 30.0
Union, A-shares 7.0 10 56,020 5.6 % 15.5 56.0
Unitor 241.7 12 404,900 2.1 % 33.6 33.2
Veidekke AS 57.0 10 325,000 5.7 % 45.4 65.3
Other 142.3 291.2

Units mutual equity funds
Storebrand Aksje Innland 55.0 62.9
Storebrand AMS 43.9 105.7
Storebrand Finans 75.3 155.3
Storebrand Norge 64.8 144.6
Other 0,0 0.1

Total Norwegian 6,664.9 9,269.8

Foreign shares
DENMARK
Sabroe Holding AS 88,344 15.7 15.3
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Note 29: Shares and other equity participations (continued)
Share Par No. held Interest Book Market

NOK million capital value value value

FINLAND
Gws Perlos OY 458,404 16.0 15.9
Metsa Specialty Chemicals OY 136,800 19.2 18.9
Nokia, A-shares 100,000 28.2 36.9
FRANCE
AXA UAP 75,000 28.3 30.4
Cie de St Gobain 31,000 25.0 27.9
Danone 25,580 25.7 22.7
ELF Aquitaine 65,300 30.5 37.9
Generale des Eaux 35,000 21.6 27.6
Lagardere 74,000 15.1 12.9
Paribas 70,000 24.8 30.1
Peugeot SA 35,000 26.2 25.1
Societe Generale 35,000 25.0 24.1
Usinor-Sacilor 200,000 18.6 18.5
INDONESIA
Indosat, frie 565,000 16.6 9.9
ITALY
Credito Italiano 2,500,000 18.2 17.5
Eni Spa 750,000 24.4 24.6
JAPAN
Ajinomoto 217,000 15.3 14.1
Asahi Glass 330,000 21.4 19.8
Bank Tokyo-Mitsubishi 300,000 35.5 35.5
Dai Nippon Printing 160,000 18.8 17.9
Denso 180,000 27.2 27.6
East Japan Railway 800 22.2 22.9
Fuji Photo Film 90,000 19.3 18.9
Hitachi 450,000 27.6 26.7
Honda Motor 90,000 16.5 16.4
Industrial Bank of Japan 180,000 21.3 19.9
Ito-Yokado 100,000 31.4 27.7
Kubota 491,000 16.2 15.1
Kyocera 55,000 22.7 21.8
Mitsubishi 300,000 21.8 19.8
Mitsubishi Trust 150,000 14.8 12.8
Nomura Securities 270,000 27.6 25.8
Shin-Etsu Chemical 275,000 33.1 31.9
Sony 55,000 23.6 22.9
Sumitomo Bank 200,000 19.8 18.4
Taisei 880,000 29.7 29.0
Takeda Chemical 220,000 29.2 29.4
Toyota Motor 200.000 36.3 36.6
MALAYSIA
Dcb Holdings 750,000 16.8 16.4
Edaran Otomobil Nasional 250,000 15.5 15.9
Malayan Banking 250,000 15.6 17.7
Sungei Way Holdings 1,000,000 15.6 18.9
United Engineers 350,000 15.8 20.1
NETHERLANDS
Akzo Nobel (Nlg) 30,000 21.8 26.1
Ing-Group 160,000 26.1 36.7
Knp Bt 150,000 24.2 20.8
Philips Electrics 70,000 18.0 18.1
NORTH AMERICA
Abbott Labotatories 51,500 17.5 16.7
Aetna Life, A-shares 37,000 18.1 18.9
Alcoa 38,500 15.7 15.6
Amer T & T 50,000 15.1 13.9
Amoco Corp 43,500 23.2 22.3
Amphenol Corp cl A 145,000 21.7 20.6
Archer-Daniels-Midland Co 134,100 16.2 18.8
Bankamerica Corp 32,500 21.6 20.7
Bristol Myers Squibb Co 30,000 16.5 20.8
Cisco Systems 41,000 17.6 16.6
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Note 29: Shares and other equity participations (continued)
Share Par No. held Interest Book Market

NOK million capital value value value

Colgate Palmolive 70,000 37.0 41.1
Conseco 100,000 34.6 40.6
Dean Witter Discover and Co 80,000 25.6 33.8
Dupont 37,500 23.2 22.5
Eastman Chemical Company 38,500 16.0 13.6
Eastman Kodak 50,000 21.9 25.6
Exxon Corp. 54,500 33.1 34.0
Federal National Mortgage Assoc. 79,000 19.4 18.7
First Data Corp 120,000 26.8 27.9
Ford Motor Co 87,000 17.6 17.7
Fpl Group Inc 65,000 18.3 19.0
Freeport-Mcmoran Copper-B 80,500 15.5 15.3
Gannett Co 40,500 19.6 19.3
General Electric Co. 70,000 37.5 44.5
General Mills 46,500 19.0 18.8
General Motors, A-shares 48,500 17.9 17.2
Genuine Parts 71,500 20.5 20.3
Goodyear Tire & Rubber Co 100,000 32.4 32.7
Hewlett-Packard 100,000 31.5 32.0
Home Depot Inc 45,500 15.6 14.5
J. C. Pennyco 46,000 16.2 14.3
Johnsen & Johnsen Corp. 70,000 21.9 22.2
Kimberly-Clark Corp 25,000 15.5 15.2
Kroger Co 100,000 24.0 29.6
Lilly (Eli) & Co 34,000 16.7 15.8
Living Centers of America 450,000 73.3 79.6
Loews Corp 100,000 51.8 60.0
Mc Donalds 61,000 15.9 17.6
Mci Communications Corporation 250,000 39.7 52.1
Merck & Co., Inc. 54,500 23.6 27.5
Microsoft Corp 28,000 14.9 14.7
Mobil Corp 28,000 20.9 21.8
Motorola 42,500 15.2 16.6
Mt Investors Inc., A-shares 50,000 32.5 31.9
Norex America Inc 598,600 33.0 133.5
Occidental Petroleum Corp 250,000 41.0 37.2
Pfizer Inc usd 36,000 19.9 19.0
Philip Morris usd 35,000 18.9 25.1
Procter & Gamble 29,000 15.3 19.9
Rhone-Poulence Rorer 67,100 29.5 33.4
Royal Dutch Petro-Ny Shares 27,500 28.3 29.9
Rurik Investment Limited 3,500,000 23.6 30.8
Sbc Communications Inc 61,500 20.5 20.3
Signet Bkg Corp 150,000 24.7 29.4
Stolt Comex Seaway S.A. 400,000 27.3 43.6
Sysco Corp 75,500 16.3 15.7
Texaco Inc 37,000 23.8 23.1
Texas Instruments 100,000 34.1 40.6
Walmart Co 129,500 21.6 18.9
Walt Disney Holding Co 80,000 29.3 35.5
Wells Fargo & Co 10,500 15.5 18.0
Worldcom Inc 150,000 20.2 24.9
Other 1,047.6 1,149.0
SINGAPORE
Singapore Airlines, frie 240,000 15.8 13.9
Singapore Press Holdings, frie 140,000 15.8 17.6
United Overseas Bank, frie 260,000 15.6 18.5
SPAIN
Repsol 150,000 32.0 36.7
GREAT BRITAIN
Allied Domecq 400,000 20.9 19.9
Allied Irish Bank 500,000 17.4 21.4
Bat Industries 650,000 31.6 34.3
British Aerospace 301,496 29.3 42.1
Btr 700,000 18.8 21.7
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Note 29: Shares and other equity participations (continued)
Share Par No. held Interest Book Market

