
 
 

Play’n GO releases Rage to Riches 
Retro arcade-style slot combines nostalgia with modern features 

 

 
 
November 5th, 2015 – Leading table game and slots specialist Play’n GO has unveiled Rage to 
Riches, the latest title in a long line of innovative, premium content. 
 
The Swedish firm’s five-reel game, simultaneously released in mobile and flash, features classic 
arcade game characters who cascade down onto 20 fixed pay lines, before trigging three city-
smashing bonus rounds. 
 
Complete with high-definition animation and smooth performance across phone, tablet and desktop 
versions, Rage to Riches is now live with various operators. 
 
Players collect bonus stars for scatter wins, before unleashing monsters who rampage their way 
through a city amid a hail of bombs and bullets hell-bent on stopping them.  
 
Punching and smashing player-selected buildings, the monsters will destroy the city in the search for 
valuable coins among the rubble.  
 
As symbols crunch into place, players collect free spins and are able to multiply their prizes in the 
optional gamble bonus round by guessing the colour or suit of a face-down card.  
 



Martin Zettergren, Chief Operating Officer of Play’n GO, said: "Rage to Riches is a nostalgic slot title 
boasting stunning graphics, sounds and animations that will give players the opportunity to go on a 
lucrative rampage once again.  
 
“Launching simultaneously on both mobile and flash will ensure the game is available on all devices 
and we can’t wait to see players smash building after building in the search for big wins.” 
 
Rage to Riches is the third title released in the past month by EGR Game of the Year-nominated 
Play’n GO, following Eye of the Kraken and Happy Halloween, whose games are now prominent on 
the sites of 100 operators in more than 32 languages. 
 

<Ends> 
 
Notes to editors 
 
About Play’n GO 
  
Play’n  GO  is  leading  developer  of  smart  systems  and  games for mobile devices,  gaming 
terminals,  and websites. Their content cab be uniquely-customised to suit the style of any operator 
or brand. In addition to premium quality slots and table games, Play’n GO ensures its clients are 
equipped with superior back-office administration tools for reporting and marketing. Their Gaming 
Account Toolkit (GAT) is an independent e-gaming platform delivered with a comprehensive back 
office application. It now hosts over 80 games in more than 32 languages, including several bespoke 
games designed for some of the world’s leading casino brands. For more information about Play’n 
GO please visit http://www.playngo.com 
 
For more Information on this release or to arrange an interview with Martin Zettergren please 
contact press@playngo.com    
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