
Play’n GO bolster South American team

Industry veteran Staffan Cnattingius tasked with increasing the brand’s presence in key regional markets 

May 25, 2016 – Leading Swedish supplier Play’n GO have further strengthened their South American team with the appointment of Staffan
Cnattingius as Sales and Accounts Manager for the region.

A multi-linguist fluent in Portuguese and Spanish, Cnattingius joins Play’n GO amid a period of unprecedented growth in key regional markets.

The Stockholm-native will lead the firm’s South American customer and product focus, with the launch of the latest product localised for the
region – Video Bingo – one of his first tasks.

Cnattingius has nearly two decades of experience in the gaming industry, including 15 years in the region through stints working in Brazil and
Costa Rica.

Staffan Cnattingius, Sales and Accounts Manager South America at Play’n GO, said: “I’m delighted to be joining Play’n GO during such an
exciting phase of growth in a region I know so well.

“Play’n GO continues to excel in producing innovative, premium content that is localised for specific regions like South America. I look forward
to sharing Play’n GO’s fantastic content suite with all of the regulated markets in the region.

Ebba Arnred, Chief Marketing Officer of Play’n GO, said: “It’s fantastic to have such a well-connected, industry veteran like Staffan on board.
His years of experience in South America will help drive us towards our goals for growth in the region.”

Play’n GO have released a number of games for the South American market such as Samba Carnival and Aztec Princess, and have recently
exhibited at FADJA, as well as the Brazilian Gaming Congress.

To schedule a meeting with Play’n GO at Juegos Miami, please contact sales@playngo.com

Notes to editors

About Play’n GO 

Play’n GO is a leading developer of smart systems and games for mobile devices, gaming terminals, and websites. Their content can be
uniquely-customised to suit the style of any operator or brand. In addition to premium quality slots and table games, Play’n GO ensures its
clients are equipped with superior back-office administration tools for reporting and marketing. Their Gaming Account Toolkit (GAT) is an
independent e-gaming platform delivered with a comprehensive back office application. It now hosts over 80 games in 30 languages, including
several bespoke games designed for some of the world’s leading casino brands. For more information about Play’n GO please visit
http://www.playngo.com

For more information on this release or to arrange an interview with Staffan Cnattingius please contact press@playngo.com