NOK million capital value value value

Cookson Group 1,100,000 26.9 28.3
Fidelity Japanese Values Plc 1,900,000 21.0 9.9
General Electric Co 700,000 27.0 29.2
Glaxo Wellcome Plc 450,000 38.2 46.5
Grand Metropolitan 700,000 30.2 35.0
Guardian Royal Exchange 900,000 23.6 27.4
Hanson Trust Plc 1,846,816 22.1 16.4
Hsbc Holdings 300.000 32.2 42.7
Inchcape 1,000,000 27.9 29.7
Kingfisher Plc 400,000 26.8 27.6
Powergen 300,000 15.7 18.7
Rank Group 600,000 25.9 28.5
Rolls-Royce 1,000,000 21.4 28.1
Rtz Corp 250,000 25.8 25.5
Sainsbury (J) 650,000 24.9 27.5
Shell Transp & Trad 525,000 49.0 57.9
Storehouse 950,000 26.8 26.7
United Utilities 450,000 26.7 30.5
Vodafone 1,050,000 24.7 28.2
SWITZERLAND
Alusuisse Lonza Hldg, Register 3,800 19.4 19.3
Credit Suisse Group, Register 48,000 29.5 31.4
Nestle 4,350 29.3 29.7
Novartis AG 6,240 33.6 45.5
Roche Holding, Frie 760 36.8 37.6
Swiss Bank Corporation 13,500 16.8 16.3
Swiss Re 4,000 27.7 27.2
SWEDEN
Addum AB 168,000 16.1 15.6
Astra, A-shares 176,000 47.2 55.3
Ellos Postorder AB, A-shares 170,280 16.0 15.8
L.M. Ericsson, B-shares 269,000 38.4 52.9
Nobia AB 176,687 17.3 16.4
Scania AB, A-shares 100,000 15.5 15.8
GERMANY
BASF 110,000 21.5 27.0
Bayer 95,000 16.9 24.7
Daimler-Benz 80,000 27.9 35.1
Lufthansa 300,000 26.9 26.1
Mannesmann 9,400 22.2 25.9
Metro AG 32,000 17.1 16.4
Siemens Dem 53,000 18.2 15.9
Thyssen 15,000 17.0 16.9
Volkswagen, prioritetsaksjer 16,000 29.2 32.7
AUSTRIA
Bøhler Uddeholm 51,000 24.7 23.3

Funds & other participations
Apax Uk V-B, Limited Partnership 50 48.9 76.2
Head Insurance Investors L.P. 125 81.1 79.9
Storebrand Asia 19,009 18.5 18.7
Storebrand Europa 26,047 27.5 28.5
Storebrand Lux-Asia 66,667 65.6 64.7
Storebrand Lux-Europa 66,667 65.6 71.7
Storebrand Lux-Usa 66,667 65.6 73.2
Storebrand Scudder Environmental Value F 176,521 172,6 179,2
Storebrand Usa Institutional 28,833 31.5 31.5
Zenit 3,998 39.2 50.1

Total foreign shares 5,513.2 6,045.7

Total shares and participations (short term) 12,178,0 15,315.5

Shares and participations (long term investments)
Californian Partnership, participation 51.0 51.0
Oslo Reinsurance Company AS 12.0 23.3
Other 11.9 11.9

Total shares and participations (long term investments) 74.9 86.2

Total shares and participations 12,252.9 15,400.9
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Note 30: Certificates and bonds

Certificates Bonds Total
Risk weight Book Market Book Market Book Market

NOK million in % value value value value value value

Norwegian
State/state guaranteed 0% 5,382.0 5,409.1 15,186.0 15,496.1 20,568.0 20,905.2
Local government/local government guaranteed 20% 1,199.3 1,203.8 1,521.0 1,515.1 2,720.4 2 718.9
Finance and credit institutions 20% 6,423.7 6,440.8 4,713.1 4,710.3 11,136.8 11,151.1
Other 100% 282.5 291.5 282.5 291.5

Foreign
State/state guaranteed 0% 69.1 69.1 10,886.0 11,149.7 10,955.1 11,218.8
Finance and credit institutions 20% 549.3 564.4 549.3 564.4
Other 100% 374.8 374.8 374.8 374.8

Total 13,074.1 13,122.8 33,512.9 34,101.8 46,587.0 47,224.6

Par value: 45,177.9

Duration*) in years Certificates Bonds Total

Norwegian 0.38 3.31 2.32 
Foreign 4.67 4.67 

*) Duration is a measure of the weighted remaining fixed interest period.

Duration in years - aggregated for certificates, bonds not held as long term investments and interest rate derivatives.

Norwegian 2.33
Foreign 5.29

Bonds to be held to maturity

Par Purchase Book Market Unrealised Unrealised
NOK million value cost value value gain loss

Norwegian government bonds 5,704.3 6,195.2 6,085.3 6,535.0 449.7 0.0
Private company debt instruments 6,052.0 5,860.9 5,883.2 6,200.1 316.9 0.0
Other debt instruments 5,349.8 5,352.1 5,344.9 5,598.6 253.8 -0.1

Total portfolio 17,106.1 17,408.1 17,313.4 18,333.6 1,020.4 -0.1

Duration in years 4.68

Remaining term *)
Book

NOK million value

Up to 1 year 701.7
from 1 to 5 years 8,744.7
from 6 to 10 years 7,866.9

Total 17,313.4

*) To maturity adjusted for expected redemptions/instalments.
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Note 31: Financial derivatives

Gross
nominal Book Market

NOK million volume value value

Share options 169.8 -10.2 -18.0

Total equity derivatives 169.8 -10.2 -18.0

Forward Rate Agreements 35,549.2 0.0 35.1
Interest futures (Accrued profit NOK -9.3) 5,424.4 0.0 0.0
Interest rate swaps (Accrued interest NOK -10.6) 1,830.0 0.0 -11.4
Interest options 700.0 4.8 4.3

