
camexpo’s Business Clinic doubles in size for 2016

Thanks to an increase in capacity for 2016, even more visitors will be able to benefit from the expert insights and practical advice on offer in
camexpo’s Business Clinic when the show returns to Olympia London this autumn.

Taking place on 24-25 September, the UK’s leading natural health and wellbeing show is renowned for providing a comprehensively diverse
range of educational content aimed specifically at meeting the business and professional development needs of complementary health
practitioners and therapists.

Introduced at last year’s show, The Business Clinic enjoyed standing-room only crowds and saw many sessions generously oversubscribed.  For
2016, the theatre now boasts twice as many seats and a new sponsor - Jayney Goddard MasterClasses.

“I'm incredibly proud to be the sponsor of the camexpo Business Clinic talks and theatre this year,” says Goddard, who will be hosting a session
on the show’s opening day.

“Complementary medicine and natural healthcare are challenging business environments at the best of times – but never more so in our current
uncertain economic climate.  My personal mission is to support practitioners and students in being as successful as they possibly can be – in
fact, I’ve dedicated the last 23 years of my life to running The Complementary Medical Association and this is just another measure of my
commitment to helping practitioners succeed.

“On a personal note: I’m totally committed to complementary medicine myself – as a practitioner and as a practice development mentor – I’ve
helped tens of thousands of practitioners to be successful over the years and I know that this will help many more practitioners,” she says.

Goddard will also be running an exclusive free prize draw at the show (on stand 1229).  Prizes include a full day's private one-to-one mentorship
worth £5,000 (designed to set up the lucky winner’s entire business strategy in one go) and two one-hour online business consultations (which
would normally cost over £800 each).

Other confirmed speakers – discussing everything from social media and video marketing to promoting and growing your business, include
Hazel Russo and Margaret Coats from the CNHC, Dr Robert Verkerk and Meleni Aldridge from the Alliance for Natural Health International,
The CAM Coach Mark Shields, award-winning success coach John Prendergast, business mentor Lisa Barber, and social media trainer Ola
Agbaimoni.

“Social media marketing isn’t magic, it doesn’t work over night.  But it does work.  It’s the 21st century engagement channel that can connect you
to your ideal customers more easily than at any other point in history.  Making it part of your marketing strategy is a wise investment, if you
invest in it wisely,” says Agbaimoni.  She’s back in the Business Clinic for her second year running, outlining her top tips for using Facebook for
business.

“Small business owners, especially those in CAM, should see it as a real opportunity to reach qualified customers seeking personalised services,”
she says.

“camexpo is the most comprehensive and delicious learning and professional development feast for CAM practitioners in the UK.  I love the fact
each year camexpo just keeps getting better and better!” says Dr Robert Verkerk.

For further details and timings, please visit www.camexpo.co.uk/theatre/business-clinic.

Over 5,000 attendees are expected to attend camexpo 2016.  The two day show, taking place at Olympia, London, on the weekend of 24-25
September, combines a 200-strong trade exhibition – showcasing everything from VMS and natural beauty to essential business services and
supplies, and training schools and colleges, with a packed programme of Keynotes, dedicated nutrition seminars, panel debates, workshops, and
specialist business clinics.  New for 2016, CPD points are available on all workshops and seminars at the show.

For more information, and to book an entry ticket for £8.50, please visit www.camexpo.co.uk and use priority code CAMX524 (entry costs
vary, workshops cost £19.50 per session).
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camexpo was named as a finalist in the Best UK Trade Show Exhibition (Under 2,000m2) category at the Association of Event Organisers
(AEO) Excellence Awards in 2009 and 2010.  In 2011, it was awarded Highly Commended by the AEO judges.

Diversified Communications UK (Diversified UK) is a fast growing trade event organiser and publisher based in Brighton, Peterborough, and
Nailsworth.  In addition to camexpo, Diversified UK’s brands include Natural & Organic Products Europe; Natural & Organic Awards; Natural
Products News; Natural Products Scandinavia in Malmö, Sweden (co-located with Nordic Organic Food Fair); lunch!; Casual Dining;
Commercial Kitchen; British Tourism & Travel Show; Accountex; SITS – The Service Desk & IT Support Show; Ocean Business; MARELEC;
GEO Business; Capturing Reality; Euro Bus Expo; and Coach & Bus Live.  For more information, visit: www.divcom.co.uk.

Diversified UK is part of Diversified Communications, a leading international media company providing market access, education and
information through global, national and regional face-to-face events, digital and print publications and television stations.  Diversified serves
a number of industries including: seafood, food service, natural and organic, healthcare, commercial marine, and business management. 
Based in Portland, Maine, USA, Diversified employs over 850 staff, across eight divisions in seven countries.  For more information, visit:
www.divcom.com.