Total interest rate derivatives 43,503.6 4.8 28.0

Forward foreign exchange contracts 20,927.1 0.0 168.6

Total currency derivatives 20,927.1 0.0 168.6

Total derivatives 64,600.5 -5.4 178.6

Financial derivatives are used as an integral part of the management of share and bond portfolios in order to produce the desired risk and return
profiles. In reporting the individual share and interest rate derivative products the market value is shown separately in respect of long and short po-
sitions. A long position in equity derivatives will produce a profit if share prices rise, whilst a long position in interest rate derivatives will produce a
profit if interest rates fall. (The same principle applies for bonds.) The values of all derivative products are routinely marked to market and these in-
struments are consolidated in the valuation of the securities portfolios for reporting purposes on the lowest value basis. The possibility of write
down to actual value is accordingly in addition to the treatment described for each individual derivative product category. The routine mark to mar-
ket valuation is based on actual market values where these are available in a liquid market. Where actual market value cannot be established in this
way, values are calculated by applying mathematical models to the actual market prices of the underlying financial instruments. The counterparties
to derivative agreements are recognised banks and brokerage companies, and the risk of these counterparties defaulting in the performance of
their obligations (credit risk) is considered to be small.

A) Share options
Gross Book Total Market value Market value

nominal value market long short
NOK million volume value positions positions

Norwegian Options - sold 150.0 -9.9 -18.2 0.0 -18.2
Foreign Options - bought 3.8 0.4 0.9 0.9 0.0
Foreign Options - sold 16.0 -0.6 -0.7 0.0 -0.7

Total share options 169.8 -10.2 -18.0 0.9 -18.9

The purchase of share options (including share index options) confers a right (but not an obligation) to buy or sell shares at a pre-determined
price. The sale of share options implies the equivalent one-sided obligation. Share options are used to a limited extent to produce the desired risk
profile in different portfolios. In the main exchange traded and cleared options are used. From time to time share index futures are used. Option
position risks are monitored both in their own right and as an integrated part of the various portfolios. When an options contract is entered into
the premium is capitalised to the balance sheet. At maturity, exercise or other termination of the contract the premium is offset against any other
profit or loss arising. Gross face value is calculated from the number and price of the shares which are the subject of the option.

B) Forward Rate Agreements (FRA)
Gross Book Total Market value Market value

nominal value market long short
Currency volume value positions positions

NOK 19,150.0 0.0 27.8 45.5 -17.7
SEK 16,399.2 0.0 7.3 28.1 -20.8

Total 35,549.2 0.0 35.1 73.6 -38.5

Forward Rate Agreements (FRA) are agreements to pay or receive a fixed rate of interest for a standard future period of time, and are actively
employed in short term interest rate risk management. FRAs are settled on the first day of the future interest period and the profit or loss arising is
booked then. Gross face value is the amount of the underlying notional principal amount.
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C) Interest rate futures
Gross

nominal
Currency volume

NOK 675.0
DEM 3,750.9
GBP 116.7
ESP 8.4
ITL 5.0
USD 10.8
JPY 857.6

Total 5,424.3

Margin calls NOK -9.3 million are booked to profit and loss as costs arising from financial assets.

Interest rate futures contracts are in respect of government bond rates and short term reference interest rates. Interest rate futures are standardised
contracts quoted on the stock exchange of the country in question. Futures are used for both short term and long term interest rate risk manage-
ment. Profits and losses on futures contracts are recognised daily, and are also reflected in the accounting records on a continuous basis.
Accordingly a mark to market valuation would give no different result to that already recorded. Gross face value is calculated on the basis of the face
value of the underlying interest bearing instrument's par value.

D) Interest rate swaps
Gross Book Total Market value Market value

nominal value* market long short
Currency volume value* positions positions

NOK 1,830.0 0.0 -11.4 5.1 -16.5

*) Accrued interest: -10.6 -10.6 21.9 -32.5
Recorded as ‘‘Prepaid costs and deferred income’’ on the balance sheet.

Interest rate swaps are agreements between two parties to exchange interest rate terms for a specified period. This is normally an agreement to ex-
change floating rate payments for fixed rate payments. Interest rate swaps are used to a limited extent for the management of long term interest
rate risk. Interest paid and received on interest rate swaps is taken to the accounts as accrued interest on a continuous basis. Gross face value is cal-
culated on the basis of the contractual notional principal amount of the swap.

E) Interest rate options
Gross Book Total Market value Market value

nominal value* market long short
Currency volume value* positions positions

NOK Options bought 600.0 5.0 4.5 4.5 0.0
NOK Options sold 100.0 -0.2 -0.2 0.0 -0.2

Total 700.0 4.8 4.3 4.5 -0.2

Both bond yields and money market rates can be the subject of interest rate options. Interest rate options are used for the flexible management of
both short term and long term interest rate risk. The risk exposure arising from options is monitored both in its own right and as an integrated part
of the portfolio. The option premiums are treated in the same way as share option premiums for accounting purposes. Where interest rate options
cover more than one period the premium is allocated between periods on a straight line basis. The gross face value of interest rate options is based
on the notional contractual principal amount.
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F) Forward foreign exchange contracts
Sold Bought Net position

Currency Contract- Unrealised gain Currency Contract- Unrealised gain Currency Contract- Unrealised gain
NOK million amount value NOK 31.12.96 amount value NOK 31.12.96 amount value NOK 31.12.96

ATS 26.0 14.7 0.1 0.0 0.0 0.0 26.0 14.7 0.1
AUD 31.8 158.6 4.5 2.5 12.7 -0.1 29.3 145.9 4.4
BEF 1,522.0 298.2 2.6 0.0 0.0 0.0 1,522.0 298.2 2.6
CAD 78.5 372.9 9.3 5.0 23.9 -0.3 73.5 349.0 9.0
CHF 33.5 152.7 6.7 0.0 0.0 0.0 33.5 152.7 6.7
DEM 412.5 1,679.7 22.1 8.0 31.7 -0.3 404.5 1,648.0 21.8
DKK 448.0 475.4 5.3 23.0 24.9 -0.2 425.0 450.5 5.0
ESP 10,770.0 527.0 5.0 0.0 0.0 0.0 10,770.0 527.0 5.0
FIM 109.2 147.9 1.3 0.0 0.0 0.0 109.2 147.9 1.3
FRF 899.0 1,087.9 7.8 19.0 22.4 -0.2 880.0 1,065.6 7.7
GBP 203.9 2,207.7 -33.8 15.6 167.0 6.4 188.3 2,040.7 -27.3
ITL 203,700.0 850.0 9.2 0.0 0.0 0.0 203,700.0 850.0 9.2
HKD 0.0 0.0 0.0 20.0 16.7 -0.3 -20.0 -16.7 -0.3
JPY 25,845.0 1,417.5 43.9 1 930.0 105.9 -3.8 23,915.0 1,311.6 40.1
NLG 88.0 317.6 4.6 7.5 26.7 -0.2 80.5 290.9 4.5
SEK 1,020.5 944.4 19.5 43.0 39.7 -0.6 977.5 904.7 18.9
USD 1,185.4 7,556.5 50.3 351.0 2,246.9 9.4 834.4 5,309.6 59.8

Total 18,208.7 158.7 2,718.4 9.9 15,490.3 168.6

Forward foreign exchange contracts relate to the purchase or sale of a currency for an agreed price at a future date. Foreign exchange forward con-
tracts are principally used to hedge the currency exposure arising from investments in foreign currency denominated securities. They are also used
to hedge subordinated loan capital denoted in USD and other currency positions arising in the group. Profit or loss arising from forward contracts
is recognised and booked when the contracts mature.

Note 32: Currency

Balance sheet items Forward contracts Net position
Long Short Net Net sale In currency In NOK

NOK million positions positions Position

ATS 39.9 -10.3 29.6 26.0 3.6 2.1
AUD 39.7 -5.4 34.3 29.3 5.8 29.5
BEF 1,722.2 -7.8 1,714.4 1,522.0 120.4 24.6
CAD 86.2 -7.7 78.5 73.5 5.5 25.4
CHF 47.1 -0.3 46.8 33.5 13.3 62.9
DEM 453.9 -2.7 451.2 404.5 22.2 97.1
DKK 513.4 -9.9 503.5 425.0 84.5 91.5
ECU 3.1 -2.7 0.4 0.0 0.4 3.1
ESP 11,966.4 -93.9 11,872.5 10,770.0 742.5 37.4
FIM 138.7 -3.6 135.1 109.2 25.9 35.8
FRF 954.5 -25.6 928.9 880.2 46.4 56.8
GBP 247.5 -25.3 222.2 188.3 45.8 495.9
HKD 152.1 -16.3 135.8 -20.0 135.8 111.8
IDR 20,347.6 0.0 20,347.6 0.0 20,347.6 54.9
IEP 36.0 -0.6 35.4 0.0 35.4 -2.3
INR 0.6 -0.4 0.2 0.0 0.2 0.0
ITL 221,892.0 -941.2 220,950.8 203,700.0 9,550.8 40.0
JPY 26,811.9 -48.3 26,763.6 23,915.0 1,248.6 75.0
KRW 2,693.0 -8.8 2,684.2 0.0 2,684.2 20.2
MYR 36.5 -1.6 34.9 0.0 34.9 88.4
NLG 104.8 -3.5 101.3 80.5 14.8 55.8
NZD 0.0 -0.2 -0.2 0.0 -0.2 -0.5
PHP 161.7 0.0 161.7 0.0 161.7 39.1
SEK 1,796.1 -549.8 1,246.3 977.5 35.8 64.0
SGD 15.6 0.0 15.6 0.0 15.6 71.2
THB 149.7 0.0 149.7 0.0 149.7 37.2
USD 1,562.6 -507.2 1,055.4 834.4 279.0 1,811.5
ZAR 0.8 -0.7 0.1 0.0 0.1 0.1

Total 3,428.5
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Note 33: Loans
1996 1995

NOK million

Secured loans 9,603.2 9,864.5
Specific provisions -5.0 -13.0
General provisions -4.5 -11.0

Total secured loans 9,593.7 9,840.5

Other loans 633.2 760.0
Specific provisions -58.9 -101.9
General provisions -5.2 -11.6

Total other loans 569.1 646.5

Total loans 10,162.8 10,487.0

Note 34: Loans secured on property relative to estimated value
NOK million 1996 1995

Not greater than 60% estimated value 7,032.4 7,833.4
Between 60-80% of estimated value 2,145.7 1,717.1
Over 80% of estimated value 425.1 314.0

Total 9,603.2 9,864.5

- of which guaranted 219.0 262.4

Note 35: Assets of associated companies
1996 1996 1996 1995 1995 1995

Company Share of Book Equity Share of Book Equity
NOK million profit value value profit value value

Nordben Life and Pension Insurance Co, Ltd, 4.1 16.9 27.9 3.5 16.9 22.1

In the group accounts the shares are included at the value of the equity capital.

Note 36: Real estate and other operating assets
Real Properties Equipment Total

estate under cars
NOK million construction inventory

Purchase cost at 1.1 5,318.9 585.6 5,904.5
Previous revaluations 1,302.7 1,302.7
Additions 3,403.1 580.7 137.3 4,121.1
Disposals at purchase cost -1,073.1 -93.6 -1,166.7
Total depreciation and write-downs at 31.12 -1,055.0 -384.4 -1,439.4

Book value at 31 December 7,896.6 580.7 244.9 8,722.2

Ordinary depreciation for the year 8.4 92.7 101.1

Straight line depreciation is applied over the following periods for operating assets:
Equipment and inventory: 4 years
Motor cars: 6 years
Computer equipment: 3 years
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Note 37: Real estate and other operating assets: Additions and disposals in last 5 years.

NOK million 1996 1995 1994 1993 1992

Additions
Real estate 3,983.8 558.9 240.0 299.5 213.6
Operating assets 137.3 129.9 89.9 116.0 391.8
Leased operating assets 54.2

Total 4,121.1 688.8 329.9 415.5 659.6

Disposals
Real estate 1,073.1 177.3 403.8 262.6 42.0
Operating assets 93.6 32.0 9.1 23.3 69.9
Leased operating assets 17.6 65.0 148.2

Total 1,166.7 209.3 430.5 350.9 260.1

Note 38: Market value and unrealised gains by asset category

Life Non-life Other Group
Book Market Book Market Book Market Book Market

NOK million value value value value value value value value

Real estate 7,227.4 7,227.4 653.1 768.2 16.1 16.1 7,896.6 8,011.7
Long term investments
Shares and participations 53.2 53.3 9.0 9.0 12.7 24.0 74.9 86.3
Bonds 13,750.7 14,638.4 3,562.7 3,695.3 17,313.3 18,333.7
Other long term financial assets 27.9 32.3 27.9 32.3
Other financial assets (short term)
Shares and participations 11,324.0 14,252.5 853.0 1,061.9 1.0 1.0 12,178.0 15,315.4
Bonds 30,247.2 30,819.1 3,235.7 3,252.7 30.0 30.0 33,512.9 34,101.8
Certificates 6,374.0 6,381.4 5,148.4 5,180.5 1,551.7 1,560.8 13,074.1 13,122.7
Money market deposits 904.1 904.1 437.7 434.8 1,341.8 1,338.9
Other financial assets 65.4 241.4 30.7 79.5 80.8 144.9 352.9

Total 69,973.9 74,549.9 13,899.6 14,433.1 1,691.0 1,712.7 85,564.4 90,695.7

Unrealised gains 4,576.0 533.5 21.7 5,131.3
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Note 39: Deferred tax allowances and deferred tax

Temporary differences 1996 1996 1995 1995 Net
NOK million Positive Negative Positive Negative Change

Securities 0.0 39.5 2.7 63.4 -21.2
Real estate 182.6 288.9 229.9 354.2 -18.0
Operating assets 12.9 102.5 17.5 145.1 -38.0
Reserves 68.3 473.9 73.6 222.4 256.8
Prepaid pensions 498.6 0.0 372.0 0.0 -126.6
Accrued pension liability 0.0 625.7 0.0 591.9 33.8
Profit and loss account 38.6 17.8 42.0 25.0 -3.8
Other 81.7 172.4 66.3 181.8 -24.8

Total timing differences 882.7 1,720.7 804.0 1,583.8 58.2

Loss carried forward 0.0 1,285.4 0.0 2,400.4 -1,115.0
Tax allowances carried forward *) 0.0 1,406.3 0.0 972.3 434.0

Set-off -764.1 -764.1 -649.7 -649.7 0.0

Net timing differences 118.6 3,648.3 154.3 4,306.8 -622.8

Restriction of deferred tax benefit -3,529.7 -4,152.5 622.8

Base for balance sheet entries 118.6 118.6 154.3 154.3 -0.0

Deferred tax/tax allowances 33.2 33.2 43.2 43.2 -0.0

*) Calculated equivalent loss carry forward. Unused allowances deductible form tax amount to NOK 393 million.

Note 40: Losses carried forward

NOK million Amount

Storebrand Nybygg AS 23.9
Storebrand Finans AS 698.1
Storebrand Bank AS 60.5
Storebrand Leieforvaltning AS 3.4
Storebrand ASA* 499.5

Total 1,285.4

* ) In addition the group has unused allowances deductible from tax of NOK 393 million, equivalent to NOK 1,406 NOK million of loss carry for-
ward. Unused allowances deductible from tax are divided as to NOK 270 million for Storebrand ASA and NOK 123 million for Storebrand
Livsforsikring AS.

Note 41: Change in equity capital

NOK million 1996 1995

Equity capital at 01.01 3,806.3 2,458.9
Profit for the year 1,115.5 1,415.7
Translation gain/loss - foreign subsidiaries -2.4 10.0
Allocated to dividend -70.0 -70.0
Share issue (net proceeds) 7.9
Other capital movements -0.1 -8.3

Equity capital at 31.12. 4,857.2 3,806.3



78

Note 42: Subordinated loan capital

Lender/date drawn down Borrowing Amount Currency Interest
NOK million company NOK Currency gain/loss NOK in % Maturity

J.P. Morgan (16 bank syndicate) 11.05.95 SB Liv 765.7 USD -7.6 6.45% 2005
C: Kierulf,SPN Fonds,Oslo Securities 15.01.92 SB Liv 561.0 NOK 11.15% 2002

Total 1,326.7 -7.6

Note 43: Technical reserves - Non-life insurance

NOK million 31.12.96

Technical reserves for own account
Premium reserve, unearned premiums 3,037
Premium reserve, excess over unearned premiums 0

BISC minimum requirement 2,848

Claims reserve 8,067
BISC minimum requirement 6,751

Security reserve 1,321
BISC minimum requirement 1,314

Reinsurance reserve 47
BISC minimum requirement 47

Administration reserve 575
BISC minimum requirement 545

Banking, Insurance and Securities Commission (BISC) minimum requirement does not apply to foreign subsidiaries/branches and pool arrangements.

Note 44: Capital adequacy

Life Non-life Finans SB Bank SB ASA Group
NOK million Group Group AS AS

Risk-weighted calculation base 28,768 5,339 217 51 5,112 34,582

Tier 1 capital 2,373 1,580 92 211 4,787 4,350

Gross subordinated loan capital 1,327 1,327
Reduction in eligible subordinated loan capital -141

Eligible subordinated loan capital 1,186 1,327

Revaluation reserve 7 7
Intangible assets -50 -50
Other deductions -636 -146 -617

Net primary capital 2,923 1,537 92 211 4,641 5,017

Capital ratio (%) 10.2% 28.8% 42.3% 416.6% 90.8% 14.5%

Banking, Insurance and Securities Commission requirements for capital adequacy: timetable for increases in
minimum requirement.

Year 1996 1997

Capital ratio% 7.50% 8.00%
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Note 45: Disputes

The company has not been served with any legal actions in 1996 for which provision is required in the accounts.

Note 46: Storebrand Skadeforsikring: Results by sector

Technical results Private excl. motor Motor Industrial Marine Reinsurance assumed Natural perils Total
NOK million 1996 1995 1996 1995 1996 1995 1996 1995 1996 1995 1996 1995 1996 1995

Gross premiums written 1,845 1,802 2,896 2,978 2,156 2,221 895 1,008 84 18 297 275 8,173 8,302
Reinsurance ceded -19 -37 -1 -2 -374 -441 -344 -427 -19 -14 -163 -159 -920 -1,080
Premiums written f.o.a. 1,826 1,765 2,895 2,976 1,782 1,780 551 581 65 4 134 116 7,253 7,222

Gross premiums earned 1,801 1,744 2,956 2,897 2,175 2,284 930 1,029 80 15 280 318 8,222 8,287
Financial income by sector* 100 87 210 211 200 164 64 56 14 13 - - 588 531
Gross claims incurred -1,447 -1,151 -1,795 -1,809 -1,897 -1,549 -618 -708 - -140 -114 -417 -5,871 -5,774
Operating expenses (insurance) -627 -598 -854 -835 -550 -537 -192 -191 -7 -5 -9 -10 -2,239 -2,176

Gross profit by sector -173 82 517 464 -72 362 184 186 87 -117 157 -109 700 868

Reinsurance premiums -20 -43 -1 -2 -373 -449 -374 -449 -15 -14 -163 -159 -946 -1,116
Reinsurance claims -3 -78 - 1 105 179 269 315 -1 26 49 310 419 753
Reinsurance commission 6 3 -1 - 100 81 61 65 1 1 4 - 171 150

Technical result -190 -36 515 463 -240 173 140 117 72 -104 47 42 344 655

Deviation, financial return 68 44 144 106 137 83 44 28 10 6 - - 403 267
Return on solvency capital 50 43 106 104 101 81 32 28 7 6 - - 296 262

Operating result -72 51 765 673 -2 337 216 173 89 -92 47 42 1,043 1,184

Technical reserves

Gross unearned premiums 799 758 1,346 1,407 653 676 293 326 5 5 117 100 3,213 3,272
Reinsurance portion 1 3 - - 84 104 83 111 8 3 - - 176 221
Unearned premiums f.o.a. 798 755 1,346 1,407 569 572 210 215 -3 2 117 100 3,037 3,051

Gross unpaid claims 1,062 1,051 2,567 2,916 3,377 3,075 2,411 2,524 333 343 140 211 9,890 10,120
Reinsurance portion 9 34 29 29 237 317 1,429 1,610 73 85 46 139 1,823 2,214
Unpaid claims f.o.a. 1,053 1,017 2,538 2,887 3,140 2,758 982 914 260 258 94 72 8,067 7,906

Key figures
Gross claims ratio 80 66 61 62 87 68 66 69 - 933 41 131 71 70
Claims ratio f.o.a. 81 72 61 62 99 75 63 68 2 11,400 56 67 75 70
Premium reserve % f.o.a. 44 43 46 47 32 32 38 37 -5 50 87 86 42 42
Claims reserve ratio 58 58 88 97 176 155 178 157 394 6,450 70 62 111 109

*) Financial income is divided between 6.0% on technical reserves in 1996, and 5.47 % for 1995, less amount in working capital.
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Storebrand Skadeforsikring Storebrand Livsforsikring Storebrand ASA Storebrand Group
NOK million 1996 1995 1996 1995 1996 1995 1996 1995

Liquidity from operations:
Movements in premium fund -1,557.0 -1,163.6 -1,557.0 -1,163.6
Premiums paid, direct insurance/premium reserve 8,255.4 8,263.9 5,846.3 5,973.6 14,101.7 14,237.5
Claims/insurance benefits paid -5,633.9 -5,653.8 -6,383.0 -4,550.9 -12,016.9 -10,204.7
Payments on reinsurance ceded -481.6 -349.9 -481.6 -349.9
Interest/commissions received 23.5 15.8 146.2 57.0
Other operating income 1.5 0.1 1,351.4 500.5 99.5 62.6
Payments commissions/received -26.4 -1.2
Operating expences paid -2,039.1 -2,071.1 -751.3 -838.8 -130.7 -124.6 -3,096.5 -3,111.0
Purchase/sale operating assets -47.5 -23.0 41.8 -24.4 -48.1 -49.3 -100.9 -97.9

A, Liquidity from operations 78.4 181.8 -2,803.2 -604.1 1,172.6 326.6 -2,931.9 -571.2

Liquidity from investments
Financial income received 1,755.4 996.7 9,493.9 7,887.0 195.3 104.4 11,417.5 8,928.2
Financial expenses paid -545.0 -35.6 -3,322.8 -1,572.0 -184.4 -242.2 -4,021.9 -1,786.6

Purchase/sale of investment assets:
-real estate -89.3 70.3 -2,665.5 -419.5 -2,754.8 -349.2
-shares -46.7 165.3 -3,306.6 -1,825.5 -202.4 -102.0 -3,255.3 -1,762.2
-bonds -1,391.5 -2,499.8 -7,331.9 -7,116.0 393.2 137.3 -8,359.7 -9,478.5
-loan 243.4 144.8 336.1 6,634.8 -397.0 -50.0 -350.3 6,729.6
-certificates 857.6 537.3 8,935.7 -5,410.8 -583.8 111.3 9,207.1 -4,762.2
-other changes in financial assets 335.5 225.3 18.3 78.6 608.3 -174.1

B, Liquidity from investments 1,119.5 -395.6 2,138.9 -1,822.0 -760.8 37.4 2,490.9 -2,655.0

Liquidity from financing, etc.
Financing:
-equity capital paid in 7.9 7.9
-subordinated loan capital paid 7.1 214.2 7.1 214.2
-long-term debt raised/instalments -9.6 -40.5 -135.1 -130.6 -240.2 46.4 -405.0

Others:
-dividend paid -950.0 -140.0 -400.0 -350.0 -70.0 -90.0 -70.0 -90.0
-tax paid -19.1 -71.3 -1.3 -14.2 -22.0 -87.1

C, Liquidity from financing, etc. -978.7 -251.8 -394.2 -285.1 -192.7 -330.2 -30.6 -367.8

Net change in liquidity (A+B+C) 219.2 -465.7 -1,058.5 -2,711.2 219.1 33.8 -471.6 -3,594.2
+Liquid assets at 01.01 1,219.6 1,685.3 3,260.4 5,971.6 182.5 148.7 4,723.9 8,318.1

=Liquid assets at 31.12 1,438.8 1,219.6 2,201.9 3,260.4 401.6 182.5 4,252.3 4,723.9

Cashflow analysis



The accounting principles under

which the group financial statements

have been prepared conform with

Norwegian generally accepted accoun-
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ting principles (N GAAP) and differ in

certain significant respects from

United States generally accepted ac-

counting principles (US GAAP). 

A summary of the significant differen-

ces is presented below.

Significant Differences Between Norwegian and
United States Generally Accepted Accounting
Principles

Reconciliation of group net income to US GAAP

NOK million 1996 1995

Group result - N GAAP 1,253.9 1,451.2
Technical allocations non-life/income taxes/minority interests -138.6 -35.5

Result - as reported in Group Profit and Loss Account - N GAAP 1,115.3 1,415.7

Effect of estimated US GAAP adjustments:
Contract acquisition costs -177.4 161.9
Claim adjustment expenses -9.7 -22.3
Liabilities for unpaid claims 194.7 39.3
Real estate 3.5 -125.8
Pension costs -26.1 -26.1
Software costs 50.0 0.0
Investment securities and derivatives 426.4 -176.7
Disposal of line of business -118.2 0.0
Life insurance policyholders' participation in US GAAP adjustments -69.9 116.6
Full deferred asset recognition -113.9 -332.6
Income tax effects of other US GAAP adjustments -76.5 9.3

Net income for the year - US GAAP basis 1,198.2 1,059.3

Reconciliation of shareholders' equity to US GAAP

NOK million 1996 1995

Equity capital - as reported in Group Balance Sheet - N GAAP 4,857.2 3,806.3

Effect of estimated US GAAP adjustments:
Contract acquisition costs 1,950.9 2,130.1
Claim adjustment expenses -293.1 -283.4
Liabilities for unpaid claims 2,123.3 2,045.0
Real estate -1,458.7 -1,462.2
Pension costs 208.7 234.8
Software costs 50.0 0.0
Investment securities and derivatives -22.3 -448.7
Life insurance policyholders' participation in income statement adj. -98.2 -28.3
Market value adjustment for securities 4,302.3 3,174.0
Life insurance policyholders' participation in adjustment for AFS* sec -3,012.3 -2,125.6
Income taxes:

Full deferred asset recognition 988.3 1,102.2
Income tax effects of other US GAAP adjustments -1,050.2 -906.0

Dividends 70.0 70.0

Shareholders' equity - US GAAP basis 8,616.0 7,308.2



Contract Acquisition Costs

Under N GAAP all costs and expenses

incurred in connection with the origi-

nation of new insurance contracts are

charged to expense as incurred. Under

US GAAP those costs which vary with

and are primarily related to the acquisi-

tion and renewal of insurance contracts,

for example commissions, are capitali-

zed and charged to expenses in propor-

tion to related revenue recognized.

Claim Adjustment Expenses

Under N GAAP all expenses associated

with processing and settling claims

under insurance contracts are charged

to expense as incurred. Under US

GAAP costs expected to be incurred in

connection with the settlement of

unpaid claims are accrued when the

related liabilities for unpaid claims are

accrued.

Liabilities for Unpaid Claims

Under N GAAP liabilities for unpaid

non-life claims (claims reserve or allo-

cations to non-life technical reserves)

include certain minimum amounts

required by regulation and the antici-

pated effects of inflation on future pay-

ment amounts are considered to be

part of a special statutory reserve. US

GAAP prescribes no minimums for

such liabilities and requires that liabili-

ties for unpaid claims include inflatio-

nary effects. Statutory reserves not

supported by actual incurred claims

are not recognized.

Real estate

Under N GAAP real estate held both

for investment and for use in the busi-

ness was periodically revalued to
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current value until 1994. Since then

such real estate is carried at the lower

of revalued cost or current value.

Furthermore, real estate is not depreci-

ated in the life insurance company

while buildings are depreciated over

100 years in the non-life companies.

Interest expense incurred during the

development of a real estate project is

expensed as incurred. Also, any impair-

ments in value deemed permanent are

evaluated on a total portfolio basis.

Under US GAAP real estate is carried

at historical cost and, for buildings

used in the business and income-pro-

ducing investment properties, depre-

ciation is recorded over the expected

useful lives of the buildings not in

excess of fifty years. Interest expense

incurred during the development of a

real estate project is capitalized as part

of its cost. Impairment provisions are

evaluated on an individual property

basis.

Pension costs

While N GAAP and US GAAP provide

for similar measurements of pension

costs, US GAAP spreads certain transi-

tion effects of adopting its standard

over the remaining service period of

employees covered measured from

January 1, 1989, while N GAAP provide

for the full absorption of the transition

liability in shareholders’ equity

effective January 1, 1994.

Software costs

Under N GAAP, the group has accrued

as a liability certain internal and

external costs associated with modi-

fying internal use software for the year

2000. US GAAP require such costs be

expensed as incurred.

Investment Securities and

Derivatives

Under N GAAP cost of investment

securities is defined as original cost

and transactions involving debt securi-

ties are recorded as of the settlement

date. Investment securities except those

classified as held to maturity beginning

in 1995, and related derivative instru-

ments are generally carried in the

financial statements at the lower of

cost or market with any required

adjustments made in the income state-

ment (profit and loss account).

Under US GAAP cost is defined as

amortized cost for debt instruments

which requires that premiums and

discounts arising at time of purchase

be amortized over the lives of the

related securities through the income

statement and all securities transaction

are recorded as of the trade date. The

accounting for investment securities

depends on their classification and two

classifications are relevant to the group

financial statements:

– Held to maturity securities are debt

securities which will not be sold

before their maturity dates and are

carried at amortized cost reduced by

any impairments in value deemed to

be other than temporary. 

– Available for sale securities are

quoted equity instruments and all

other debt securities and are carried

at fair market value with the diffe-

rence between such value and amor-

tized cost carried as a separate com-

ponent of shareholder’s equity.

Impairments in value deemed other

than temporary are written down

through earnings.

Under US GAAP derivative financial

instruments are generally marked to

market through the income statement

unless they are effectively hedging or



altering the characteristics of a finan-

cial instrument on the balance sheet.

Disposal of line of business

In 1996 the non-life company sold its

entire interest in UNI Storebrand

Kredittforsikring AS to a party outside

the Storebrand group. 

Under US GAAP the financial gain

of disposal will be lower compared to

N GAAP, because of different equity at

the date of sale. The reason is different

treatment of liabilities for unpaid

claims, as described above.

Life Insurance Policyholders’

Participation

Pre-tax operating results of the life in-

surance entity are shared with policy-

holders on the basis of a formula

which by government regulation must

allocate at least 65% of profits before

the allocation to policyholders. 
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US GAAP considers the 65% minimum

policyholder participation as applica-

ble to all elements of pre-tax profits

and therefore provides for a similar

65% participation in all of the US

GAAP differences which are of timing

nature and which affect the measure-

ment of such profits in the life insu-

rance entity on a US GAAP basis.

Norwegian government regulation

also requires a participation by termi-

nating policyholders in unrecognized

unrealized investment gains through a

formula that attributes 75% of such

gains to policyholders as a group. No

recognition of this potential liability is

reflected under N GAAP. Under US

GAAP 75% of the adjustment to share-

holders’ equity arising as a result of

marking available for sale securities to

market value is allocated to policy-

holder liabilities in recognition of this

regulatory provision.

Income Taxes

N GAAP limits the recognition of

deferred tax assets regardless of the

prospects for recoverability. US GAAP

requires the recognition of all deferred

tax amounts subject to a recoverability

test for deferred tax assets.

An additional US GAAP difference

arises to reflect the income tax effects

of the other US GAAP differences.

Dividends to shareholders

Under N GAAP dividends to share-

holders are recorded in the year to

which they are deemed to relate.

Under US GAAP dividends are not

recorded until formally declared by

the board of directors.
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All figures in million Interest in % Currency Share capital

Storebrand ASA NOK 1,883.6

Storebrand Skadeforsikring AS 100 NOK 1,380.6

Europeiske Reiseforsikring AS 100 NOK 7.9

Försäkringsaktiebolaget Storebrand Sverige 100 SEK 95.0

Kovan Förvaltning Aktiebolag 100 SEK 0.1

Storebrand Nybygg AS 100 NOK 50.0

Storebrand Filipstad AS 100 NOK 1.0

Storebrand Livsforsikring AS 100 NOK 1,361.2

Storebrand Eiendom AS 100 NOK 0.2

Aktuar Consult AS 100 NOK 2.5

Storebrand Kjøpesenter Holding AS 100 NOK 10.0

AS Værdalsbruket* 74.9 NOK 4.8

Trones Bruk AS 100 NOK 2.0

Storebrand Investment Management AS 100 NOK 15.0

Storebrand Asset Management AS 100 NOK 5.0

Storebrand SPAR AS 100 NOK 1.2

Storebrand Luxembourg SA 99.8 LUF 5.0

Storebrand Bank AS 100 NOK 50.0

Storebrand Finans AS 100 NOK 20.0

Storebrand Leieforvaltning AS 100 NOK 10.0

*) Storebrand’s total interest is 99.8%. Storebrand ASA owns 24.9%.

Companies in Storebrand at 31.12.1996
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Storebrand Bank AS

Parkveien 61

Postboks 1693 Vika

0120 Oslo

Telephone: +22 12 49 00

Telefax: +22 12 49 10

Storebrand Eiendom AS

Holmens gt. 4

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 50 50

Telefax: +22 31 23 90

Storebrand Finans AS

Parkveien 61

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 50 50

Telefax: +22 31 23 89

Storebrand Investment 

Management AS

Stranden 3B

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 15 00

Telefax: +22 31 25 00

Storebrand Nybygg AS

Bryggegaten 3

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 50 50

Telefax: +22 31 18 11

Storebrand SPAR AS

Stranden 3A

Postboks 1764 Vika

0122 Oslo

Telephone: +22 01 48 00

Telefax: +22 01 48 75

Head office

Storebrand ASA

Ruseløkkveien 26

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 50 50

Telefax: +22 31 53 00

Non-life insurance

Storebrand Skadeforsikring AS

Ruseløkkveien 26

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 50 50

Telefax: +22 31 53 00

Storebrand Oslo and Akershus

Division

Fyrstikkalléen 1, Helsfyr

0661 Oslo

Telephone: +22 31 50 50

Telefax: +23 12 33 00

Storebrand Eastern Norway Division

Østre Torg 

Postboks 308

2301 Hamar

Telephone: +62 51 64 00

Telefax: +62 51 64 80/+62 51 64 85

Storebrand Southern Norway Division

Langsæveien 4

Harebakken

Postboks 1500 Myrene

4801 Arendal

Telephone: +37 01 71 00

Telefax: +37 01 71 11

Storebrand Western Norway Division

Olav Kyrresgt. 22

Postboks 1243

5001 Bergen

Telephone: +55 54 77 00

Telefax: +55 54 77 54

Storebrand Mid Norway Division

Kongensgt. 16 

Postboks 102

7001 Trondheim

Telephone: +73 58 35 00

Telefax: +73 58 35 30

Storebrand Northern Norway Division

Vestregt. 27-31

Postboks 115

9001 Tromsø

Telephone: +77 64 36 00

Telefax: +77 64 36 66/+77 64 36 99

Europeiske Reiseforsikring AS

Dronning Maudsgt. 1-3

Postboks 1380 Vika

0114 Oslo

Telephone: +23 11 90 90

Telefax: +23 11 90 10

Telephone

(Claims assistance): +81 00 13 03

Försäkringsaktiebolaget

Storebrand Sverige

Postboks 5502

Engelbrektsplan 2

S-114 85 Stockholm

Telephone: +46 8 6790100

Telefax: +46 8 6111506

Life insurance

Storebrand Livsforsikring AS

Ruseløkkveien 26

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 50 50

Telefax: +22 31 53 00

Aktuar Consult AS

Tullinsgt. 6

Postboks 6878 St. Olavs plass

0130 Oslo

Telephone: +22 31 20 00

Telefax: +22 31 13 37

Other activities

Storebrand Asset Management AS

Stranden 3B

Postboks 1380 Vika

0114 Oslo

Telephone: +22 31 15 00

Telefax: +22 31 23 55

Addresses



1996 Visiting address:
Ruseløkkveien 26

0251 Oslo
Telephone 22 31 50 50

Postal address:
P. O. Box 1380 Vika

0114 Oslo
Norway



1997

30 April  1996 Annual General Meeting

16 May 1. quarter 1997

27 August 2. quarter 1997

5 November 3. quarter 1997

Early March 1998 1997 Annual results

Storebrand’s customers:

• Customer Base (non-life) approx. 1,000,000

• Customer Base (life): approx. 340,000

• Customer Base (banking and savings) approx. 75,000

• Number of people insured 1,100,000

• Approx. 70,000 individuals and companies have invested

NOK 5.7 billion in Storebrand’s investment funds.

• Approx. 30,000 private customers have borrowed

NOK 10 billion from Storebrand.

• 7,000 customers use Storebrand Bank. 

• No. of offices: 260

Financial calendar

Main Events of 1996

January • Storebrand Livsforsikring AS buys 11 shopping

centres from  Steen & Strøm Invest AS for

NOK 3 billion

• Contract entered into with Skanska for the

construction of the company’s new head office

at Filipstad in Oslo.

• Kasko Pluss is launched, extending  the compa-

ny’s motor insurance product range.

February • Agreement is reached with Gerling Konzern

for the sale of UNI Storebrand

Kredittforsikring AS.

• Storebrand enters a sales agreement with

Postbanken.

March • Storebrand reduces car insurance premiums in

249 municipalities.

• Storebrand circulates its views on the frame-

work for pensions provision in the document

“Interplay for Welfare”.

May • Storebrand is granted a concession to establish

a banking operation.

• Annual General Meeting resolves to change

the name from UNI Storebrand to Storebrand. 

• Annual General Meeting approves a share pur-

chase scheme for the group’s employees.

• Storebrand’s environmental value fund is esta-

blished. 

• Storebrand and the Norwegian Sports

Federation enter into an agreement on insu-

rance co-operation which amongst other provi-

sions includes compulsory sports insurance for

all children under 13 years.

June • Storebrand starts using the Internet as a sales

outlet. 

July • Extensive co-operation between the Norwegian

Red Cross and Storebrand with a sail along the

coasts of southern Norway. 

August • Storebrand Bank commences its operations. 

September • The first seven car paint workshops are appro-

ved in accordance with Storebrand’s criteria.

October • The group changes its name to Storebrand. 

• The 75th Anniversary of Europeiske

Reiseforsikring. 

• Norske Boligbyggelags Landsforbund enters

into a new five year insurance agreement with

Storebrand: Total premium envisaged NOK

100 million. 

November • Storebrand announces a reorganisation and a

reduction in staffing of 450 full time equivalent

posts. 

• A strong concentration on public sector custo-

mers results in agreements for Storebrand with

several municipal organisations. Agreement on

a pension insurance scheme for Harstad muni-

cipality represents the first time a municipality

has moved its pension arrangements away

from Kommunal Landspensjonskasse.
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